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EXCLUSIVE RESULTS

EXCLUSIVE QUALITY
EXCLUSIVE SUSTAINABILITY
EXCLUSIVELY BY PHYTOMER

————————————————— '}

Choosing Phytomer means believing in innovation and respect for Nature.
It means trusting a family business that manufactures all its products in France,
using ocean-sourced ingredients. It means demanding excellence in the spa and for your skin.

Choosing Phytomer means opting for signature treatments with remarkable results.

PHYTGOMER, FROM THE SEA TQ THE SKIN PARTMER TO ELITE SPAS WORLDWIDE
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- Nature Landscape with Natural Hot Springs - Flower Arrangement

- Award-Winning Spas and TCM Therapy - Tai Chi, Yoga and Zen Meditation

- Award-Winning Organic Healthy Cuisine - Historical Sight-Seeing

- Tea Ceremony and Holy Tea Mountain Journey - Local Tribes and Village Entertainment

- Traditional Incense Ceremony

REIAIS &
Chongging - Jingmai - Kunming - Heshun Email: reservation@brillianthotels.cn ~ Web: www.brilliantspa.com CHATFAUX.

Bolian Hotels &Spa Booking Hotline: +86 87167671666 Fax: +86 871 67673666
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Wellness Summit
vpE FE A SR T IR 232024

The SpaChina Wellness Summit and the SpaChina Wellness & Spa Awards
2024 will be held from September 24 to 26 (Tuesday, Wednesday, Thursday),

2024 at The Ritz-Carlton, Nanjing. It will combine two major events: the SpaChina
Wellness Summit and SpaChina Wellness & Spa Awards Ceremony.

This 17 annual SpaChina Wellness Summit will feature spa professionals, spa
owners and investors, and spa product and equipment brands.The three-day
event provides a unique and effective communication platform for top people
relevant to or interested in China’s wellness and spa industry. The 15" SpaChina
Wellness & Spa Awards Ceremony will recognize the leaders and innovators in
China’s wellness and spa industry, and help to reward and promote industry
quality standards.

The three-day event will involve around six hours of meetings per day and
will leave plenty of time in the schedule each day for attendees to relax, take

time off and enjoy the natural environment of the city.

Event Details

* Venue: The Ritz-Carlton, Nanjing

* Activities: TBC

« Breakfast: included in the special room rate for SpaChina summit attendees
who stay at the summit destination hotel

« Summit: 6 hours / day (speeches, panels, inspiration, demonstration, case study
and workshops)

* Lunch: healthy lunch x 3 days

+ Tea break: 2 tea breaks x 3 days

+ Cocktail party: 3 cocktail parties

+ Gala dinner: 1 gala dinner for SpaChina Wellness & Spa Awards

« Free time: for attendees to check out sponsors booth and network

+ Shows: provided by SpaChina

Price: RMB4,800
includes all the event details listed above

Guests need to take care of their own transportation and hotel costs




Wellness Summit

SpaChinaz @’SpaCl’] ina

Y I
ﬁ%ﬂ%% EBJA%%]] (Summer Xia) ESZ ELLNESS, BEAUTY, HEALTH AND LUXURY LIVING I:IJ ?!? L:E % 7kﬁm% = 2024
BB (Rita Xu) FUE
summer.xia@spachina.com
ritaxu@spachina.com
BiE: +86 21 5385 8951 Ext 823/805
FH1:+86 13795448718 .
Wit & 6r4&: RMB4,800 & Price: RMB4,800 includes
Please Contact JEL=% . The Summit
summer.xia@spachina.com e MR KB ZFIEEHS + 1 gala dinner and 3 cocktail parties
rita.xu@spachina.com .= /i\l)\(q:% « Lunch on 3 days
Tel: +86 21 5385 8951 Ext 823/805 _
Mobile: +86 137 9544 8718 BRFRNEHK/ =X « Tea breaks twice per day for 3 days
- H A ) + Other planned activities
BEWMEMTNZE /1 want to book now
# % / Name B /Tel & F R4 / Email
/28] / Company BRI / Job title
[J % /Male [1%/Female ER /Vegetarian [ 2/Yes [ & /No (or=HF )

-
1BIEFE X 1% / Please select the payment option below %igfgzﬂﬂgﬁﬂﬁg 7 e R
(REFHFHX)

Please make a copy of this form
for extra registrations

[l RMB4,800 (USD730 or HK$5,700)

B FHAD ERLUT AR/ 1 (We) will pay by

O4R{T#MK / Bank Transfer ~ EF&MP (REZETMXS) ERKF (REZART)
Hong Kong Bank Account (HK$ & US$) P& LBREXEEERAS
Account Name: SinoMedia Enterprises Ltd H-S: 1001015909006918325
Bank Name: Hongkong and Shanghai Banking Corp AR IFRITLETEREIXT

Account Number: 741-789986-838
Swift Code: HSBCHKHHHKH
Bank Address: No.1,Queen’s Road Central, Hong Kong

(0 3Zf+= / Pay by Alipay 2 : wellbridge@sinomedia.net
AR&: EERE X EEBRAT

(JI£ / Cash ({XBR L8 X / Only available in Shanghai)
HE EEHEEXERRKEIISIERKE7-) SpaChinaZEit
SpaChina Magazine, 17-J, Hengji Building, 99 East Huaihai Road, Shanghai, China

LW TEBRHRE, TRFFER. 10N THEBRRE. WERESMIAE. BLTF50%BR

If you decide not to attend the Summit, you can get a full refund if you request it 10 working days or more before the Summit begins,

and if you request it within 10 working days before the start of the Summit, your place can be reserved for next year or you can get a 50% refund.

P RIEFENER, MEZARSB, TREMET Please make a copy of this form to make extra registrations.

I3k 2 3= th o] Fwww. spachina.comMih T . FEBEREEERFEEE +86 21 5385 8953 B BRI iR ik

REBIFZE : summer.xia@spachina.com, rita.xu@spachina.com

The Registration Form can be downloaded via www.spachina.com. Please fill in the form and fax to Summer Xia, or Rita Xu on +86 21 5385 8953 or Email to:
summer.xia@spachina.com, rita.xu@spachina.com. Please call +86 21 53858951, ext. 823/805 to confirm that the form has been received.

SER: IEEE 486 21 53858951404/1823/805, WRINMEE S HR AR EE LT,
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AGENDA

FiX/ZZF|IH : 2024 9H23H Arrival: September 23" 2024

I

TTSE 5 IRIBEEIE ), F7EEEINE R REPUEE 33N EF £L/Summit Registration at The Ritz-Carlton, Nanjing

13:00-18:00

18:30-21:30

E—X, 2024F9H24H : ¥, @5

DIBIFZE I REES
Welcome Cocktail Party Powered by DIBI

#3SpaChina

WELLNESS, BEAUTY, HEALTH AND LUXURY LIVING

Dress Code TBC
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7:15-8:15

fif[8]/Time SEIH A B Topic SEiH A /Speaker

9:00-9:30

9:30-10:00

10:00-10:30

10:30-11:00

11:00-11:30

11:30-12:00

12:00-12:30

12:30-14:00

14:00-14:10

14:10-14:50

=&
Morning Activity

FEREFAFSPAKSE . TFIELRE
SpaChina 2024-2025 Report: current and future trends in
China

MERZIER: HESHZERTERS

Luxury female travelers: From wellness to adventure

SPABIFT I B A& F R =
Creative new business models / treatments that benefit Spa
revenue

ZRHRERRS TRHEAR

Multi-generation family wellness and sustainability

BN NESHANRE BiR

The power of plants - investment trends go green

MFBEFRER R EEREA:
FrESR

From Sigmund Freud to Chinese Taoism: integrating sexual
therapy into luxury wellness

BT RRNE

JZE)—%| | Movement Moment

TEITIE
Thematic Panel Discussion
A3 /Bilingual

EREFEE THHSTESHERE R
Social responsibility and health needs in the current global
economy

MC:

24%3Z Graham Earnshaw (Z[E|/UK)
tEmETE kS E

Founder and CEO, China Economic Review
Chief Strategy Officer, Forbes China

TBC

=3E Fifi Kao (FIE/China)
SpaChinaZt ES5IESBIIR A ERIEL B
Founder, Director & Editor-in-Chief, SpaChina

P58 Jenny Lo (FRE&E#E/Hong Kong)
FINN Partners2E A {23 H E X EIESIKA
Managing Partner, FINN Partners

Lisa Starr (2[Z/USA)

Ky, b AFEELmE, FFREABSE
Principal of Wynne Business Consulting & Education,
Specializes in Spa, Wellness & Salon businesses

Krip Rojanastien (23[E /Thailand)
FEMFEEBRNESFKFEFERITE

Chairman & CEO, Chiva-Som International Health Resort
258X / Tea Break

Prof. Gerard Bodeker (3£[E /UK)
EZHFE, SREEREWRMOERRENERE

Chair, Mental Wellness Initiative of the Global Wellness Institute

Michael Perin Wogenburg (B21thF1| / Austria)
ZEMeIEA
Wellness Disruptor and Founder, Forbidden Yoga

£ 2 / Lunch Break

FR1KXZ4% | Fitness Coach

Prof. Gerard Bodeker (3£ [E /UK)
EZHEIE, SREEWRMOERRENERE

Chair, Mental Wellness Initiative of the Global Wellness Institute

Krip Rojanastien (23[E/Thailand)
FEROFERBNNESFKIREFHTE

Chairman and CEO of Chiva-Som International Health Resorts

i2E3/, Michael Qiang (F[E/China)
B#tEFEEHATHE 2K

Vice President - Marketing, Kitchen Bath China
Kohler China Investment Co., Ltd

#A# Lin Fen (1 E/China)
FRREN =W ERACSIRABEEK
Founder and Chairman, CNPE - Peony Industry Group Co., Ltd.

Wellness Summit
Wi 35 2 KT I 232024



fifiE)/Time SEIF R B /Topic SEIF A /Speaker

14:50-15:30

15:30-16:00
16:00-17:30
17:30-18:30

18:30-21:30

F_X,

TEITIe
Thematic Panel Discussion
B /English

BUFTIRAL, AERF BB S

Innovation and change: How to stand out in the competition
MC:

Trent Munday G2 X F il / Australia)

ERBSRE B

Senior Vice President International, Mandara Spa

BN E 7~ / Sponsor Demonstrations

SwisslineXURIBRES
Happy Cocktail Party Boosted by Swissline

20245 9H25H :

Michael Newcombe (3£[E /UK)
MR ERRAKT SEBEEZR R

Vice President, Spa & Wellness Corporate - Operations, Fourseasons Group
Paul Keegan (B A /Italy)
F IR BRERREZID

Senior International Trainer, DIBI Milano

Laura Gamboa (FGHI 5 /Spain)

HEECVHESKITRRESK

Director of Corporate Education & Spa Development, Natura Bissé International
Luca Gualdrini (E X /Italy)

i-Tech Industries /2 2238
General Manager, i-Tech Industries

28] / Tea Break

Z BB TE1%ith 5% / Function Rooms and Open Space
B B /T8 / Free Time

ERBNYZR

Blue Elixir & Pink Oxygen, A Glamorous Garage Night

EEER: WES5EE, S0
Dress Code: Pink and Blue, Must Be Sizzling Hot

. 1RHEEFIRZIE

7:15-8:15

R
Morning Activity

TBC

9:00-9:30

9:30-10:00

10:00-10:30

10:30-11:00

11:00-11:30

11:30-12:00

12:00-12:30

12:30-14:00
14:00-14:10

14:10-14:50

BEREwmASPAS FE LS
Integrate high technology into your wellness and spa
business

MAE G T BR AR FR N I A A B
Follow the Traditions - Let traditional treatments play an
effective role in the spa

BEERIREAFFEZESPA

Manage your spa like a private club

ERASPARE [ITEENEXL

Learn from beauty medical clinics/spas

KERER, RERKCEHF KBS
Brain health, the key to healthy longevity

EYETRFRAERERNEMA
Biomedical electronics technology and its applications in the
big health industry

iZ#)—%! / Movement Moment

TITIE
Thematic Panel Discussion

H137 /Chinese

BUFT AL ZESPATT I B9 K BRiz A

Creative new technology support for spa business

MC:

&=3E Fifi Kao (& /China)

SpaChinaZt E 5 IESEIIA A TR B
Founder, Director & Editor-in-Chief, SpaChina

$i»2 Samantha Dunn GEKF|1l /Australia)
The Wellness Makers€lli5 A 5 2 4
Founder and Director, The Wellness Makers
Richard Williams (377 = /New Zealand)
6 degrees Spa Consulting B %4 A
Founder of 6 degrees Spa Consulting
F= Jane Yun Wang (F1[E/China)
BEARAWEESRKT S
Senior Director of Spa & Fitness, W Hotel Hong Kong
#)%5 Renee Sun (FRE/China)
PUNRIBIEE T BIgA A
Founder, Enido Skincare
%8N / Tea Break
Pierre Bonetti G%[E /France)
EAREBEEZRARER. ERREEIIF, Clinique Nescens
Beauty and Regenerative Doctor, Group International Trainer, Clinique Nescens
FEM Wang Guoxing (F[E/China)
B, KIFHE, LEXBRFFEHEHE FZRIITHRK
Professor, Chang Jiang Scholar, Executive Dean of the School of
Microelectronics, Shanghai Jiao Tong University

42 / Lunch Break

ER{F21 4k / Fitness Coach

188 Vera Xu (FF[E/China)
BREEERIBL S EIEE A

Co-founder of JUVA

it IF5K Zhang Zhengbo (FF[E/China)

CERERREIAA. BHEETEFIZHAEIBA
Founder of HIMIKA, Founder of Yesvenchy Aesthetic Clinic

#FRZR Zhao Jingdong (F1[E /China)

TN BGR R A R A S BL & BlIR A

Co-founder of Guangzhou FICOSOS Technology Co., Ltd.

FE3* Wang Guoxing (F[E/China)

B, KIFE, LEBRFERSEHME FZRRITERK

Professor, Chang Jiang Scholar, Executive Dean of the School of
Microelectronics, Shanghai Jiao Tong University



A iE)/Time SEIF R A/ Topic &I A /Speaker

THITiE
Thematic Panel Discussion

A3 /Chinese

TRET Ak U8R B i e 2

14:50-15:30  Health trends observed across different industries
MC:
B3E Fifi Kao (F[E/China)
SpaChinat S 5IESEI A E R3S MH
Founder, Director & Editor-in-Chief, SpaChina
15:30-16:00
16:00-17:10 PBIR Ro X
Sponsor Demonstrations
17:10-18:20
I=3'Q AT 3] % =
(8402200 | PEFESKTIZLBARE
SpaChina Grand Awards Gala Dinner
icoonel% & f7 I FRikXT
22:00-24:00  Gala Dinner After Party

Energized by icoone

E=X, 2024F9H26H : —-,ci

==

=1EB
Sauna Works (Clearlight % Y1
Head of China, Sauna Works

(Clearlight Full Spectrum Infrared Health Solutions)

Anita Yuan ([ /China)
LA IMNERRBRTR) FEX AR A

Z8l Dr. LiKai(#E/China)
EZELE. EEREIEEEIT. EERKBKEEHA
Doctor of Medicine, Associate Chief Dermatologist, Co-founder of DEYI SKIN

#lW#E Dai Jiongjie (FE/China)
ERATREZRRTRK

Executive Dean of the Shanghai Precision Functional Medicine Institute

X8R / Tea Break
BRHEFBAhYE

Function Rooms and Open Space

B EATI8) / Free Time

BRER: EHEIR SBRBEE, $RE, RE, 4EBHE
Dress Code: Formal Dress, Golden Night, Gold or Silver, Black or Red
MmE: REST

Venue: Grand Ballroom

HMERNNIE, icooneZFRBZR

Amorous Colorful Night

S : Flair
Venue: Flair

RiTF03Z Muu.

B [E]/Time SEI# NS Mopic JEiH A/Speaker

#2369 = / Case Study

REHEI R SR U SR AN TESPANL 551935 B
Data collection and its application in spa business in the
era of big data

9:30-10:00

£238 9 = / Case Study

REKR LK TiHHRNFEE
The market demand and new trends in the scalp and
hair care market in China

10:00-10:30

£236 9= | Case Study
10:30-11:00 gy oisr, S B HBEBK

New Al technology enhancing fitness performance and effect
11:00-11:30
1% &R / Demonstration

RARGTSARNFEZCHES
SEESIDRBEMIEMNSPAT AR

R.D.R. body treatment demonstrations
Renew, Drain, Reduce

11:30-12:30

12:30-14:00 A 57K HIEE S 425 /Release and destress lunch

SBF|F Henry Deng (1 /China)
IRERFREERAERASCIHEA
Founder, Guangdong Hoyar Technology Holding Co., Ltd

Kelvin Tan ($/i03 /Singapore)
AE RN X HE 5/ENEE

Asia Education and Events Manager, Davines

Trent Munday G2 A F T / Australia)
BIABSRE R

Senior Vice President International, Mandara Spa
Z%8f / Tea Break
Mirco Basetta (2 X F/Italy)

BESHREANBE
VAGHEGGI Global Training Director
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SpaChina Summit
BRI A7 L0 222024 M

Day 1

£ % /Morning

| =3E

SpaChinaXE5IESEIIE A EmIE S L

| DEA, ERFMROCEZEVME@mIRIT. KA.
HiERF . 99F B04fE & SinoMediafFERIR T2 M, FH &
AT EEEFERASERA I FIISTARDOM. 2004£E
BN EXNIEZESpaChinaFFIBE X HFRALES .
1A R ESPATTI AN E AL EI4E A SpaChinah EF4ES
SPAIES F A, FEKTRHASESK., SEXNTHIPESPASHE
TUIMERS#HT, ESESEELEEDT19E. MR ZIARIE R TSR
ERIF, PEERFH, FT2000FKFEAE LMEIREKLIE. 2008FEM
2009FE5) IR BB BEFFR AR TR ARE S EHFE R AR RS

Fifi Kao

Founder, Director & Editor-in-Chief, SpaChina

Fifi was born in Shanghai, studied psychology and graphic design in Tokyo, and is fluent in
English and Japanese. From 1999 to 2004, Fifi worked as the Design Director at SinoMedia
and was in charge of the bilingual publication STARDOM for the Starwood Hotel Group.
She rose from designer to become Editor-in-Chief of SpaChina Magazine, which this year cel-
ebrates its 19th anniversary. As the key opinion leader of China's spa industry, she has hosted
the annual SpaChina Wellness and Spa Summit and Awards and published industry reports
for the previous 16 years. In 2009, Fifi won the Most Creative Woman Director award from
China Sorority, and also won silver medals at the Hong Kong International Wushu Festival
in 2008 and 2009. She is an accredited international nutrition consultant with IARI (Interna-
tional Accreditation and Registration Institute).

P
FINN Partners3Z fREIEEX EE S A
JennyLo7E S A25R K. MR EHEHE AL ZR
R, BEEXREFLERFEER. XERFBEEEHA. &
b VIETFRIREESE . FERE. SHF. INEEFE
h PRENBBEIERAEANREEE. SE5HEREEN.
- WiHET. BEEH. BFEEFRE, FEVARE
HAR. ey EBRIEMEENEHEER., AT ISR REE
PR 2AL, FEBRRTUMSEST, B A4 SRS X T 438
5, HAFPEFEHGlobal Wellness InstituteI# 5/ (P E: IBRERUEY —
X. 2023%F, Jenny#Campaign Asial¥h “KHERERTLMN” Z—.

. Jenny Lo

Managing Partner, FINN Partners

Throughout her varied career in brand development, research and marketing communications,
Jenny has worked with renowned consumer and lifestyle brands including Six Senses Hotels
Resorts Spas, Mandarin Oriental Hotel Group, Dorchester Collection, Cigna, Sulwhasoo, Aveda,
etc. on brand strategy, integrated marketing communications, digital marketing and creative
campaigns. A forward-thinking marketing expert, Jenny holds a research-based Masters degree
in Communications and leads both agency and client proprietary research projects and market
studies. She is a frequent speaker and contributor of thought leadership to regional publications,
including “China — Uncovering The Wealth In Wellness” for Global Wellness Institute. In 2023,
she was named “Women to Watch in Greater China” by Campaign Asia.

Lisa Starr

KIT < b EFnFE SR, EIARRESE
Lisa?E SPAFIE RIT W B BII35EMER, TX20%8
FERENMEOFEER, BEISPAD A FEFLH
VFEMEEETEZEPRUKRERN. iFHI%Tiz
E.USERTIHBH. BH. EFEE. T€. AL
RBEENSHREMR LSRR . EASKER
AREAEEITHNLEFE, BSPAEXASHIHARE. EXRAZHTIHUH
EHBEBA, SPATTV AR E&ZHFNEHZE. HE (StarrCast), IF
ELKTCENRHUINIGHSPATIHIRTE, ELFIFEHRTHE.
{5: lisastarrspa, <0Z&: Lisa Starr, EBHP: Istarr@wynnebusiness.com.

Lisa Starr

Principal of Wynne Business Consulting & Education,

Specializes in Spa, Wellness & Salon businesses

Lisa has over 35 years of experience in the beauty & wellness industry, spending the last 20+

years as a consultant and educator, helping owners and operators of spas, salons and well-

ness facilities maximize their operations performance in both front and back of house. Her
particular areas of focus include operations, finances & staff compensation, marketing, inven-
tory management, retailing, human resource & leadership development, and business process
improvement. Lisa is the Task Force Chair for the Global Wellness Institute’s Consulting
Initiative, a Contributing Editor at Spa Business Magazine, a regular contributor to global
trade publications, a highly-rated speaker at spa and beauty industry conferences, hosts a well-
ness business podcast (StarrCast) and offers live spa management courses across the globe,
as well as through an online learning portal. Connect with her on WeChat at lisastarrspa, on
LinkedIn at Lisa Starr or email Istarr@wynnebusiness.com

Krip Rojanastien

ARSFEEBRNESK

Krip Rojanastient 4 /2 4% H R 3% Chiva-Som €145 A Boon-
chu Rojanastienft £ Z EME ZRWASH. 1996F, A
TIRBMEMEREMAEIETR, Khun KripFiRiES
Chiva-Som R FIE S M OME, IRBFRERSERN
TR RNERRAE, BREBE. SHMBHNE
. 2007 FERFEARME, BEXTREAMEF TR AEEL2FNRIT, #
BT BB, 5XFE—, Krip RojanastiensCAE R L HREFMIE
BEENAE. MEFDTHRRPHNE HEATERREFTRP
HENFTEERRN SIEE TSN

Krip Rojanastien

Chairman & CEO of Chiva-Som International Health Resort

Mr. Krip Rojanastien is the second generation to lead Chiva-Som International Health Resort
following on from his father and Chiva-Som founder, Mr. Boonchu Rojanastien. In 1996, seek-
ing a change and a healthier lifestyle, Khun Krip began to embrace the core value of the wellness
philosophy at Chiva-Som. He made the decision to live according to the sustainable health prac-
tices of the resort, with an emphasis on the balance of mind, body and spirit. When his father
passed away in 2007, Krip took over the resort, leaving the banking sector where he had spent 22

i years of his career without regrets. Like his father, Krip Rojanastien has changed himself to fill

the role of a health and mindfulness pioneer. He sees the value of environmental preservation
and has always supported conservation work, as well as being committed to business operations
for sustainability in all aspects of both energy and conservation cultural preservation.

Prof. Gerard Bodeker
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Prof. Gerard Bodeker

Chair, Mental Wellness Initiative of the Global Wellness Institute

A Harvard-trained public health academic, Gerry Bodeker researches and advises on integra-
tive medicine and wellness. He has taught on medical sciences at Oxford University for two
decades, is adjunct professor of epidemiology at Columbia University, and works with the
private sector, governments and the United Nations, advising on culturally-themed wellness
strategies. He has specialised in Asian traditions of medicine and healthy lifestyles, including
the study of Chinese Medicine and Ayurveda. Prof. Bodeker has published widely, including
the following books: The World Health Organization Global Atlas on Traditional, Comple-
mentary and Alternative Medicine, Understanding the Global Spa Industry, and Mental Well-
ness: Pathways, Evidence and Horizons. He has chapters on Mental Wellness, Ageing, Well-
ness Policy, and Asian Health Traditions in a new book published by the Asian Development
Bank on Wellness for a Healthy Asia; and he has just published a co-edited and co-authored
book with Taylor & Francis publishers in the US on Healthy Ageing in Asia.

Michael Perin Wogenburg
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Michael Perin Wogenburg

Wellness Disruptor and Founder of Forbidden Yoga

Michael Perin Wogenburg is a wellness disruptor who has spent 25 years refining his craft.
What he offers is unprecedented, and each person will have entirely different experiences
based on their own needs. Michael works with high-net-worth individuals, couples wishing to
enrich their relationship, and small groups, addressing issues such as burn-out, generational
trauma, anhedonia (the inability to experience joy or pleasure), sexual inadequacies, grief,
anxiety and depression. Expect the unexpected, nudity, sexual tantric practice, yoga practice,
confrontational selections, be they environment, foods, the conceptual psyche. Liken your

i journey to an architect’s obsession with shadows and light.
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Graham Earnshaw

Founder and CEO of China Economic Review

Chief Strategy Officer of Forbes China

Graham Earnshaw is a businessman and writer with many years of experience in the China
media world. He is Publisher of Earnshaw Books and Chief Strategy Officer of Forbes China.
He has been a director and executive of a number of companies in the China media space.
He was previously a journalist and was Reuters editor for Asia for five years (1990-1995). He
has written a number of books, including Tales of Old Shanghai (2008) and an account of his
continuing walk across China, The Great Walk of China. He speaks regularly at meetings and
conferences on a wide range of topics relating to China’s economy, society and history.
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Michael Qiang

Vice President - Marketing, Kitchen & Bath China

Kohler China Investment Co., Ltd

Mr. Michael Qiang joined Kohler China from May 2020 as Vice President — Marketing,
Kitchen & Bath China. Prior to Kohler, Michael worked for Royal Philips, where he served as
Business Leader, Innovation and Senior Marketing Director, Greater China. Michael has accu-
mulated strong marketing management experience with his increasing levels of leadership in
global leading companies. In addition to the rich marketing experience, Michael has expertise
in other areas, like sales, customer service, business strategy, product innovation & develop-
ment and procurement. Michael also has solid international working experience in Canada
and the APAC region. Michael earned a bachelor’s degree in physics from Nanjing University
and an MBA from University of New Brunswick in Canada.
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Lin Fen

Founder and Chairman of CNPE - Peony Industry Group Co., Ltd.
Founded in 2012, CNPE has the largest organic peony plantation base in the world today, and
is the only peony extraction industrial operation that has passed organic certification of China,
Europe and the U.S. CNPE is the innovator and leader of value in the peony extraction indus-
try. Specializing in the research and development of the edible and medicinal beauty value
of peony, CNPE is committed to contributing to the global human health and beauty cause.
The founder, Mr. Lin Fen, has promoted and participated in the establishment of the national
standard system of peony seed oil, guided the scientific research team to deeply explore the
efficacy of peony flowers, leaves, roots and seeds, and has obtained a number of patented
achievements. Under his leadership, the peony big health industry has entered the interna-
tional arena, so that more people can now see the advantages of the ingredients of peony, a
local plant in China.

Trent Munday
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Trent Munday

Senior Vice President International at Mandara Spa

Trent Munday is Senior Vice President International at Mandara Spa, having joined the com-
pany in January 2005 after 14 years in the hotel business, with Six Senses Hotels & Resorts,
where he opened the company’s first Evason property in Hua Hin, Thailand as Resident
Manager and COMO Hotels & Resorts where he was the opening General Manager of Uma
Ubud, Bali. Having worked in Australia, USA, Thailand, Maldives, Indonesia and Malaysia, he
has gained considerable experience in the hospitality industry across numerous, diverse cul-
tural environments. Trent is a regular speaker and panellist at Hotel, Spa and Wellness events
globally. Trent also spent two years at a senior management level with the Sydney Organising
Committee for the Olympic Games. With rich experiences, keen insights and discernment,
Trent dares to challenge the status quo. In an industry known for anything but, Trent’s voice
resounds as one of practical business realities. Inspired by WHY, Trent is on a mission to pro-
vide bursts of reality in a sea of fluff. A prolific writer, speaker & podcaster, all Trent’s content
is available for free on his website — https://www.trentmunday.com/.
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Michael Newcombe

Vice President, Spa & Wellness

Corporate - Operations, Four Seasons Group

Michael’s successful career has seen him operate globally over his 30 years with Four Seasons
with various operational assignments in London, Toronto, Sydney, and Dublin. Michael was
promoted to opening General Manager of Four Seasons Hotel Hampshire in 2002 and contin-
ued in the same role at the Resort & Club in Dallas and a series of other properties. He is now
the General Manager of Four Seasons Hotel Los Angeles at Beverly Hills, a post he has held
since 2015. Michael was appointed Chair of The Americas Spa Committee in 2013, and Global
Chair of the Four Seasons Spa & Wellness Committee in 2016. Two years later Michael was
named as General Manager/Vice President Spa & Wellness Operations, balancing his Corpo-
rate responsibilities and managing the Los Angeles property.

Paul Keegan
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Paul Keegan

Senior International Trainer, DIBI Milano

Born in Northern California, Paul Keegan spent many years working in the California wellness
industry in the Monterey Bay city of Santa Cruz; first learning massage therapy and establish-
ing his own practice, he also studied Ayurveda, Yoga, Hinduism and Buddhism and worked
alongside Chiropractors and Ayurvedic Doctors. He managed Spas and Wellness Centers
and finished his time in Santa Cruz as General Manager/Spa Director of Well Within Spa. In
1999 he moved to Northern Italy to marry his Italian childhood sweetheart and went to work
for the AlfaParf Group of companies, Italy's largest supplier of hair care, skin care and beauty
devices. He is now the Senior International Skincare Trainer, performing training and semi-
nars globally for all AlfaParf Milano skincare brands and beauty equipment.
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Laura Gamboa

Director of Corporate Education & Spa Development,

Natura Bissé International

Specialist in bringing Innovation to Wellness, Spa & Retail with over 20 years of international
experience in Spa & Wellness industry, and life-long experience of wellness integration in
her personal life. For the past 10 years, Laura has been key part of the core innovation, R&D
team for product development & testing, and head of education and treatment creation for
NATURA BISSE globally. Accolades for initiatives in which she has been an active partici-
pant, include recognitions such as World Best Spa Brand (4 consecutive years) and numerous
“Best Spa treatments” and “Best Products” worldwide. Multicultural, multilingual and with
deep understanding of Chinese, Asian & Middle Eastern cultures, she is also an international
spokesperson for the company, performing global presentations.
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Luca Gualdrini
General Manager, i-Tech Industries

i With more than 20 years’ experience in Marketing and Product Branding strategies, Luca

created his first company in 1999 and for 17 years was in charge of taking care of new busi-
ness development and new sales strategy. Thanks to the opportunity to work with the most
well-known brands in the beauty and medical industry as a consultant, Luca improved his
skills and knowledge in this industry. Moreover, he had the chance to deepen the new social
media technology and the power of digital landscape from the beginning, and this gave him
a great vision, regarding how to implement the Beauty Industry business with new technolo-
gies. Always sensitive to new opportunities, the friendship with Mr. Gianfranco Tudico gave
him the opportunity to share a new « adventure » with the creation of a new company: i-Tech
Industries. After just 5 years i-Tech has become one of the most recognized brands in the
Beauty and Health Industry worldwide.
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Samantha Dunn

Founder and Director, The Wellness Makers

As a 20-year veteran consultant, Sam’s passion is to help Wellness entrepreneurs create world-
class spa and wellness operations under their own unique brand. Sam has worked with multina-
tional developers and almost every 5-star hospitality brand in Asia-Pacific, creating 70 wellness
concepts in 15 countries. She also created the world's first (only?) comprehensive training in spa
development, helping over 400 passionate individuals to create their business from scratch. At
least 7 of her clients have won major international awards, and many have developed successful
multi-site operations. Sam is a published author, speaker, educator and industry activist, hav-
ing served as a founding board member of six associations and been twice awarded for industry
leadership. She is currently launching the Australasian Wellness Association.
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Richard Williams

Founder of 6 degrees Spa Consulting

Richard is a New Zealander by nationality with over 40 years in the hospitality industry working
around the globe in 5-star hotels, wellness resorts and fine dining restaurants, including Hay-
man Island Resort in the Great Barrier Reef, Australia, The Roof Gardens, Kensington, London,
Chivasom International Health Resort, Hua Hin, Thailand, and Peninsula Hotels Bangkok
& Shanghai. He is a graduate of The Southern School of Natural Therapies, Melbourne, The
Cranio-sacral Academy, S.A. He holds hotel industry diplomas from Cornell University, U.S.A
and is a qualified meditation instructor from The Chopra Center, La Jolla, CA. Richard is based
in Bali, Indonesia and regularly lectures at Stenden University Netherlands, Bali campus on Spa
Pre-Opening Projects, Spa Concept Development and Leadership Masterclasses.

=

BHARWEE R RNT B

FHEL TSR FEWERDROWEFRE. X
EHRF . ARHRBEBNE, WEEEOARKTHR
I B AN AR R AR B KO FF b B IR R ARiE A
W MESMRLIRE. RIHOTAMBRNITNEE
T RGRAE. TEL+ BB EEEWERKT
BER DN, FARDREMAFERATHOERASMR, HEAS
B ALEER R IR SEE A GBS URF U, hiE2ERMT
Wi R AR & DA RS E A

. Jane Yun Wang

Senior Director of Spa & Fitness, W Hotel Hong Kong

Jane possesses extensive experience in pre-opening and managing large-scale Spa, Wellness,
and Luxury Private Club projects for esteemed luxury hotel brands such as The Ritz-Carlton,
Mandarin Oriental, Park Hyatt, and Aman Resorts. Her sharp business acumen, innovative
approach, and strategic execution define her leadership style. Presently, as Senior Director of
Spa and Wellness at W Hong Kong and a Spa advisory board member for Marriott Interna-
tional Greater China, she offers business and operational consulting as well as pre-opening
support for various luxury projects. She is also a popular speaker and author at domestic and
international industry summits and forums.
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Renee Sun

Founder of Enido Skincare

Before 2017, Ms. Sun was a full-time housewife with her three lovely children, then in 2018,
she crossed over and entered the medical beauty industry. She put forward the “Medical Spa”
operation concept from a forward-looking perspective, and founded a spa named Enido with
the positioning of “light medical beauty serving super-users”. Enido creates a balance between
an artistic space and ultimate user experience, leading beauty seekers to enjoy health, art and
fashion. Under her leadership, Enido has been ranked in The Meituan Polaris List of Medical
and Aesthetic Institutions in Hangzhou, and has won various professional awards in the medi-
cal beauty industry, leading the new era of light medical beauty.
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Pierre Bonetti

Beauty and Regenerative Doctor, Group International Trainer

Clinique Nescens

Dr. Pierre Bonetti is a distinguished physician specializing in aesthetic and regenerative medi-
cine at Nescens. With a robust academic foundation in both general and aesthetic medicine,
he excels in a variety of aesthetic treatments, laser therapies, hair transplants, and regenerative
medicine. Dr. Bonetti has served as a referral doctor and an international trainer in various
injection techniques and cosmeceuticals. He epitomizes the core values of scientific research,
excellence, and patient satisfaction in his medical practice. Every treatment he administers is
meticulously personalized to meet the unique needs of each patient. His extensive background
and expertise uniquely position him to address the critical connection between brain health
and overall longevity. His approach integrates cutting-edge research and practical strategies to
support cognitive function, ultimately fostering a longer, healthier life.
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Transactions on Biomedical Circuits and SystemsAJ 343 .

Prof. Wang Guoxing

Professor, Chang Jiang Scholar, Ministry of Education, Executive Dean
of the School of Microelectronics, Shanghai Jiao Tong University

Prof. Wang Guoxing focuses on ultra-low-power digital-analog mixed-signal IC design and

biomedical electronics research. He founded Shenzhen Ninovo Technology Co., Ltd. and ear-
2 BR F £ E A Second Sight Medical

lier worked for Second Sight Medical Products and Agere Systems in the U.S. and Huawei in
China. He has led a number of national, provincial, and enterprise innovation research projects,
including the National Natural Science Foundation of China, the National Key R&D Program of
China, the Science and Technology Research Project of Shanghai Science and Technology Com-
mission, and the Enterprise Science and Technology Innovation Project, etc. He has published
more than two hundred papers in international peer-reviewed journals and conferences, and
has received international paper awards, provincial and ministerial industry awards, Jiao Tong
University excellent bachelor thesis advisor, and Jiao Tong University teaching and educating
awards, etc. He is currently a Senior Member of IEEE, and served as Vice President of IEEE and
Editor-in-Chief of IEEE Transactions on Biomedical Circuits and Systems.
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Vera Xu

Co-founder of JUVA

Ms. Xu Yi, graduated from Shanghai Jiaotong University - KEDGE Business School with
an EMBA. She joined JUVA in 2009 as the Managing Director of JUVA (Tianjin) Medical
Technology Co. JUVA Group focuses on the innovation of dermatological science and tech-
nology on a global scale. The company currently owns several R&D centers in China, France
and Israel, and has established world-leading independent core technologies in the fields of
semiconductor lasers, biomaterials and radiofrequency, as well as created a number of pat-
ented products. In 2023, Haohai Bio-Tech (06826.HK 688366.SH) acquired JUVA and made
it a wholly-owned subsidiary. Under the leadership of Ms. Xu Yi for 15 years, JUVA (Tianjin)
Medical Technology Co has promoted the change and optimization of various sectors such as
medical beauty, science beauty and lifestyle beauty through her macro analysis of the industry,
profound professional experience, decision-making power. She has empowered the company
with the latest technology and solutions to serve more than 1,000 beauty brands nationwide,
and has promoted the sustained and healthy development of China’s beauty industry.
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Zhang Zhengbo

Founder of HIMIKA, Founder of Yesvenchy Aesthetic Clinic

Mr. Zhang Zhengbo has excellent entrepreneurial vision and forward thinking. Under his
leadership, HIMIKA, since its establishment in Hong Kong in 2008, has always been com-
mitted to introducing the world’s top beauty equipment to China and carrying out in-depth
development in the Chinese market. With its deep understanding of the industry and unre-
mitting efforts, HIMIKA has become a global leader in the field of high-tech beauty equip-
ment, and has gained a high reputation in China’s beauty and SPA market, in particular in
providing an innovative path for anti-aging solutions.
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Zhao Jingdong
Co-founder of Guangzhou FICOSOS Technology Co., Ltd.
Mr. Zhao Jingdong has been deeply involved in the medical skincare field for more than 20

i years and successfully operated two well-known listed medical-beauty brands. He entered the

stem cell industry in 2018. Having cooperated with several stem cell laboratories in China,
he co-founded Guangzhou FICOSOS Technology Co., Ltd. in 2019 to promote regenerative
medicine technology services, and created the brand FICOSOS to introduce exosome products
into medical aesthetics clinical translational therapy, and collaborated with dermatology and
trichology to promote clinical research and applications, such as cell iterative skin regenerative
medicine, hair/ hair follicle cell regeneration technology, etc. As an expert in the development
of MSCs vesicle anti-aging technology, the systemization of fine scalp management, and medi-
cal materials and skincare ingredients, Mr. Zhao has been invited to be a lecturer at the CIBE/
Mevos/MEC Cellular Anti-Aging Forum, as well as a training instructor for more than 1,000
medical aesthetics organizations.
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Anita Yuan

Head of China, Sauna Works (Clearlight Full Spectrum Infrared Health
Solutions)

Ms. Yuan Yiqing once worked at Deloitte and is a dual certified CPA and tax accountant in
China. She has 25 years of experience in helping Western brands to enter and grow in the
China market in the biotech, food, health and high-end industrial sectors. She specializes in
sales, finance, market strategy, marketing and promotion. After focusing on her role as Head
of Marketing for Sauna Works China, she brought the top-of-the-line Clearlight Full Spec-
trum Infrared Sauna no-touch wellness solution to the Chinese market.
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Dr. Li Kai

Doctor of Medicine; Associate Chief Dermatologist,

Co-founder of DEYI SKIN

Former Head of Dermatology & Cosmetology Center of Xijing Hospital, The Fourth Military
Medical University, Dr. Li Kai has spent time in the Dermatology Department of the Henry
Ford Hospital in the US and The Perugia Hospital in Italy for academic exchange. He has so
far been responsible for two Natural Science Foundation of China (NSFC) projects and one
hospital-wide fund project, and he has participated in various national research projects. He
has been engaged in laser cosmetic research and diagnosis and treatment of sensitive skin for a
long time, specialties: laser cosmetic, facial rejuvenation, chloasma treatment, scar treatment.
He has published over twenty essays on Dermatology with SCIL.
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Dai Jiongjie

Executive Dean of the Shanghai Precision Functional Medicine Institute
A Chief Physician and disciple of medical luminary Wang Ximing, he specializes in treating
musculoskeletal diseases and rehabilitating sub-healthy populations with spinal and joint
issues. Dai integrates traditional Chinese and Western medicine, practicing in the Nether-
lands. He provides unique insights and treatments for sub-health syndromes and aging pre-

i vention. A former visiting lecturer at Shanghai Jiao Tong University, he is also a contributing
writer for health columns.
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Henry Deng

Founder, Guangdong Hoyar Technology Holding Co., Ltd

Henry Deng is an expert with 17 years of practical management and operation experience
on photoelectric beauty systems. He founded Guangdong Hoyar Technology Holding Co.,
Ltd in 2006 which is a health and beauty equipment and service provider. He pioneered the
systematized operation of beauty equipment, combining skin Al algorithms with the Internet
of Things and established the world’s largest database of facial skin. He is also one of the first
in China to introduce advanced foreign medical and beauty equipment into the domestic
market, such as SEYO, the non-invasive mesotherapy brand from Germany, and icoone from
Italy. In addition, Henry actively pushes the establishment of industry standard systems,
and has participated in the establishment of “Radio Frequency Skin Beauty Equipment” and
“Radio Frequency Body Beauty Equipment” standards. He has been dedicated to promoting
the popularization of quality photoelectric beauty equipment for more than ten years.
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Kelvin Tan

Asia Education and Events Manager, Davines

Based in Singapore, Kelvin is bringing an extensive 25-year long experience to the Davines
family, having worked with the most important industry market leaders as key educator. His
passion and hard work helped him grow rapidly and he became responsible for professional
services in the highly dynamic region of Asia. He has also had the opportunity to work with
the Global artistic team, organizing shows, seminar, and developing potential artist. During
his career, he also gained valuable hands-on experience in sales and marketing, which brought
him to the position of leading the sales force in Asia. Sales training was a natural next step for
him, as he designed and delivered sales skills programs both for salon staff and sales executive.
His knowledge and positive energy will undoubtedly help regional distribution partners grow
by improving the quality of the local education services and the skills of their sales forces.
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Mirco Basetta

VAGHEGGI Global Training Director

Mirco Bassetta received a bachelor’s degree in Professional Beauty from SIDEP, Alessandria,
Italy in 2008, and a master’s degree in Shiatsu from International School of Shiatsu, Verona,
Ttaly in 2018. He is also an expert in Traditional Chinese Medicine and Macrobiotics. As a
senior global training director of a renowned beauty brand, Mirco Bassetta has been invited to
many international luxury resort and hotel spas to give professional training. He visits different
markets all over the world, exploring and researching the trends and consumer needs of differ-
ent countries, effectively analyzing the spa environment, and developing and updating massage
systems in real time to meet the market demand. By integrating the essence of the five elements
from the Oriental philosophy, he has developed two famous massage systems - R.D.R Massage
System and LIGNUM Massage System, which are widely applied in the global market.
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The Traditional Way to Wellness
According to the Seasons
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o) il | a0 : TRIA Spa, MGM Qingdao

- \ Located on the 31st floor of MGM Qingdao, TRIA Spa overlooks a
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white walls and crystal-clear lotus leaves lead guests to tranquil space.
Based on the “three health” concepts of Wellness, Charm and Vitality,
TRIA Spa combines traditional wellness therapies with acupressure,
stretching and healing techniques, along with native plant-derived herbal
oils and highly sustainable skincare products, to create a sensory journey
away from the hustle and bustle, and to restore balance and vitality to
the body and mind. The spa features eight treatment rooms, including a
spa suite and a couple’s room. The interior environment makes full use

of natural elements such as flowers, greenery and fragrance to create a

cozy and natural atmosphere.

The Spa at Four Seasons Hotel Suzhou

Reflecting Suzhou’s rich heritage and culture, The Spa at Four
Seasons Hotel Suzhou welcomes you into a sunken courtyard that
ensconces you in an aura of calm. Offering a fluid, organic wellness
experience rooted in natural healing, the spa is a hub of well-being
and health, where tailored treatments and care rituals leave you feel-
ing centred and relaxed. Four Seasons Signature Therapeutic Massage
is rooted in traditional Chinese therapy. The wellness experts begin
with a foot ritual, slowly working their way up your body using herb-
al balms, traditional Chinese medicine techniques and an oil massage
to bring relief to your lower back, shoulders and neck. The treatment
ends with a singing bowl ritual, bringing your mind and body to a
place of complete harmony. After the treatments, you can also treat

your hands and feet at the refreshing spa manicures and pedicures.
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Songtsam SPA, Songtsam
Nujiang Canyon Lodge

Inspired Himalayan healing, Songtsam SPA,
Songtsam Nujiang Canyon Lodge combines
the healing concepts of India, Nepal, and the
Tibetan plateau in the Greater Himalayan
cultural region to design a diversified range
of treatments and programs, including the
first introduction of the Tibetan medical
healing system. Here, guests will have the
opportunity to experience the “Tibetan La
Massage”, which was nearly lost in Tibet.
Himalayan practitioners combines Tibetan
astrology with the chanting of the Mantra to
heal the 30 La energy points throughout the
body, replenishing and balancing the energy
state of every part of the body.
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XI SPA, Ningbo

XI SPA is located in the bustling harbor city of
Ningbo, aiming to create a place where “the heart
is at peace and the body is relaxed”. The elegant
interior is dominated by warm colors and soft
light, complemented by fresh green embellish-
ments and water features, making the entire space
quite relaxing. The signatures of XI SPA include
aromatherapy with natural essential oils of AD
VITAM, singing bowl therapy, and high-end
facials, all of which are designed to meet the vari-
ous demands from body to soul. The therapist
uses classic Swedish massage techniques and deep
fascial relaxation techniques to massage through

every muscle fiber while the hot stones initiate

W%, eERAFEREMAN S K adeep relaxing and revitalizing energy journey,
SERREEZ R, BBAY%, ZME5. unclogging meridians and relieving fatigue.
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SOL Medical Spa, Yiwu

Based on the concept of “Give Light to All”, SOL Medical Spa aims

to empower women to thrive and shine brightly. The SPA is designed
to fill the whole space with natural elements, delivering a soothing
ambience. Meanwhile, the curved ceiling and streamline layout cre-
ates a sense of multi-dimensional layers. The SPA features 8 treatment
rooms and 3 functional spaces, which emphasize on providing delight-
ful visual and sensory experiences for guests to enjoy body and soul
relaxation. The signature program combines gentle and slow massage
manipulations with Himalayan Hot Salt Stone, which accelerates blood
circulation and metabolism while deeply relaxes, purifies and detoxifies

the body, strengthens the immune system, and improves sleep.
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V SPA, Hangzhou

V SPA is located in a double-story building in a detached courtyard
in the center of Hangzhou Gongshu District, 4 kilometers away from
the Wulinmen business circle, integrating new Chinese style and
natural beauty, making it a quiet oasis amidst a bustling city. Walking
inside, the wabi-sabi style and antique Chinese home furnishings
gives the overall space a sense of relaxation. On the first floor, there
is an open tea space and a reception area, while the second floor has
eight single and couple’s treatment rooms. The spa treatments are
created to feature a rejuvenating and immersive experience. V SPA
also partners with AD VITAM, the high-quality organic essential oil

brand, to bring guests a sense of pleasure and relaxation while help-

ing them improve sleep quality.
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The Spa at Maxx Royal Bodrum Resort

The new luxury beachfront resort on Turkey’s Bodrum peninsula,
Maxx Royal Bodrum Resort, boasts a large 4,500-square-meter
wellness center with 20 treatment rooms featuring products and
therapies from Biologique Recherche, Phytomer, Swiss Perfection,
icoone and Art of Detox. Offerings range from high-tech facials
combining microcurrent therapy, LED and mesotherapy, advanced
experiences such as ozone therapy and IV therapy, to traditional
Moroccan rose baths and Ayurvedic treatments. Other wellness
amenities include a banya, a hammam, steam rooms, an Olympic-
standard swimming pool, a halotherapy room, a rain room, a scrub
room with Vichy shower, and a state-of-the-art gym empowered by
Technogym, offering advanced fitness equipment, as well as well-
ness programs such as anti-gravity yoga, breathing exercises, sound

therapy and more.
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Layan Life at Anantara Layan Phuket Resort
Anantara Layan Phuket Resort will soon unveil Layan Life, a
1,767-square-meter medical wellness concept that combines modern
medicine with Thai healing traditions, complemented by advanced
medical assessments and personalized nutritional programs, offering a
series of three- to ten-day wellness programs around weight manage-
ment, stress reduction, fitness, and anti-aging treatments. Extending two
storeys, the facility’s lower level features a 220-square-meter gym, a yoga
studio, a Pilates studio, a meditation room, and a vitality pool, sauna
and steam rooms. The upper level has consultation and treatment rooms
offering spa treatments, aesthetic treatments, traditional Thai massage,
IV procedures, and specialty technological experiences such as an Icepod,

a hyperbaric chamber and hydrocolonic therapies. There is also a Thai

herbal dispensary with customized wellness formulas for guests.
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The spa concept of French natural mineral water brand
Evian has recently arrived in Doha, the brand’s first outlet
in the Middle East. The 1,800-square-meter Evian Spa
Doha is located within the Bentley Luxury Hotel and
Suites. With five treatment rooms, the spa draws inspira-
tion from the beauty of nature’s water cycle to enhance
guests’ wellbeing through a range of exclusive body and
facial treatments. The wet area features a steam room, a
salt therapy room, a snow room, experience showers, a
Kneipp foot massage area, as well as two hydro-massage
pools, and a vitality pool. After the treatments, guests can
head to the spa bar for light refreshments, shop for their
favorite spa products at the spa boutique, or continue the
wellness experience with a visit to the hotel’s new fitness

center and rooftop pool.
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Eynsham Baths at Estelle Manor, UK
Located in England’s lush Oxfordshire, Estelle
Manor, an English countryside hotel & club, is a
Grade II listed landmark surrounded by over 3,000
acres of parkland. The hotel’s Roman-style spa,
Eynsham Baths, is set in a centuries-old forest and

features 10 treatment rooms. At the heart of the spa

BT, HH0EIETE. SPAMIZ(> Iisa spacious bathing hall with plenty of natural light,
B NS E, BRAXELFTE, BA where guests can journey through a tepidarium, a
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Other facilities include a hammam, a hay sauna and a
botanical steam room. The spa menu includes a range
of treatments inspired by ancient Indian, Tibetan

and Chinese healing philosophies. For guests seeking
modern treatments, the spa also offers IV therapy,
vitamin booster shots and microblading services from

Skin Design London.
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Atzar6 Okavango Camp and Wellness Retreat
Botswana’s wildlife-rich Okavango Delta welcomes Atzar6, a camp
and wellness retreat with 12 suites and a 130 square meter wellness

center. Set on a tranquil lagoon and surrounded by lush greenery, the

wellness center features two treatment suites, a yoga studio, a gym, a
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20-meter freshwater pool and a large outdoor lounge area. To further

immerse guests in the African journey, the spa has partnered with
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The Spa at Ritz-Carlton-Reynolds, Lake Oconee
The renovated Ritz-Carlton-Reynolds, Lake Oconee, Georgia, USA,
has unveiled a revitalized spa. The 2,500-square-meter spa features 19
treatment rooms, a steam room, a sauna, a 750-square-meter indoor
swimming pool, a fitness room, and a beauty salon offering eco-
friendly nail services, hair styling, and makeup services. Inspired by the
beauty of the lakeshore, the spa is designed with rich wood tones, natu-
ral stone and marble with neutral textured walls, mosaic tiles, and gray
oak to create a warm and cozy atmosphere. Guests will enjoy a wide
range of experiences from traditional treatments to new technological
innovations, featuring programs that incorporate local flavors for a

unique sensory experience.

Terres d'Afrique, a local African spa and skincare brand, to present a
range of treatments and products. Terres d'Afrique has crafted a new
signature treatment for Atzaré using products made from the baobab
tree, which is abundant in the region. Known as the symbol of life in

the arid savannah, the baobab tree is high in vitamins, minerals and

prebiotic fiber, and is a powerful antioxidant.
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nescens Zombie Cell Clearing Serum

Swiss cutting-edge life science anti-aging brand nescens offers a full range of
anti-aging lifestyle services with Swiss anti-aging centers, the world’s top luxury
spas, and high-end cosmetics and skincare products. nescens’ newly launched
Zombie Cell Clearing Serum is the world’s first anti-aging serum that can achieve
targeted dissolution and removal of zombie cells. The application of targeted
technology inspired by the field of cancer treatment can dissolve zombie cells
without harming healthy cells. Also, it is the first time that Senolytics, a new anti-
aging active ingredient in the medical field, is used in a cosmeceutical product

to formulate a “zombie cell dissolver”. The core ingredient is derived from the
Swiss Alpine rose azalea, a rare plant that gives this serum its powerful anti-aging
energy. nescens Zombie Cell Clearing Serum follows the concept of cleansing
before replenishing, removes the aging culprits at the root, activates the cell puri-
fication function, thus effectively opening the absorption pathway of the skin, so

that the skin can regain a healthy and youthful state from the inside out.
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mesoestetic Officially Launches in
China’s Domestic Market

mesoestetic is a Spanish medical beauty pioneer brand,
founded by pharmacist Juan Carlos in 1985. It is one of the
earliest pharmaceutical brands in Spain to obtain a license to
produce injectable beauty products and provide professional
line products for high-end beauty institutions and derma-
tologists around the world. The brand covers 6 continents
and is present in 109 countries and regions. mesoestetic has
four product lines: home, professional institutions, pharma-
ceuticals and medical devices, and the whole line of products
can be freely deployed and combined. In the year 2022,
mesoestetic innovatively launched the 100% customizable
“age element” skincare portfolio, which contains the exclu-
sive anti-aging complex [meso] epigen system, providing

each user with customized high-level anti-aging solutions.
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HIGHS Coffee Mani/Pedi Range

HIGHS, a high-end coffee body care brand, was founded in
Vancouver, Canada in 2013. Inspired by the daily cup of coffee that
awakens the body and mind, the founder of the brand took the lead
in proposing the product concept of “Coffee Skin Care”. With the
main ingredient of antioxidant and anti-aging coffee seed extracts,
and the fascinating aroma of coffee, HIGHS has transformed the
traditional large canisters of hand and foot care products into a
more interesting, intimate and cleaner “Capsule Coffee Ball” for
one-customer-one-use, which can be opened, used and disposed
of immediately. Each coffee capsule is a freshly opened energy
bomb. From soaking, scrub, massage, hand film to hand cream, the
capsule is compact and portable and can be used at home, during
travel and in other personal care scenarios. Currently the brand has
a variety of mani/pedi care sets with different coffee flavors, includ-
ing Latte, Espresso, Mocha and more to moisturize and smooth

skin in different coffee scents.
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K-SCAN In-Depth Scalp & Hair
Diagnosis Powered by Al

Powered by Al and futuristic tech innovation, Kérastase
has taken the guesswork out of what your hair needs with

a groundbreaking new innovation, K-Scan. The in-salon
camera scans and analyses hair and scalp health to diagnose
exactly what your hair needs in seconds and that will help
hairdressers to prescribe ultra-personalized hair and scalp
treatments to make you achieve the glossy, healthy hair and
scalp of your dreams. The technology has been trained on

a data set of more than 12,000 images of women and men
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FIIL GS Open Earbuds

Many people are not accustomed to in-ear earbuds since they give ears a sense of
pressure. FIIL has now launched an open earbud, which does not need to be put
into the ear, and also provide amazing sound quality effect by hanging it on your
ear. The product has been awarded the HI-RES AUDIO WIRELESS certification.
Hi-Res is the gold standard for measuring high sound quality. FIIL optimized the
structure of the sound cavity of the earbuds, with the human ear bionic design, the
scientific distribution of different acoustic holes position and angle for directional
delivery of good sound. Multiple acoustic resistance network can effectively prevent
sound leakage.

with all types of hair and scalp, to allow great accuracy of
analysis. Developed through a collaboration between optical
engineers, Al researchers, L’Oréal scalp & and hair experts,
dermatologists, UI/UX designers, software engineers, and
external engineering partners, K-Scan can accurately assess

the health of your hair and scalp.
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Leader Portable Coffee
Maker

Leader Portable Coffee Maker has a water
tank, heating module, and extraction unit
all tucked into a small case. You can use it
to make a delicious cup of coffee whether
you’re at home or going outdoors. The
coffee maker comes with a stylish and
eye-catching shoulder strap, so you can
| carry it everywhere on your shoulder and

use it without plugging it in. It can make

60 cups of coffee after a single full charge.
The coffee powder compartment has a detachable design. Put the right amount of
coffee powder in the powder bowl, tighten the lid, put the powder compartment
back in place, long press the on/off button to make coffee with one button.
Outdoors, if you have a mobile power supply, you can also use it as a kettle to get

hot water in one click without adding coffee powder. It is not only a coffee maker,

but more like a fashion item, available in black and green.
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The Futu
BIOBPECHNOLOGY

More interdisciplinary, digital and data-rich approaches to life sciences are accelerating the
understanding of living matter and predictably manipulating the future

ur progress in harnessing

and manipulating life pro-

cesses in agriculture, medi-

cine, and manufacturing

has been incremental over
the centuries, with breakthroughs in under-
standing brought about by key discoveries such
as Mendelian genetics, biological theory, and
DNA. These leaps forward have been made
possible by the development and acceptance of
novel tools and algorithms for detecting, imag-
ing, and manipulating biological systems.

In the future, the life sciences will become
more interdisciplinary and provide efficient
and intensive access to data that will enhance
the understanding and manipulation of bio-
logical matter. Scientists are increasingly view-
ing genetic instructions as a computational
code and incorporating insights and new tools
from the field of computational science. The
combination of these disciplines with cognitive
science, nanotechnology and physics is driving

new leaps in our understanding. It is expected

that the collective application of these differ-
ent technologies in the life sciences, known as
“bio-convergence”, will accelerate discovery,
and predictability in biotechnology design and
production.

This interdisciplinary approach enables the
visualization, measurement, identification,
and manipulation of biological systems at the
molecular scale, treating the genetic instruc-
tions in DNA, RNA, and amino acids as a lan-
guage that can be written, edited, and executed
with high precision to synthesize useful materi-
als or organisms. Collecting, digitizing, storing,
and analyzing genetic instructions from thou-
sands of individuals, called “genomes,” as well
as their physical, mental, and health character-
istics, to correlate, for example, how specific
genetic instructions interact with the environ-
ment to produce different traits, thus combin-
ing complex biotic and abiotic processes.

In 2019, the global bioeconomy, i.e. all
activities driven by research and innovation in

life sciences and biotechnology, accounted for

‘e of

about 6% of global GDP, or about $5 trillion.
By 2030, the world's bioeconomy could exceed
$20 trillion, based on a trend of 10-15% annual
revenue growth. At the same time, lower costs
of enabling technologies may drive wider bio-
technology adoption and increase global acces-
sibility and ubiquity.

Over the next two decades, scientists and
industry experts anticipate that biotechnology
may lead to many breakthroughs. These appli-
cations promise to improve health and living
conditions, but they are also accompanied by
potential social unrest, ethical concerns, or
security challenges. Each of these applications
would require both technological advances and
human decision-making to determine their
practical application. Let us briefly share with
you some of the currently visible biotech con-

tent, applications, and possible negatives.

Digital healthcare and precision
medicine

Healthcare professionals, medical diagnostics,
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and personal Internet of Things (IoT) devic-
es are collecting more and more health data.
This information is fused with other personal
information, digitally recorded behaviors, and
network metrics to greatly improve the pre-
diction of new diseases, as well as treatment
outcomes. Nonetheless, such data fusion may
allow the user to infer genetic characteristics of
the assessed person based on his or her biomet-
rics, assessed or predicted health status, which
may also result in the potential for personal
targeting or discrimination. Regulations in
some countries limit the development of such
technologies because of the potential for social

and human rights inequalities.

Bio-organs and other bio-prints
for personalized therapy

Therapies that use genetic and cellular engi-
neering to treat specific individuals, known
as customized medical therapies, are already
available for the treatment of certain diseases,

and these technologies will be able to continue
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to expand the range of diseases and therapies
addressed to include 3D printing of tissues, and
the creation of genetically customized animals
suitable for transplantation of human organs.
While these treatments are expensive and the
audience will be small, they are likely to be
more cost-effective and efficient than decades
of chronic disease treatment.

As a result, the inequality in access to state-
of-the-art technology, which is affected by
greater or lesser wealth, could make healthcare

equality a topic of public debate.

Reproductive engineering to
enhance human traits and
performance

Technologies already exist to select or reject
fertilized human embryos based on desired
genetic traits, and it is becoming increasingly
possible to genetically modify human life at
these embryonic stages. Currently, much of
the practice in this field is focused on avoiding

adverse health outcomes and selecting desir-

able embryos.

But as the cost of these procedures
decreases, and their reliability increases, peo-
ple and societies may not be able to resist the
temptation to select and genetically modify
embryos on the grounds of protecting the
competitive advantage of their children, or
altering the health and productivity advan-
tages of entire populations. It is predicted
that by 2030, traits such as height, eye or
hair color, and perhaps even intelligence or
personality, will be able to be selected and
modified at the embryonic stage.

These practices may intersect with signifi-
cant cultural and moral divides, may be applied
to specific populations, and may create ine-

qualities within and between nations.

Ecological engineering

Plants, animals, and microorganisms can be
selected and modified to stabilize the environ-
ment, reduce the impact of human influence,

or increase productivity. Ecosystems can be



engineered to, for example, consume less fresh

water, require less arable land, or enable the
production of food, materials, and even energy
in previously unproductive or inefficient envi-
ronments. Genetic modification has already
enabled crop production in areas where sea-
water has eroded, or where farming has never
been practiced. This application of biotech-
nology has demonstrated its great potential to
address needs and reduce conflict.

But harmful applications of genetic modi-
fication are also possible. Future risks include
increased pressure on fragile ecosystems, dis-
placement of native plant and animal species,
and impacts on consumer health. Large indus-
trial actors that are able to overcome regulation
and monopolize technologies and markets are
more likely to be motivated by profit, or by

state action for some monopolistic purpose.

Human-machine enhanced
interfaces

The fusion of machine and human capabilities

is occurring in different forms and at differ-
ent levels of integration. It is a non-invasive or
virtual stimulation or augmentation of physi-
cal, visual, tactile, and auditory senses through
gloves, glasses, and head-mounted devices. It is
becoming especially common in gaming, learn-
ing, and telecommuting.

For example, electroencephalographs,
electrical or magnetic transmitters worn on
the head can enable stimulation and detec-
tion of brain activity in order to make the
desired adjustments and manipulations, with
the aim of enhancing perception, memory
and attention.

Also now available is the ability to connect
the brain or neural tissue directly to micro
machines, an invasive neural interface often
used to correct neurological disorders, even
though all forms of brain-computer interaction
currently take place at very low data transfer
rates. For example, in April 2022, in Shang-
hai Ruijin Hospital, it was discovered that by

linking external devices to adjust the stimu-

lation position and parameters of the elec-

tric current, the depth of the brain data of a
depressed patient is continuously collected and
exported, so as to realize the precise stimula-
tion treatment for the depressed aspirant, while
the patient uses the cell phone app to remotely
control his own brain pacemaker inside the
right chest, to carry out the switching of the
working and resting modes, while the patient
himself can The patient himself can adjust the
parameters according to needs and intensity.

The future goal of research and develop-
ment of human-computer networks is to
dramatically increase data transfer rates and
extend the range and depth of human percep-
tion and cognitive abilities. While these hybrid
systems may initially be used for medical treat-
ments to overcome neurological disorders,
non-medical uses are also being explored.

New uses may include new forms of social
interaction, entertainment, and tools that pro-
vide a competitive advantage to “advanced
users” who can use these systems to quickly
solve problems or gain an edge in the mar-
ketplace. As the gap between the “haves” and
“have-nots” of human-computer augmented
interfaces grows, new cultural, social, and labor

tensions may arise.

Biomanufacturing of biomaterials
and devices
Automation and data-driven elements are
increasingly being incorporated into biotech-
nology. Automated molecular assembly tech-
niques using DNA and other biomolecules, for
example, will further advance engineering and
design capabilities into nanoscale applications
and accelerate the convergence of biological
and digital technologies.

Automation has become routine in some
current industrial processes, such as the manu-

facture of chemical raw materials, fermenta-
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tion, enzyme processing, and pharmaceutical
production. Genetically modified organisms
(GMOs) used in industry and agriculture are
consumed as food, albeit often with labeling or
regulatory restrictions. Most developed coun-
tries have implemented policies requiring labe-
ling of GMO products.

Just as genetic modification may make it
possible to produce while using less fresh water
or land, it can also enhance or adjust yields in
enriched environments, for example by reduc-
ing reliance on chemical fertilizers and pes-
ticides, or by making possible new environ-
mentally friendly methods of production that
create fewer atmospheric greenhouse gases.
For example, biomodified plants or fungi can
be used as raw materials for synthetic meats,
cheeses or leather, thus reducing time and
resource consumption.

We are also mindful that these biofactories
may increase pressure on other resources, such
as water or arable land, as well as potentially
unpredictable ecological risks. They will also
be subject to regulation, market demand, tech-
nological constraints and competition from

emerging alternatives.

New avenues for innovative
medical technology

A variety of technologies are improving estab-
lished medical techniques and disease treat-
ments. Artificial intelligence and machine
learning technologies are accelerating diagno-
sis and treatment through the automation of

medical imaging and medical records. Novel
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devices such as micro-robots, wireless sensors
and drug release systems are already capable of
performing precise therapeutic and monitor-
ing tasks within the body. However, these new
technologies may also introduce new risks and
inequalities, such as reliance on remote health-
care access and new forms of automation of
medical decision-making, which may lead to
inequalities in the benefits and well-being of

populations in terms of health and healthcare.

Biomaterials for novel
manufacturing and construction
materials

Biomaterials and biomanufacturing technol-

ogies have been used in research and com-

mercialization to create a variety of materi-
als, including degradable polymers, enzymes,
cellulose, and wood substitutes. Biomaterials
can be used for high-strength, low-cost prod-
ucts such as fiberboard and plastics, as well as
novel products such as biodegradable electron-
ics, and bioprinted tissues and organs. The
manufacture and use of these materials will
help reduce dependence on oil, metals, and
other finite resources. However, there is also
data showing that the degradation of new bio-
plastics releases more greenhouse gases than
traditional plastics, and some as yet unknown
health effects.

Vertical farming

In vertical farming, crops are grown in large
buildings in a precisely controlled environment
with LED lighting to simulate sunlight and
soilless systems. This reduces the need for land,
water, and chemicals, and also reduces the
carbon emissions associated with traditional
agriculture. In addition, vertical farming can
enable the production of crops closer to cit-
ies, thereby reducing transportation distances
and food waste. However, vertical farming can
require large amounts of energy, especially
electricity, which can increase dependence on
fossil fuels and thus have a negative impact on
the environment. In addition, due to the high
cost of equipment and infrastructure, vertical
farming may lead to further monopolization
of agricultural production, to the detriment of

small farmers.

In the end

Developments in biotechnology may have
far-reaching individual, societal, and global
impacts that will manifest themselves over
the next 20 years. Biotechnology promises to
improve the efficiency of healthcare, reduce
environmental stress, and drive the develop-
ment of new materials and energy sources,
but it may also raise ethical controversies,
social inequalities, and environmental risks.
In addressing these issues, the international
community will face a number of challeng-
es, including regulating the application of
the technology, ensuring fair and equitable
access, and promoting international coopera-
tion and knowledge sharing. Economic, social
and political factors will all affect the pace and
focus of biotechnology research and the avail-
ability of products.
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Embracing Biotechnology
Revolutionizing the
Spa Experience

Biotechnology is reshaping the spa and wellness industry,
empowering spas to offer personalized experiences and cutting-
edge treatments that promote holistic health and well-being

n the ever-evolving landscape of well-

ness, the integration of biotechnology has

emerged as a game-changer, elevating the
spa experience to new heights. With its innova-
tive applications and scientific advancements,
biotechnology is revolutionizing how spas cater
to individual needs, providing tailored solutions
that enhance both physical rejuvenation and
emotional well-being. From personalized skin-
care regimes to advanced anti-aging therapies,
the infusion of biotechnology into spa services is
redefining the notion of self-care and setting new

standards for excellence in wellness practices.

Personalized skincare

Traditionally, skincare has been approached
with a one-size-fits-all mentality, offer-
ing generic products that may not effectively
address individual concerns. However, the
advent of biotechnology has ushered in a new
era of personalized skincare, where treatments
are customized based on each client's unique

genetic makeup, lifestyle factors, and environ-

mental influences. Through the utilization of
cutting-edge technologies such as DNA test-
ing and bioinformatics, spas can now ana-
lyze specific genetic markers to tailor skincare
solutions that precisely target issues such as
aging, acne, or sensitivity. By harnessing the
power of biotechnology, spas are able to offer
bespoke skincare regimes that deliver unparal-
leled results, promoting healthier and more

radiant skin for every individual.

Revolutionizing anti-aging
treatments

Aging is a natural process that affects us all, but
with advancements in biotechnology, spas are
now equipped with innovative tools to combat
its effects more effectively than ever before.
From regenerative medicine to stem cell thera-
py, biotechnology is revolutionizing anti-aging
treatments, offering cutting-edge solutions that
promote skin rejuvenation and collagen regen-
eration. Stem cell facial treatments and exo-

some therapy, for example, harness the regen-



erative properties of stem cells to stimulate
cellular renewal, reducing the appearance of
wrinkles and fine lines. Similarly, growth fac-
tor therapy utilizes bioengineered proteins to
enhance cell proliferation and tissue regenera-
tion, resulting in firmer, more youthful-look-
ing skin. These transformative therapies not
only reverse the signs of aging but also instill
a renewed sense of confidence and vitality in
clients, empowering them to embrace their

beauty at every stage of life.

Gut health optimization

The importance of gut health in overall well-
being cannot be overstated, and biotechnol-
ogy is opening up new avenues for spas to
address this crucial aspect of wellness. By lev-
eraging microbiome analysis, spas can gain
insights into the unique composition of each
individual's gut microbiota, allowing for per-
sonalized interventions that support digestive
health and enhance overall wellness. Through
tailored diet plans and targeted probiotic
treatments, spas can optimize gut health,
alleviating digestive issues and promoting a
harmonious balance within the body. With
biotechnology as a guiding force, spas are
pioneering new approaches to wellness that
prioritize the gut-brain connection, recogniz-
ing the profound impact that gut health has

on mental and emotional well-being.

Mental and emotional enhancement
In today's fast-paced world, mental health is an

increasingly important aspect of overall well-

ness, and biotechnology is paving the way for
innovative solutions that promote mental and
emotional well-being. Through the develop-
ment of neurofeedback and brainwave synchro-
nization technologies, spas can offer transforma-
tive experiences that enhance cognitive function,
reduce stress, and promote relaxation. By moni-
toring brain activity and providing real-time
feedback, these advanced technologies enable
clients to achieve a state of deep relaxation and
mental clarity, fostering a sense of inner peace
and emotional balance. Whether incorporated
into mindfulness programs or meditation ses-
sions, these cutting-edge therapies empower
clients to cultivate resilience and emotional well-

being in the face of life’s challenges.

Optimized nutritional
supplements

Nutrition plays a fundamental role in over-
all health and wellness, and biotechnology is
revolutionizing the way we approach dietary
supplementation. By analyzing genetic markers
and metabolic traits, spas can create personal-
ized nutrition plans that optimize nutrient
intake and support individual health goals.
Additionally, bioengineered supplements offer
targeted solutions for specific health concerns,
such as inflammation, oxidative stress, or hor-
monal imbalance. Through the integration of
biotechnology into nutritional supplementa-
tion, spas can provide clients with tailored
solutions that promote optimal health and
vitality, empowering them to achieve their

wellness goals with precision and efficacy.

High-tech aesthetic medicine

In the realm of aesthetic medicine, biotechnol-

ogy is driving unprecedented advancements
that are transforming the way we approach
beauty and self-care. With non-invasive cos-
metic procedures and cutting-edge technolo-
gies, spas can now offer effective alternatives
to traditional surgical interventions, provid-
ing clients with safe and efficient solutions for
enhancing their natural beauty. From laser
treatments to ultrasound therapy, these high-
tech modalities enable spas to address a wide
range of aesthetic concerns, including skin
laxity, wrinkles, and stubborn fat deposits. By
combining the latest innovations in biotech-
nology with expert craftsmanship, spas are
redefining the standards of beauty and empow-
ering clients to look and feel their best, inside
and out.

Clearly, the integration of biotechnology into
spa and wellness practices represents a trans-
formative shift in the way we approach self-care
and holistic well-being. By harnessing the power
of cutting-edge technologies and scientific
advancements, spas are able to offer personal-
ized experiences and innovative treatments that
cater to the unique needs of each individual.
From personalized skincare regimes to advanced
anti-aging therapies, biotechnology is revolu-
tionizing the spa experience, empowering clients
to achieve optimal health and vitality from the
inside out. As we continue to embrace the pos-
sibilities of biotechnology, the future of wellness
holds endless promise for beauty, rejuvenation,

and holistic well-being.
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Dai Jiongjie is the Executive Dean of the
Shanghai Precision Functional Medicine
Institute. A Chief Physician and disciple of
medical luminary Wang Ximing, he special-
izes in treating musculoskeletal diseases
and rehabilitating sub-healthy populations
with spinal and joint issues. Dai integrates
traditional Chinese and Western medicine,
practicing in the Netherlands. He provides
unique insights and treatments for sub-
health syndromes and aging prevention.

A former visiting lecturer at Shanghai Jiao
Tong University, he is also a contributing

writer for health columns.
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Modern Biomedicine and TCM

More modern biological technologies are going to be applied in the field of Traditional Chinese
Medicine, providing powerful support for human health. By Dr. Dai Jiongjie

e first need to understand what

biomedical science is. Biomedi-

cine is an interdisciplinary field
that integrates medicine, life sciences, and biol-
ogy to study and solve life science, especial-
ly medical problems, through the theoretical
framework and methods developed from these
areas. Biopharmaceuticals, used in this context,
refer to drugs extracted from organisms or syn-
thesized using biotechnology, fundamentally
distinct from chemically synthesized drugs that
can be entirely man-made.

Both biotechnology and traditional Chi-
nese medicine (TCM) currently have numer-
ous constituents and products that are closely
related to our daily lives, ranging from sig-
nificant contributions to human life sciences to
intricate details in our daily routines. Examples
include childhood vaccinations like cowpox;
vaccines during the COVID-19 pandemic; bio-

logically active personal care products; pop-
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ular spa-grade natural essential oils; thym-
ic peptides for immune enhancement; and
the current widespread use and technological
transformation of stem cells and immune cells,
among others.

With the progress of the times and the con-
tinuous improvement of scientific technol-
ogy, modern biomedicine is entering a new
era driven by the Human Genome Project,
with three major development trends worth
noting, which coincidentally align with TCM
principles.

The first trend: Transitioning from the sim-
plistic molecular biomedicine mindset to the
complex systems biomedicine mindset. TCM
has always regarded the human body as a holis-
tic system with interconnected components
affecting each other. Normal physiological
activities rely on the coordinated function of
various organs and tissues to maintain physi-

ological balance. In diagnosing and analyzing

disease conditions, TCM also begins with a
holistic perspective, focusing on overall patho-
logical changes caused by local lesions and
integrating them with systemic pathological
reactions. Treatment of local lesions must also
consider the whole system and adopt appropri-
ate measures.

The second trend: Moving from evidence-
based medicine rooted in statistical research
to precision medicine focusing on individu-
al molecular characteristics. TCM has always
focused on individual characteristics, requiring
tailored approaches based on factors such as
age, constitution, season, and the nature of the
disease, using differential diagnosis and treat-
ment. For instance, two diabetic patients would
receive different treatments based on TCM
diagnosis — supplementing yin for one (using
medicines like wolfberry, lily, anemarrhena,
polygonatum, and cornus) and clearing heat

and dampness for the other (using poria, poly-



porus, alisma, coix seed, patchouli, bupleurum,
and scutellaria). This is called "treating the
same disease differently," emphasizing indi-
vidualized treatment.

The third trend: Shifting from disease-cen-
tered clinical medicine to health-centered pre-
ventive medicine, aligning with TCM's advo-
cacy of “preventing disease before it occurs.”
Both TCM and Western medicine recognize
the importance of preventive medicine.

The spectrum of human diseases has shifted
from primarily infectious diseases to mainly
chronic diseases. Chronic diseases often mani-
fest subclinical or preclinical states before clini-
cal symptoms appear, with a much larger high-
risk population than the diseased population.
For example, there are currently 100 million
diabetes patients in China, but the high-risk
prediabetes population reaches around 500
million. This “window period” of disease evo-
lution provides a new approach to combating
chronic diseases—strengthening early moni-
toring of population health and intervening
early upon detection of subhealth or pre-dis-
ease states.

Therefore, we can use biomedical technolo-
gies such as gene testing and biomarker moni-
toring to detect and intervene early in chronic
diseases, while also striving to eliminate dis-
eases from their genetic roots, minimizing the
impact of diseases and chronic conditions.
TCM principles and practices, such as dietary
adjustments, lifestyle improvements, and herb-
al medicine, also help prevent disease occur-
rence, maintain optimal bodily balance, and
promote longevity and resistance to diseases.
The goals of both Chinese and Western medi-
cine are aligned.

Modern research has found that many
superior TCM herbs contain abundant bioac-
tive components with nourishing, strength-
ening, and anti-aging properties. Examples
include ginseng, astragalus, Chinese yam, reishi
mushroom, cistanche, eucommia, and epi-
medium. With technological advancements,
these medicinal properties can be effectively
extracted and utilized, such as ginsenosides
in facial masks, whitening skincare products
with dendrobium polysaccharides and panax
notoginseng saponins, oral solutions contain-
ing jujube saponins A/B, and hair care prod-
ucts with Morinda officinalis polysaccharides
and eucommia alcohol glycosides.

Some believe that biotechnology has ush-

ered in a new era of skincare products by not
merely repairing but fundamentally controlling
gene expression problems, supplementing bio-
active factors, regulating and improving skin
growth environments at the molecular level,
promoting healthy cell growth, and ultimately
replacing aging cells. This type of biotechnol-
ogy is a target of continuous effort for numer-
ous skincare brands and research centers. Every
year, new biotechnology patents are publicly
disclosed, put into production, and launched
into the market.

In TCM, the best herbs with bioactivity
are referred to as “sensible nourishing materi-
als,” which strengthen the liver and kidneys,
strengthen tendons and bones, and enrich
essence and blood through animal-based medi-
cines that have blood, flesh, and emotional
connections to humans or animals. Notably,
these sensible nourishing materials are limited
to animal-based medicines that focus on sup-
plementing and strengthening vitality; while
medicines like calculus bovis, musk, buffalo
horn, and bear gall used for “attacking patho-
genic factors” do not fall into this category.
Perhaps our ancestors believed that only sub-
stances aiding the body’s immune system

>

deserve this title of “sensible,” aligning with
modern biomedical practices of using immune
cell therapies.

For instance, I consider the medicinal
herb that best combines modern biomedi-
cal research with TCM to be the “queen of

nourishing herbs” in TCM — deer antler vel-

vet, which is the placenta shed by a newborn.
The term “deer antler velvet” originated in the
Tang Dynasty’s “Supplement to the Compen-
dium of Materia Medica.” When born, the pla-
centa is red and turns purple upon exposure to
oxygen, symbolizing the baby’s journey across
the river of life, carried by the placenta as a raft,
hence the name “deer antler velvet.” The book
describes its benefits: “When a child is con-
ceived, it depends on the mother’s umbilical
cord, the fetus depends on the mother’s spine,
and is nourished by the mother’s blood. This
natural product clearly possesses vital essence,
with long-term use leading to enhanced hear-
ing and vision, black hair, and longevity.” If
you’ve raised pets like cats or dogs, you’ll know
that they invariably eat their placentas after
giving birth for postnatal nutrition, inspir-
ing ancient Chinese physicians who, through
extensive practice, summarized the medicinal
effects of “deer antler velvet”.

Modern research has discovered that
human placenta contains a wealth of beneficial
amino acids, lipopolysaccharides, peptides,
trace elements, and growth factors like EGF.
Through biological extraction and purification
techniques, clinical formulations like placental
peptide injections, placental lipopolysaccharide
injections, and placental tissue fluid have been
developed to boost immunity, reduce inflam-
mation and infection, and delay ovarian aging.
Over the past decade, techniques for extracting
stem cells from human umbilical cords and
placental tissues have also been developed.
Through biotechnology cultivation and ampli-
fication, these stem cells can treat and delay tis-
sue and organ aging. Immune cells such as NK,
CIIK, CAR-T cells, etc., effectively eliminate
senescent cells and kill cancer cells, making dis-
eases like cancer and AIDS no longer incurable.

In the future, traditional Chinese medi-
cine will incorporate more modern biological
technologies, allowing our health centenary
plan to have endless possibilities. However, we
still need to maintain medical rigor in clinical
research, as biological science is still young,
with many topics yet to be conquered. I firmly
believe that as biological technology research
deepens and traditional TCM treasures are
explored from multiple dimensions, there
will be more collisions and integrations, truly
achieving what we often say: “Chinese as the
foundation, Western as the application, and

integration of both.”
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Increase Your
Well-being and Self-esteem

Interview with Ms. Laura Gamboa,

Director of Corporate Education & Spa Development, Natura Bissé International

n a study carried out in partnership with

Starlab, a neuroscience research insti-
tute, and the University of Murcia, an
ally of EuniWell — the European University for
Well-Being — Natura Bissé has carried out a
groundbreaking neuroscientific study which
was chosen to be presented at the Congress of
the IFSCC* (International Federation of Soci-
eties of Cosmetic Chemists), to validate and
quantify the power of touch at the spa and its
capacity to affect people’s sense of well-being.
The study involved a signature Natura
Bissé facial lasting 60 minutes and using no
devices, just the exclusive massage techniques
and skincare products. Instrumental measure-
ments of brain and heart activity with medical
devices were taken to be able to quantify the
level of wellbeing, and in-vivo measurements
were taken from macrophotographs of the
volunteers’ skin before and after the treatment.
Using the Visia imaging device, the measure-
ments confirmed a visible improvement in

the skin after just one session. This was com-
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plemented with a subjective assessment of the
volunteers’ perception of an improvement in
the appearance of their skin.

“With all this knowledge, we design opti-
mized rituals that not only offer unbeatable
results on your skin, but also make you feel
radically better,” said Laura Gamboa, Director
of Corporate Education & Spa Development,
Natura Bissé International.

A specialist in bringing Innovation to
Wellness, Spa & Retail with over 20 years of
international experience in the Spa & Well-
ness industry, and with life-long experience of
wellness integration in her personal life, Laura
for the past 10 years has been a key part of the
core innovation R&D team for product devel-
opment & testing, and the global head of edu-
cation and treatment creation for NATURA
BISSE. Multicultural, multilingual and with a
deep understanding of Chinese, Asian & Mid-
dle Eastern cultures, she is also an international
spokesperson for the company and performs

presentations all over the world. Laura is also

member of the Mental Wellness Initiative from
the Global Wellness Summit. SpaChina inter-

viewed her.

What exactly is neuroscience? When did Nat-
ura Bissé begin to work with neuroscience?
Neuroscience is the study of the development,
functioning and structure of the nervous sys-
tem and its primary organ: the brain, and
allows us to study how the brain reacts when
our bodies are touched.

In 2016, we turned to neuroscience to ana-
lyze all the steps in our spa experiences in real
time with the aim of detecting which ones pro-
duced more or less pleasure for the client.

And in 2020, we studied how to switch off
daily stress in just 8 minutes with the help of
virtual reality and mindfulness. These very
positive conclusions resulted in the creation of

The Mindful Touch experience.

Why did Natura Bissé carry out a neuro-
scientific study? What conclusions can be
drawn from the results of this study?

Natura Bissé’s purpose is to enhance wellbeing
using our cutting-edge skincare products along
with the power of touch, thanks to our aestheti-
cians’ well-trained hands. We wanted to scientif-
ically prove that our treatments benefit people’s
skin, their self-esteem and their inner state.

The results demonstrate the importance of the
power of touch and self-care for overall wellbe-
ing. The study confirms that going to the spa can
contribute positively to people’s mental health
capital and their individual empowerment, help

reduce stress and increase personal resilience.

How can self-esteem and mood be measured?
How is the index of wellbeing calculated?
Self-esteem was measured via a scientifically
validated questionnaire to measure psychologi-
cal wellbeing before and after a treatment.
Mood is done with a combination of objec-

tive instrumental measurements and subjective



e

surveys taken before and after a treatment. The
same measurements were also taken before and
after a control session (with no treatment).

The improved sense of wellbeing (up by
67%) was calculated by an exclusive algorithm
using artificial intelligence. Taking brain wave
and heart rate measurements, the study meas-
ured the values of valence and arousal (pleas-
ure/ displeasure) of 5 emotions (relaxation,
activation, harmony, satisfaction and happi-
ness). The algorithm uses all this information

to calculate the Wellbeing Algorithm.

What does Natura Bissé use the data from
its studies for? Did people really feel a mood
transformation?
We use the results to adjust our spa rituals and
design products and massage techniques that
not only produce unbeatable results on the skin
but also provide maximum relaxation and posi-
tive emotions at every stage of the spa treatment.
The subjective surveys confirmed what the
instrumental measurements indicated: the vol-
unteers stated they looked better and felt bet-
ter about themselves. They also felt a greater
capacity to achieve goals (sense of environmen-

tal mastery) only after the treatment.

Why is touch such an important sense?
What benefits do touch and massage have
on people?

Touch is one of the first senses that are devel-
oped and possibly the last to disappear. It helps
us perceive sensations such as temperature or
pressure and to judge the dimension of a space

in relation to others and our surroundings.

Touch awakens some of the millions of
receptors in our skin and stimulates the release
of neurochemicals related to positive mood
(serotonin, dopamine and oxytocin). Plus,
every massage stroke reduces levels of cortisol,
one of the hormones that is released as a reac-
tion to stress. The release of oxytocin helps
slow the heart rate and reduce blood pressure,

which in turn makes us feel calmer.

What role did artificial intelligence play in
this study? Is it only Natura Bissé treatments
that improve mood?

Natura Bissé’s partner in this study was the
neurotechnology research specialist Starlab,
which uses artificial intelligence as a working
tool. In this case, Al was used to design the
“Wellbeing Algorithm”.

The benefits of touch and self-care have
been demonstrated in numerous studies, and
the positive effects of massage are widely sup-
ported by science.

In any case, at Natura Bissé, we have meas-
ured our rituals, using our products and tech-
niques designed by our Training team, which
are included in all our protocols. For this rea-
son, the specific data from this study are only
applicable to Natura Bissé treatments, although
a quality ritual in a professional spa always
enhances wellbeing and good mood. For this
reason, we always encourage people to visit and

enjoy the spa.

What makes Natura Bissé treatments differ-
ent from other treatments?

To start with, they are only performed using

our professional skincare products, which
include the maximum concentration of active
ingredients to address all types of cutaneous
needs. Secondly, we are the only brand that
for over seven years has been designing our
spa experiences based on our neuroscience
knowledge. A group of experts analyze each
and every movement and step to provide the
best results and the maximum sensation of
pleasure and relaxation, while boosting the

results for the skin.

What is your plan for introducing the results
of this study into your future treatments?
We will continue to use our studies for treat-
ment creation, a perfect example of this is our
recently launched “Pro-Youth Lifting Meth-
od by Natura Bissé¢” which includes guided
breathing techniques, vagus nerve stimulation
and exclusive relaxing and lifting maneouvers.
It was designed to elevate overall wellbeing lev-
els in a short period of time.

And of course, we are working to expand

the benefits to other areas of expertise.

How do you see the China market in terms
of accepting high technology?

China is at the forefront of technological inno-
vation worldwide, quickly embracing novel-
ty and new ways of doing things, so, I think
there’s no problem at all for China to accept or

develop high technology.

Can you define in a few words what the
Wellbeing Algorithm is? What uses does the
Wellbeing Algorithm potentially have for
life in a wider context?

It is a way to quantify wellbeing based on
instrumental measurements solely, projecting
it into the circumplex of emotions (the model
is based on Dr. James Russell) and understand
the predominant mood. The Wellbeing Algo-
rithm, for us, is a very effective tool to translate
and visualize the scientific data.

These kinds of studies provide scientific evi-
dence based on instrumental measures which
has many applications in real life and the medi-
cal world, as now more than ever we want
proof.

For Natura Bissé, our neuroscientific study
has become a milestone and I am sure this is
just the beginning of more evidence to come
that will put spas at the center of humankind

wellbeing.
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Biotechnology and
Integrated Aesthetics

Interview with Dr. Jaden Zhang,

Vice President of Haohai Biological Technology

en it comes to biotech com-
panies in China, the focus is
on Haohai Biological Technol-
ogy. Haohai is a hi-tech enterprise committed
to providing new medical products through
innovation and transformation, resource inte-
gration and large-scale production. It applies
biomedical material and genetic engineering
technologies to the research, development,
production and sales of medical devices and
pharmaceuticals. It has gradually succeeded in
creating domestic production of all the relevant
pharmaceutical products, and has become a
leader in the field of biomedical materials. It
owns a number of overseas listed companies,
and its business map covers the whole world.
The company was listed on the Hong Kong
Stock Exchange in 2015, and the Shanghai
Stock Exchange in 2019, making it the first
biomedical company listed on the “Hong Kong
Stock + Science and Technology Innovation
Board” in China. Dr. Zhang graduated from
the Second Military Medical University with
an M.D. and a post-doctoral degree in clini-
cal medicine. He has been with Haohai Bio-
technology for 10 years and specializes in the
development of innovative biologics, as well as
the direction of biologics research and develop-
ment in the field of dermatology and the plan-

ning of biologics research and development.
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What are the current core businesses of
Haohai Biotechnology? What is the vision
and mission?

After more than ten years of independent
innovation and industrial integration, as of
2023, Haohai Biotech has completed the re-
organization of biomedical materials and has
achieved industry leadership in four major
business areas, including ophthalmology, cos-
metic and wound care, orthopedics and anti-
adhesion and hemostasis.

Haohai Biotechnology aims to improve the
health quality of everyone and promote the
recovery of patients. It continues to focus on
the four fast-developing therapeutic areas of
ophthalmology, medical beauty and wound
care, orthopaedics and surgery, and stress-
es independent research and development in
improving the product line, and strengthening
the services and brand name of the company. It
strives to become a leading domestic company
in the field of bio-medical materials, also rec-

ognised internationally.

How does Haohai Bio handle the global
market? What are the major markets and
customers?

The company owns a number of overseas com-
panies such as Aaren in the US, Contamac in
the UK, Bioxis in France and EndyMed, a listed

company in Israel. Meanwhile, the Company
has established an integrated R&D system cover-
ing in China, the US, the UK, France and Israel,
and actively absorbs overseas advanced technol-
ogy and management experience to form an
interactive R&D layout at home and abroad.

EndyMed is mainly engaged in the R&D,
production and sales of medical and house-
hold radiofrequency beauty equipment, and its
EndyMed Pro and Pure professional radiofre-
quency cosmetology instrument series is sold
in more than 50 countries and regions around
the world.

The French hyaluronic acid subsidiary,
Bioxis, sells Cytosial hyaluronic acid prod-
ucts in many markets. Radiophotonics, a sub-
sidiary, is mainly engaged in laser chips and
instruments, and has obtained medical device
certifications of CFDA, FDA, and CE in the
European Union for its laser skin beautifica-
tion equipment and sells them in many mar-

kets around the world.

What are the important innovations and
breakthroughs in biotechnology related to
“health”?

By the end of 2023, the company and its subsidi-
aries had 406 patents, including 108 invention
patents. Haohai Biotech always aims to improve

people’s health quality and promote patient



recovery, and focuses on the four fast-growing
therapeutic areas of ophthalmology, medical
aesthetics and wound care, orthopaedics, and
surgery, emphasizing scientific research innova-
tion and technological breakthroughs.

We utilize genetic engineering technology to
develop and produce topical human epidermal
growth factor (hEGF) “Kanghexin”, which is the
only epidermal growth factor product in China
with identical amino acid number, sequence
and spatial structure as the natural EGF in the
human body, and is also the first human epi-
dermal growth factor product to obtain interna-
tional registration, which has significant poten-
tial in aesthetic and micro-plastic aftercare. It
is also the first human epidermal growth fac-
tor product to be registered globally, and has
remarkable efficacy and broad market prospects.

The company is also focusing on the devel-
opment of a collagen product line, and the
establishment of animal source protein extrac-
tion technology as the core technology platform.
Through technological innovation, Haohai
will give better play to the efficacy of collagen
materials in hydration and moisturizing, anti-
wrinkle, whitening, repairing and filling, etc.,
so as to form complementary advantages with
the company's existing hyaluronic acid, EGF,
and radiofrequency cosmetic equipment prod-
ucts, and to further consolidate and improve the

company's competitive advantages.

Facing global competitors, what competi-
tive advantages does Haohai Bio have?

The first one is definitely a technical advantage.
Since its establishment, the company has con-
stantly expanded its R&D strength and estab-
lished technology platforms for artificial lens
and optic materials and many other elements.
The technical level of the main products are all
industry-leading.

In the key layout of the medical aesthetic
field, the company has mastered the “chicken
crown extraction method” and “bacterial fer-
mentation method”, two international market
mainstream production processes of medical
sodium hyaluronate raw materials, as well as
single-phase cross-linking, low-temperature
secondary cross-linking, linear cross-linking
and organic cross-linking processes. The com-
pany’s topical human epidermal growth factor
product won a National Prize for Science and
Technology Progress — it is the first registered

topical human epidermal growth factor prod-
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uct in the world.

Meanwhile, the company has two national
R&D platforms, namely, the national enter-
prise technology center and the national post-
doctoral research station, as well as four pro-
vincial and ministerial-level technology and
R&D transformation platforms and a Shanghai
academician expert workstation, and has estab-
lished an integrated R&D system in China, the
U.S., the U.K,, France and Israel.

Secondly, there is the advantage of industry
chain integration. The company has basically
completed the layout of “raw materials + R&D
+ manufacturing + sales” in four major thera-
peutic areas, namely, ophthalmology, medical
beauty and wound care, orthopedics, and surgi-
cal anti-adhesion and hemostasis, and has real-
ized the integration of the industry chain from
upstream raw materials to product research and
development, production and downstream mar-
keting and sales. With the advantage of industry
chain integration, the company reduces pro-
duction costs and ensures the stability of raw
material supply and product quality; on the
other hand, penetration of the downstream of
the industry chain also facilitates the company
to better understand the end-market demand
and trends, so as to carry out integrated R&D of
products and even upstream raw materials, and
further enhance the market competitiveness of

the company’s products.

How do you see the current trend of bio-
technology industry? What role will Haohai
Biotechnology play in this trend?

Haohai Biotechnology is committed to the

research and exploration of “integrated aes-
thetics”, combining its hyaluronic acid filler
products, photoelectric devices and biologi-
cal agents to provide users with full-cycle
skin health care programs. By combining
with biological agents, the photoelectric
device program can increase efficiency, pro-
mote repair and maintain the effects of treat-
ment to truly provide a full-cycle skin health
care program. The combined application
of hyaluronic acid filler and photoelectric
device can also give users a more perfect
anti-aging and shaping program.

In addition, Hao Hai Biotechnology is also
linking the three major scenarios of medical
clinic, life beauty and home to cover all the
life scenarios of users, providing comprehen-
sive skin maintenance, anti-aging and shaping
products and services, and is committed to
solving the skin problems and needs of cus-

tomers in a safe, effective and timely manner.

What are the initiatives in corporate social
responsibility? How to balance the relation-
ship between corporate development and
social responsibility?

The prospect and social contribution of
biotechnology is extremely broad and far-
reaching. Its development has not only revo-
lutionized the fields of industry, agriculture
and medicine, but also contributed greatly to
socio-economic development and improved
the quality of human life. With the progress of
science and technology and the strengthening
of international cooperation, future prospects
are very broad.

Biotechnology is a highly globalized field,
and international cooperation and exchanges
are crucial to promoting innovation and indus-
trial development. Haohai participates in inter-
national biotechnology cooperation projects,
strengthens cooperation with top international
research institutes and enterprises, and jointly
carries out research and development activities
and various talent training programs. While
realizing high-quality and steady corporate
development, the company actively fulfills its
social responsibilities, including the protec-
tion of the rights and interests of shareholders
and creditors, as well as employees, suppliers,
customers and consumers. Also crucial are the
protection of product safety and security, pub-
lic relations, social public welfare, as well as the

protection of the environment.

SpaChina - 2024 | 51



PEOPLE INTERVIEW | A¥%i5

\/L_ Bkt, EEXAKEDR
_L_ e KEDGER % [ EMBA. 20094F

JANBREZER, FRREZREK
B(RE)EEZREARLAIEZTIALE. &
AT =T EERSEE A MR K E 2RI eH,
BRiEFTE. Z=E8. UeFHFEEs I HixF
iy, TEESEBE. £85I S
WES 7T EFRRENE FZOER, FiTE
TENEREH. 2023F, 2EERKBW T
BR&EER, RAREERNESERFLT. EIF

%@#ilSE@ﬁEfT ‘E%Hﬁﬁﬂk?ﬂﬂﬂ’ﬂﬁ
. RENTLELR. REHEDTXEHNE

x. B, E%gfqlﬂ?&??ﬂ}:i'ft'f‘t, A
B AMBRITRMENY, REEE
1000R K E g, EIHFEXVHARE
K. SpaChinaXXif 7 #F &=+,

BRHESERHESE A 5 B R RHEE 5 Thi A MR Lk o 2
HIRIETFN SR 2
BRAE X B ST RO A YRGS

52 | SpaChina - 2024

DB EFEX A BII8 A1FEE L

WTANSE B TR MBI ESEHRAERAR
B, MEESEEETVM. X8k, XA
NEeEHR~REL HETHHEHEBR. B
Nt FEREMEYMRINEKERA, A
HBREFRHEDRERFKPETR.

Blan, IAVHR B AR IRME— DRI

FHse 52 e

SRR, EERNELSHEHMEERIEN
REREANBER, BEANDHIAK SRR B E
BIANEBER, FIHBEEMN®S. FEIREER
HERE ST SRR BRRE, NUEE
2%, a8z WMEARBRNEAEEST
wE, ERERE, RAREL, 2HEMEE
A . (3EEUnite States Patent and Trademark
Office® F] 5 459039697, FE T F S %
CN2015900003582)

BAEH R L 7 2R ERBEIRBIETH
RIBHRA, RIBAEAXFHTZ TR
KRMAZEM, IEIKBCEINE, BRIETE
FR i EINMPARYIAILE

A, BAINES AL EREKERS
w “EINEVCSELHRR . HBEEMNIMS
MAERMEF . XFFH—RESEHRE,
HEtEETIMEHF L, X3F—REL%
ST RVIASTEUEOE, EAFmK, AR
FFamiy4-5F. (FFS: 2537585)

EEEKENKRAERAR, RETER



aEEEO

ENTRNFE L BT AT Tal 0 =

EHETER L' oy

e 1]

TH, LMBRRBRHEROER. 0.8%0
=R, EHAT BEANDMAE+18THRER
+I R IINEE R, MMEYMRETEE
SANEE G, HR), FEESARER
B, itNKERZR, EF#E, EE%. (%
FJS: 202310418487.4)

FEA IR S5 TE S B MRS 2 L2
RS AR TR S ?
ERARETHE, BMNHERARES, LH
EEFIMES. Hot. £MMRBERTE X
HEESY. FTCBEMEATE, TRRE
RIEREHIEY -

EEETENRBEETEZRIE: HIERK
RIS NBEGREMBSZER
B, B, *EENRMEERIE. WENH
REMBRITHEERANTRSE. RINST
KMEXWMEERYSE, EMREEFTR. B
EHAR. AFRBINTEBEETENRKES
AR %5 .

EAPGRRETTE, BITENEERE
AT R BT I SRATFOE BREIR, RAT
mAETIE, SHEFRSEEFBRELRS
ERIMBRTGTR. RNESELTEHR. BR
HEBRRFBREMUMEE EFNRERER
EBEFTRITR, IESRKZENAY. &
MNEBRRSERFTFEANEESRE. B
MSEIRB TARMKRE, MTSE A
B

TEATML AR HERTBOR T > BXAHESEREZ WM £
FEERURIRSEN 2
EA—TEAABE~LE. XRETER

EHAT. EEWR. £, Bt FREW
WETTHEROMM, RMNWALED. £
PR SERHNEERS, MUREHN
H, SEHAFTNEREHN. XnsETl
B LR ERENEARATE, RBAHSIK
FEMEBRRES, ME LA KRIENEFF
K. FIRFRERMTI A7\ T tee,
SRAAEUIN

B—AE, BRMNBTLIREFRBERER
R4 #E . MFDA. CFDA. CEZERIIRER
FRSEERETFERTY, HPEHETER
SPARARN AAENE. BINXEZETEEST

o

wMTUMSEIEEREMNRER (BHE
FEHIDHSELBIRY NERE.

a3 R =X S L ERNER 71 DB U RS i e LI T B
Btk S A Mk 2 PRI R ?
TEXAETHET TR, SPA. £%. &
x. WE. ZETENHVERZ GRS
HHEEE HERBEABRCKANSEBL, R
THEAIRMA TR EFRLRBE
— X RYNME DS BRE BRRF NG/
BHERR, EREEEEERNTLREETCH
BES1, EMBIFIARFA LR, MRS~k
MHBRE, ILEBECHERINEETHAHN
B, SETHARBROSRER.

Wi ar 5 b [E1 58 7 55 S RERHE A7 M 1 % e e
P ? TR - AONEE AT 280 ?
MEREFERAWE, RERSE~ LR
MEIHEFBKERZ17%, HPERSBFER
. ERER. EFER. SFEE. BE
HBILARREEE SR M.

I"XH “EENT BEMERSRER
RTVYH—1MHEEZEENFE. BR. =
®. BRRESESFPHMNEMGFER, FE
AFEFRFE, FIESFMR/EBKIRE
PR AIEINERE, BIE T AR
BEEASHREGEEENEA, SURNBEEEE
BR,

NTHFEABBURNZE, MRBHNX
MEE, RBERET BT ERERARNE
B, HEEBKTRERIERNRER, =
REERSNENTHEENEZERITES
SR

SpaChina - 2024 | 53



PEOPLE INTERVIEW | A¥%ij

Leading Technology and
Enduring Empowerment

Interview with Ms. Vera Xu, Co-founder of JUVAMED

s. Vera Xu, has an EMBA degree
from the KEDGE Business School
of Marseille, France, at Shanghai
Jiaotong University, and joined JUVAMED
in 2009. She is now the Managing Director
of JUVAMED (Tianjin) Medical Technology

Co. The Group focuses on the global innova-

tion of dermatology technology, with several
R&D centers in China, France, and Israel, and
has established world-leading proprietary core

technologies in the fields of semiconductor

F}i lasers, biomaterials, and radiofrequency, as well
as a number of patented products. In 2023,
Haohai BioScience acquired JUVAMED and
JUVAMED became a wholly-owned subsidiary
of Haohai BioScience.

Under the leadership of Ms Xu for 15 years,

3

M
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with her macro analysis of the industry, deep
professional experience, she makes decisions
to promote the transformation and optimiza-
tion of a variety of industries, such as medical
aesthetics, scientific aesthetics, and biologi-
cal aesthetics, empowering organizations with
the latest technology and solutions, serving
more than 1,000 beauty industry brands across
the country, and promoting the lasting and
healthy development of China’s beauty indus-
try. SpaChina interviewed her.

What are the important innovations and
breakthroughs of JUVAMED Beauty Tech in
beauty and health technology?

We have been continuously strengthening our
independent R&D advantages and integrating
the world's leading technological resources in
the fields of RF, laser and biomaterials, and
have now established a full-scenario product
pipeline covering medical institutions, beauty
salons, and home use to meet the market’s
consumer demand. We are committed to the
joint application of devices and biomaterials
to provide consumers with full-scene, full-case
skin care solutions.

For example, we have developed the world’s
only multi-source, phase-controlled radiof-
requency (RF) technology, which delivers RF
energy to all layers of the skin in a more effec-
tive and safer manner. Six RF emitters control
six electrodes at the same time, creating three
sets of fixed magnetic fields that repel each
other and allow RF heat to be transmitted to
the deeper layers of the skin, thus promot-
ing energy penetration and anti-aging across
the entire skin area. This technology is used
in medical, cosmetic, and home devices to
empower users across the board. (U.S. Unite
States Patent and Trademark Office Patent No.
9039697; China Patent No. CN2015900003582)

We have also developed the world’s first
hyaluronic acid filled Velvet Technology. This



process avoids inflammation and granulomas,
is now CE certified, and we are currently apply-
ing for certification under China’s NMPA.

In addition, we have the world’s longest-
lasting “High Power VCSEL Laser”, which
has about 13 patents at home and abroad.
This new generation of semiconductor lasers,
with laser light emitted perpendicularly from
the top surface, is different from the edge-
type laser light emitted from the edge and
has a long service life that is about 4-5 times
longer than that of ordinary products. (Pat-
ent No. 2537585)

There is also the world’s first water puri-
fication technology, which has obtained a
national patent, realizing 0 alcohol in sodium
hyaluronate original liquid and 8% high activ-
ity, and also developed the first DMAE + 18
kinds of amino acids + hyaluronic acid kine-
tin, and both biomaterials can be combined
with the introduction equipment (RF, nano-
crystalline), which can introduce the essence
to the basal layer, so as to make the skin more
plumped up, more elastic, and tighter. (Patent
No. 202310418487.4)

What are the unique advantages of your
business in the market? What are the

design and considerations in terms of

user experience?

In the technology category, we are globally
recognized, especially in the field of patented
RF, laser and biomaterial technologies and
their applications in the medical and cos-
metic scopes, which can be considered as the
top level.

Our strengths in the business catego-
ry are mainly in the following areas: analy-
sis of technical inputs for new stores, small
and micro-chained komedicine construction
and operation accompaniment, and cross-city
and national chain brands of komedicine and
biomedicine organizations providing project
design and annual planning programs. We
pursue long-termist business thinking, in the
search for business solutions, marketing pro-
grams and talent training, and all have com-
plete strategies and services.

In terms of user experience, we focus on
analyzing what kind of consumption cycle can
be brought by different technologies from the
perspective of management. Popular products
are not the king, but the optimal solution is

to match consumption demand and business

demand. We analyze the global and domestic
cosmetic skin demand change data every year
to gain earlier insight into the development of
potential consumer demand and guide future
operation planning. Our accompanying ser-
vice runs through the whole process of cus-
tomer's operation, and we get the feedback
from users at any time, so as to get the inspi-

ration of innovation.

How does JUVAMED stay compliant and
ahead of the curve when it comes to indus-
try standards and policies?

As a brand with both a multinational indus-
trial chain and affiliated with a domestic list-
ed company that is diversified in the fields of
radiofrequency, biologics, lasers, and prod-
ucts, our R&D capability, production capac-
ity, global supply and sales system, new tech-
nology patents are awarded every year. This
helps maintain a solid technology leadership
in the upstream of the industry, and allow us
to do more clinical indications development
for more dermatologists around the world,
while continuously empowering the industry
in the midstream and downstream to bring
in scale revenues.

On the other hand, we are a defender of
industry standards and policies and regula-
tions. We serve the global medical aesthet-
ics market with the standard qualifications of
FDA, CFDA, CE, etc., including the compli-
ance of aesthetic spa technology application.
We are also the vice chairman of the China
Medical Device Industry Association (CMDA)

and a co-editor of the “Standardized Construc-

tion of Body Contouring Centers” in China.

How do you see the uniqueness of the Chi-
nese market? How do you balance the rela-
tionship between internationalization and
localization?

China’s beauty market is all-encompassing,
including spa, lifestyle beauty, medical beau-
ty and more. These different business mod-
els have competition and cooperation with
emphasis on the structuring of the core
income, the unchanging theme is to opti-
mize in the change; international brands in
the start-up phase of some beauty institutions
have a strong influence and share, but with the
domestic R & D capabilities of the innovation
capacity in the last five years, the strong devel-
opment of biologics, cost and industry chain
advantages highlighted, grasp their own beauty
agencies belong to what stage, combined with
Chinese and Western advantages is the inevi-

table result.

How do you see the development trend

of China's beauty and health technology
industry? What advice do you have for the
younger generation of practitioners?

From the perspective of the national econom-
ic development plan, the predicted five-year
growth rate of the service industry in the future
is 17%, in which beauty and health science
and technology, information consumption,
customized consumption, digital consump-
tion, and fashion consumption are covered and
influenced by several major sectors.

Broadly speaking, “aesthetic power” will
become an increasingly important incentive
for the beauty and health technology industry.
Health, safety, effectiveness and stability are the
hardware requirements of beauty technology.
New talent development and turnover, indus-
try competition and continued growth in the
process of increasing costs and other factors,
will accelerate the industry to apply data algo-
rithms and new media marketing applications,
to be able to significantly manage efficiency.

To young people I would like to say that if
you want to enter this field, you need to deeply
understand the development of the industry’s
upstream technology, understand the direction
of its growth and profit model to figure out the
sustainability of the value of the services and

the logic of the operation design.
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isten to your heart and relax
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asmania, in south-eastern Aus-

tralia, has a mild climate and

40% of its area are UNESCO

World Heritage Sites and pro-

tected national parks. Embrace
nature — the dense forests, spectacular water-
falls, lakes and mountains, beautiful bays and
sandy beaches; meet artisans and trace your
roots; and savor local cuisine, freshly caught
from the sea or just picked from the earth.
More than half a million people have made
their home on the island.

Tasmania’s main attractions are found in
the island’s eastern region, where old towns,
rainforests, bays, mountains and lavender fields
unfold like a scroll around the cities of Hobart,
Swansea and Launceston. The west is dominat-
ed by forest parks, of which Cradle Mountain is

the most famous.

Hobart: old town strolls, apple
culture & bushwalking

Hobart, the capital of Tasmania, is located in
the southeast of the island. As Australia’s sec-

ond oldest city, Hobart has seen a lot of change

over the years. With Mount Wellington at its
back and the Derwent River running through
the city, it has a soft and dynamic feel. Walk-
ing through the streets of Hobart, you can feel
the strong colonial atmosphere. Battery Point,
one of Hobart’s oldest areas, is home to well-
preserved 19th-century buildings, many of
which have been converted into antique stores,
galleries and cafes, and often host a variety of
art exhibitions and cultural events. Surrounded
by sycamore trees and 19th-century Georgian
sandstone warehouses, Salamanca Place hosts
the prestigious Salamanca Market on Saturdays.
There are a wide range of stalls and goods, from
handicrafts, seafood and produce to household
items. Street artists, musicians and performers
showcase their talents and creativity here, lead-
ing you to immersion in Tasmania’s multicul-
turalism. Don’t forget to enjoy an authentic
Tasmanian seafood meal at a local oyster and
abalone farm.

Mt Wellington is about a 20-minute drive
southwest of Hobart city center. It takes about
2 hours to hike to the summit, or you can

choose to drive straight to the top, with buses

departing from the Visitor Information Center
in the city center at 9:30 and 13:30 daily. On
the way up, you’ll pass Cascade Gardens and
the Cascade Brewery. The latter is one of Aus-
tralia’s oldest distilleries and still makes wines
with traditional methods, while its museum
showcases the history and people of the dis-
tillery and surrounding area. At the top of the
hill stands a viewing platform with panoramic
views of Hobart. The best time of day to climb
is in the evening, when the city is bathed in the
glow of a stunning sunset.

Tasmania is known as the Apple State, and
Huonville plays an important role in that. Not
only does it produce apples, but it has also de-
veloped a unique apple culture, with an apple
museum displaying a variety of materials and
artifacts related to apple cultivation and pro-
duction, as well as more than 500 different vari-
eties of apples. During the apple harvest season,
be sure to stop by and enjoy the apples. Every
March, Huonville hosts the Taste of Huon food
festival, with a variety of fresh fruits, vegetables,
seafood, wine, and honey to wow your taste

buds. After eating your apples, head down to
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the Huon Valley and experience the Tahune
Airwalk, a 48-meter-high, 500-meter-long aer-
ial walkway above the forest canopy that com-
pletely immerses you in the verdant secrets of
the pristine forest.

Mt. Field Park, Tasmania’s oldest national
park, can be reached by car from Hobart in
about 1Y2 hours. The forested park is definitely
a natural oxygen bar. There are 13 hiking areas
set up here, with various types of hiking trails
ranging from half an hour to 8 hours for visi-
tors with different preferences. There are many
mountain huts built in the park to provide ac-
commodation. A 10-minute walk from the
Tourist Information Center will bring you to
the majestic Russell Falls, which cascades down
the mountain in several tiers and slopes grace-
fully against the backdrop of lush vegetation.
Horseshoe Falls, located near Russell Falls and
named after the horseshoe shape of the falls, is

another natural wonder not to be missed.

Swansea: all about charming bays
The center of Tasmania’s east coast, Swansea
is also one of Tasmania's oldest towns, retain-
ing much of its Victorian architecture and sur-
rounded by a number of stunning bays.

Coles Bay is the main gateway into Freycinet
National Park. Surrounded by the pink granite
peaks of The Hazards, the bay overlooks the
calm and clear waters. It is ideal for offshore
swimming, kayaking and fishing out of the sea.
From Coles Bay, follow a guided kayak tour for
a quiet paddle under the pink granite of The
Hazards and see marine life up close. Each May,
there is also a spectacular view of the whale mi-
gration. A host of restaurants offer great seafood
choices. We recommend The Bay Restaurant,
Ice Creamery & Co.

Wineglass Bay in Freycinet National Park is
known as one of the world’s top 10 most beau-
tiful beaches, famous for its half-moon shaped
white sand and turquoise waters, which look
like a crystal glass filled with wine when viewed
from above. The beach’s surroundings are char-
acterized by red and pink granite, giving the
coastline a unique pink hue and a mysterious
and enchanting visual experience. Wineglass
Bay offers a wide range of water activities such
as deep-sea fishing and scuba diving. In ad-
dition, there are a large population of white-
bellied sea eagles, which can be seen up close
soaring through the air and swooping into the

water to catch fish. For those who enjoy hiking,
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Wineglass Bay is also a great choice.

Right next door, Honeymoon Bay has ochre-
red rocky beaches contrasting with the clear wa-
ters. The color of the water changes from azure
blue to Tiffany blue depending on the weather
and the light. The bay is surrounded by oddly
shaped rocks, and from the air, the inner bay
looks like a heart, adding a touch of romance to
the place. There aren’t a lot of water sports op-
tions here, but it’s a quiet place, so you can just
lie on the beach and soak up the sun and enjoy
the peace. Photography enthusiasts can often

capture unforgettable photos here.

Launceston: murals and lavender
Tasmania’s second-largest city, Launceston, is

the fortress to Tasmania’s north.

The Tamar River runs through the city,
and a sense of history pervades the city with its
classic Edwardian and Victorian architecture.
As a representative of this City of Parks, Laun-
ceston City Park is a lush and leafy park with
bandstands, bell tower pavilions and Victorian
fountains, as well as a Japanese macaque pavil-
ion. The city of Launceston is surrounded by
farms and wineries. A 15-minute drive from
the city center is the Cataract Gorge Reserve,
where you can take a cable car hundreds of me-
ters up to overlook the gorge’s landscapes and
tree-lined lakes and mountains. In the canyon,
there are walking trails, swimming pools, res-
taurants and cafes, making it a great place to
relax and unwind.

The town of Sheffield, at the foot of Mount




ah

Roland, is known as the City of Murals and is
an artists’ paradise. Murals are everywhere in
the town, almost no wall is blank. The murals
vary in content from landscapes, to characters,
stories, and random graffiti. The town hosts an
annual week-long mural exhibition, starting on
Easter Sunday.

The Tamar Valley, just outside Old Launces-
ton Seaport in Launceston, is Tasmania’s main
wine region. The Tamar Valley is home to more
than a dozen wineries, each with their own spe-
cialty wines. We recommend visiting Rosevears
Estate, St Matthias Vineyard and Daniel Alps at
Strathlynn, which not only offer wine tastings,
but also allow visitors to tour the vineyards and
learn about the winemaking process. In the

valley, there are pastures, orchards, vineyards,

and beautiful scenery, making it also very suit-
able for hiking, biking, and self-driving tours.
There is a resort in the middle of the lakes, with
a shopping village, a 9-hole golf course and an
18-hole miniature golf course, a good place for
leisure and vacation.

Just north of Launceston lies Bridestowe
Lavender Farm, the largest lavender farm in
the southern hemisphere. The lavender purple
bears that have become so popular on social
media are from this farm. However, due to
its high popularity with tourists, the farm has
a limit of one per person. Lavender is in full
bloom from mid-December to mid-January
every year, when the farm is filled with pur-
ple flowers and pleasant scents. People walk

through the flower fields, take photos, taste

lavender-flavored ice cream, and buy some

lavender oil and soap as souvenirs.

Cradle Mountain hiking

Western Tasmania is dominated by national
forests, the most famous of which is Cradle
Mountain. There are buses to Cradle Mountain
from both Hobart and Launceston.

Cradle Mountain — Lake St Giles National
Park has a wide range of hiking trails with vary-
ing degrees of difficulty. One of them is the
Overland Track which is rated as one of the top
10 hiking routes in the world by Lonely Planet.
Starting from Cradle Mountain and ending at
Lake St Claire, 82 kilometers long from north to
south, it usually takes 6-7 days or more to finish
the hiking, passing through mountains, rain-
forests, rivers and plains, swamps, and cross-
ing over Mount Ossa, the highest mountain in
Tasmania, and Lake St. Claire, the deepest lake
in Australia. One of the most popular routes is
the Dove Lake Circuit, which is 6 km long and
takes 2-3 hours to complete, with breathtak-
ing views of Cradle Mountain and the orange
waters of Dove Lake. Professional climbers can
challenge themselves to reach the summit of
Cradle Mountain.

The Cradle Mountain region is a wildlife
paradise, where you will have the opportunity
to see wombats, wolverines, kangaroos and
other uniquely Australian animals up close and
personal. The park offers visitors many accom-
modation options from self-contained cabins
and specialty treehouses to luxury spa resorts, as
well as a number of restaurants and snack bars
serving local and international cuisine. All rele-
vant tourist information and walking trail maps
are available at the Visitor Information Center

at the entrance near Lake St Clair.

Tasmanian indulgence: outdoor
bathing

Sink into a deep tub, watch as sunset turns to
dusk and a blanket of stars settles overhead. Let
your mind drift. Sink deeper. There are outdoor
tubs in Tasmania with peerless ocean views and
mountain outlooks.

Located on the border of the Blue Tier Forest
Reserve, The Keep is an intimate retreat perched
on a 650-meter-high rocky outcrop, with 360-de-
gree views of the forest reserve and the entire
north-east coastline. The resort has an outdoor
bath carved out of granite and fit for two, com-

plete with Tasmanian aromatic bath bombs.
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Gleneagle Tasmania luxury campsite is lo-
cated in Riana in north-west Tasmania, close
to Cradle Mountain and Port of Stanley, where
each of the four seasons are stunning with a vari-
ety of native trees bathed in a temperate climate.
The two dome cabins are comfortably situated
in a natural setting. There is an outdoor bath on
a high deck that takes in the beautiful lake and
Dial Mountain. You can also enjoy a cup of cof-
fee on the beach, shop at the local boutiques, or
dine at one of the local restaurants.

Eagles Nest Retreat boasts four separate lux-
ury spa resorts set in the idyllic countryside near
Sheffield and Cradle Mountain in north-west
Tasmania, each offering a unique bathing expe-
rience -- outdoor idyllic bath with 12 massage
jets, lakeside spa bath, mountain-view bath and
milk bath. Pour yourself a glass of pinot wine on
the terrace, indulge in a picnic platter at sunset,
and then bath in the aromatic outdoor tub with
views of the Highlands below Mt Roland.

Porky Beach Retreat is nestled on Kings Is-
land’s private beach, just 10 minutes from Cur-
rie Town. Amidst the stunning natural back-
drop of the Southern Ocean, the azure blue
views are visible through floor-to-ceiling glass.
The resort has a sunken wooden bathtub where
you can take in the uninterrupted ocean views
while enjoying a cheese platter, a Kings Island
specialty, paired with a glass of wine.

Thalia Haven is a paradise on Tasmania’s

east coast, situated on a private peninsula sur-
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rounded by crystal clear waters, five kilometers
of secluded coastline with golden sandy beach-
es. Four stone cottages are built around an ol-
ive tree courtyard by the sea. The resort gets its
water, electricity and heating from the earth,
breeze and sun of Thalia. Wake up to the sound
of the waves, take a stroll on the beach, cook a
gourmet meal in the professionally equipped
kitchen, and at nightfall, relax by the bonfire or
in the open-air bath under the stars.

In central Tasmania, on the shores of Lake
St Clair, the deepest lake in the southern hemi-
sphere, Retreat at Pumphouse Point offers one
of Australia’s most iconic wilderness experiences,
with 19 boutique rooms and suites surrounded
by century-old forests. You can ride, kayak, enjoy
a highland massage, and end the day with an in-

vigorating soak in the open-air hot tub.

Whisky tasting tour
Tasmania is uniquely situated as Australia’s
only island state. This pristine land has some
of the cleanest air in the world, fertile and pro-
ductive soil, a mild climate and pure rainfall.
The natural environment and strict biosecurity
measures provide the perfect conditions for the
production of delicious seafood, fresh fruit, pre-
mium wines, delicious non-alcoholic beverages
and juices, and the world’s best whisky.

Taste Australia’s oldest single malt whisky at
Hellyers Road Distillery. The distillery sits on
Hellyers Road which leads from Bass Strait deep

into the wild, rugged and remote mountains of

north-west Tasmania. It was here in 1956 that
a small group of family-owned dairy farms
formed a cooperative which still thrives today.
By 1997 they sought to diversify, choosing to
respect the world’s purest air, purest water and
temperate climate of this incredible land, start-
ing what has become Australia’s oldest continu-
ously operating single malt whisky distillery.

Lawrenny Estate Distilling has been estab-
lished as one of only a very few “paddock to bot-
tle” estate single malt whiskies in the world. The
barley grains are grown and harvested from the
Lawrenny fields then mashed, fermented and
distilled using the pure waters that flow through
the estate. Lawrenny has a range of award-win-
ning gins, vodka and liqueurs that all represent
an element of Lawrenny Estate.

Nocton Vineyard, located in Tasmania’s cool
climate, is a unique winemaking gem renowned
for its exceptional Pinot Noir. With an ideal lo-
cation and the perfect balance of temperature,
Nocton crafts exquisite cool-climate wines that
capture the essence of Tasmania’s terroir.

Old Kempton Distillery strives to be known
as Tasmania’s Artisan Distillery. With a focus
on quality over quantity, their spirit range is
handmade, bottled one by one and each label
handwritten. Located in the heritage listed Dys-
art House, the cellar door is open seven days
a week for tours, tastings and Tasmanian pro-

duce-filled meals.



Juicy Isle Beverages
Biotica Water | Pure Tassie

Juicy Isle is Tasmania's leading non-alcoholic beverage manutactuner. For more
than 50 years Juicy Isle has bean supplying market leading brands a broad range of
|uices, soft drinks and walers

Juicy Isle proudly bottle all their products in Tasmania and wherever possible use the
very best ingredients that Tasmania has to offer - from waters sourced from the World
Heritage wilderness areas of south west of Tasmania, to fresh apples and berres
from the Huon and Derwent valleys

Main products:

PLUIRE TASSIE still and sparkling walers
THE GOOD APPLE sparkling Apple juice
CAROLINES pre and probiolic sodas
HARTZ flavoured sparkling mineral waters

ORGAMIC
Contact: - SPARKLING
Paul Mealor | Owner and Managing Director .
Email: pmealor@juicyisle com_auw
Maobile: +51 414 879 592
WeChal: Pmealor
uicyisle com.au
puretassie. com.au
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A Selection of Tasmanian Hotels and Spas
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gifts make it a perfect spa destination.

Tasmania, the mysterious land at the southern tip of Australia, seems to be a treasure

carefully carved by nature. The meandering coastline, dense forests and pure natural
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Cradle Mountain Lodge

idely considered one of Australia’s iconic
Wwilderness experiences, Cradle Mountain
Lodge is nestled on the edge of the World
Heritage-listed Cradle Mountain — Lake St Clair
National Park. The layout of the 86 Lodge Cabins
and Suites places you right amongst the alpine
wilderness. Highland Restaurant is renowned
as one of Tasmania’s top dining destinations,
offering a seasonal menu that highlights fresh
local ingredients. Experience an ever-changing
culinary journey paired with award-winning wines,
showcasing the best of Tasmania’s produce. The
Waldheim Alpine Spa reflects the natural purity and
pristine beauty of the Tasmanian wilderness. Your
spa experience will be enhanced by the towering
presence of the King Billy pines as you watch fresh
mountain streams run through the Tasmanian
wilderness. There is a dedicated therapeutic area
known as The Sanctuary — this includes a steam
room, sauna, large hot-tub and cool plunge pool,
as well as a relaxation lounge. The benefits of
combining hot and cold water therapies is an
invigorating experience that promotes healthy blood

flow and enhances circulation.
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The Spa at Saffire Freycinet

affire Freycinet is an all-inclusive luxury resort,
Ssituated in the heart of Tasmania’s stunning
Freycinet National Park. Experience this relaxation in
this luxury lodge, set against the stunning backdrop
of Wineglass Bay. The resort features 20 luxury suites
with breathtaking views of the Hazards Mountains.
The resort’s dining menu includes crayfish, scallops
and deep-sea fish freshly caught daily from local fishing
boats, oysters and mussels farmed in the pristine waters
of Great Oyster Bay, Tasmanian grass-fed beef and lamb,
and a wide range of quality produce. Saffire’s Day Spa
draws upon Tasmania’s natural elements with bespoke
luxury products to renew your energy and transform the
way you look and feel. The Australian brand LaGaia’s
products used in the treatments are scientifically
formulated to deliver potent vitamins, botanical extracts
and nutrients from nature to provide unsurpassed
results, while Payot’s products combine biotechnology

and highly effective actives to provide the ultimate in

moisturizing and anti-aging benefits.
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Silo Day Spa, Peppers Silo Launceston
n the idyllic banks of the Tamar River, the iconic
OPeppers Silo Hotel brings to life an historic
building dating back to the 1960’s. The 108 guest
rooms and suites offer uninterrupted views of the
Cataract Gorge, the North Esk River or the Tamar
River. The hotel’s Silo Day Spa takes guests on a
sensory journey back to nature using pure, natural
skincare products, and essential oils and balms made
from local Tasmanian ingredients. The signature
Ultimate Serenity combines body massage, scalp
massage and facial, where you’ll feel the warmth of

lavender blossoms radiating down your neck, your feet
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are soothed with peppermint scrubs and massages, and
{R¥E=& | your skin is rejuvenated with a freshly blended mask

treatment using Australian honey, clay and natural

essential oils.
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Spa 18, Bridport

estled in the stunning dunes of Barnbougle on Tasmania's
Nnorth-east coast, overlooking Tasmania’s rugged coast,
Spa 18 combines ancient therapies with a holistic approach to
wellbeing, enhancing health in all dimensions — from spa treatments
to exercise, diet, sleep and mindfulness. Relax tired muscles in the
mineral-rich Vitality Spa while watching a golfer tee off on the 15th
hole; unwind with an aromatherapy massage or facial as you listen
to the waves of Bass Strait; or take your well-being to a whole new
level with a personalized naturopathic consultation. All treatments
use natural, botanical-rich products from Aromatherapy Associates
and Sodashi to deliver a sensory experience that calms the mind,

relaxes the body and rejuvenates the skin.
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Lavada Medi Spa Hobart

obart's new wellness destination, Lavada Medical Spa, located in the

beachfront IXL Courtyard, offers a range of cosmetic aesthetics, spa
treatments and skin health therapies. The extensive spa treatments include a variety
of therapies and massages from scalp to foot. Enjoy Lavada's signature experience
for couples Unify: after a health consultation, the therapist begins by removing skin
impurities and unclogging pores with ground walnut shells and cinnamon. This is
followed by a 60-minute personalized aromatherapy massage with Limbu, Tulasi
and wild turmeric essential oils, which are known for their refreshing, detoxifying
and complexion-enhancing properties. Finally, the therapist will customize the
facial to fit individual skin concerns. Meanwhile, Lavada's aesthetics team consists of

registered nurses and doctors to offer treatments ranging from improving a variety

of skin conditions to treating ailments.
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Essential Australian Trails for Every Kind of Hiker

ﬁ?ﬁi*‘]ﬂ#ﬁﬁ%%@@ WREARZ—, HRFLRE | ne of the best ways to explore Australia and keep fit is by lacing up your
S, ERIAFERUNARA GERERMA. TIRIERY Oboots and covering terrain you can only reach by foot. Whether you’re a
REE, TREVFE, BAFIILHEESZMHRSKTHN first-timer or a seasoned hiker, the country is filled with trails that suit every level
R, ERITHRIRGES, EESPRFEE. UTRSpaChinati of fitness and can keep you in shape while you’re travelling. Here are some of
FHNRAFE— LS N ERRE, HERAETERRE. . Australia’s must-do trails to get you inspired, recommended by SpaChina.
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The Pinnacle, Grampians National Park, Victoria

Distance: 4 kilometres, Time: 3 hour

A I\ Bz Difficulty: easy to moderate, When can I go: year-round

E % “T%TE/:;‘-IE} ?T\ I **ﬁﬁ'-ﬁ.% Abd, Bt There are a few ways to tackle this peak, a little over three hours west of
XEF* RS Nk 2 F

EERBMNTHEMRTERERLAEAN, EERAEEBFRX—/NNE
2. SSRGS A IRAR R, B8 TR ALK B Y should set off from the Wonderland car park. In the latter direction,
S, WEEGFGES. RS TR0, SRESZHNESR yowll climb through the Grampians version of the Grand Canyon,
AR, AR BB . AR, BEAE R crane your neck to see rock formations overhead and get the chance to
(Natural Bridge) . XEHSRAEEMRT AEMNER, FHHUSE FEMNH catch some water spray beneath Bridal Veil Falls. There are plenty of

Melbourne by car, but we promise it’s not as tricky as it looks. Beginners

should start at the Sundial car park, while more experienced hikers

Teth, EIMBEBAMMEER S, steps involved, with roughly 280 metres of elevation to overcome, but
/DSt - BAARNRE S RITRRT |:F| RiSmE BT E. mEe | spotting koalas, kangaroos and echidnas is good motivation. The payoff

MK —RESIRT, TEBENRIE DL TR MMTE, BENt is the lookout perched on a rocky outcrop, with incredible views of the

BRI EE DR E. Grampians region, and knowing it's (mostly) downhill on the way home.

Fitness tip: Train up for the elevation from the comfort of your local
Natural Bridge Circuit, Springbrook National Park, gym by practising walking on an incline. Slow and steady exercise is the
Queensland key to conquering the hills.
Distance: 1.1 kilometres, Time: 1 hour,
Difficulty: easy, When can I go: year-round
This loop in Springbrook National Park, a one-hour drive from the
Gold Coast, is ideal for rookie hikers and travellers looking to break a
sweat, delivering spectacular scenery along the way. Start the trail from
the car park (head in a clockwise direction to make it easier) and weave
through the ancient Gondwana Rainforests, spotting kookaburras and
southern angle-headed dragons. Halfway through the loop, you’ll reach
the Natural Bridge, where a waterfall has eroded the surrounding rock to
cascade into a cave below — perfect for a photo op.

Fitness tip: Easy hiking is a great way to keep fit while travelling.
If you’re hiking with a friend you can keep track of the intensity by

ensuring you can hold a conversation throughout the journey.
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Main Range Walk, Kosciuszko, New South Wales

Distance: 22 kilometres, Time: 7 to 9 hours
Difficulty: moderate to difficult
When can I go: December to March
Fields of wildflowers, alpine lakes, crystal-clear streams and
granite-strewn stretches — the hike to Australia’s highest point
is as picturesque as it sounds. Around a 2.5-hour drive from
Canberra, Charlotte’s Pass is where you’ll begin a thigh-
burning climb to the peak (start early to avoid the crowds) with
an elevation gain of 844 metres. The summit of Mt Kosciuszko
offers 360-degree views across the Snowy Mountains.

Fitness tip: Don’t forget to warm up your muscles before
you hit the hills. A simple 10-minute routine that targets the

primary movers in your legs will make all the difference in your

recovery.
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The Tabletop Track, Northern Territory
Distance: 39 kilometres, Time: 3 to 5 days
Difficulty: moderate to difficult, When can I go: June to September
If you’re ready for a multi-day wilderness hike, this trail is a winner. It
loops around the tabletop of Litchfield National Park in the heart of the
Northern Territory, 1.5 hours from Darwin, and features a laundry list of
iconic Australian landscapes. Start at Florence Falls and wind your way
up 989 metres of elevation through rugged ochre terrain and savannah
woodland, past pandanus-lined creeks and plenty of swimming holes
where you can cool down after a hard day’s hiking.

Fitness tip: Multi-day hiking requires that you carry a pack. Work on
your core strength before hitting the trails at a gym near you and practice

with a similarly loaded pack to what you’re planning to carry.
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Cape to Cape Track, Western Australia
Distance: 123 kilometres, Time: 5 to 7 days
Difficulty: moderate to difficult, When can I go: year-round
Ready for a week’s worth of whale spotting along sparkling coastlines
and traversing dense karri forests? This trail between Cape Naturaliste
Lighthouse and Cape Leeuwin Lighthouse, a three-hour drive from Perth,
is one of the best multi-day hikes in Australia and a great way to keep fit
while sightseeing. Several tour operators, like Auswalk, offer fully-guided
walks with camping or more luxurious accommodations in nearby
towns. While most of the hike is moderate in difficulty, there are some
challenging sections with soft sand and rocky scrambles. Treat yourself
with a much-deserved vino or two from the local Margaret River region
when you’re done.

Fitness tip: Consult a trainer before heading out on a trail as
challenging as the Cape to Cape. Work with them on your goals, ways

you can build strength and fitness in the gym and how you plan on

building up to the challenge.
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Pamper Yourself at Australia’s Best Wellness Retreats
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odern life can be relentless but if there’s ever been a time to slow down and
Munwmd, this is it. Fortunately, looking after yourself doesn’t mean skimp-
ing on luxury at these eco-friendly retreats and day spas designed to help you relax,
refresh and rejuvenate. We've found the best luxe wellness retreats in Australia.
Greet the rising sun with morning yoga and tai chi in the Hunter Valley, immerse your-
self in the Gold Coast hinterland rainforest or watch the sun go down over the Indian Ocean
near breezy Margaret River. Whatever your ultimate goal, a stay at one of these wellness

retreats is an investment in yourself that will pay dividends for years to come.
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Best for the ultimate in luxury: Soma Byron Bay

Set on nine hectares of rainforest in the Byron Bay hinterland, the eco-friendly retreat has 10 rooms
(all with ensuites and views) in the main house, a separate tripleshare “forest abode”, a freshwater
infinity pool, an infrared sauna, plus massage and Ayurvedic treatment rooms. Plant-based meals are
taken at a seven-metre-long communal dining table, stories are shared around a big firepit, and yoga
and Vedic meditation are practised in a striking domed shala in the forest.

Soma was founded by mindfulness expert and meditation master teacher Gary Gorrow and his
former student, Peter Ostick, a once-burned-out media and technology wunderkind who says he was
literally saved by the process. Ostick joined forces with Gorrow (who is also an Ayurvedic health coach)
and Soma was born.

Courses include detoxifying cleanses, intensive personal-growth retreats that are designed
to “transform your career, business, health and life purpose” and a four-day program of yoga,
movement and breathwork led by master teachers. The retreats have a non-residential option so

you can stay somewhere else and still find peace at Soma.
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Best for a quick boost:

Spicers Tamarind Retreat

Usually a stay at Spicers Tamarind — nestled
in the Sunshine Coast hinterland — involves
languid, multi-course meals in its hatted
restaurant, treatments at the day spa and
perhaps a stint behind the pans at the cooking
school. Ingeniously, things are much the same
during the property’s new two-night wellness
getaways, with the addition of masterclasses
on conscious consumption, meditation, fire
ceremonies and Kundalini yoga. Facilitated by
leadership expert Rachel O’Brien, the program

centres on self-care with nothing — even

caffeine, wine and dessert — off limits.
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Best for massages: Gaia Retreat & Spa
Spread over eight hectares in the subtropical
Byron Bay hinterland, Gaia Retreat & Spa
attracts international celebrities while
remaining unpretentious and chilled —
“barefoot meets Armani” in the words of its
co-founder, Olivia Newton-John. The holistic
healing approach means you can do your
morning yoga on scenic Samira Lookout,
train at the gym, take organic food cooking
classes with the resort’s award-winning chefs
or simply bliss-out at the day spa with its
array of pampering and massage treatments.
Try the divine Royal Kahuna, a Hawaiian
healing ritual involving breath work and a
rhythmic deep-tissue massage. Or take it up

a notch in a high-energy dance fitness class
soundtracked by legendary divas including
ONJ herself.

Best to disconnect: Eco Beach Resort

There’s no wi-fi access, and phone reception is dictated variously by your location in
the resort, the weather (rarely an issue) and, according to the owners, even certain tides.
But here’s the thing: perched on a vast, sunlit arc of sand that stretches down to the
aquamarine Indian Ocean with a big sky set aflame by the sinking sun, you’ll find you
don’t need much more.

Yep, Eco Beach, just over an hour south of Broome, is a glorious place to leave the world behind,
with 30 safari-style tents (with private ensuites and balconies) and 25 villas peeping out from the
sand dunes and coastal scrub. A pair of two-bedroom self-contained beach houses hold prized
position on the clifftop overlooking Cape Villaret.

Camp kitchens and barbecues are dotted around the grounds for communal use but if cooking is
not your idea of a holiday, Jack’s Bar & Restaurant is right there poolside, with a café-style breakfast
and lunch and a more sophisticated menu of locally sourced fare at night. A private dinner on the
sand? Coming right up.

What to do when you can’t scroll? Maybe start the day with yoga, explore the coastline from
a paddleboard or kayak, slather your body in therapeutic mangrove mud and enjoy a glass of
sparkling while you’re waiting to rinse off in the bleached-turquoise sea. Take a self-guided
bushwalk, haul in a trevally from the beach or simply lie in a hammock and read a book. Most

importantly, relax. This one’s for you, not for Instagram.
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Best for stress management: Gwinganna Lifestyle Retreat
There have been countless studies about the importance of a good
night’s sleep (seven to nine hours for most of us) and all reached

the same conclusion: we really need it. According to a report by

the Australian Institute of Health and Welfare, nearly half of all
Australian adults had at least two sleep-related problems. “Getting
too much or too little sleep is associated with an increased risk of
Type 2 diabetes, cardiovascular disease, coronary heart disease,
obesity and death,” the report claimed.

Gwinganna’s five-night program not only includes seminars
about the bad habits that affect your sleeping patterns — and the
value of bedtime rituals — but also a massage, a facial and delicious,
organic, gluten-free meals (since the aim of this program is to calm
the nervous system, caffeine and alcohol are no-nos). Add to that
free time to relax and breathe and the naturally soporific effect of
going to bed in the quiet comfort of a subtropical haven. By day six,
you should be waking up to yourself (as distinct from the exhausted

person you used to be).
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Best for couples: Injidup Spa Retreat

Surrounded by Leeuwin-Naturaliste National Park and set beside the
sparkling Indian Ocean on the edge of Margaret River wine country, the
beachfront villas at Injidup Spa Retreat are all about experiencing the great
outdoors in high-end comfort. Each of the 10 adults-only villas comes with

a private plunge pool and is mere steps from secluded Injidup Beach, which
means watching the sunset each evening is a breeze. The on-site day spa offers
an extensive range of massages and treatments, including a 90 minute Restore
& Balance Journey for couples featuring a glass of sparkling, fresh fruits,

luxurious bath and 60 minute massage.
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Best for digital detox: Eden Health Retreat

The loss of phone service as you follow Currumbin Creek Road towards the gates to

Eden Health Retreat is a good indication of what lies ahead. There are no TVs, no
computers and no mobile reception at this Hamptons-style estate next to Springbrook
National Park in the Gold Coast hinterland. Stress and cravings are soothed by the
swathe of green outside your room and a daily timetable of activities (revealed only
the night before) and spa treatments. For some, morning yoga and a day spent reading
by the pool will suffice. Others will give everything a go, from pottery and sound bowl
healing to flying down a 200-metre zipline after slathering themselves in therapeutic

mud. Meals are gluten-free and satisfying.
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Best for emotional wellbeing:

Living Valley Health Retreat

The first thing you realise on checking in at
this 30-year-old retreat is that your health —
physical and mental — is the top priority. It’s
why some guests are back for their 10th, 15th,
even 20th stay. After a consultation with a
naturopath to set your personal road map, you
have permission to put yourself first. While
guidelines frame everything (for instance,
you’ll be advised when to drink water before
and after meals) and twice-daily steam baths
are prescribed to sweat out toxins, it’s your
choice whether you subsist on juice and broth
for a seven-day cleanse or choose to enjoy

the on-site walking trails, pool and massages.
The food is a highlight and even the dedicated
weight loss program has a focus on education,
with cooking demonstrations and nightly

lectures ranging from nutrition to alkalising.

SpaChina - 2024 | 73



SPA JOURNEY | SPAZii

T

S DNV
Elysia7# 42 B {BUR

X R AT IE AL (Hunter Valley) 957 7= FU BT
S 2% 117 7 F 0 (Golden Door) , & KF
THRATHRFL, X—SNEBREEEE
MBERRHR TP, BRE, HAPHMRE
ARDERNNES SN, BUMNEERE, 5
FAEGCEARR —EITARE, REHERA
B HE BNTHTS T X 21 TUER (MW RAE
B7KER) . b T ITE B B KT IO AL 5
I, RIEEZ. MEEEHAESLAR. 8. &
SIBFAERS, tAREERBAYIEEE . Eib, T
WESRZ VINEREZERIE, #HEER
MR F— LR

Best for tai chi: Flysia Wellness Retreat
Formerly known as Golden Door, this retreat in
the Hunter Valley is Australia’s largest and that’s
reflected in its wide-ranging daily schedules.
Clear your mind and join the grazing kangaroos
for morning tai chi as the sun’s rays hit the
property’s highest point before diving into a
program of empowering seminars and up to

21 activities, be it meditation or water polo.

Or simply relax and be pampered in the day
spa. All meals are prepared without red meat,
sugar, salt or saturated fat and the retreat is also
alcohol- and caffeine-free so it’s easy to enjoy a
restorative night’s sleep no matter how much

wellness you cram into each day.
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Best for mineral springs: Hepburn Bathhouse & Spa

The wellness-seekers of 1895 flocked to Hepburn Bathhouse when it first opened and the mineral-
rich waters of central Victoria continue to exert a magnetic pull. The retreat now boasts the
accoutrements of the modern age with plenty of spa treatments but the 90-minute Sanctuary
Mineral Bathing experience remains the core proposition. Laze your way through the warm waters,
from the soothing saltwater pool to the invigorating jets of the spa lounge pool, before a visit to the
steamy Turkish-style hammam. Staying for the night? Each villa is equipped with a giant marble
bathtub and mineral bathing salts to continue the aqua soothing, along with a gas log fire and

sumptuous faux-fur throws to cosy up.
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Best for yoga: Billabong Retreat

It’s hard to imagine a more ideal setting for winding down and connecting
with nature than the yoga studio at eco-friendly Billabong Retreat. This
spacious bamboo-floored pavilion has a vaulted ceiling and one entire side is
sliding glass doors that reveal a glorious valley view and a billabong covered
in lotus flowers. Relaxation is guaranteed as you cycle through your asanas or
learn the calming techniques of pranayama breathing to a soundtrack of wind
in the trees and the melodic trill of an estimated 40 species of native birds.
Prime your body for the next session with a visit to the on-site day spa or by

relaxing in the soothing magnesium pool.
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Best for silent contemplation:
Dhamma Bhumi Vipassana
Meditation Centre

Take your chance to chat to staff when you
arrive at this Blue Mountains retreat; after
that you’ll be in complete silence for one, two,
three or 10 days. Using Vipassana meditation,
guests aim to achieve self-transformation
through self-observation, breath control and
10 hours of meditation daily. The facilities are
spartan and the course is intense but those who

stick with it are likely to be rewarded with a

newfound sense of perspective and gratitude.

SRR ¢ = BRI EOKY Y AR

SHNEEETHREMRIT, RERARISHERS, EHHNSENOROEHPER
B, X —UIEERE SR T RERON T TEE. XRERKIENBERIT RO
PESREMNE, EMAEEREAKRNGE, BEERTRBHEATREDAEES
MR, —H—REEERE. SURHM, K57l RN SR AR E L.

Best for meditation: Samadhi Wellness Spa Health Retreat

Serene gardens designed for contemplation, healthy meals delivered to upmarket suites and a

menu of bespoke treatments targeting body and mind means Samadhi has every aspect of Zen
covered. An East-meets-West sanctuary with private accommodation designed according to feng
shui principles, this multi-award-winning, ultra-boutique retreat is all about helping you find an
antidote to the stresses of city life through holistic healing. Mindfulness is at the core of one-on-one

sessions covering meditation, qi gong and yoga, while the spa is all about pure indulgence.
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Bringing Home Tasmanian Delicacies

ORI BMAFRAMEXMHFRER, KiEKFE

H ¥, ARESF, TERESHERMNEE. WS
IR BEERDRERMA T —MAXMII AR5 RTH
BOMESRE. BEAFEFINES, BANSK, &
HHIKEL BRRERM LM, URFEWIGFEWER, I
ZERNEYREREE, BAEFERERRBRTEES
. SpaChinai¥ % TH P RAEHDIELMRRBEFS X

F S EAATHSRAIE K.

Tasmania is located in the south-eastern part of the Australian mainland,
bordered by the Pacific Ocean to the east, the Indian Ocean to the west and
Antarctica to the south. The island’s geographic location makes it a relatively inde-
pendent ecosystem with little outside interference. The clean air and water, mild
climate, fertile land and rich marine life, coupled with strict biosecurity measures,
provide the perfect conditions for the production of the best food and beverages.
SpaChina has selected some of Tasmania’s finest providers to share with you the deli-

cious flavors you may want to bring to the table.

—fili% Three Friends Abalone
=1l &1 (Three Friends Abalone) fif F /5 52 &
A BRIREWAIETIER, HMNFEMBEEE
BT S e W 5 o R4S B 7808 K IE0E 55
T, ZdB0EE, EETEMNRL. B
Rk, =lgga FRIEN & R FUERREH RN
L. B—LBBEHHOEE, EHEEXKE
KEATHONIE, REFWERME. =1
HE N TIREMLR~ &, M=t AhE
FOEEWR A . IR FES R
BIFBERTER, FFENEEERATE
R INF

Three Friends is in historic and beautiful Stanley,
where farmed abalone is grown and harvested for
perfect texture, nutrition and flavour. Producing
the highest quality abalone in the world, Three
Friends Abalone is cultivated in the cool clear
waters and cleanest air of western Tasmania. Indi-
vidual abalone are nurtured through gentle han-
dling before being selectively harvested and pack-
aged in cans to ensure maximum freshness. With
a commitment to quality, Three Friends sense of
friendship extends to the environment. The farm
has been designed and run to mimic the oceans’
natural cycles, resulting in produce free from any-

thing that wouldn’t be found in the sea.

FEZE™ 5 / Main products

» 0% / Canned Abalone

« #LE i L / Canned Abalone in gift box
o EAKR % / IQF Abalone

* JHER%E / Live Abalone

%5775/ Contact

Joel Gilby

EFBFEREE

Managing Director and One of Three Friends
Email: joel@tasmanianabalone.com.au
Mobile: +61 499 145 281

Web: threefriendsabalone.com.au
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#ieifill Hai Loong Seafood
BREYRRERRFITMNSHEERE, TIRMNSHTESHEHRY, E
DIZHMERERIRE, = LMBFEEXk. B8 —F Mg, HRER
HE, RMNMEEZE LRIV REERG — B R FEHF TR
M. FPHREFESRREFEEF™H, AEEZE MI—MELEEE. B
MEPHE. MRmHEER, PEXR, 2LEE, ABTERBSH+2F
MEZRIEER.

Hai Loong Seafood is a premium seafood brand specialised in the supply of high-end
Australian seafood. Using innovation and creativity to source supplies from the deep
sea, Hai Loong Seafood brings to the table the ultimate flavour and freshness. Aus-
tralian seafood is renowned for its purity and excellent quality. Located in the South
Pacific ocean, the world-class marine habitat around Tasmania is able to produce the
world’s best seafood. Our premium, wild seafood products are carefully selected and
processed in our seaside factory, before being transported via frozen cargo, effectively
preserving the freshness of our products. From farm to table, we safeguard the fla-
vours and freshness every step of the way to bring you the luxury taste experience at

42 degrees south.

F ™ / Main products

o BEIRUNEF £ —F O RIA T / Candy Heart Dried Blacklip Abalone

o BUNEF A 88 f i F A T8 / Candy Heart Dried Greenlip Abalone

o JRMEF AR —2T KRB R &R fE Sk / Ready to Eat Braised Australian Abalone
« RMNE AR —EARI R RS HEL / Ready to Eat Brined Australian Abalone
o JBUNEF A 80 fa i B R T &8 / Ready to Eat Candy Heart Abaloned

Web: hailoongseafood.com.au

BMARHNIEAZRABR 2 7] Soareast Australia

TR FNE FH 2R B BR /A B (Soareast Australia) 832 F 20015, ERAF IR
BENTELOF. AREFNHAELESE., RIF. HiF. SAMEES
. IR —IR, SKRAE. BAFMITHEERAS
EEERES, FRBEANAAGERE. SERN, EAMNBESMEE
MAFMTFHREBZ UREFRHNOMERBRMLI” R A= RFE205E
2%, EMATVHNRKRE. BRRAFTARLAIHFEEEE.
Soareast, founded in 2001, is a leading exporter of premium Australian seafood.
Soareast specialises in exporting wild abalone, lobster, oysters, scallops, and
Bluefin Tuna. Their unique, long-term approach to business sets them apart.
Soareast values their customers and consider them partners, who trust them to
deliver the highest quality products at competitive prices. With over 20 years
of experience, Soareast has established themselves as experts in the industry.

Soareast looks forward to collaborating with you.

FE™ 5 / Main products

o HA R ER% / Wild Caught Abalone

o 4488 / Wild Caught Paua

o A4 35 EF / Wild Caught Rock Lobster

o A% 5 0/ Wild Caught Scallop

o BrE %5 4 5 / Wild Caught Oyster

o HA iR B / Wild Caught Geoduck

o B EESE S / Wild Caught Bluefin Tuna

It % J5 =\ / Contact

Cindy Yuan

EFFE R 4AIE / Managing Director

Email: soareast@bigpond.com  Mobile: +61 438 369 688
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FIKVETMT | Spirited Beverages

Tasmanian Tonic Company,

Southern Ocean Soda, Spirited Beverages
BEDRIHNREIAS L. &RAMNKEL. FHKR
5 EMERESBEREETE, BAFRIINAERORERE
KRR BUILTE . Spirited @ R EF HEMEEE, HE
FTETUEER TR, EEESEMNE. BEE. MEASHMR
HEARS M

Tasmanian Tonic Company produces high quality, all-natural
beverages in Australia’s southern state of Tasmania. The Tonic
range pairs perfectly with a wide selection of fine gins and

the Southern Ocean range provides a premium option in the

soft drink/mixer category. The Spirited brand produces both
extraordinary barrel-aged spirits and canned, premix alcoholic
beverages ideal for convenience, minibar, airline in-flight and

rapid service outlets.

FE™ i / Main products
o BT R % J17K200mlAT %55 717K, EFHOBRE) % 6% J5 2\ / Contact
Tasmanian Tonic Company 200ml tonic water cansin four varietals | Dina Gregson
- FUEYRl250mINT R T, B OBt | EERaR
Spirited Beverages 250ml premix cans in five varietals Managing Director
o ZUEREI0OMIANFINEEERXFILE; SWMSE. SR Email: orders@
FrInFnE 3E tasmaniantoniccompany.com.au
Spirited Beverages 600ml stainless steel hip flask and presentation Mobile: +61 410 942 716
box; Barrel Aged Gin, Barrel Aged Vodka and Absinthe | tasmaniantoniccompany.com.au
o BIAFEFFTR300mINT2E%R, PUFR O BRETIE southernoceansoda.com.au
Southern Ocean Soda 300ml soft drink cans in four varietals spiritedbeverages.com.au

A ELR R A E] | SEESIAKIR | Tasfruits
Pinnacle Fine Foods

Tamar Valley Fruits | Tasfruits

B E S B /2 3 (Pinnacle Fine Foods) @ — R TiE T A =R R &
BURAFIER W AS), EFHEERLIMN. BLZMMEHE R
MEFEEM. RESHNEGRERAFITLE “NRZHEE
&£ MRe& FHEETENEOTS.

Pinnacle Fine Foods is an Australian agribusiness involved in the
production of premium food with landholdings across New South
Wales, Queensland and Tasmania. Pinnacle Fine Food’s mission is
to produce premium farm-to-plate produce in Australia to key ex-

port markets.

F%™ i / Main products
« BETGD RN EET / Cherries
o BHTDEIER / Apples

X % J5 2\ / Contact

Brent McClintock

B D R i X 4232 / General Manager of Tasmanian Operations
Email: bmeclintock@pinnaclefinefoods.com.au

Mobile: +61 409 765 153

Web: pinnaclefinefoods.com.au
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Juicy Isle Beverages | Biotica Water | Pure Tassie

R B (uicylsle) EHT B R L R LM EBREIFIERF. 502FkK, R
TH—EATHIERBIRBFRFRT. HWIRFKE . RS MUHEAR
Bl aEEHDRIEMR. RREXMAEHD T KM &KFELESIUN
. PRRZKIESR B AL THHT D R A Ay 5 = RIPH, FrEFERME
RNRAARBSFEFLA.

Juicy Isle is Tasmania’s leading non-alcoholic beverage manufacturer. For
more than 50 years Juicy Isle has been supplying market leading brands a broad
range of juices, soft drinks and waters. Juicy Isle proudly bottle all their prod-
ucts in Tasmania and wherever possible use the very best ingredients that Tas-
mania has to offer — from waters sourced from the World Heritage wilderness
areas of south west of Tasmania, to fresh apples and berries from the Huon and

Derwent valleys.

F 2™ 5 / Main products

o BLEBMNE RKFISEH RIK / PURE TASSIE still and sparkling waters

* THE GOOD APPLE=E3ESR T / THE GOOD APPLE sparkling Apple juice
* CAROLINES# 4 st M8 £ W 73#T / CAROLINES pre and probiotic sodas
* HARTZREES8H R7K / HARTZ flavoured sparkling mineral waters

X 5775/ Contact

Paul Mealor

FE R LZIE / Owner and Managing Director
Email: p.mealor@juicyisle.com.au

Mobile: +61 414 879 692

WeChat: Pmealor

Web: juicyisle.com.au

puretassie.com.au

By e il 22 W] Tasmanian Seafoods

BEH DRI A B RS T 19695, FRAFIILE L 666 K AR L —
FEEROENNIE. BRI S VIFRHESHRAF LSS5,
BEN SRR R, BRI EITEETHHRI, BREMTHFEHE
HRAEBEM. ZHREMEFTEABR T BE~RAOFFEFMK. Ttk
EREETE. 7HEE, TRV E, BEITDRIE W ATREMNER
BN EEHEESEER. §—NHERBEEX.

Established in 1969, Tasmanian Seafoods Pty Ltd is the largest single quota
holder and a leading processor of Australian wild abalone. Tasmanian Sea-
foods also offer a diverse range of Australian sea cucumber products and have
multiple seafood industry interests nationwide. With a passion for seafood,
Tasmanian Seafoods prioritise quality and sustainability. Their state-of-the-
art facilities and innovative techniques ensure the freshness and flavour of
their products. Whether you’re a seafood lover, distributor, or restaurant
owner, trust Tasmanian Seafoods for exceptional Australian seafood. Cel-

ebrate excellence in every bite.

FZ™ M / Contact

o FA#A% / Wild Caught Abalone

o EABFA GRS / IQF Wild Abalone
 #E3EEAE / Canned Abalone

* /&% / Sea Cucumber

+ &£ / School Whiting fish

Web: tasmanianseafoods.com.au
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Michael Perin Wogenburg is a wellness
disruptor with 25 years refining his craft.
What he offers is unprecedented and each
person will have entirely different experi-
ences based on their own needs. Michael
works with high net worth individuals,
couples wishing to enrich their relationship,
and small groups, addressing issues such as
burn-out, generational trauma, anhedonia,
(the inability to experience joy or pleasure),
sexual inadequacies, grief, anxiety, depres-
sion. Expect the unexpected, nudity, sexual
tantric practice, yoga practice, confron-
tational selections, be they environment,
foods, the conceptual psyche. Liken your
journey to the architect’s obsession with

shadows and light.
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The Next Generation of
Wellness Retreats

Breaking down traditional narratives and returning to the true ancient paths of wisdom...
forbidden-yoga.com. By Richard Williams

ichael Perin Wogenburg is an

enigma. Here is a man living

between that which is seen and
unseen, to be found in a jungle in Africa, a
beach in Costa Rica, or a mountain in Nepal.
Someone who has dedicated himself to collect-
ing and preserving the lost ancient practices of
Indian spirituality. The sacred and lost narra-
tives of being. To say that the work, the service,
of this man is complex, is an understatement.
How do we break down a Forbidden Yoga
Retreat? Where each detail has gone to such
depths that the experience will change like
the breeze you find on your skin as you sit in
morning Sadhana, naked, vulnerable, in bliss
or in chaos. As your senses are heightened by

sound, by scent, by light, by thought, by the

life-affirming sounds of nature, as audible as
the earth’s breath.

We can say that Michael is a wellness dis-
ruptor. These methodologies are not cut-and-
paste. They take time and research and under-
standing to curate possibilities for clients seek-
ing more than the norm. When one reaches
somehow immovable life challenges, people are
willing to step outside of their comfort zone.
Michael will challenge your values, your goals,
your dreams. He will facilitate this journey
described by himself as cinemagraphic. “We
do not manifest abundance here,” Michael
says, “you are already loaded enough. We man-
ifest the supernatural to touch you. This is
your personal interstellar movie. Walk into the

1

irrational!” Michael explains that the seem-

ingly bizarre or absurd techniques employed
in Tantric Laya Yoga are profoundly effective
at expanding consciousness and enhancing
locked-up dimensions of consciousness.
Michael is likened to the ‘Indiana Jones’ of
mystical spirituality, someone who explores
unknown territories and recovers precious
spiritual artifacts, bringing them back to those
who seek enlightenment in modern times.
“TI work without any visible structure. Some
people may say my work is chaotic, but the
only thing I do is mirror the participants’ own
chaos. My ‘spa menu’ is my client’s subcon-
scious.” Michael says. Is this where we take the
future of luxury wellness? Total individualiza-
tion, customization of clients’ needs without

pandering to anyone? Facilitating real needs as
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opposed to what the ego desires? Not an easy
bridge to cross and certainly not something
easily replicated. This makes this modality all
the rarer and more precious.

Michael’s vision of luxury wellness tran-
scends the superficial — beyond the quality of
toothpaste in a deluxe bungalow or discussing
trauma bonds in thermal sessions and cacao
ceremonies. His philosophy centres on the
depth and quality of spiritual, psychological,
and somatic practices offered beyond a con-
ventional retreat center menu.

Michael reflects on the broader trend within
the luxury wellness industry, where ancient
spiritual practices are often imported and inte-
grated into Western luxury retreat centres.
Repackaged for modern audiences seeking
exotic and transformative experiences. He cau-
tions to be mindful of the fine line between
cultural appropriation and what he describes
as a neo-colonial attitude, where these ancient
practices are adopted not merely as cultural
appropriation but as a form of spiritual domi-
nation, reshaping them in ways that may strip
them of their original context and depth.

He acknowledges the complexity of these
issues, admitting that while it may be challeng-
ing to change these industry-wide practices, it
is crucial for those within the wellness sector
to remain vigilant and conscientious about
how these ancient traditions are treated, repre-
sented, and respected.

To illustrate this point, Michael mentions

the poignant film ‘Embrace of the Serpent,’
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which explores themes of cultural and spiritual

exchange, highlighting the delicate balance
between learning from, and exploiting indig-
enous traditions. He describes the film’s plot,
where an anthropologist initially appears to
be studying ancient medicinal practices for
academic purposes, but is revealed to have
been sent by a pharmaceutical company with
the goal of exploiting these same traditions for
profit, a narrative that echoes the complexities
Michael discusses.

Michael brings up Peter Brook’s theatri-
cal adaptation of the Mahabharata, which
was notable for its deliberate casting choic-
es, involving American, African, and Indian
actors to retell this pivotal Indian spiritual
epic, providing a unique perspective on how
cultural narratives can be shared across differ-
ent cultural backgrounds. He concludes this
part of the discussion by suggesting that when
done thoughtfully and consciously, what
often is critiqued as cultural appropriation
can instead become an enriching adventure
that broadens understanding and apprecia-
tion among diverse audiences.

You can feel the deep intimacy that
is required for personal transformation.
Michael’s retreats attract mainly individuals
and couple’s seeking personal growth, and
healing. What are the main drivers that moti-
vate and inspire people to seek Michael’s work?
* Destructive life patterns and habits
e PTSD — Trauma

 Relationship issues

* Addictions
» Anhedonia — the inability to experience joy
or pleasure/lack of happiness
* Depression
* Anxiety
* BDD - Body Dysmorphic Disorder
* Low self-esteem / lack of confidence
* Those seeking freedom from “disease”
or illness
* Sexual dysfunction
Michael treats participants who have issues
that interfere with their ability to function nor-
mally. Michael says that extreme behaviours
require an “unlearning” process. Many partici-
pants are high net worth, very successful, high
performing individuals who lack balance and
clarity in their personal lives and have a desire
for spiritual fulfilment. These are people who
may have tried out so many options, and noth-
ing has worked. The retreat may not always be
a fun process. There is nothing “sugar coated.”
Finding solutions can be invasive. Participants
need to be prepared to dig deep, and trust in
the process. The Indian Mahavidya Goddess
Kali’s energy brings about the unhinged truths,
about their lives’ and the karmic options avail-
able says Michael. Like the Indian God Ganesh,
(remover of obstacles and with the ability to
move situations swiftly onwards), Goddess
Kali requires radical solutions leading to quick
changes. Continuing he says, “I delve deeper
into people’s karmic constellations.” To note,
Michael taps into a very Asian model of work

as opposed to traditional Western coaching



mindset. The Philosophy of Taoism, Zen and
Hindu religions are the perspectives he utilizes
and resonates with most. He is not telling par-
ticipants what to do. He does not advise, but
facilitates personal growth and empowerment,
through the very complex landscape of tailored
ancient spiritual practice. These are lost rites
and rituals that have been taught to Michael
by gurus and masters. He expresses a chal-
lenge he has faced, despite his efforts to consult
with gurus and scholarly experts to gain deep-
er insights into these practices, Michael has
found that few are able to trace the origins or
fully grasp the profound meanings embedded
within these ancient techniques. Michael also
collaborates with a team that includes medical
doctors, and psychoanalysts, seers and healers.
The cinemagraphic nature of the retreats
can be found in the environment and location
that has been curated but also in the “actors”
that Michael carefully sources, from any rel-
evant global locations. Called “placeholders”
these actors are reminiscent of those of director
David Fincher’s movie “The Game.” This the-
atrical troupe are there for the process of work-
ing one on one with the individual, assisting
with various activities, asanas, sadhanas, rites,
roleplays, and rituals. There is always a private
chef on retreat. Michael says he is always look-
ing for amazing “out of the box” chefs, he often
meets in his travels, be they vegan Japanese
inspired or raw foods experts, providing all the

nutritious life-giving meals.

Michael’s retreats are commonly curated
for couples and individuals, many are women
seeking empowerment, pattern changing from
life’s expectations as mothers, daughters, part-
ners, in the material patriarchy they find them-
selves in and the generational unlearning that’s
required.

What would a couple anticipate to expe-
rience on their retreat? Will they solve their
relationship issues? Michael explains, “We do
not directly fix anything here. We put people
into different spaces, different situations, and
put their minds into a blissful state connecting
them with the source of life, with the abso-
lute reality. Once they can observe their own
relationship patterns much better, and know
how and where they find real harmony and
bliss. Needless to say, we all expect too much
from one life partner. We ascend from tribal
structures; it would be naive to think one hus-
band can provide for all your needs — sexual,
spiritual, best friend, and provider. It’s simply
impossible. The reason people divorce is not
about them. It’s because the model we created
so far as a society just doesn’t work. You just
make it all too personal, starting wars about
problems which are much bigger than you can
comprehend. What Michael does is open a
potential paradise space; you see alternatives to
the life you live right now. You feel and experi-
ence other options.

Michael says: “Don’t make your relation-

ship the dharma of your life, make spiritual

ecstasy the dharma of your life instead! If you
experience the deepest fulfilment by being sex-
ually motivated, be conscious about it and
live ‘this’ dream. If you want to meditate in
the midst of nature touching the spirits of the
earth, live ‘this’ dream. Just be honest with
what you really want, don’t lie to yourself and
waste another lifetime! Only with this honesty
can we survive as an individual, as a couple, as
a family, as one humanity.”

Forbidden Yoga clients have the freedom
to choose the length of their retreat, the loca-
tion, and even the participants, (placeholder
actors may be required,) ensuring an entirely
tailored experience that addresses their indi-
vidual needs and desires. This level of customi-
zation and flexibility allows Michael to create
transformative retreats that rejuvenate and
empower those who partake in our programs,
providing an unparalleled journey of self-dis-
covery and growth.

What would my day look like on a retreat
with Michael Perin Wogenburg, you may ask?
Early outdoor morning ancient Bahir Bhuta
Dharana meditations designed to heighten
your sensory perceptions and deepen your
connection to the earth. In the midst of this
deep concentration, a sudden, unexpected
thought may surface in the mind of one of
the participants, emerging unbidden from the
depths of their subconscious. Michael explains,
“we welcome these interruptions,” clarify-
ing that in the left-handed tantric traditions,
all thoughts, regardless of their nature, are
embraced rather than suppressed, as they are
considered essential to personal growth and
understanding. He invites the individual to
expand their each fleeting thought in the mind
and then later, after the meditation, share it,
fostering an open dialogue that encourages
self-exploration and collective understanding.
You are encouraged to amplify your thoughts,
to explore their boundaries and potential
impact fully. He will encourage you to stretch
your mental capacity, to really see the extent of
your imagination’s power, transforming fear
into a vivid controlled mental narrative.

Equally, there could be mindful eating at
breakfast or alternatively a day of fasting with
fresh juices and medicinal teas.

Michael uses a technique called ‘conscious
spinning,’ a practice where participants active-
ly manipulate their thoughts, spinning them

into complex scenarios while remaining fully
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aware of the process and its implications on
their understanding of their own minds. He
prompts them to use these isolated thoughts
as the basis for crafting detailed, Stephen King-
like narratives where their lives spiral into
chaos, a creative and cathartic exploration of
their deepest fears. This exercise is both a chal-
lenge and a test, seeing how effectively they can
harness their creativity to articulate these inter-
nal landscapes.

After reaching a peak in their imaginative
exertions, Michael guides them to let go of
these narratives abruptly and return their focus
to their immediate sensory experiences, re-
engaging with the sounds, smells, and tactile
sensations of the natural world around them.
He encourages them to shift their mental focus
from internal reflections to external realities,
to anchor themselves in the present and the
physical space they occupy.

Michael explains that by deepening their
concentration on ambient sounds, they can
gradually expand their perceptual range,
potentially one day accessing the ‘Nadas’ —
mystical sounds considered in Tantric tradi-
tions to be cosmic vibrations stored within
nature's metaphysical realms, akin to a celes-
tial library of audio experiences waiting
to be accessed by those who are sufficiently
attuned. Interestingly enough, we find our-
selves in an age where the music of nature is
being enhanced by vibrational technology, with
measurable frequencies that can be recorded
and played back.

An afternoon session may involve a work-
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shop of creative writing, where participants

are encouraged to confront their inhibitions
by writing down any action they might find
embarrassing or unconventional that they
could theoretically undertake today. He chal-
lenges them to mentally transgress the bounda-
ries and norms that society has imposed, urg-
ing them to rethink what is acceptable and
what is not, thereby fostering a mindset that
embraces greater freedom and creativity.
“Create like a god,” he suggests, prompt-
ing them to use their imaginations to script
the most outrageously amusing scenarios for
their day, crafting narratives that stretch the
limits of their usual day-to-day experiences.
He instructs them to begin each sentence with
“Today I will,” followed by various actions,
creating a list of 30 potential activities that
explore and expand their sense of personal
agency and whimsy. He further encourages
them to let go of any inhibitions or self-cen-
sorship, to write as if they are dreaming or
fantasizing in a drunken state of mind, allow-
ing their entire body to be involved in the flow
of creativity, unbound by rational constraints.
In this exercise, Michael introduces a
complex philosophical concept from an
extinguished Tantric tradition known as
Pratyayasarga Sadhana, which involves the
deliberate exaggeration of primary (intrin-
sic, uncontradicted thoughts,) and second-
ary, (conflicted, doubt-filled thoughts) into
the realm of the absurd, using this technique
to explore the mind’s untapped landscapes.

He explains that beyond the realm of ordi-

nary, contradictory secondary thoughts lies
the realm of primary thoughts... pure, undi-
luted ideas that are free from internal conflict
and societal conditioning. “What do you really
want deep down in your psyche?” he often
insists. “What do you really want? Have no
fear to speak it out loud! Only if the primary
thought can exist without the secondary, can
true manifestation happen. In order to get
there, you must kill the “Vaikrita’, the sec-
ondary thought, by taking it into the realms
of comedianish absurdity.” Michael shares
that this philosophical approach is rooted in
ancient tantric traditions originating from
West Bengal. Traditions that have nearly been
lost to time, barely surviving through the ages.

As they wrap up this exercise, Michael
engages with his clients and the actors from
his theatre troupe, discussing the outcomes
of the speech sadhana practice, analyzing the
insights and breakthroughs that have emerged.
Despite the depth of the exercises, between
laughing and crying and screaming, the atmos-
phere remains light and often humorous, with
the practice taking on a comedic tone as par-
ticipants share their exaggerated narratives and
embrace the absurdity of their creations.

At dusk, Michael introduces his private cli-
ents to an ancient and nearly forgotten practice
known as “Uus”, the long U of the Sanskrit
vocals, a magical extended version of what is
today only known by some commercial yoga
schools as Candle Trakata. This involves a
deeply meditative exercise where participants

focus their gaze on the flames emanating from



an arranged set of candles, positioned in geo-
metric patterns alongside various symbolic
objects. This practice aims to open mystical
parts of the brain without the use of psych-
edelics.

Michael instructs the group with specific
guidelines: “Arrange the candles so that they
form a circle around a central object. Focus
all your attention on this central object, allow-
ing the peripheral vision of the candle flames
to blur, and eventually seem as though they
disappear from your sight.” This is about alter-
ing perception through intense concentration.
Following the first exercise, Michael sets up
another scenario: four candles are aligned in
a straight line with only two lit. He then asks
everyone to close their eyes and reverse their
earlier perceptions—imagining that the candles
which are lit appear unlit, and those that are
unlit appear lit. This practice challenges their
mental mapping of reality, pushing them to
visualize and manifest changes purely through
the power of thought.

Michael calls the various retreat treatments
available as “side dishes”. They are curated for
each individual retreat, based on practitioner
availability and geographical location. These
may include a healer who uses bamboo and
deep-tissue techniques from Northern Thai-
land, or practitioners of Master Mantak Chia
from Chiang Mai, who practice Chi Nei Tsang,

abdominal work. Also Taoist sensual body-

work taught by Stephen Russell, or craniosacral
therapists, and a Reiki practitioner from Berlin.
Esalen Massage anyone? Michael com-
ments, “What is the point of paying 400 USD
for a luxury massage if you have to wear nylon
underwear and the therapist asks you stupid
questions like ‘how is the pressure, Madam?””
he questions, highlighting the absurdity of
restricting clothing during such an immersive
experience. Esalen massage, with its extensive,
sweeping movements over the entire body,
requires minimal barriers between the practi-
tioner's hands and the client's skin to maintain
the fluidity and effectiveness of the technique.
Michael questions the conventional spa
practice of inquiring about preferred pressure,
suggesting that at Esalen, the skilled therapists
are trained to intuitively understand the needs
of their clients’ bodies. They adjust their tech-
niques in response to subtle cues like breathing
patterns and muscle tension, thereby person-
alizing the experience without the need for
disruptive verbal exchanges. He emphatically
states that the Esalen therapists he provides
rely on their keen observation skills to deter-
mine the appropriate level of touch, whether
it involves applying firmer pressure or perhaps
not touching at all. This intuitive approach
allows them to conduct the massage in a way
that feels almost telepathically attuned to the
client’s immediate physical and emotional

state.

Another facet of Forbidden Yoga is the
ancient rhythms of Kundalini Kriya Yoga.
Before the program begins, Michael eluci-
dates that Kundalini Yoga, as it is popularly
understood today, deviates significantly from
its original essence. In ancient times, such rev-
erence was held for “HER” that merely pro-
nouncing the name “Kundalini” was done with
the utmost respect, aware that “SHE” was lis-
tening. Michael explains, “Modern Kundalini
Yoga resembles a soap opera compared to its
profound origins. We will journey back to dis-
cover its true essence.” He adds poignantly,
“Devotion is not ‘God is for me.” It is ‘T am for
God.”” With a modern model of spirituality,
people often come with this attitude: what’s in
it for me? I've paid, so deliver me something
profound! Give me something equivalent to
what I have paid for! The problem with this
attitude is that it makes true change nearly
impossible. You have to worship the infinite
in whatever manifestation to receive the hap-
piness you are looking for. That is why in the
“Game” movie with Michael Douglas, all is
taken away from the traumatized wealthy main
actor so he can understand that behind his
snobbishness and arrogance was just a hidden
big cloud of sadness, social alienation, and
despair.

He expresses hope that during their time
together, he might facilitate an opening for
Kundalini Shakti to touch them, though it
remains HER choice to do so. The session will
involve practicing specific movements, visual-
izing certain sounds, and engaging in rather
uncomfortable Asana breath combinations,
which are largely unknown in contemporary
practices.

The group first undertakes Hrdya Dhauti,
a heart-cleansing Kriya, followed by the Nitya
goddess movement Kriyas. After three hours,
exhaustion claims the group. As they lie in
Shavasana, Michael introduces “Shakti Pee-
tha Nyasa,” guiding them on a journey into
the magical hologram of India, back to a time
before Yoga Nidra was conceptualized. He later
explains that Yoga Nidra was an invention by
Swami Satyananda Saraswati and is nothing
ancient at all.

Michael continues, “Nyasa,” originating
from the Sanskrit language, translates to “plac-
ing,” “applying,” or “touching.” However, the
significance of Nyasa extends far beyond these

simple translations. It involves the conscious
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act of touching or placing the fingers or hands

on sacred points of the body, often performed
internally through the power of the mind in
many Nyasa practices.

In Hindu tantric meditations and pujas,
the practitioner either physically or mentally
touches these sacred points in specific sequenc-
es, infusing each location with a special man-
tra, visualization, or emotion, either spoken
aloud or silently envisioned.

There are various forms of Nyasa. For
instance, Matrika Nyasa involves the conscious
placement of the fifty letters of the Sanskrit
alphabet onto parts of one’s body, Matrika
meaning ‘Mother’ in Sanskrit. Another form,
Sadanga Nyasa, involves placing mantras into
six parts of the body, including the heart, fore-
head, crown, both eyes, and the palms and
backs of both hands.

Michael explains that the relaxation tech-
niques taught at the end of many yoga classes,
known today as “yoga nidra” or yogic sleep,
originally stemmed from more complex mental
Nyasa. In these, practitioners would lie back
and mentally “place” the sound of a mantra
in each part of the body, achieving relaxation,
connection, and sanctification simultaneously.

In the early 1960’s, Swami Satyananda Sar-
aswati from the Bihar School of Yoga recog-
nized that the religious overtones of traditional
Nyasa might alienate Westerners who could
otherwise benefit from yoga. He then created
“yoga nidra,” combining traditional yogic tech-
niques with Western hypnotic relaxation meth-
ods and insights from Herbert Benson’s semi-

nal work, “The Relaxation Response.” Before
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1960, what is known today as yoga nidra did
not exist; there were only Nyasa and the dream
yoga techniques known as “nidra yoga.”

Michael remarks, “It’s fascinating how
today’s yoga nidra movement, while popular,
doesn’t open the gates to the ancient hologram.
Perhaps its superficiality is intentional, to pro-
tect the metaphysical realms from intruders.
Every realm of reality has its own bodyguards.”

After this intensive three-hour Kundalini
Kriya session and an hour-long Nyasa sadhana,
only the private clients are privy to a secretive
technique called Yogini Nyasa Vishuddha. In
this practice, participants project their chakras
into outer space as if sitting within brutalist
architectural structures on Alpha Centauri,
performing their Kriya Mantra pujas not just
within the room but atop the 16 petals of the
Vishuddha chakra in another realm of reality.

“This,” Michael reveals to his private client
couple, is the essence of real Forbidden Yoga.
Tt distinguishes my work from the mainstream
wellness industry. I offer my private clients the
genuine path, opening doors of perception
to realms of absolute subtleties with spiritual
practices they won’t find in any commercial or
non-commercial ashram or retreat center in
this world.

He discusses the unique needs of high-
performance individuals, noting that their
brainwaves differ significantly from those of
typical yoga practitioners. “Such minds require
complex, almost mathematical meditations to
achieve peace. Modern practices, simplified to
basics, are insufficient for them; they require
intricately designed sadhanas.”

Ancient Tantric practice is taught by
Michael. He says, “Ancient Tantra, in stark
contrast to the modern ‘Namaste-hugging’
Tantra, did not ritualize sexuality but sought to
sexualize ritual.” He jokes about contemporary
Tantra workshops, which, while enjoyable with
their dancing and eye-gazing, fail to encode the
mystical brain patterns of the ancient meta-
physical hologram. “Real Tantra involves elab-
orate rituals to access realms of timeless bliss,
requiring extreme patience and intricate pro-
cesses akin to navigating a labyrinth of doors,
each crafted by gatekeepers over thousands of
years.” Citing neuroscientist Robert Sapolsky
for a deeper understanding, he explains, “We
aren’t here merely for pleasure. We’re here to
understand which pleasures can open or close

doors in our mystical consciousness, to open

vast spaces within our minds, leading to non-
dual states of awareness, and most importantly,
to understand why these blissful experiences
exist at all.”

It is very clear that to experience a retreat
with Michael will indeed be transformational,
and life-changing. You may take away from it
what you will. You will find not only empower-
ment but also what Michael believes will be a
new learning, equipped with practical tools on

how to live more positively, happy and fulfilled.

Note: Michael Perin Wogenburg will be a speaker
at SpaChina Wellness Summit 2024. We invite
you to join him for an even more in-depth dive
into what to expect on one of Michael’s retreats
and have the pleasure of meeting him in person.

https://www.forbidden-yoga.com/
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Richard is a New Zealander by nationality
with over 40 years in the hospitality industry
working around the globe in 5-star hotels,
wellness resorts and fine dining restaurants,
including Hayman Island Resort in the Great
Barrier Reef, Australia, The Roof Gardens,
Kensington, London, Chivasom International
Health Resort, Hua Hin, Thailand, and
Peninsula Hotels Bangkok & Shanghai. He

is a graduate of The Southern School of
Natural Therapies, Melbourne, The Cranio-
sacral Academy, S.A. He holds hotel industry
diplomas from Cornell University, U.S.A and
is a qualified meditation instructor from The
Chopra Center, La Jolla, CA. Richard is based
in Bali, Indonesia and regularly lectures at
Stenden University Netherlands, Bali campus
on Spa Pre-Opening Projects, Spa Concept

Development and Leadership Masterclasses.
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Cutting-edge Technology
Simplified Skincare

An interview with Mr. John Morrell, the CEO of NIHPLOD

orn in Monaco in 2008, NIHPLOD
has long been committed to combin-
ing innovative technology with highly
active ingredients, integrating the world’s lead-
ing liposome and nanoemulsion technology
to perfectly realize the cutting-edge concept
of targeted and simplified skincare. SpaChina
spoke with Mr. John Morrell, CEO of NIH-
PLOD, inviting him to reveal the mystery

behind the amazing “Time Reverse” journey.

Please introduce NIHPLOD'’s founding story
and brand philosophy.

NIHPLOD originated from a joint labora-
tory in Monaco, founded by TWK Capital
and Dr. Stefan. NTHPLOD is the mirror image
of the English word "DOLPHIN," inspired
by the amazing ability of dolphins' skin to
renew itself every two hours for self-healing
and anti-aging. We were inspired by this ani-
mal's instinct to “reverse time.” In short, the
brand's philosophy and expectation are that
after using our products for a certain period,
the skin will achieve a certain degree of self-
repair and adjustment, helping people better
solve various skin problems and slow down

the aging process.

Could you tell us more about the core
technologies and star ingredients of NIH-
PLOD’s products? What pain points can

they address, and what unique effects can
they achieve?

Our Chief Product Officer has stated many
times that most skincare products on the mar-
ket have only a few ingredients that can actu-
ally be absorbed by the skin. It is only through
liposome technology that the various benefits
of a product can be realized, which is why our
creams, masks, and serums often work won-
ders in repairing minor skin problems over-
night. Therefore, combining liposome technol-
ogy in skincare products will definitely be an
industry trend in the future. We chose NexStar
as our partner because they have more than
20 years of experience in the field of liposome
technology. By partnering with NexStar, we
will have more authority in the field and offer a

better experience for our consumers.

From the packaging design to the skincare
experience, please share NIHPLOD’s mini-
malist philosophy.

So far, we have only 8 products, but they cover
the full range of skincare needs for the face,
hands, and body. From a product develop-
ment point of view, we maximize our ability
to match consumers with different skin types
from different regions. From a safety point of
view, pregnant women or consumers recov-
ering from aesthetic procedures can use our
products with confidence.

From a design perspective, our founding
team believes that beautiful and classic prod-
ucts should be simple and of high value. There-
fore, our packaging and material design con-
tinue to be environmentally friendly, simple,
and atmospheric. As Dr. Stefan has always
emphasized, “Eventually we will all grow old,
and what NTHPLOD has been doing is to make
this process a little slower, giving you outstand-

ing results without requiring much effort.”

Could you tell us about the current develop-
ment and near future plans of NIHPLOD in
China? What market demands and trends
do you see?

NIHPLOD’s entry into the Chinese market
as a cross-border product has been relative-

ly short, but the growth has exceeded our
expectations. China is a large market, and we
want to go deeper to meet consumer experi-
ences and needs, enhance product and ser-
vice innovation, and keep NIHPLOD ahead
of its competitors.

We have completed a series of product
filings with the National Medical Products
Administration in the last year, which means
the distribution of NIHPLOD products in the
domestic market will be greatly improved,
allowing us to more accurately select suit-
able channels and partners. Cooperating with
hotels and city spas will also be one of our
next major steps.

We believe that the Asia-Pacific high-end
skincare market has not been affected by the
pandemic or the economic downturn in the
past two years. The high net worth group
tends to be more demanding in their choice
of skincare products, and their adherence to
high-quality products has remained stable.
This makes us believe that in the future, a good
high-end skincare brand should not only excel
in its products but also make more efforts to
bring more benefits and quality services to its
core customer group. This is key to the brand's

long-term success. We are striving to make

more progress and innovation in this area.
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Unlocking Your
Fitness Potential

Efficient muscle autonomy exercises for a glamorous body shape and better health

uscle is not only a symbol of

strength and fitness, but also an

important guarantee of a long and
healthy life. It is related to our health, beauty
and even the speed of aging. Healthy adults
who maintain a 30-40% muscle mass can reap
a variety of health benefits:

Improve physical flexibility: From walk-
ing to doing housework, this is the key to the
daily activities of the muscles, which is directly
related to muscle strength and size. Without
muscle toning, the muscles begin to decline
after the age of 30 , and their quality will also
decrease, resulting in strength and function
at the same time. So it's necessary to promote
muscle growth through efficient exercise, the
significant point is sufficient muscle not only
support the strength needed for daily life, but
also maintain the correct posture of the body,
which is also helpful in preventing accidental
injuries and achieving a more efficient lifestyle.

Enhanced metabolic regulation: Stud-

ies have shown that sweating during exercise

consume energy, some of the energy which is
provided by fat, and excessive heat is gener-
ated in the process, which is used to lower body
temperature through sweating, and at the same
time, the blood will also accelerate circulation,
enhance the rate of metabolism in the body,
as long as normal workout is maintained, the
need for detoxification can be achieved. This
means that there is more muscle to help sup-
port metabolic regulation.

Improve skin texture issues: Exercise can
make your skin healthier overall. The process
of exercising will increase blood circulation,
so that the cells in the body receive a variety
of nutrients to support them to complete vari-
ous functions, being for an improvement in
skin texture.

Cultivate optimism: Exercise can be a
source of happiness. During exercise, your
body releases chemicals to enhance feelings of
well-being, while the hormones of suppressing
stress and anxiety, allowing the body to pro-

duce more natural mood boosters, endorphins,

to enhance optimism and contentment. So reg-
ular exercise can help you gain a faster mindset
and get rid of your worries.

Medical literature and data from the World
Health Organization show that to maintain
muscle health, it is necessary to perform high-
intensity muscle strength training for more than
75 minutes 2-3 times a week, combined with
appropriate stretching and aerobic exercise, as
well as with a balanced diet and good lifestyle
habits to help muscle repair and growth.

However, in today’s fast-paced city life, it
can be a challenge to maintain this kind of
consistent exercise. The vast majority of the
population inevitably loses muscle mass as they
enter middle age, and with that comes a variety
of health risks.

Originated from Italy, JPR body is a new
generation of high-tech body physical therapy
equipment, with patented technology of multi-
speed adjustment mode. It can gather all the
parameters the muscle needs, and complete
the warm-up, strengthening and relaxation
cycle required for exercise with the use of high-
frequency signals of behavioral movements
emitted by the simulated brain, and effectively
solve the problem of muscle loss. With JPR
body, you can easily embrace charming body
shape and better health without doing sports.

The personalized and flexible nature of the
equipment allows parameters such as heat,
intensity and frequency to be adjusted accord-
ing to user needs so that the whole body’s
muscles including shoulders, arms, abdomi-
nals, as well as buttocks and legs and other
parts can be exercised. This simple, effective
and personalized workout is not only suitable
for people of all ages and fitness levels, but is
also effective in avoiding common training
mistakes and injuries.

Let the innovative, scientific and effective
JPR body management system help you eas-
ily exercise your muscles, activate your body’s

potential and achieve a healthy appearance!
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Heavenly Spa Retreat with

AD VITAM

AD VITAM cooperates with The St. Regis Qingdao to create co-branded themed guestrooms and
exclusive spa treatments. An interview with Ms. Iris Yan, Director of Spa & Fitness, St. Regis Qingdao

ince its establishment, AD VITAM has

been committed to developing innova-

tive and effective products and treat-
ments, with the natural healing power of essen-
tial oils, to bring people high-quality health
and beauty experience.

This year, AD VITAM has launched an in-
depth cooperation with The St. Regis Qingdao,
not only creating AD VITAM-themed gues-
trooms, but also developing exclusive treat-
ments for the St. Regis SPA. To know more
about this cooperation, SpaChina interviewed
Ms. Iris Yan, the Director of Spa & Fitness at
The St. Regis Qingdao. Iris has seven years
of experience in managing luxury hotels. She
has served Club Med, Banyan Tree Group,
and Marriott Group consecutively and boasts
international work experience. So far, she has
collaborated with over 10 different brands and
has successfully organized many co-branded
events. Iris is committed to enhancing the cus-
tomer experience of luxury spas and promot-

ing continuous brand upgrading.

Please tell us briefly about The St. Regis
Qingdao and The St. Regis Spa.

The St. Regis Qingdao is situated in an iconic
building — Haitian Center in Shinan District
— offering luxurious accommodations and
exceptional service in 231 exquisitely elegant
guest rooms and suites. Located on the 58th
floor of the hotel, The St. Regis Spa com-
bines modern therapies and customized Lava
Shell massages, complemented by professional
products, giving guests luxurious pampering
and a holistic rejuvenation of the body and

mind beyond the clouds.

Why did you choose to work with AD VITAM?
We learned that AD VITAM is a brand created
by a mother to take care of her family’s health
and was born out of love. Most of the guests
who come to The St. Regis Qingdao are also
mothers traveling with their whole families.

We feel that the concepts of both parties are

very compatible. Furthermore, AD VITAM has

over 20 years of experience in the field of aro-
matherapy. We are confident that this partner-
ship will provide our guests with an even more

exceptional and unique experience.

Could you share more details of this collabo-
ration?

We have launched the co-branded Sea View
Rooms and Spa Rooms.

The co-branded Sea View Rooms feature
AD VITAM’s aromatherapy products, such
as essential oils, aromatherapy skincare pack-
ages and aromatherapy sprays, as well as a DIY
space where guests can blend their own essen-
tial oils and immerse in the aroma all day long
right in their rooms.

The St. Regis Spa launches Heavenly Spa
Retreat with AD VITAM, a soothing massage
utilizing AD VITAM’s high-quality essential oil
products and unique massage techniques. Dur-
ing their stay, guests will also receive a Lemon
Essential Oil Dry Hand Spray, a thoughtful gift
we prepare for them for a healthy journey.

In addition, on Mother’s Day, AD VITAM
also held an offline salon at our spa to promote
women’s awareness of self-care with the use of
essential oils. Guests who came to the salon gave
us great feedback, and some of them couldn’t

wait to book treatments with us on the spot.

What changes has the partnership with AD
VITAM brought to The St. Regis Qingdao?
Through this partnership, our guests are able to
enjoy a more unique stay experience. The aro-
matherapy products in the co-branded rooms
and suites allow guests to immerse in essen-
tial oils all day long, which greatly enhances
their experience. The St. Regis Spa’s exclusive
Heavenly Spa Retreat with AD VITAM not only
enriches our service offerings, but also provides
guests with a deeper rejuvenating experience
for their body and soul. With these innovative
and unique trials, our brand presence in the
luxury hotel and spa segment has been further
enhanced, appealing to more guests who are

seeking a healthy and quality lifestyle.

Could you tell us more about the Heavenly
Spa Retreat with AD VITAM?

Heavenly Spa Retreat with AD VITAM is
the highlight of this cooperation. Many of
the guests at The St. Regis Spa are mothers
between the ages of 35-45. After discussing the
characteristics of our guests with AD VITAM,
we have developed the Heavenly Spa Retreat
with AD VITAM, which is exclusively for The
St. Regis Spa.

The treatment adopts the Esalen mas-
sage techniques for mind-body balancing,
which is known as the “Hermes of the mas-
sage world”, and can penetrate deeply into the
body to release its natural energy and thus help
guests restore emotional balance. We use AD
VITAM’s Calm Massage Oil and Happiness
Essential Oil Blend, which are highly penetrat-
ing and biologically active, and can enter the
body’s circulation through the skin and res-
piratory system to trigger deep relaxation. It
is especially good for women who are tired
from family and work, and prone to insomnia,
moodiness or anxiety, to regain the sense of
pleasure and relaxation.

Our vision is to give more guests a pleas-
urable experience for body and mind in the

unique aromatic journey.
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Ultima Geneva Quai Wilson

Ultima Collection announces the launch of Ultima Geneva Quai
Wilson, a sophisticated luxury retreat located in the heart of Geneva.
Surrounded by the city’s major landmarks and situated on the south-
west shore of Lac Leman, Ultima Geneva Quai Wilson houses 5 pri-
vate full-floor apartments ranging from 3 to 6 bedrooms. Blending
period features and elegant contemporary design, each refined resi-
dence at the property offers exquisite living and dining areas creat-
ing a welcoming and opulent retreat. The penthouse boasts rooftop
terrace with hot tub and lake views while the ground floor residence
features private terrace and garden views. The property also boasts
an indulgent well ness area including jacuzzi, sauna, hammam, and

two private treatment rooms.

JanuR=
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Janu Tokyo

A fitting flagship, Janu Tokyo is connected to the vibrant heart of the
Azabudai Hills community — a city within a city, teeming with nature,
culture, and art. The only hotel within the development —located in
the Residence A Tower designed by visionary architects, Pelli Clarke

& Partners — Janu Tokyo introduces 122 light-filled rooms and suites,
designed by Jean-Michel Gathy of Denniston, bringing a sense of light-
ness and space in contrast to the bustle of the city with floor-to-ceiling
windows, private balconies and Asian-inspired interiors with a contem-
porary European inflection. From the lively Italian emporium of Janu
Mercato to the refined Cantonese cuisine of Hu Jing, diverse range of
eight dining and socialising venues elevate the neighbourhood’s din-
ing scene — informed by tradition and reimagined by culinary experts.

Expansive spa, fitness and wellness spaces enhance individual wellbeing

through the concept of connectedness.
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Signia by Hilton Atlanta
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The Signia by Hilton Atlanta recently opened, with
the legendary Georgia World Congress Center

as the backdrop. The hotel features a total of 976
guest rooms with floor-to-ceiling glass windows.
The interior features earth-toned fabrics, wood
and rattan textures and brass finishes. Exceptional
dining experience is at the heart of the hotel and
includes eight different types of dining concepts.
Among them are Capolinea, the hotel's signature
restaurant, which specializes in Italian cuisine;
Nest on Four, a contemporary sports bar for

fans with views of Mercedes-Benz Stadium; and
Homespun breakfast restaurant, which presents
the fresh flavors of Georgia farms. Other facilities
include a spa, a rooftop pool, a fitness center and

flexible meeting space.
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The Lana

The Lana, Dorchester Collection, Dubai has opened in a waterfront
location on the marasi bay marina, overlooking the Burj Khalifa.
The hotel offers 225 rooms and suites and eight new dining con-
cepts; including four that have been created with three of the world’s
most celebrated chefs. Foster + Partners took inspiration from
Dubai’s ever-changing skyline for the 30-storey building. The strik-
ing interconnected design features a central podium — The Lana
Promenade — for retail and restaurants, as well as an infinity rooftop
pool with views over the cityscape and desert landscape beyond.
Influenced by the modern minimalism and the bright weather of
Dubai, space and light are the defining features of the interior by
Gilles & Boissier. Each room features an outdoor terrace and floor-
to-ceiling glass windows providing natural light and sweeping views.
The Lana is to be also home to the first Dior Spa in the UAE.
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Grand Hyatt Barcelona

Nestled in Pedralbes, one of the most exclusive neighbourhoods in
the city, Grand Hyatt Barcelona is an iconic luxury hotel that places
you within walking distance of many of the area’s best cultural sites.
Inspired by Barcelona’s historic elegance, each of the 465 rooms and
suites seamlessly blends approachable design elements with the feel-
ing of sophistication. With 5 distinctive dining destinations, the res-
taurants offer indoor and outdoor dining, mouthwatering culinary
delicacies and an elegant ambience to deliver captivating culinary
experiences. Travel to Peru at Maymanta, located on the hotel’s 19th
Floor’s Rooftop Terrace, where you can enjoy a formidable sunset,
while tasting the creations of the young Peruvian chef. Pamper

and rejuvenate yourself at Oasis Spa By Natura Bissé, or embrace
Barcelona’s endless sunny days at the lush outdoor pool — an exclu-

sive tropical urban garden and lounge where guests can gather with

friends and family from spring to autumn.
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Hilton Saigon

Opened on April 8, Hilton Saigon is located on the banks of the Saigon
River, surrounded by vibrant culture and historical landmarks. The
hotel's 228 rooms and suites feature stylish, contemporary interiors
with botanical elements and views of the Saigon River. The hotel boasts
four different dining concepts. Me Linh Lounge is located in the center
of the hotel and serves freshly baked pastries, snacks and refresh-
ments all day long with the bustling city as a backdrop. The Strand

is the hotel's all-day dining restaurant where you will enjoy culinary
experiences and flavors from both local Vietnamese and International
cuisines. At Residence Eleven, guests can travel back in time to expe-
rience the charm of old China and savor northern Chinese cuisine.
Alternatively, head to the rooftop bar for a drink overlooking the city.
eforea Spa offers a variety of indulgent treatments. The hotel also has a

swimming pool and fitness center.

/
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Mandarin Oriental, Bodrum Celebrates Ten Years of Delighting Travellers with
New Experiences for the 2024 Season
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Over the past decade, Mandarin Oriental,
Bodrum has had the privilege of wel-

coming travellers from around the world to its
luxurious retreat nestled along the stunning Bo-
drum coastline. In raising a toast to a decade of
unforgettable moments, it also embarks on an
exciting new chapter of exclusive events and ex-
periences that embody the essence of Mandarin
Oriental, Bodrum.

New villas

Mandarin Oriental, Bodrum is delighted to in-
troduce two stunning new villas which look out
directly over Paradise Bay and Lucca Beach. Arya
Villa features three ensuite bedrooms, while Ali-
sya Villa offers seven ensuite bedrooms. Both fea-
ture high ceilings, natural wood finishes, private
pools and spacious terraces. Renowned for their
privacy, these two villas offer truly exceptional

accommodation and experiences.

New restaurant - Ferdi Baba

A popular and locally renowned restaurant,
Ferdi Baba offers a unique seafood experi-
ence in a stylish setting overlooking the azure

waters of the Aegean Sea. Weaving together

the delicious, fresh flavours of Aegean cuisine,
with seafood a particular highlight, Ferdi Baba
masterfully crafts the finest quality ingredients
through traditional techniques to offer guests

signature dishes and cocktails.

Wellness suite

Mandarin Oriental, Bodrum has also curated
exclusive care and wellness options for those
looking ahead to the summer of 2024. Among
them is a Wellness Suite Offer, designed for
guests booking a suite. This comprehensive
package encompasses everything from rejuve-
nating detox beverages to invigorating massag-
es, fitness sessions, yoga classes, and luxurious
spa treatments. The Wellness Suite Offer caters
to those who prioritise a culture of wellbeing

and relaxation during their vacation.

Villa del Arte

Villa del Arte is bringing its renowned collec-
tion to Mandarin Oriental, Bodrum. Art lovers
are invited to immerse themselves in a world of
creativity and inspiration. Guests can explore
captivating artworks from talented interna-
tional artists, all showcased amidst Bodrum’s

sublime natural beauty.

Shopping experiences

This season, guests can again indulge in a world
of luxury at Mandarin Oriental, Bodrum, where
they will find an array of prestigious brands in-
cluding Chanel, Cartier, Hermes, Louis Vuit-
ton, Van Cleef & Arpels and Audermars Piguet
alongside renowned boutiques such as Beymen
and Vakko.
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SPACHINA BOOK REVIEW
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GOOD ENERGY: THE SURPRISING CONNECTION BETWEEN
METABOLISM AND LIMITLESS HEALTH
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Is it possible that depression, anxiety, infertility, insomnia, heart disease, erectile dysfunction, type 2

et

ENERGY

LTS —
e

CASEY Hl’“ ]

CRELETTL T

diabetes, Alzheimer’s, cancers, and many other health problems that afflict and shorten our lives ac-
tually have the same root cause? The key to preventing and reversing these conditions lies in the func-
tioning of our metabolism. In his book, Dr. Casey Means says that almost every health problem peo-
ple face can be explained by how the cells in the body create and use energy. Getting rid of symptoms
and diseases requires cells to be optimally powered so they can create “good energy” -- the vital fuel
that affects every aspect of our physical and mental health. Bringing together cutting-edge research
and personal stories, as well as groundbreaking data from the health technology company Dr. Means

founded, Good Energy offers a four-week program. Purchase via www.amazon.com Price: US$20

Deep Sea is a 2023 Chinese 3D animated
fantasy movie written and directed by
Tian Xiaopeng. The movie tells the story
of a young girl, Shenxiu, who explores

a mysterious underwater world and
encounters Captain Nanhe at the start
of a unique journey. The movie was
nominated for Best Picture at the 96th
Academy Awards in 2024. Director Tian
presents a different kind of ocean with a
new form of expression full of freshness
and fantasy. The creative team combines
ink painting elements rich in Chinese
cultural heritage, using advanced 3D
animation technology to break the hard
contours of 3D objects to form a unique
picture effect. Instead of reenacting the
“shortcut” of adapting traditional myths
to animation, the movie explores the
“meaning of life” from the perspective of

an ordinary little girl.and immersion.
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Imagine Dragons are just so huge that it is hard
to grasp the scale. Their two biggest songs on
Spotify — Demons and Believer — both have
about 3 BILLION listens. If you don’t know
this American pop-rock band then you have
not been paying attention to youth culture

for the past decade. Anyway, they have a new
album out. Simple melodies, fantastic hooks,
easy-to-remember lyrics — it’s mainstream
pop-rock on special level. They are good
musicians and singers, and they have the best
arrangements and production. There’s nothing
jazz-y about it. But they really know how to do
sticky pop song.

ELLINGTONIA
BY ALAN PASQUA
Pasquae — L H BHWER, EJL+F
Xk, EBAE T ROTFINBELRNE
B. ERHFERHOXKETENBERILF A&
ERZH. THILET PasquaR L F M
B, LARDREIFMNEE L RNES
MIEH .. XL B /98 & & 81 Michael
Becker. Dave Holland. Paul Motian%5 8§ +
REE. MM E2AF LEENEER, &
M HIAF IR R TITARIRE, KEESE:
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Pasqua is a pianist who has been almost
invisible in the center of the pop and jazz
world for several decades, and he has a new
jazz album out which is absolutely wonder-
ful. Exquisite. It draws together some of
Pasqua’s best compositions and recordings
and it reminds me of how startlingly alive
and invigorating good jazz can be. Players on
these tracks include some of the superstars
of jazz in the past few decades, including
Michael Becker, Dave Holland and Paul
Motian. These are truly gifted players and
they are players tunes that leap out at the lis-

tener and say: “Live life to the full!”
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Away Spa, W shanghai - The
Bund

g WIE EAway 7k 7 R
WI/F, 66 Lvshun Road,
Shanghai

LisTkIR%66S
LiESNRWIBETEWE

T: 021 2286 9999
www.wtwhotel.com

\A4

SHANGHAI

THE BUND

LIBINEWIEE

Auriga Spa at Capella
Shanghai, Jian Ye Li
il B EZ R KB EAuriga
ST

480 Jianguo Road West,
Xuhui, Shanghai
EismHiCXEEHH4805
T: 021 5466 6688
www.capellashanghai.cn

a..

auriga

Amanyangyun - AMAN SPA
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HHETE LA AL
Bina Nereh Mars Wamos

FRRBKT

6161 Yuanjiang Road,
Minhang, Shanghai
LiFTRTRITILEE61615
T: 021 8011 9999
www.aman.com

Beauty Farm

Henglong Branch

EMmHEE 18EE

3rd floor, Phase |, Henglong
Plaza Office Building, 1266
West Nanjing Road, Jing'an,
Shanghai
LT R XA R PR 1266
SIEET Hh A% —HskE
MmHEE

T: 021 6288 8908

Chuan Spa, The Langham
Xintiandi, Shanghai
LR BAEEE Il
KFFHI

B1/F The Langham Xintiandi,
99 Madang Road, Xintiandi,
Shanghai, China
LigmH R D K0S i
HRUBAEEEB1 R

T: +86 21 2330 2288
www.chuanspa.com

CHI, The Spa at Jing An
Shangri-La, West Shanghai
LiERHREEERNKEE

T 1 SPA

1218 Yan'an Road Central,
Shanghai
LimERPE1218S
T: 021 2203 8888
www.shangri-la.com

Dragonfly Therapeutic Retreat
I ERIB ST

1) Jing’an Kerry Centre
Retreat

BREERLE
SB1-05B(Shop #25), B1
South Retail, Jing’an Kerry
Centre, 1218 Yan'an Middle
Road, Jing'an District,
Shanghai
LiBTRHRRERPE 12185
HREEHT1#SB1-05B (25
SHH)

T: 021 6266 0018

2) Xinle Retreat #75k &

206 Xinle Road, Xuhui
District, Shanghai
LiETHRICR# K065

T: 021 5403 9982

3) IFC Mall Retreat
E&AilE

LG2-47-1, Shanghai IFC, 8
Century Avenue, Lujiazui,
Pudong District, Shanghai
LiETHERHX L RESSE
E£HILEIFHLGI-47-1

T: 021 68785008
www.dragonfly.net.cn

ELAINE ART SPA

% - EA - Spa
153-155 Xuanhua Road,
Changning, Shanghai
LT RTREWLRE
153-155%

T: 021 5238 3391

Floatasian Float Spa

288 Dagu Road, 2nd Floor,
Huangpu District, Shanghai
LimEBXXERE288S, X
WHEE 551, 2B, AE

T: +86 21 6385 5189

Green Massage

1) Gubei Branch

LighdeE

480, Hongbaoshi Road
(Jinzhu Road), Changning
LEHRTRAERR4805
(£TkEE)

Business Hours: 10:30 am —
00:00 am

Tel: 021 6288 7608

2) The Roof Branch
LiBDRKE

LG2-15, 458 Madang
Road,Huangpu

LT EAX D L4585
LG2-15

Business Hours: 10:30 am —
23:30 am

Tel: 021 5386 8188

3) Xintiandi Branch
MRME

58 Taicang Road,Huangpu
A EH58S

Business Hours: 10:30 am —
01:00 am

Tel: 021 5386 0222

4) Infinitus Branch
LiBTRIREE
L3-W01,168 Hubin Road,
Huangpu
HiBX#IERK1685L3-W01
Business Hours: 10:00 am —
00:00 am

Tel: 021 6877 8188

5) Lujiazui Branch
LIRS

6F, 66 Huayuanshigiao Road,
Pudong
LismEFRHXEE AT EE6

SHIRITHEECRE
Business Hour: 10:00 am —
22:30 am

Tel: 021 6289 7778

6) Shanghai Centre Branch
LiERE

808, East Residences,
Shanghai Centre, 1376
Nanjing Road West, Jingan
ERAN 13765 LigENE
IE808F

Business Hours: 10:00 am —
23:00 am

Tel: 021 6289 7007

7) Xujiahui Branch
LEHRRICHE

88 Xingen Road, Xuhui
LT HICX F#HE8sS
Business Hours: 10:30 am —
23:00 am

Tel: 021 6468 7076
www.greenmassage .com.cn

Iridium Spa at The St. Regis
Shanghai Jing'an

L iBR RIS BRI ST
1008 Beijing Road West,
Jing'an, Shanghai

LT RE IR 10085
T: 021 6257 9999
www.stregis.com

L SPA at Sunrise

On The Bund
LN KB S KT
6F Shanghai Sunrise On The
Bund 168 Gaoyang Road,
Hongkou District
STOX S PHRE 168 S 614
LSRR ERER

T: 021 5558 9999*6008
www.sunrisesha.com

MI XUN SPA, The Middle House
LEEE BRI KT

B1, 366, Shimen 1 Road,
Jing'an, Shanghai
LiTHREAI1—#K3665
LiREEEBIE

T: 021 3216 8199
www.the-house-collective.com

Rubis Spa

RS

1) LIPPO Plaza Branch
NERE

B104, LIPPO Plaza, 222
Middle Huaihai Road,
Huangpu, Shanghai

LT EEXEEPH®2225
NEIFB1R04E T

T: 021 5383 0111

2) OnePiece Work Branch
AR K E

L2-7B, Tower 1 Link Square,
222 Hubin Road, Huangpu,
Shanghai

LT EHXRRE2225 9
ReWRM1H2E7BEATT

T: 021 6340 6336

3) LuOne Branch
H{ELuOnef

L6-07-10, LuOne Capita Land,
268 Xujiahui Road, Huangpu,
Shanghai

L EHXHKICH268
SLuOne|l B RS 1762
07-1087T

T: 021 6447 7705

4) JiuGuang Branch

AHIE

L5-D535, JiuGuang, 1618
West Nanjing Road, Jingan,
Shanghai
LETHREERAR1618S
AN EL5ED5358 T

T: 021 6288 3482

Spa at Bellagio - Bellagio
Shanghai
LEATEMRBEEMRE
KFFHIL

3/F, 188 Beisuzhou Road,
Hongkou, Shanghai
LTI AXIL AN 1885
LR T EMREE3

T: 021 3680 6666
www.bellagioshanghai.com

Siyanli

B

1) XBAI 45

1st Floor,South Gate,No.88,
Xianxia Road.
LigmlERE88S KA 15
m—E

T: 021 6270 4488

2) XT3

Suite 317, Time Square,
No.500, Zhangyang Road
EETmERK 5005
BRI I5317E

T: 021 5836 7155

Spa InterContinental &
Balance Fitness
MBRAKTT TR Sl

4F, InterContinental Shanghai
Expo, 1188 Xueye Road,
Pudong, Shanghai
LiFTRFRHXEEK11885
1 R A%

T: 021 3858 1188
www.intercontinental.com

Shine Spa for Sheraton,
Sheraton Shanghai
Waigaoqiao Hotel
LiBNEREREEE
EREKT

Sheraton Shanghai
Waigaogiao Hotel, 28 Jilong
Road, Shanghai Pilot Free
Trade Zone, Shanghai, China
LA MR SN X ERERRK28
S EBIEREREBE

T: +86 21 3121 99996166
www.sheratonwgghotel.com

Spa Intercontinental

L MNRRIE E KT Ful
118, No.2 Ruijin Road, Luwan
District, Shanghai, China
LiEFERRE 1185

T: +86 21 6472 5222*2016
www.ruijinihotel.com

Swissline Glamscience Center
Swisslinef 13l
SL-09-10, Hong Kong Plaza,
283 Middle Huaihai Road,
Huangpu, Shanghai

LT EBXEETHK283S
EE AR AR ESL-09-10%
T: 021 5386 1768

Shanghai ChingHo Clinic
LA 12 H

227 North Huangpi Road
EEmERL®K2275

T: 40002122

The Daisy Spa

HAFREE

1) The Daisy Spa (818 Plaza)
B E (818 315)E)
410-411 Plaza 818, 818
Nanjing Road West, Shanghai
iR RARE8185818] 15
410-4 1T

T: 021 5228 2591

2) The Daisy Spa

(Jinmao Fashion Plaza)
HAFER (SRMEIHE)
3/F, Jinmao Fashion Plaza,
Jin Mao Tower, 88 Century
Avenue, Shanghai
gt K88 S &K AE
&R IA3E

T: 021 5056 0580

The Bvlgari Spa Shanghai
LIS AT Ful
B1, 33 Henan North Road,
Shanghai

LA ILEE33S
LiBERmWEEB1R

T: 021 3606 7788
www.bulgarihotels.com

The Retreat at The Sukhothai
Shanghai

LigRYRBEE

The Retreatsk 7 Huly

B1, 380, Weihai Road,
Jing'an, Shanghai
iR R XR800S
LiERYIRAEEBIR

T: 021 5237 8888
www.sukhothai.com/shanghai/

The SPA at Shanghai EDITION
i3l E fE KT

6/F, 199 Nanjing Road East,
Huangpu, Shanghai
LiEmEBXARERE1995
i3 e

T: 021 5368 9999
www.edition-hotels.cn

The Peninsula Spa, Shanghai
L BEEKT RO

32 Zhongshan Dong Yi Road,
Shanghai
LR ER— 5325
T: 021 2327 2888
www.peninsula.com

The Spa at The Ritz-Carlton
Shanghai, Pudong

LA R R A RIE K
Frel

Shanghai IFC, 8 Century
Avenue, Pudong, Shanghai
HHRHX R KBS
LigEEFL

T: 021 2020 1888
www.ritzcarlton.com

The Spa at Waldorf Astoria
Shanghai on the Bund
LN RIERBE
KFFHI

3/F, 2 Zhongshandongyi
Road, Huangpu, Shanghai
LigmEBRK
PLFR—E25 38

T: 021 6322 9988
www.waldorfastoriashanghai.
com



UR SPA at The PuLi Hotel
and Spa

BREE KT

3/F, 1 Changde Road, Jingan
District, Shanghai
LiETRHRXEER1SHEE
T3

T: 021 3203 9999 ext. 6899
www.thepuli.com

Willow Stream Spa
(Fairmont Peace Hotel)
BYHNE K ST (FFIRE)
Fairmont Peace Hotel,

20 Nanjing Road East,
Shanghai, China
LiETMEREE 205 TIRE
T: +86 21 6138 6810
www.peaceshotel.com

Water’s Edge at Park Hyatt
Shanghai

LB R KR AT
100 Century Avenue, Pudong,
Shanghai
LigmERHX L XE
1005

T: 021 6888 1234*4251
www.hyatt.com

1855 BEAUTY BRAIN

1) 1855 BEAUTY BRAIN
(AR =SPALE)

583 Shangbo Road, Pudong,
Shanghai

LiETiHARHX 1855835
(18R S 2R AARE 22 X OS50
Kigde)

T: 021 5018 1855

2) 1855 BEAUTY BRAIN
(KEEZRSPAIE)

928 Zhenhua Road, Baoshan,
Shanghai
EiETELRKEEHK28S (X
feE==E)

T: 021 6364 1855

3) 1855 BEAUTY BRAIN
(EEBESPAJE)

65 Yichang Road, Putuo,
Shanghai
LiEmERXESRE5S

T: 021 6682 1855

Spa at Shangri-La Qiantan,
Shanghai

R ERAT

1/F, 551 Haiyang West
Road, Pudong New District,
Shanghai
LiETiEARHX B AR 551
S LigETHERER 1

T: 021 2065 9628
www.shangri-la.com/cn/
shanghai/giantanshangrila/

The Lakeville Regency
Clubhouse

S PSR EE

No.10, Lane168, Shunchang
Road, Huangpu District,
Shanghai

L EBXINE % 168%F
108

T: 021 6386 9955
www.shuionland.com

TRIA SPA at MGM
SHANGHAI WEST BUND
LR RESRBERREK

Frepls

58F, 688 Yunjin Road, Xuhui
District, Shanghai

L HILX ZREK688S
581%

T: 021 6058 8888
triaspa@mgmshanghai.cn

Spa K7 * LI

Beauty Farm

Jingrongjie Branch

EMAR &R

L415-2, Financial Street
Shopping Center, 2
Jinchengfang Street, Xicheng,
Beijing
EHEEX &Y E2 S &6
L4152

T: 010 6622 0418

Dragonfly Therapeutic Retreat
IRERE SRR

1) Yansha Retreat #%&55 5
Ground Floor, Grand Summit
Plaza, 19 Dongfang Rd. East,
Liang Ma Qiao, Chaoyang
District, Beijing

Bl iy ey
1955 RE—R

T: 010 8532 3122

2) Kerry Centre Beijing
Retreat

ZERLE

B10, Kerry Centre, No.1,
Guanghua Road, Chaoyang
District, Beijing
SRR 1 SEEP
LR 7T —/EB10

T: 010 8529 6331

i spa

REN

1) Fulou Road - Gehua New
Century Hotel Beijing Branch
i - WEF TS

1¢t Floor, Gehua New Century
Hotel, NO.19 Gulouwai Dajie,
Chaoyang, Beijing

B A ] [ 22 SN
S, REFTKEEIE

T: 010 6202 6708

2) Zhichun Road - Flagship
Store

B - EAME

B1 Tylfull Hotel Beijing,Xi
Tucheng Road, Haidian,
Beijing
SERTEEX A 1S
SHREREEB(F1H4L)
T: 010 5329 9991

Iridium Spa at The St. Regis
Beijing

R SRR KT

21 Jianguomenwai Avenue,
Chaoyang, Beijing
FERTHAXZETSM A
#2155

T: 010 6460 6688*2745
www.marriott.com

= #Spa
;R E =EA265E
KB R EEE6F

6/F Wanhao Hotel Haihang
Building, 26A Xiaoyun Road,
Chaoyang District, Beijing

T: 010 5927 8060

SPACHINA PARTNERS

RuHe skin & health
management center

e R ARG R IR AL

9/ F, Ramada Longcheng
Hotel, 319 Changping

Road, Huilongguan Street,
Changping, Beijing
EERHEFREEAEHEEF
B3195 R ERLHIER
T: 010 8077 8151

Siyanli

1) BB =R FParkson Salon
Suite 91083, Bldg.A, No.101,
Fuxingmennei Avenue
SXITAKRE101S
BEAESF#9103A

T: 010 6653 5599

2) FREXIREChina Hotel
B1, No.1, Jianguomenwai
Avenue

BEITIKRES
PEXRES TR

T: 010 6505 0909

3) FHkFengLian Branch
Suite 408, No 18, Chaowai
Avenue, Chaoyang District
AP TSP E 18T FERS
13408

T: 010 6588 3688

SPA by MTM, Beijing

2/F, 7 DongSanHuan Middle
Road, Chaoyang, Beijing
ERHHAR RIS
RTEXEE=E

T: 010 6533 0751
www.spabymtm.com

Sunrise Kempinski Hotel,
Kempinski The Spa,
Beijing&Yanqi Island

It B HE AR EE S E
R E K7 Al

3F, 18A Yanshui Road, Yanqi
Lake, Huairou District, Beijing
LR X AR K 2% B
185=F

B1,13 Yanxiu Road, Yanqi
Lake, Huairou District, Beijing
JERTIRR X AR 2513
SH—E

T: 010 6961 8888 - 3792/82299
www.kempinski.com

Sense, A Rosewood Spa,
Rosewood Beijing
JERBIIE 5 Sensek 7 Al
Jingguang Centre,

1 Chaoyangmenwai Avenue,
Beijing

JE R HBAX FABAII SN KT
1SRTHID

T: 010 6597 8888
www.rosewoodhotels.com

The Ritz-Carlton Spa

Jb 3R B AR FE K T Rl
The Ritz-Carlton, Beijing
83A Jianguo Road, Chaoyang
District, Beijing
FtRPEXZEEF83E
JEEmMB R RIERE

T: 010 5908 8888
http://www.ritzcarlton.com/
en/Properties/Beijing/Spa/
Default.htm

The Peninsula Spa Beijing

ERFFBIBEEKFT R

8 Goldfish Lane, Wangfujing,
Beijing, China
tRERHEEHESS

T: +86 10 6510 6321
www.peninsula.com

The Spa at Aman Summer
Palace

AR EKIT

1 Gongmengian Street,
Summer Palace, Haidian,
Beijing
tEmiEREEE
BITHIE1S

T: 010 5987 9999
www.aman.com

Tian Spa at Park Hyatt Beijing
JEERAEE RS R AR s
59/F Park Hyatt Beijing, 2
Jianguomenwai Street, Beijing
FEERTHEXZE A EH2S
JEREREESOR

T: 010 8567 1157
www.hyatt.com

The Spa at Bvlgari Hotel Beijing
JEREEIE EAK T
Building 2, Yard 8 Xinyuan
South Road, Beijing
ERTHRXHRR®SS

B2 S#%

T: 010 8555 8555
www.bulgarihotels.com

The Spa at Four Seasons

Hotel Beijing
FERMEEEK A

48 Liangmagiao Road,
Chaoyang, Beijing
FEETHRX R D485
T: 010 5695 8888
www.fourseasons.com

UR SPA at The PuXuan Hotel
and Spa

e REIEREE KT

5/F,7/F, 1 Wangfujing Street,
Dongcheng District, Beijing
PEERTREX EMFFAE
1SHIEBEESRITE

T: 010 5393 6688
www.thepuxuan.com

Willow Stream Spa, Fairmont
Beijing
JEREW B RFBEFIZ
KR

8 Yong An Dong Li, Jian Guo
Men Wai Avenue, Beijing, China
FERTHEXKZE KK
REESS I REW R RRIEE
T: +86 10 8507 3737
www.fairmont.cn/beijing

BEEREFBRITHAE
T: 010 52259877

LAINMONT SPA
LAINMONTSE 2 #5 R SPA
8B, Block A, Jinyuan Business
Center, Haidian District,
Beijing
IRiEEERRESHIDAESB
T: 13167383238

DONGTIAN SKINCARE
(China World Branch)
FREERAHD (ESE)

3L208, North Zone, China
World Center, No.1,
Jianguomenwai Avenue,
Chaoyang District, Beijing

S RHHEXEE I AE1S
52 | B 4t (X 3L 20841

T: 010 6505 9163

Spa it « XiE
i spa
RELF
The Westin Tianjin - Binjiang
Road Branch
BT - RITEE
6F, The Westin Tianjin, 101
Nanjing Road, Heping, Tianjin
RETMFEX ERE1015
BRI TEERE(EE
oiEn)
T: 022 2389 0189
www.ispa.cn

L'OCEAN SPA at Four
Seasons Hotel Tianjin
RENEEEFRAT

138 Chifeng Road, Heping
District, Tianjin
RiEWAFXIRIEE138S
T: 022 2716 6226
www.fourseasons.com

Rubis Spa

S

Riverview Place Branch
EEILE

L2-2026A, Riverview Place,
238 Liuwei Road, Hedong,
Tianjin
RETAHRENGHHE238S R
BiC2/22026A% T

T: 022 2712 7823

SCENT TIME
REBWFEFERESTEFD

Tianxi 24-2-801, Aocheng
Commercial Plaza, Lingbin
Road, Nankai, Tianjin
RETEAKEZRBRRHERE
24-2-801

T: 022 5890 0088

| HEFEES

26 Xiancun Road, Zhujiang
New Town, Tianhe District,
Guangzhou, Guangdong, China
FHRAT N RARBRILHR
265

T: +86 20 6628 6628
www.starwoodhotels.com/whotels

Angsana Spa, The Garden
Hotel Guangzhou
TMAERIRE B Spa

4/F, 368 East Huanshi Road,
Guangzhou, Guangdong, China
I HRET MHHRH AR 368
S

T: +86 20 8333 8989
www.angsana.com

Athena Spa at Pullman
Dongguan Forum
FREELHRBBER
Hab/Sid

32 Dongcheng Road Central,
Dongcheng District, Dongguan,
Guangdong, 523129, China
I HREAFREHRBREETH
%325

T: +86 769 2336 88886699
www.pullmanhotels.com.cn

AEVUM SPA
AEVUMER Hi 5B 3R 2 HRSPA
1) KK MALL Branch

KK MALLJE

Shop L211, 2F, KK Mall, Luo
Hu, Shenzhen

R F X REFRES016S
FEEMNKKMALLE# 0 2F
L2 E/H#

T: 0755 2290 9188/2290 9133
2) KK ONE Branch

KK ONEJE

Shop L304, 3F, KK ONE,
KINGKEY TIMEMARK, Fu
Tian, Shenzhen
RYITREREAXE289
SHRERARAKK ONE 3F
L3045

T: 0755 8863 5177/8863 5187
3) Wanxiangtiandi Branch
WSS

Shop SL312, 3F, Hua Run
Mixc World, Nanshan,
Shenzhens
RYITELXER TR X HM3F
SL3125 s

T: 0755 8668 7988

4) Yitianjiari Branch
#ARAE

Shop L2-58,Yitian Holiday
Plaza, Nanshan, Shenzhen
RUTELXKERBAT %
L2-585

T: 0755 86951995
http://www.aevumspa.cn

Waldorf Astoria Spa, Beijing
JERAERIE KB E ARl
5-15 Jinyu Hutong,
Dongcheng, Beijing
EETHEEXEEHES-15
T: 010 8520 8989
www.waldorfastoria.com

MAHA Spa

BEKT

MAHA Club & Residences,
8 Xiao Yun Road, Chaoyang
District, Beijing
ERTHEXERESS,

The Spa

at The Ritz Carlton, Tianjin
KRR /RGBS
REW B A REKST
167 Dagu Road North,
Heping, Tianjin
REMERKEILE167S
T: 022 5857 8888
www.ritzcarlton.com

Spa k7 < &R
AWAY® Spa at W Guangzhou
T INWIE FEAWAY ®7K F7 Fils

Asaya Active, Rosewood
Guangzhou

T NBRImE S

Guangzhou Zhoudafu
Financial Center, No.6,
Zhujiangdong Road, Tianhe,

Guangzhou
INT R X BLREES T M
BXEERFD

T. 020 8852 8888

CHUAN SPA at The Langham,
Shenzhen

RYIBAEES Il v k7Rl

SpaChina « 2024 1 105



SPACHINA PARTNERS | #&EEF

7888 Shennan Boulevard,
Futian District, Shenzhen
RYITHEAXRAEAE78885
(REFBESENRELZXO)

T: 0755 8828 9888
http://shenzhen.
langhamhotels.com

Chuan Spa at Langham
Place, Guangzhou

TN FASEEIE Il KT
638 Xingang Road East,
Haizhu District, Guangzhou,
Guangdong, China

I HRET MNTiEEREX

B HRK638S

T: +86 20 8916 3388*3538
www.guangzhou.
langhamplacehotels.com.cn

Devarana Spa at Dusit
Devarana Hot Spring Hotel
Conghua

A ERmRR E /T
JE FRMAKST

352 Yuquan Avenue, Liangkou
Town, Conghua, Guangzhou,
Guangdong, China

I"HRAET MR OHEER
KiE3525

T: +86 20 3798 8888*6630
www.dusit.com

FINEFULL SPA at Shenzhen
Marriott Hotel Golden Bay
RUIMEIR A T B E B F KT
B1, 33 Zonglv Road, Dapeng
New, Shenzhen

RYIT AR AFEAIEISS
BIEBIR

T: 0755 2839 8888*8401

Heavenly Spa by

Westin Shenzhen

R 2 B R TIB S R B kST
4/F, The Westin Shenzhen
Nanshan 9028-2 Shennan
Road, Nanshan District,
Shenzhen
RYITHFILLX R A AE9028
S22 s E AT T B4R
HTRE K

T: 0755 8634 8860
www.westin.com/shenzhen

Hua SPA/TEKFF

69 Floor, Four Seasons Hotel
Guangzhou, 5 Zhujiang West
Road, Pearl River New City,
Tianhe District, Guangzhou
IR ESE P32 AR SN
B5S T MNMEEER

T: 020 8883 3000

Iridium Spa at

The St. Regis Shenzhen
R BRI KT

The St. Regis Shenzhen,
5016 Shennan Road East,
Luohu, Shenzhen
RIS WX RERHES016S
T: 0755 2223 9407
www.stregis.com

Let's Relax

EAEN

2/F, Hongfa Building,
No.19, Tianhenaner Road,
Guangzhou

INRARIBI9SEAKX

106 | SpaChina « 2024

B2
T: 020 8362 9234

L.GRACE/NEIE R B £
AN

2301 Building 3, 15 Xing'an
Road, Tianhe, Guangzhou
TN R X R 155 RF
AT IR E I3 S 12301
T: 156 2222 5092

O Spa at Grand Hyatt
Guangzhou
IMENBRKEBERE
GBSl

24/F Grand Hyatt Guangzhou,
12 Zhujiang West Road,

Pearl River New City, Tianhe,
Guangzhou, Guangdong, China
I HRAET TR
HIIFEE125 T MEHNEHRKX
BIE24R

T: +86 20 8396 1234 ext.3520
www.guangzhou.grand.hyatt.com

Royal Spa

BESPA

No.221 Xingmin Road,
Zhujiang New Town, Tianhe,

Guangzhou
TN R BRI %
%2215

T: 020 3889 4742

Raffles Spa Shenzhen

AR BEER G LB R AT il
No. 1, Shenzhen Bay, No.
3008, Zhongxin Road,
Shenzhen

AT EE3008 5 Rl
E1S

T: 0755 8121 9366

Shui Xiang Spa at Grand
Hyatt Shenzhen
RYNBBEE k&Kl
3/F Grand Hyatt Shenzhen,
1881 Baoan Nan Road, Luohu
District, Shenzhen, Guangdong,
China
IFERIITEHEER AR
18815 R E B EEE

T: +86 755 8266 1234
www.shenzhen.grand.hyatt.com

The Spa at Park Hyatt
Guangzhou

T AR B RE— Ak s
16 Huaxia Road, Zhujiang
New Town, Tianhe District,
Guangzhou

TN R AR BRI L E
%165

T: +86 20 3769 1234
guangzhou.park.hyatt.com

THE SPA at Park Hyatt
Shenzhen

RYIBABE AT il

5023 Yitian Road, Futian,
Shenzhen

R EEX HERK50235
T: 0755 8829 1234

The Ritz-Carlton Spa,

Shenzhen
RYIE AT B RILEE K
ey

5/F, 116 Fuhua San Road,
Futian District, Shenzhen
RYITIEEXEEZB 165K
I E A B A REE 55

T: 0755 2222 2222
www.ritzcarlton.cn/shenzhen

Siyanli

B

1) AR

2nd Floor, Bldg. Vanke
Jinsejiayuan, No.2018,
Lianhua Road, Futian District,
Shenzhen
RYITTREXEERK20185
TRERRE -k

T: 0755 8319 3072

2) K& All City

L302 North All City Shopping
Center, Nanshan, Shenzhen
ARYITELLR AL T\
BEREK WA E T
JEXL302

T: 0755 3688 0998

3) kig®4E Shanghai Hotel
2/F Shanghai Hotel
Shennanzhong Road, Futian,
Shenzhen
RYTREXREPE LT
ot

T: 0755 2390 7922
www.siyanli.net.cn

Spa at Futian Shangri-La,
Shenzhen
RYBEEEERRBEEK
Eidaalli

Futian Shangri-La, Shenzhen,
4088 Yi Tian Road, Futian
District, Shenzhen
RYITTIREX 40885 iR
YIEAEE BN KERE

T: 0755 8828 4088 Ext: 6668
www.shangri-la.com

The Ritz-Carlton Spa,
Guangzhou

INE AR REE E A
el

4/F, 3 Xing An Road, Pearl
River New City, Tianhe
District, Guangzhou

TN R R
HIS 4%

T: 020 3813 6668
www.ritzcarlton.cn/guangzhou

Shenzhen

RYMELX AR =ERELT
=L VR

T: 0755 2933 8888

Angsana Spa, Angsana
Zhuhai Henggin

BRBEZ AT ESPA
No 288 Chonglou Road,
Guangdong Macao in Depth,
Cooperation Zone in Henggin,
Zhuhai
FFESERREAFRER
%2885

T: 0756 288 9889

Spa KJr * iBE

ATARAN SPA

1) ATARAN SPA at Hilton
Haikou Meilan

BOERER RILEE
ATARAN SPA

2 Qiongshan Avenue, Meilan,
Haikou
BOXEZXFLKE2S
T: 0898 3639 8888

2) ATARAN SPA at Palace
Resort Yalong Bay, Sanya
ZETRENEE
ATARAN SPA

2 Haitang North Road,
Haitang Bay Resort, Sanya
ZTBREREERXERE
Pl visy

T: 0898 8871 8888

3) ATARAN SPA at Huayu
Resort & Spa Yalong Bay Sanya
ST EETFEREE
ATARAN SPA

National Tourism Resort,
Yalong Bay, Jiyang, Sanya
= = A E Y
ERBX

T: 0898 8855 5888

Auriga Spa at Capella Sanya
ZTEERFERER

Tufu Resort Area,

Yingzhou Town, Lingshui
County, Hainan

BrEE = ImEkREREE
EMELBEERR

T: 0898 8309 9999

VELEESPA
RUIFEIRERRS AR AR
212-213, South Zone, No.1
Shenzhen Bay, Yuehai Street,
Nanshan District, Shenzhen
RYITR L X BiEEiERIE
SEX212-213

T: +86 0755 8611 1196

Atlantis Sanya AHAVA Spa
= - T45=FHTAHAVAKST
No. 8, Haitangbei Road,
Haitangwan Town, Haitang,
Sanya
STHmERRGREHERL
H8S Tith

T: 0898 8898 6666

ansspa

Zli5an-spa

2F, Building D, Chengyang
Plaza, No. 5 Baogang Road,
Luohu District, Shenzhen

R EHXERESSICAFE
KEDH2#%

T: 18038158781

The Spa at Shangri-La
Nanshan Shenzhen

R ESEREEK
Frely

Block J, Phase 5, Shenwan
Huiyun Center, Baishi 3rd
Road, Nanshan District,

Beauty Farm

Xiaribaihuo Branch

EmHEE EHERE

6 / F, Summer Department
Store, 1 Haiyun Road, Sanya
ZTiggER1SEHE S
T: 0898 8821 6637

Bamford Wellness Spa at 1
Hotel Haitang Bay, Sanya

Z iR ERXEE/EBanford
b/

No.4, Haitangnan Road,
Haitangwan, Sanya

A= IhEREERE

45
T: 0898 88691888

Hilton Sanya Yalong Bay
Resort & Spa
ERZTTRERRIAKEE
KT B L

Yalong Bay National Resort
District, Sanya
ZTHTEEERKEERX
T: 0898 8858 8888
www.hilton.com/
worldwideresorts

Huan Spa at Grand Hyatt
Sanya Haitang Bay
ZTigRERNIE SR KT
68 Haitang North Road,
Haitang Bay, Sanya
ZTEREHERILHKEsS
T: 0898 8881 1234
www.hyatt.com

Iridium Spa at The St. Regis
Sanya Yalong Bay Resort
ST R & E RS
IR

The St. Regis Sanya Yalong
Bay Resort, National Tourism
Resort, Yalong Bay, Sanya,
Hainan, China

e kRN A P N
WEBRX =TT EEHE
BERE

T: +86 898 8855 5555 ext.3280
www.stregis.com/sanya

Raffles SPA at Raffles Hainan
BEEKERBIKTE
Clearwater Bay Avenue,
Yingzhou Town, Lingshui
County, Hainan, China

B ARk RRMNEEK
EXRE

T: +86 898 8338 9888
www.raffles.com/hainan

Sense Spa at Rosewood
Sanya

= EARFIBRAWE 5K 7 ARl
1/F, Rosewood Sanya, No. 6
Haitang North Road, Sanya
572000, Hainan

BEE I hEREERLEKe
S =T RFIBRAE S 184

T: +86 898 8871 6666

SPA InterContinental

ZTE L R MER E R
KT BT

InterContinental Sanya
Resort, No.1 Zhouji Lu,
Sanya, Hainan

BEE =T HilRE1S
ST B PR BRI

T: 0898 8861 8888
www.intercontinental.com/sanya

Shine Spa for Sheraton
Shenzhou Peninsula Resort
il BERE E/REE
J<3v:F/Sid

Shenzhou Peninsula Resort,
Wanning, Hainan, China

R T N B R
ERX

T: +86 898 6253 8868
www.sheraton.com

The Spa at Le Méridien Shimei

Bay Beach Resort & Spa
BB EERBEKT L
Shimei Bay, Wanning, Hainan,
571533, China

BEE AT ARG SR
ERX

T: +86 898 6252 8888*7262
www.starwoodhotels.com/
lemeridien

The Spa at Mandarin Oriental,
Sanya

ZIEXEFRAKRTE
Mandarin Oriental, Sanya,

12 Yuhai Road, Jiyang, Sanya
ST PAX AR 125

T: 0898 8820 9999
www.mandarinoriental.com

Xing Hua Chun Yu Aesthetics
of Life Spa
AHLETMSpaEim£S

West Side of Bauhinia
Department Store, Longhua,
Haikou
BEEEATEERERT
SEN

T: 0898 6627 8888

Spa K7 * I

DI SPA

5kDi Spaf REIEHIL
No.24, area a, canal park,
Fuxiu Road, Liangxi, Wuxi
FHREREERETLE
AX245

T: 0510 8241 3885

Dusit Wellness at Dusit Thani
Wellness Resort Suzhou
ANFRBERMAFEERET
JESR LD

88 Shushan Road, Tong'an
Town, Suzhou National
Hi-Tech District, Jiangsu
PEIFEANTERRER
SHRLER88S

T: 0512 6269 8888

M-SPA

KDRE

1) 8F Hilton Suzhou, 275
East Suzhou Avenue, Suzhou
Industrial Park, Jiangsu
IBEAMNTRAR TUEX
TR KB ZR2755 N F /R
B ESREAKST s

T: 0512 6292 0068*6330

2) 1F Kempinski Hotel
Suzhou, 1 Guobin Road,
Suzhou Industrial Park,
Jiangsu
IHEFNTILERERE
B1SHMNEGHIEEX
BERE

T: 0512 6289 7888*6880

3) 6 F Suzhou High-Speed
Rail Jinke Grand Hotel, 67
South Tiancheng Road,
High-Speed Rail New Town,
Suzhou
IInERMNTESIEERA
He7SHMEHRER KEES
BRI

T: 0512 6937 8888*6690

naked Leaf at naked Water
BL B kT
199 North Taihu Avenue,



Suzhou
FMAL KRB 1995
T: 400 9200 518

Industrial Park, Suzhou
FHIMRPX AN
T: 0512 8666 1234

QUEENS MAKER
TAZER

1) Xinyuehui Branch
EiCE

H208, 2nd Floor, Xingyuehui,
Suxiu Road, Suzhou

FMH L E VLR IR
H208

T: 0512 6818 9678

2) Suzhou Central Branch
FMALE

B1-46, 1st Floor, North
Suzhou Central, Suxiu Road,

Suzhou
FHMBGE BN PRSI
X-1#B1-46

T: 0512 6262 5958

3) Xinguangtiandi Branch
A RHMIE

5f0019, 5 / F, Xinguangtiandi,
456 East Suzhou Avenue,
Suzhou

FMFEM KIEZR456 S K
}#i5#5F0019

T: 0512 6818 8978

Rubis Spa

[k

1) JiuGuang Branch

AKIE

L1-C-01, JiuGuang, 268
Wangdun Road, Suzhou
Industrial Park

Sl Tl fE X FEI %268 S &
KELE1C-018T

T: 0512 6696 1130

2) MeiLuo Branch

EX5]

L6, East Area Matro, 245
Guangian Street, Pingjiang,
Suzhou
HMEIRYAEH2455 £S5
EEE0

T: 0512 6916 5931

The SPA Four Seasons Hotel
Suzhou

T =B E Rl

88 Four Seasons Boulevard,
Suzhou
PEIIFEHMTNERESS
T: +86 512 6068 3688
https://www.fourseasons.com/
zh/suzhou

SANGHA Retreat by OCTAVE
Institute

HFEKPR

199 Yang Cheng Ring Road,
Suzhou Industrial Park
ST Il el X BEE FR
1998

T: 0512 6788 1888

The Ritz-Carlton Spa, Nanjing
BIRE R S KT Al
18, Zhongshan Road, Nanjing
BRTHILEE18S
T: 025 6978 8888

Talise Fitness & Spa at
Jumeirah Nanjing
BREETEERMLKST
No.2 Yecheng Road, Jianye,
Nanjing

BRI UBHEE2S

T: 025 5878 0888

Willow Stream Spa at Fairmont
Nanjing

BRERERFEE

BIHNE KT

333 Jiangdong Road Central,
Jianye, Nanjing
MRHRBKIFRPHEI3E
T: 025 8672 8888
www.fairmont.cn

Hong SPA, AOHONG
RESORT (Jinling Jiangbin
Branch)

PR EREE (IR
JE)BASPA

No. 8, Wanjingyuan,
Yangzijiang Avenue, Jianye
District, Nanjing
ARTRBXFHFIKER
RES

T: 025 6959 8888

& SPA (Fuyuan Road Branch)
FRKST N (R EEE)

137-7 Fuyuan Road, Jianye
District, Nanjing, Jiangsu
IIHERRTREBXEREE
137-75

T. 17384471752

Willow Stream Spa of Fairmont
Yangcheng Lake

PRI WA RSB S RTNZ K
Frels

No0.3668 Ma'anshan West
Road, Kunshan, Jiangsu
BT B8k AR5 36685

T: 0512 5878 0888

ALAND SPA

ALANDZZj# SPA

Building 10, 1415 Cultural and
Commercial Street District,
Qingjiangpu District, Huai'an
City, Jiangsu

A ERTHLAX 14153
R ER 1051

T: 0517 83989877
15371403533

The Spa at Hyatt Regency
Wauxi

FsH AT LGB E AR Pl
109 Renmin Middle Road,
Wuxi, Jiangsu, China
IHEXHTARPE109S
T: +86 510 8989 12346083
wuxi.regency.hyatt.com

The SPA at Park Hyatt Suzhou
FMastRREE
No.69 Xizhou Road, Suzhou

Dragonfly Therapeutic Retreat
& 5E

No. A05-21, L5, Building
5,Suzhou Center, SIP
FHMRLIERLEE21S

T: 0512 6583 7906

Banyan Tree Spa, Suzhou
Shishan

TR EAESPA

No.208 Fenhu Road, Suzhou
New District, Jiangsu

SPACHINA PARTNERS | #&EEF

LA M TSR
2085
T: 0512 6606 0606

Spa kit * B

Banyan Tree Spa Huangshan
HIRAE R4 Spa

No.1 Banyantree Road, Yi
County, Huangshan, Anhui
ZHEELTBERMRG
®1s

T: 0559 2265 000
www.banyantreespa.com

The Langham Hefei
AIEfSEEREE

200 Huaining Road, Zhengwu,
Hefei
ARTBSXFTE2005

T: 0551 6568 8888
www.langhamhotels.com

Zuliande

RER

4F POLY MALL, ZHengwu
District, Hefei, Anhui
RHEERTBSXRT
MALLIE

T: 0551 6286 6799

Ori SPA (MixC Branch)

Ori SPA (FT&IIE)

4/F, MixC, No.111 Qianshan
Road, Hefei
AIRELEE1S TR
T: 0551 6555 3035

mEERX - SPA

Building 14-10, Jinwan
Junlin Yuan, Rain Forest,
Qingquan Road, Jinghong,
Xishuangbanna
ZREERRANMN S HETHER
WA EBRNIE14-10%

T: 189 8812 8765

Bolian Hot Spring and Spa,
Bolian Hotel, Kunming
EPRHBEE HEKRRESPA
‘Yangzonghai, Kunming
FE = RAHERE

T: 0871 6888 4999

Banyan Tree Spa Lijiang
mmiLfi#&Spa

Yuerong Road, Shuhe Village,
Yulong, Lijiang, China
ZHAEMILERNAREE
SRR R

T: +86 888 533 1111
www.banyantreespa.com

Banyan Tree Spa Ringha
{ZZ i #5Spa

Hong Po Village, Jian Tang
Town Shangri-la, Diging,
Yunnan, China

A ERENBERLEN
T: +86 887 828 8822
www.banyantreespa.com

The Spa at Amandayan
KRR EBKT

29 Shishan Road, Gucheng,
Lijiang, Yunnan
BT E R
295

T. 0888 533 9999
www.aman.com

Tai Yi- SPA

F— - SPA ZEMHREREE
HHERATE

2nd floor, Saina Block,
Qingcheng Phase I, China
Railway Shuian, Qiancheng
Road, Kunming
RATRREEPSHRKETEZ
HEMEX 2%

T: 0871 6727 2968

Yi Spa at Intercontinental
Kunming
EHRMREERSpa

5 Yijing Road, Dianchi
National Resort, Kunming,
Yunnan

=i H R TR E SRR E
BREHESS

T: 08716318 8888

Mintsthai

ibER

1) Shuncheng Plaza Branch
B AR Im L R

Next to the IMAX theater at

Shuncheng Plaza, Kunming,

Yunnan
= R BRI AL IMAX
®HTE

T: 0871 6360 3550
2) Joy-City Branch
KGR
2F Zone C, Joy-City, Kunming,

Yunnan
=R OC
X2t%

T: 08716332 7338

3) Hello-World Branch
R RS

F8 Zone B, Hello-World
Branch, Kunming, Yunnan
=R ISR R ML
BX 8#%

T: 0871 6835 7368

4) Gongyuan 1903 Branch
219035

2F, Jianzhijia, Gongyuan
1903, Kunming, Yunnan
ZRIRPAE 1903 £
T: 0871 6810 4826

5) Anning Wanda Branch
RTTEE

101, Building 8, Yuefeng
Street, Anning Wanda,
Kunming, Yunnan
ZARBRTHIEAFHEXS
#1015

T: 0871 6868 2962

6) Xishuangbanna Gaozhuang
Branch

FIWARLA & EJE

Building 19, Building 19,
Jingfa Zhai, Gouzhuang,
Xishuangbanna, Kunming,
Yunnan
ZHRBANMMNEERE
1985

T: 0691 222 6938

Spa K7 « &

Hong Kong Yijing Toga &
Spa Club
HREHEMATRIE
Unit1, 6th Building, No.1288
NanJunShuiYunTian HuXi

Road, ChangChun, JiLin
HHEKETHTH 12885
Ak =615

T: 0431 8962 8855

0431 8962 8866

0431 8962 8877
www.yijingspaclub.com

Jing Spa at Purple

Jade Riverside Resort,
ChangBaiShan ChiBei
EEERBEERKA LIS
FKIT

No.1 Binhe Road,
Changbaishan Chibei, Jilin
HEMREKALRILKETE1S
T: 0433 593 8888
www.purplejaderesorts.com

Angela SPA

KEREHSPA

1) Dongyue Masion Branch
R

H2 Dongyue Mansion,
intersection of Shengtai Street
and Tiangong Road, Jingyue
District, Changchun
KEFARESAHSRIR
LIC Bl ZRAEH2 R Al 3k

T: 0431 8194 3855

2) Yi Hu International Branch
SHERRE

H3-101, Yi Hu International
Phase 2, Nanguan District,
Changchun
KEAXXREHER2H
H3-101

T: 0431 8563 8288

3) Heyuan Club Branch

FE LA

2-106, Heyuan Club, Heyuan
Road, Gaoxin District,
Changchun

KESHX FrEEMEW
2-106

T: 0431 8296 8333

4) Zhonghai Branch

higE

G10, Zhonghai Shuian Xindu,
Jingkai District, Changchun
KEEFRPigkERE
G10/

T: 0431 8587 4577

5) Baicui Yuan Branch
HHERE S

Building 65, Nanhu Xincun
Steet, Chaoyang District,
Changchun
KEHAX A 654
T: 0431 8060 3877

Spa k7 « BRIL

The Ritz-Carlton Spa, The
Ritz-Carlton, Harbin
MR/RIEE R /R
KT

Tower 1, 660 West Youyi
Road, Daoli District

Harbin, Heilongjiang
BRIEARREMEER KE
6605

T: 0451 8402 8888
https://www.ritzcarlton.com/
zh-cn/hotels/hrbrz-the-ritz-
carlton-harbin/overview/

Spa Kfr < LT

RIUBKFHRD (KER

BI5)
TTEREmHTOX
RiBTEK600S KE—FHHE
SRR

T: +86 411 8250 0190
dalian.grand.hyatt.com

The Spa at Four Seasons
Dalian

K P2 fE KT il

45 Zhuyu Street, Zhongshan
District, Dalian, Liaoning
PETTEREPLXEE
#4555

T: +86 411 3994 8888

Lea Spa

VBALea Spa#ftREFT
Shenyang Lea Spa Weijing
Club

PR AN X [EF L #4735
S8R

8F, 35 Tongze North Street,
Heping District, Shenyang
Tel: 024 2341 1222

FAngbeauty
FAngbeauty & & E kAL
Phase three, MixC, Heping
district, Shenyang
BETEX AW =5
T: 18604056191

Carven City Spa
HRILETSPA

23-3 Wen'an Yuan, Wen'an
Road, Heping District,
Shenyang, Liaoning

T RPAT AR LR ST
£3623-3

T: 024 2388 3599

Oasis Spa at Kempinski Hotel
Dalian

RE EH BT BB
IKFr AL

6F, Kempinski Hotel Dalian 92
Jiefang Road, Zhongshan
KETHLXERE2S, Bl
EHTEIRE6R

T: 0411 8259 88888616 /8610
www.kempinski.com/dalian

Rubis Spa

iR AEEE

Capita Land Branch
PR E

L2-54-55, Capita Land, 691
Gaoerji Road, Shahekou,
Dalian
KEDAOXERENKE91S
YEFIT 152 R 54-55 85T
T: 0411 8434 5600

Spa k7 « HisR
Altira Spa
T KT

Altira Macau 15/F, Avenida de
Kwong Tung, Taipa, Macau
RITKFTFRA DR, RITH
J: 3= ki

T: 853 2886 8886
www.altiramacau.com/spa-
health/#/altira-spa

Asaya Hong Kong (Rosewood
Hong Kong)
FitAsaya(FHEHIEE)
Victoria Dockside, 18

SpaChina « 2024 1 107
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Salisbury Road, Tsim Sha

Tsui, Kowloon, Hong Kong
EEARRDERLTERE
188

T: +852 3891 8888

Bliss Spa at W Hong Kong
FHBWiHJE Bliss Spa

1 Austin Road West, Kowloon
Station, Kowloon, Hong Kong
HFEENALALEERS

T: 852 3717 2222
w-hongkong.com

SPAby MTM

1) Shop A, G/F, 3 Yun Ping
Road, Causeway Bay

B ERTE3SHTAR

T: 852 2923 7888

2) Shop 118, Citygate, Tung
Chung, Lantau Island
KUSFRBHRER118/E

T: 852 2923 6060
www.spabymtm.com

BIEEILHEEE 2iC3%
T: +853 8865 1888
www.studiocity-macau.com

AWAY Spa, W Macau - Studio
City

BRIFERILWIBE
AWAY®7K 7 il

Level 3, W Macau - Studio
City, Estrada do Istmo, Cotai,
Macau

B BRE R AR EENILW
B E3R

T: +853 8865 1188

The Spa at Epic Tower, Studio
City Macau

B FERSIC AR E TR Al
Level 3, Epic Tower - Studio
City, Estrada do Istmo, Cotai,

Macau
B KE T N BRI
i3

T. +853 8865 8888

The Spa at Encore (Wynn
Macau)

B A ARl

Rua Cidade De Sintra, Nape,
Macau

BIMEER BT

T: 853 2888 9966

The Spa at Wynn Palace
KFIEEERE KT
Avenida Da Nave Desportiva,
Cotai, Macau
BBGEEIEADR

T: 853 8889 8889

Tria Spa at MGM Macau
R ERIERIEKIT
Avenida Dr. Sun Yat Sen,
NAPE, Macau

B ISNEHRIE X PR
=T

T: 853 8802 8888

Tria Spa at MGM Cotai
EMEFISRIEAKST
Avenida da Nave Desportiva,
Cotai, Macau
BBRGERE IR DR

T: 853 8806 8888

The Spa at Mandarin Oriental,

Macau
TSR A B SRR
Avenida Dr Sun Yat Sen,
NAPE, Macau
BTHMEALK B E§945S

T: 853 8805 8888
www.mandarinoriental.com

The Ritz-Carlton Spa, Hong
Kong
FHHEWE A REKST AL
71/F International Commerce
Centre, 1 Austin Road West,
Kowloon

hERTRERES
INKEI ST IH7 14

T: 852 2263 2263
www.ritzcarlton.com

Zensa Spa

T KIT
3/F Star Tower, Studio City
Hotel, Macau

108 | SpaChina « 2024

The SPA at Palazzo Versace
Macau

Palazzo Versacei#| ] k47 Hl
Level 3, Palazzo Versace
Macau, Grand Lisboa Palace
Resort, Rua do Tiro, Cotai,
Macau

BB ERRGRE
BFEREREREAKIE
T: +853 8881 8000

Spa 7KfT « Mt

RS RERERSR

1) BERE

LA R QR KE
FE155

15 Hong Kong Street Jiefang
Road HanKou, Wuhan, Hubei
Tel: 027 8556 1855

2) R RE

LA RN K IF TR R
—HiTARE Z#

2/F, T4 Raycom Skyline,
Qiuchang Street, Wuhan, Hubei
Tel: 027 8221 3770

3) EAE
HIEERNTEFFERT
FRERSOSHRERMAET WAL
ME1-25

1-2 Building 9 Xianglong
Times Business Center, 59
Ningkang Road, Eco. Tech.
Dev. Zone, Wuhan, Hube
Tel: 027 8480 5457

4) FKREHIE
HMItERNTRE AR
188-15

188-1 Shui Guo Hu Road,
Wuchang, Wuhan, Hubei
Tel: 027 8736 0531

5) FEPAIE

ML AT A KA K
R[5

Yongan Plaza,Da Qing Xi
Road, Xiangyang, Hubei

Tel: 0710 3459 155

Fairmont Wuhan
RINZBRRRBE

249 Huaihai Road, Jianghan,
Wuhan
RINTLN K iEE#E2495

T: 027 8369 8888

www.fairmont.cn/wuhan/

M-SPA

ALRE

Hilton Wuhan Optics Valley, 9
Chunhe Road, Huashan Eco
New City, Wuhan, Hubei

AL AR L R R
RIF LR ESHE TR
S REUEEXFT

T: 027 5933 88888252

Siyanli

B

1) ElfRS350E

406, Wuhan International
Plaza Shopping Center Tower
B 690 Jiefang Road, Wuhan
HiXEFRWHI 5B EE406

Tel: 027 8551 7717

2) hFIE

4F, Xudong Shoppingmall
No.18 Xudong Street
Wuchang Distirct, Wuhan
BAERSH MR E 4160

Tel: 027 6889 8068

3) ERE

1F, Tongcheng Square No.538
Jianshe Avenue, Wuhan
BIRAIES38S EA 15— #
Tel: 027 8556 4066
www.siyanli.net.cn

Spa 74t * LU

Kempinski Spa at Kempinski
Hotel Taiyuan

KRS ERE R R IR AT
No. 115-1 Changfeng Street,
Taiyuan, Shanxi, China
PELFEEKETRRE
115-18

T: 0351 866 0131

Shui Spa, Taiyuan Wanda
Vista Hotel

KRB SAEEIEKKTF

3/F Wanda Vista, 169 Jiefang
Road, Taiyuan, Shanxi, China
P& KR EUS X R A
1695 # KR T iA STAEE [ 31
T: +86 351 777 6666*6760
www.wandahotels.com

Spa K7 - i

Cherry Natural Image
Management
HEILERERERL

493 Hengdong Avenue,
Hengyang city, Hunan

A E ST ERAE4935
T: 0734 522 4996

Shui Spa at Wanda Vista
Changsha

KL FESLEBE “K” KT
308 Section 1 Xiangjiang
Middle Road, Kaifu,
Changsha, Hunan, China

i kg S e o
—E308%

T: +86 731 8800 8888 ext.6306
www.wandahotels.com

Shine Spa for Sheraton at
Sheraton Changde Wuling Hotel
BRRERFEREBEES
SREEKTT

899 Zaoguo Road, Wuling,
Changde, Hunan, China
AR ETREX 2R
8995

T: +86 736 788 8888
www.sheraton.com

Siam SPA

BEHRASPA

458 South Desheng Road,
Yueyanglou, Yueyang, Hunan
ira & BT EX

EICE #2015

T: 8800900

The Spa at Sheraton
Changsha Hotel
KibEREREEEAT Pl
Yunda International Plaza,
478 Furong Zhong Lu, Section
1, Changsha, Hunan
AR TREPE R
AT8SIEEERR 17

T: 0731 8488 8848
www.starwoodhotels.com

Spa K7 * A

VENUS MAX
RA%EERRERL

1) Wanda Branch
ZEREE

Room 12a809-810, Erqi
Wanda Center, Intersection
of Daxue Road and Hanghai
Road, Erqi, Zhengzhou
BT ZEX AP S MG
ZXAZEFH A 12A809-
810%E

T: 0371 8658 1160

2) Jinshui Zhenghongcheng
Branch

EKIESAHIE

Room 1111, Zhenghongcheng
Residence, Huayuan Road
and Dongfeng Road, Jinshui,
Zhengzhou

AR E AKX IEE R SRR
ESAHm TABMNE

T: 0371 6531 8996

3) Lvdi Xinduhui Branch
SFFESIE

Room 1511, Block B, Building
2, Jinshui East Road and
Dongfeng South Road,
Jinshui, Zhengzhou
BMTEAXEKRESHRR
EH2SHBEISNE

T: 0371 5593 3386

Spa 7k47 - [ JI|

CHI, The Spa, Shangri-La
Hotel, Chengdus
HEREE B KB ES KT
9 Binjiang Dong Road,
Chengdu

)11 BT SR LK IRIL R
%S

T: 028 8888 9999

Iridium Spa at The St. Regis
Chengdu

B R T R SR B AT L
88 Taisheng Road South,
Qingyang District, Chengdu,
Sichuan
PEMIEREBHEFRAFH
M8 S

T: 028 6287 6666
www.stregis.com/chengdu

MI XUN SPA, The Temple
House

FER I & SR S KT

81 Bitieshi Street, Jinjiang,
Chengdu
BETHIXEMKES1S
T: 028 6636 9999
www.thetemplehousehotel.
com

Six Senses Qing Cheng
Mountain

B AEART AL

No.2 Dong Ruan Road
Qingcheng Mountain Town
Dujiangyan, Chengdu,
Sichuan

Il & AR AR LB T A Ll
HEHKIE2S

T: 028 8712 6666

The Ritz-Carlton Spa,
Chengdu

FERE IR RBUE SR
bEda sl

269 Shuncheng Avenue,
Qingyang, Chengdu, Sichuan
PR 01| & Al AR T 7 o R
k#2695

T: 028 8358 8888

Willow Stream Spa at
Fairmont Chengdu
MR R B RFEERNE
KL

269 Tianfu Middle Avenue,
Hi-Tech Zone, Chengdu
BETEHERARERER
2695

T: 028 8800 3333

Rissai Spa, Rissai Valley, a
Ritz-Carlton Reserve
AEAKTT

Zhangzha Town, Jiuzhaigou
County, aba Tibetan Andgiang
Autonomous Prefecture,
Sichuan

RE )| S BTN IR B A
MAZEEEILE

T: 0837 8199 999

Spa k47 « #fiL

Banyan Tree Spa Hangzhou
HUM 45 Spa

2 Westbrook Resort, Zijingang
Road, Hangzhou, China
LA EERK21S
AZEXEERRESEE

T: +86 571 8586 0000
www.banyantreespa.com

Cordis, Donggian Lake,

Ningbo
TRFKREEEE

28 Shashan Road, Donggian
Lake, Ningbo, China

TR RS ERX D
Lhg528%

T: 574 5666 8888
www.chuanspa.com

Dragonfly Therapeutic Retreat
ISERE AT
1) BEE

No 141, Xixi Road, Xihu
X ERE1415

T: 0571 8502 3288

2) Raffles City Sei@t/E
L6-04 Raffles City, No.228
Xinye Road, Jianggan
TR #2228 FiEL
1HL6-04 7

T: 0571 8889 9191

Fuchun Spa at Fuchun Resort
EELEERNESSPA
No.339, Jiangbin East Road,
Dongzhou Street, Fuyang,
Hangzhou

T ERXRMNEFELER
KiE3395

T: 0571 6341 9500

Hangzhou TEA SPA

HINTEA SPA

1) Hangzhou TEA SPA (Jiging
Branch)

HMNTEA SPA(FKIE)
Building C, 214 North Meilin
Road, West Lake, Hangzhou
HUM T PRI 3R
182145 CHE

Tel: 19558191877

2) Hangzhou TEA SPA (Muli
Branch)

HMNTEA SPA(B £/E)
501-503, Building 8, OOELI,
West Lake, Hangzhou
HMTHRMX X B ERdiie
SHE5#501, 502, 503

Tel: 1590671536

Kempinski The Spa,Hangzhou
HUNAZ 3 BB Rk T
66 Lishui Road, Gongshu,
Hangzhou
HUMHE X k665

T: +86 571 8809 3333

Love Story Hangzhou
MNERSE

1) Love Story Hangzhou
Xingiao Branch

M B RS RS

1F, Hangzhou Xingiao
Hotel, 226 Jiefang Road,
Shangcheng, Hangzhou
UM T L X AR A% 226 5 37
FHRIE1F

T: 0571 8888 6968

2) Love Story Hangzhou
Tiyuchang Road Branch
MME RS EEEARE
1-6 F, 12 Tiyuchang Road,
Xiacheng, Hangzhou

HMT TG EHE12S
1-6%#%

T: 0571 8785 8677

3) Love Story Hangzhou
Tianyuan Branch

MM ERSERIHBRTTIE
Tianyuan Plaza, 2 Qianchao
Road, Xiacheng, Hangzhou
BT TR &S
ES P NE]

T: 0571 8888 7068

4) Love Story Hangzhou,
Xiasha Branch
MMERSETDE

450, Jinsha Avenue, Qiantang
District, Hangzhou

MM HRER &0 KiE4505
[Z3ES:u]



T. 0571 8588 0056

naked Leaf Spa, naked Castle
BRI KIT

12 Sanjiuwu, Moganshan
Town, Deqing, Zhejiang

BRI A EEEE T ILEFH
Zhig12%5

T: 0572 888 1111

naked Leaf Spa,

naked Stables
BIDBBRI KT

37 Shangxiazhuang,
Lanshukeng Village, Paitou
Town, Deqing, Zhejiang

L AEIFEELS =M
L TE3TE

T: 0572 804 6668

Neige Aesthetics Center
EE= =L

109 Renhe Road, Kandun
street, Cixi City, Ningbo
LA TR R TR EE
AFEE1095

T: 15990546165

Spa Village

i#Spa

The Dragon Hotel Tower 5
Level2, 120 Shuguang Road,
Hangzhou

TN TR SR8 1205
HERIRIESS 2%

T: 400 838 5599
www.roonspavillage.com

ERRBIKIT

22 Fayun Nong, Xihujiedao,
Xihu, Hangzhou
HUNTH IR 2 X
TEEERF22S

T: 0571 8732 9999
www.aman.com

The Spa at Hangzhou Marriott
Hotel Qianjiang

HUMN LI A SIS
IKFrAl

399 Juyuan Road, Jianggan,
Hangzhou
HMNTILFX R 399S

T: 0571 8646 9999
www.marriott.com

The Spa at Midtown
Shangri-La Hangzhou
HUNE AP &R R KB RS
Eidaslln

Hangzhou Kerry Center,
Yan'an Road, 6 Changshou
Road, Hangzhou
TR H 6 S EREEHUM
EE2d

T: 0571 8733 8888
www.shangri-la.com

The Spa at Four Seasons
Hotel Hangzhou at West Lake
UM O B E R Tl

5 Lingyin Road, Xihu,
Hangzhou
AN AHX RIS
T: +86 571 8829 8888

Shine Spa for Sheraton
Hangzhou

MMNERERE ERBEE
<3+

1 Westbrook Resort, Zijingang
Road, Hangzhou, Zhejiang,
310030, China
LA R EERTERER
EERRRFSEE1S

T: +86 571 8500 2222*8281
www.starwoodhotels.com/
sheraton

The Art of Water Spa by Run
Spa Village

New Century Grand Hotel
Hangzhou
HMNFF TR AREE

i#Spa Village - 7k £Zilg)

45/F New Century Grand
Hotel Hangzhou, 818 Shixin
Road Central, Xiaoshan,
Hangzhou, Zhejiang, China
AR TR LR R
#8185 HUNFF T AEBKIE
5452

T: +86 571 8288 8888 ext.8600
www.roonspavillage.com

HUAN Spa & Fitness Center
at Grand hyatt Hangzhou
BN LIS

KT Sl

28 Hu Bin Road, Hangzhou,
Zhejiang 310006, China

BT AT TTIREE28 S

T: +86 571 8779 1234
www.grandhyatthangzhou.
com

The Spa at Amanfayun

New Era Women's Space
HNEFRERR B =G

302, Building 6, Intersection
of West Wenyi Road and
Chongyi Road, Xihu District,
Hangzhou

N R X — AR 55X
H3Z X O61E302

T: +86 13175114149

Di SPA

3ESPA

Building 16, Xiaobafang,
Middle Xueyuan Road,
Lucheng District, Wenzhou
City, Zhejiang
LB TR X F B EE
INEE 1645

T. +86 18006872929

Spa k7 «

Banyan Tree Spa Yangshuo
PR¥A 45 Spa

168 Zhengdong Street, Fuli
Town, Yangshuo County,
Guilin, Guangxi Zhuang
Autonomous Region, China
IR B AR ERT RS
RREERE1685

T: +86 773 322 888 ext.7500
www.banyantreespa.com

Spa K7 * EX

Bolian Hot Spring and Spa,
Bolian Hotel

ERMABKES HBGRR

North Hot Spring Park, Beibei,
Chonggqing
ERMIRRILERAERN

SPACHINA PARTNERS

T: 023 6822 6666
www.brilliantspa.com

Beauty Farm

Beicheng Branch

EmHEE JLHE

3 /f-009, Tianjie new
building, Longhu Beicheng,
Guanyingiao, Jiangbei,
Chongging
ERMLIRREH LI
REFHIE3H#-009

T: 023 6786 8878

Banyan Tree Spa Chongqing
Beibei

ERILFEHAESpa

101 Wenquan Road,
Chengjiang, Beibei District,
Chongging, China
BERTIEXETEIBRE
1018

T: +86 23 6030 8888
www.banyantreespa.com

FINEFULL SPA at Hilton
Chongging
ERARIEUE BB HRAKT

9F, 139 Third Zhongshan
Road, Yuzhong, Chonggqing
ERMHPXAL=ZEE1395
BER

T: 023 8903 9999*6975

TRIPLE SPA (Zonglvquan
Branch)

ZEEE (RHERE)

1F, Building 7, No. 337,
Jinkai Avenue, Renhe Street,
Liangjiang New District,
Chongging
BERTHILHXAFEESF
KiB337S7hE—#E

T: 023 6788 5333

Spa Ki7 « R

Angsana Spa (Seaview Xiamen)
BitESpa(EI @ LLE)

1/F No. 2 Seaview Resort,
3999 Huandao Road South,
Xiamen, Fujian, China
BRAENHREEE39995
L E T E R

T: +86 592 502 3333
www.angsana.com

Chuan Body + Soul at
Langham Place, Xiamen
BITBASENE 1 Il 1 FHloksT
4668 Xianyue Road, Xiamen,
Fujian, China
BEEEHIlER46685

T: +86 592 602 9999 ext.8779
www.langhamhotels.com

Kempinski The Spa at
Kempinski Hotel Fuzhou
BRI EE B S

1 Hengyu Road, Jin'an,
Fuzhou

BMBERX LSS

T: 0591 8899 9988

Lohkah Hotel & Spa
tEBEE

277 Penang Road, Huli
District Xiamen 361015 China
B EXEEE277S

T. 0592 7997 777

Waldorf Astoria Xiamen

B REREE

No.1 Lianhua North Road,
Xiamen, Fujian
PEEEEENTTEBEXER
JtEg1S

T: 0592 537 3333

Spa KJT * BEF

Meschéne

EMEF

72 Gaoxin Road, Hi-Tech,
Xi'an
BAEBERTRNEEH
#7255

T: 029 8952 3752
www.962297612@qq.com

The Ritz-Carlton, Xi'an
BRI RIE

50, Keji 2nd Road, Gaoxin,
Xi'an

BERTEHXR K0S
T: 029 8881 8888
www.ritzcarlton.com

The CHI SPAAt Shangri-La Xi'an
BREEEH KBS R KT
38B Keji Road, Hi-Tech.
District, Xi'an, Shaanxi,
710075, China
ity R et
3852

T: +86 29 8835 5555
www.shangri-la.com

W Hotel Xi'an

BRWEE

No.333 Quijiangchi East Road
Yanta District Xi'an

R MEEX Tt ZRE3335
T: 029 8966 9999
www.marriott.com.cn

Xi'an Huaging Royal Spa
Hotel/ P R4 &7 EIE
Huaqing Palace No. 38
Huaqing Road, Lintong
District, Xi'an
BAEERTIGEXEE
385

T: 029 8399 9888
http://huaq.coolbo.cc/Home/
Hotel/index

SPA by JW, JW Marriott Hotel
Xi'an
EARIBRIWHEEEFEIWK
Frepls

No.168 Feng Cheng 8th Road,
Xi'an, Shaanxi
BRPEFE % R/ \B5 1685

T: 029 6855 5555

Spa kf7 * W%

Fang Quan Spa at Hyatt
Regency Jinan

e AR E S
TRl

187 Jingsi Road, Shizhong,
Jinan, Shandong, China
IIFREFAmHPXEMNE
1878

T: +86 531 8828 1234
www.jinan.regency.hyatt.com

Heavenly Spa by Westin, The
Westin Qingdao
BREANTEERENT
REKIT

8 Hong Kong Road Central,
Shinan, Qingdao, Shandong,
China
ERmTEXEETESS

T: +86 532 6777 1888
www.westin.com

Qin SPA
HDSPAE K FFAFER AL

8 North Long'ao Road, Jinan
FEmTEEZEILESS

T: 0531 8162 9969

Rubis Spa

1) Hang Lung Plaza Branch
1EFE &

L4-68, Tower West, Hang
Lung Plaza, 188 Quancheng
Road, Lixia, Jinan

R T X R 188 S 15k
T iATE4R468 2T

T: 0531 5563 8020

2) The Mixc Branch
AERHE

L3-47, The MIXC, 11111
Jingshi Road, Lixia, Jinan
FARTRETE1111154EH
F&WIEL347E T

T: 0531 5585 6281

TYLAN SPA

=fE- A

1) Lvdi Branch

FityE

2nd Floor, Building 2,
Greenland Center, Jinan,

Shandong
WWFREFAHEMEH02S
2R

T: 0531 8609 3989

2) Henglogn Branch
ErEE

4th Floor, Henglong Plaza,
Jinan, Shandong
IWFREFFRmIERE S H4Rk
T: 0531 8608 8877

THE PURI

ERESPA

1) L1 The Mixc, 9 Shandong
Road, Qingdao
HERTLERBRISASHLIE
T: 185 6190 5062

2) Qingdao Jiaodong
International Airport
HBTWREERLS

T: 136 7889 3140

TRIA SPA

TRIABEXFT

Tower T1, SIIC Center, No.
195 East Hong Kong Road,
Laoshan District, Qingdao

BB EERE1955
ST

T: 0532 8887 9999
https://www.dytmgm.com/cn/
mgmgingdao

|_Spa ki - FE |

The spa at Kempinski Hotel
Yinchuan

| HEFEES

SR E R B IR SR il
Beijing Middle Road 160,
750002 Yinchuan, China
TEHEREBERBRITERK
JtmAEE1605

T: +86 951 516 5888
www.kempinski.com

Spa Jr * S
Bolian Hot Spring and Spa,
Bolian Hotel, Huangguoshu
B RBIHBGEE HBRRRESPA
Huangshuoshu Scenic Spot,
Anshun
RMERINTHERMXR
BHX
T: 0851 3818 9666

Regal Queen SPA
RIAMHELESPA

No.2, Jiandao street,
Nanming, Guiyang
=MNERATEPXEEG2S
T: 0851 8528 8166

Roseway Spa

BRIRSPA

1) Huizhancheng Branch
SREE

North Huizhan Road,
Guanshanhu District, Guiyang
City, Guizhou
RMNERATM LR =
Rt

T: 0851 8798 4521

2) MixC Branch

A&ILE

Opposite to MixC,
Guanshanhu District, Guiyang
City, Guizhou
RMERPETRLHX TR
CXE

T: 0851 8221 0118

3) Weilai Fangzhou Branch
RRFTFIE

South Shangli Road, Yunyan
District, Guiyang City, Guizhou
mMNERETEEX RS
i fLEaRE

T: 0851 8561 8496

4) Xiaoshizi Branch

INFE

Wenbi Street, Yunyan District,
Guiyang City, Guizhou
RMERETEEXNF
XEH

T: 0851 8851 2882

Spa k4t « it

U SPA

5F The Mixc, Shijiangzhuang,
Hebei

2F Beiguo Commercial
Building, Shijiangzhuang,
Hebei

3F Xian Tian Xia Plaza
WILEREFTRSF
JLERH2F
SR T MY $A3F

T: 0311 88886555

0311 88886566

0311 88886599

Spa Ki7 *« BiZ

Angsana Spa (Caesar Park
Kenting)

SpaChina « 2024 1 109



SPACHINA PARTNERS | #&EEF

5t#&ESpa( BT )

6 Kending Road, Hengchun
Town, Pingdong, Taiwan
ABRRFREFHETRES
T: +886 8886 1888
www.angsana.com

EILA#AH2601C
T: 0215178 5198
www.shanghaibeiyang.com

Oasis Spa at Grand Hyatt
Taipei

ABlLEREE

2, SongShou Road, Taipei,
Taiwan
AlLENERFRE2S

T: +886 2720 1234

Spa KJ7 * FE

Gaia Aroma SPA

9F Conrad Urumgqi
BEARFRIEEEMR
T: +86 0991 4800006
www.angsana.com

Spa KT * P

Songtsam SPA,

Songtsam Basomtso Linka
MEBRERF - A%SPA
Jieba Village, Cuogao Town,
Gongbu Jiangda County,
Linzhi Prefecture, Tibet
Autonomous Region
EHERRHETIHALIEE
st

T: +86 0894 5717337

Products & Equipment

/AR

Biologique Recherche
R

#2812 Atelier K11, 300
Huaihaizhong Lu, Shanghai
LigTEIERE300S HHEH
#HRAE (K1) 2812F

T: 021 6335 3891

E-mail: Info.china@biologique-
recherche.com

BIDLOG IQUE
RECHERCHE

R

Bridestowe Health Technology
(Shanghai) Co., Ltd
inRETE R REHL (Lig)
ARAA

Suite 402, Block A, 135
Yanping Road, Jing‘an District
Shanghai China
PEEETHRX

TR 1355AE402E

Email: info@bridestowe.net.cn

BRIDESTOWE

Lavender Estate
ESTABLISHED 1922

Shanghai Qingyi Technology
Co., Ltd

LigRaREE
http://www.btInet.cn/

LY

BeiYang Crea8tive (Shanghai)
Co.,Ltd
SFEHEEA (LB FRAHE
2601C, 118 Minsheng Road,
Pudong, Shanghai
LiETERTRKRER118S

110 | SpaChina « 2024

Cell Premium
T:+86 13911620742

Made in Switzerland

Danne Montague-King
T: 400-668-7865
www.dmk-cn.com

Danné Montague-King®

EVE LOM
www.eve-lom.com

EVE LOM

ELEVATIONE
elevatione.com

ChinaShow Limited

REMAMRAR
kB S (R
ARAT

Room 1801-3,18/F, Fullerton
Centre, No. 19 Hung To Road,
Kwun Tong, Hong Kong
HERVELEE19SEERD
18#1801-3%.

Room 206, 2/F., Block G,
Yonghui Industrial

Zone,East of Zhonghuan
Road, Longhua Street,
Shenzhen(Room206, 2/F.,
Block A6, Commercial

Center Phase I, No.4219
Renmin Road Longhua)
RYITTR LA E IR
BHENKEIWRGHEZR
206 (& ANREE42195 R LA
" HBAGHEEE —[2206)

T: +86 155 4686 9590
www.phytomer.fr

Earthlite (Qingdao) Massage
& Relaxation Equipment
Manufacturing Co., Ltd.
XLH (BB RERRRE
BRAF

320-7 Jiushui Road East,
Licang, Qingdao, Shandong
IIFBBEERAKERRE
320-75

T: 0532 8760 5905
www.earthlite.com.cn

Fight On

SHETH

T: 021 6401 6665
www.fighton.com.cn

QHEA()
e(;

BAL4
Jron >

FIGHTON
BEIRRE

Shinsegae International China

LFRIRS(LiE)BRAE

SWISS
PERFECTION

Guangdong Hoyar Technology
Holding Co.,ltd

I RERFREERFRAR
1) icoone China Headquarters,
Gaozhi Building, 120 Huangpu
Avenue West, Tianhe District,
Guangzhou City, Guangdong
Province
IHRE T RAXEHAE
12055 EKE icooned [F
XEE LA

2) Dahonggiao International
icoone China Shanghai
Branch, 999 Li 'an Road,
Minhang District, Shanghai
LiBTmRITRRREI9S K
HT# ERRicoonerp EX LifF
EESED

3) icoone China Beijing
Operations Branch, Ronghua
Xintai Building, Ronghua
South Road, Yizhuang
Development Zone, Daxing
District, Beijing
ERTAMRIREF KX 5%
B REZERF K Ficoonefi [
LRIZESEB

T: 13602728686

icoone

Joy Plus International Group

HE RN ERER

Natura Bisséf}i 2, Comfort

ZonefFiEHHREXIEE

7/F C, World Galaxy Tower,

1 Yabao Road, Meiban

Avenue, Longgang, Shenzhen

RYIT A R X AGIR KB T E R 1

SEMWORLDCHAETR

Tel: +86 755 8290 4681

+86 755 8290 4682

www.joyplus.hk
VI\RQY'S

MONTE CARLO

fuu,nl'/\

INDIBA®

HAFIR®

1) Room 2801, Tower C,
Oriental Meidiya Center, No.4,
Guanghua Road, Chaoyang,

Beijing, China
SRR R4S F TG
7R (CEE2801

2) Room 03A, 21/ F,
KirinPlaza, 666 Gubei Road,
Changning, Shanghai

L KT HILE666S 2
BAE2103A

3) Room 03A, 21/ F, 811,
Beike building, No. 59, Gaoxin
South ninth Road, high tech
Zone community, Yuehai
street, Nanshan, Shenzhen
RYITAL X BiEEER
XX B HENEI SR
KE811

4) No. 03, 41F, office building

3, International Finance
Square (IFS), No. 1, section
3, Hongxing Road, Jinjiang,
Chengdu
BETRIIXAER=B1S
EFR&RFLIFS 35 A
41#035

T: 010 8595 1863

INDISA

revitalizing lives

WL N
ey SR,

AAETH S EE 185

T: 028 6631 9350

9) 1/F, Tiangong Sun Island,
Xingai Avenue, Chongqing
ERTHRAEXRIABER1E
T: 023 6768 8235

10) 317 Zhongshan Road,
Wuchang District, Wuhan
KXTREXFLE317S
T: 027 8670 4540
www.KOHLER.com.cn

1 ¥ KOHLER.

Guangzhou Charming Star
Trading Co., Ltd.
INTRERSERAR
Room 03C-04, Floor 42, Pearl
River International Building,
No. 112 Yuehua Road,
Guangzhou City

TN AR 112 S BRI ERR A
[E4203C-04E

T: 020 2211 2398
www.chkingstar.com.cn

Kohler Showroom

MERT

1) 456 West Nanjing Road,
Shanghai
EETHRIRARK456S

T: 021 5375 5058

2) Ground Floor Store of
Huateng New Horizon, 195
East 4th Ring Road Middle
Section, Beijing
JERTAR IR 1955 4
HRUMEE

T: 010 8795 1684

3) Ouyada Home Furniture, 18
South Road, Tianjin
RETEDHK18S

RIERE

T: 022 5828 1355

4) 282 Northern Park Street,
Ji'nan

FreamitEX#2825

T: 0531 8860 3645

5) 15-20,195 Middle Huangpu
Street, Guangzhou

IO B A EAR 1955 15-20
T: 020 8567 7646

6) 1/F New Sun Building,
Fourth Bagua Road, Shenzhen
AT\ EEHAXEE R
T: 0755 8245 0491

7) No.1, Fourth District of
Landscape Skyline, North
Yuechuan Alley, Yingbin Road,
Sanya
=Tl ERE AL EL kX
HARK1S

T: 0898 8866 2886

8) 18, Ximian Bridge Street,
Chengdu

Lumenis Enhancing Life
Advancing Technology
BMEAEFHLAR

4/F South Building Kerry
Center, 1 Guanghua Road,
Chaoyang, Beijing
JEREAR L1 S
ZEROERE

T: 010 5737 6677
www.lumenis.com.cn

LUMENIS
BMEA

LAMER

LAMER

PHYSIOCOIFFEUR
L+
IR (LR kR AR A
1302A Marco Polo Office
Tower, Anli Road, Chaoyang,
Beijing
RHHRX RIBE D FFS
K[E1302A
T: 010 5963 6831

159 1111 9123
www.physiodermie.com

e FETHIO D e
PHYSIODERMIE
Swissline

LEREERESARAR
Room G-H, 7/F, 567 Weihai
Road, Shanghai

BT EIE567S RFREA
BTHG-HE

T: 0216113 9176
www.swissline.net.com

swiss line

BY DERMALABR

Shanghai La Trinite Trading
Co., Ltd.
LiBERNRHARARAR

1D, 1/F, 25 Xianfeng Street,
Minhang, Shanghai
LimRITX E%#H2551#1D
T: 021 52995697
www.advitam.com.cn/

3

RHH1E10585
T: 150 1020 0024

YUSUM
TONG

— Ak —

REEERES (Lig)F
FR2AE]

Tel: +86 21 5270 7068
www.naturabisse.com

REE

LR ERaRAT

TINT

—DELUXE—
LEAEREFAMREE
AT

NINA NIN©

FINE CASHMERE

YTt ERR 3R SR A )
VAGHEGGI

BEXAER

gt ERAR
nation

AND

nature

RMNTRAHEERSE
FR22 5]

M=B

COSMECEUTICALS

RYTRKFEERZE
FRAE)

3 n %
TRANSVITAL

EEFHHENERFRAR

ENVET—

IEERESLEERES
FR 22 5]

@

Shatk

IEIEEL IR (L) BIRAT

intraceuticals

Johnson Health Tech
Company Limited
TR RBH AR A E
MATRIX

AD VITAM
CULTI MILANO
LigkFERESHRAR CULTI
{comfort zone] MILAND
conscious skin science
Wheatwave (Hangzhou) ANJIAKANG

International Trading Co., Ltd.
ZiF (BN ERRESARAR
1058, Changhe Street,

Binjiang, Hangzhou, Zhejiang
BT AN TR KA EE

BIOTECHNOLOGY CO.,LTD
R REREMTEARAT

EEm=E

LiteaBeauty
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Subscription Form

O REFZRITHENRIARZ:E/ Yes, | wish to subscribe to SpaChina Magazine Print Copy

1HE T 15 2 51)/Please tick your geographical area (prices include postage):

. — . o
—F6H8/1 year - 6 issues T 4E1280/2 years - 12 issues EakkS 10%
[J #E China:RMB600/US$100 (] #E China:RMB1200/ U5$200
[] &% Hong Kong:RMB600 / US$100 / HKD700 [1 &# Hong Kong:RMB1,200 / U5$200 / HKD1,400
[J Rest of Asia:RMB1,400 / US$200 [] Rest of Asia: RMB2,800 / US$400
[] Rest of the world:RMB2,800 / US$400 [] Rest of the world: RMB5,600 / US$800
* IWNIEEBEENEZEHR (RAR. #E. 555 REHKX)
& /Name T451/Sex [E 5/Nationality
4\ 7] 2&/Company Name ER{iL/Job Title
g/ Tel t£H /Fax HfB/Email Address

Ze &3 It /Delivery Address

W T/City EZ/Country BB EI 2R /Postal Code

¥ ¥ /Payment Methods

[ iCEK/Please invoice me/my company (bank transfer)

Name: /88 E XU EEFRAT BACK NUMBERS @Jﬁﬁi:ﬁ.

Bank: TR $R1T LB T RIEIIXT

Acct no: 1001015909006918325 2019, 2020,2021,2022

Bank Address: /5T 5 BE57635 1% SpaChina Back Numbers
Y < 2] 1) 2 2474

[ %= {H/Alipay HEFRX10E

Name: /8B E XU EEFRAT BB X SpaChinaZk A E A 1S,
Acct no: wellbridge@sinomedia.net BRESTUHAMERRIZLE

2 32 ED IR B R IE AT 3R 15
This subscription to the printed edition of SpaChina entitles you to:
- 12BIREHEEEHTFH

6-12 issues of SpaChina Magazine delivered to your doorstep every two months
*SpaChinafR R &EE R F

SpaChina Club membership card
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Discounts offered by SpaChina partner shops in China

WNFE LA, BHEE L +86 215187 9633x8235 F4l: +86 137 9544 8718
For more information, please contact Summer Xia at +86 21 5187 9633x823 or

+86 137 9544 8718.Email: summer.xia@spachina.com
You can also purchase the magazine securely online at [ ] Iwantto buy

www.spachina.com/shopping.php
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