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CHEVAL BLANC PARIS
A WORLD OF BEAUTY
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care-free relaxation brings forth genuine pleasure. i, KB Ay 2 Wi
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#1 on TripAdvisor for Spa
and Wellness in London —

Akasha at Hotel Cafée Royal

Enjoy an unrivalled setting on Regent Street
where the elegance of Mayfair, energy of Soho
and sophistication of St. James combine.
It's.wherte.histony,.culture,-business.and.the
stage are just steps away.
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Banyan Tree Spa,

Banyan Tree Zhuhai Phoenix Bay

Amid the mountain, sea, and Lingnan charm, the Banyan Tree

Spa, Banyan Tree Zhuhai Phoenix Bay opened in October, 2025.
Featuring seven ocean-view treatment rooms that appear to float
above the sound of the tide, the Banyan Tree Spa invites guests to
begin their rejuvenation journey accompanied by the gentle rhythm
of the waves. Rooted in natural healing power and the timeless
wisdom of Eastern philosophy, it integrates Zhuhai’s unique
shimmering bay to create immersive restorative experiences. After
treatments, guests can unwind at the shaded Spa Café. The Banyan
Tree Spa features Hakone hot spring pools, available both indoors
and outdoors, along with a sauna and steam rooms, allowing guests
to ease body and mind in the rising warmth. The cliffside infinity
pool creates a stunning visual dialogue with the sea and sky, and
the ocean-view gym is equipped with Life Fitness equipment and a

dedicated yoga room.
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Ahn Luh Spa, Ahn Luh Dong’ao Island Zhuhai
Amid the pristine waters and skies of Zhuhai’s Dong’ao Island, Ahn
Luh Dong’ao Island Zhuhai has formally opened, offering a retreat

that blends Eastern traditions of seclusion with contemporary luxury.
Perched on the cliffside of the island’s eastern coast and nestled along
the southern edge of Paijiao Bay, the hotel commands breathtaking,
naturally carved landscapes of mountain and sea. It features an indoor
pool and an outdoor infinity pool that seamlessly merges with the
distant horizon, inviting guests into a meditative journey of body and
mind. Upon entering the Ahn Luh Spa, the millennial bamboo culture
of Guangdong is distilled into poetry. As therapists’ hands move with
grace, the scents of essential oils, herbs, and bamboo intertwine. Inspired
by the principle of “culture as its soul,” the hotel introduces the Xiaoyao

Wellness Program, which integrates practices such as morning Tai Chi

and Himalayan salt baths with signature SPA treatments.
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Hengyue Xinshe, Surya Hotel Shanghai
New Honggiao Center
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SURYA, a new luxury lifestyle hotel brand under Shanghai
Anadi Hotel Management Co., Ltd., debuts with The Surya
Hotel Shanghai New Honggiao Center, where its signature
Hengyue Xinshe on the Bl floor takes center stage. Guided
by the philosophy of a “personalized chemotherapy healing
experience,” the SPA blends thousands of years in Indian
—such as the Ayurvedic back oil therapy — and uses natural
herbal essential oils and professional techniques to deeply
harmonize the body’s energy. It aims to relieve stress,
improve sleep, and awaken deep-seated vitality, emphasizing
holistic harmony through natural healing. It also features

a 180-square-metre constant temperature swimming pool,
complemented by specialty rooms like the Himalayan Salt

Room. Regular workshops include sound healing, breathing,

and meditation course.
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ANYU an-spa at

NOA RESORT&WELLNESS ARANYA

Nestled along the coast of Aranya, ANYU an-spa weaves the essence of
mountain and sea into its essential oil therapies and therapeutic massages,
harnessing the power of nature to address each guest’s unique body

and mind needs. “An Ideal Habitat” reflects mission: to build a private
sanctuary where guests escape urban complexity and return to bodily

and mental tranquility. Here, every experience is designed to engage the

five senses and six perceptions, integrating purity, inclusion, harmony
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and privacy into every detail of service. In partnership with the essential
oil brand, I plus Q, the spa carefully selects essential oils and products
sourced from multiple regions, blending them with multidisciplinary
handcraft techniques. A signature offering, the Tide essential oil SPA,
combines aromatherapy with physical therapy methods such as essence
oil SPA, and Esalen touch. Inspired by Aranya’s coastal setting, the
treatment mirrors the ebb and flow of ocean tides.
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Ode to Spa Liuzhou

Gracefully perched on the fifth floor of CR Mixc in Liuzhou, Ode
to Spa stands as Guangxi’s first emotional healing SPA. The space
is painted with natural wood, warm lighting, and thoughtful
voids, where light filters through plants, sketching a serene urban
retreat. The SPA focuses on awakening dormant senses through
therapeutic touch and restoring inner vitality, skillfully blending
Oriental philosophy with contemporary artistry. As guests step
from the entrance into the healing area, the organic textures
guide emotions into gradual relaxation. A selection of exclusive
emotion essential oils is offered, alongside signature treatments:
Mian SPA (sleep restoration), Huan SPA (stress relief), Tong
SPA (pain alleviation), and Shu SPA (emotional ease). Following
the treatment, guests are invited to savor a seasonally curated tea

and delicate dessert, allowing the healing journey to linger gently

through the senses.
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LANZHU SPA, Shanghai Changning

Located in Shanghai’s Gubei area of Changning District, LANZHU SPA
creates an urban sanctuary by combining curated botanical ingredients
with Oriental wellness philosophy and contemporary aromatherapy. Upon
entering, guests begin an immersive journey that engages all five senses.
The space integrates traditional Chinese manual therapy with the healing
properties of natural plant essential oils to alleviate tensions of both body
and mind. Six signature essential oils are offered — from Lavender and
Cedar essential oil to Red Orange Juniper essential oil. Within the softly
illuminated treatment rooms, therapists apply layered techniques with
calibrated pressure. Guests can select from three tailored techniques. First-
time guests or those sensitive to pressure may opt for surface relaxation,
featuring gentle pressure. Office workers or individuals with tech neck will
benefit from mid-layer penetration, which focuses on releasing meridians
through kneading. Those experiencing severe fatigue can choose deep

release, where intense pressure is applied to loosen muscles.
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The Guerlain Wellness Spa at

Waldorf Astoria New York

After years of closure for renovation, the legendary Waldorf
Astoria New York has recently made a grand reopening. The
newly unveiled Guerlain Wellness Spa is a 30,000-square-
foot wellness oasis in the heart of Manhattan. It features an
arctic cave, a steam room and sauna, along with men’s and
women’s steam rooms. The men’s area employs deep blue
marble to create a calm atmosphere, while the women’s space
uses a graceful and delicate design with soft pink tones. The
facilities also include a Fitness Studio equipped with advanced
equipment and an outdoor terrace. The spa and wellness
retreat offer diverse services ranging from massages to facials
and body treatments, integrated with Full Longevity and
Wellness Programs to help guests restore vitality and enhance
their body and spiritual wellbeing.
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Whispering Tree Spa, The Ritz-Carlton,
Masai Mara Safari Camp, Kenya

The Whispering Tree Spa derives its name from the generations
of gatherings held beneath acacia trees, where stories were shared,
rituals performed, and quiet contemplation took place. According
to local legend, the wind rustling through the leaves carries the

whispers of ancestors — a belief that infuses the spa with profound
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spiritual significance. Designed as an open-plan treehouse structure,
the space incorporates native timber, rattan weaving, and linen
textiles, with expansive windows framing the canopy branches. All
treatments utilize locally sourced botanicals such as aloe and marula
fruit, each session commencing with the distinctive “Welcome of
the Wild” ritual. Guests may engage in customized experiences
including breathing exercises, meditation, or yoga, achieving deep
restoration through the integration of native plants and ancient
wellness wisdom. An adjacent gym, a pool overlooking the savannah,

and a curated selection of herbal teas complete this sanctuary for

comprehensive mind-body renewal.
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Asaya Spa at The Chancery Rosewood, London

Rising above a cherished cultural landmark and protected heritage

building in London’s Mayfair district, the city’s second Rosewood — The

Chancery Rosewood — has opened its doors, embodying the vibrant
spirit of the British capital. Spanning 1,119 square meters, the Asaya
Spa features five treatment rooms, a swimming pool, sauna, steam
room, hydrozone, and gym, bringing together an array of innovative
wellness experiences. Marking its first hotel partnership in the UK,
The Taktouk Clinic integrates advanced dermatological expertise

with a holistic approach, collaborating with SkinCeuticals to deliver

targeted professional treatments. Modern aromatherapy brand Moods
introduces its new science-led treatment concept MoodsPro exclusively
to Asaya Spa, including the NeuroFusion Treatment Massage that blends
muscular techniques with potent aromatic body oils. EviDenS de Beauté

further enriches the offerings with its unique fusion of French cosmetic

technology and traditional Japanese massage techniques.
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The Sanctuary at Wilderness Mombo

Safari Camp, Botswana

Nestled in Botswana’s Okavango Delta, Wilderness Mombo
unveils The Sanctuary, an 820-sq-m spa that redefines wild
luxury. The Sanctuary features four treatment rooms including

a double, complemented by a lap pool, sauna, ice bath, and

gym. Biotechnology skincare company Esse provides facials,
while TheraNaka incorporates responsibly-sourced indigenous
botanicals in combination with scents, sound therapy and touch.
Signature experiences include the Tree of Life Journey inspired by
the baobab tree, African Fusion Body Massage with marula-herb
oils, and Couples Connect using handcrafted implements called
“Swarthout”. Guests can eat and drink at the spa’s deli and juice
bar, alongside a Remedy Bar, where storytelling sessions unveil
ancient healing traditions. Guests can also immerse themselves in

an original soundscape exclusively commissioned for the spa.
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Aman Spa at Aman Rosa Alpina, Italy

The historic mountain residence Rosa Alpina, located in the village of San
Cassiano in the Dolomites of Italy, has been reimagined by the renowned
architect Jean-Michel Gathy. Aman Rosa Alpina opens its doors. Spanning
1,684 square metres and spread across two levels, the Aman Spa draws
inspiration from the surrounding peaks to create an immersive wellness
journey. Guests are welcomed into a mountain-view space that sets the
tone for the sensory experience. It features seven treatment suites, a
20-meter heated outdoor infinity pool, an indoor swimming pool, and

a family pool. Extensive hydrotherapy facilities include a Finnish sauna,
steam bath, and cold plunge pool, complemented by a dedicated Hair &
Nail Salon, two medical treatment rooms, a Zen Garden, Fitness Centre
and Yoga Studio. The signature Alpine Muscle Relief Massage is specifically

designed to address fatigue after mountain activities.
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Laugaras Lagoon

Geothermal Day Spa, Iceland

The newly opened Laugards Lagoon, a two-storey geothermal day
spa on Iceland’s Golden Circle, is located on the banks of the Hvitd
River in the village of Laugards, just an hour’s drive from Reykjavik.
Inspired by traditional Icelandic turf houses, the structure blends
seamlessly into the landscape with its grass-covered, earth-sheltered
roof. The bathing area features 1,000 square meters of thermal
waters — ideal for post-travel recovery. Unique facilities include a
6.6-meter waterfall, thermal pools, saunas, a Secluded Grotto, and
a cold pool. Guests can move freely from an upper pool to a lower
pool through a passage under the water’s surface, emerging through
a waterfall. Two swim-up bars serve locally sourced beverages,
while the 280-square-meter Ylja Restaurant emphasizes hyper-local
ingredients. On winter evenings, guests can soak under the starry

sky and await the shimmering spectacle of the Northern Lights.
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Oseyan Spa, Four Seasons Resort
Mauritius at Anahita

Following an extensive seven-month transformation,
Four Seasons Resort Mauritius at Anahita re-emerges on
the island’s eastern coast, nestled between lush greenery
and the turquoise waters. The newly renovated and
expanded Oseyan Spa stands above the Indian Ocean on
wooden pillars. The new Royal Spa Suite floats above the
turquoise lagoon. It features a cozy steam room, a unique
handcrafted stone tub and a relaxation area with sweeping
views, available for hourly booking with personalized spa
treatments. The thermal suite integrates a steam room, a
sauna, a cold plunge and experience showers, creating a
restorative cycle of heat, water, and rest. The Spa’s garden
cultivates aloe vera and lemongrass, providing fresh

ES 7

Si0igE, hipmyTRR 43 8E  ingredients for treatments and connecting guests to the

natural healing spirit of Mauritius.
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The Spa at

Mandarin Oriental Downtown, Dubai

The newly opened Spa at Mandarin Oriental Downtown, Dubai
spans two floors and is structured around four innovative
pillars: nourishment, in-room wellness, beauty, and intelligent
movement. Featuring nine treatment rooms, two couples’
suites, and a VIP suite with a hammam, the Spa offers diverse
spaces for restoration. Guests can unwind in the vitality pools,
tepidarium loungers, experience showers, saunas and steam
rooms. Extending outdoors, the landscaped pool terrace
includes a 25-meter lap pool, a leisure pool, and a kids’ pool,
complemented by poolside loungers and cabanas, a tea lounge
— creating a seamless indoor-outdoor relaxation environment.
The addition of a movement studio and a comprehensive fitness

center equipped with custom Mandarin Oriental Technogym
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Saraan Sanctuaries by Song Saa,

Song Saa Private Island, Cambodia

Song Saa Private Island in Cambodia has unveiled its enhanced Wellbeing
Centre, introducing the innovative wellness concept of Saraan Sanctuaries
by Song Saa. Within these dedicated “Sanctuary” spaces, guests can
indulge in massage and body wrap therapies delivered by expert therapists
in the Sushumna Sanctuary; immerse themselves in unique healing

rituals surrounded by jungle in the newly built Treehouse Sanctuary; or
experience an innovative Jungle Gym equipped with fitness apparatus
crafted from primal materials such as stone, bamboo, and wood, fostering
a profound connection with nature. Prioritising a holistic wellbeing
concept, the new Wellbeing Centre seamlessly integrates spiritual practices
with leading-edge science, offering services including BMI checks,
hydrotherapy, sound healing, and corporate retreats. Additionally, guests
can enjoy signature experiences such as Salt Room Sound Therapy, Khmer
Herbal Steam, and Vichy Shower.
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L’Oréal’s Mood Mirror
L’Oréal’s Mood Mirror pioneers an emotion-driven smart makeup

experience where users can enjoy immersive virtual try-ons without
physical contact with products. By integrating L’Oréal’s virtual

try-on technology with Emotion Al algorithms, it redefines beauty
interactions by accurately capturing facial micro-expressions and
analyzing users’ genuine emotional reactions to different makeup
looks in real time. Based on this analysis, it intelligently recommends
makeup designs that spark joy and confidence, extending the beauty
experience from the physiological to the emotional realm. With AT
technology running seamlessly in the background, it detects every facial
movement to deeply interpret the emotional cues behind expressions,
allowing users to explore cosmetic possibilities while achieving truly

personalized emotional resonance.
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Withings BPM Pro 2

Cellular Blood Pressure Monitor

The Withings BPM Pro 2 represents a breakthrough in remote patient
monitoring as the first-of-its-kind cellular blood pressure monitor,
featuring a portable design and intuitive data display. It offers three
core functions: unparalleled cardiovascular measurements, Patient
Insights, and Personalized Health Nudges. Users can independently
complete blood pressure and ECG measurements. Its unique Patient
Insights feature contextualizes patient readings by collecting patient-
reported outcomes. Care teams can send simple customized questions
to patients through the device while simultaneously obtaining valuable
information about health status, treatment efficacy, and quality of life.
Additionally, Withings Personalized Health Nudges allows care teams
to send tailored motivational messages and reminders to patients on
the device screen, enabling real-time synchronization of treatment
feedback. This significantly enhances the quality and efficiency of

remote monitoring.
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Acheless Wearable Device

Amidst the growing prevalence of digital living in modern society,
Acheless stands as an innovative wearable device that presents a novel
approach to managing daily discomfort. To alleviate common daily
pain, Acheless employs SSP point stimulation to target the muscles
near the temporomandibular joint, helping relieve tension. Through
its integrated mechanism combining SSP electrodes, microcurrent,
and vibrational stimulation, the device effectively engages the
temporalis and masseter muscles, enhances blood flow, and activates
the body’s pain-relieving hormones. The human-centered design not
only delivers immediate pain mitigation but also provides a practical
at-home healthcare solution for individuals with temporomandibular
joint disorders. This groundbreaking device enables users to bypass
the long waiting periods for dental appointments while minimizing
reliance on analgesic medications that may induce adverse

gastrointestinal side effects.
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t a seaside park in Busan,
South Korea, waves gently
lap against the shore under
the night sky as a group
of people, equipped with
professional microphones and headphones,
engage in a “sound-walking” healing experience.
Meanwhile, in a national park in the United
Kingdom, far away in Europe, young rangers are
recording ecological data — they are the future
community ambassadors of the park.

As city dwellers increasingly seek ways to
relieve stress and restore physical and mental
balance, governments around the world
have come to realize that nature itself is the
best healer. From Singapore’s therapeutic
gardens to Busan’s ocean healing programs,
and from the national parks of the UK to
Japan’s hot spring towns, regions across the
globe are integrating health experiences into
urban planning and daily life in their own

unique ways.

Green Therapy, The Power of
Forests and Parks
Singapore, a city-state with limited land

resources, has demonstrated remarkable

::‘.-.

Government-led eco-therapeutic
initiatives are set to play a crucial
role in future urban planning

foresight in its planning of green spaces.
The country originally aimed to develop 130
hectares of new parks by 2026 but achieved this
goal ahead of schedule.

Even more impressively, Singapore plans
to add over 25 new parks and more than 50
kilometers of park connectors in the next five
years, steadily progressing toward its target of
500 kilometers of park connectors by 2030.

Planners understand the importance of
green spaces for residents’ mental well-being.
In their latest master plan, “Building a Happy
and Healthy City” has become one of the
core themes, with specific strategies including
creating more spaces for relaxation and activity
and bringing nature closer to urban life.

The most notable of these efforts are
the specially designed therapeutic gardens.
Currently, there are 17 such healing gardens
across the island, and the government plans
to increase this number to 30 by 2030. These
gardens are not ordinary green spaces but
scientifically designed environments tailored
for individuals with autism, dementia,
anxiety, or ADHD. With flat, barrier-free
pathways, they provide serene and peaceful

spaces for people.

and public health

In Datong County, Qinghai, China, locals
have pioneered a new approach that combines
rural tourism with health and wellness.
Leveraging their unique ecological advantages
and cultural heritage, they have integrated the
tranquility of forests, the beauty of pastoral
landscapes, the nourishment of medicinal
cuisine, and traditional craftsmanship to create
a highland summer retreat.

Datong County has launched six summer
wellness routes, including traditional Chinese
medicine wellness experiences, forest retreats
with eco-camping, and floral field leisure tours.
These routes reflect a new vision of integrating

“medicine, wellness, tourism, and cuisine.”

Blue Therapy, The Potential of
Oceans and Rivers
The potential of oceans and rivers as healing
resources is also being tapped into worldwide.
Busan, South Korea, has transformed ocean
healing into a distinctive feature of its
urban tourism.

Busan’s “Marine Healing Tourism
Program” has now become a signature
wellness initiative, skillfully blending the city’s

coastal scenery with local culture. Held on
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weekends during the summer and autumn

seasons, the program offers a variety of marine
leisure activities such as beach yoga, sunset
Pilates, beach fitness, and ocean running. The
summer 2025 program is particularly rich, with
activities taking place simultaneously at seven
beaches and three additional waterfront parks.

What sets Busan’s marine healing apart
are its innovative specialized programs. For
example, “Sound Walking” is a mindfulness
exploration activity that uses professional
microphones and headphones to amplify the
subtle sounds of nature, allowing participants
to hear details often missed in everyday life.
“Yacht Retreats” offer sound therapy and
singing bowl meditation on yachts, enabling
participants to find inner peace while gently
swaying with the waves. “Sweat Beach” is a
high-intensity beach workout that combines
various training elements, allowing participants
to exercise vigorously in the sea breeze.

These thoughtfully designed programs aim
to help citizens rejuvenate through the ocean
and rediscover the beauty of their senses. Some
popular programs are fully booked shortly
after registration opens, demonstrating their
widespread appeal.

In Nagato, Yamaguchi Prefecture, Japan, a
quieter form of blue therapy is quietly taking
place. This secluded area, gently caressed by

18 | SpaChina - 2026

the Sea of Japan, seamlessly blends wellness
experiences with sustainable development
principles, making it a recharge station for
high-end travelers.

The core of Nagato’s “Ocean Healing”
revolves around hot springs, particularly
the famous Nagato Yumoto Onsen, which
has a pH of 9.6, classifying it as a strongly
alkaline “beauty hot spring.” The history of
these hot springs dates back 600 years, with
the “On-yu” spring water flowing directly
from rock crevices at a constant temperature
of 62°C, making it a truly authentic hot spring
experience.

The tourism experiences promoted here
not only align with the “longevity wellness”
trend but also embody a “community-first”
philosophy. Travelers from around the world
contribute to the local community through
their spending, while Nagato’s traditional
industries are sustained with the support of

visitors.

Government Initiatives and
Engaging the Public

The success of government-led eco-
therapeutic projects often depends on their
implementation models and the level of
community involvement. Experiences from

various countries show that multi-stakeholder

collaboration has become key to the
development of eco-therapy.

The practices of UK national parks
exemplify an effective approach to balancing
conservation and development. Managers of
Loch Lomond and The Trossachs National
Park shared their insights.

UK national parks have a dual mission:
to protect natural and cultural heritage while
promoting public engagement, all while
supporting community livelihoods. Facing
an annual influx of 100 million visitors,
UK national parks harness social resources
through a volunteer system — with over 50,000
volunteer workdays contributed each year,
covering areas such as ecological monitoring
and cultural heritage preservation.

Particularly noteworthy is the Junior Ranger
program. Through partnerships with schools,
teenagers aged 14-18 participate in practical
activities like guided hikes and archaeological
excavations, fostering a deep connection with
nature. Many of these young individuals grow
up to become environmental workers or
community ambassadors, creating a virtuous
cycle from beneficiaries to guardians.

Financially, UK national parks have moved
beyond relying solely on government funding
by building diverse funding networks. In

addition to central government grants, they



have established specialized institutions
to attract businesses that share their core
values, thereby enhancing brand value while
contributing to ecological conservation.

Singapore’s government-driven model, on
the other hand, is reflected in its systematic
planning and public engagement. Initiatives
led by relevant Singaporean departments
continuously gather public input on land use,
shaping detailed land-use plans for the next 10
to 15 years.

Participatory design projects, such as the
“Remaking Our Heartland” initiative, involve
collaborations with residents, grassroots
organizations, interest groups, and schools to

co-design neighborhood spaces.

Integrating Ecology and Culture
The higher-level development of eco-therapy
lies in its deep integration with local culture
and art, an area where many regions worldwide
have achieved significant success.

The Yinghua Mountain Culture and Art
Festival in China has pioneered a new path
of “eco-cultural heritage.” Held in October
2025, this immersive forest art festival uses the
mid-mountain ecology of Yinghua Mountain
as a natural stage, breaking the boundaries of
traditional exhibitions and events.

The festival attracted diverse participants,

including music enthusiasts, art therapy

seekers, outdoor sports lovers, and vacationers,
achieving a deep integration of local cultural
dissemination, artistic experiences, and natural
healing.

The festival featured two main themes:
“Cultural Half-Mountain,” which showcased
local culture and natural history highlights,
including precious panda imagery,
paintings, animal and plant specimens, and
environmental films; and “Art Activities,”
which focused on community interaction,
encompassing music, healing, study tours,
and markets, allowing participants to deeply
connect with each other and nature in the
mountain forest setting.

In Nagato, Japan, wellness is perfectly
blended with culinary culture. The local kaiseki
cuisine is no longer just a meal but a sensory
experience, with all ingredients sourced locally.
Chefs use traditional pottery to serve freshly
caught pufferfish, enhanced with sake and
finished with ancient sea salt. Each bite offers
the authentic flavors of the western coast of
Honshu, while the “ocean-to-table” experience
conveys the local community’s commitment to

environmental preservation.

Challenges in Diversified
Development
As global wellness tourism rapidly expands, the

field of eco-therapy is becoming increasingly

Buttermere Lake, England

diverse, yet it also faces numerous challenges.

According to relevant trend reports,
wellness tourism is trending toward
government leadership, the integration of eco-
therapy, and a focus on mental health and
accessibility.

Brain health optimization is emerging as
a new frontier in high-end wellness. Leading
international medical and wellness institutions
are rolling out in-depth wellness programs
aimed at preventing neurodegenerative
diseases and enhancing cognitive function.

Dedicated mental wellness resorts are
also on the rise. High-end resorts in places
like Thailand and Bali are deeply integrating
psychological therapy, yoga, meditation, and
natural healing.

Accessible wellness tourism is becoming an
industry standard. As international standards
improve, more destinations and wellness
resorts are paying comprehensive attention to
the needs of special groups, from site design
and equipment to service processes.

At the same time, the development of eco-
therapy faces several challenges:

How can a balance between conservation
and development be achieved? For instance,
UK national parks require meticulous
management to allow tourists to enjoy nature
without harming the environment. How can
funding be secured? With limited government
financial support, diverse funding networks
must be built to attract broader social
resources. How can community interests be
balanced? Ensuring the protection of local
communities’ interests and culture while
developing eco-therapy is a common challenge
faced by all nations.

The future of eco-therapy lies in finding
a balance between conservation and
development, making natural environments
truly sustainable public health resources.

Governments worldwide are investing
in green and blue wellness infrastructure,
integrating health experiences into urban
planning and daily life. As more people
recognize nature as a powerful healer,
government-led eco-therapeutic projects will
play an increasingly vital role in future urban
planning and public health. These initiatives
not only provide spaces for physical and
mental restoration but also serve as important
drivers of sustainable development and

community building.
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The Talent Transformation

The path forward for the SPA industry in 2026

ver the past three decades,
Chinese society has
undergone monumental
changes. We now live in a
highly fluid and efficiency-
driven world. Yet, looking around, many
SPA practitioners still cling to operational
and marketing models from ten or twenty
years ago — like aging vessels moored in a
rushing river. This disconnect from the times
can be traced to industry professionals who,
confined within their own immediate plots
of land, struggle to perceive the vast and
profound transformations unfolding across
the landscape.
2026 is not far off. It will be a defining
moment when the tide recedes to reveal
what is truly valuable. For the SPA industry,

the consensus is clear: we must settle into a
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deeper, more focused approach. But how we
“settle” and where we direct our efforts will
determine whether we become sand washed
away by the currents or gold that withstands

the test of time.

Embrace Algorithmic Thinking
From Experience-Driven to
Data-Nourished

We have long entered an era of data fluidity.
Tencent’s success, at its core, stems from its
ability to collect, analyze, and leverage vast
amounts of user data to precisely understand
needs. The SPA industry is no exception. We
can no longer rely on vague intuition to gauge
guest preferences. Instead, we must adopt an
“algorithmic thinking” akin to that of Douyin
or Taobao.

This means systematically gathering data:

the timing of guest visits, customer profiles, the
most popular treatments, and the touchpoints
most likely to drive additional spending. By
analyzing this data, we can “recommend the
right treatment to the right person,” optimize
the management of private domain traffic,
and significantly increase repeat visits. Digital
transformation is not an option — it is a matter
of survival. It will elevate us from scattergun
marketing to the precision cultivation of deep,

lasting relationships.

Capture Attention,

Craft Immersive Content and
Experiences

In an age of information overload, human
attention has become the scarcest resource.
Where attention flows, money follows.

Douyin’s rise is a testament to its unparalleled



ability to capture and retain user attention.

For SPAs, this means moving beyond mere
physical treatments to become providers of
“attention” and “emotional value.” We must
ask ourselves: Does our spatial design and
guest flow allow visitors to forget the outside
world the moment they step in? Can our
service journey become a shareable, story-rich
experience? Is the content we share on social
media merely repetitive promotional material,
or does it paint a vision of a “sanctuary of
healing” that resonates emotionally? The SPA
of the future must be a stage that actively
attracts attention — not a hidden corner waiting

to be discovered.

Cross-Industry Recombinant
Innovation, Breaking Free from
Homogeneity

Innovation is rarely about creating something
from nothing. More often, it is about
recombining existing elements in novel ways.
To escape the quagmire of homogeneous
competition, it is not enough to look inward
or merely imitate peers. We must venture
beyond our industry and draw inspiration
from diverse fields.

How does a top-tier restaurant design
its service flow and atmosphere? How does
a successful fashion brand tell its story?
What makes a game irresistibly engaging?
By deconstructing and absorbing these

outstanding “components” from other

industries, we can reassemble them into our

SPA operations — perhaps by integrating sound
healing with traditional therapies, combining
aromatherapy with art appreciation, or
reinventing membership systems with shared
community models. Only through cross-
pollination can we break boundaries and

cultivate true distinctiveness.

Talent Upskilling and

Leadership Awakening

Industry transformation ultimately hinges on
human evolution. The therapists of the future
should not be mere technicians but evolve
into “comprehensive wellness guides.” They
will need broader health knowledge, greater

empathy, and the ability to build deeper

emotional connections with guests.

None of this is possible, however,
without the “awakening” of SPA directors
and managers. They must become pioneers
of learning and benchmarks of progress —
transitioning from administrators to visionary,
creative leaders. At the same time, they
must proactively engage property owners,
general managers, and marketing teams to
collaboratively build a brand value system that
is respected internally and aspired to externally.
This is a systemic shift from being internally

driven to externally synergistic.

The Ultimate Mad Vantage:

Taste Is the Only Answer

When technology can be replicated, business
models copied, and data analyzed — what
remains as an irreplicable competitive
advantage? Steve Jobs offered the answer:
“Ultimately, it comes down to taste.”

Taste is anything but abstract. It stems
from continuous exposure to, learning from,
and internalization of all things beautiful.
Just as Jobs infused Apple’s products with the
sensibilities of musicians, poets, and artists —
breathing soul and appeal into technology — we,
in an industry dedicated to beauty and wellness,
must actively draw inspiration from the
grandeur of nature and the richness of human
culture. This sensibility must permeate every
object in our spaces, every gesture in our service,
and every image in our branding.

A SPA brand with exceptional taste will
naturally attract like-minded guests. What they
appreciate is not just technical skill, but an
experience that makes them feel understood
and elevated. This resonance is the highest
form of emotional connection — and the most
robust moat a brand can build.

The SPA industry in 2026 will be defined
not by competition, but by collaboration: with
Al letting data guide our decisions; across
industries, enabling unceasing innovation; and
with guests, co-creating value in health and
beauty. In this ever-evolving world, only those
brands that remain open-minded, courageous
in learning, skilled in questioning, and capable
of crystallizing it all into singular taste will
navigate the fog of uncertainty and emerge as
truly valuable, distinctive, and tasteful oases of
restoration.

The future is already here, it awaits your

swift arrival.
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South Aftica's SterreKopjé’Farm

The New Wellness Vibe 2026

A Spacious Yoga Room at Eha Wellness Retreat

From social saunas to desert retreats, wellness trends are moving beyond

n 2026, the global wellness tourism
industry will continue to grow. While the
pursuit of longevity and high-tech health
optimization remains strong, travelers are also
beginning to crave low-tech, sensory-rich, and
fun wellness experiences. The focus is shifting
from pure “optimization” toward a more
social, enjoyable, and personalized “vacation-
style wellness.” The following 16 trends will

define wellness travel in the coming year.

Social Wellness

From Isolated Healing to
Community Connection

In response to a widespread and global sense
of loneliness, hotels are designing public spaces
as “community hubs” that foster genuine
connection. Examples include the veteran spa
hotel The Retreat in Costa Rica, which recently
launched the Santosha Wellness Club. It offers
not only fitness facilities but also an open-
plan lounge area with an infinity pool, a tapas
bar, and a restaurant helmed by a Michelin-
starred chef, encouraging guests to integrate
wellness into their lives through relaxed
socialization. Scorpios Bodrum in Turkey blurs
the line between day and night entirely: group
sound baths are held by day, while the space

traditional restorative getaways

transforms into a beachfront music club by
night, creating a complete cycle of physical
and mental release. In cities, a new kind of
“longevity social club” is emerging. Venues
like Remedy Place in New York are redefining
a night out with friends as an opportunity to
participate in sound healing sessions or receive
wellness infusions together, turning social
activity itself into a ritual that nourishes body

and mind.

Family Wellness Travel
Multi-Generational Wellness
Holidays

To help families build healthy habits together,
resorts are rolling out wellness programs
designed for all age groups. Joali Being
in the Maldives has established a dedicated
“B’Kidadult” zone for children and teens,
using engaging activities like animal-flow
yoga, memory games, and beach boot camps
to guide the younger generation toward
caring for their physical and mental health.
Six Senses Kanuhura has designed parent-
child classes where kids can participate in
age-appropriate breathing exercises or brain-
training games while their parents work out.

Four Seasons Resort Punta Mita, Mexico has

even introduced a “Babies for All Seasons”
program for infants, offering baby yoga and
parent-child reflexology, integrating wellness

principles from the very beginning of life.

Focus on Women’s Full-Cycle
Health

The wellness industry is now systematically
addressing the unique needs of women
throughout all stages of life. Shou Sugi Ban
House in the Hamptons, USA, provides
professional nutritional counseling and
customized menus targeting hormone balance,
menstrual cycle regulation, and fertility
support. “Babymoon” retreats designed for
expectant mothers are also gaining popularity.
For example, Mom’z Retreats organizes
itineraries in Spain and Portugal led by
professional doulas and midwives, combining
prenatal movement, meditation, and intensive
care. The wellness brand Canyon Ranch has
announced that its new resort opening soon
in Texas will feature a dedicated “Women’s
Collective” center, offering comprehensive,
age-specific health support for women in their
thirties, forties, fifties, sixties, and beyond. This
signals that women’s health has become a core

segment of the high-end wellness market.
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Performance Sauna

From Silent Sweating to
Immersive Theater

The sauna experience is being elevated into
a multi-sensory art form that blends theater,
music, and collective ritual. The European-
originated “Aufguss” steam ceremony is a
prime example. At Italy’s Priedlhof resort, a
trained “sauna master” places essential-oil-
infused ice balls onto hot stones in time with
carefully curated music, then uses large towels
to rhythmically waft the fragrant steam toward
participants, putting on a roughly 15-minute
thermal performance. Othership in Toronto
and New York combines sauna sessions with
group breathwork, live music, and dancing,
hosting sauna parties for up to 90 people.
These practices transform the ancient sweat
ritual into an interactive and entertaining

collective experience.

Stargazing Baths & Desert Healing
Mental Reset in Extreme
Environments

“Stargazing baths” are emerging as a new form
of meditation. The core practice involves lying
under a vast, light-pollution-free night sky,
gazing aimlessly at the stars to find peace on
a cosmic scale. California’s Cal-a-Vie Health
Spa has built a professional observatory
for astronomer-led stargazing, while a tour
company in the Scottish Highlands hosts
stargazing parties paired with local whisky
tastings. Meanwhile, vast, silent deserts
are replacing azure coastlines as the new
destination for those seeking a mental reset.
Travel company Black Tomato has designed
an itinerary in Chile’s Atacama Desert that
combines silent dawn hikes, ancient Temazcal

sweat lodge ceremonies, and midnight Milky
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Way viewings, using the emptiness and silence
of the extreme environment to calm the

overactive nervous systems of modern people.

Brain & Cognitive Health
High-Tech Meets Classical
Training

Maintaining and enhancing cognitive function
has become a frontier in high-end wellness.
The “Brain Potential” program at Switzerland’s
Clinique La Prairie employs an integrated
approach, offering precise interventions
ranging from brain MRI and genetic screening
to photobiomodulation therapy targeting
mitochondrial function in the brain. At the
same time, more accessible “low-tech” brain
training is also gaining favor. For instance, the
“Cognitive House” at Thailand’s Kamalaya
provides “neuroactive fitness,” which requires
participants to perform cognitive tasks while
executing complex physical movements to

strengthen neural connections. Switzerland’s

Chenot Weggis has revived classic strategy

- !
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games like bridge, exercising memory and

logical thinking through social interaction.

Spiritual Exploration & the

Return of Ancient Wisdom

Beyond technological healing, people are
beginning to seek practices with deeper
spiritual meaning. Blackberry Mountain in
Tennessee offers “watercolor reiki” courses
that combine art creation with energy healing,
and regularly holds new moon and full moon
ceremonies to guide guests in setting intentions
with natural rhythms. The Dominican
Republic’s Cayo Levantado Resort centers
its offerings around the Yubarata Wellness
Center, hosting monthly ceremonies based
on the astrological calendar. These might
include singing circles under the stars or silent
journaling, helping guests find peace within
a collective energy field. A new retreat center
set to open in Estonia will be rooted in the
local “Earth Faith” belief system, designing
its programs around the island’s five natural
seasons to achieve a deep connection between
mind, body, ancient wisdom, and natural

cycles.

Cultivating Mindful Hobbies
Finding Flow Through Deep
Experience

People are turning to mastering a craft or
hobby that requires complete focus as a path
to deep relaxation. South Africa’s Sterrekopje
farm offers “soil-to-soul” gardening retreats
where, under the guidance of horticulture
experts, guests learn about plants, participate
in hands-on cultivation, and later use
the harvested flowers and herbs in bathing
treatments, completing a full nurturing cycle
from land to body. Additionally, table games
like mahjong, which demand concentration
and strategy, have become a wellness retreat
theme. Both Mexico’s Rancho La Puerta
and the U.S.’s Lake Austin Spa Resort offer
mahjong classes and tournaments, allowing
people to exercise their brains through social
interaction and friendly competition, achieving

a state of enjoyable flow.

Exploring the Inner “Shadow” for
Deeper Growth

True holistic wellness involves exploring the
completeness of life, which is leading people

to confront and integrate their so-called



“shadow” side. Institutions like Germany’s

EvoDark offer “darkness retreats” where
participants spend several days in completely
silent, lightless environments. This extreme
sensory deprivation is designed to bring
deep-seated emotions and inspiration to the
surface. Concurrently, education and practices
concerning life’s end, such as “death doula”
training and related workshops, are guiding
people to openly discuss death and plan for
end-of-life matters, aiming to dispel fear and
live more fully in the present. Wales' The
Dreaming retreat center takes inspiration
from the ancient Celtic festival of Samhain,
using ritual art to honor the cycle of death and
rebirth, addressing this theme in a more poetic

and gentle way.

Al-Powered Personalized
Wellness

Artificial intelligence is transitioning from a
backend tool to a core component of wellness
travel. The “Optimal Wellbeing” program
at Hawaii's Sensei Lanai, a Four Seasons
Resort, sends health-tracking wristbands to
guests before arrival. Continuous monitoring
generates preliminary health insights, ensuring
that every activity and meal during the stay
is based on personal data. Germany’s Buff
Medical Resort uses Al to assist in analyzing
MRI and ECG results, improving diagnostic
efficiency. Wellness residential communities
like Dubai’s Eywa deeply integrate AI with
building management systems to dynamically

adjust indoor lighting, temperature, humidity,

and scent in real-time, creating a continuously
optimized biological environment for

residents.

The Rise of Urban Wellness
Destinations

High-end wellness experiences are being
seamlessly integrated into city centers.
In London, The Rosewood’s Asaya Spa
has been crafted into an urban oasis where
treatments go beyond massage to include
neuro-enhancing soundscapes and advanced
Korean skincare technology. The soon-to-
open Six Senses London plans to introduce a
magnesium pool — a rarity in the city — aimed
at helping urban dwellers relieve stress and
improve sleep. By offering immersive healing
that requires no long journey, these city hotels
are becoming convenient “recharge stations”

for urban residents.

Wellness Democratization &
Community Healing

To make wellness resources accessible to a
broader population, a wave of “community
healing” is emerging. The UK’s “Community
Sauna Network” has established affordable
sauna spots in multiple cities using
repurposed spaces, regularly hosting
collective sauna ceremonies led by volunteers.
London’s Inhabit hotel offers free lunchtime
mindfulness yoga and breathwork classes
for local office workers. Many of Europe’s
historic public thermal baths have long

maintained affordable access. For example,

at the upscale Grand Resort Bad Ragaz in
Switzerland, the public can still use the
resort’s magnificent, recently renovated
thermal baths for a modest fee, embodying

the idea of health as a public good.

Wellness Residential
Communities

Wellness as a Lifestyle

Wellness real estate is one of the world’s
fastest-growing sectors, signaling a shift where
wellness moves from being a “vacation option”
to an “everyday lifestyle.” Top resort brands
like Four Seasons, Six Senses, and Aman are all
launching residential projects complete with
premium spa facilities, wellness cuisine, and
community activities. Dubai’s Eywa project is
a futuristic example. Inspired by the banyan
tree, its atrium features an “energy tower”
embedded with thousands of crystals, designed
to optimize the community’s bio-energy field.
Equipped with everything from meditation
caves to cryotherapy chambers, it aims to build
a home for residents that supports sustainable
health through every aspect — from the physical
environment to social culture.

The wellness trends of 2026 have moved
beyond the scope of traditional restorative
getaways, evolving into a comprehensive
life exploration that blends technology and
spirituality, community and self, adventure
and depth. The ultimate goal is not merely to
extend life but to broaden life’s experiences,
connections, and meaning — making every

journey a return to a more abundant existence.
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Octave Sangha Retreat

The Evolution of
Luxury Wellness

Ms. Yvonne Cheung on bridging cultures and shaping the future of luxury hotel wellness

ith over two decades of experience

in the luxury hotel and SPA

wellness sector, Yvonne Cheung is
a seasoned consultant whose expertise is rooted
in psychology, marketing, and management.
She specializes in assisting hotels and
developers in creating guest-centric wellness
concepts that are deeply culturally grounded
yet operationally viable, covering everything
from overall positioning and facility planning
to service design. Simultaneously, she found
YUSUMTONG and provided strategic counsel
to wellbeing products, consistently advocating
for the industry’s professionalization and steady
growth. SpaChina spoke with Ms. Cheung to
explore the future landscape of wellness in

China’s luxury hotels and resorts.

Looking back on your more than 20-year
career, what has been the most challenging
project?

The challenge isn’t defined by any single
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project but evolves with the industry
itself. In the early days, the difficulty lay in
building foundational systems from scratch:
establishing scientific treatment rationales,
efficient operational processes, professional
team training, and educating the market on
the value of holistic well-being. This was like
laying the unseen foundation for a skyscraper,
requiring patience and practice.

In recent years, the challenges have become
more multifaceted. As consumer awareness
has matured, planning must achieve a delicate
balance between cultural essence, market
trends, guest demographics, and operational
realities. The rhythms differ vastly across
cities and consumer groups, meaning every
solution must be tailor-made; copying existing
templates is not an option. In my view, the true
challenge often isn’t technical complexity but
maintaining one’s core vision within complex
environments, continuously gaining insight into

the deeper states and expectations of the target

audience, and ultimately distilling that into a
feasible and sustainable plan. With a profound
enough understanding of the people and the
market, whether it involves nutritional therapy,
professional SPA treatments, traditional
medicine, or Bio-hacking technologies, the

design path will become clear.

When conceptualizing wellness for a hotel,
how do you balance cultural distinctiveness
with operational feasibility? Could you
share a case where local culture was
successfully integrated with modern
wellness services?

Culture’s role in wellness is never merely
superficial decoration; it is the underlying
code that shapes the experience logic.
Preferences for bodily sensation, privacy
boundaries, ritual pacing, and even sensitivity
to temperature and touch vary greatly across
regions. These subtle differences directly

determine whether a wellness space can



achieve true immersion.

Therefore, the key lies in how to “translate”
culture into an experience that modern
audiences can understand and embrace —
making it both authentic and operable. For
instance, traditional herbal wisdom, bathing
rituals, or ancient archetypes of spa therapies,
when given appropriate contemporary
expression, can integrate naturally and
effectively into the habits of modern travelers.

In cross-cultural projects, the structured,
evidence-based methodology of Western
wellness can often form a clever complement
to the Eastern sensitivity toward nuanced
rhythm. The focus isn't on simple blending but
on finding a mode of expression where both
logics can coexist harmoniously. For example,
our team once created a modern bath project
in China inspired by traditional bathhouses.
By scaling down the size, enhancing privacy
and ritualistic elements, and reinterpreting
the concept through higher-standard SPA
and herbal therapies, we allowed traditional
culture to find new life in a contemporary
context. We’ve also worked on international
projects that combined Muslim bathing rituals
with European contrast therapy, creating
treatment programs and spa spaces with
cultural depth and operational ease. When
culture is experientialized and the experience
is operationalized, the true uniqueness of SPA

and wellness spaces can shine.

Mandarin Oriental Guangzhou

Wellness is shifting from a luxury add-on

to a core experience. What do you believe
will be the key future avenues for hotel
wellness, and what fundamental changes
are occurring in the demands of high-end
consumers?

Wellness is undergoing an essential
transformation: where luxury was once about
material objects and space, today it is about
the guest feeling “understood” and “restored.”
The ability to help people quickly regain their
rhythm, clarity, and energy is itself becoming a
new benchmark of value.

This reflects a deep evolution in the needs
of high-net-worth individuals. They possess a
greater understanding of their own physical,
emotional, and energetic states and are willing
to invest in enhancing their “resilience.”
Consequently, wellness has transitioned from
an optional extra to an indispensable core
competency for hotels.

The future key doesn’t lie in betting on any
single, isolated therapy but in whether multiple
systems can work together synergistically — SPA
and hydrotherapy, contrast therapy, herbal
and aromatherapy, bio-hacking technology,
sleep support, mindfulness and breathwork...
Their paths may differ, but the ultimate goal
is the same: to help people quickly return to
a stable, clear, and energized state. When a
hotel can build a systematic experience

around “resilience,” wellness ceases to be a

mere amenity and becomes a decisive reason
for guests to choose that hotel. The core is
never about chasing trends but understanding
people. The deeper the understanding,
the more accurate the experience; the more
accurate the experience, the clearer the value of

wellness becomes.

When Asian hotels introduce Western
wellness models, they often overlook local
habits. How can we avoid this cultural
mismatch and create spaces and treatments
that are truly suited to the market?

The biggest pitfall in cross-cultural introduction
is viewing wellness as a “technology transfer”;
it should instead be approached as “cultural
translation.” When translated well, the
experience feels seamless; when translated
poorly, the rhythmic disconnect between the
culture and the people becomes apparent.

The strengths of Western systems lie
in structure, standardization, and scientific
validation; the essence of Eastern approaches
lies in somatic awareness, temperature,
nuanced rhythm, and ritual. Rigidly importing
either side can lead to a sense of physical and

mental dissonance.

Professional judgment returns to the
experience itself: Does the space invite
relaxed lingering? Can the environment
help the body quickly enter a receptive
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Alila Shanghai

state? Is the service style culturally
resonant? Are the rituals authentic, not
contrived? Does the technology create
genuine value or is it just a gimmick?

The key to treatment innovation isn't about
piling on elements but about interpreting the
logic of both cultures in the right way. For
instance, using a structured process to present
Eastern SPA therapies, or integrating cutting-
edge scientific recovery methods within an
Eastern cultural framework. The most
successful innovation allows both cultures to
recognize their roots, yet the overall experience
feels entirely new and integrated. A truly well-
adapted wellness space requires a balance
between three aspects: feeling natural to local
guests, feeling distinctive to visiting guests, and

feeling sustainable to the operational team.

As a multifaceted contributor to the
industry, what do you believe is the core
foundation for the steady development

of the wellness sector? What most needs
improvement currently? And if you could
offer one key piece of advice to hotel
developers or wellness brand founders

to foster healthier industry growth, what
would it be?

I observe that the Greater China wellness
market is exhibiting clear “dual-track
demand”: one segment of clients pursues
measurable, verifiable functional results;
another segment places greater importance
on emotional stability, mental order, and

the reconstruction of life’s rhythm. Both are
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growing rapidly, jointly raising the professional
bar for the industry.

The steady development of the industry
cannot rely solely on hardware investment or
chasing fads. It should be built upon a deep
understanding of demographic evolution
and the foresight to anticipate future needs.
Functional and emotional demands may
seem like separate tracks, but for high-net-
worth and younger affluent clients, they are
two dimensions of the same health logic. For
example, spa therapies and technological
projects provide support for the body;
mindfulness and herbal therapies safeguard
emotions and life rhythms. The industry’s
professionalism is only complete when it can
respond to both ends simultaneously.

Currently, what the industry most urgently
needs is the refinement of professional
standards. For a long time, five-star hotels
were seen as symbols of professionalism,
but the market is changing. The professional
capabilities of some emerging wellness entities
are rising quickly, while some traditional
systems appear to lag, often leaving consumers
in a state of information asymmetry. The
Greater China region still lacks a tiered, multi-
dimensional professional certification system
covering areas such as facility environment,
efficacy and safety of technological
equipment, service operation protocols, and
operational sustainability standards. In my
view, such certification is not a constraint
but a necessary foundation for the industry’s

upward development and for protecting truly

professional practitioners.

My advice is that we must not only address
current explicit needs but also “create room”
for future latent demands. The awareness of
high-net-worth clientele moves faster than the
industry. When a project possesses foresight,
its positioning and resource allocation
become clearer, and its development becomes

more stable.

Looking ahead five years, what new
direction or market gap in wellness are you
most interested in exploring?

I believe that if we focus on high-net-worth
individuals and the younger generation rapidly
approaching that status, the future opportunity
lies not in any single new technology or project
type, but in how their wellness needs will
evolve across their entire life trajectory.

The lives of this demographic are becoming
increasingly diverse: cross-city work, long-term
sojourns, multi-role switching, and concern
for intergenerational health are all extending
wellness demands from vacation scenarios
into daily life. Their definition of health is also
expanding from the physical level to include
emotions, relationships, rhythm, and long-
term resilience.

Therefore, the directions I hope to explore
concentrate on several trends: First, vertical
“Family and Intergenerational Wellness,”
building long-term support systems across ages
and life stages. Second, horizontal “Scenario
Extension,” expanding wellness capabilities
from hotel venues to diverse settings like
serviced apartments, extended stays, and
business travel, developing lightweight, portable
solutions. Third, developing “Adaptable
Wellness Systems” focused on emotional
stability, cognitive efficiency, and resilience
management amidst uncertainty, which requires
cross-disciplinary collaboration. Fourth,
continuously promoting the establishment of
more segmented and authoritative industry
professional certification systems to ensure
quality and credibility during rapid growth.

The future core is not about chasing the
next hot trend but about how to upgrade
wellness from a destination service to a portable
“capability,” truly integrating it into the evolving
lifestyle and cultural fabric of the Chinese
people. When wellness can maintain continuity
across different life scenarios, its value extends

from a single experience to a lifestyle itself.
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Light Up the Future

An interview with Dr. Yang Lin,

Co-Founder of TheraLight, exploring the future of integrative medicine

t the frontier where technology

and health converge, light is being

entrusted with a new mission. Dr.
Yang Lin, a scientist and entrepreneur with
over two decades of deep expertise in laser
technology, is leading this quiet revolution.
As the Co-Founder of TheraLight and a
Ph.D. in Solid-State Ultrafast Lasers from
Technische Universitdt Berlin, he bridges
China and the United States, translating
high-power laser, near-infrared therapy, and
photobiomodulation (PBM) technologies
from the laboratory into medical clinics,
sports rehabilitation centers, and everyday
life. An honoree of Hubei Province’s “100
Talents Program” and Jiangsu Province’s
“Entrepreneurship & Innovation Talent
Program,” he is also a co-founder of several
Sino-American laser companies, including
ASPEN LASER and Lotuxs Technology.
In recent years, he founded the home-
use aesthetic laser brand DERMRAYS
and spearheaded the development of the
Al-powered Showyu Xiaotong (MateRobot)

Robotic System. With profound industry
experience and an innovative vision, he
continuously expands the healing frontiers of

light. SpaChina interviewed Dr. Yang Lin.

Photobiomodulation technology has

now expanded into areas like sports
rehabilitation and functional medicine.
What role do you see for “light therapy”

in integrative medicine? What are the
similarities and differences in technical
standards and market strategies between
professional medical devices and consumer-
grade wellness products used in SPAs and
resorts?

In my view, photobiomodulation technology
plays a central role in integrative medicine as
a “cellular energy booster” and a “awakener
of self-healing power.” It essentially realizes
the traditional rehabilitation medicine
concept of “stimulating the body’s own repair
capabilities” at the cellular level through
physical energy medicine. Light of specific

wavelengths can stimulate mitochondria to

produce more ATP, accelerating metabolism
and repair from the root. This makes it a
natural ideal bridge connecting traditional
rehabilitation with emerging health
technologies.

Regarding the difference between
professional and consumer-grade products,
the key lies in the dimensions of energy
density, treatment depth, and safety control.
Professional medical devices, such as our
MATELASER high-power laser therapy
system, pursue “therapeutic-grade” effects.
They feature high power and wavelength
combinations that penetrate deep tissues,
aiming to achieve immediate pain relief
and deep tissue repair, typically requiring
professional guidance for use. Products
designed for SPA or wellness settings, like
the TheraLight 360 Red Light Anti-Aging
Pod, while also incorporating medical-
grade technology and possessing relevant
certifications, focus more on holistic
conditioning and preventive medicine. They

emphasize overall health benefits such as

SpaChina - 2026 | 37

+ O

LY.\
%
R



PEOPLE INTERVIEW | A¥%i5

improving sleep, boosting immunity, and skin

anti-aging within a comfortable experience.
Market strategies consequently differ. The
medical market follows “precision treatment,”
relying on rigorous clinical data to address
specific pathologies. The wellness and SPA
market, however, places greater emphasis
on “user experience” and “holistic health,”
striving to provide clients with non-invasive,
effective, and enjoyable solutions that facilitate
cellular repair and enhancement during

relaxation.

With your deep expertise in high-power
lasers, near-infrared therapy, and
photobiomodulation, could you explain
from a biological mechanism perspective
how these technologies have a different
impact on pain management, tissue repair,
and anti-aging?

Although these technologies all fall under
the umbrella of photobiomodulation, they
can target different biological pathways
through precise wavelength and power
combinations. For tissue repair, the key
lies in the near-infrared light band around

810nm. This band is at the absorption peak
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of cytochrome c oxidase, enabling it to most
effectively stimulate mitochondria and
significantly increase ATP synthesis, providing
ample energy for cellular repair and thereby
accelerating wound healing and muscle
recovery.

Regarding pain management, longer
wavelengths like 980nm are often utilized.
The photothermal and photochemical effects
generated by high-power lasers can, on one
hand, block pain signal transmission through
the neural “gate control mechanism,” and
on the other hand, promote nitric oxide
release, dilate blood vessels, and accelerate
the clearance of pain-inducing inflammatory
factors, thus achieving rapid analgesia.

As for anti-aging, it’s a process involving
synergistic action between superficial and
deep layers. Red light at 635nm/660nm
primarily acts on the superficial skin layers,
stimulating collagen production to improve
wrinkles. Near-infrared light can penetrate into
subcutaneous tissues and muscles, improving
mitochondrial function and reducing oxidative
stress, thereby delaying systemic aging from
within and achieving youthfulness from the

inside out.

From the perspectives of Chinese policy,

the global industrial ecosystem, and the
market, what are China's current strengths
and weaknesses in the wellness technology
field?

China’s strengths are first manifested in
its powerful industrial chain integration
capabilities and the rapid application of Al
technology. A complete hardware supply chain
makes the transition from concept to product
extremely efficient. Simultaneously, China’s
proactive exploration in Al application, such as
its use in robotic therapy, can rapidly promote
the standardization and intellectualization of
services. The vast population base and aging
trend bring enormous market demand and
rich clinical data, providing fertile ground for
technological iteration.

Weaknesses cannot be ignored. At the
level of foundational materials and core
components, such as high-end laser chips, a
gap still exists compared to top-tier levels in
Europe and America. Furthermore, Chinese
enterprises need to strengthen their voice in
brand globalization and industry standard
setting. International market competition,
especially in the medical field, highly
recognizes strict regulatory certifications like
the US FDA. Chinese companies need to follow
examples like TheraLight, daring to challenge
the highest standards, building a global high-
end brand image through superior quality,
rather than remaining merely at the product

export stage.

Having entrepreneurial and R&D experience
in both China and the US, what are the

key differences between the two markets

in terms of acceptance of wellness
technologies, regulatory pathways, and
innovation culture? What insights do

these international experiences offer for

the globalization of Chinese wellness
technology?

The key differences are significant. In terms
of acceptance, the US market has mature
awareness and payment habits for “preventive
medicine” and “non-pharmacological
therapies.” The Chinese market traditionally
placed more emphasis on hospital
treatment, but current consumer demand
for “preventing disease before it occurs” and
sports rehabilitation is experiencing explosive

growth. Regarding regulatory pathways, the



US FDA has high barriers, clear processes,
and places extreme importance on clinical
evidence; China’s regulatory system is
evolving rapidly, with increasing support for
innovative medical devices.

These international experiences offer
important insights. Globalization cannot
rely on price wars; it must “aim high and

»

prioritize compliance.” Pioneering the
overcoming of high-standard barriers like
US FDA certification not only opens specific
markets but also serves as a passport to win
global trust. Meanwhile, deep integration
into local professional ecosystems is crucial.
For instance, the entry of our devices into
US professional sports leagues was achieved
by building reputation through professional
clinical efficacy, not merely by selling them as

consumer electronics.

The “MateRobot” introduced Al into

China'’s lifestyle aesthetics industry. What
effects can the combination of Al and

laser technology achieve in personalized
treatment plans that traditional methods
cannot?

Traditional therapy heavily relies on the
therapist's experience and physical stamina,
leading to inconsistent results. The integration
of AI and laser technology, through systems
like the MateRobot high-power laser robot,

achieves multi-dimensional breakthroughs.

First, it enables millisecond-level real-time
precise temperature control. With medical-
grade thermal imaging the whole process
monitoring, the AI can instantaneously
adjust laser power based on subcutaneous
tissue temperature, ensuring efficacy while
eliminating burn risks — a level of precision and
safety unattainable by human hands.

Second, the robot, through visual navigation
and robotic arms, can replicate the optimal
treatment path and distance, standardizing
“master-level” techniques and ensuring
patients anywhere receive stable, high-standard
treatment. Finally, the system can intelligently
adjust the energy ratio of different wavelengths
based on the patient’s specific condition and
real-time feedback, achieving truly personalized
plans. It can also continuously optimize
treatment protocols through deep learning,
ushering in a new era of “precise, individualized

treatment for everyone.”

In the next five years, what new service or
business models will this “tech triangle” of
Al, lasers, and robots catalyze? Where might
the key breakthrough for next-generation
wellness technology occur?

In the next five years, the “tech triangle” will
catalyze unmanned or minimally staffed

high-end wellness clinic models. “Intelligent

wellness pods” or “unmanned rehabilitation
therapy stations” may emerge, where doctors
focus on diagnosis and protocol design, while
treatment execution is handled by robots. This
can significantly reduce operational costs,
alleviate the shortage of professional therapists,
and make high-quality wellness services
more accessible, allowing them to reach and
penetrate a broader range of communities.

Regarding the key breakthrough for
next-generation technology, it may lie in a
“closed-loop system of digital vital signs and
treatment.” The future trend is the real-time
interconnection of wearable monitoring
devices and treatment devices. Treatment
will no longer be an “open-loop” process
with preset parameters but will dynamically
adjust parameters during treatment based
on continuous physiological data (such as
inflammation levels, muscle state). This will
evolve wellness technology from an “assistive
tool” into an “intelligent health steward,”
achieving a leap from personalization to
dynamic precision.

Light is the language that awakens the
body's self-healing power; Al and robots are
the intelligent hands that deliver this language
with precision. Standing at the intersection of
technology and health, we are moving towards
a healthier future that is more proactive,

precise, and inclusive.
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From Retreat to
Optimization

Ms. Lisa Starr on how biohacking is reshaping the core of the SPA industry

Lisa at Kadoon Academy in Riyadh,
Saudi Arabia, on the Energy Lounger

s consumers leverage technology

to track sleep, heart rate, and

metabolism, SPAs are no longer
merely sanctuaries for relaxation. Lisa Starr,
an authoritative consultant with over 35 years
of industry experience, points out that the
industry’s value proposition is undergoing a
fundamental shift. For the past 20+ years, she
has served as a consultant and educator, helping
owners and operators of SPAs, salons, and
wellness centers achieve peak performance in
their operations. Her expertise spans operations,
finance & staff compensation, marketing,
inventory management, retail, human resources
& leadership development, and business
process improvement. As the Task Force Chair
for the Global Wellness Institute’s Consulting
Initiative, a Contributing Editor at SPA Business
Magazine, a regular contributor to global trade
publications, a highly-rated speaker at industry
conferences, the host of the wellness business
podcast StarrCast, and a global educator
offering live and online spa management
courses, she believes the successful SPA of
the future will be a perfect blend of high-tech

and human-centric service. In this SpaChina
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The Hydrafacial device at Mount Med Resort,
Wildschonau, Austria

interview, she charts a clear evolutionary path

for traditional operators.

In your speech at the SpaChina Summit, you
mentioned that biohacking is transforming
SPAs and wellness centers from “places

of relaxation” into “optimization hubs.”
Does this mean the industry's core value
proposition is undergoing a fundamental
shift? How should traditional spas
reposition themselves?

First, let’s revisit the word “biohacking” itself.
The definition is “biological experimentation
done to improve the qualities or capabilities
of living organisms especially by individuals.”
While this may sound like something done
in a lab, it really just refers to people taking
steps to improve their health and performance,
even just going on a diet or starting an exercise
program. With the increased use of technology
and health trackers, the concept of taking
action to change your biology has evolved to
include consumer attention on other health
aspects such as the length and quality of sleep,
types and duration of exercise, pulse rate, and

water intake. So now that our guests have

higher awareness of their personal performance
data, they are looking to spas for more
guidance on treatments and products that
can build on the foundation they’re already
created. While they are still interested in facials
and body treatments, they want to augment
those services with technology and home care
options to build on their foundation. Spas need
to ensure that their service menus and retail
selection support these goals, and continue to

evolve along with our customers.

Biohacking involves many high-tech and
personalized services (such as genetic
testing and neurofeedback). For small-to-
medium-sized wellness centers or those with
a stronger “natural healing” brand identity,
how can they balance high-tech innovation
with their core brand values to avoid
alienating clients?

This is an excellent question, and a very
important one. Because sometimes business
owners and managers can swing too much in
the direction of technology, and away from the
human, and personal, touch. Clients definitely
want access to technology and longevity tools, but
that doesn’t mean they want to visit a spa where
they also check themselves in and out and don’t
have many human interactions. It is crucial that
we achieve a balance in our business operations
between delivering the latest tech advancements
and ensuring positive human interactions along
the way. The spa should still be about human
connection, just that now we have more

technology tools to utilize during the visit.

Introducing high-tech wellness services
places new demands on team skills. How do
you recommend retraining and upskilling
the existing team? When hiring new staff,
what new qualities or skills should be
prioritized?

Having a well-trained staff becomes



increasingly important as spas and wellness
centers develop a stronger technology focus,
in order to strengthen connections with our
guests. Think about it — if it’s just a building
full of technology options, they can have
that at home! Clients will visit the wellness
center to both utilize the technology and gain
wisdom from the team working there. More
than ever, our staff will need to be friendly
and people-focused. Obviously they will need
to be trained on all of the intricacies of the
technological equipment available for guests,
as well as mastering the traditional services
on the menu. The most successful of these
new hybrid models are those that provide an
array of technology options, but ensure that
the client is greeted and escorted through each
element, and then the checkout, by a friendly,
helpful person who acts as a guide. Clients
appreciate seeing consistency, especially
among the support team, so it is crucial to
make sure applicants understand the mission
of the business and are provided the necessary

training and support tools to be successful.

Introducing high-tech wellness services
(such as cryotherapy, IV therapy, and
hyperbaric oxygen chambers) typically
requires significant upfront investment

and specialized training. From financial

and operational perspectives, how do you
advise owners to evaluate the return on
investment? How should implementation be
phased in to mitigate risks?

It’s true that some of these new technologies are
on the expensive side, especially cryotherapy,
full body LED and HBOT. While there are often
less expensive versions of this equipment, those
are also less effective, so keep that in mind when
budgeting; clients won’t return if they don’t
see results! If you are operating a SPA with a
traditional treatment menu and 4-6 treatment
rooms, you could consider turning one of your
rooms into a biohacking resource using a zero-
gravity lounger and options such as a PEMF
mat, headset with guided meditation, visual
meditation, vibration, sound healing, LED masks,
and compression or percussive therapies, for
example. This is a less expensive and risky way to
begin updating your offering without significant
financial outlay. Once you see that clients are
engaged in your options and interested in more,
you will have more confidence investing in more

significant resources.

Being data-driven is central to this

approach. How should SPAs and wellness
centers design the client journey to
seamlessly and ethically integrate wearable
device data and biometric assessments into
the experience, ultimately encouraging the
purchase of higher-value packages or retail
products?

I would divide this question into two
components; clients coming in with wearable
data and our own internal biometric
assessment devices. It can be helpful to look at
client data, but we must make sure to respect
the scope of practice of whatever certification
or license we are operating under, and not to
offer what could be considered a diagnosis,
for instance, which would be the purview of
health professionals. On the other hand, the
devices that we own and operate, that may
show skin hydration, as an example, can be
very powerful, especially when used for a
period of time before and after treatments, to
show the client the progress they are making.
Helped, of course, by our technology and
professional guidance. I recently visited the
Mount Med medical spa in Austria, where the
check-in process included a full body scan,
with measurements. When I departed five days
later, the measurements had improved; that
result was hard to overlook, and helped me to
retain some of the eating habits I was taught

during my visit.

Your podcast, StarrCast, and global
courses reach many industry professionals.

Currently, what are the most common
anxieties among SPA and wellness business
owners? How do you help them build
confidence for the future?

I often say that what we learned from COVID-
19 was that we cannot predict the future. We
really never could, but 2020 showed us that we
really have no idea what lies ahead of us, and
uncertainty is a challenge on so many levels.
Uncertainty makes it difficult to plan, budget
and execute on a business strategy. I believe
that today our vision horizon has to be much
shorter, and it’s more important than ever
to keep up with what is going on around us
regionally, and in our industry silo. Constant
monitoring of news and happenings in our
sector, most often through social media, helps
you to keep your ear to the ground and be
ready to react to market changes more quickly.
Owners must be more willing to give a new
technology, treatment, product or process a try
in their business and evaluate client response
quickly. This is helped by the fact that our
industry has largely transitioned to digital

menus, so changes can be quickly incorporated.

Based on your work with the Global
Wellness Institute and your global
perspective, what cultural or market
differences do you see in how regions

like North America, Asia, and Europe are
adopting and implementing high-tech SPA
practices?

As with many consumer trends, North
America and Western Europe tend to be
quicker adopters, with Eastern Europe and
Africa taking more time. But even within
countries, you can expect that the urban
centers will be more accepting of what is
considered new or cutting-edge. It is also
dependent on the age range of the local
consumers; as we know, millennials and
Gen Z are quick to latch onto new trends, no
matter the country. The cultural point must
be emphasized, and in some regions, especially
those with tourists, the local customs and
rituals are very important to the identity of
the region and should not be overlooked or
brushed aside. Globally, consumers visiting
SPA and wellness facilities want to know the
business is 1) clean, 2) professionally operated
with trained staff, and 3) authentic in what is
offered. If you can satisfy those 3 points, you’ll
be able to easily satisfy 80% of your guests.
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From Relaxation to
Advancement

Biohacking protocols are redefining premium wellness & SPA experiences. By Fifi Kao

raditionally, hot springs and SPAs

have been seen as sanctuaries for

escaping urban bustle and seeking
physical and mental relaxation. However, with
the rapid advancement of health technology
and growing consumer demand for “efficient
wellness,” a quiet revolution is underway.
Biohacking is transforming these leisure spaces
into science-driven, data-guided centers for
personalized health optimization.

What is biohacking, and why is it relevant
to wellness?

In short, biohacking is the practice of
proactively “hacking” one’s own biological
systems using science, technology, nutrition,
and lifestyle interventions to optimize physical
and cognitive performance and promote
healthy longevity. It goes beyond mere disease
treatment or stress relief, aiming instead for a
true “upgrade” of human potential.

For the modern wellness industry,
integrating biohacking represents a strategic
shift from offering a “comfortable experience”
to delivering quantifiable results. It responds
to the needs of a growing segment of high-net-

worth clients: they are not just guests seeking

relaxation but Chief Operating Officers of their
own health, eager to leverage cutting-edge
technology for precise wellness optimization.

Let’s explore how this is being put into practice.

Cognitive & Performance
Enhancement

Through high-precision neurofeedback
training, brainwave patterns are monitored
and optimized in real time — for example,
enhancing low-beta waves to improve focus
or modulating theta waves to support deep
memory. During sessions, guests learn to
self-regulate their brain states using visual
or auditory feedback, gradually extending
attention spans and improving information
processing efficiency. Many report that with
consistent training, entering a “flow state”
during work or study becomes easier, and
memory recall speeds up noticeably.

For instance, combining meditation pods
with guided breathwork workshops helps users
systematically master stress-regulation tools.
The meditation pod integrates immersive
soundscapes and soft light gradients to

facilitate quick entry into a meditative state,

while breathwork sessions teach techniques
such as 4-7-8 breathing and diaphragmatic
breathing to effectively balance the autonomic
nervous system. The results speak for
themselves: faster sleep onset, fewer nighttime
awakenings, and significantly improved
daytime emotional stability.

Furthermore, cognitive enhancement
can be woven into the entire guest journey.
Adaptogenic herbal drinks offered in lounge
areas help alleviate mental fatigue, while short
guided breathing sessions before or after
treatments help the brain transition smoothly
between relaxation and focus — turning
cognitive fortification into a soothing and

continuous process.

Personalized Wellness

Medical-grade wearable devices continuously
monitor heart rate variability (HRV), sleep
architecture, and daily activity. Data syncs to
a health platform, generating a personalized
Daily Recovery Index for each guest. When
the data indicates insufficient recovery, the
system intelligently recommends adjustments

— such as suggesting specific exercises or
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treatments, modifying evening light exposure,

or supplementing with particular nutrients.
Deeper personalization comes from
microbiome analysis and genetic testing.
Gut microbiota sequencing, for example,
identifies the status of bacteria linked to
digestion, immunity, and mood, enabling
precise prebiotic/probiotic recommendations
and dietary tweaks. Genetic testing reveals
individual predispositions related to nutrition,
exercise, and skin aging, forming the basis for
a truly bespoke “one-person-one-protocol”
nutrition plan, skincare formulation, and

overall wellness roadmap.

Other Cutting-Edge Therapies

The following evidence-based advanced
therapies are among the most readily adoptable
by SPAs and integrative health centers, aiming
to optimize function, accelerate recovery, and

enhance overall performance at the cellular level.

NAD-+ IV Infusion

NAD+ is a key coenzyme for cellular energy
metabolism and DNA repair, levels of which
decline with age. Intravenous infusion directly
elevates NAD+ concentration, efficiently
supporting cellular energy production,
enhancing neurological function, and
activating longevity-associated proteins
(sirtuins). Users often report heightened

mental clarity and reduced deep fatigue, with
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long-term use supporting metabolic vitality

and cognitive health.

Hyperbaric Oxygen Therapy (HBOT)

Breathing pure oxygen in a pressurized
environment above atmospheric pressure
significantly increases oxygen dissolved in
the blood, allowing it to reach areas with
poor circulation. This powerfully promotes
tissue repair, reduces inflammation, and
supports stem cell mobilization. Ideal for
post-exercise recovery, injury healing, and
improving overall cellular oxygenation,
users often feel rejuvenated with noticeably

reduced brain fog.

Pulsed Electromagnetic Field (PEMF)
Mat

Lying on a PEMF mat allows low-frequency
electromagnetic pulses to penetrate tissue
non-invasively, promoting cellular ion
exchange and ATP (cellular energy currency)
production. It effectively accelerates tissue
repair, reduces inflammation and swelling,
and alleviates musculoskeletal pain. Many
guests report pain relief, improved flexibility,
and better local circulation after use for sports

recovery or chronic discomfort management.

Whole-Body Cryotherapy Chamber
Brief exposure (typically 2-3 minutes)

to extremely cold temperatures (—-110°C to

—140°C) triggers a systemic physiological
stress response. This therapy significantly
reduces whole-body inflammation, stimulates
endorphin release to elevate mood, and
activates metabolism. It is an efficient choice
for those seeking rapid recovery, anti-
inflammatory benefits, and enhanced mental

resilience.

Contrast Hydrotherapy

Alternating between cold plunges and heat
therapy drives powerful vasoconstriction
and vasodilation, markedly improving blood
circulation and lymphatic drainage. This
process not only speeds up metabolic waste
removal but also enhances immune response
and balances the nervous system. Regular
users report faster post-exercise recovery and

improved daily energy and mood.

Hydrogen-Rich Water/Gas

Drinking or inhaling water or gas rich in
molecular hydrogen. Hydrogen molecules
possess selective antioxidant properties,
precisely neutralizing harmful free radicals
in the body to reduce oxidative stress and
inflammation. Due to their tiny molecular size,
they easily penetrate cells, including crossing
the blood-brain barrier. Daily consumption
helps support cellular health from within,
fighting fatigue and improving recovery

quality.

Infrared Therapy

Using specific wavelengths of infrared light
to penetrate deep into tissues, producing a
gentle thermal effect that boosts local blood
circulation, relieves muscle and joint stiffness
and pain, and supports detoxification. Unlike
traditional saunas (which heat the air), infrared
directly warms body tissues, offering a more
comfortable experience and serving as an
excellent physical therapy for deep relaxation

and tissue repair.

Functional Beverages

Scientifically formulated nootropic-infused
functional beverages — containing ingredients
like L-theanine and citicoline — are now highly
popular. They offer a convenient and rapid way
to support focus, memory, and mental fluidity
when needed, acting as effective tools for
daily cognitive maintenance and on-demand

enhancement.



Longevity & Regeneration
Furthermore, biotechnology focuses on
slowing the aging process from within.
Hormone optimization therapy, for example,
after comprehensive testing, uses bioidentical
hormones to balance key hormones like
thyroid, estrogen, testosterone, and cortisol,
helping improve energy, mood, body
composition, and sleep — effectively restoring a
more youthful state.

Mitochondrial function enhancement
programs are also gaining traction, involving
specific nutrient supplementation (e.g.,
PQQ, CoQ10), exercise recommendations,
and lifestyle adjustments designed to boost
the efficiency of the cellular “powerhouses,”
combating fatigue and metabolic decline at
their root.

Longevity is not just about therapies but
a systematic lifestyle. Leading global wellness
institutions design comprehensive longevity
programs that integrate regular treatments,
anti-inflammatory dietary guidance,
personalized supplement regimens, and one-
on-one coaching. These help guests build
sustainable healthy habits, aiming to extend the
“healthspan” — ensuring vitality accompanies

advancing age.

Data-Driven Experience

Today, health data collected from multiple
dimensions — wearables, HRV assessments,
metabolic scans, and blood biomarker tests
— is integrated into a dynamically updated
Health Portrait. Platform algorithms
identify patterns and trends, such as periods
of accumulating stress load or shifts in
metabolic efficiency.

Based on these insights, an Al-driven
virtual health coach provides real-time
recommendations: perhaps adjusting sleep
schedules before a busy period or fine-tuning
meal timing based on metabolic data. All
interventions are trackable, forming a closed loop
of Monitor — Analyze — Adjustto ensure the plan
continuously adapts to the client’s evolving state,

maximizing return on health investment.

Mind-Body Integration
Interventions

The SPA industry has always recognized the
inseparability of physical and mental health
— and rightly so. Therefore, we integrate

physical modalities with neurotechnology for

bidirectional regulation:

On the physical level: Using red/blue
light therapy to manage skin health and
inflammation; infrared saunas to promote deep
detox and relaxation; cold therapy to reduce
inflammation and boost mental resilience.

On the mental and neurological level:
Employing brainwave feedback to train self-
regulation; binaural beats and sound frequency
therapy to guide specific brainwave states
(e.g., delta waves for sleep, alpha waves for
relaxation), deeply calming the nervous system.

Combining these two types of interventions
in integrated protocols yields even greater
efficacy. For example, following cold
therapy with sound relaxation can enhance
physical recovery while stabilizing mood; or
combining breath guidance within an infrared
sauna deepens detox and stress release. Such
integrated interventions help clients achieve
balance on both physical and psychological
levels, leading to deeper holistic restoration

and potential unlocking.

Introducing Biohacking

into the SPA

Integrating biohacking is not an overnight
process. For most spa operators, a wise
strategy involves layered, gradual integration,
progressively evolving the SPA offering:

Entry Level: Combine low-barrier,
high-perception technologies — such as red
light therapy facials, guided breathing
techniques, functional beverages, and targeted
nutraceuticals — with classic massages or facials

to attract wellness-tech curious clients.

Intermediate Level: Cater to performance-
oriented guests by offering hyperbaric oxygen
sessions, hydrogen therapy, combined cryo
and infrared sauna experiences, personalized
IV nutrient therapies, and more — meeting
clear demands for recovery and energy
enhancement.

Elite Level: For high-net-worth clients
and seasoned biohacking enthusiasts, create
flagship programs akin to a “Longevity Lab
Experience,” encompassing comprehensive
biomarker assessments, neurofeedback
training, and private health concierge services.

On the marketing front, the key lies
in simplifying complexity and building
trust. Use professional yet intuitive videos
and infographics to explain the benefits of
sophisticated technologies. Offer “traditional
service + biohacking add-on” packages to
help SPA clients transition smoothly. Through
experiential events, membership models, and
multi-platform content, continuously educate
the market, showcase quantifiable “before-
and-after” outcomes, and establish professional
credibility and scientific authority.

Of course, the transformation journey
must also navigate challenges thoughtfully:
client education costs, safety and regulatory
requirements for certain therapies (e.g.,
cryotherapy, IV infusions), aligning high-tech
services with an existing natural wellness brand
identity, substantial upfront investment and
ROI timelines, and the need for ongoing staff
training.

The way forward includes communicating
benefits in clear, accessible language; starting
with lower-investment interventions and scaling
gradually; partnering with licensed medical
professionals to ensure safety; thoughtfully
blending technology with natural elements in
design; and providing the team with continuous
education and hands-on training.

Biohacking technology is reshaping wellness
centers from mere relaxation havens into
evidence-based, goal-oriented performance
optimization hubs. This is not just an upgrade
in services but a fundamental evolution in the
industry’s value proposition — from helping
people “feel good” to empowering them to
“perform at their best, live longer, and stay
healthier.” For forward-thinking wellness
and SPA brands, embracing this convergence
of science and luxury is undoubtedly key to

capturing the next high ground in the market.
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Timeless Classics of
Global SPA Treatment

The traditional healing arts that technology cannot replace. By Fifi Kao

n an era obsessed with efficiency and

technology, the world’s top SPAs and

wellness retreats are steadfastly guarding
a series of classic healing arts. These treatments
have stood the test of time because their appeal
is rooted in the instinctive needs of human
senses, the profound narratives of culture,
and the irreplaceable wisdom held within the
therapist’s hands. They form the most stable
and widely resonant cornerstones of the
global SPA industry. Let us explore what these

treatments are.

Aromatherapy:

The Alchemy of Scent and Touch
for the Emotions

Ranking first among star-rated SPA offerings,
aromatherapy is far from a simple application
of essential oils. It is a subtle art that blends
plant energetics, olfactory psychology, and
professional technique. Its global appeal lies
in its direct action on the brain’s emotional
center via the limbic system, instantly setting a
mood, evoking memories, and adjusting one’s
state of mind. A professional aromatherapist
customizes the essential oil blend based on the
guest’s current emotional state, delivering the
oils through massage, inhalation, or wraps.

This highly personalized and emotional
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interaction makes each session a unique
sensory journey. Its efficacy in alleviating
anxiety, improving sleep, and elevating mood
is undeniable. Coupled with its profound
sense of pleasure and ritual, it remains a classic
with exceptionally high repeat patronage.
Guest feedback: “The unique aroma is like
a key, instantly unlocking a tense heart. The
subsequent massage allows the power of the
oils to reach deep within. It is the gentlest form

of emotional healing.”

Hot Stone Massage:

The Exemplar of Energy-Infused
Thermotherapy

As a leading representative of thermotherapy,
the Hot Stone Massage is renowned worldwide
for its deeply soothing and energizing qualities.
Carefully heated basalt stones are skillfully
used by the therapist as an extension of their
hands — sometimes gliding smoothly to release
tight myofascia, other times resting statically
on energy points for deep penetration. The
essence of this therapy lies in the seamless
synergy between heat and technique: the
warmth first prepares the deep muscles
and nervous system to receive, making the
subsequent manual work remarkably effective.

It offers not only physical relaxation but also

a psychological sense of security, as if being
steadily supported by the energy of the earth
itself. Guests often describe it thus: “When the
warm stones conform to the sides of my spine,
a warm current seems to flow into the core of
my being. The deep relaxation that follows is
an energetic healing no electrical heating device

can match.”

Ayurveda:

The Holistic Philosophy of

Life Science

Ayurveda is a complete life science system
originating from India, with a history spanning
thousands of years. In the global SPA context,
it stands apart for its profound philosophy of
individualization and its ritualistic approach
to purifying body and mind. A session begins
with a professional pulse diagnosis consultation
to determine the guest’s unique dosha
(constitution), based on which a fully tailored
plan is created — encompassing oils, techniques,
and even dietary advice. The signature
Abhyanga synchronized massage, performed
by two therapists using warm medicinal oils in
a harmoniously rhythmic motion, symbolizes
the balance and flow of energy. The famed
Shirodhara treatment, where a steady, thin
stream of warm oil flows continuously onto
the forehead, is exceptionally effective in
calming an overactive mind. The irreplaceability
of Ayurveda lies in its view of each treatment
as a sacred ritual to balance the self, cleanse
toxins, and restore primordial vitality, satisfying
the modern desire for systemic rebirth and

profound life regulation.

Balinese Massage:

The Global Language of
Harmonious Rhythm

The Balinese Massage has long become
a universal language for deep relaxation in
SPAs worldwide. It is not merely relaxing
muscle compression; it is a complete ritualistic

philosophy of the body, integrating gentle



stretching, precise acupressure, warm oil
infusion, and unique two-handed rhythmic
techniques. Its irreplaceable core technique
lies in the wave-like, soothing rhythm created
by the therapist’s movements. This biological
rhythm gently guides the guest’s nervous
system out of a state of stress and into deep
relaxation and harmony. For both first-time
guests and seasoned enthusiasts, it is a safe and
effective choice. With its exceptional efficacy
in achieving holistic balance, it consistently
serves as a cornerstone for attracting clientele
and building loyalty. Guests often reflect: “This
living, rhythmic touch transports one into
a meditative tranquility — an experience no

mechanical vibration can replicate.”

Traditional Thai Massage:
Physical and Mental Unfolding in
Motion

Originating from ancient temple medicine,
Traditional Thai Massage has gained global
popularity for its unique interactivity and
profound stretching effects. Both guest
and therapist remain comfortably clothed
on a floor mat. The therapist skillfully uses
their entire body as a healing tool, guiding
the guest through a “dance” of the body via
precise compressions, stretches, and passive
yoga postures. Its irreplaceability lies in its
immediate, conversational body wisdom,
requiring the therapist to possess high intuition
and skill to dynamically adjust based on the
guest's breath and physical feedback. Globally, it
particularly attracts urban populations seeking
to improve posture, relieve deep-seated stiffness,
and increase flexibility. Its effects in releasing
fascial tension and enhancing joint mobility are
remarkable. It is often described by guests as
being not just a massage, but rather a complete
physical restructuring and energy renewal

guided by a professional master.

TCM Therapy:

Systemic Balance from

Ancient Wisdom

Rooted in Traditional Chinese Medicine
(TCM) theory, therapies such as Tui
Na (therapeutic massage), cupping, and
moxibustion are gaining global esteem for
their holistic view and profound philosophical
wisdom. They look beyond treating localized
symptoms, focusing instead on the smooth

flow of Qi (vital energy) and blood through

the body’s meridians and the balance of Yin

and Yang. Their irreplaceability lies in the
therapist's personalized diagnosis through
observation, listening, questioning, and pulse
diagnosis, followed by targeted interventions
using hands or tools on specific acupoints and
meridians to restore systemic equilibrium.
For modern individuals plagued by chronic
pain, fatigue, or suboptimal health, this
fundamentally regulating therapy offers
unique value. It is not merely physical
conditioning but an experience of cultural
philosophy, satisfying a deep-seated global
desire for holistic health and preventive
wellness. The therapist’s experience allows
them to accurately identify the body’s
overlooked signals. Guests, after a session,
report feeling a sense of inner-to-outer clarity
and energy flow, leading it to be praised as an

exceptionally wise healing system.

Japanese Shiatsu:

The Energetic Art of Precise
Pressure

Japanese Shiatsu holds a unique place in the
global SPA landscape with its purity, precision,
and deep philosophical underpinnings. It does
not employ oils; the therapist uses only their
hands, elbows, and knees to apply sustained,
steady pressure along the body’s meridians
and tsubo (acupressure points) to unblock
energy pathways and restore the body’s
self-healing capacity — somewhat akin to
Chinese therapeutic massage, to be honest.
Its distinction lies in the masterful control
of pressure: a deep, sustained, vertically
penetrating force intended to awaken the
body's deep-seated awareness and circulation.
Combining static pressure with gentle
stretching, it induces a state of alert relaxation,

capable of deeply relieving muscle soreness

and stiffness while simultaneously invigorating
the spirit and improving overall energy flow.
Guests seeking inner balance appreciate this
direct and honest application of pressure,
reporting a feeling of transparent lightness and

serene vitality upon completion.

Vichy Shower & Seaweed Wrap:
The Purifying Ritual of

Sensory Immersion

Originating from the European thermal SPA
tradition, the Vichy Shower combined with a
Seaweed Wrap has become a signature body
treatment ritual in high-end global SPAs,
renowned for its powerful sensory impact
and visible results. Its core appeal lies in the
irreplaceable sensation of water: lying on
a specialized Vichy shower table, the guest
experiences a warm, rain-like cascade that
envelops every inch of the body in a massaging
embrace, triggering the deepest psychological
relaxation and a sense of absolute mental
release. Subsequently, the mineral-rich seaweed
wrap further promotes detoxification and
skin nourishment. The entire process unfolds
like a dramatic purification play, offering
significant benefits in lymphatic drainage, skin
smoothing, and combating fluid retention. Its
exceptional experiential ritual and instant skin-
revitalizing effects keep it perennially fresh,
even in the age of social media, often chosen as

the premier pre-special occasion treatment.

The Timeless Warmth of Hands
and the Wisdom of Tradition
Although technology continually brings
astonishing tools to the health and wellness
field, these globally beloved traditional spa
treatments prove that the human longing
for genuine tactile connection, respectful
personalized care, and cultural ritual is eternal.
From the holistic philosophy of Ayurveda
to the warm energy of hot stones, from the
olfactory alchemy of aromatherapy to the
wisdom map of meridians — they remain
irreplaceable precisely because they satisfy
emotional and spiritual needs that transcend
the physical.

In the focused hands and guidance of
the therapist, guests experience the healing
sensation of being fully accepted and
profoundly understood. This is the soul of the
SPA industry, which, in any era, shines with an

undiminished light.
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Paper Moon

She holds dual degrees in Neuro-
psychology and Public Health from The
George Washington University. Her work
focuses on developing evidence-based
services and interventions for the well-
being of women, older adults, and high-
stress professionals through an integrative
approach combining neuroscience, TCM,

movements, and mindfulness practices.

Neuroaesthetics

Understanding the underlying code of emotions and perception, and
how to reshape it. By Paper Moon

he concept of “neuroaesthetics,”
introduced by the medical

aesthetics brand Juvéderm, takes
the view that truly natural and harmonious
rejuvenation should serve to express positive,
relaxed emotions rather than erase all facial
expressions. Thus, the neural state prior to
treatment directly influences whether clients
achieve a naturally vibrant appearance through
relaxation or inadvertently reinforce existing
emotional shackles due to tension. This has
sparked considerable discussion within the
medical aesthetics field.

From my perspective, the implications
of “neuroaesthetics” extend far beyond the
realm of medical aesthetics. It delves into a
more fundamental question: how does the
state of our nervous system fundamentally
shape our external beauty, internal
experiences, and how others perceive us? It
is not merely about how to become more
beautiful but explores how the feeling and
creation of “beauty” occur and are optimized

at the level of neurobiology.

The Bidirectional Filter of the
Nervous System
Our autonomic nervous system functions

like an ever-active “filter of perceptions and

expression.”

A state of tension is controlled by the
sympathetic nervous system. In this mode,
the body enters a “fight-or-flight” readiness:
muscles tense, blood flow distribution shifts,
and the face may etch traces of anxiety,
vigilance, or fatigue, such as furrowed brows
or downturned lips. Our perception of the
external world also tends to skew toward
negativity and sense of threat.

In contrast, a state of relaxation is led by
the parasympathetic nervous system. The
body shifts into a “rest-and-digest” mode:
muscles loosen, blood flow steadies, and the
face assumes natural, relaxed contours. Our
mindset becomes more open, perception more
acute, and we become more receptive to signals
of calm and beauty.

At the heart of “neuroaesthetics” lies the
conscious regulation of the autonomic nervous
system — transitioning from the tense “survival
mode” to a relaxed “mode of creation and
connection” — thereby optimizing both internal

experience and outward expression.

The Multidimensional
Applications of Neuroaesthetics
Thus, the value of this concept can be reflected

across multiple dimensions of “shaping.”
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For instance, in the medical aesthetics
and clinical fields associated with Juvéderm,
the practice of “neuroaesthetics” can
serve as a catalyst for treatment efficacy.
Relaxation reduces bleeding, makes muscles
more responsive, and results in more
natural expressions — applicable not only in
medical aesthetics but also in many surgical
and invasive procedures. Higher levels of
preoperative anxiety in patients are often
correlated with stronger postoperative pain
and slower recovery. Therefore, employing
preoperative relaxation techniques — such
as guided breathing, mindfulness, and
environmental design — constitutes an
evidence-based form of “humanistic medicine”
that tangibly improves clinical outcomes. This
is a practical application of “neuroaesthetics”.

Next is the dimension related to aesthetic
expression. An individual’s “aura” or “spirit”
is essentially an outward manifestation of
their nervous system’s state. A person in a
prolonged state of tension, even with delicate
facial features, may convey a sense of pressure
or detachment. The now highly popular term
“sense of ease” perfectly illustrates the essence
of “neuroaesthetics.” Its popularity accurately
captures a collective psychological yearning
in contemporary society: not for laziness or
resignation, but for an enviable state of inner
composure and external harmony amidst
sustained high pressure and uncertainty.

Through practices such as meditation,

breathing exercises, and physical training, one
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can adjust neural habits, leading to a more
relaxed appearance when still and softer
expressions when in motion. This fosters an
approachable and amiable beauty, infused with
youthful vitality.

Great works of art, immersive spatial
designs, and moving music often directly
impact the viewer’s nervous system, evoking
states of relaxation, joy, awe, or resonance.
If creators understand how color, line,
light, shadow, and rhythm influence
neural responses, they can more effectively
produce works with therapeutic or profound
impact. From this perspective, architects,
designers, and artists are all practitioners of
“neuroaesthetics.”

Quality experiences in daily life also
serve as crucial moments for cultivating
“neuroaesthetics.” Whether it is the ritualistic
enjoyment of a finely brewed cup of aromatic
tea or the serene ambiance of a warm hotel
room crafted through scent, lighting, and
background music, the core value of such
experiences often lies in their ability to
successfully detach our nervous systems from
daily commotion and guide us into a more
relaxed and focused state. Enhancing the
quality of life frequently involves intentionally
designing these “micro-moments” that

positively regulate our nervous systems.

How to Apply Neuroaesthetics
Neuroaesthetics reframes “beauty” from

a static judgment into a dynamic, inside-

out life process. It reminds us that the most

fundamental enhancement of beauty begins
with awareness and care for our own nervous
system, the garden within. When we learn to
calm our inner storms, the resulting composure,
ease, and heightened sensitivity naturally emerge
in our expressions, posture, creativity, and
relationships. This becomes the most profound
beauty we can offer to ourselves and the world.

Once we understand the principles,
everyone can become the designer of their own
“neuroaesthetics.”

Practice conscious breathing. In moments
of stress or before important events, take a few
minutes to breathe deeply and slowly, this is
the most direct way to “flip the switch.”

Shape your sensory environment. Pay
attention to how light, sound, and scent
affect your mood, and intentionally surround
yourself with environments that evoke calm
or joy.

Incorporate relaxation into important
preparations. Whether before a key meeting,
public speaking, or a medical procedure,
treat 10-15 minutes of relaxation, such as
meditation, quiet sitting, or listening to music,
as an essential part of your preparation.

Observe and adjust your expressions.
Notice unconscious expressions that arise
when you are focused or stressed, such as
clenching your jaw or furrowing your brow,
and consciously relax those muscle groups.
A relaxed expression can, in turn, positively

influence your emotions.



BHERZFEASPASES, B—MN “XHMEERRILIE" B “WHREIKTAMEML” BIFHHE . RAX

= WRAESPARZEEETHEAN
WEEY, HARIRERESR
£ “HERZL BE—KF

TEHBEEED: “XNMRSABTZERK
BEANRZME, TREIREME? " R

MNEHEY, REMNBLNRELIRS, #HX
B wEIET . U, RMNEEMNSE
TR ESPASERFIHEREED.

HEAEH#H—RSPAFILSEEILFT,
ATIE R IE R Ik T —RIRESH — TS .
EREBRZT, BHE-—RKERZ. BEX
FRHRE, BENBENENSEHPT B
B, BEERNBSRESHES, B2
FH A T N IR SR T 4

FHGORELRSEAETEILED THRA
5F %, NBRATEMX—VINEERER
AEHMERG. MAEXFHEN, EE2X
LLHORZ B R, =X ARS #HT—HMESE]
SREMIREM.

ARSSIRIZRIMER AL

SRS B — SN R 2
WA . RBRALEERIHGIHABE, 2
BT RIG: “UL2. RIS
ERHE ARG (FK. ), TR

HFFHBEIZEAE (R, 88)7 7

SPAKEBKESEMAE, FHIEME
BEM, HIhgEETEEFARIERA,
MHECRMEISER, BAREH “la
ZE” WES. BTN TFENESTED
FTEEHRETE: RK. ZENENESE
ANFSMEET, RRUBEE &M
%2, IXMFEE5RAEEIRRN A RIMLR.

rEEXEF, X—RUEHRXGE. R4
B, HEOKRBEIINESMNIE, SHE
BEZBRXEHRNER, MESISEAR
FETERBENN FRMES 5 NS
B, WEHESRRBEHRXBNHE
B, JEHIR, EAEMN—E “BEBEERMSIS
R, IEXBRALAERL” . T —
BENERBR AR, HBEA—DEFAT L)
SE5FREIRG S, MmsEBANETH
ML,

B IMRAMES| SE
S—RI% AT, N&E\EE. ETm, &
EMPL. B4, HACEHTMRANRAR
WITHE, FgEAHESEMME GRS
25188 . XERMNZE-—EBEES
TERE “WERILIBE” .

XN ERIMEAR L. B, Ei7
MR RTTREN, i “1LEBEFEBEA
HMARGETXR ; EEMOAENETR
B, &6 “BHREENEIMREZEEE
HRRARES? 7, WIE RN SR E
ANEBAL? 7 PEEHRTRIDERR, S
FRMBRMBENTEH#ITSIS, BAE
SAENPEREEZWNENORERENK
FIKFE.

Bl XBAET, LR TEBHEST.
ERAEETRTE, SEEEEATE,D
ZRGM ‘TR . —1MASFRFR. &
HARHIRST D, REBIT MBI T,
TSI SEAHNBLURE . XFR4E
ERAREMLIRS B RENEAERIEHN
LI

iR EER
EHEEZMERAN, REFHLR. &
T.BR. ORE, SURGHMES, R
HEEF, FEEREFRIBEE A EFIR 5 W
IRZS.

WHRPRYINBARE, XAEES
. TRATHEEALR. RENEEFER
(£92700K-3000K) RE {2 #t HR R T 5 b &,

SpaChina - 2026 | 57



mHHEEE “HAEEER HES.
BRERNEFKIEFFZWMEFRIE,
RELAIMERE. DR TED 0
BERSE(WZER. WA PFEMRS K
(#M432Hz) , XL S B 4 35 BE A 3 BROR 1)
ALY o SIS i .
BYEREY SN EXENXE (EiF) . i
BETEER) ET (RARR)MNEH, &
SRR BREEILAEEBESICIZND
GRG, NMWREHOEE T
HIFIR S THRRBEZINER (2925274
KE), BREASIKMNILNES. BHRO
A, ERIHBENBTBISER, &I
IR R E M AOR R R R 5.
XESTTRMEEREE—NZRE R
MR, BEILAMSERNHBIRSFHRAN
BLRFIURMEFERRRZH.

ItEARNEDESSEE
XERRBHERER, BEANAEMHEE
MEZE, HTIHEUETINESNSSE
#. REOKTI, THIXBETIDHFESR
EAEMFAREFERE, MBURTRERIN
SISEFIBSBSNHEIBTEN. KI&
AEEENRE.

TERANEBRTELAEEN “HET
B~ . ZESPAIZESF, SISEF, “EEXT
SH, BREENBREIENTFFH" . £ZE
EESHMNI, SISH “BERNEHRET
WEyREN £, MARERAKRE” 3 ERE
RER, BSHBTBMNFTETEREEK
RIEERBEREE.

XERNYEIS, RREEFARE,
BB —TMITMEEZANARIBPHR
fE. UEARZIBEIIFEFTFERIERD.
HECHRBEEZWMBANRERE ZE&EBERM
Bt —FRE A9 5 35 B AN ARk B E RE S AR T
4, XSS MIIRREZHEX.

BHAEZLIEASPASERX, 2—3
M “SEINEER AR IR B <3 R ZEARASHY
AL” WF%H. BERREHEN, TB#—
RHHASh B R . MK BNE—FRE
M EEISIZSIAME: —fXTFES M
ZRGWETIE. URIMEBEFR. EE
NEFREXEREFNBHEHER MM,

XHMINER~RITEES . AR E
FH. TRF—HREHLEN. HUE5E—W
RIZIEIZ. BFEEHMM T A S I IXFh
RTINS R R B, bR A T & hE
REWHAPE. X, EEERSRARLE
S, AMARNZESEMMEN. XERED
BIRB M SEIPET . KRR RS, &
BETBLESTNITR S, EREEHM
BHAKME R FHI R,

58 | SpaChina - 2026

The Neurological
Rebuilding

Integrating neuroaesthetics into SPA and medical aesthetics
represents an evolutionary leap, from “addressing external
symptoms” to “optimizing internal states.” By Paper Moon

hether incorporating neuroa-

esthetics into SPA or medical

aesthetics, the essence lies in
making the service process “neuroscience-
driven.” At every step, we must consider: “Is
this service stimulating the client’s sympathetic
or parasympathetic nervous system?” What
we aim to achieve is a shift from merely
standardized services to “neuromodulation.” It
could be said that what we are doing may spark
a neuroaesthetic revolution in the realms of
SPA and medical aesthetics.

When clients step into a SPA or a medical
aesthetics clinic, they are buying far more
than just a massage or an injection. Beneath
the surface-level desires lies a deeper, more
fundamental longing, to break free from daily
stress and tension, to regain control over
their own state of being, and to experience a
radiance that emanates from within.

Traditional standardized service models
often stop at techniques and methods,
overlooking the physiological foundation that
makes all this possible: the human nervous
system. The integration of neuroaesthetics
is a profound response to this oversight,
a complete reimagining of services, from

philosophy to practice.

The Neuroscience-Driven

Service Process

Every service should be envisioned as a
meticulously orchestrated “neural journey.”
This requires practitioners, when designing each
step, to consistently examine one key question:
“Right now, is my service stimulating the
client’s sympathetic nervous system (triggering
tension and defensiveness) or nourishing their
parasympathetic nervous system (promoting
relaxation and restoration)?”

In SPA settings, elements like the gentle
murmur of flowing water and soft lighting are
not merely decorative — they serve a functional
purpose. Through mild sensory input, they
help suppress the alert activity of the amygdala,
sending the brain a signal that “this is a safe
space.” The pressure and rhythm applied by
therapists must also align with neural rhythms:
deep, slow pressure delivered in sync with the
client’s exhalation maximizes parasympathetic
activation, creating resonance between the
manual technique and the body’s internal
physiological waves.

In medical aesthetics, this principle becomes
even more critical. During preoperative
consultations, merely listing risks and prices

in a cold, detached manner can directly trigger



sympathetic-driven anxiety. Conversely, guiding
clients to visualize the “relaxed expression” and
“soothing presence” they will embody post-
treatment can activate neural circuits associated
with positive anticipation. During injections, a
physician’s guidance, “Please exhale as I guide
you, allowing this muscle to fully relax”, can
transform a potential pain stressor into an active
breathing and relaxation exercise in which the
client participates. This shift alters the entire

neurochemical environment of the treatment.

Employees as Neural Guides

Every frontline employee, whether a
consultant, therapist, nurse, or physician in
medical aesthetics, must evolve from being
mere technical executors into “neural guides”
with a foundational understanding of
neuropsychology. This requires them to master
a “neuro-calming syntax” that goes beyond
traditional communication techniques.

This capability reveals itself in subtle yet
meaningful ways. For example:

During a hot stone therapy session, the
therapist might say, “Let the warmth help your
nervous system settle into calm.”

When presenting a treatment plan, a
medical aesthetics consultant may ask, “What
kind of inner state do you wish your facial
expression to convey?” rather than simply,
“Which area would you like to improve?”

In preoperative preparation, a nurse guides
with a steady pace and assured rhythm, as
the cadence of speech itself can influence the
listener’s heart rate and stress hormone levels.

The key to training lies in helping staff
understand that their words, tone, even their
breathing rhythm, are all direct “tools” acting
upon the client’s limbic system. A therapist
who maintains calm breathing and a relaxed
posture can, through the mirror neuron
mechanism, gently guide the client into
a similar state. This ability is at the heart of
transforming standardized service into a deeply

personalized experience.

The Synergistic Role of
Environment

Within the framework of neuroaesthetics,
environmental elements such as lighting,
sound, scent, and temperature are
systematically integrated. When executed
effectively, they can precisely regulate a client’s

neurological and endocrine states.
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Replace bright, uniform lighting with

indirect, adjustable warm light sources. Specific
twilight color temperatures (approximately
2700K-3000K) help promote melatonin
secretion readiness, signaling the body to enter
“restoration mode.”

Background music is selected based on
principles of acoustic neurology. Priority is
given to natural soundscapes (such as flowing
streams or rainfall) or music at specific
frequencies (e.g., 432 Hz), characterized by
stable frequencies and rhythms below 60 beats
per minute. These sounds have been shown
to facilitate the transition of brain waves into
relaxed alpha states.

Essential oils such as true lavender
(calming), sweet orange (anxiety-soothing),
or sandalwood (meditation-enhancing)
are diffused through aromatherapy. Their
molecules travel directly via the olfactory
pathway to the limbic system, which governs
emotion and memory, enabling rapid
physiological intervention.

Maintain a room temperature slightly
above skin-level perception (approximately
25-27 °C) to avoid muscle tension triggered
by cold. Warm elements like heated stones,
blankets, or towels placed on the shoulders,
neck, or abdomen can directly activate deep
relaxation reflexes through thermal receptors.

Together, these elements create a
multisensory relaxation environment, gently
shifting individuals from a state of high daily

alertness into one of immersive, serene comfort.

Empowering Guests as Active
Participants
This represents the deepest paradigm

shift: transitioning the guests’ role from a
passive recipient to an active co-creator of
therapeutic outcomes. Success is no longer
determined solely by the therapist’s technique
or the physician’s skill, but by the ability to
effectively guide clients in mobilizing their own
neuro-regulatory capacity, thereby achieving
the highest level of collaboration.

In practice, this involves equipping guests
with simple “neuro-tools.” For example:

During a SPA massage, guiding the client
with suggestions like: “with each exhale,
imagine releasing tension into my hands.”

At the moment of a medical aesthetics
injection, directing attention to “the flow of
your breath, rather than the sensation of the
needle.”

During post-treatment recovery, teaching
gentle aromatic inhalation to soothe anxiety,
and so forth.

These subtle guides are, in essence,
teaching clients how to fish — imparting
self-regulation skills they can take with them
beyond the session. When clients realize that
by modulating their breath and focus they
can directly influence their depth of relaxation
or even their perception of pain, a profound
sense of control and accomplishment arises — a
benefit that will serve them well into the future.

Integrating neuroaesthetics into SPA and
medical aesthetics marks an evolutionary
leap from “treating external symptoms” to
“optimizing internal states.” What clients
ultimately take away extends far beyond
momentary relaxation or a changed
appearance. They gain a deep bodily memory
and cognitive map: experiential knowledge of
how their own nervous system works and how
to actively regulate it through breath, attention,
and environmental interaction.

This value cannot be replicated by products
or easily imitated by technique. It springs
from the memory of a deeply collaborative,
mind-body journey. When clients cannot
recreate this inner-outer synergy elsewhere, they
become the brand’s most loyal advocates. This is
precisely the most robust and profound brand
moat built through neuroscientific wisdom in a
landscape of homogeneous services.

The future of premium service will belong
to those brands that understand not only how
to heal the body, but also how to gracefully
modulate the inner landscape of the human

nervous system.
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Wisdom in
Silver Strands

Exploring the life leadership of menopausal women

n the ancient Ayurvedic tradition
Iof India, life is clearly divided into

four sacred stages: Brahmacharya (the
student phase), Grihastha (the householder
phase), Vanaprastha (the forest dweller
phase), and Sannyasa (the renunciant phase).
The third stage, typically

begins after one’s children have reached

“Vanaprastha,”

adulthood, coinciding precisely with the
timeline of menopause in women. In this
phase revered by wisdom traditions, the
individual is expected to withdraw from
worldly responsibilities, as if entering a forest
of the mind, to focus on spiritual exploration
and the sedimentation of wisdom. Ayurveda
teaches that this is not a fading of life, but a
profound spiritual awakening.

The “Vanaprastha” phase in Ayurvedic
philosophy paints a moving picture of life:
the individual sets aside family burdens,
moves to the forest’s edge, and begins shifting
attention from external achievements to
inner exploration. For women, the overlap of
this period with menopause is by no means
accidental. Traditional wisdom holds that
when the menstrual cycle ceases, a woman’s
creative force does not disappear; it transforms,
shifting from giving birth to physical life to

nurturing spiritual wisdom.

Wisdom Keepers

This transformation finds resonance in many

ancient civilizations. In the traditions of the
Cherokee Native Americans, women who have
stopped menstruating are called “Wisdom
Keepers.” They no longer partake in daily labor
but specialize in dream interpretation and
tribal decision making counsel. In traditional
Japanese culture, women who have passed
through the “Ju” stage (around age 50 and
beyond) are respectfully called “Toshiyori”
or “Baba,” meaning elders possessing special
insight. These cross cultural consensuses reveal
a truth forgotten by modern civilization:
menopause is not a defect, but a special period
of cognitive upgrading granted to women by
human evolution.

Grandmother Jia in Dream of the Red
Chamber (Hong Lou Meng) is the perfect
literary embodiment of “Vanaprastha”
wisdom. She is not at the peak of power in the
traditional sense, yet she becomes the actual
spiritual center of the Rongguo Mansion. A
close analysis of Grandmother Jia's form of
wisdom reveals a high degree of alignment with
the Vanaprastha ideal.

Grandmother Jia’s wisdom is integrative.
While Wang Xifeng manages concrete
affairs, Grandmother Jia provides direction
and boundaries. She keenly detects the
undercurrents beneath the surface of family
gatherings, skillfully using the theme of
“reunion” to maintain family cohesion. When

the family faces political risks, she draws on
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decades of life experience to make judgments
that preserve the whole. This kind of wisdom
transcends linear thinking, exhibiting a
profound insight into humanity, tempered
by time.

The Reconfiguration and

Upgrade of the Female
Menopausal Brain

Contemporary neuroscience is providing
astonishing empirical support for this
ancient wisdom. Research finds that the
postmenopausal female brain does not begin
to decline but initiates a unique “cognitive
reconfiguration program.”

A 2022 study from the University of
California, Los Angeles, found that the
connectivity patterns between the prefrontal
cortex and the limbic system in the brains
of postmenopausal women change, leading
to more stable and profound emotional
responses. Activity in the amygdala, which
drives intense emotional reactions, tends to
moderate, while connectivity strengthens in
prefrontal regions associated with long term
planning and empathic understanding. This
provides a biological basis for the emotional
stability of the “Vanaprastha” phase.

Meanwhile, a longitudinal study from the
University of Montreal shows that the decline
in estrogen, seemingly a “loss,” actually triggers
a series of neural adaptations. The brain is no
longer influenced by the hormonal fluctuations
of the menstrual cycle, leading to a more
stable and sustained cognitive state. Research
from the University of Toronto points out
that this stability allows women to develop a
more coherent and integrated worldview and
decision making framework.

Postmenopausal women perform
significantly better than younger women in
“conflict decision-making tasks.” They are
less disturbed by immediate emotions, more
capable of considering multiple interests, and
make more balanced, long-term judgments.
This ability is closely related to the increased
integration of the brain’s default mode
network. It is this very network, active
when we are at rest, that is responsible for
integrating memories, planning the future, and

understanding others.

The Loss of Tradition and Modern
Society’s Wisdom Blind Spot

Regrettably, post-Industrial Revolution
modern society has excessively “medicalized”
and “productivized” life. The wisdom value of

the Vanaprastha phase has been thoroughly
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marginalized. Menopausal women are forced

to continue playing the roles of their younger
years during a stage when they should be
focusing on inner growth, or they lose the
confidence and assurance they should have
about the future.

Fortunately, signs indicate a shift is
underway.

The McKinsey 2023 Diversity Report notes
that companies with a higher proportion
of female executives over 50 years of age
experience 23 percent lower stock price
volatility during crises. These women leaders
bring a different kind of decision making
wisdom, one that places greater emphasis
on systemic risk, more balanced long term
interests, and stronger organizational
resilience.

The University of Cambridge’s “Wisdom
Research Project” discovered that the optimal
period for practicing “wisdom rituals” in
many traditional cultures (such as the vision
quests of North American indigenous peoples
or Buddhist meditation traditions) is after the
age of 50. This remarkably coincides with the
completion period of neural integration in
the brain.

Globally renowned modeling agencies are
successively establishing “classic divisions”
specifically representing models over 40.
London’s “Silver Model Agency” only signs
models over 50. Its founder states, “Our
models are not replacements for youth. They
represent different beauty, different stories.”
The advertising language of the beauty industry
is also gradually shifting from “anti aging” and
“reversing time” to “embracing the years” and

“the beauty of wisdom.”

Individual and Civilizational
Progress Together

Rebuilding recognition of the value
of the “Vanaprastha” phase requires
multidimensional efforts.

The first is awakening at the individual
level. Women need to realize that symptoms
like hot flashes and insomnia are not signals
of disease but gateways to physical and mental
transformation. One can draw on traditional
wisdom to create a modern “Vanaprastha”
for oneself, engaging in regular solitary
contemplation, reducing unnecessary social
engagements, and pursuing creative rather
than draining activities.

Next is innovation in social structures,
creating formal channels for the integrated
wisdom of menopausal and postmenopausal
women to be shared and utilized. Following
this is a medical paradigm shift towards
“supporting transformation” during
menopause. Healthy navigation of menopause
should not be merely about hormone therapy;
it must include holistic support systems
encompassing physical and cognitive training,
spiritual guidance, and the reconstruction of
life’s meaning.

In Chapter 94 of Dream of the Red
Chamber, Grandmother Jia says, “Though
I am old, my mind is clear.” This simple
statement captures the essence of Vanaprastha
wisdom: it is not an increase in knowledge,
but a deepening of discernment; not a
strengthening of memory, but a leap in
integrative power.

When we rediscover the profound
significance of menopause as “Vanaprastha,”
we are not merely restoring a traditional
concept; we are repairing the integrity
of humanity’s cognitive ecology. A healthy
civilization needs the passion and drive of
youth, just as it needs the sedimentation and
clarity of autumn. The wisdom beneath those
silver strands, the integrative cognition carried
by women who have experienced the full cycle
of life, may be the most scarce resource in our
fragmented age.

When women enter this stage, what they
lose is merely reproductive capacity. What they
gain, however, is something far more precious:
an ability to perceive life’s complexity, a
perspective that transcends individual gain
and loss, a wisdom that connects past and
future. This wisdom, like fruit ripened over a
long season, has a deep flavor and a lingering
aftertaste, sufficient to nourish the latter half of
an individual's life and to illuminate the path

of civilization forward.
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Gloria Yuan

Principal of La Trinité ACADEMY

Certified Senior Aromatherapist and
Dedicated Lecturer, International
Federation of Aromatherapists (IFA)

Gloria Yuan holds a degree in Chemistry
from the University of British Columbia,
Canada. Since returning to Taiwan in

2001, she has pioneered the promotion

of internationally certified aromatherapy
training programs in the region. Dedicated
to advancing aromatherapy education, she
has introduced, translated, and reviewed
several authoritative international books
on aromatherapy. Gloria specializes in
creating holistic aromatherapy approaches
that support hormonal balance, emotional
well-being, and physical recovery, estab-
lishing herself as a trusted healing mentor
in this field.

The Wisdom of Flowing with

AROMATHERAPY

Supporting hormonal balance, bone health, and mind-body renewal
with aromatherapy. By Gloria Yuan

s women enter midlife (approximately

ages 40-55), their bodies and minds

undergo a series of significant
transformations, primarily stemming from
fundamental shifts in hormonal levels and
changes in life roles. Among these, hot flashes/
night sweats, bone density loss, and the
emotional transition often termed “empty
nest” anxiety are the three most common and
impactful challenges to quality of life.

It’s important to recognize that these issues
are not isolated; they are interconnected and
mutually influential. For instance, chronic
sleep deprivation can accelerate bone loss,
while reduced physical activity can intensify
emotional volatility. Therefore, adopting a
holistic perspective on well-being is crucial.
By understanding the nature of these changes,
women can transform this phase into an
opportunity for rediscovering themselves and

embarking on a new chapter in life.

Understanding the Core
Challenges of Menopause
Hot Flashes and Night Sweats. This is one
of the most classic symptoms of menopause,
primarily caused by declining estrogen levels
affecting the hypothalamus, the body’s
temperature-regulating center in the brain.
As estrogen decreases, the hypothalamus may
misinterpret the body’s temperature as too
high, triggering a cooling mechanism. This
results in sudden facial flushing, profuse
sweating, and rapid heartbeat. These episodes
can occur multiple times a day and are
particularly pronounced at night, severely
disrupting sleep. Many women report
that the sudden onset of hot flashes causes
embarrassment in social or professional
settings, potentially leading to social
withdrawal over time.

Bone Density Loss. This is a silent yet

profoundly consequential issue. Estrogen

SpaChina - 2026 | 65



SPA AND WELLNESS KNOWLEDGE | ZXitiz

plays a key role in maintaining bone density
by inhibiting the activity of osteoclasts (bone-
resorbing cells). As menopause arrives and
estrogen levels drop sharply, calcium loss from
bones accelerates. Initial stages often show
no obvious symptoms, but by the time back
pain or loss of height occurs, osteoporosis
may already be present. This not only limits
daily mobility but also increases fracture risk,
creating a vicious cycle where fear of fractures
discourages exercise, thereby further worsening
bone health.

Emotional and Role Recalibration. When
children grow up and leave home, many
mothers suddenly lose a long-held central
focus of their lives. This role shift often brings
a deep sense of loss and “empty nest” anxiety.
Simultaneously, social circles may narrow
during this phase, amplifying feelings of
loneliness. Some women may unconsciously
over-focus on their children’s lives or become
mired in uncertainty about the future. These
emotional pressures, in turn, exacerbate
physical symptoms like insomnia and
appetite changes.

For single women without the traditional
“empty nest” dynamic, stress during this
phase may stem more from workplace
competition, chronic overwork, anxiety about
personal achievement, or unspoken societal
expectations. This often manifests as persistent
fatigue, stiff neck and shoulders, light and
easily disrupted sleep, and even doubts about

self-worth.
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Aromatherapy: The Art of
Flowing with Change

Entering menopause does not signify the

beginning of decline, but rather a profound
reallocation of a woman’s vital energy. As the
reproductive function gradually completes
its natural purpose, the body quietly begins a
strategic redistribution of precious resources
— shifting from sustaining the reproductive
system towards supporting long-term health
maintenance and inner growth.

During this time, the body’s hormonal
changes move from cyclical fluctuations into
a phase of “systemic realignment.” While
aromatherapy does not directly supplement
external hormones, it can gently intervene
through multi-layered mechanisms: it helps
regulate internal balance, supporting a
smoother hormonal transition; it alleviates
specific discomforts like hot flashes and
insomnia, safeguarding daily physical and
mental comfort; and it can guide psychological
transformation, accompanying women as they
embrace this new life chapter with greater
poise and confidence.

In this transitional period, various physical
changes are actually the body’s wise signals.
Hot flashes may be the internal regulation
system learning a new way to find balance;
changes in bone density signal the skeletal
maintenance mechanism entering a new mode;
and emotional fluctuations mark a significant
updating and recalibration of self-perception.

The unique advantage of aromatherapy

lies in its philosophy of “working with the
body’s natural wisdom.” It does not force
change but offers supportive, bidirectional
regulation and multi-system synergy. Like a
guide who understands the body’s language,
it can transform this inevitable transition
into a journey that is felt gently and can
even become a source of nourishment. Scent
directly opens the door to the brain’s centers
of emotion and memory: grounding and
calming frankincense and vetiver are suited
for introspection and meditation, assisting in
the process of gratitude and release regarding
past roles; while bright, warm sweet orange
and jasmine can stir inner vitality, helping to
redefine self-worth and open new, creative
directions for life beyond midlife.

Balancing Hormonal Fluctuations:
Geranium essential oil, whose components
gently regulate the Hypothalamic-Pituitary-
Ovarian (HPO) axis, helps ease the dramatic
hormonal swings of perimenopause.

Supporting the Compensatory System:
Black Pepper and Cedarwood essential oils
support adrenal function, helping the body
adapt as hormone production shifts from the
ovaries to other sources like the adrenals.

Promoting Liver Metabolism: Rose
Geranium and Lemon essential oils can
support the liver in metabolizing excess
hormones, helping prevent hormonal
imbalance.

Soothing Hot Flashes: The menthol in
Peppermint essential oil provides a cooling
sensation, offering immediate relief from hot
flash discomfort.

Calming the Nervous System: Lavandula
angustifolia and Anthemis nobilis essential
oils increase GABA activity and modulate the
limbic system, helping to ease anxiety, improve
sleep, and rebuild the “stress-relaxation”
rhythm.

Nourishing and Relaxing: Oils like Sweet
Orange and Jasmine uplift the mood and ease
tension.

Menopause is a pivotal turning point where
a woman can transform her accumulated
life wisdom into enduring vitality and inner
equilibrium. On this journey of redefining
oneself, both body and mind are learning a new
art of balance. When we shift our perspective
from “fighting symptoms” to “understanding

>

the signals,” we can uncover the positive

meaning inherent within this transition.
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Dai Jiongjie is the Executive Dean of the
Shanghai Precision Functional Medicine
Institute. A Chief Physician and disciple of
medical luminary Wang Ximing, he special-
izes in treating musculoskeletal diseases
and rehabilitating sub-healthy populations
with spinal and joint issues. Dai integrates
traditional Chinese and Western medicine,
practicing in the Netherlands. He provides
unique insights and treatments for sub-
health syndromes and aging prevention.

A former visiting lecturer at Shanghai Jiao
Tong University, he is also a contributing

writer for health columns.
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Menopause Through the Prism of

CHINESE MEDICINE

Many practitioners of Chinese medicine refer to menopause as a
“second spring” for women, the beginning of a new kind of maturity.
By Dr. Dai Jiongjie

hen Ms. Chen, aged 45, first

felt that wave of nameless heat

rise from her chest, she thought
she had caught some strange illness. It was
not until she visited a practitioner of Chinese
medicine and was told by an elder physician
in his seventies, “Your life is simply changing
seasons, as naturally as a tree sheds its leaves
in autumn,” that she realized she was entering
menopause.

Chinese medicine does not use the clinical
expression “menopausal syndrome.” Instead, it
gently calls this transition Tian Gui Jie, or “the
exhaustion of the heavenly water.” This phrase
originates from The Yellow Emperor’s Classic
of Internal Medicine and describes the natural
process of the essential gi in a woman’s kidneys
transitioning from abundance to decline, much
like the waxing and waning of the moon or the
turning of the seasons.

Imagine the body as a carefully tended
garden, with kidney essence being the vital
substance within the soil. After decades of
nurturing life, managing a household, and
dedicating oneself to work, these essential
substances have been wisely utilized. Reaching

one’s forties or fifties does not mean these

essences are depleted. Rather, the body
intelligently reallocates them, shifting their
purpose from procreation to nourishing the self,
from outward giving to inward enrichment.
Practitioners often prefer this explanation:
“It is as if your body was once a large family
home raising children. Now the children have
grown and moved out, and the house suddenly
has many empty rooms. You are not ill. You
have gained space to renovate and decorate

according to your own heart’s desire.”

A Rebalancing of Yin and Yang

In Chinese medical theory, the various
discomforts of menopause are often attributed
to an “imbalance of yin and yang.” Yet
this “imbalance” is not a mistake but an
opportunity for recalibration.

“Yin deficiency with effulgent fire” is the
most common constitutional state during
menopause. One can imagine the body’s “yin
fluids,” the nourishing substances, as the dew
of night, and the “yang qi” as the sunlight of
day. After several decades, the dew gradually
diminishes, making the sunlight seem relatively
stronger. This is why symptoms of “deficient

fire” such as hot flashes, night sweats, and



insomnia appear.

Interestingly, Chinese medicine sees not
just the “fire” but the spirit and emotions
involved. Zhang Zhongjing documented in
Essentials from the Golden Cabinet: “When
women experience organ irritability, they are
prone to sadness and a desire to weep, as if
acted upon by spirits.” This describes what may
seem like a pathological state, but it can also
be understood as a process of changing energy
flow. When the essence once dedicated to
reproduction transforms into spiritual wisdom,
the ocean of emotions may temporarily
become turbulent.

Chinese medicine never views emotional
symptoms as enemies to be eliminated.
Instead, it teaches us how to coexist with these
changes.

The theory of “internal injury by the seven
emotions” posits that each emotion corresponds
to an organ system: anger harms the liver,
joy harms the heart, pensiveness harms the
spleen, grief harms the lungs, and fear harms
the kidneys. The emotional fluctuations of
menopause are, in fact, signals from the organ
systems as they seek a new equilibrium.

A practitioner might say to a patient: “Your
irritability is not a character flaw; it is your liver
blood redistributing itself. Your sadness is not
weakness; it is your lung qi releasing the past.

Your anxiety is not neurosis; it is your kidney

essence telling you to slow down and listen to

Bringing Menopausal
Wellness into Daily Life

Many solutions for menopausal
regulation in Chinese medicine are
hidden in the grocery market and one’s
own kitchen.

Black beans, black sesame seeds, and
black fungus are known as “the grains of
the kidney.” Chinese medicine believes
black foods enter the kidney channel and
can replenish kidney essence, alleviating
menopausal lower back soreness and
joint pain.

The classic formula Gan Mai Da Zao
Tang, from Essentials from the Golden
Cabinet, contains only three ingredients:
licorice root, wheat, and jujube dates. It
tastes like a mild grain tea but can soothe
heart vexation, insomnia, and emotional
fluctuations.

The Taixi point, located in the
depression behind the inner ankle, is
known as the “source point of the kidney
meridian.” Massaging it for five minutes
daily is like recharging kidney essence. The
Sanyinjiao point, on the inner side of the
lower leg, is where the liver, spleen, and
kidney meridians converge. Massaging it
before bed can pacify deficient fire and

guide it back to its source.

its voice.”

The “method of overcoming emotions
with emotions” recommended in Chinese
medicine is simple and intriguing: when
irritable, practice calligraphy (metal overcomes
wood); when sad, watch a comedy (fire
overcomes metal); when overthinking, engage
in more physical activity (wood overcomes
earth). Every emotion can find an outlet for

transformation.

Chronological Nourishment, The
Medicine of Time

The Yellow Emperor’s Classic of Internal
Medicine proposes the life cycle law of “seven
for women, eight for men”: women experience
a major change every seven years. Around
the age of forty nine, “the Conception Vessel
becomes deficient, the Thoroughfare Vessel
declines, and the heavenly water is exhausted,”
marking the entry into menopause. This
timetable is written into the code of life.

But the temporal wisdom of Chinese
medicine extends beyond this.

The nourishment method of the Zi Wu Liu
Zhu, or midnight noon ebb flow, aligns with
the body’s meridian clock: the period from 11
PM to 1 AM is governed by the gallbladder
meridian, and sleeping during this time best
nourishes yin; from 5 PM to 7 PM is governed
by the kidney meridian, and taking a walk
then best strengthens the kidneys. Living in
harmony with this meridian schedule naturally
awakens the body’s self healing capacity.

The seasonal nourishment method advises
eating more green vegetables in spring to
soothe the liver, sweating appropriately in
summer to clear the heart, using white foods in
autumn to moisten the lungs, and consuming
root vegetables in winter to tonify the kidneys.
Menopausal care should also dance to the
rhythm of the seasons.

The most inspiring wisdom of Chinese
medicine is that it always points toward
growth, not decline. That is why many
practitioners call menopause a “second spring”
for women. Ancient texts already spoke of
“elder women having abundant blood,”
suggesting that after menstruation ceases,
qi and blood no longer flow downward but
instead rise to nourish the face and enrich
the brain. This explains why many women
experience clearer thinking and a surge in

creativity after menopause.
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b A new world constantly seeking dynamic balance

between “tradition” and “transformation”. By Fifi Kao

n the golden desert shores

of the Persian Gulf, a city

is reshaping its skyline at

a breathtaking pace — and

along with it, the world’s
imagination of the Middle East. Dubai, once
a modest port reliant on pearl diving and
trade, has now become a gleaming symbol of
globalization. Its story of transformation is not
merely about wealth accumulation, but about
the strategic wisdom of reinventing itself in a
rapidly changing world.

Just over two decades ago, driving from
Dubai to Abu Dhabi meant passing through
endless, monotonous desert on both sides of
the highway, occasionally broken by the slender
shadows of camels moving across the dunes.
The Dubai Creek was the city’s lifeline, where
wooden abras — traditional ferries — gently
carried goods and locals across the water. The
rich scent of spices wafting from the markets,
mingled with the damp stone odor of the old
quarter’s alleyways, formed the city’s most
primal breath.

Change began almost imperceptibly, yet

with thunderous force. At first, it was as a
colossal construction site by the sea, dense
with cranes like a forest of metal. Then came
the unbelievable “World Islands” project,
whose advertisements proclaimed you could
buy “France” or “Australia” in Dubai. In
those days, the air was charged with an almost
frenzied optimism, money and dreams rising
ceaselessly, day and night, in the form of
concrete and steel.

The real turning point, however, was the
construction of the Burj Khalifa. It was no
longer just a building being “built,” but one that
seemed to “grow.” Every few weeks, looking up,
you felt it pierced ever higher into the clouds.
When the global financial crisis struck in 2008,
the tower’s site fell silent — a mute witness to
worldwide panic. Many believed Dubai’s dream
had shattered, but the city displayed a resilience
inherited from its desert ancestors. And when
the Burj Khalifa was finally illuminated amidst
fireworks in 2010, it was no longer just the
world’s tallest building — it was a declaration
that Dubai would not fall.

In the decade that followed, change

permeated every vein of the city. Sheikh
Zayed Road, once a somewhat empty main
artery, became flanked by skyscrapers clad in
glass, their nightly light shows transforming
the road into a flowing river of radiance. The
metro, launched in 2009 with its driverless red
carriages, glided quietly above the city, carrying
residents, once dependent on cars, to emerging
neighborhoods. Where desert highways once
stretched, now stand the Dubai Mall, the Dubai
Opera, and the vast musical fountain, all set
against the backdrop of towers that seem to
touch the stars — a surreal scene reminiscent of
the modern utopia in Zootopia.

has also shifted and

multiplied. Dubai Marina and Jumeirah Beach

The city’s “heart”

Residence, with their modern apartment
towers and winding canals, have recreated
a “new Mediterranean” lifestyle on the edge
of the desert. Meanwhile, Downtown Dubai,
centered around the Burj Khalifa, has become
the ultimate template of globalized prosperity.
The old city has not disappeared; rather, it has
been carefully “awakened.” The wind-tower

houses of the Al Fahidi Historical District has
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been restored and transformed into boutique
hotels and cafés. Here, you can sit in a
traditional courtyard working on transnational
business via tablet, while just beyond the wall,
the ancient Dubai Creek flows, where abras still
ferry passengers — now joined by many curious
tourists wielding cameras.

People are the most vivid part of this
transformation. Twenty years ago, Arabic,
Hindi, and Urdu dominated the soundscape.
Today, walking into any mall or office, English
is the lingua franca, surrounded by a tapestry
of French, Russian, Chinese, Korean... Dubai
has truly become a “testing ground for global
citizens.” During Ramadan, lavish iftar feasts
are held in five-star hotels, while neighboring
restaurants operate normally for non-Muslim
patrons. This delicate, sustained balance is
Dubai’s unique social art.

Yet some things remain constant, buried
like bedrock beneath the shifting sands. The
desert is still there — only pushed farther back
by manicured golf courses and lush parks. On a
winter’s night, you can still drive half an hour to
stand on silent dunes beneath a waterfall of stars,
feeling as though two decades have passed like a
gust of wind over the sand. And within the city,
despite the cool grandeur of skyscrapers, there
persists an instinctive generosity —a communal
kindness rooted in nomadic tradition — that
surfaces in unexpected moments. This may be
Dubai’s deepest secret: it wraps itself in cutting-

edge technology and bold vision, yet within, it
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he New Dubai Opera House

still preserves the pragmatic spirit and warm

hospitality of its Bedouin heart.

An Economic Transformation
Strategy Beyond Oil

Dubai’s economic development trajectory is
nothing short of a miracle in modern economic
history. Contrary to widespread perception, oil
revenues contribute to less than 5% of Dubai’s
GDP, as the city has long achieved remarkable
economic diversification. The “Dh300 Billion
Industrial Strategy” announced in 2020 aims to
increase the industrial sector’s contribution to
GDP from the current Dh133 billion to Dh300
billion by 2030. It focuses on future industries
such as aerospace, maritime, pharmaceuticals
and medical equipment, hydrogen energy, and
electric vehicles.

Tourism has become a vital pillar of Dubai’s
economy, demonstrating incredible resilience
even during the pandemic. In 2023, Dubai
welcomed 17.15 million international visitors,
surpassing pre-pandemic levels and ranking
first globally. Dubai’s trade and logistics
stature continues to strengthen; Jebel Ali Port
has consistently ranked among the world’s
top ten container ports for years, while Dubai
International Airport is one of the busiest
international aviation hubs globally.

Fintech and the digital economy represent
Dubai’s latest growth engines. In 2022, the
number of fintech companies registered in the

Dubai International Financial Centre (DIFC)

grew by 289%, with assets under management
reaching $2.5 trillion. The Dubai Metaverse
Strategy, meanwhile, plans to create 40,000
virtual jobs and add $4 billion to the city's
economy by 2030, showcasing its ambition for

the future.

An International Melting Pot of
Tradition and Modernity

Today, Dubai’s international character is reflected
in its demographic makeup, where expatriates
constitute over 85% of the population, hailing
from more than 200 countries and regions.
This diversity makes Dubai a genuine global
cultural crossroads, resulting in a cultural
landscape marked by a unique duality. It
steadfastly preserves Arab and Islamic traditions
while fully embracing global modernity. This
balance is vividly embodied in daily life: Arab
businessmen in traditional white kanduras
manage transnational operations from the
world's tallest building; the traditional Emirati
breakfast Balaleet coexists with New York style
brunches; the call to prayer from mosques on
Fridays shares the city’s soundscape with live jazz
from weekend bars.

English serves as the common language of
business, lowering barriers to international
communication, while multilingual government
services, including support for Chinese, further
foster an international environment. Annual
events such as the Dubai International Film
Festival, Art Dubai, Dubai Design Week, and
Arab Fashion Week gather global creative
talent, forming a unique cultural ecosystem.

Dubai’s

makes it a natural bridge connecting East

strategic  geographic  location
and West. It provides access eastward to
emerging Asian markets, connects westward
to Europe and Africa, and reaches northward
to the Commonwealth of Independent States.
Positioned in a time zone between Europe and
Asia, it facilitates synchronized work with major
global markets. This dual role as a geographic
and cultural bridge makes Dubai an ideal
choice for the regional headquarters of many
multinational corporations.

Notably, Dubai

equilibrium between cultural openness and

maintains a careful
local values. While allowing diverse cultural
expressions, it steadfastly upholds core Islamic
values, such as respect for religious sites and
dining restrictions in public during Ramadan.

This “bounded openness” shapes Dubai’s



distinct social fabric.

The city’s cultural policy emphasizes
“soft power” development. Through cultural
institutions like the Dubai Opera, the Al
Fahidi Historical District, and the Museum of
the Future, it showcases traditional heritage
while exploring cutting edge art. The parallel
observance of traditional celebrations during
Ramadan alongside special events in modern
malls exemplifies a skillful blend of cultural

preservation and innovation.

A Business Environment of
Opportunities and Challenges
The advantages of doing business in Dubai
are evident. Free zones offer 100% foreign
ownership, zero personal income tax, and full
repatriation of capital and profits. World-class
infrastructure includes the busiest airport and
port in the Middle East. A politically stable
environment with clear regulatory frameworks,
a strategic location supported by mature
logistics networks, and a relatively safe living
environment further add to its appeal.
However, challenges coexist. The market is
highly competitive, particularly in retail, real
estate, and hospitality. The cost of living remains
high, especially for housing and education.
Extreme summer temperatures, which can
reach 50°C,

work and activities.

significantly impact outdoor
Cultural differences
require a considerable period of adaptation
for foreigners. Although the crime rate is low,
the risk of cybercrime is increasing rapidly

alongside digitalization, presenting substantial

security concerns.
Dubai’s

different enterprises. For companies seeking

value proposition varies for
access to Middle Eastern and African markets,
it serves as an ideal springboard. For tech
startups, the testing environment and financing
opportunities Dubai provides are attractive.
However, small businesses heavily reliant on
local consumption may face the challenge of a

saturated market.

Traditional Wellness and the
Future of Medicine
The essence of Dubai’s health and wellness
culture lies in a seemingly contradictory yet
harmonious unity. It weaves the ancient life
wisdom rooted in its deserts and oases with
the most cutting-edge modern scientific
understanding into a delicate yet highly effective
web of well-being. Here, health is not a one-
dimensional treatment but an art of living that
permeates daily life, blending time and space.
Traditional Arabic medicine, or Tibb, is
not confined to ancient texts; it flows vibrantly
through the dietary habits and life rhythms
of contemporary Dubai. This philosophy
emphasizes the “attunement” of holistic balance
and vital energy, viewing health as a harmonious
state of body, mind, and environment. Saffron
is no longer just a costly spice. Modern research
confirming its antioxidant and antidepressant
properties has made it a core component in
essential oil massages at high-end spas, and it is
infused into warm winter beverages to soothe

nerves and warm the body and soul. Black seed

Jebel Ali

oil, hailed as a “cure for all diseases” and used
since the time of the Prophet, now comes in
exquisitely designed glass dropper bottles on the
shelves of health food stores. Believed to boost
immunity, its efficacy is garnering increasing
attention in international studies. Frankincense,
a resin from Oman’s Dhofar region whose
smoke once rose as temple incense, now aids in
focusing the mind during incense ceremonies in
premium yoga and meditation classes, while its
anti-inflammatory properties make it a prized
ingredient in natural skincare products.

Diet is the most everyday manifestation of
this ancient wisdom. Dates, revered as “desert
bread,” are a natural source of quick energy,
rich in fiber and minerals. Consumed first to
gently awaken the digestive system during Iftar
in Ramadan, this tradition is underpinned by
precise physiological insight. Camel milk has
journeyed from Bedouin campfires to urban
organic supermarkets. Lower in fat and lactose
than cow’s milk and rich in active proteins
and insulin-like compounds, it is not only
made into fresh drinks and ice cream but also
developed into premium skincare lotions and
soaps, becoming a symbol of nourishment from
within and without. These ancient ingredients
are being revitalized, through modern
nutritional analysis and food technology, with
a new life that aligns with global health trends.

It is this rich cultural soil that has given rise
to Dubai’s unique high-end wellness tourism
products. Visitors are not forced to choose
between tradition and modernity but can
immerse themselves in a deep experience where
both converge. In the luxurious Bedouin-style
tents of the Al Maha Desert Reserve, guests can
partake in “desert star therapy” under the Milky
Way, listening to tales of ancient constellations
and holistic balance, followed the next morning by
sunrise yoga on pristine dunes with a professional
guide. At top-tier resorts on the Palm Jumeirah or
along the Azure Coast, beachfront yoga and sound
healing with singing bowls are daily offerings, while
spa centers provide facial treatments that blend
Arabic herbal knowledge with Swiss precision
instruments. The distinctive “camel milk therapy”
program allows guests to savor specially crafted
dairy products and indulge in full-body wraps
using camel milk, letting this age-old nourishment
touch every inch of their skin.
Dubai has

expanded the concept of “wellness” to encompass

Simultaneously, strategically

cutting-edge “medicine,” establishing itself as
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a key global destination for medical tourism.
This goes beyond a simple combination of “high
quality” and “competitive pricing.” It represents a
patient-centered, efficient, and seamless systemic
experience. The Dubai Healthcare City (DHCC)
and its surrounding areas have attracted world-
renowned institutions like the Cleveland Clinic
Abu Dhabi and the American Hospital. Their
heart centers perform some of the world's most
complex bypass and minimally invasive valve
surgeries, with post-operative recovery rooms
often overlooking the turquoise waters of the
Arabian Gulf. In plastic and cosmetic surgery,
top-tier expert teams from Europe, America,
and South Korea utilize state-of-the-art robotic-
assisted surgical equipment and 3D imaging
technology for precise jaw reconstruction or
personalized aesthetic procedures, with waiting
times potentially just a fraction of those in
Western countries.

More remarkably, Dubai has crafted medical
tourism into a “stress-free,” high-end integrated
service. From the attentive coordination of
multilingual patient care managers and expedited
specialist appointments and visa facilitation,
to providing comfortable accommodation for
international patients' families and leisure options
for the recovery period, it addresses every anxiety
and inconvenience in the medical journey.
Here, the recovery phase from a complex knee
replacement surgery can seamlessly transition to
physiotherapy in a desert hot spring. Following a
preventive, advanced genomic cancer screening,
a client can immediately embark on the natural
healing of a mangrove kayaking adventure.

This is the complete picture of Dubai’s
health and wellness culture. It allows ancient
wisdom to reflect a new sheen on the glass
facades of skyscrapers and envelops the most
austere medical technology in a humanized
embrace woven from desert warmth and
oceanic serenity.

Today, Dubai’s healthcare system is rapidly
transforming towards high technology. The
UAE's Al Strategy places healthcare as a core
domain. The Dubai Healthcare City (DHCC),
the world’s largest healthcare free zone, brings
together medical professionals and cutting-edge
technology from over 90 countries.

Robotic surgical systems like the da Vinci
Surgical Robot are routinely used in multiple
hospitals. 3D printing technology is applied to
create custom prosthetics, dental restorations,

and even organ models. Telemedicine and
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wearable device monitoring enable more precise
chronic disease management. Genomic research
and personalized medicine are in a phase of rapid
advancement. In addressing regionally prevalent
diseases like diabetes, the Dubai government has
launched several innovative programs, including
smart insulin delivery systems and digital health

management platforms.

A Vision for a Sustainable

Smart City

Dubai’s future is no longer content with merely
sketching breathtaking silhouettes on the
horizon. It is pivoting towards a more profound,
quiet, yet grander act of self-reinvention. Shifting
its gaze from the passion for conquering physical
heights to the wisdom of building sustainable life
systems and the ambition of weaving intangible
digital networks, the city is attempting to
compose a long poem about a future of balance,
resilience, and perpetuity between the scorching
desert and the azure gulf.

At the heart of this blueprint lies the Dubai
2040 Urban Master Plan, a declaration imbued
with humanistic warmth. It pledges to dedicate
over 60% of the city’s land to public open spaces
and green corridors, striving to transform
a “city of parks” into a “park city.” Future
communities will be built around the concept of
the “20-minute city,” where residents can meet
all their living, working, and leisure needs within
a comfortable walking or cycling distance. The
city's fabric, once structured around highways as

its arteries, will be rewoven with denser networks

of pedestrian-friendly streets, shaded bicycle
lanes, and seamlessly integrated public transport.

Supporting this vision is the ambitious clean
energy target of sourcing 75% of its power from
renewable sources by 2050. The cornerstone
of this goal is landmark projects like the
Mohammed bin Rashid Al Maktoum Solar Park.
This vast photovoltaic array in the heart of the
desert functions as a modern oasis, harvesting
solar energy. It not only generates electricity
but also serves as a testing ground for the latest
concentrated solar power and energy storage
technologies, even exploring the potential of
green hydrogen, providing a Dubai model for the
energy transition across the Gulf region.

Simultaneously, the “Smart Dubai” initiative
is transforming the city into a vast, intricate
digital organism. Artificial Intelligence is
becoming its invisible “digital cortex,” analyzing
real-time traffic data from thousands of sensors
to dynamically adjust traffic signals, allowing
vehicles to flow with conscious-like smoothness.
It assists doctors in identifying the subtlest
signs of pathology in medical imagery, pushing
diagnostic precision to new frontiers. It can even
predict peak usage of public utilities to optimize
the distribution of water and electricity.

Dubai’s profound insight lies in recognizing
that its greatest sustainable resource is not oil,
but the adaptability and innovative spirit forged
in its harsh environment. It understands how
to turn challenges themselves into incubators
for innovation. Water scarcity, for instance,
has spurred the development of some of the
world's most efficient desalination and water
recycling technologies. The intense heat has
driven architectural technology toward ultra-
low energy consumption and passive cooling
solutions. The city continuously seeks a
dynamic equilibrium between “tradition” and
“transformation,” ensuring it does not lose its
cultural coordinates on its swift voyage forward.

This city, this former desert settlement that
once navigated by stars and camel bells, is
now charting a new course, not just for itself,
but for the world. It is drawing a blueprint for
how to build a future metropolis that is not
only efficient and prosperous but also resilient,
intelligent, and full of vitality on a planet of
finite resources and changing climate.

Therefore, Dubai’s story is far from its final
chapter. It is instead opening a more complex
and captivating sequel. The only certainty is

that change will remain its constant melody.
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A Selection of Dubai Spa Hotels and Resorts
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Bvlgari Resort Dubai

erched on a seahorse-shaped island in Jumeirah Bay, the Bvlgari Resort
P Dubai masterfully blends Mediterranean elegance with the spirit of the
Middle East. Embracing panoramic sea views, it features Bvlgari’s first Marina
and Yacht Club, with nautical inspiration woven throughout its design — where
silken waves and golden sands intertwine to create a diamond-like dreamscape.
It offers 101 rooms and suites, along with 20 Bulgari Villas overlooking gardens
and the sea. Each accommodation is complemented by a high standard of
bespoke services, from in-room check-in to 24-hour personalized butler. On the
ground floor, the Bulgari Spa includes 7 treatment rooms and a couple suite, a
hammam, a large 25m indoor pool and an iconic vitality pool inspired by the
ancient Caracalla Roman baths. Additionally, it also introduces newly curated

therapies and grooming for both men and women.

From the azure shores of Dubai to its golden deserts, luxury hotels are scattered like

pearls across the landscape. They stand as palaces, sail-shaped icons, modern retreats,
or urban oases, yet each embodies the essence of authentic Arab hospitality, offering a
collection of SPA experiences infused with Arabian tradition. Here, guests are invited to
sink into tranquility and rediscover a profound sense of inner balance.
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Armani Hotel Dubai

ith its landmark location inside the iconic Burj Khalifa, the
WArmani Hotel Dubai stands as the first hotel designed by Giorgio
Armani. Each of its 160 rooms and suites embodies the Armani aesthetic
philosophy, furnished with custom-made pieces and meticulously
selected textiles. The 12,000-square-foot Armani/SPA embodies the
Armani lifestyle and design philosophy, offering luxurious wellness
facilities including personal fitness training, sequential thermal bathing,
a swimming pool and relaxation lounge experiences. Its signature
treatments, such as MU for deep relaxing sensation, LIBERTA for free
mind and body from deep physical stress, and FLUIDITA to restore
balance and vitality, are tailored to individual needs. Guests can choose
from distinct restaurants showcasing Japanese, Indian, Mediterranean, and

authentic Italian cuisines, or enjoy panoramic views of the Middle East’s

largest musical fountain from the Armani / Lounge.
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Palace Dubai Creek Harbour Hotel

estled within Dubai Creek Harbour, the Palace Dubai

Creek Harbour Hotel brings a touch of refined elegance
to the city’s skyline within a refreshing, avant-garde waterfront
district. Connected to a major bridge, it blends convenience
with serenity. This sanctuary features an infinity pool, a 24/7
IRz fitness centre, guest rooms, dining spaces, and a vibrant Qix
Club for kids aged 4 to 12. The spa offers a haven of restoration,
complete with dedicated treatment spaces and a scrub room.
Using exclusive products formulated with 100% natural active
ingredients, therapists deliver personalized experiences, from
augmented massage to advanced bio-lifting treatments, guiding
guests toward renewed balance and vitality through mindfulness

and holistic harmony.
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Four Seasons Resort Dubai at
Jumeirah Beach

our Seasons Resort Dubai at Jumeirah Beach is
Fa traveller’s playground, with the waters of the
Arabian Gulf on one side and Dubai’s iconic cityscape
on the other. Guests can savor Far Eastern flavors
at Sea Fu as the sun sets, unwind in the soothing
ambiance of Hendricks Bar after dark, or embark on
an adventure of a lifetime in the desert. The Pearl
Spa features 10 treatment rooms, a Spa minibar, fully
equipped changing rooms, and relaxation facilities.
— 2
=T HREE

Inspired by the desert, the tailored treatments
include a signature Pearl Spa experience that can

be personalized to individual preferences. After a
treatment, guests may retreat to the exclusive lounge
or lush greenery for quiet rejuvenation. Families with
children can enjoy the active pool or opt for the quiet

pool zone, both offering a variety of water activities.
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One&Only The Palm

ocated on Dubai’s glamorous Palm Jumeirah, One&Only The Palm
Lwelcomes guests into a lobby that feels like a designer paradise painted
in shades of white, ivory, cream, and gold. Facing the resort is an 850-square-
meter main pool, shaded by lush greenery and overlooking the shimmering
waters of the Arabian Gulf. Throughout the property, palms and verdant
foliage breathe natural life into the serene, neutral spaces, creating an Ins
style that is both harmonious and refreshing. The restaurant hosts weekly
themed dinners. A tranquil retreat set amidst gardens and fountains leads to
the UAE’s only Guerlain Spa. This haven of calm is subtly scented with notes
of cedar, ebony, and frankincense. Inside, nine treatment suites — including
couples’ suites — are complemented by a relaxation room, a private steam

room, and an adults-only pool, all offering personalized wellness experiences.
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Al Maha, a Luxury Collection Desert
Resort & Spa, Dubai
Tucked away in the heart of the Dubai desert, Al Maha, a Luxury
Collection Desert Resort & Spa, offers a secluded sanctuary. The 42
villas crowned with Bedouin-inspired tents are scattered across the dunes,
each featuring a private pool. Nestled amidst palm trees with sweeping
views of the desert dunes, the Al Maha Spa provides signature treatments
that blend natural botanicals, herbs, and essential oils — such as the
muscle-easing Sodashi Oud renewal therapy and the deeply relaxing Al
Maha Body Journey. The tranquil, nature-immersed space includes both
single and couple treatment rooms, a sauna, and a steam room. Dining
here is equally exceptional, ranging from traditional Arabic cuisine to

international dishes. Guests can also partake in desert experiences like

camel trekking, archery, and horse riding.
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Jumeirah Marsa Al Arab

n a secluded curve of Dubai’s Jumeirah Coast, Jumeirah Marsa Al Arab
Orises between golden dunes and the Arabian Gulf, its flowing beige
curves embodying a timeless, understated elegance. The hotel offers 386
rooms and suites, adorned with noble woods and hand-knotted silk rugs.
The lobby is graced by breathtaking crystal chandeliers composed of over
1,500 hand-blown, shell-shaped crystal pieces. The eleven curated dining
experiences and four destination bars, each transforming from day to night
with distinct atmospheres. Spanning three floors, the Talise Spa features 13
treatment suites with private terraces, an indoor pool, and a dedicated female-
only floor. Therapies in the Remedy Suite are supported by four innovative
technologies, such as Cryotherapy and the Chromo Space Bed. Through
partnerships with EviDenS de Beauté, Swissline, and GROUND Wellbeing,

the Talise Spa delivers bespoke experiences tailored to every guest.
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Madinat Jumeirah — Jumeirah Al Qasr

inding along a waterway lined with palms, guests arrive at
W]umeirah Al Qasr, a palace-inspired hotel in Dubai that draws
inspiration from the tales of One Thousand and One Nights. Its sand-
hued fagade blends seamlessly with the surrounding desert, while the
interiors evoke the grandeur of an Arabian royal residence. Inside,
gilded chandeliers, marble staircases, and intricate copper wall reliefs
create an atmosphere of opulent sophistication. Dining options are
plentiful, from the celebrated Italian Pierchic, perched over the sea, to
the jazz club-style steakhouse, The Hide. The rooms are spacious and
richly appointed, with details that reflect regal elegance and luxury.
Set within tropical gardens and azure waterways, the Talise Spa offers

26 indoor and outdoor treatment rooms and saunas. It introduces a

pioneering series of Red-Light Therapies, featuring Dubai’s first Red
Light Yoga sessions, Red Light Therapy Bed, LED Light Therapy Face
Mask, and Red Light Repair Therapy.
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Jumeirah Burj Al Arab

ising 321 meters from a manmade island
Roff the coast of Dubali, the Jumeirah Burj
Al Arab resembles a majestic sail gliding across
the Arabian Gulf. The hotel features 202 duplex
suites, each offering panoramic views of Dubai’s
golden coastline, along with nine restaurants and
bars. Among them is Al Muntaha, which provides
an unparalleled dining experience in the clouds.
Located on the 18th floor, the Talise Spa adopts
a thoughtful and holistic approach to wellness,
housing a sauna, herbal steam room, the HWH
Yoga Studio, and infinity pools. It also features the
Talise Spa juniors. Those who prefer to unwind
outdoors can enjoy two pools at SAL, surrounded by
32 cabanas that stretch 100 meters into the Arabian
Gulf, forming a coastal oasis.
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Palm Jumeira Island
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Jumeirah Al Qasr
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Cultural
Acros__

For many Chinese health and wellness enterprises,
Dubai offers immense appeal as a land of opportunity

n the shores of the Persian Gulf,

Dubai has constructed a modern

marvel connecting East and West,
framed by its dazzling skyline and boundless
desert. It is not only a convergence point for
global capital and dreams but is also emerging
as a world-class hub for health, wellness, and
medical tourism. For Chinese health and SPA
companies, this vibrant land exerts a powerful
allure, yet it is also a complex labyrinth woven
from cultural differences, intense competition,
and stringent standards. Successful entry here
is far from a simple business transplant; it is
a systematic expedition requiring profound
cultural insight, meticulous strategic planning,

and a steadfast commitment to long-termism.

Deciphering the Cultural Code

Understanding the Dubai market begins with
deciphering its unique socio-cultural DNA. The
city exhibits a distinctive charm characterized
by “bounded openness.” It warmly embraces

global talent and trends, with English as the
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lingua franca, where faces and lifestyles from
around the world coexist harmoniously.
Simultaneously, the core traditions of Arab and
Islamic culture are steadfastly guarded. This
duality profoundly shapes the commercial
ecosystem. For Chinese enterprises aiming
to introduce Traditional Chinese Medicine
(TCM) wellness concepts, this presents both
opportunity and challenge. Dubai's high-end
consumer base comprises well-traveled global
citizens. They possess a keen interest in Eastern
philosophies such as “holistic balance” and
“harmony between man and nature,” which
resonates deeply with the Arab traditional
medical emphasis on the harmony of mind,
body, and environment. However, their interest
is not a curiosity for “ancient remedies” but a
pursuit of an integrated health experience that
can be articulated in modern scientific language,
embodies a sense of luxury, and offers high
privacy. Therefore, simply translating domestic
service offerings is ineffective. A necessary

evolution must occur, elevating the proposition

from “traditional therapy” to “modern

preventive science and life philosophy.”

Clear Positioning, Precise Execution
Building on this understanding, strategic
positioning becomes clear. The most
promising direction lies in offering
differentiated, high-end integrated solutions.
For instance, combining acupuncture, gigong,
herbal regimens with modern functional
medicine testing, packaged as a “Global Anti-
Aging and Energy Management Plan” for
corporate executives. Alternatively, leveraging
China’s advantages in wearable technology
and health big data to provide personalized
digital health monitoring and intervention
programs for affluent families. Professional
niche markets also abound with opportunities,
such as specialized healing programs targeting
postnatal recovery, sports rehabilitation, or
deep detox retreats, all of which can distinctly
differentiate from common luxury SPA

experiences. Before taking action, in-depth



research on international brands firmly
established in Dubai, such as Banyan Tree
and Chenot, as well as local high-end spas,
is crucial. Actively seeking potential partners
— from five-star hotel groups and premium
real estate developers to private clinics and
financial family offices — constitutes essential
preliminary groundwork.

Once the strategic blueprint is drawn,
companies face the practical challenges of
establishing a presence in Dubai, where legal
compliance and cultural integration are two
hurdles that must be cleared simultaneously.
Legally, the prime location is Dubai Healthcare
City (DHCQC). It is much more than a free
zone offering tax exemptions and 100% foreign
ownership; the license it grants symbolizes
international-grade quality and professional
certification in the minds of high-end clients,
serving as a cornerstone of brand credibility.
However, the application process is complex,
involving service scope definition, medical
personnel qualification accreditation
(especially for TCM practitioners), and facility
standard reviews. It necessitates guidance
from top-tier law firms with expertise in local
healthcare industry regulations.

Equally important as regulatory compliance
is the design of culturally fused services.
Privacy and gender segregation are inviolable
rules. Treatment space design must ensure
absolute privacy, often requiring planning for
separate male and female service areas and
entrances. Operations must fully respect
local religious rhythms, such as skillfully
adjusting service hours and content during
Ramadan. A more advanced approach involves
creating a cultural “third space” where service
offerings become a medium for dialogue
between Eastern and Western wisdom. For
example, designing a “Silk Road Hot Stone
Therapy” that blends the Arab tradition of
heated sand with TCM meridian theory,
or curating a “Desert Starlight Meditation”
that combines Bedouin lore of the stars with
Eastern mindfulness practice. In terms of
ingredients, one can elegantly incorporate local
treasures like saffron and frankincense, telling
a new story that resonates with local cultural
memory. Regarding team composition, front
desk and client relations managers must be
proficient in English and deeply versed in
cross-cultural etiquette, while therapists

from China must be technically masterful

Jumeirah Marsa Al Arab
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“cultural ambassadors,” capable of clearly
conveying profound wellness philosophy in an

international language.

Brand Building and Sustained
Operations

Brand building is an art of narrative. In Dubali,
the core of the story should not merely be
geographical origin but should be elevated
to a universal value proposition. An effective
narrative could be: “We integrate millennia of
Eastern life wisdom with contemporary cutting-
edge technology to customize a philosophy of
health enhancement and life optimization for
the global elite shaping the future.” Marketing
channels must be precise and refined, avoiding
mass-media clamor. Establish referral
partnerships with top-tier hotels, private banks,
and high-end residential communities. Invite
globally influential health and lifestyle bloggers
with a strong Middle East presence for deep
immersion experiences and content co-creation.
Host intimate lectures on Eastern wellness
culture at high-end art salons or charity galas to
directly engage the target circle.

The true test begins after opening.
Long-term success is rooted in continuous
localization and iteration. Cultivating a local
management team with both Chinese cultural
depth and Middle Eastern market insight
is fundamental for stable growth. Establish
service protocols and client care systems that
far exceed industry averages, as Dubai’s clients
are exceedingly discerning, but their loyalty,

once earned, is profound. Systematically

collect and analyze client feedback in strict
compliance with data privacy regulations to
personalize service offerings increasingly.
More importantly, align the company’s
development tempo with Dubai’s urban
vision. Actively follow its “Smart City” and
“Metaverse” strategies, exploring possibilities
to combine virtual health consultations,
digital therapeutics, and in-depth physical
healing, thereby maintaining a position at the

innovation frontier.

The Solid Foundation and The
Formidable Challenge

The profound theoretical system of TCM,
rapid iterative technological application
capabilities, and a complete supply chain
should serve as the solid backing for Chinese
SPA ventures expanding to Dubai. However,
the challenges are equally real: the high
initial investment required to establish an
entity in DHCC, a brand cultivation period
lasting two to three years before achieving
stable profitability, and direct competition
with mature European and American luxury
wellness brands. Perhaps the most subtle yet
critical challenge is the deep understanding
and integration into the local commercial
culture, fundamentally based on rich
interpersonal networks.

The Dubai market, being highly
internationalized, rejects any form of
“shortcut-ism” or simplistic approaches. It
demands that Chinese health and SPA
enterprises adopt a posture of “long-termism
and deep integration.” The path to success lies
in taking differentiated professional services
that fuse Eastern and Western wisdom as the
solid core, using the authoritative certification
of Dubai Healthcare City as the credibility
fulcrum, and deploying exquisitely culturally
sensitive brand narratives and circle marketing
as the unfurled wings. If successful in taking
root here, Dubai will be more than a lucrative
market; it will become a strategic beacon
radiating across the entire Middle East, North
Africa, Eastern Europe, and beyond. Its long-
term value as a brand high ground and regional
hub will far surpass the commercial returns of
a single market.

Venturing into Dubai will be a test of
patience, wisdom, and sincerity. It is also a
splendid new opportunity for the philosophy of

Eastern wellness to engage in a global dialogue.
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Dubai’s Table

Tradition and innovation in the city of spices

n the maze-like spice markets of Dubai,
the air is infused with the scent of cloves,
cardamom, and saffron. Burlap sacks
filled with spices are stacked neatly in front of
shops, their tops open for customers to browse
freely, while sunlight filters through wooden
shutters, casting a warm glow over this ancient
scene. In this land where desert meets sea, food
does more than just nourish the bodys; it tells
stories of Bedouin resilience, maritime trade
legends, and the blending of global cultures.
Dubai’s traditional cuisine is a survival
epic written on plates. Before air conditioning
was invented, summer temperatures often
exceeding 45 degrees Celsius were what
residents had to put up with. In this resource-
scarce environment, the Bedouin nomads
developed a culinary culture that was both
practical and delicious.
“We used to slow-roast an entire goat in
a sand pit under the stars,” recalls Ahmed, a
60-year-old Emirati chef. “It required digging
a hole in the ground, wrapping the meat with
hot stones and spices, and cooking it slowly
for an entire day.” This cooking method,

>

known as “Madfoon,” not only preserved
precious moisture but also made the meat
exceptionally tender.

Dubai’s coastal location has also shaped
its culinary identity. “Machboos,” a dish of
fish or meat seasoned with saffron, black
lime, and mixed spices served with rice, is a
staple in every local household. Dubai food
writer Layla Ali explains, “Our spices were
not just seasonings. Before refrigeration, they
helped preserve food and mask the smell of
ingredients spoiling rapidly in the heat.”

Dubai’s spice journey can be traced back
thousands of years. When Emirati pearl
merchants sailed on dhows to India, East
Africa, and across the Persian Gulf, they
brought back cinnamon, turmeric, and
cardamom. These spices were not only used for
trade but were also gradually integrated into
local cooking, forming the unique flavors of
the Emirates.

Yet walking through Dubai’s streets today,

you will also find a Peruvian-Japanese fusion

restaurant, a Sichuan hotpot eatery, or a fine-

dining establishment reimagining Indian street
food, all just steps away from a traditional
Arabic restaurant.

At a restaurant in Dubai’s Design District,
chef Samir is crafting his signature dish: ravioli
made from camel cheese, drizzled with local
honey and edible gold leaf. “My grandmother
made traditional ‘Balaleet,” a sweet noodle
breakfast, her whole life,” he says with a smile.
“I'm trying to use the same ingredients to build
a bridge between tradition and modernity.”

One of the most interesting expressions
of this fusion is the “camel burger.” Dubai
chefs blend camel meat with a small amount
of lamb, add date paste and Arabic spices,
creating a taste that is both familiar and
novel. The upscale restaurant “3FILS” has
introduced a “saffron lobster roll,” combining
the Emirates’ most precious spice with lobster,

served in traditional “Khubz” Arabic bread.

This culinary innovation is more than
just a chefs” whim; it reflects the very essence
of Dubai as a city. Home to more than 200
nationalities, Dubai’s dining table has become
a place for cross-cultural dialogue.

“Food is the most direct way we understand
each other,” says Dr. Nadia Khalid, a
sociologist. “When an Indian immigrant tastes
a modern twist on ‘Harees,” a traditional wheat
and meat porridge, or a European tourist tries
a cocktail made with date syrup, what happens
is not just a taste experience but a subtle
exchange between cultures.”

The “Arabian Tea House” in the Al Seef
historic district perfectly embodies this
dialogue. In the shade of a traditional wind-
tower building, visitors and locals share
“Chebab,” saffron pancakes, and cardamom-
spiced karak tea. Not far away, a young couple
is posting photos on Instagram of their camel
milk chocolate adorned with gold leaf.

Dubai’s food revolution is far from over.
As climate change and sustainability become
global topics, local chefs are revisiting traditional
wisdom. Desert plants such as samphire
seeds and camel milk are being rediscovered,
becoming stars on modern menus.

“Our ancestors knew how to find nutrition
in the harshest environments,” says Maryam Al
Mazroui, a sustainable food advocate. “Today,
we are combining that ancient wisdom with
new technology to create cuisine that respects
the past while looking toward the future.”

On the terrace of a restaurant at the Palm
Jumeirah, the sunset tinges the skyline gold. On
the table sits an innovative dessert: date ice cream
flash-frozen with liquid nitrogen, sprinkled with
crushed dried rose petals and pistachios. Beside
it is a cup of traditionally brewed Arabic coffee,
served in an elegant glass vessel.

Dubai’s food story is like the city itself,
deeply rooted in desert traditions yet boldly
stretching toward the future. Here, every
meal is a journey through time, every bite a
simultaneous taste of history and innovation.
As a local food critic puts it, “In Dubai, we
don’t choose between tradition and modernity;

we have both on the same plate.”
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HOTEL NEWS & EVENTS
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KEBELDEE MGM Reserve Zhuhai
ERWBERTENS Nestled against the verdant Phoenix Mountain and overlooking

HREZEREL, EHEEE LM,  the serene Xiangshan Lake, MGM Reserve Zhuhai marks the
HBFLULREXSH/EMBEEERI  debut of the MGM Reserve collection. The architecture here
Y. EABERESHEMEE, BHIE  draws inspiration from Lingnan traditions, seamlessly blending
IR, K FEMHHEHE. T Cantonese garden aesthetics, and contemporary interpretations
REREBLSFEFBRETESHER  of the Chinese traditional mansion to create an urban oasis of
&, ITEHRBRTHAWEHES. JBE  refined southern Chinese elegance. The hotel features 147 rooms
WH7EEESHE, BEI5EERSA  and villas, including 15 courtyard villas and 42 private pool
EMEREBAKMABIE. FIEE villas, all designed as standalone structures with classic “front
BYR FAIRHIRITT BRI E/SBEAI R yard and backyard” layouts. Three distinctive restaurants offer
EREEPERMWETIEBRERZI W, I views of tea-covered hills, cascading waterfalls, and murmuring
kI ERE, RUTEBRAK. #EFE  streams. Royal Court Chinese Restaurant blends Cantonese
TEFTREET 3. HITNBRRAI S cuisine with regional specialties; Pinju Zhuhai serves authentic
Rz, @B BEBHAMHIENIRAIE local delicacies; while Fangfei Lounge offers Western dishes and
R, FHEREHALXEESHEREXR.  local specialties.
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Hotel Indigo Nalati, Xinjiang
Perched in the heart of Nalati Town, Xinyuan County, Yili Kazak

Autonomous Prefecture, Xinjiang, Hotel Indigo Nalati blends into

the four seasons of the grassland. Drawing inspiration from Nalati’s i ™,

I Y 3 R M TR

FONmEEEREB R T 80 BB AGRETTR, BN HE 6
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R, RITENKEEEERRITER, FUIRFEEMNER,
SUWTRRE. BR. MAERAEFED P, BREECMUIH
BE5EMER. SHARENFFUMBENERIES. BEN=E
HE, TrkzBEEEHREENRANTFESRE. ESIAZMEER
i, BREAERLLEN. EEEFREREBERG. SEELEERE
rheliE B R 5 A SR

ever-changing scenes, the hotel incorporates flower, snow and ice,
yurt of the grassland and bonfire elements, creating a contemporary
interpretation of Kazakh nomadic culture across its design. All 151
thoughtfully appointed rooms frame breathtaking views of snow-
capped mountains and grasslands through windows, with each
design detail celebrating local craftsmanship. The lobby showcases
Kazakh embroidery patterns and artistic saddle installations that
whisper tales of regional heritage. The “Neighborhood Restaurant”
all-day dining restaurant and bar serves authentic Xinjiang flavors,
while the Indigo Ballroom and Multi-Function Hall provide versatile
settings for business meetings and social parties.

Four Seasons Hotel Guangzhou

Four Seasons Hotel Guangzhou has recently completed a renovation
of select guestrooms, seamlessly blending Guangzhou’s vibrant
culture, rich history, and modern luxury into a warm, cohesive
experience. Inspired by the city’s iconic “Baiyun Mountain & Pearl
River” landscape, the design incorporates traditional Lingnan
architectural elements (such as wok yi uk) reinterpreted through a
contemporary lens. These nuances are reflected in details like the
minibar, room dividers, dressing tables, and bathrooms, evoking a
subtle cultural resonance and local immersion. The revitalized rooms

feature a harmonious color palette and thoughtful spatial planning,

creating a home-like comfort high above the city. State-of-the-art

amenities, including Danish wireless audio systems, electric curtains,

and smart climate control, further enhance the stay.
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BRI EEBSE Waldorf Astoria Shanghai Qiantan

P REERETHHREREZTHBEERER, RITRKALES Nestled in an urban riverside retreat, the newly opened Waldorf
S, EBEEBERAMERAN. BEEIMN “BAANBAR” AL, K | Astoria Shanghai Qiantan offers panoramic views of the tranquil
LK. #¥HE. REGSEERSEAMTENYSBTH4ST | Huangpu River and Qiantan area. Drawing inspiration from

B, REWM “FEE” 5 K& HE@A, MHKEEEELFEN the brand’s century-old heritage and Shanghai’s classic Art
AR . 3EaBRESER, LPHLUEE, REKZRBENENRN Deco tradition, the interiors feature a soft pearl-white palette
BITERMFAN KM EREZEAE. BER JEENHASpa, S50KEFE accented with emerald, terracotta, and amber gold, where marble

%, WMHTrEE5EREREZIUEY, RATERKKENE-EE, textures interplay with metallic details. The 204 rooms and

T/ RE, TIRIEEK S HIKA. suites continue this design narrative through thoughtful layouts.
Culinary experiences shine particularly bright: ARAME presents

Banyan Tree Zhuhai Phoenix Bay Modern European seafood-focused specialties; the top-floor Fu

The Banyan Tree Zhuhai Phoenix Bay has officially opened in the Cheng elevates Fujian cuisine with contemporary aesthetics; the

romantic coastal city of Zhuhai, enjoying a private coastline, with a reservation-only The Starlight Room features a spacious private

distant view of the Hong Kong-Zhuhai-Macao Bridge and the Sun terrace for chef’s table-style experiences; while the iconic Peacock

Moon Bay. Embracing a design philosophy of “Infused with Nature,” Alley serves as an ideal setting for celebrations. Additional facilities

the resort incorporates local elements like terracotta roof tiles, sunflower

include an indoor pool, a fitness center, and a SPA.

lattice windows, glazed bricks, and oyster shell walls throughout its
spaces. The lobby features “Flower Corridor” and “Water Alley” themes,
creating a poetic arrival experience through meandering streams and
blooming flora. Its 83 guestrooms and suites enjoy mountain and

ocean views, with interiors drawing inspiration from the waterways

of Lingnan. Guests can experience the Banyan Tree Spa, participate

in activities including Wing Chun martial arts, singing bowl sound
therapy, and beach meditation, or visit the water-surrounded MIRROR,
the lobby lounge, for unique boat tea-tasting sessions that drift into the

tranquil rhythm of a Lingnan water town.

LBt EmREE Thompson Shanghai Expo
bt AR R E 5 7 2O TRy i Thompson Shanghai Expo debuts along the Huangpu River
REEBFFR S REINE. X247 inthe World Expo area, marking the brand’s first appearance

GREET AKX E K=, &5 inthe Asia Pacific region. The architecture presents a bold
RIBmMa R 720, MhsgAiE  and elemental aesthetic. Its distinctive curved tower is

5 RIS, BRI EY¢  wrapped in a dynamic glass fagade that captures the shimmer
SHRART., =ERIBITM EEEFE  of the Huangpu River. Interior design draws inspiration from
BB SEETEIEMRE, 3TiE “tgr  the pavilions of the Expo 2010 Shanghai, creating a spatial

B B EE. 2548/ B EE5ERE,  narrative of “pavilion within a pavilion.” The 254 guestrooms
L SRR EMAIA T X452 and suites continue the brand’s signature modern industrial
KR, AP AR S5F T4 edge with classic design, where hardwood floors complement
HBEEESNY, FEHExR A S8 H  hand-tufted rugs. Guests can enjoy the signature turndown
|, EERAEHEE “FTRARARZ|” B service. The property brings together three dining and
238, SCEBE= KB Mitic=(a. 8 nightlife venues, eight versatile event venues, and collaborates
NETHERE G, FEELSAH A EE  with local creative community to offer innovative arts
TG EAIE . HEELESTH  programs, Expo riverside run, and the “Clink & Connect”

B “—w®EENE” XK. social experience.
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ZigZag Resort, Albania

The Zigzag Resort, located in Albania along the coastline of Himare,

was designed by JA Joubert Architecture in collaboration with UNS
Architects. The architecture adopts a Zig-zag configuration that precisely
responds to the original topography, resembling an elegant ribbon
winding along the coast. This unique layout not only ensures each
building unit has panoramic views while maintaining visual connectivity
without interference, but also minimizes disruption to the natural
landscape, allowing the structures to become integrated components of
the environment rather than standalone elements. Each building unit

is constructed using locally sourced Berat stone, preserving regional
architectural traditions while ensuring durability. The infinity pool
merges seamlessly with the coastline, while the interior spaces extend
outward to gardens and terraces. Integrated pathways that provide
accessibility vertically for all levels facilitate vertical transitions between

these zones, weaving them into one continuous spatial experience.
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Mandarin Oriental Downtown, Dubai

Rising 303 meters atop the iconic Wasl Tower on Sheikh Zayed Road,
Dubai welcomes its second Mandarin Oriental property — Mandarin
Oriental Downtown, Dubai. The hotel’s interior design blends the
Group’s Asian heritage with the dynamic character of Downtown
Dubai. It offers 259 guestrooms and suites overlooking the Arabian
Gulf and the Dubai skyline, along with 224 private residences and

10 distinct dining venues, complemented by a rooftop helipad. The
culinary experience stands out with Yt & Mi, a modern Chinese bar
and restaurant serving creative cocktails and Cantonese and Sichuan
specialties, while Chitarra showcases handmade pasta and regional
Italian fare. The hotel will further expand with the upcoming openings
of a rooftop Greek restaurant, a street-style urban eatery, and a
Mandarin Oriental Cake Shop. Sitting atop the hotel, the brand’s
first-ever residential offering in Dubai — The Residences at Mandarin
Oriental Downtown, Dubai — is set to debut in 2026.
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The Ritz-Carlton, Masai Mara Safari Camp, Kenya
The Ritz-Carlton, Masai Mara Safari Camp, as the brand’s first
wilderness luxury camp, is nestled in the heart of Maasai Mara
National Reserve, elevated among lush trees. Sustainably designed

in harmony with nature, this safari camp is built along the natural
terrain among acacia trees, blurring the lines between wilderness and
comfort. The 20 suites are each equipped with an Encholiek personal
butler. Upon arrival, guests are welcomed by the Maasai community.
During the day, guests can follow expert local guides deep into

the wilderness for wildlife viewing. Dining experiences encompass
authentic African flavors, customized starlit dinners, bonfire feasts,
and private wine cellars. Guests can also enjoy the Whispering Tree

Spa, artisan workshops, hot air balloon safaris, photography safaris,

and children’s exclusive activities, creating unforgettable memories

for every family member.
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BRI AR EHLER RGN
Melia Pattaya Unveils Fun-Filled Kids’ Program

Rz TEEET—RIEHILE

HEMNBWRED. 2B REERE
e b, H—H 75X EREE 1EER
MEAREAFEMNBNELN. BENES
EirtpEREL. HREAESBEFE
RFRFARFERBRFFLIEN, SRMEM
B ATRBIAREREHELZ —. X852
BUBAVHERBENTEE, E2X—
EHEHSIaE.

BIEZ O IJLEIT B KR E X The
Kidsdom, HA4ZE12% )LEFTHE IR RM,
TR T RRER, FBIEIREHNEX
ERFERFNNRE, ILBUREMRRA
BXEEAERK. EEEEEEERSR. &
BIMFL. REKZAR, KAHHERNEHA
REIMHFESE, ROBRKEFININEENERE
1. EEEEKR. THRIUTEEERK, §
BERHBZFINIMZSERINERRE. EX
REBHFODERNRES, &HFNERT
—RIGFEABERMESHBERXNENF, &
WRHZS, ERERNK.

REFEATETZEWEKAJLE X
M, IEBRFERETRIEEK, XBEMUR
IR . BIRFTE. SanechSarae® HHIE T
5kt BB LAY Beach Club MR LE
B, SHEERHIKEEIELAY Beach Club, {5
FraELFEER, BRRBAD, HEIER
skt 5SRB A EILARM AL, WEEIFEMN
FHt, BEZZERBEROEE: —BEHRET
W} AR h&, ERBEHESHE EE
FRES.

EREENIOEE NN RRRERTE
TR REUTRKRRALEDNENNZZERE
W, BFNMUNEEZEVER TS E5L2FBN
EF. WS, BRBEMTEENES TR
ERS, ARERTEHERETHEEILBNS
FTIEA.

MBI A, 15V @ melia.com, K
1% B F B3 {4 Einfo.pattaya@melia.com I ZX B
+66 33 168 555,

D ] elia Pattaya Hotel is helping to enhance
the family-friendly credentials of Thai-

land’s most vibrant beach city, courtesy of an
array of kid-focused draws, new dining experi-
ences, and facilities tailored for all ages. With
convenient access from Bangkok International
Airport, a growing number of world-class at-
tractions, and an increasing array of kid-friend-
ly properties, Pattaya is rapidly establishing it-
self as one of Southeast Asia’s best destinations
for families. Since its opening on February 14,
2025, Melid Pattaya Hotel is emerging as a lead-
ing light in this evolution.

At the heart of Melia Pattaya’s offering for
younger guests is The Kidsdom, a creative space
for kids aged 4 to 12. It goes beyond mere en-
tertainment by enriching young guests’ stays
through imaginative activities and cultural en-
gagement, ensuring every family member feels a
sense of belonging. Activities such as plaster doll
painting, whale headband craft, balloon art, pa-
per mosaics, and even shell keychain workshops
are designed to stimulate creativity and energy.
Interactive group activities like Jenga games and
bracelet fancy-making further encourage social
interaction and imaginative play. In this vi-

brant and whimsical setting, children immerse

themselves in a range of fun yet educational ex-
periences — learning through joy and growing
through exploration.

Families can enjoy a dedicated kids’ pool lo-
cated beside the main pool, allowing children
to splash around safely under the sun while
parents relax nearby. On the dining front, both
the Saneh Sarae and the LAY Beach Club of-
fer specially curated children’s menus. At LAY
Beach Club, families can dine on Mediterranean
and Thai dishes by the sea, while the hydro bar
and beachfront vibe create the perfect setting
to spend the day together. Meanwhile, Yitong
Chinese Restaurant, whose name signifies
“togetherness,”serves authentic Chinese cuisine
in an inviting setting.

Melia Pattaya responds to the needs of a
new generation of travellers: parents can in-
dulge in wellness treatments or leisurely meals
while their children participate in safe, super-
vised, and stimulating activities. Today, the
hotel’s comprehensive family-friendly services
give travellers one more compelling reason to
choose Pattaya.

For reservations or inquiries, please visit me-
lia.com, email info.pattaya@melia.com, or call
+66 33 168 555.
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SPACHINA MOVIE

LEIRZILY W)
ZOOTOPIA 2
HIMCITAN IS AR KRB, iLFD
WIRBERNRE . AT XX
REWMHHEY, EERABSINER
BHEKT, BLemnEkiiE. &
KRS %Y, fth {118 £ 5 B v 55 Tk B
A E IS AL . EEMHIEES, b
TR 2248 FFIxX LT A 2 R FR AR E 2D,
BERHRANEREE SOOI, KRR
HESH T AR . XN ARZER B
EREGEL DI RIT KR ENE . B
AT, KEMERENELIAEMH
BESAERE, —ZRIEMIHNEH

BBV RTT-

The sudden intrusion of Gary, a
mysterious reptile, turns the Zootopia
metropolis upside down. To tackle this
unprecedented urban crisis, Judy and
Nick reunite to embark on a thrilling new
adventure. In a critical turn, they choose
to help Gary escape, only to become
“fugitives” themselves. Their pursuit not
only leads them to uncover the secrets of
this enigmatic newcomer but also takes
them into uncharted territories shrouded
in mystery — including the shadowy
underground black market. Forced to

go undercover in the remote, they must
unexplored corners of Zootopia, where
their growing partnership is tested like
never before. As the investigation deepens,
Judy and Nick realize there is more to the
case than meets the eye. Now, a brand-
new chapter of adventure in Zootopia is

unfolding.

MOVIE BOOK & CD REVIEW |

P B 5T

SPACHINA BOOK REVIEW

Heami it SORPHO L R RC PR

ESSENCE OF WELL-BEING

THE AD VITAM WOMAN'S GUIDE TO AROMATHERAPY
ARR—ALTETTEMEBARRRNFIETEED. MMt —40E
PRENER: L. FE. 2. PESEFHARE, RGEEW
T XS ADVITAM AR NI T F O AR NETRSBH
IR, FEMENOMEBET; NZEHBEEE, IEFHERKE |
H, APEFHIEFST, FREN T UERNTENEIENATE. ENMXEIASR B2
—ZUEIHENNBRREXNE. BYRKEHEES S@8EpRTt, BEEASFHED—
T AAE. BNEBEFBXERSOHIENFERE. BITRE, ZE2TanNeEs.
Thisbook is a dedicated aromatherapy guide for a woman’s complete life journey. It is framed in terms
of the five pivotal stages of her life: Maiden, Youth, Pregnancy & Childbirth, Mature, and Golden

Years. It systematically presents AD VITAM’s precise and effective aromatherapy support for both
body and mind. From rose essential oil for hormonal balance to citrus blends for stress relief, from
emotional wellness during pregnancy to managing menopausal transitions, this book delves into the
Price: HK$580 science and application of core essential oils, grounded in empirical aromatherapy.
@i E) It is more than a reference, it is a profound dialogue with the self, guided by the

%‘[ eloquence of scent. Enhanced by exquisite watercolor illustrations and masterful
craftsmanship, the very act of reading is transformed into a therapeutic experience.
We invite you to begin this journey toward harmony and well-being. Here, beauty

B is where healing begins.

SPACHINA CD REVIEWS

JACOB COLLIER

THE LIGHT FOR DAYS

JacobIEE E¥ERITE RAVAT, AHEIEANTRIREE
8. IXAKEERSGHTENEEN. HFEHE
REE—ARE—REF T TRRIHRIT, XL
—iEEMEE, EEEHTIRSHNTERE, B R RE 1 X TR ARER, SRR 2278
B3N T RAR. Bk EHENANRER, BA&IAAR. thEFEBEREER, t
ERERENT RIS FERA. XL, Az zstnfdh, XSz AED
TRREREERHE, BRABY. BERE, REBEKRERRE. RERBL1940FR
AT IX LA MR E R R OUR! NESSH, AIXE2BTE TN
Jacob is changing the nature of popular music, R, XMFRIEAESAEN. ESMAMA

injecting positivity, spontaneity and creativity into m k!

RACHAEL & VILRAY

WEST OF BROADWAY
XE—HeENBEET_E5HE. £8
Rachael & A, Vilkrayll] 52 35 & fth&#
Z, JF SRachael BT RME. ]

it, and his latest album is a major step forward in This is a wonderful jazz duo, Rachael is a

that he puts to one side all of his usual multi-track- singer, and Vilkray plays guitar and also
harmonies with his buddy Rachael. The

songs are laid back and fun, romantic and

ing tricks and offers us an album that is basically
just him and his guitar, with his harmony magic
largely put to one side for now. He said he created smooth, and very high class all round.
the album in just 4 days, and given his mastery of Some odd the ones are originals and some
musical technique and technology, it’s entirely pos- standards, but the style is amazingly both
sible. Lovely songs, beautifully arranged and per- modern and totally timeless. They could

formed, some his own plus some that are not his. from the 1940s, but they are also very much

What a wonderful musician he is! today, and that’s great. Check them out!
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Away Spa, W shanghai - The
Bund
EiEsNEWIEEAway Kk 7 H il
WIF, 66 Lvshun Road,
Shanghai

LismiRInEeeS
LiBSNEWBEWE

T: 021 2286 9999
www.wtwhotel.com

\A4

SHANGHAI

THE BUND

LIBINEWIEE

Auriga Spa at Capella
Shanghai, Jian Ye Li

L B E/RBEAurga
bSid

480 Jianguo Road West,
Xuhui, Shanghai
LismHICRZERERE480S
T: 021 5466 6688
www.capellashanghai.cn

a..

auriga

Amanyangyun - AMAN SPA
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FRRBKFT

6161 Yuanjiang Road,
Minhang, Shanghai
LiFTRITRITILEE61615
T: 021 8011 9999
www.aman.com

Beauty Farm

Henglong Branch

EmHEE 18EE

3rd floor, Phase |, Henglong
Plaza Office Building, 1266
West Nanjing Road, Jing'an,
Shanghai
LT RX AR AR 1266
STEET A A HE
MHEE

T: 021 6288 8908

Chuan Spa, The Langham
Xintiandi, Shanghai

LR MBAEEE Il
KFFHI

B1/F The Langham Xintiandi,
99 Madang Road, Xintiandi,
Shanghai, China
LiEmEH R D K0S i
HRMBEBEEBR

T: +86 21 2330 2288
www.chuanspa.com

CHI, The Spa at Jing An

Shangri-La, West Shanghai

LiERHREE BN KHE
T SPA

1218 Yan'an Road Central,

Shanghai

LiEmERPE1218S

T: 021 2203 8888

www.shangri-la.com

ELAINE ART SPA

k% - ZA - Spa
153-155 Xuanhua Road,
Changning, Shanghai

LiEHRTEEWE
153-1555
T 021 5238 3391

Green Massage

1) Gubei Branch

LighdeE

480, Hongbaoshi Road
(Jinzhu Road), Changning
LT KTRAEREI805
(&)

Business Hours: 10:30 am —
00:00 am

Tel: 021 6288 7608

2) The Roof Branch

LD RKIE

LG2-15, 458 Madang
Road,Huangpu

LT EAX DL 458F
LG2-15

Business Hours: 10:30 am —
23:30 am

Tel: 021 5386 8188

3) Xintiandi Branch
HRME

58 Taicang Road,Huangpu
A LR85

Business Hours: 10:30 am —
01:00 am

Tel: 021 5386 0222

4) Infinitus Branch
LiBTRIREE
L3-W01,168 Hubin Road,
Huangpu
HiHXHERK1685L3-W01
Business Hours: 10:00 am —
00:00 am

Tel: 021 6877 8188

5) Lujiazui Branch
iR E

6F, 66 Huayuanshigiao Road,
Pudong

iR RSX R A Ee6
SHIRITHEKOK
Business Hour: 10:00 am —
22:30 am

Tel: 021 6289 7778

6) Shanghai Centre Branch
LiBRE

808, East Residences,
Shanghai Centre, 1376
Nanjing Road West, Jingan
BREK 13765 LR A
IE808E

Business Hours: 10:00 am —
23:00 am

Tel: 021 6289 7007

7) Xujiahui Branch
LighRICIE

88 Xingen Road, Xuhui

L HRICX FHEesS
Business Hours: 10:30 am —
23:00 am

Tel: 021 6468 7076
www.greenmassage .com.cn

Iridium Spa at The St. Regis
Shanghai Jing'an
LSRR E B RIRAT
1008 Beijing Road West,
Jing'an, Shanghai
LimHRXILRAEE 10085
T: 021 6257 9999
www.stregis.com

L SPA at Sunrise

On The Bund

iR KBS KT
6F Shanghai Sunrise On The
Bund 168 Gaoyang Road,
Hongkou District

HTAX H AR 1685614
iR

T: 021 5558 9999*6008
www.sunrisesha.com

MIXUN SPA, The Middle House
LiEEEERT KT

B1, 366, Shimen 1 Road,
Jing'an, Shanghai

LR REAI1 #3665
LiEEHEEBIR

T: 021 3216 8199
www.the-house-collective.com

Rubis Spa

RS

1) LIPPO Plaza Branch
N=EE

B104, LIPPO Plaza, 222
Middle Huaihai Road,
Huangpu, Shanghai

L EBXEETE2225
NEFB1R4E T

T: 021 5383 0111

2) OnePiece Work Branch
Rl S i

L2-7B, Tower 1 Link Square,
222 Hubin Road, Huangpu,
Shanghai

LT EAXKRE222S 9
R XM #2RTBE T

T: 021 6340 6336

3) LuOne Branch
ZliELuOnefE

L6-07-10, LuOne Capita Land,
268 Xujiahui Road, Huangpu,
Shanghai

L EBXHKICHK268
SLuOnedlBREI76E
07-1087T

T: 021 6447 7705

4) JiuGuang Branch

ARIE

L5-D535, JiuGuang, 1618
West Nanjing Road, Jingan,
Shanghai
LiETHREEERAR1618S
AR EH5RED535HE T

T: 021 6288 3482

Spa at Bellagio - Bellagio
Shanghai

LA TEMREEEWE
IKFrRl

3/F, 188 Beisuzhou Road,
Hongkou, Shanghai
LTI AKX LM 1885
LA TEMREE3

T: 021 3680 6666
www.bellagioshanghai.com

Siyanli

By

1) XBAI 15

1st Floor,South Gate,No.88,
Xianxia Road.

LT lERe8S KI5
m1—E

T: 021 6270 4488

2) B4

Suite 317, Time Square,
No.500, Zhangyang Road
LiTRERKEK5005
T 35317E

T: 021 5836 7155

Spa InterContinental &
Balance Fitness
BRI FT B e dR Sl

4F, InterContinental Shanghai

Expo, 1188 Xueye Road,
Pudong, Shanghai
LigTRFRXEEK11885
1 R 4R

T: 021 3858 1188
www.intercontinental.com

Spa Intercontinental
it S INBRIE SRS Rl
118, No.2 Ruijin Road, Luwan
District, Shanghai, China
LEAERRE K185

T: +86 21 6472 5222*2016
www.ruijinihotel.com

Swissline Glamscience Center
Swisslinef /] £l
SL-09-10, Hong Kong Plaza,
283 Middle Huaihai Road,
Huangpu, Shanghai

LT EBXEETHK283S
B[ AR AR ESL-09-10%F
T: 021 5386 1768

Shanghai ChingHo Clinic
LiEERAn 15 E

227 North Huangpi Road
EEmERRALRK2275

T: 40002122

The Daisy Spa

HAFREE

1) The Daisy Spa (818 Plaza)
HAFREE (818 17)K)
410-411 Plaza 818, 818
Nanjing Road West, Shanghai
LiEThRERAHKS185818] 715
410-4 1T 5

T: 021 5228 2591

2) The Daisy Spa

(Jinmao Fashion Plaza)
HEFEE (SR FE)
3/F, Jinmao Fashion Plaza,
Jin Mao Tower, 88 Century
Avenue, Shanghai

LT EKESSS ERKE
ERMEA3E

T: 021 5056 0580

The Bvlgari Spa Shanghai
LRI
B1, 33 Henan North Road,
Shanghai
EEmAELEIS
LiBERmEEB1E

T: 021 3606 7788
www.bulgarihotels.com

Shanghai
Ltk R 8325
T: 021 2327 2888
www.peninsula.com

The Spa at The Ritz-Carlton
Shanghai, Pudong
EiEEERmE A REUEE R
gl

Shanghai IFC, 8 Century
Avenue, Pudong, Shanghai
WHRIR R KBS
LigEgd

T: 021 2020 1888
www.ritzcarlton.com

The Spa at Waldorf Astoria
Shanghai on the Bund
Lk RERBERE
KPR

3/F, 2 Zhongshandongyi
Road, Huangpu, Shanghai
LigmEHxK

RILIFE—BE2 531

T: 021 6322 9988
www.waldorfastoriashanghai.
com

UR SPA at The PuLi Hotel
and Spa

BEREE EE KT

3/F, 1 Changde Road, Jingan
District, Shanghai
LiETRHRREERE1SHEE
BE3H

T: 021 3203 9999 ext. 6899
www.thepuli.com

Willow Stream Spa
(Fairmont Peace Hotel)
B A PT (FIEIRE)
Fairmont Peace Hotel,

20 Nanjing Road East,
Shanghai, China

LR RARE20S IR
T: +86 21 6138 6810
www.peaceshotel.com

Water’s Edge at Park Hyatt
Shanghai
LA AR AT
100 Century Avenue, Pudong,
Shanghai
LismERHE L XE
1008

T: 021 6888 1234*4251
www.hyatt.com

The Retreat at The Sukhothai
Shanghai

LigRYREE

The Retreatsk 7 Fily

B1, 380, Weihai Road,
Jing'an, Shanghai
LiETHREEIER380S
LY REEB1E

T: 021 5237 8888
www.sukhothai.com/shanghai/

The SPA at Shanghai EDITION
LS BB Rk

6/F, 199 Nanjing Road East,
Huangpu, Shanghai
LiETEBXERER1995
LA Rk

T: 021 5368 9999
www.edition-hotels.cn

The Peninsula Spa, Shanghai
L RS RL
32 Zhongshan Dong Yi Road,

Spa at Shangri-La Qiantan,
Shanghai

HiRERKIT

1/F, 551 Haiyang West
Road, Pudong New District,
Shanghai
LiETHRNX B S51
S LBEIRER B 1

T: 021 2065 9628
www.shangri-la.com/cn/
shanghai/giantanshangrila/

The Lakeville Regency
Clubhouse

FMR MR

No.10, Lane168, Shunchang
Road, Huangpu District,
Shanghai
LiEmERXINEE1685F
108

T: 021 6386 9955
www.shuionland.com




TRIA SPA at MGM
SHANGHAI WEST BUND
Lisf R ESEHEREK
Frepuls

58F, 688 Yunjin Road, Xuhui
District, Shanghai
LiEmHICX Z4RHE6885
581%

T: 021 6058 8888
triaspa@mgmshanghai.cn

HAI SHANG JUN LAN
BEER

3F Greenland Beingfun,
NO.99 jiangbin Road,
Huangpu District ,Shanghai
L ERXIIRKOS S
M 3R (LT RE)

T: 400 8065 999

Grand Kempinski Hotel
Shanghai The Spa

LB R E KBS KT L
1288 Lujiazui Ring Road
Pudong, Shanghai
LiBERME R IR 12885
T: 021 3867 8014

AYURVEDA SPA

f &M PESpa

No.7 Linhong Road,
Changning, Shanghai
The Anandi Hotel & Spa
Shanghai
LK T XIS
LB

T: 021 2227 9876

The SPA by /\Z-PetiteHouse
1) 3rd Floor, No. 159 Madang
Road, Huangpu District,
Shanghai
LiBHBX D 2RE1595 3%
T: 191 1640 9810

2) No. 101, Building 1, Lane
105, Taiyuan Road, Xuhui
District, Shanghai
LiBHRICR KRER 10551
5101

T: 195 2146 8182

The Spa at Mandarin Oriental
Pudong, Shanghai
LEERSERAEEK
Freil

111 Pudong Road (S) Pudong,
Shanghai
LBEEHKERAR IS
T: 021 2082 9868

Spa K7 * L3R

Beauty Farm

Jingrongjie Branch

EMAR £MEE

L415-2, Financial Street
Shopping Center, 2
Jinchengfang Street, Xicheng,
Beijing
IeEmEER & #2S &5
HYHLL415-2

T: 010 6622 0418

i spa

REF

1) Fulou Road - Gehua New
Century Hotel Beijing Branch
Bk - REFTE

1t Floor, Gehua New Century
Hotel, NO.19 Gulouwai Dajie,

Chaoyang, Beijing

JERT XSS AE19
S, REFTKAEEIR

T: 010 6202 6708

2) Zhichun Road - Flagship
Store

B - EAE

B1 Tylfull Hotel Beijing,Xi
Tucheng Road, Haidian,
Beijing
StEmiEER AL 1SR
SREEEEB (B 74H4)
T: 010 5329 9991

Iridium Spa at The St. Regis
Beijing

bR SRR KT

21 Jianguomenwai Avenue,
Chaoyang, Beijing
SEERTHEXZETM A
#2185

T: 010 6460 6688*2745
www.marriott.com

#F#Spa
R E =EA265E
LA E RSB E6F

6/F Wanhao Hotel Haihang
Building, 26A Xiaoyun Road,
Chaoyang District, Beijing

T: 010 5927 8060

RuHe skin & health
management center

e R kg R IR

9/ F, Ramada Longcheng
Hotel, 319 Changping

Road, Huilongguan Street,
Changping, Beijing
;EHEFREENEEE T
HI19S R ERILEER
T: 010 8077 8151

Siyanli

B

1) BB EREParkson Salon
Suite 9103, Bldg.A, No.101,
Fuxingmennei Avenue
SXITAKRE101S
BHEXAESF#9103A

T: 010 6653 5599

2) REXREChina Hotel
B1, No.1, Jianguomenwai
Avenue

2EIIAEIS
PEXEEST—F

T: 010 6505 0909

3) EEtFengLian Branch
Suite 408, No 18, Chaowai
Avenue, Chaoyang District
FAPAX TSN K185 F BT
1%408

T. 010 6588 3688

Sunrise Kempinski Hotel,
Kempinski The Spa,
Beijing&Yanqi Island

JtR B HEH YRR
B E KTl

3F, 18A Yanshui Road, Yangqi
Lake, Huairou District, Beijing
LR IRE X ARk % B
185 =R

B1,13 Yanxiu Road, Yanqi
Lake, Huairou District, Beijing
FERTIRR X RS E13
SH—E

T: 010 6961 8888 - 3792/82299
www.kempinski.com

SPACHINA PARTNERS

Sense, A Rosewood Spa,
Rosewood Beijing
JERBMIE ESensek 7 Al
Jingguang Centre,

1 Chaoyangmenwai Avenue,
Beijing

LR AKX FABAII SN AT
1SR

T: 010 6597 8888
www.rosewoodhotels.com

The Ritz-Carlton Spa

JE B /RILE AT Al
The Ritz-Carlton, Beijing
83A Jianguo Road, Chaoyang
District, Beijing
tRPEXZEEF83E
JERMB A REE S

T: 010 5908 8888
http://www.ritzcarlton.com/
en/Properties/Beijing/Spa/
Default.htm

The Peninsula Spa Beijing
ERF BB SR

8 Goldfish Lane, Wangfujing,
Beijing, China
tRERHFEEHES

T: +86 10 6510 6321
www.peninsula.com

The Spa at Aman Summer
Palace

BiFnR B kiT

1 Gongmengian Street,
Summer Palace, Haidian,
Beijing
StEwiEREEE
BITEEH1S

T: 010 5987 9999
www.aman.com

Tian Spa at Park Hyatt Beijing
JE TR S R itk AL
59/F Park Hyatt Beijing, 2
Jianguomenwai Street, Beijing
FERTHBEXZE A EH2S
LRGBS R

T: 010 8567 1157
www.hyatt.com

The Spa at Bvigari Hotel Beijing
JEREEIE AT
Building 2, Yard 8 Xinyuan
South Road, Beijing
R HiR RS

B2 54

T: 010 8555 8555
www.bulgarihotels.com

The Spa at Four Seasons
Hotel Beijing

e RIS E AT AL

48 Liangmagiao Road,
Chaoyang, Beijing
JERTHAX R D485
T: 010 5695 8888
www.fourseasons.com

UR SPA at The PuXuan Hotel
and Spa

L RBIEREE KT

5/F,7/F, 1 Wangfujing Street,
Dongcheng District, Beijing
PEERTRER EMFAE
1SEIEHEESRITE

T: 010 5393 6688
www.thepuxuan.com

Willow Stream Spa, Fairmont

Beijing
FEREW B REEEFIIZR
KFFHI

8 Yong An Dong Li, Jian Guo
Men Wai Avenue, Beijing, China
SERTHEEXZEI T A K
REESS I REW R REEIE
T: +86 10 8507 3737
www.fairmont.cn/beijing

Waldorf Astoria Spa, Beijing
JERAERIE KB E ARl
5-15 Jinyu Hutong,
Dongcheng, Beijing
EETHEBXEEHES-15
T: 010 8520 8989
www.waldorfastoria.com

REMFEEFKT

138 Chifeng Road, Heping
District, Tianjin
RiEmFEFRIEEI38S
T: 022 2716 6226
www.fourseasons.com

Rubis Spa

S

Riverview Place Branch
22L&

L2-2026A, Riverview Place,
238 Liuwei Road, Hedong,
Tianjin
REMARXAGHHK238S 5=
BiC2/22026A% T

T: 022 2712 7823

MAHA Spa

BEKIT

MAHA Club & Residences,
8 Xiao Yun Road, Chaoyang
District, Beijing
EERTHEXE =SS,
BELRAFBRITEAE
T: 010 52259877

SCENT TIME
REFEERESTEFD
Tianxi 24-2-801, Aocheng
Commercial Plaza, Lingbin
Road, Nankai, Tianjin
REMEFREEREHXE
24-2-801

T: 022 5890 0088

LAINMONT SPA
LAINMONT 3245 41 5TSPA
8B, Block A, Jinyuan Business
Center, Haidian District,
Beijing
tREEEREFHOAESB
T: 13167383238

DONGTIAN SKINCARE
(China World Branch)
REERAL (ERE)

3L208, North Zone, China
World Center, No.1,
Jianguomenwai Avenue,
Chaoyang District, Beijing
FEERTHEXZE I AE1S
e [ 2R AL (X 3L 208 FH L

T: 010 6505 9163

The Spa at Mandarin Oriental
Wangfujing, Beijing

R ERHTERF KT AL
269 Wangfujing, Dongcheng
District, Beijing
EETRBEERFHAE
2695

T: 010 8509 8872

The Spa at Mandarin Oriental
Qianmen Beijing

LB ISLER T ATl
No.1 Caochang Alley 10,
Dongcheng District,Beijing
PEERTERERE +&1S
T: 010 8592 8872

Spa K7 « Xi#

i spa

RELF

The Westin Tianjin - Binjiang
Road Branch

BT - RITEE

6F, The Westin Tianjin, 101
Nanjing Road, Heping, Tianjin
RETHEX ERE1015
BERETEEAE(LE
OiEn)

T: 022 2389 0189
www.ispa.cn

L'OCEAN SPA at Four
Seasons Hotel Tianjin

The Spa

at The Ritz Carlton, Tianjin
REMBREGEE
REMBAREATT L
167 Dagu Road North,
Heping, Tianjin
RBFTFRKAGILE167S
T: 022 5857 8888
www.ritzcarlton.com

Spa k{7 « &R
AWAY® Spa at W Guangzhou
TMWIB FEAWAY®7K 7 Huly
26 Xiancun Road, Zhujiang
New Town, Tianhe District,
Guangzhou, Guangdong, China
I HET TR BRI
HREE26S
T: +86 20 6628 6628
www.starwoodhotels.com/whotels

| HEFEES

SL312, The MixC World,
Shennan Avenue, Shenzhen,
Guangdong
IFERIITREREARX
H#1SL312

T: 0755 8668 7988

4) Yitianjiari Branch
HARAE

Shop L2-58,Yitian Holiday
Plaza, Nanshan, Shenzhen
RUITELXERERT %
L2-585

T: 0755 86951995
http://www.aevumspa.cn

Asaya Active, Rosewood
Guangzhou

I NERIE S

Guangzhou Zhoudafu
Financial Center, No.6,
Zhujiangdong Road, Tianhe,

Guangzhou
INT R AR ERIIEREES T M
BAXEERFD

T. 020 8852 8888

CHUAN SPA at The Langham,
Shenzhen

BRYIBAEIEE Il 1 k7l
7888 Shennan Boulevard,
Futian District, Shenzhen

R EEXREKE78885
(REFBESENREZXO)

T: 0755 8828 9888
http://shenzhen.
langhamhotels.com

Chuan Spa at Langham
Place, Guangzhou

I NEEFEASREE Il v kST
638 Xingang Road East,
Haizhu District, Guangzhou,
Guangdong, China

I HRET MR

B EH638S

T: +86 20 8916 3388*3538
www.guangzhou.
langhamplacehotels.com.cn

Angsana Spa, The Garden
Hotel Guangzhou
TMERIRE i Spa

4/F, 368 East Huanshi Road,
Guangzhou, Guangdong, China
I HET MNHHR TR 368
Satg

T: +86 20 8333 8989
www.angsana.com

AEVUM SPA
AEVUMEHT SRR R S HESPA
1) KK MALL Branch

KK MALLJE

Shop L211, 2F, KK Mall, Luo
Hu, Shenzhen

RYIT S X REFREES0165
HEHAKKMALLIHIA2F
L2 E&H

T: 0755 2290 9188/2290 9133
2) KK ONE Branch

KK ONEJ&

Shop L304, 3F, KK ONE,
KINGKEY TIMEMARK, Fu
Tian, Shenzhen
RYITEE XA AE289
SREEAAKK ONE 3F
L3045

T: 0755 8863 5177/8863 5187
3) Wanxiangtiandi Branch

RERMIE

Devarana Spa at Dusit
Devarana Hot Spring Hotel
Conghua

TN E R IRR E BB
Tk S

352 Yuquan Avenue, Liangkou
Town, Conghua, Guangzhou,
Guangdong, China
IHRETNTALR OEER
KiE3525

T: +86 20 3798 88886630
www.dusit.com

FINEFULL SPA at Shenzhen
Marriott Hotel Golden Bay
RYIMEIE e T 5 R R FR ok ST
B1, 33 Zonglv Road, Dapeng
New, Shenzhen

R ARSI AIEISS
BIEB1E

T: 0755 2839 8888*8401

Heavenly Spa by

Westin Shenzhen

R 25 R T RS R kT
4/F, The Westin Shenzhen
Nanshan 9028-2 Shennan
Road, Nanshan District,
Shenzhen

RYITEILXIRE KE9028
S-2iR Y 55 BT TIB R AR
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HTRE K
T: 0755 8634 8860
www.westin.com/shenzhen

Hua SPA/TEKTF

69 Floor, Four Seasons Hotel
Guangzhou, 5 Zhujiang West
Road, Pearl River New City,
Tianhe District, Guangzhou
IR S P32 AR k2 S
5SS MNMEEER

T: 020 8883 3000

Iridium Spa at

The St. Regis Shenzhen
R B SRR KT

The St. Regis Shenzhen,
5016 Shennan Road East,
Luohu, Shenzhen

RYITH B X RERES016S
T: 0755 2223 9407
www.stregis.com

Let's Relax

BN

2/F, Hongfa Building,
No.19, Tianhenaner Road,
Guangzhou

IR AEZRI9SERK
B2R

T: 020 8362 9234

O Spa at Grand Hyatt
Guangzhou
INEHERKEE

GEIR D

24/F Grand Hyatt Guangzhou,
12 Zhujiang West Road,

Pearl River New City, Tianhe,
Guangzhou, Guangdong, China
IRE M RARZR L
FIAER125T MEAERK
BE24R

T: +86 20 8396 1234 ext.3520
www.guangzhou.grand.hyatt.com

Royal Spa

EESPA

No.221 Xingmin Road,
Zhujiang New Town, Tianhe,

Guangzhou
TN RIAT X ERTTHT
82215

T: 020 3889 4742

Raffles Spa Shenzhen
RIS HR B LB E KTl
No. 1, Shenzhen Bay, No.
3008, Zhongxin Road,

Shenzhen
RIYITALEE3008 SR
E1S

T. 0755 8121 9366

T: 0755 3688 0998

3) LiF®IE Shanghai Hotel
2/F Shanghai Hotel
Shennanzhong Road, Futian,
Shenzhen
RITREXREDE LE
EIRETR

T: 0755 2390 7922
www.siyanli.net.cn

Spa at Futian Shangri-La,
Shenzhen
RYIBEEEEERRBEEKR
FrHuls

Futian Shangri-La, Shenzhen,
4088 Yi Tian Road, Futian
District, Shenzhen

AT EEX HAE4088 SR
YIEAEE BN AEE

T: 0755 8828 4088 Ext: 6668
www.shangri-la.com

Shui Xiang Spa at Grand
Hyatt Shenzhen
RYIBBEE K AKFTHD
3/F Grand Hyatt Shenzhen,
1881 Baoan Nan Road, Luohu
District, Shenzhen, Guangdong,
China
I"FERIITEMXER AR
1881 SR B BB E3E

T: +86 755 8266 1234
www.shenzhen.grand.hyatt.com

The Spa at Park Hyatt
Guangzhou

TN A5 FE— AT s
16 Huaxia Road, Zhujiang
New Town, Tianhe District,
Guangzhou

T R A BRI LR
#B165

T: +86 20 3769 1234
guangzhou.park.hyatt.com

THE SPA at Park Hyatt
Shenzhen

wYIBABE AT

5023 Yitian Road, Futian,
Shenzhen

RYITHEEX HARK50235
T: 0755 8829 1234

The Ritz-Carlton Spa,

Shenzhen
RYIE AT R RILE K
el

5/F, 116 Fuhua San Road,
Futian District, Shenzhen
RYTREERBEEZE16SR
Y AT B A R ILE 55

T: 0755 2222 2222
www.ritzcarlton.cn/shenzhen

Siyanli

1) AR

2nd Floor, Bldg. Vanke
Jinsejiayuan, No.2018,
Lianhua Road, Futian District,
Shenzhen
RYUITHEBAXELRE20185
IR ERRE—-PIR

T: 0755 8319 3072

2) KEE Al City

L302 North All City Shopping
Center, Nanshan, Shenzhen
RYITE L XA T\
B ERER A A E L
JEXL302

98 | SpaChina * 2026

The Ritz-Carlton Spa,
Guangzhou

TNE AR RE E K
FrHuls

4/F, 3 Xing An Road, Pearl
River New City, Tianhe
District, Guangzhou

T R A BRI R
IS4k

T: 020 3813 6668
www.ritzcarlton.cn/guangzhou

VELEESPA
Ry RS AR AR
212-213, South Zone, No.1
Shenzhen Bay, Yuehai Street,

Nanshan District, Shenzhen
RUITELXEEEER I
SEX212-213

T: +86 0755 8611 1196

ansspa
Zil5an-spa

2F, Building D, Chengyang
Plaza, No. 5 Baogang Road,
Luohu District, Shenzhen
AT T ERBESSICAE
KEDH2#%

T: 18038158781

The Spa at Shangri-La
Nanshan Shenzhen

R &S RREEK
el

Block J, Phase 5, Shenwan
Huiyun Center, Baishi 3rd
Road, Nanshan District,

Shenzhen
RUTELK AR ZERELC
=L TV

T. 0755 2933 8888

Angsana Spa, Angsana
Zhuhai Henggin

HRiBES HAEEERESPA
No 288 Chonglou Road,
Guangdong Macao in Depth,
Cooperation Zone in Henggin,
Zhuhai
HiBETERRES(EXER
%2885

T: 0756 288 9889

The St.Regis Spa, The St.
Regis Shenzhen Bao‘an
RUENEEFNR S BERS
KT

1088 Xingye Road, Bao'an
District, Shenzhen, Guangdong
PEFRERITERR
#%10885

T: 0755 2332 2222

an-spa
=I5

1) The Mixc Foodie Gallery
Branch

RINARERE

No. 5 Baogang Road,
Sungang, Luohu District,
Shenzhen

RUT X ERENESS
T: 18924590372

2) Zhuoyue Centre Branch
R =B

No. 107, B Level, West Zone,
Zhuoyue Centre, Futian
District, Shenzhen
£RPLEXBERE107S

T: 13715366936

3) Anaya, Qinhuangdao
Branch

REBMABIE

2nd Floor, NOA RESORT,
Area 10, Anaya, Qinhuangdao
2 BMAAIT10XNOA
RESORT H [ 2#%

T: 13171728995

4) Shenye Shangcheng

wlk R

LC428, Loft-C Area, Shenye
Shangcheng, No. 5001
Huanggang Road, Futian
District, Shenzhen
RYTEEXE REES0015R
A _EiiLoft-CXLC4285

T. 15012881482

ATARAN SPA

1) ATARAN SPA at Hilton
Haikou Meilan

BOERER RILEE
ATARAN SPA

2 Qiongshan Avenue, Meilan,
Haikou
BOREZXFELAE2S
T: 0898 3639 8888

2) ATARAN SPA at Palace
Resort Yalong Bay, Sanya
ZTETRENEE
ATARAN SPA

2 Haitang North Road,
Haitang Bay Resort, Sanya
SRR ERXER
JeE2s

T: 0898 8871 8888

3) ATARAN SPA at Huayu
Resort & Spa Yalong Bay Sanya
ST TR EEFERERE
ATARAN SPA

National Tourism Resort,
Yalong Bay, Jiyang, Sanya

=P PR TP 2 E 2R A
ERX

T: 0898 8855 5888

Sanya Haitang Bay

=g RER MBS KT
68 Haitang North Road,
Haitang Bay, Sanya
ZTERERERILKEES
T: 0898 8881 1234
www.hyatt.com

Iridium Spa at The St. Regis
Sanya Yalong Bay Resort
ST R S EREE
kIR

The St. Regis Sanya Yalong
Bay Resort, National Tourism
Resort, Yalong Bay, Sanya,
Hainan, China

BEE = IR ERK
WEBRX =TT EEHEE
BRIEE

T: +86 898 8855 5555 ext.3280
www.stregis.com/sanya

Raffles SPA at Raffles Hainan
BEEKERMBIRTE
Clearwater Bay Avenue,
Yingzhou Town, Lingshui
County, Hainan, China

B Ak ERMNEEK
ERE

T: +86 898 8338 9888
www.raffles.com/hainan

Auriga Spa at Capella Sanya
ZTERFERERE

Tufu Resort Area,

Yingzhou Town, Lingshui
County, Hainan

BEE = ImEkREREE
HMELEEERK

T: 0898 8309 9999

Atlantis Sanya AHAVA Spa
= - T45=FHTAHAVAKST
No. 8, Haitangbei Road,
Haitangwan Town, Haitang,
Sanya
ZThigRKiBREHER:L
HeS Tith

T: 0898 8898 6666

Beauty Farm

Xiaribaihuo Branch

EMAE ZHEEE

6 / F, Summer Department
Store, 1 Haiyun Road, Sanya
ZTis#R1SE HA K6
T: 0898 8821 6637

Bamford Wellness Spa at 1
Hotel Haitang Bay, Sanya

= TrigRE M Sl EBanford
K7

No.4, Haitangnan Road,
Haitangwan, Sanya
BEEZImEREERE
i

T: 0898 88691888

Hilton Sanya Yalong Bay
Resort & Spa

SRR EHRREKEE
IRIF R

Yalong Bay National Resort
District, Sanya
ZTHEREERREERX
T: 0898 8858 8888
www.hilton.com/
worldwideresorts

Huan Spa at Grand Hyatt

Sense Spa at Rosewood
Sanya

=T ARFBRAE KT Al
1/F, Rosewood Sanya, No. 6
Haitang North Road, Sanya
572000, Hainan
BEEZIhERXERILEKE
S =T RFIBRAE S 14

T: +86 898 8871 6666

SPA InterContinental

ST 8 PR R AR
KI7 =BT

InterContinental Sanya
Resort, No.1 Zhouji Lu,
Sanya, Hainan
BEE = THNRE1S
ST B AR BRI R

T: 0898 8861 8888
www.intercontinental.com/sanya

Shine Spa for Sheraton
Shenzhou Peninsula Resort
Wil BERS ERTE
YRR

Shenzhou Peninsula Resort,
Wanning, Hainan, China
BEE AT AN Bk
ERX

T: +86 898 6253 8868
www.sheraton.com

The Spa at Le Méridien Shimei
Bay Beach Resort & Spa

A EERIBEEAT Rl
Shimei Bay, Wanning, Hainan,
571533, China
BEE AT AGERE
ERX

T: +86 898 6252 8888*7262
www.starwoodhotels.com/
lemeridien

The Spa at Mandarin Oriental,
Sanya

ZEEFRHKTE
Mandarin Oriental, Sanya,

12 Yuhai Road, Jiyang, Sanya

SRR 125
T: 0898 8820 9999
www.mandarinoriental.com

Xing Hua Chun Yu Aesthetics
of Life Spa
EHEMSpakimESF

26B, Chunjing Villa, Poly
Central Coast, Xiuying District,
Haikou City, Hainan
BEEROTFERRIHR
B EZE 52268

T: 0898 6627 8888

SOLIS SPA, Kimpton Ageos
Hainan
BEEKESLIEEE -
XFF

3 Haisi Road, Clear Water
Bay Avenue Yingzhou
Town,Lingshui, Hainan
iRk ERR B R EMEF
KEKEIFLEIS

T: 0898 3832 0888

Spa k7 * il

DI SPA

RDi Spaf FREEHL
No.24, area a, canal park,
Fuxiu Road, Liangxi, Wuxi
THRERFEFRITALE
AX245

T: 0510 8241 3885

Dusit Wellness at Dusit Thani
Wellness Resort Suzhou
AMNFRBEXRMFEERBE
JESR D

88 Shushan Road, Tong'an
Town, Suzhou National
Hi-Tech District, Jiangsu
FEIFEANTESHIRER
ERILEESSS

T: 0512 6269 8888

M-SPA

MDEE

1) 8F Hilton Suzhou, 275
East Suzhou Avenue, Suzhou
Industrial Park, Jiangsu
IBEFMNTRAR TAEX
TN A EZR275S A /R
B EBHEAKT L

T: 0512 6292 0068*6330

2) 1F Kempinski Hotel
Suzhou, 1 Guobin Road,
Suzhou Industrial Park,
Jiangsu
IFEANTIVEREE
B1SHMEGHYEIEX
BE1RE

T: 0512 6289 7888*6880

3) 6 F Suzhou High-Speed
Rail Jinke Grand Hotel, 67
South Tiancheng Road,
High-Speed Rail New Town,
Suzhou
IBERMNTEHIAEERA
Be7SHMEHER KHIES
KR

T: 0512 6937 8888*6690

naked Leaf at naked Water
BL AR KT

199 North Taihu Avenue,
Suzhou
FIMALKHAE1995

T: 400 9200 518




QUEENS MAKER
TA%ER

1) Xinyuehui Branch
BT

H208, 2nd Floor, Xingyuehui,
Suxiu Road, Suzhou
FMHLEE E VLRI
H208

T: 0512 6818 9678

2) Suzhou Central Branch
FMALE

B1-46, 1st Floor, North
Suzhou Central, Suxiu Road,

Suzhou
FHMHGE BN PLE L
X-14#B1-46

T: 0512 6262 5958

3) Xinguangtiandi Branch
A RUIE

5f0019, 5 / F, Xinguangtiandi,
456 East Suzhou Avenue,
Suzhou

FMTEM KIEZR456 SR
H#i5#5F0019

T: 0512 6818 8978

Rubis Spa

RS

1) JiuGuang Branch

AtIE

L1-C-01, JiuGuang, 268
Wangdun Road, Suzhou
Industrial Park

Sl Tl fE X %2685 &
KEHKI1C-018T

T: 0512 6696 1130

2) MeiLuo Branch

EX9

L6, East Area Matro, 245
Guangian Street, Pingjiang,
Suzhou
HMEIRYRE2455 £S5
BRF6R

T: 0512 6916 5931

The SPA Four Seasons Hotel
Suzhou

T B E R AL

88 Four Seasons Boulevard,
Suzhou
PEIIFEHMTERESS
T +86 512 6068 3688
https://www.fourseasons.com/
zh/suzhou

SANGHA Retreat by OCTAVE
Institute

BEAHPE

199 Yang Cheng Ring Road,
Suzhou Industrial Park
ST Il el X BEE FR B
1995

T: 0512 6788 1888

The Ritz-Carlton Spa, Nanjing
B ME R S KT Al
18, Zhongshan Road, Nanjing
EERmHLE18S
T: 025 6978 8888

Talise Fitness & Spa at
Jumeirah Nanjing

AR ETEERMLKT
No.2 Yecheng Road, Jianye,
Nanjing

RIS XUBHEE2S

T: 025 5878 0888

Willow Stream Spa at Fairmont
Nanjing

FRERBERREE

BIE KT

333 Jiangdong Road Central,
Jianye, Nanjing
MRHRBXIFRPHEI3BE
T: 025 8672 8888
www.fairmont.cn

Hong SPA, AOHONG
RESORT (Jinling Jiangbin
Branch)

ERHELERBEE (EEITE
JE)BASPA

No. 8, Wanjingyuan,
Yangzijiang Avenue, Jianye
District, Nanjing
BMERMRBXFFIKER
RES

T: 025 6959 8888

& SPA (Fuyuan Road Branch)
ARATINEEEE)

137-7 Fuyuan Road, Jianye
District, Nanjing, Jiangsu
IBAER T RIBXEEE
137-7%

T. 17384471752

Willow Stream Spa of Fairmont
Yangcheng Lake

PRI WA%% RSB S BT NZ 2k
Frely

No.3668 Ma'anshan West
Road, Kunshan, Jiangsu

B LU Bk FRE 36685

T: 0512 5878 0888

ALAND SPA

ALANDZi# SPA

Building 10, 1415 Cultural and
Commercial Street District,
Qingjiangpu District, Huai'an
City, Jiangsu

B ERTHILAKX 14153
AR ER 1051

T. 0517 83989877
15371403533

The Spa at Hyatt Regency
Wuxi

FsH AT LB I KT Pl
109 Renmin Middle Road,
Wuxi, Jiangsu, China
IHELHHARTEE1095
T: +86 510 8989 1234*6083
wuxi.regency.hyatt.com

The SPA at Park Hyatt Suzhou
FNHEBRREE

No.69 Xizhou Road, Suzhou
Industrial Park, Suzhou
FHMRPXAE NS

T: 0512 8666 1234

Dragonfly Therapeutic Retreat
& 5E

No. A05-21, L5, Building
5,Suzhou Center, SIP
FHMRLIERLEE21S

T: 0512 6583 7906

Banyan Tree Spa, Suzhou
Shishan

TR BEAESPA

No.208 Fenhu Road, Suzhou
New District, Jiangsu
BB TSR
2085

T: 0512 6606 0606

SPACHINA

OURSEA SPA

HAE Spa

1) 3F ZaiDi West, Kingmo
Mall, No.1698 Shuanglong
Avenue, Jiangning, Nanjing
ARTITEREKE1698S
SO E %

T: 025 8613 5922

2) B1, South Zone of Suzhou
Center Mall (Suzhou Industrial

Park)
PN Tl B B A A B
—1%

T: 0512 6588 5922

Spa KJ7 « B

Banyan Tree Spa Huangshan
#EILBHE E R Spa

No.1 Banyantree Road, Yi
County, Huangshan, Anhui
RHEBLTBERMRE
B15

T: 0559 2265 000
www.banyantreespa.com

The Langham Hefei
A=A

200 Huaining Road, Zhengwu,
Hefei
ARTBSXIFTE2005

T: 0551 6568 8888
www.langhamhotels.com

Zuliande

RER

4F POLY MALL, ZHengwu
District, Hefei, Anhui
RHEERETBSX R
MALL[ 2

T: 0551 6286 6799

Ori SPA (MixC Branch)

Ori SPA (F & [E)

4/F, MixC, No.111 Qianshan
Road, Hefei
AIRELES TR
T: 0551 6555 3035

MmZEER - SPA

Building 14-10, Jinwan
Junlin Yuan, Rain Forest,
Qingquan Road, Jinghong,
Xishuangbanna
ZEEENRAMTHETIER
B EBRMIE14-10%

T: 189 8812 8765

Bolian Hot Spring and Spa,
Bolian Hotel, Kunming
EIAHBEE HERRESPA
YYangzonghai, Kunming
FE=EEEREHIARE

T: 0871 6888 4999

Banyan Tree Spa Lijiang
mmiLfi#ESpa

Yuerong Road, Shuhe Village,
Yulong, Lijiang, China
ZHEMLEENARER
SRR R

T: +86 888 533 1111
www.banyantreespa.com

Banyan Tree Spa Ringha
{ZZWi#aSpa

Hong Po Village, Jian Tang
Town Shangri-la, Diging,

Yunnan, China
ZHAEERENBERLEN
T: +86 887 828 8822
www.banyantreespa.com

The Spa at Amandayan
KRBT

29 Shishan Road, Gucheng,
Lijiang, Yunnan

AL AL
295

T: 0888 533 9999
www.aman.com

Tai Yi- SPA

F— - SPA ZEIMRERER
HARRRE

2nd floor, Saina Block,
Qingcheng Phase II, China
Railway Shuian, Qiancheng
Road, Kunming
RRTmHREEPSHRKEERZ
HEMEX 2%

T: 0871 6727 2968

Yi Spa at Intercontinental
Kunming
ERRIMPRIEEASpa

5 Yijing Road, Dianchi
National Resort, Kunming,
Yunnan

=i H B AR E R R E
BRERESS

T: 08716318 8888

Mintsthai

ibER

1) Shuncheng Plaza Branch
B R IRm M L R

Next to the IMAX theater at
Shuncheng Plaza, Kunming,
Yunnan

= R BRI A IMAX
®HTE

T: 0871 6360 3550

2) Joy-City Branch
KBRS

2F Zone C, Joy-City, Kunming,
Yunnan

=R EEYF0C
X2#%

T: 08716332 7338

3) Hello-World Branch
AR SR

F8 Zone B, Hello-World
Branch, Kunming, Yunnan
=R ISR R ML
BX8#

T: 0871 6835 7368

4) Gongyuan 1903 Branch
2 FE 19035

2F, Jianzhijia, Gongyuan
1903, Kunming, Yunnan
ZARBRE1903 2 E 1%
T: 08716810 4826

5) Anning Wanda Branch
RTHIEE

101, Building 8, Yuefeng
Street, Anning Wanda,
Kunming, Yunnan
ZARBRTHIEAFHXS
#1018

T: 0871 6868 2962

6) Xishuangbanna Gaozhuang
Branch

PR & S

Building 19, Building 19,
Jingfa Zhai, Gouzhuang,
Xishuangbanna, Kunming,
Yunnan

ZHRMAANEAEERE
1945
T: 0691 222 6938

pa JKfr « &M

Hong Kong Yijing Toga &
Spa Club
HFREHEMKTSE
Unit1, 6th Building, No.1288
NanJunShuiYunTian HuXi
Road, ChangChun, JiLin
EMEKETHAER1288S
Bk =615

T: 0431 8962 8855

0431 8962 8866

0431 8962 8877
www.yijingspaclub.com

Jing Spa at Purple

Jade Riverside Resort,
ChangBaiShan ChiBei
EEERAEEKALBILE
FIKIT

No.1 Binhe Road,
Changbaishan Chibei, Jilin
HEREKBALRILKRETES
T: 0433 593 8888
www.purplejaderesorts.com

Angela SPA

KEREHSPA

1) Dongyue Masion Branch
FRHERITE

H2 Dongyue Mansion,
intersection of Shengtai Street
and Tiangong Road, Jingyue
District, Changchun
KEFARESAHIXIR
RICFRIEFRAEH2 R SR

T: 0431 8194 3855

2) Yi Hu International Branch
EHERRE

H3-101, Yi Hu International
Phase 2, Nanguan District,
Changchun
KEAXXEHER2H
H3-101

T: 0431 8563 8288

3) Heyuan Club Branch

FE <A

2-106, Heyuan Club, Heyuan
Road, Gaoxin District,
Changchun

KED X EEBEMNE T
2-106

T: 0431 8296 8333

4) Zhonghai Branch

RigE

G10, Zhonghai Shuian Xindu,
Jingkai District, Changchun
KEEFRAPEKERE
G107/

T: 0431 8587 4577

5) Baicui Yuan Branch
HEEE

Building 65, Nanhu Xincun
Steet, Chaoyang District,
Changchun
KEHAX AR 654
T: 0431 8060 3877

Anhe SPA

LESPA

Shop F1-05, Weifeng Life Hub
No. S11, Juyuefu

Weifeng Dongyu Phase I
ERERETHERE R
RS S4Hlg4EiEILF1-05
SHH

PARTNERS | ##%&EF

T. 185-8435-8989

Spa KJ7 * ERiL

The Ritz-Carlton Spa, The
Ritz-Carlton, Harbin
M/RIEE NIRRT
KT

Tower 1, 660 West Youyi
Road, Daoli District

Harbin, Heilongjiang
BRITIHMREMEEXKIE
FR§6605

T: 0451 8402 8888
https://www.ritzcarlton.com/
zh-cn/hotels/hrbrz-the-ritz-
carlton-harbin/overview/

Spa KJ7 * LT
BRIVBATTHL ( KEH
BI5)
TTERERDAAOX
RiBFKE00S KE—HHE
RSB
T +86 411 8250 0190
dalian.grand.hyatt.com

The Spa at Four Seasons
Dalian

K P2 fE Ak il

45 Zhuyu Street, Zhongshan
District, Dalian, Liaoning
PETTEREPLXEE
#5455

T: +86 411 3994 8888

Lea Spa

LMHLea Spa R AT
Shenyang Lea Spa Weijing
Club

PR AR [EF L #5356
S8

8F, 35 Tongze North Street,
Heping District, Shenyang
Tel: 024 2341 1222

FAngbeauty
FAngbeauty = & EkHL
Phase three, MixC, Heping
district, Shenyang
MBETIEX AW =5
T: 18604056191

Carven City Spa
HRIEESPA

23-3 Wen'an Yuan, Wen'an
Road, Heping District,
Shenyang, Liaoning

T TP AR LR ST
23623-3

T: 024 2388 3599

Oasis Spa at Kempinski Hotel
Dalian

KEY IR R A
KIFHL

6F, Kempinski Hotel Dalian 92
Jiefang Road, Zhongshan
KETPILIXFHHE2S,
RHEIRE6R”

T: 0411 8259 88888616 /8610
www.kempinski.com/dalian

Rubis Spa

iR AEEE

Capita Land Branch
HEFTEE

L2-54-55, Capita Land, 691
Gaoerji Road, Shahekou,

SpaChina - 2026 1 99



SPACHINA PARTNERS | #&EEF

Dalian
KEDAXEREHE91S
BB 172 54-55 8T
T: 0411 8434 5600

SHILIHUA BEAUTY SPA
FHITEEASPA(LEHIR)
20-6 Siwei Road, Zhenxing,

Dandong
T TEARTRAEX M5
20-65

T: 0415 213 6001

Spa KJ7 * EE&E]

Altira Spa

T KT
Altira Macau 15/F, Avenida de
Kwong Tung, Taipa, Macau
BIKFTRADEE, BRI
5
T: 853 2886 8886
www.altiramacau.com/spa-
health/#/altira-spa

Asaya Hong Kong (Rosewood
Hong Kong)
EiAsaya(BEHMEE)
Victoria Dockside, 18
Salisbury Road, Tsim Sha
Tsui, Kowloon, Hong Kong
EEARZRDERLEFRE
188

T: +852 3891 8888

Bliss Spa at W Hong Kong
FHHEWiHJE Bliss Spa

1 Austin Road West, Kowloon
Station, Kowloon, Hong Kong
EENRALTAER1S

T: 852 3717 2222
w-hongkong.com

Cotai, Macau
RIBEEEEADR
T: 853 8806 8888

The Spa at Mandarin Oriental,
Macau

BRI CER A B E ARl
Avenida Dr Sun Yat Sen,
NAPE, Macau
BITHNEILIA B E845S

T: 853 8805 8888
www.mandarinoriental.com

The Ritz-Carlton Spa, Hong
Kong
EHEMBFREATT L
71/F International Commerce
Centre, 1 Austin Road West,
Kowloon

hEfETEERES
KRS IHT 1R

T: 852 2263 2263
www.ritzcarlton.com

Zensa Spa

THE ) KIT
3/F Star Tower, Studio City
Hotel, Macau
RIFERILEEE 2i03#%
T: +853 8865 1888
www.studiocity-macau.com

AWAY Spa, W Macau - Studio
City

RIFERILWIBE
AWAY®7K 7=y

Level 3, W Macau - Studio
City, Estrada do Istmo, Cotai,
Macau

B BRE R AR EERILW
BE3H

T: +853 8865 1188

SPA by MTM

1) Shop A, G/F, 3 Yun Ping
Road, Causeway Bay
BT RTE3SHTAR

T: 852 2923 7888

2) Shop 118, Citygate, Tung
Chung, Lantau Island
KUSFRFHRER18/E

T: 852 2923 6060
www.spabymtm.com

The Spa at Encore (Wynn
Macau)

B F ARl

Rua Cidade De Sintra, Nape,
Macau
BIMEERLEmE

T: 853 2888 9966

The Spa at Wynn Palace
KA EEEE KTl
Avenida Da Nave Desportiva,
Cotai, Macau
BIBEEEIEADR

T: 853 8889 8889

Tria Spa at MGM Macau
BEBIEREKT
Avenida Dr. Sun Yat Sen,
NAPE, Macau
BIMEIHER IR
=T

T: 853 8802 8888

Tria Spa at MGM Cotai
EMESBHBKT

Avenida da Nave Desportiva,

100 | SpaChina « 2026

The Spa at Epic Tower, Studio
City Macau

B EERCRE DK Al
Level 3, Epic Tower - Studio
City, Estrada do Istmo, Cotai,
Macau

BB kE R AR AR ICM
Eil3#

T: +853 8865 8888

The SPA at Palazzo Versace
Macau

Palazzo Versacei#| ]k f7 fuls
Level 3, Palazzo Versace
Macau, Grand Lisboa Palace
Resort, Rua do Tiro, Cotai,
Macau

BB LRSS
BFER T REREAKIE
T: +853 8881 8000

Spa K7 « it

RS RERERSR

1) HREE

ML A RN QR AE
HE155

15 Hong Kong Street Jiefang
Road HanKou, Wuhan, Hubei
Tel: 027 8556 1855

2) BRI RIIE

LA RN K IF TR R
—HITARE

2/F, T4 Raycom Skyline,
Qiuchang Street, Wuhan, Hubei
Tel: 027 8221 3770

3) EOE

HMILERNTEFFERT
FREESOSHAER AR MLl
K125

1-2 Building 9 Xianglong
Times Business Center, 59
Ningkang Road, Eco. Tech.
Dev. Zone, Wuhan, Hube
Tel: 027 8480 5457

4) RIS
HILERNTRE AR
188-18

188-1 Shui Guo Hu Road,
Wuchang, Wuhan, Hubei
Tel: 027 8736 0531

5) EIRE

HIL A AT A KA X
R

Yongan Plaza,Da Qing Xi
Road, Xiangyang, Hubei
Tel: 0710 3459 155

Fairmont Wuhan
RINZBHRRREE

249 Huaihai Road, Jianghan,
Wuhan
HIXHTINXifEiGH2495

T: 027 8369 8888
www.fairmont.cn/wuhan/

M-SPA

ALREE

Hilton Wuhan Optics Valley, 9
Chunhe Road, Huashan Eco
New City, Wuhan, Hubei

Jiik &=y e pe i e ik
RIF LRI LS EF T
S REUE KT

T: 027 5933 88888252

Siyanli

B

1) BRI 350E

406, Wuhan International
Plaza Shopping Center Tower
B 690 Jiefang Road, Wuhan
KX EFRMHI 5B EE406

Tel: 027 8551 7717

2) K&

4F, Xudong Shoppingmall
No.18 Xudong Street
Wuchang Distirct, Wuhan
BERH MR IR 4160

Tel: 027 6889 8068

3) ERE

1F, Tongcheng Square No.538
Jianshe Avenue, Wuhan
BIZKIES38 SRR FH—%
Tel: 027 8556 4066
www.siyanli.net.cn

Spa 747 * LU

Kempinski Spa at Kempinski
Hotel Taiyuan

KR ERE R R TR AT
No. 115-1 Changfeng Street,
Taiyuan, Shanxi, China
PELFEEKETRRE
115-18

T: 0351 866 0131

Shui Spa, Taiyuan Wanda
Vista Hotel
RIRFE LB EKRKT

3/F Wanda Vista, 169 Jiefang
Road, Taiyuan, Shanxi, China
P& KR A LIS X AR R
1695 H KR T iA STAEE 531
T: +86 351 777 66666760
www.wandahotels.com

Cherry Natural Image

Management
EEILERERRD

493 Hengdong Avenue,
Hengyang city, Hunan

M A EET R KE4935
T: 0734 522 4996

Shui Spa at Wanda Vista
Changsha

K FESEBE K" KT
308 Section 1 Xiangjiang
Middle Road, Kaifu,
Changsha, Hunan, China

b kg S e e o
—E;3085

T: +86 731 8800 8888 ext.6306
www.wandahotels.com

Shine Spa for Sheraton at
Sheraton Changde Wuling Hotel
ERERERFEREEEE
SRE KT

899 Zaoguo Road, Wuling,
Changde, Hunan, China
AR ETREXERE
8995

T: +86 736 788 8888
www.sheraton.com

Siam SPA

BEHRASPA

458 South Desheng Road,
Yueyanglou, Yueyang, Hunan
e E BT ERX
ESICEMIE#2015

T: 8800900

The Spa at Sheraton
Changsha Hotel

KV ERERBEEART Pl
Yunda International Plaza,
478 Furong Zhong Lu, Section
1, Changsha, Hunan
AR TREPE R
4785 B X ERR 5

T. 0731 8488 8848
www.starwoodhotels.com

Spa /K¥r * g

VENUS MAX
RAEERRRL

1) Wanda Branch
ZETERE

Room 12a809-810, Erqi
Wanda Center, Intersection
of Daxue Road and Hanghai
Road, Erqi, Zhengzhou
AT =X AR SR
ZRXAZ+EFIEAL12A809-
810

T: 0371 8658 1160

2) Jinshui Zhenghongcheng
Branch

EKIESAELIE

Room 1111, Zhenghongcheng
Residence, Huayuan Road
and Dongfeng Road, Jinshui,
Zhengzhou

AT &R X LR RS S R
ESAHM TABMNE

T: 0371 6531 8996

3) Lvdi Xinduhui Branch
SFFERIE

Room 1511, Block B, Building
2, Jinshui East Road and

Dongfeng South Road,
Jinshui, Zhengzhou

BT EKE & AR SRN
2SS EBEISTE

T: 0371 5593 3386

ANNA SPA

R HSPA

Langmanzhidu, Jinming Road,
Kaifeng, Henan
MEEFHTERARE
REZEISELRE

T: +86 371 2388 5666

Spa 747 - [@JI|

CHI, The Spa, Shangri-La
Hotel, Chengdus
BEEREN KBESKT
9 Binjiang Dong Road,
Chengdu

M)l AR SR LRI R
Jiteas

T: 028 8888 9999

Iridium Spa at The St. Regis
Chengdu

BRI B SR SR ER KT AL
88 Taisheng Road South,
Qingyang District, Chengdu,
Sichuan
PEMIEREBTEFRKFH
R8s S

T: 028 6287 6666
www.stregis.com/chengdu

MI XUN SPA, The Temple
House

R & ERS KT

81 Bitieshi Street, Jinjiang,
Chengdu
BETHIXEMKES1S
T: 028 6636 9999
www.thetemplehousehotel.
com

Six Senses Qing Cheng
Mountain
FHELLAERTFHRL

No.2 Dong Ruan Road
Qingcheng Mountain Town
Dujiangyan, Chengdu,
Sichuan

)il AR AR T T A L
HEHKIE2S

T: 028 8712 6666

The Ritz-Carlton Spa,
Chengdu

RERE IR REE 5 7k
FrHul

269 Shuncheng Avenue,
Qingyang, Chengdu, Sichuan
PR E 01| Rl AR T 7 o B
X #2695

T: 028 8358 8888

Willow Stream Spa at
Fairmont Chengdu
BRI R B R RIB B RTINR
KFFHl

269 Tianfu Middle Avenue,
Hi-Tech Zone, Chengdu
BT EHERARERR
2695

T: 028 8800 3333

Zhangzha Town, Jiuzhaigou
County, aba Tibetan Andgiang
Autonomous Prefecture,
Sichuan

HE )| SRR R B A
MAEEEILE

T: 0837 8199 999

Spa k47 « #iiL

Banyan Tree Spa Hangzhou
TN B4R Spa

2 Westbrook Resort, Zijingang
Road, Hangzhou, China
AT ERK21S
FREREERREES

T: +86 571 8586 0000
www.banyantreespa.com

Cordis, Donggian Lake,

Ningbo
TR MR RS

28 Shashan Road, Donggian
Lake, Ningbo, China

TR AR AR FE RS
18285

T: 574 5666 8888
www.chuanspa.com

Dragonfly Therapeutic Retreat
IBERIB AT

1) BRE

No 141, Xixi Road, Xihu
PR FREE1415

T: 0571 8502 3288

2) Raffles City @tk
L6-04 Raffles City, No.228
Xinye Road, Jianggan
ITFR #2288 kEL
17L6-04 7

T: 0571 8889 9191

Fuchun Spa at Fuchun Resort
EELEERNEESPA
No.339, Jiangbin East Road,
Dongzhou Street, Fuyang,

Hangzhou
MMTERRFRMETETER
KiE339%

T: 0571 6341 9500

Hangzhou TEA SPA

FLMTEA SPA

1) Hangzhou TEA SPA (Jiging
Branch)

FMTEA SPA(ZKKIE)
Building C, 214 North Meilin
Road, West Lake, Hangzhou
HUMT ARG ILRE L3R
182145 CH5

Tel: 19558191877

2) Hangzhou TEA SPA (Muli
Branch)

FUMTEA SPA(BEE)
501-503, Building 8, OOELLI,
West Lake, Hangzhou
HMTREMX X B ERdii8
SH#5#501, 502, 503

Tel: 1590671536

Kempinski The Spa,Hangzhou
BUNE B TR S K7
66 Lishui Road, Gongshu,
Hangzhou
HUMHEE R k665

T: +86 571 8809 3333

Rissai Spa, Rissai Valley, a
Ritz-Carlton Reserve

HEAKT

Love Story Hangzhou
mNEESSE
1) Love Story Hangzhou



Xingiao Branch
HNEEREHFE

1F, Hangzhou Xingiao
Hotel, 226 Jiefang Road,
Shangcheng, Hangzhou
HUMN T B B B5226 5 3
FRRIE1F

T: 0571 8888 6968

2) Love Story Hangzhou
Tiyuchang Road Branch
MMNEEREEE AEE
1-6 F, 12 Tiyuchang Road,
Xiacheng, Hangzhou

HNT FHEEE 7125
1-6%%

T: 0571 8785 8677

3) Love Story Hangzhou
Tianyuan Branch
HUNEESERIIHMRITIE
Tianyuan Plaza, 2 Qianchao
Road, Xiacheng, Hangzhou
M TR & #E2S
RRTKE

T: 0571 8888 7068

4) Love Story Hangzhou,
Xiasha Branch
HMNEERETDIE

450, Jinsha Avenue, Qiantang
District, Hangzhou
HNTHERER &0 KE4505
e X it

T: 0571 8588 0056

naked Leaf Spa, naked Castle
BB KIT

12 Sanjiuwu, Moganshan
Town, Deqing, Zhejiang

L AEIFEETILEFIA
Zhis12g

T. 0572 888 1111

naked Leaf Spa,

naked Stables
BOBERIRIT

37 Shangxiazhuang,
Lanshukeng Village, Paitou
Town, Deqing, Zhejiang

L AEIFEELS =R
LTE3TS

T: 0572 804 6668

Neige Aesthetics Center
EE= TN

109 Renhe Road, Kandun
street, Cixi City, Ningbo
LT IR TR TREIE
AHEE1095

T: 15990546165

Spa Village

i#Spa

The Dragon Hotel Tower 5
Level2, 120 Shuguang Road,
Hangzhou
HUNTEE SR8 1205
BERIRES S

T: 400 838 5599
www.roonspavillage.com

Shine Spa for Sheraton
Hangzhou

MMNERERE ERBEE
1ZiRIKIT

1 Westbrook Resort, Zijingang
Road, Hangzhou, Zhejiang,
310030, China
LA TR EERTERER
ZEERRRIFSSE1S

T: +86 571 8500 2222*8281
www.starwoodhotels.com/

sheraton

The Art of Water Spa by Run
Spa Village

New Century Grand Hotel
Hangzhou
HUNFF T A ERKE

iESpa Village - 7k £Zijg)

45/F New Century Grand
Hotel Hangzhou, 818 Shixin
Road Central, Xiaoshan,
Hangzhou, Zhejiang, China
AL AR TR LR TR
#818SHUMFF T BHAE
[E45=

T: +86 571 8288 8888 ext.8600
www.roonspavillage.com

HUAN Spa & Fitness Center
at Grand hyatt Hangzhou
BB BEE RS

BRI RS

28 Hu Bin Road, Hangzhou,
Zhejiang 310006, China
AL AN T#IREE28 S

T: +86 571 8779 1234
www.grandhyatthangzhou.
com

The Spa at Amanfayun
ERREBKFT

22 Fayun Nong, Xihujiedao,
Xihu, Hangzhou

BN TR 2 X
FHEEERF22S

T: 0571 8732 9999
www.aman.com

The Spa at Hangzhou Marriott
Hotel Qianjiang

HUN I A RIE S
KT

399 Juyuan Road, Jianggan,
Hangzhou
HMNTILFXRIBTHE3995

T: 0571 8646 9999
www.marriott.com

The Spa at Midtown
Shangri-La Hangzhou
HUNE AP &R R KBS K
Frely

Hangzhou Kerry Center,
Yan'an Road, 6 Changshou
Road, Hangzhou
TR HRE6 S EREEHUM
EEhid

T: 0571 8733 8888
www.shangri-la.com

The Spa at Four Seasons
Hotel Hangzhou at West Lake
UM B E Rl

5 Lingyin Road, Xihu,
Hangzhou

AL AT TR X RIS S
T. +86 571 8829 8888

New Era Women's Space
HUNER R B =8

302, Building 6, Intersection
of West Wenyi Road and
Chongyi Road, Xihu District,
Hangzhou

HUNTH R X — AR 55X
HZ X O61E302

T. +86 13175114149

Di SPA
3ESPA

SPACHINA PARTNERS

Building 16, Xiaobafang,
Middle Xueyuan Road,
Lucheng District, Wenzhou
City, Zhejiang

L& EMN TR X F B PR
N5 1645

T: +86 18006872929

The Spa at Four Seasons
Hotel Hangzhou at Hangzhou
Centre

U D PO 2R FE KT s
No. 493 Zhongshan North
Road Gongshu District,
Hangzhou

AT AN T HER L
%4935

T: +86 571 8681 8888

OURSEA SPA

RAE Spa

2F,Ping'an Yuefang Mall, 280
Minxin Road, Shangcheng,

Hangzhou
HUNT EHX ROBE2805F
Rtk

T. +86 571 8672 5922

Banyan Tree Spa Yangshuo
BRFAE#E Spa

168 Zhengdong Street, Fuli
Town, Yangshuo County,
Guilin, Guangxi Zhuang
Autonomous Region, China
AR BEXERTIRRE
ERHIERE168S

T: +86 773 322 888 ext.7500
www.banyantreespa.com

Spa XKJ7r « EX

Bolian Hot Spring and Spa,
Bolian Hotel

ERMBENE HEBR

North Hot Spring Park, Beibei,
Chongging
ERTIREILBERAER

T: 023 6822 6666
www.brilliantspa.com

Beauty Farm

Beicheng Branch

EmEE JLHE

3 /f-009, Tianjie new
building, Longhu Beicheng,
Guanyingiao, Jiangbei,
Chongging
ERMILIR R EFLZMAILHE
R EFEIE3-009

T: 023 6786 8878

Banyan Tree Spa Chongging
Beibei

ERALFEHAESpa

101 Wenquan Road,
Chengjiang, Beibei District,
Chongging, China
ERTIEXELRRRE
1018

T: +86 23 6030 8888
www.banyantreespa.com

FINEFULL SPA at Hilton
Chongging
ERAREUE BB HRAKFT

9F, 139 Third Zhongshan
Road, Yuzhong, Chonggqing
ERTHPEAL=E1395

BIER
T: 023 8903 99996975

TRIPLE SPA (Zonglvquan
Branch)

ZEAE (FHRE)

1F, Building 7, No. 337,
Jinkai Avenue, Renhe Street,
Liangjiang New District,
Chongging
ERTRILAXAFEEEF
KiE337S 7HE—HE

T: 023 6788 5333

Incredible Beauty

1) L215, IFS, Jiangbei District,
Chongging

BRWILILEIFS L215

T: 19112075758

2) LG215, MixC Middle Zone,
MixC Mall, Jiulongpo District,
Chongging

ERTARER AREHFR
LG215

T: 19112075758

Spa Kfr « fRE2

Angsana Spa (Seaview Xiamen)
BitESpa(Ei)iEHLLE)

1/F No. 2 Seaview Resort,
3999 Huandao Road South,
Xiamen, Fujian, China
REAEHIREEE39995
L E B

T: +86 592 502 3333
www.angsana.com

The Ritz-Carlton, Xi'an
BERMEBFREEE

50, Keji 2nd Road, Gaoxin,
Xi'an
BARTE AR 505
T: 029 8881 8888
www.ritzcarlton.com

The CHI SPAAt Shangri-La Xi'an
ARERBRAESE 1R KT
38B Keji Road, Hi-Tech.
District, Xi'an, Shaanxi,
710075, China

BEA A F R X R
3852

T: +86 29 8835 5555
www.shangri-la.com

W Hotel Xi'an

BRWEE

No.333 Quijiangchi East Road
Yanta District Xi'an
FIREEX TR 3335
T: 029 8966 9999
www.marriott.com.cn

Xi'an Huaging Royal Spa
Hotel/ B & A& #i7iE &
Huagqing Palace No. 38
Huaging Road, Lintong
District, Xi'an

B AR TIGEXEFE
#5385

T: 029 8399 9888
http://huag.coolbo.cc/Home/
Hotel/index

Chuan Body + Soul at
Langham Place, Xiamen
EIIEASEENS Il 1 HHlakiT
4668 Xianyue Road, Xiamen,
Fujian, China
BEAEHIlER4668S

T: +86 592 602 9999 ext.8779
www.langhamhotels.com

Kempinski The Spa at
Kempinski Hotel Fuzhou
BME R ER B S

1 Hengyu Road, Jin'an,
Fuzhou
BB RX LSS

T: 0591 8899 9988

Lohkah Hotel & Spa
tEBE

277 Penang Road, Huli
District Xiamen 361015 China
B E X ERE277 S

T: 0592 7997 777

Waldorf Astoria Xiamen

B RERBE

No.1 Lianhua North Road,
Xiamen, Fujian
PEREEEEHEMXER
Jteg1S

T: 0592 537 3333

Spa KT « Bk

Meschéne

EMEF

72 Gaoxin Road, Hi-Tech,
Xi'an
BAEBELTEHEEH
®725

T: 029 8952 3752
www.962297612@qqg.com

SPA by JW, JW Marriott Hotel
Xi'an
BRERIWASBEEIWK
Freuls

No.168 Feng Cheng 8th Road,
Xi'an, Shaanxi

BRPE PR R AL/ \BE 1685

T: 029 6855 5555

Spa Jr * lI%

Fang Quan Spa at Hyatt
Regency Jinan

FEa R ELLEE
TRl

187 Jingsi Road, Shizhong,
Jinan, Shandong, China
IR FETHHXEME
1875

T: +86 531 8828 1234
www.jinan.regency.hyatt.com

Heavenly Spa by Westin, The
Westin Qingdao
EREENTEERINT
P ¥ S

8 Hong Kong Road Central,
Shinan, Qingdao, Shandong,
China
ERmTEREETESS

T: +86 532 6777 1888
www.westin.com

Qin SPA

I SPAZ WAk T3P ER

8 North Long'ao Road, Jinan
FEhTERELHESS

T: 0531 8162 9969

1B IS

L4-68, Tower West, Hang
Lung Plaza, 188 Quancheng
Road, Lixia, Jinan

TR TR R iR 188 S EkE
Ti5TE4R468 8T

T: 0531 5563 8020

2) The Mixc Branch
&S

L3-47, The MIXC, 11111
Jingshi Road, Lixia, Jinan
FEAHTRETEIM1SERE
FERFIELIATET

T: 0531 5585 6281

TYLAN SPA

=fE- A

1) Lvdi Branch

SHE

2nd Floor, Building 2,
Greenland Center, Jinan,

Shandong
WFREFAHEEHL2S
etk

T: 0531 8609 3989

2) Henglogn Branch
=l

4th Floor, Henglong Plaza,
Jinan, Shandong
WA AT ERE R4
T: 0531 8608 8877

THE PURI

HEESPA

1) L1 The Mixc, 9 Shandong
Road, Qingdao
FRTUFRBISARHELIE
T: 185 6190 5062

2) Qingdao Jiaodong
International Airport

B BHRRERS

T: 136 7889 3140

TRIA SPA

TRIAEE KT

Tower T1, SIIC Center, No.
195 East Hong Kong Road,
Laoshan District, Qingdao

FEWELXEEFRRK1955
ESRAIL T

T: 0532 8887 9999
https://www.dytmgm.com/cn/
mgmagqingdao

The spa at Kempinski Hotel
Yinchuan

SR E R B IR SR il
Beijing Middle Road 160,
750002 Yinchuan, China
TEEREBRR)IIHERKX
L1605

T: +86 951 516 5888
www.kempinski.com

Spa KJ7 « &M
Bolian Hot Spring and Spa,
Bolian Hotel, Huangguoshu
HRBIHBGEE HHBRRSPA
Huangshuoshu Scenic Spot,
Anshun
RMNERIFATE RN
BHX
T: 0851 3818 9666

Rubis Spa
SR
1) Hang Lung Plaza Branch

Regal Queen SPA
R ELZESPA
No.2, Jiandao street,

SpaChina « 2026 1 101
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Nanming, Guiyang
RMNERETEAXFESG2S
T: 0851 8528 8166

Roseway Spa

BRIRSPA

1) Huizhancheng Branch
SREE

North Huizhan Road,
Guanshanhu District, Guiyang
City, Guizhou

SMERPAT VIR &
514

T: 0851 8798 4521

2) MixC Branch

TRILIE

Opposite to MixC,
Guanshanhu District, Guiyang
City, Guizhou
RMERPETRLHAX TR
CXE

T: 0851 8221 0118

3) Weilai Fangzhou Branch
KT FIE

South Shangli Road, Yunyan
District, Guiyang City, Guizhou
RMNEREATEER KRR
i fL AR

T: 0851 8561 8496

4) Xiaoshizi Branch

NFE

Wenbi Street, Yunyan District,
Guiyang City, Guizhou
RMNERETEERNF
MEH

T: 0851 8851 2882

Spa KJr * it

U SPA

5F The Mixc, Shijiangzhuang,
Hebei

2F Beiguo Commercial
Building, Shijiangzhuang,
Hebei

3F Xian Tian Xia Plaza
WAL ERETRIHMSF
JLERTE2F

SR T $73F

T: 0311 88886555

0311 88886566

0311 88886599

Spa ki * Bif

Angsana Spa (Caesar Park
Kenting)

Bi#ESpa( ET L)

6 Kending Road, Hengchun
Town, Pingdong, Taiwan
ABRRFEEFHETRES
T: +886 8886 1888
www.angsana.com

Oasis Spa at Grand Hyatt
Taipei

ABlLEREBEE

2, SongShou Road, Taipei,
Taiwan
AlLEXERFRE2S

T: +886 2720 1234

Spa KJ7 * B

Gaia Aroma SPA

9F Conrad Urumgqi
BEARFREEEMR
T: +86 0991 4800006
www.angsana.com

102 | SpaChina « 2026

Songtsam SPA,

Songtsam Basomtso Linka
MBERERT - RBSPA
Jieba Village, Cuogao Town,
Gongbu Jiangda County,
Linzhi Prefecture, Tibet
Autonomous Region

R ERRAET IRIIEE
HESHER

T: +86 0894 5717337

Products & Equipment

=0 /4y o
=/ NEE

Cell Premium

T:+86 13911620742

Made in Switzerland

Danne Montague-King
T: 400-668-7865
www.dmk-cn.com

Danné Montague-King®

ChinaShow Limited

REMAEMRAR
EFHWERES (RN
ARAF

Room 1801-3,18/F, Fullerton
Centre, No. 19 Hung To Road,
Kwun Tong, Hong Kong
EEVELEE195EEHL
18#%1801-3%.

Room 206, 2/F., Block G,
Yonghui Industrial

Zone,East of Zhonghuan
Road, Longhua Street,
Shenzhen(Room206, 2/F.,
Block A6, Commercial

Center Phase Il, No.4219
Renmin Road Longhua)
RYITTR AT E IR
BENKEIWRGHETE
206(ZHEANREE42195E L H
" HBAGHEE — 2206)

T: +86 155 4686 9590
www.phytomer.fr

Earthlite (Qingdao) Massage
& Relaxation Equipment
Manufacturing Co., Ltd.
XLFH (BB RERRRE
ARAF

320-7 Jiushui Road East,
Licang, Qingdao, Shandong
IIFEBBEERAKERE
320-75

T: 0532 8760 5905
www.earthlite.com.cn

icoone

icoone

Xizang Damei Pharma Co.,
Ltd.

R AEAWHRAF

No. 15, Lane 88, Wuwei
Road, Putuo District,
Shanghai

L ERXRERKS8F155
T: 13916042507
Wwww.niance.com

NIANCE

OSWITZERLAND

Shanghai Lanhuan
International Trade Co.,Ltd
LiBERERESERAR
21B, Zhao Feng Universe
Building, Xuhui, Shanghai
LimRICRIEF IR K
/E21B
T: 15021620842
www.univsea-beauty.com

t?‘ﬁ;e SPA

Shanghai Songfeng Industrial
CO., Ltd

LB HRAE

Room J6855, Building 1,
No.2222, Huancheng Road,
Jiading Disteict, Shanghai
LR ERH E HX I
22225 11EJ6855F

T: 021 5080 7876
www.lemoral.com

LEMORAL g = =&°

Joy Plus International Group

HEENERER

Natura Bissé'it &, Comfort

ZoneffiEMHHEXEER

7/F C, World Galaxy Tower,

1 Yabao Road, Meiban

Avenue, Longgang, Shenzhen

RN RRIGR KB ERR

SEMWORLDCHARTE

Tel: +86 755 8290 4681

+86 755 8290 4682

www.joyplus.hk
VINRGY'S

MONTE CARLO

fruoplA

Kohler Showroom

HERET

1) 456 West Nanjing Road,
Shanghai
LiETHRRAR456S

T: 021 5375 5058

2) Ground Floor Store of
Huateng New Horizon, 195
East 4th Ring Road Middle
Section, Beijing

R HRLIRRE 1955 £
HRMEE

T: 010 8795 1684

3) Ouyada Home Furniture, 18
South Road, Tianjin
RETEDEK18S

e 3

T: 022 5828 1355

4) 282 Northern Park Street,
Ji'nan

SramdtE k#2825

T: 0531 8860 3645

5) 15-20,195 Middle Huangpu
Street, Guangzhou

TN E A IEH195515-20
T: 020 8567 7646

6) 1/F New Sun Building,
Fourth Bagua Road, Shenzhen
RTINS UBEFHAXEER
T: 0755 8245 0491

7) No.1, Fourth District of
Landscape Skyline, North
Yuechuan Alley, Yingbin Road,
Sanya
ZTEmRER AN &L AR
WAX1S

T: 0898 8866 2886

8) 18, Ximian Bridge Street,
Chengdu

METIRERE18S

T: 028 6631 9350

9) 1/F, Tiangong Sun Island,
Xingai Avenue, Chongging
EXTHRAEXRIAMBR1E
T: 023 6768 8235

10) 317 Zhongshan Road,
Wuchang District, Wuhan
HKXTHREXPLE3TS

T: 027 8670 4540
www.KOHLER.com.cn

¥1 ¥).KOHLER.

R R EGERSERAT
VAGHEGGI

BEXAER

EERICR I ERRGE
RAT]

1MSKIN

HARLEY ST. LONDON

Johnson Health Tech
Company Limited
TR AR AR
MATRIX

ANJIAKANG
BIOTECHNOLOGY CO. LTD
R REREMTEARAF

=EEME

LifeaBeauty

il (
RAF
&R
'\@j
Cible Skin
T. +86 15626680888

LBBFESE

Lumenis Enhancing Life
Advancing Technology
MEAEFHLLT

4/F South Building Kerry
Center, 1 Guanghua Road,
Chaoyang, Beijing
JERERX RS
ZEROEE

T: 010 5737 6677
www.lumenis.com.cn

LUMENIS
BEA

LAMER

LAMER

Swissline
LiBFREERESHRAR
Room G-H, 7/F, 567 Weihai
Road, Shanghai
L8567 S ARt
HTEG-HE

T: 0216113 9176
www.swissline.net.com

swiss line

BY DERMALABR

Shanghai La Trinite Trading

Co., Ltd.
LiERARERERAR

1D, 1/F, 25 Xianfeng Street,

Minhang, Shanghai

LT RITREEEH255 141D

T: 021 52995697

www.advitam.com.cn/

3

AD VITAM

LEAEERRBERAT
{comfort zone]

conscious skin science
s
TR

nescens®

Swiss ant-aging science

EvIDENS

€ BEAUTE

LERESERERAR

TINT

—DELUXE—

W AR AR AT
REPACELL"
GERMANY

T: +86 13826076851
https://repacell-germany.com/

IHERBEFREARAR

KateSomerville
Bl

K

F

R5 (LB FRAR

#A
PURENESS

% (L) REHRAT

EVE LOM

Algotherm

Algotherm

Figle (LB ERRSE
FR2 5]

The Wellness Company

LiBENASERAR
J @ body
RUTCERESHR AR EEEE
. FEE -";"..
ITALIA "" I.—.\Il-
AURA-SOMA

EMNTEIERBYLRIGH
FRAE]

JinJin@an.
T: +86 1805536190

AREHRERBEESR
fRAA

ROS’S

ERREREOEUERAF

T. +86 13701997274

TahRERBEIEER
FR2AE]

-ll— gFllrLl

BREUSFEFFRARM®

WL EERETRMARAR

( Elife

. R REF EHERAT
WILD PEONY
EHES AN (L8 ARAT BB
Clearlight HEEAT AR EEER
S——— BRAT
AR ER AT , }
o
| } | BEAUTECH
B W E 7
izl (L5 ERRSE Rzt
RAT
THERALIGHT

The Wellness Company

e B Atk (i)
BRAA

HIGHS"

Unique Beauty Group Limited

uBGs

LRI AR AR
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Subscription Form

O REFZRITHENRIARZ:E/ Yes, | wish to subscribe to SpaChina Magazine Print Copy

1% 1T 525 31/Please tick your geographical area (prices include postage):

. — . o
—F6H8/1 year - 6 issues T 4E1280/2 years - 12 issues EakkS 10%
[J #E China:RMB600/US$100 (] #E China:RMB1200/ U5$200
[] &% Hong Kong:RMB600 / US$100 / HKD700 [1 &3# Hong Kong: RMB1,200 / US$200 / HKD1,400
[] Rest of Asia:RMB1,400 / US$200 [J Rest of Asia: RMB2,800 / US$400
[] Rest of the world:RMB2,800 / US$400 [] Rest of the world: RMB5,600 / US$800
*WNBREASERNER (RER. 8. 3E8SRIHX)
2 Z/Name T451/Sex [E 5/Nationality
/T4 /Company Name ER{iI/Job Title
B iE/Tel f£H /Fax HfB/Email Address

Ze &3 It /Delivery Address

W i/City E Z/Country BB B 47 %5/Postal Code

¥ {4+ /Payment Methods

[ iCEK/Please invoice me/my company (bank transfer)

Name: L8 8 B XL EERRAT BACK NUMBERS @Jﬁﬁizl:l

Bank: TH$R{T LB EIEIXIT
Acct no: 1001015909006918325

2021, 2022,2023,2024, 2025

Bank Address: i85 E #7635 1 SpaChina Back Numbers
7 £F [B] i) 24747
[] %=L H/Alipay HEFRV0E

Name: E/8 B EXUEEARAE BB SpaChina R B E F41E,
Acct no: wellbridge@sinomedia.net BRESTURAMERILELE

2 32 ED IR B R IE AT 3R 15
This subscription to the printed edition of SpaChina entitles you to:
- 12BIREHEEEHTFH

6-12 issues of SpaChina Magazine delivered to your doorstep every two months
* SpaChinafR REBE R+~

SpaChina Club membership card
-EFREBXIEENS AT BTN

Discounts offered by SpaChina partner shops in China

WNFE LA, BHEE L +86 215187 9633x8235 F4l: +86 137 9544 8718
For more information, please contact Summer Xia at +86 21 5187 9633x823 or

L] T

You can also purchase the magazine securely online at [ ] Iwantto buy

+86 137 9544 8718.Email: summer.xia@spachina.com

www.spachina.com/shopping.php
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