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CHEVAL BLANC

CHEVAL BLANC PARIS
A WORLD OF BEAUTY
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Dior Spa Cheval Blanc Paris — in the heart of the capital, a world of ~ TLE 9 T F Bl i B K 7 — — 3l 117 vpCoF
graciouswell-being awaits. Designed by the architect Peter Marino, — HESF24: HiyH, dg s G - o Rk
this oasis of 1,000 mz is a place where luxury, calm and pleasure reign ~ is 1000 Vi KINERMEL, FiE . LT il
supreme. Rare marble, precious woods, handcrafted mosaics, metallic  # 2 BB %162 - WA KB - BETAKM -

patinas, precisely subdued light combine in soothing labyrinths of ~ FTH%%  &EIEFE - TAATHMH T —
intimacy... a world apart, where Cheval Blanc Paris guests, Parisians ~ FE&F i@ B ARUBE IR E o A (3105 ) 96 5 72
and visitors can all find their own pace. For a tailor-made moment, % - ERKHi% A - R H 2 #R & HIHRT
between abandoning one’s cares and fulfilling one’s potential, ¥ #¥f7EX B 22 M LUGHT A0 L RN 't $
rounding into top form or completely letting go. Here, a moment of TR, 75 1RI L &b H 5 & 0 F

care-free relaxation brings forth genuine pleasure. i, KB Ay 2 Wi
LVMH HM: CHEVAL BLANC PARIS: MAINLAND CHINA:
t.+3314413 27 63 t.+33179351186 t.+86 13581848831
Anne-Laure Pandolfi: Nastasia Morin: Amos Chen:

a.pandolfi@lvmh.com n.morin@chevalblanc.com beijingmedia@heavensportfolio.com
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ELLNESS, BEAUTY, HEALTH AND LUXURY LIVING
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Blue and White Porcelain
Olive-shaped Vase with Peaches
and Bats Pattern

v EEDPERRERFAKXR
Best Hot Spring Resort of the Year

FERRTHEREE MHECRERESPA
Bolian Hot Spring and Spa, Bolian Hotel, Kunming
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A FEPEBEREKT KR
Best Hotel Spa of the Year
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The Ritz-Carlton Spa, Macau Dr. Jason Culp &
Billy Chen

v FEDE#BHHKT AR
Best Day Spa of the Year

1.
L ifh EviDenS$ de BeautéfRIEF L ik R E1E
Le Chateau EviDenS de Beauté
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A FEPEHHKT KR
Best Day Spa of the Year

I HESR
Rubis Spa

lex Wang Shifeng
&Demi Zhang



<EFEPEFESKTEMXR
Best Wellness & Spa Club of the Year

mMEERE
Love Story Hangzhou
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v EEETHIFESGMALR

Best Urban Wellness Oasis
of the Year
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Best Chain Spa of the Year HHEEREEAE
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B Chuan Spa, Cordis,

THE PURI Hong Kong

v EERES5KTAR
Best Fitness Center & Spa of the Year

s BIAKIT
Mi Xun Spa, The Middle House

A FEBMHIFEZMKI
Best Urban Wellness Oasis of the Year

REME S BI KT
Mi Xun Spa The Temple House
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Lﬁg & Stella Wang
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v SEFEMLIKTT KR
Best Online Star Spa of the Year
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Solis Spa, Kimpton Aqeos Hainan

e —
_'hrh'
.q.'-"..:.fl‘
e
I FT
'L P
FRE@
PR
3 P l"i?l.'ﬂ
| =S e FRME~
Spencer Chen & rReE™
Guo Jian 3"1‘; .

o |

el =

A FEEPEFFFFWKT KR .

Best Newly-opened Spa of the Year

LA AR B E RS H

The Spa at Mandarin Oriental Qianmen, Beijing

EEERSINKFFTEXR»

Most Attractive Spa Treatment of the Year

LigERmBEEEEWATRL: ERWEEERFE
THE BVLGARI SPA BVLGARI HOTEL SHANGHAI
The Bvlgari Signature Facial

FEEWRSINKFFTERR v

Most Attractive Spa Treatment of the Year

KBRUZEFE/KSTHLy: Osaka Sensory Escape Treatment ; by |
The Spa at Four Seasons Hotel Osaka w -
Osaka Sensory Escape Treatment :

ant .
'Shafgn Chan, Jane Shacl& Simon|Law

bV SEEFHAEBTEAR

E!‘r._'{ J B Most Novel Facial Treatment of the Year

EEAEE KT FRREEEZENMIRFE
UR Spa, The PuLi Hotel and Spa
EVE LOM Royal Indulgence Facial

Simon Lawg&
Jitima Yotsumoto
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Most Effective Treatment of the Year h Bamboo. Urban Wellness Centre

Diel Bangkok at Chaggahraya River
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Auriga Spa at Capella Shanghai, Jian Ye Li - o
OR REJUVENIC REGENERATING FACIAL

FEEEVRITEXR» |

Most Effective Treatment of the Year
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Urban Wellness Centre,

Four Seasons Bangkok at

Chao Phraya River

Deep Tissue with Bamboo
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apa Thu‘ngpun &Dr. L; Kai
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Best Spa Treatment Package
of the Year

Daneil Chen, Bet‘hao & Ronan Henaff

E3VESSY e

. R ERANg
Vﬁﬁ%&#ﬁﬁEXQ TRIA at MGM Cotai
Most Classic Spa Treatment TRIA Coastal Harmony
of the Year
R T
EAEIIKIT
BRERITHRE FEPE
THE BVLGARI SPA s
BVLGARI HOTEL BEIJING ' . A\ Aquatic Flow Journey: Flow in Nature
TCM REJUVENATION Aor TRIA at MGM Macay
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AFEFHNEELDKTERERR

Best Spa Treatment Package of the Year

WEGE HE

HWERBZK: BRAZR

TRIA at MGM Macau

TRIA Aquatic Flow Journey: Flow in Nature




Luminous Seasons - Skin Chronicle

[ he Ritz-Carlton Spa, Nanjing

CFEZFHMKTTITRAR

Most Classic Spa Treatment of the Year

R R /REUE BT Pl TORTES - MBusitE SR
The Ritz-Carlton Spa, Nanjing
Luminous Seasons - Skin Chronicle

y Lam

ENSBFTERR

Most Creative Body Treatment of the Year

KFEBKITHL: BiEEFEIFE
The Spa at Wynn Palace: Tension Relief

e - N PR ERET TP

Best Men’s Treatment of the Year

INEAMERREGEEATRO: R - &
The Ritz-Carlton Spa, Guangzhou: Chi - Yun

A FEEUENSBTEXR

Most Creative Body Treatment of the Year

B2 B LI U Z= BB 5 Sacred River Spa

Tirta Ening Treatment

The Sacred River Spa at Four Seasons Resort Bali at Sayan
Tirta Ening Treatment

<EEBIFEXR

Best Men’s Treatment of the Year

BESEE = TNEERBET AW KT il
Gem of a Gent

The Healing Village Spa,

Four Seasons Resort Bali at Jimbaran Bay

Gem of a Gent



«EFESLRFTEBRR

Best Spiritual Treatment of the Year

FRREKTSEEP L
HammamEEi&2Ha

Spa & Wellness Centre Amanyangyun
Hammam Treatment

vV EERREBTERR

Eco & Green Treatment of the Year
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Nature’s Secret

The Spa at Four Seasons Hotel Macao
Nature’s Secret
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: —E"\; Kim Hwa, Kara Chan Celi@

AFESDORITERR

Best Spiritual Treatment of the Year

B AESpa: AR - ERDIRFEZIR
Banyan Tree Spa Macau
Banyan Tropical Rainmist Wellness Journey

VEFES/PEFEXR
Best Holistic/TCM Treatment of the Year

EERERMBRREKITRD: EH360°FEFTiZ
The Ritz-Carlton Spa, Shanghai Pudong
BLOOM 360° ENRICHMENT THERAPY

AFEEES /PEFTEIR
Best Holistic/TCM Treatment of the Year

o
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Georgie Yam & mem=  The Spa at Mandarin Oriental Pudong, Shanghai: Spiritual of Eaglewood




"Onsen House" Serenity Journey

Seasons ad | ff-iln'l?_—"v"'ilulj at West Lake

CEEFEZIRAR

Best Wellness Journey of the Year

BN 7848 0 2B R 7k Fr s
‘DB BRZIK
The Spa at Four Seasons Hotel Hangzhou
at West Lake
“Onsen House” Serenity Journey

O R REEMEAL B NZE ERiEEsland7K ST
TR EA] BRI
The Island Spa, Four Seasons Resort Maldives
at Kuda Huraa
Night Spa Ritual, Secrets of the Sea

Zhang Zhengbo, Miya A 2lly Cheng

Py 7 % N,

FEERTERKER »
Best Anti-Aging
Product of the Year
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cell premium

cell premium by
Dr. Gerny Re-new
icon cream

Patric ow Maggie Che

Effecti@® Spa Rroduct (e

o

s Kuah, Elaine Peng ¢

A FEEKFERAR - . EEREHFTHKTERAR
Best Spa Product "3 ¢ EFERY Most Effective Spa Product of the Year
of the Year e ﬁ
{H@¢$r,'* FiEM: BEMAERA R TRHER
HedE = I Cible Skin: PROGRAMME RE-CELLULAR
HEMRBIPEER ;lé; E f ” :F +
Swissline A ' I ﬁ , ‘ L 7F v EEREBKTERAR
SWISSLINE CELL SHOCK . f . | o Most Striking Spa Product of the Year
AGE INTELLIGENCE ' 1 I:. e
PRO-RECOVERY SERUM s{ f A Inthds: ALRSFEZESREIF/NRMEER

REPACELL: REPACELL® sensitive EXTRA
&Q (; ANTIAGE LIQUID SERUM
ol eng Ronan Henaff I ; -
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EVE LOM CLEANSER
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Scott Xu & Jonas
Andreas Schuermag

Mikkle Zhang &
Ksenia Novikova
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Della Vedova, Olivier Du hceaux & G indy h

AFREERTFRAR

=g
A FERAKITFRAR Best Aroma Product of the Year
Best Natural Spa Product
IS YR EREEES A
s AD VITAM
FOE o o o
b b s Calm Night Essential Oil Blend
PG R AL 8
VAGHEGGI

CERKTERBEXR
The Star Spa Product of the Year

Yang+ Essential Oil

Y. E£WFIERLE

_ nescens
Song Me;‘;g & Em/ym 4 bio-identical rehydrating serum
CEEKFTERRERR
The Star Spa Product of the Year
FlS: FHNBREE
PHYTOMER
OLIGOPUR YOUTH
FEEPERBFEESAR > vV EEPEHEFEESAR

Best Wellness Concept
of the Year

Best Wellness Concept of the Year

Fa%k B Ry R
= B NE R ERHEE Songtsam Destination Healing Center
Layan Life by Anantara
Layan Life by Anantara

Anantara Layan Phuket Resort

hl l aneko Toshiyuki & Toj

gsakiShigehito & Ringos Leungig
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Best Wellness / Spa Design of the Year

BVIWEST Y S deslTR
The Spa at Four Seasons Hotel SuZhou

%
Chris Wingo & Fion.‘l

BESFAE /KTT IR KR
Best Wellness / Spa Design of the Year

ERRZEME BT
Six Senses Spa, Zil Pasyon, Seychelles

Lisa Starr & Sam Yu

FEFERSZKE»

Best Wellness Service of the Year

) EE R HT IR R EEEA R KT
Morpheus Spa, Morpheus Hotel
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Daniel Chen
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Best Spa Equipment of the Year

wal
FHE A Geneo X
Geneo X by LUMENIS

Eric Huang, Graham Earnsh

FRABTHBHAKRE >

Most Effective Spa Equipment of the Year

BAFIVIP
VIP HiLine
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Xlang&; Trent Munday & Zhang Zhengbo

| . e




CEEFERMAR

Best Wellness Equipment of the Year
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an-spa, NOA RESORT &
ISP, N REROR T < SEEEHESpaChinaBRE AR
WELLN l“"\ = = NYA SpaChina Honor Awards

RlGan - spafTABILSE
an - spa, NOA RESORT & WELLNESS ARANYA
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SFEPESpaChinaZkE K »
SpaChina Honor Awards

VIVIFACE c

d R e T RALE S ~NTLEN T Y W
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Graham Earnshaw, Jenny Do ;

< FEEPESpaChinafksw KR
SpaChina Honor Awards

BREMEREFTIE
Xinghua Chunyu SPA

at The Sukho @™ har

FEPEKTIFERIAR >
Grand Jury Awards

LiBRYFRIBEEThe Retreat7K Tl
The Retreat at The Sukhothai Shanghai



@ Fuchun Spa
&S CHUN RESORT EREAREAE
Grand Jury Awards

EELURSRRERFNEFLESPA
Fuchun Spa, FUCHUN RESORT

FEPEKTFHRERR >
Grand Jury Awards

RYBTBEFIR S B WAkl
The St. Regis Spa
The St. Regis Shenzhen Bao’an o

Graham Earnshaw, James Zhang & Guo Jian

<« 2FKIEBRKFT AR
Best Global Spa of the Year

e B B AR
Spa VillageZK 7 HL»
Spa Village Gaya Island

v 2RI EFEERF AR
Best Global Wellness Resort of the Year

HESRHENEE/RBR MR KFHRO
The Heart of Earth Spa,
Four Seasons Resort The Nam Hai, Hoi An, Vietnam

A 2R ZFEERA KR
Best Global Wellness Resort of the Year

ORARZEEHR RS B PN EE ERIBEEAyurMaZkyr s

AyurMa, Four Seasons Resort Maldives at Landaa Giraavaru . Prof. Gerard Bodeker, Ngo THIKIG ' m
7 o k




SpaChina

ELLNESS, BEAUTY, HEALTH AND LUXURY LIVING

Wellness & Spa Awards
[ 37 2 SR mid £L2025

SpaChinaZt & £ /3 AY2025F R E F5 4 5K M 2L+
EH 202559 A 23 B FEH M U ZBIE KT E . kB F274

B TBRXFEED, MUERSNIEIMNERILIT1285K KT
BIE. ERA. KT RO Re SR, RESPABM T T %5
B RIR 5 R IBEEEH B (575 K E B MRS, 413
RIMAFRT R EFEMSPAT L AR IEMN.
A B8 X £ 5SpaChinak S ER/F L LS FLLHEE
F7TMRIBE. BEEEADLRES S EKEEH M ZE
BESAEEZAYEE LEBE, HEBRELLI—ETRA

THREZEMZER, #T77 “THRMUKX . FEFESKTM
RIL—MRBEMNRINFENEE T P EFAESKTTI IR
RAERAORRITE, #—HRERATIVZEHZRMNRMER
%, BRIFESKTMLENHE—FRECRE, WIFRTIT.

SpaChinaZt &

he SpaChina Wellness & Spa Awards Ceremony 2025 was successfully
Theld at Four Seasons Hotel Suzhou on September 23, 2025. This year, 128
hotels, resorts, spas and enterprises from 27 Chinese provinces, municipalities
and special administrative regions and 8 overseas countries entered for the
awards assessment process. After four months of competition, the final winners
were presented with a certificate and an award memento — Blue and White
Porcelain Olive-shaped Vase with Peaches and Bats Pattern. Mr. Graham
Earnshaw, the Publisher of SpaChina Magazine, and Ms. Fifi Kao, the Director
& Editor-in-Chief of SpaChina Magazine hosted the Gala Dinner. Mr. Michael
Branham, General Manager of Four Seasons Hotel Suzhou gave a welcoming
speech, followed by Ms. Guo Jian, Life State Growth Training Mentor and
Yoga Instructor. They proposed a toast together to all the guests. The success
of the SpaChina Wellness & Spa Awards 2025 Gala Dinner reflects how China’s

wellness and spa industry is evolving in a professional and healthy manner.
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Nocole Li, Betty Zhao & Ronan
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Cocktail Parties Welcome Cocktail Party Powered by icoone
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ang Hanlin; Wu QF, Samantha'Dunn, HuRanran




g Happy Cocktail Party Boosted by Swissline
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Gala Dinner After Party Energized by Lumenis
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Christophe Lesueur & Daniel Chet ;. aki Shigehito & Ka/'o Tosh
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ELLNESS, BEAUTY, HEALTH AND LUXURY LIVING

Wellness Summit

gk Sk 22025 Day 1

025F R E 4 5KTIES F202589H 228, 238, 24H

EAMNETEERINEFED, EFHERETHNBA: 2025
FEREFESKTESM2025FEFEFESKTMEI. B
SpaChinaZXFE T NHHFEFRESKFFTLIES, ELRETI
fB. 55%F348A, BREENMEENRRETLAL. FE£S
SPATTI EW AL, KIFEEE. AT, Bl RMEBKIT
FRhEE G RN ST WERA. AT R R
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RRBEEDNNGRRT H= R, SWAEA, FREER.
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he SpaChina Wellness Summit 2025 was successfully held at Four Seasons Hotel Suzhou
Tfrom September 22 to 24, 2025. It combined two major events — the SpaChina Wellness
Summit and SpaChina Wellness & Spa Awards Ceremony. The 19th annual SpaChina Wellness
Summit in Suzhou featured 348 spa professionals, spa owners and investors, and spa product and
spa equipment suppliers. A total of 34 expert lecturers and professionals gave insightful speeches
and panel discussions during the Summit, sharing information and views on industry trends,
techniques, operations and management modes. A total of 47 sponsors presented their products,
equipment and skills during the Summit, and offered on-the-spot advice and experience
to Summit guests. The 6 hours of daily presentations were accompanies by professional
simultaneous interpretation between Chinese and English. Overall, the three-day event provided
a unique and effective communication platform for top players in China’s wellness and spa

industry, as well as others relevant to or interested in the industry.
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3 : Wellness Summit 2
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REPACELL®

GERMANY

th A IR &

COMFORT AGE-DEFYING EYE CREAM
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CHINA SPA NEWS | SPAFRE[#fT[E] s wi
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M) AEA B LRI, B — S AR E.
R SCHRSE A R S TR AR T, 5483 RUEARKA
£, ARBAPEARORBSBEREELLT. BEAK
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PIAERMBEERE. ST ERNEREHKESNRE ST
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BRI - PiisPAarhL
s 22 7 o B K B 3 X o SO @ SPAMEMRE ER % Bt ssemssm | 1he Spa at The ArcadiaPlace, Lugu Lake

B, AR R, B HeESPAT, BE2@VIPWAERE, 20EIHIE Perched on an Alpine lake in Sichuan, and embraced by

=, BERPEEARBMAR A ELE., HFESPAT R E—IL B breathtaking mountains, The ArcadiaPlace, Lugu Lake immerses
BAK. EEPIEIREGF BB NESS 5EIE, EF %44t itself effortlessly into a picture-postcard setting and the ancient
HEIEEEROESNSHNR. MUZEHES N IR REE culture of the local Mosuo people. The hotel’s spa features four
MApIE N R AEABEEBRONEIREF AN ESRPIAIE, IR private treatment rooms and a 38-square-meter yoga studio, where
e, ERUSABREEXE, XBECEMESIE. HEERPk therapies thoughtfully integrate Mosuo traditions with modern
R, TARADHIBERERETR, FUSZHEEEER. M=, #1% wellness practices. Guests can choose from a range of revitalizing

A SRS . experiences, including deep relaxation massages and aromatic

treatments. On the fifth floor, a heated infinity pool and viewing
Guerlain Spa at terrace present panoramic vistas of Lugu Lake and the surrounding
The Puxuan Hotel and Spa, Beijmg mountains. Here, body and mind find a deep connection with sky,
Guerlain has unveiled its first flagship Spa in mainland China at The land, and water.

PuXuan Hotel and Spa in Beijing. Adjacent to the Forbidden City,
Guerlain Spa features six treatment rooms — including two VIP double
suites and two scrub rooms — seamlessly blending French skincare art-
istry with Eastern culture. The Guerlain Spa offers a seamless sensory
journey, presenting a refined selection of Guerlain’s signature facials and
body therapies, along with one exclusive ritual created specially for The
PuXuan Hotel and Spa, Beijing. Signature treatments include the Imperial
Longevity, inspired by the infinite longevity of the orchid, and the
Imperial Face Sculpt which combines advanced skin analysis with expert
massage techniques. After their treatments, guests are invited to explore
the luxury retail space, which showcases Guerlain’s iconic skincare col-
lections including the Orchidée Impériale and Abeille Royale, refined fra-

grances from the Perfumery of Art. Personalized bespoke touches include

cords, seals, and engraving. r =
s SRR IR A9 E SALT Equilibrium Spa Centre, SALT of Anji
ey K7 e Nestled in the picturesque mountains of Anji County,

RERBHBABEEMTFHTESL  Zhejiang Province, SALT of Anji harmoniously blends with
HE, WHEAKRULMBAK. MEIHRWL its serene surroundings, renowned for its vast bamboo
MLERE. XBMUMEEAZ  forests and prized white tea. Boasting convenient access to
H&, BRBEF, S5 high-speed rail and airports, the hotel interprets natural
iZEFEREE. BIEMIARIE aesthetics through contemporary design. Its scenic outdoor
MBS ERES, BB pool, dubbed the “Blue Eye,” features fluid organic lines

Jo “HEEREE” BY=SMHFUKh, 11 and aluminous glass mosaic bottom that shifts with
AR ER KEEFRE B D EE%  sunlight, evoking a mountain spring. Below ground level,
MIRBEHEL], EEWEZER.  the SALT Equilibrium Spa Centre reimagines subterranean
T —EMEREKITHL, BUE  space with cave-inspired vaulted ceilings, where light
NETREMH T8, H¥iEL  filters through strategic openings to create a healing space.
TNER B BRFTE, RE KR . 7K It offers immersive wellness experiences including an ice
. SPAR 558X, FIMN45® bath, a bar, SPA areas, and soaking pools, and revitalizes
IR IREE B, B the senses through its signature bamboo salt therapies,
MMER AT A . cultivating a healing environment.
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The Puri, Wuchang MixC, Wuhan
Recently, the hidden gem The Puri opened at Wuhan Wuchang

MixC. Intertwining warm amber lighting with natural
aromatherapy, it instantly ushers guests into a soothing rhythm

of leisurely living. Blending Wuhan’s distinctive riverside charm
with pure Eastern healing philosophies, the spa extends MixC’s
contemporary elegance while embodying The Puri’s Eastern
heritage — together unveiling a new urban sanctuary for wellness

in the city. The spa features ten treatment rooms with varied
functions. Ancient massage is integrated with Puri’s original
Eastern constitution-adapting methods, incorporating passive yoga
stretches and Thai herbal ball compresses to dispel dampness and
cold. The Lava Shells SPA begins with deep-sea shells and singing
bowl sound healing to ease joint and muscle tension. The Aromatic
Warm Oil SPA offers six types of natural plant oils, applied with
therapists’ warmed techniques to boost circulation.

L XK
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Amuri Wellness, Jingan District, Shanghai
Located adjacent to the tranquil Jing An Kerry Centre in Shanghai’s
urban heart, Amuri Wellness stands as the city’s first dedicated clay

] INSSPATRTE B2
SSPAR MERHPNEIRSPA, THEEMZ HBRHTEE,
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R, IHBET. EERMSHOREEARASRE. FRNES

healing spa. Guided by the philosophy that “nature is the ultimate
healer,” it has pioneered a unique “Dual-Phase Revitalizing Clay”
treatment that blends natural earth with plant essential oils. Before
treatment, guests select their personalized clay blend based on skin type
and condition: White Clay for sensitive skin, Black Clay for fatigued
skin, or Red Clay for early-aging concerns. This begins a tailored journey
through signature experiences such as the Earth Balance Journey Spa,
Earth Soul-Calming Unwind Retreat Spa, Earth Rainforest Warmth
Bamboo Sanctuary Spa, and AyurGlow Golden Elixir Ritual. Skilled
Thai therapists guide these treatments with professional techniques that
encourage energy flow and relieve physical and mental fatigue. Following

the treatment, an artisanal brew is served, allowing the senses to continue

savoring nature’s gifts from the earth.
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8SPA, GT LAND PLAZA, Guangzhou

8SPA, Guangzhou’s first new Chinese-style therapeutic SPA,

has opened its doors at the GT LAND PLAZA, introducing a
holistic system that integrates treatment, aromatherapy, meridian
techniques, and intangible cultural heritage practices. Newly
launched treatments include Five-Element Sound Healing and Non-
Heritage Wellness Rituals, guided by therapists versed in Eastern
wisdom. These treatments work along the twelve meridians to
release blockages, incorporating sound therapy, energy balancing,
and meditation. The innovative Lava Cocoa Spa draws inspiration
from Mayan wisdom, using cocoa and vanilla aromas to uplift the
senses and brighten the skin. The upgraded signature Javanese Oil
Spa combines intensive care with aromatherapy, guiding guests

into deep relaxation with rhythmic sound accompaniment. For
emotional and energetic harmony, the Seven Chakra Body Healing
Spa focuses on dialogue between body and mind, while the Tianshan
Snow Lotus Healing Spa employs the non-heritage Chinese One-

Finger Zen technique, using pushing, kneading, rolling, and pressing

to regulate qi and blood flow.

/
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The Spa at Park Hyatt

Kuala Lumpur

Set in the Merdeka 118 skyscraper in Kuala
Lumpur, Park Hyatt Kuala Lumpur transforms
sky-high living into a reality. On the 99th floor,

the spa boasts six treatment rooms with en suite
bathrooms for singles and couples, two aesthetic
rooms, separate male and female hydrothermal
zones with Himalayan salt chambers, aromatherapy
steam rooms, saunas, and vitality pools. As one

of the few spas in Southeast Asia to incorporate
circadian therapies, it offers a series of treatments
that help guests harmonize their internal clocks and
restore balance amidst the clouds. The Sky Infinity
Pool presents breathtaking city views, while a sunlit
yoga studio and a Life Fitness-equipped fitness

center complete the holistic wellness journey.
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Asaya Spa, Rosewood Mandarina

Emerging from the eastern jungles of Mexico, traversing open
plains, and arriving at the Canalan beachfront, Rosewood
Mandarina stands as a unique expression of nature, inviting a
new discovery of Mexico. With a pair of ancient parotta trees at
its center, Asaya Spa guides guests from local natural rituals to
“The Dreamstate” meditation experience toward inner peace and
alignment. Honoring the healing wisdom of the Huichol people,
the spa views the renewal of body, mind and spirit as an enduring
practice. Specialty family-focused wellness experiences allow guests
of all ages to find their own life rhythms through healing. The
wellness journey extends into nature with activities ranging from
pickleball and surfing to outdoor yoga and spiritual hikes to the

ancient La Abuela tree.
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Devona Spa at Hilton Aberdeen TECA

The Devona Spa at Hilton Aberdeen TECA has undergone a renovation
and entered into a new partnership with Germaine de Capuccini. As
part of the transformation, its four existing treatment rooms have been
refurbished in line with the brand’s design aesthetic and will be outfitted
with new treatment beds by Gharieni by Q1 of next year. The newly
converted Wellness Lounge, which replaced the former nail bar area, is
now equipped with a Déesse Pro LED facial mask and features touchless
technology from Welnamis, including the MLW Amphibia bed that
integrates sound therapy and vibration for deep relaxation. Situated
within the treatment room area, this lounge allows guests to seamlessly
extend their relaxation before and after treatments. Furthermore, the
Devona Spa has enhanced its comfort offerings with four heated poolside

loungers and four additional loungers in the relaxation room, providing

guests with expanded options for rest and wellness.
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Everwild Spa, Everwild Canmore Hotel, Canada
Situated in Canmore in Alberta, Canada, the newly unveiled
Everwild Canmore hotel opened its doors in November. Deeply
inspired by the resilience of earth, air, water, and fire, the Everwild
Spa offers a restorative journey synchronized with the rhythms

of the Bow Valley. Designed with sustainability at its core, the
facility recovers excess heat from saunas to warm floors and pre-
heat water. Its six treatment rooms — named after features in the
nearby landscape — deliver locally inspired therapies incorporating
salt stone and glacier flow massages. Guided wellness rituals, led
by experienced sauna masters, begin each morning with fireside
gatherings and conclude each evening with flames. After dark,
guests are invited to immersive botanical tastings or elemental
thermotherapy experiences, accompanied by soundscapes drawn

from the wild.
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BASIN Glacial Waters,

Fairmont Chateau Lake Louise

BASIN Glacial Waters at Fairmont Chateau Lake Louise has officially
opened its doors, spanning 1,719 square metres. Named after the glacial
basin environment of Lake Louise, the spa is rooted in the healing
powers of hydrotherapy, offering a contemporary interpretation of

the long-standing Nordic sauna culture. An atmospheric passageway
featuring stones and water welcomes guests to the sanctuary. Inside,
elegantly arched windows flood the space with natural light, while
offering uninterrupted views of the lake and mountains. The experience
seamlessly blends indoor and outdoor facilities, including varying-
temperature pools, saunas, and resting spaces, a circular reflexology pool,
and steamrooms. In the steamroom, heated stones are gently applied to

soothe tense muscles and ease physical discomfort. A cold plunge and

cold bucket drop awaken the body’s natural healing abilities.
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L. Raphael Beauty Spa & Wellness at
The Grand Brighton, UK
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Perched along the Brighton seafront, The Grand Brighton has
unveiled its newly transformed L.Raphael Beauty Spa & Wellness in
partnership with the luxury skincare brand L. RAPHAEL. Located

on the lower-ground floor, the spa features six treatment rooms,
including a couple’s room. A new thermal suite is equipped with a
hydrotherapy pool, jacuzzi, sauna, steam room, and invigorating
showers. Additional facilities include manicure and pedicure stations,
a lounge, and an expanded reception area. The signature treatment
menu showcases “Secret of Lake Geneva” Customised Facial, the

Oxy Revive Fusion Facial — which combines oxygen and diamond
exfoliation — and “Secret of Lake Geneva” Customised Aromatherapy
Massage. Following the treatments, guests can unwind in the spa

lounge with a selection of dishes and drinks, engaging the senses as

the body and mind restore their natural balance.
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The Aromatika Spa & Wellness,

Pueblo Bonito Vantage, Mexico

Pueblo Bonito Vantage’s newly opened Aromatika Spa &
Wellness in San Miguel de Allende draws inspiration from
Mexico’s rich wine culture. From its interior color palette
and furniture to textiles, accent walls, and the local aromas

of lavender, rosemary, and olive, every detail reflects the
essence of the local wine country. The spa includes two single
treatment rooms, one couple’s room, and a VIP suite with a
wooden wine bathtub and private bathroom. Natural Benefits
developed an exclusive skincare line centered on wine-derived
ingredients, harnessing the antioxidant power of red grapes
from the Guanajuato region. These resveratrol-rich products
are designed to enhance skin health and boost collagen
production. Guests can also explore the latest in biohacking
technology and enjoy collagen, vegan protein, and cutting-

=
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edge adaptogens at the Sana Bar.
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Dior Spa, New York

Dior has opened its first spa in the U.S., on the fourth floor of its renovated
“House of Dior” flagship shop at the intersection of Madison Avenue

and 57th Street in New York. Designed by architect Peter Marino, the
Dior Spa features four treatment rooms named after significant locations
and moments in Dior’s history, along with a makeup parlour. The Haute
Couture Facial employs technologies such as Cold Laser, Ultrasound,
Microcurrent, LED, and Cryotherapy to achieve deep skin transformation.
Meanwhile, the Prét-a-Porter treatments blend traditional techniques like
lymphatic drainage, dry brushing, and gua sha therapy with cutting-edge
technologies, all accompanied by curated soundscapes from Myndstream
for a multi-sensory wellness experience. The Dior Light Suite offers four
types of light therapy designed to mimic the benefits produced by the

sun: the exclusive Happiness stimulates dopamine release; the Recharge
combats jet lag; the Recovery helps synchronise circadian cycles; and the

Rest aids sleep management.
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Floating Bathhouse Sol Elements,
Queensland, Australia

Nestled within the Tamborine Mountain Glades in Queensland,
Australia, the circular building of Sol Elements rises serenely
above the lake — a bathhouse created by husband and wife duo
Russell and Shae Raven. Inspired by earth, air, fire and water,
the space embodies harmony with nature through its use of
traditional Japanese burnt wood Yakisugi craftsmanship and
sacred geometric design. The spa boasts two treatment rooms,
where guests can experience six bespoke rituals and treatments.
Beyond these, two secluded mineral bathing suites, each equipped
with an infrared sauna and ice bath. The communal bathing
area accommodates up to 30 guests and features two Float Caves
enriched with Epsom salt and salt imported from the Dead Sea,
three magnesium thermal pools, two cold plunges, a botanical
steamroom, and an Earth Lab where guests can craft their own

scrubs and masks.
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SHISEIDO Skin Visualizer

SHISEIDO Skin Visualizer is a non-contact device designed for

convenient operation, requiring no makeup removal to measure
RSzl RS and visualize skin conditions. It accurately assesses surface-level
A 2204/ 55 24 F A & %R 518 F 1% % Tokyo Electron Device, 3t parameters such as radiance, smoothness and resilience. Through
BESEFET “SESMToNshit LRSS . X—EBESWMTIKER cutting-edge technology, SHISEIDO integrates OCTA (Optical
GRWLS, RASERTZRERA, 8RR IRE B ERS Coherence Tomography Angiography) data with the device’s
EAPES, MIEXERELERETR. EHEHIZH51,000fps measurements to reveal both “visible” skin condition and “invisible”
SEEENANES, KAEMENRRISMEIESHTK, BRR state inside the skin. This approach visualizes capillary uniformity
B, ZERSRITEDZEFBARBHNSZS, REEFERTRESR and density with precision. Suitable for all individuals regardless of
SRR BIELYE, EESIDSEE, AATARZRE =R gender, skin color or skin type, the device scientifically predicts skin
N, T RREERE. BRI H R, evolution trends based on research findings. It delivers personalized
skincare recommendations, establishing a new dimension in
Mixed Reality Makeup - 0 min try-on studio precision skincare through a multidimensional analysis.
Japanese beauty company KOSE Corporation has partnered with the

Tokyo Electron Device to co-develop the “Mixed Reality Makeup - 0
min try-on studio.” This mixed reality makeup system breaks from
tradition by utilizing high-speed projection mapping technology to
instantly and accurately project makeup effects directly onto the user’s
face, rather than simply simulating them on a screen. By combining
facial recognition with a 1,000fps high-speed projector, the makeup
adapts in real-time to facial expressions and movements with natural
fluidity. The system is designed with user eye safety in mind, ensuring
no glare is perceived during use. Within a realistic 3D space, users can

freely experiment with their preferred makeup styles, making the try-

on process faster, more confident, and more enjoyable.

Nimble Beauty#f Nimble Beauty, the Al-powered

HREFK HEW LA Manicure Device for Home Use

NimblefE & ZE #p M & fE 5 A £ B 41 Nimble is a revolutionary smart at-home manicure device
. 2%, MRAPFAHREELESFAIER that delivers a truly hands-free nail experience. Engineered
- . A, BB IRETE, RAMEE  with precision, it features unique polish capsules utilizing

MRS AL E%RIT 554  patented packaging design and sealing techniques.

AR, BREREEIRRE S, T  The polish employs a vegan, cruelty-free formula with
S, H3BMEEAER O #ETE. 1% 33 vibrant hues to choose from. Powered by artificial
EFYRFAALERIRS, #2700 intelligence, the device incorporates 270° nail scanning
SRR, RITHB20FE XL  technology and relies on over 20 algorithms to calculate
HERHMAE, DILFHELEFMNFIR.  polish dosage in real time, accurately determining nail
Kiv, BE. M5, SEENMELE shape, size, and curvature. A fine-motor robotic arm then
MAEFHEY S SRHEBE M, NE mimics human hand movements to apply polish evenly,
SREGNESESRERMELT, whilean airflow system instantly dries each coat, ensuring
LMY T LR EFANER., REMH#E uniform color application and long-lasting effect for
ELN 8 effortless manicure enjoyment.
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Aerial View of Shanghai Skyline at Sunset
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The SPA Industry Continues to Shift from Extensive Growth Toward
High-Quality, Refined Development, while Consumer Preferences
are also Undergoing Significant Changes. Compiled from the Speech
Delivered by Editor-in-Chief Fifi Kao at the SpaChina Summit

ccording to 2025 projections

from iiMedia Research,

China’s health industry is

this year expected to reach a

total value of 9.3 trillion yuan.
Meanwhile, data from the National Health
Commission’s Health Development Research
Center puts the broader “health services
sector” at 12.4 trillion yuan.

The figures differ, but both underline
the same point — this is a massive and fast-
growing market, one that’s becoming a key
driver of China’s economic future. While
some parts of the sector fall under medical
services rather than the spa and wellness
business, the takeaway is clear: there’s no
reason for pessimism. What matters now is
understanding where the market is headed,
what clients really need, and how to refocus

our business accordingly.

Since last year, making money has become
tougher — the bar has been raised. So let’s take
a closer look at our clients’ wallets and this
year’s wealth rankings.

The number of affluent and high-net-
worth households in China has fallen for two
consecutive years, a decline linked to the broader
economic climate, real-estate adjustments, and
volatility in the capital markets.

Data from China Merchants Bank shows
that among high-net-worth clients, the
top investment priorities are now capital
preservation and steady wealth growth. The
logic of wealth management has shifted — from
chasing rapid gains to protecting core assets
and riding out market cycles.

To hedge against domestic market risks,
more wealthy mainland Chinese are pursuing
global asset diversification, with Hong Kong

and Singapore among the top destinations.



Many are also following Belt and Road

Initiative opportunities, moving or investing
assets in South Asia, Central Asia, West Asia,
the Middle East, and Eastern Europe. As many
premium spa operators have noticed over the
past year, “a lot of wealthy clients simply aren’t
in China anymore.”

The same survey found that health and
family have become the main priorities
for affluent households. High-net-worth
individuals are spending more on personal and
family well-being, while showing increasing
restraint in luxury purchases and purely

business-related expenses.

Core SPA Consumers Are Aged 40+
SpaChina’s 2025 survey confirms that the
core spa consumers remain those aged 40 to
60 — the group that holds the largest share of
China’s wealth and represents the country’s
high-net-worth and affluent class. Their values
align closely with those of spa operators and
product brands: they are driven, purposeful,
and have been loyal clients as the industry has

grown over the past two decades.

For this age group, stress relief, maintaining
good health and appearance, anti-aging, and
disease prevention have become essential
needs. Many are still actively managing
businesses, families, and themselves — working
hard to preserve both their wealth and vitality.
Their spending power remains unmatched.

In times of economic slowdown, retaining
these core clients and developing new
programs that encourage continued spending

is more important than ever.

SPA Industry Shifts Toward High-
Quality and Refined Development
Over the past five to ten years, China’s spa
and beauty industry — especially day spas — has
shifted from helter-skelter expansion to a phase
of refined, high-quality growth.

Polarization is intensifying. At one end,
luxury and high-end spas are expanding
through premium single-store and chain
models, built around advanced technology,
personalized service, lavish interiors, imported
products, and expert teams — all commanding

high price points. At the other, a new wave

of light, standardized, fast-beauty formats
is flourishing. Chains like “face-wash bars,”
focused on basic cleansing and skincare,
are catering to younger consumers seeking
everyday care rather than indulgence.

Technology is replacing manual expertise.
Unlike hotel spas, day spas and beauty salons
have moved beyond traditional hands-on
treatments. Over the past five years, tech-
driven skincare has become mainstream:
devices like pico lasers, Thermage, and
ultrasound therapy, along with AI skin
analysis and data-driven management, are
now standard in mid- to high-end outlets.
The industry is shifting from artisan intuition
to measurable, results-oriented performance,
making outcomes clearer and more persuasive.

Cross-sector integration is rising. Many
spas now blend with light medical aesthetics,
wellness services (TCM, spine alignment, sleep
programs), and even coffee, art, or music
events, creating hybrid spaces that boost
engagement and spending.

Lines between medical and beauty

treatments are blurring. Non-surgical “light
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medical aesthetic” services have become a
major revenue driver for lifestyle beauty salons.

Branding and chain operation dominate.
Independent shops are losing ground to brands
with strong supply chains, standardized service
systems, centralized customer data, and name
recognition.

Finally, marketing has gone fully digital.
Offline promotions and group deals have given
way to platforms like Xiaohongshu, Douyin,
and Dianping, where content marketing,
influencer visits, and livestreaming now drive
customer acquisition — but also fuel price wars

and market monopolization.

SPA Consumers Are Evolving

Over the past decade, spa consumers have
evolved from curious beginners to highly
informed professionals.

With information now fully transparent,
today’s clients come armed with knowledge —
they research ingredients, device technology,
and treatment efficacy, and demand genuine
expertise and honesty from consultants.
They have little patience for hard selling or
manipulative information gaps.

Beyond visible results, customers value the
entire service journey: aesthetic design, privacy,

attention to detail, and a relaxed, pressure-
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free atmosphere. Emotional relief and mental
restoration have become central reasons for
choosing a spa. Many now judge day spas and
wellness centers by five-star hotel standards
— and any weakness in the chain can lead to
lost clients or negative online reviews. Yet this
high bar has pushed the industry forward,
with many day spas now matching, or even
surpassing, hotel-level quality in both service
and environment.

Pressed for time, modern consumers
favor shorter, faster, and minimally invasive
treatments, driving demand for tech-based and
light medical aesthetic programs.

With so many options available, they are
drawn to novel experiences and consistent
results. SpaChina’s research shows that
Chinese spa-goers prefer brands offering
continuous innovation, proven outcomes, and

exceptional service.

Talent Shortage Emerges as the
Biggest Bottleneck

Ultimately, market and service upgrades come
down to people — and the biggest challenge
facing the spa industry today is the gap between
rising market expectations and insufficient
professional standards among practitioners.

Most spa therapists in China are still seen as

The Beijing Centrdl Business District

technicians, trained to follow fixed procedures.
Many master only one or two techniques and
cannot offer comprehensive, client-centered
solutions.

What the market now demands are senior
therapists or health consultants — professionals
who not only know how to perform treatments
but also understand anatomy, traditional
Chinese medicine theory, and who have good
communication skills, from consultation and
diagnosis to personalized program design.
Such multidisciplinary talent is extremely rare
and expensive to train, and once developed,
their higher expectations and salaries further
squeeze profit margins.

Compounding the issue is the low social
recognition of spa work, heavy workloads,
and a lack of clear career paths, which make it
difficult to attract or retain high-caliber young
professionals. This has led to stagnation even
among hotel spa managers and directors, some
of whom coast in their roles or change jobs
frequently just to raise their pay.

In short, the rising difficulty of doing
business and shrinking profit margins in the
spa industry stem from fierce supply-side
competition and client sophistication — but the
shortage of skilled professionals remains the

industry’s single biggest bottleneck.



®
BOLIAN

RESORTS & SPA

A HK T

¥ —~ .

Kunming

|
I |
B |

Jingmai *Heshun Huanggul)sfw

- Nature Landscape with Natural Hot Springs - Flower Arrangement

- Award-Winning Spas and TCM Therapy - Tai Chi, Yoga and Zen Meditation

- Award-Winning Organic Healthy Cuisine - Historical Sight-Seeing

- Tea Ceremony and Holy Tea Mountain Journey - Local Tribes and Village Entertainment

- Traditional Incense Ceremony

REIAIS &
Chongging - Jingmai - Kunming - Heshun Email: reservation@brillianthotels.cn =~ Web: www.brilliantspa.com CHATEAUX.

Bolian Hotels & Spa Booking Hotline: +86 87167671666 Fax: +86 871 67673666




04, FETHELM
EBRS HA GRES B
B MKEHERTE ZFES
HERISRA T F R .

HARBEERETR, T
BB KRS R FH T, XE—ER

BERNEFUR.

2025F1- 7R ERERIBHEMNMIEFEYT
FET70.1%. BmINTETEL%, JEMET
FE11.2%, BREMNMIE TIE4.6%. XLHZ
BREMORI. FHR~VNE =B TET
15%, Tl AEF=EFE~RE T Mg EL
TFE3.3%, BAHRENRPE, XTEZHT
B A, FRERHMSEN.

WFINENFERXFNEE SHEK
FEEHBRTIIEVNBNPELRFEFELZEREN
AEMIELE, S, ERETEHN. WEEFIE
A ELIT2025F R B L F G R FFENSE,
FUMGDPIG R ML T8, B =hiHth sk
HTE.

44 | SpaChina - 2025

[ {j'ﬂ“-- 'ﬁﬂfﬂf

I H PR
il S B AR LD B R

BRMBESRAT —TXBIVNK: PEMERIETESREK PEANREEEEHR—DHX

AmSHERN, ILRMNEFBK. RS
T PRSI IE KR _E3K8%, BRIEMNE Lk
2%. PFTHIE VAR FIB KR, REALTA
1B 18.9%, T H3FAHIEEK24%, &
BEEHIREFHIERKS0.8%. FANEHME, F
HREE—EHEXE, BERALFTE.
HEBEROR MR RIEE, RFR~H
K, BEHEZRN. MLVMHERARERN
EG MR RBEMIES 7 30%-80%A
%, XthERBKE, ExMEMNPEEX
BIKAEUR, thRARETH.

XFhEMMEKNBESEFFRET. R
FHERBEN. WIAARTEZFEIUAN
e, RMNETXHRIMEE, S B
ERBAK” N “BEBBAR” KFKIR.

20255 £Day SpaIEX

MSpaChinafI EIE SR E, BrREME
RILEE. WRBEE. ERIAFSPAREH]
BEM2019F MW G855, o DUR7E20255F

EEERIT T —MHME. IREDay Spa &
B 2] T 105FEFI2015F A KT,

SE, RIKREBEXAEE. EHRN
SPA{], RAZ#MTARERAREETBSE,

ARV SGRRAEN. HRXI LBMIER
X A9EESPA, B AR PEEZENINE T
BEHHEREM, TPV sSkE THS.

S FDaySpaF FF U R, KIEERZE—
WA T 50%, KEHEFHEBIIR

BIEZ . SpaChinaFT 35 Al | A9 — 4 F1 = Ze 3
Y Day Spa/E R &R W S EBRE TB,
WER D 30-50%EFMN, EFESE. &
70%, FEXFRAT, HLEEHREELT
ZREEHIT —RE, REXREER
FR o

H15% 7% F5 B Day SpalR & H 72025 B
BT EHEE. HAAEREE2D, SE
SNEAERL3A, 8N ER 54, da/NAAE .
RIERESEMGER, BRSSP FHADay Spa
JEETE2025F R RETARK .




SpaChinald#ff X B 7R i, DaySpaflIZER
BEE2024-2025F B R X IR B IE A AEF,
R X 20FRFRF &~ R, MAITIHER
DT EBRMR MR LB EER. RPETE
MEXEFMERE, RELERAIBDTRE
i3z, EREBEHRMER IR, THT3-6
MA—R, BENERLREERNERR
FDay Spa.

KMERFEMNEEEN, SEREBE
ZETHRPENT, hEBEFHFIEFN
BCHWEBWSMEIMEA. 2025F RS
AZKUL, BEEL, ERBREMTED
—f,

= i v 37 1R F ) 14 R [ 1 i Rk
BEKMBAETERE T — N XRENIRR: FEHM
JR=TEGRK, PEANR S EZEEH—
FhiK.

BEREHARKBES2#EAFENS K
SPA, ZLEFENF WAL/, FHlk
ST BIEHAE15-30% 2 8] . FRIE NG
BEEANRE, AM—AMBEIRITERD
BEALRZT, SRFMURIN5-2077, A
1-575, BEAHLKEIEET .

R & BIESPATE X MEHEIK TS T A~ Day
SpafI&E A, BEAH—LE A DaySpak
&, EmREASXKITNBEESPA. X—I
RERBNR2BEENRS O, REPFM
RMF T X 2FEELEAWAEXRTHNES

Aerial View of Landscape in Shenzhen

iy, MEFEBAEBEFEHRASR, BEERE
SEEAMELESHSPARER, XHSINDay
Spafy VS 2H/ HEHHY.

RERTAXSTFINIREES, —
g EE. R, BRI OBENS R
SPAFILMNEE FEREBLLRBEMN. EFF
MEMITRE, ZFHRILTFREEARRE “h
MAR” , MEZRRSHETEIM. Xl
SitSPARIRBEHE AT Y “BEbBEgE”
B “NIRER” FrEiiE. REEBEESPA, N
ZRFEECHNAL, FTERSAS. @R
MY, MABEXRWINEREN DB,

2025%F, EABRERMRKNMAZGE, ¥#0
S Uk SPATT MmERH KT AVIRL . (BEFAELSPA
ERREBRTBY, 2N ERHAXRER
858, FTIASESPAT I = RMEEEHET
B, THEHR20FHAFEE—F_FE, Vi
+oMET% .

“IEHITR HERUER. JHEREMEK
BOEBEOCERRMIEENE. BBRUEE
EHREREREE. E5FR. &7,
EE2ETEMDHSPA, EMERHRNE
“OhEREW” . e “BERRET M B
TR, FEE&TRMNMBNEE.

EF), SFEANNESN. 2025 R, M
“AIEHERT BEAT CRIMERKT . B
RERBFFS hERE. FINEE. N
K. BEFMBEHR/ARS. ESEMCISK(E
F, BREZEF MM~ REEIEKEB255%, &

HFIEEI AN, BRI ARRBK AL —.

TERARNERER L, BEHMBKERE
AL SRR EST R RKARERE. A
YER. #%1712. ahifie. EEFER
BT MR R REEE Lk, REER
ABBANANBHBRALFRER, EH
BEEETHORNFTLE, REBMERRXR—FNS
KA

SFEBERXM, WERNEUNREE
HEANERFN, BERBESEN LA
ORI MERERLE, EESRREMAK
AEBRIPMREI L, 2025FEFEEEKE
FmARERZENELIBK7.4%.

BRI L FRim T 7
EACEDGER
o3 1 O B R () LM
b, THMSMRIE. BERRTNESY
BRI SHREHER, T LKA
BT
EALRW. XAETFAL, Eup
B, NSEEE. SRS ERESTA N
sgm%, EMSREBAL. L+HTE—
ST ERERNE R IR, T
RWER, ERARKS.
iR A NEER S Z R, 4
SHIPIR, (B FUE 5 P 0 AR R
TE L mikE. 0. SRIEE, B
%, SERTHMNABRADEERERE.

SpaChina - 2025 | 45



| HF5liRE
e

INA’S CURRENT REALITY

The Coexistence of Inflation and Deflation

Inflation and Deflation Together Highlight a Critical Phenomenon: the Erosion of Middle-Class Wealth

and the Widening Wealth Gap in China

ince 2024, China’s market has

shifted from expansion-based

growth to competition for market

share — a stage where most sectors

face stagnation or decline. This is
now a shared challenge for both brands and
distributors.

Recent data show a rare mix of inflation
and deflation in the Chinese economy — a
complex and uniquely Chinese phenomenon.
From January to July 2025, the consumer
price index fell 0.1% year-on-year. Food prices
dropped 1.6%, eggs 11.2%, and meat 4.6% —
all clear signs of deflation. Traditional sectors
are struggling: real estate investment dropped
15%, and factory-gate prices were down 3.3%,
pressured by weak exports and industrial
overcapacity.

At the same time, foreign investors are
cautious. Global institutions like Goldman
Sachs, Morgan Stanley, and UBS have all
downgraded their forecasts for China’s 2025
GDP growth, predicting continued weakness
in both the property market and the broader
economy.

Yet on the inflation side, prices in the

service sector jumped 8%, and apparel rose
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2%. Investment in high-tech manufacturing is
booming: civilian drones up 18.9%, industrial
robots 24%, and smart vehicle systems up an
extraordinary 80.8%.

Luxury brands tell a similar story. While
many have closed stores amid the downturn —
a reflection of the shrinking number of middle-
class consumers — groups like LVMH have
raised prices by 30-80% for the wealthy, who
remain largely indifferent to inflation.

This coexistence of structural inflation
and deflation — what we might call “partial
inflation” and “partial deflation” — has become
a defining feature of China’s economic

transition.

2025: A Winter for Day Spas
SpaChina’s data tell a tough story. By 2025,
matching 2019 performance is already
considered a victory for most hotels, resorts,
and spas. Many day spas have fallen back to
2015 levels.

The Shenzhen—Greater Bay Area has been a
rare bright spot, boosted by large numbers of
visitors from Hong Kong. Shanghai and Beijing
hotel spas have also benefited from the surge in

visa-free foreign tourism.

The Great Wall of China at Sunset

In contrast, new day spa openings are
scarce, and the closure rate in first- and
second-tier cities has reached 50%, mainly
among mid- and lower-end operators. Many
spas in smaller cities report business down
30-50%, and some as much as 70%. Owners
are consolidating — merging three stores into
one, upgrading and relaunching under a
tighter model.

Around 15% of day spa owners have cut
store numbers this year, often following a one-
in, two-out pattern: one new shop opens, two
close. Many have chosen to scale down while
preserving brand quality and service standards
— a pragmatic move in today’s climate.

SpaChina’s research also shows that
between 2024 and 2025, day spas and beauty
salons have lost their most active clients of
the past two decades — the middle class. This
group has reduced visit frequency and traded
down, with sharp drops in services like nail and
lash treatments, now done every three to six
months instead of monthly.

Veteran operators across the country
recognize this as a turning point. 2025 feels like
a long winter — a year of pressure, reassessment,

and transformation for the entire industry.



Localized Inflation in the Resilient
High-End Market

The twin forces of inflation and deflation point
to a central reality: China’s middle class is
shrinking in wealth, and the gap between rich
and poor is widening.

For high-end spas targeting high-net-worth
clients, the impact has been limited. Average
revenue has fallen 15-30%, but per-session
pricing remains steady. What has changed
is spending behaviour — clients are buying
fewer large-value treatment packages, with
membership cards dropping from the ¥50,000—
200,000 range to ¥10,000-50,000. Spending has
become more cautious.

Many hotel spas have actually gained
business from day spas, as clients seek stability
and trust brands unlikely to close down. The
same trend is visible in hotel fitness centers,
which have absorbed members leaving
struggling independent gyms — creating
spillover traffic for hotel spas.

Data from Xiaohongshu and Dianping
show that prices for premium urban spas in
cities like Shanghai, Beijing, and Shenzhen
have remained remarkably stable. Negative
reviews rarely complain about cost; they focus
on service details. This suggests that high-end
spas remain insulated from the “price wars”
and localized deflation affecting the mass
market. For hotel spas especially, the strategy
should be to hold prices firm and refine service
quality, not join the race to the bottom.

Meanwhile, imported spa product prices
have risen in 2025 due to higher raw material
costs, though sales are down as many spas are
still clearing last year’s inventory. The first
two quarters of 2025 were notably weak for
professional product sales.

At the same time, “emotional healing”
consumption is surging. Clients increasingly
value mental wellness and emotional balance.
Spas offering immersive relaxation experiences
that combine aromatherapy, sound therapy, and
mindfulness are being redefined as spaces for
health investment and psychological renewal,
not just beauty — giving them pricing power.

Sports and outdoor activities have shifted
from optional to essential spending. Consumers
continue to invest in fitness, camping, tennis,
skiing, and outdoor gear. During this year’s 618
shopping festival, JD.com reported 25% year-
on-year growth in sports and outdoor product

sales, with footwear and apparel among the

strongest categories.

In the broader health consumption
space, “partial inflation” is evident. Demand
for personalized, high-quality medical care
remains strong, with private hospitals, VIP
clinics, premium check-ups, and aesthetic
medicine holding or raising prices. Wealthy
consumers are not trading down — they still
expect top-tier medical standards.

Even among ordinary citizens, health has
become non-negotiable. Spending on nutrition
and supplements has become a stable household
expense, with retail sales of health and nutrition

products up 7.4% year-on-year in 2025.

The Mid-Tier Market: Pursuing
Value Amid Localized Deflation

Mid-tier consumers are shifting toward value-

Ba

E

driven, trustworthy brands and channels. Visit
frequency and average spending per session are
declining, and price sensitivity is rising.

On platforms like Dianping and Meituan,
competition in basic treatments — facials,
cleansing, and body massages — has become
relentless. Discounts and group-buy deals are
now the norm, with single-session offers priced
as low as ¥50-150 just to attract traffic. Profit
margins are being squeezed to the breaking point.

At the same time, mid-range clients are
cutting back on indulgent, routine treatments
and instead focusing their budgets on
targeted, results-oriented programs such
as acne removal, anti-aging, sensitive-skin
repair, and body contouring. Spending
behaviour is moving from maintenance to

problem-solving.

The Traditional Chinese'Architecture at the Forbidden City in Beijing
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The Future Lies in Integration and Balance - It is Essential to ,Bun_d-aé'l

LN

“Brand Moat” and “Private Domain Reservoir”

paChina’s research shows that

competition in the spa industry

has shifted fundamentally. It is no

longer about brand count, store

numbers, or location — it is now
about business models, capital strength, and
operational efficiency.

Oversupply and homogenization are the
roots of the ongoing price war. Most spas
and beauty salons offer nearly identical
services, with little to set them apart. When
differentiation disappears, price becomes
the only weapon. Group-buy platforms are
flooded with ¥99 trial sessions and ¥198 full-
body treatments, driving down margins,
pushing up customer acquisition costs,
and leaving both newcomers and veterans
struggling to stay profitable.

Competition has also become fragmented

across sectors.
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Luxury hotels, with built-in guest traffic and
superior service standards, have seized much of
the high-end spa market.

Medical aesthetics clinics attract mid- to
high-end clients — especially younger ones —
with their “tech-forward” image and instant
results, making traditional spa therapies seem
slow by comparison.

Gyms and yoga studios promote “active
wellness” and are adding rehabilitation and
recovery services, creating new overlap with spas.

Home wellness tech brands — such as
those selling massage chairs and beauty
devices — now offer consumers at-home
alternatives, diverting lower-frequency,
lower-spend customers.

Meanwhile, platform monopolies and
digital marketing costs have become a heavy
burden. Where spas once relied on walk-

ins and word of mouth, they now depend

on Dianping, Xiaohongshu, and Douyin,
where exposure requires high ad spending,
commissions, and influencer fees. Constant
algorithm changes have raised both complexity
and cost, squeezing smaller players hardest.
Online traffic has become a force reshaping
the entire spa landscape — a structural,
disruptive wave that has rewritten the
industry’s rules, cost base, profit model, and
competitive order. Traditional spas must adapt

quickly or risk being left behind.

Monopolization of Customer
Channels and the “Stranglehold”
Effect

Traditional spas once relied on walk-in
traffic, loyal clients referring friends, and
local advertising. Customer relationships
were managed directly by the business, and

acquisition costs were relatively stable.



Now, large online lifestyle platforms —
Meituan and Dianping in China, Yelp and
Google Business in North America — have
become the dominant gateways for local
service discovery. This is traffic monopoly in
action. Most new clients no longer find spas
by strolling the streets or through word of
mouth. They open an app, check rankings,
prices, and reviews — and decide instantly. As
a result, a spa’s survival now depends less on
craft and service and more on visibility within
the platform ecosystem.

The cost of acquiring customers has
soared. Platforms monetize traffic through
paid rankings, ad placements, and commission
fees. To stay visible, spas must invest heavily
in marketing, often paying substantial per-
customer commissions that erode profits. If a
platform changes its algorithm, raises fees, or a

store’s ranking drops due to negative reviews,

customer flow can collapse overnight.

In this new system, control has shifted: spas
have lost ownership of their customer base,
and their fate increasingly lies in the hands of

the platforms that mediate their visibility.

Erosion of Pricing Systems and
the “Race to the Bottom”

In the traditional model, spa pricing was based
on service costs — factoring in therapist wages,
rent, materials, market positioning, and brand
value. Prices were stable and differentiated,
with each spa serving its own client segment.

Online platforms have upended that logic.
Through group deals, coupons, and flash
discounts, they’ve made pricing transparent
and standardized. In under a minute, users can
compare prices for the same treatment across
ten nearby spas. The result is a brutal price war.
To attract traffic, boost sales, and gain positive
reviews, new or weaker spas are forced to offer
deeply discounted “trial prices” or first-visit
deals, often below cost. While these tactics
bring short-term traffic, they trap businesses in
a low-price cycle.

The clients attracted are usually price-
sensitive, not loyal, lowering the perceived
value of services and making it difficult to
restore original pricing later. The squeeze on
margins shifts pressure to therapists, whose
commissions shrink — leading to talent loss,
declining service quality, and a downward

spiral for the entire business.

The “Tyranny” of Rating Systems
and Data Distortion

In the traditional model, word of mouth

spread slowly and organically, built on
personal trust. A few unhappy clients had only
limited impact.

Online, the dynamic is entirely different.
Public ratings and review systems have become
digital judges with the power to make or break
a business. A single detailed negative review
can outweigh dozens of positive ones, creating
immense psychological and operational
pressure for spa owners.

In the chase for five-star ratings, the focus
has shifted from professional excellence to
customer appeasement. Therapists may feel
compelled to go beyond scope just to please
clients, while managers over-accommodate
unreasonable demands — all to avoid a
damaging review.

SpaChina’s research notes that many spas
and hotels have faced extortion or threats
via fake or malicious reviews. This distorted
system has spawned a grey market for “review
manipulation” — buying fake positives or
paying to remove negatives — further raising
costs, undermining fair competition, and

eroding trust in the entire rating ecosystem.

Dilution of Brand Value and the
“Commoditization” Dilemma
In the traditional model, a strong spa could

build its own brand identity and professional
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reputation over time, earning genuine loyalty and
price premiums. Clients trusted the spa itself.

Under the platform model, that dynamic
has flipped. Services are commoditized,
and the platform’s brand outweighs the
spa’s. Consumers now trust “the platform’s
recommendation,” not the individual spa. Each
listing becomes just another interchangeable
SKU in a vast catalog — stripped of personality
and story.

Customer data compounds the problem.
Since clients come through the platform,
their contact and transaction data belong to
the platform, not the spa. Building a private
customer network — through channels like
WeChat groups or CRM systems — requires
extra planning, investment, and time. Deep,
long-term relationships are hard to establish.

Finally, homogenized competition makes
differentiation nearly impossible. When
every spa competes on the same axes — low
prices and five-star reviews — individual
brand character and professional value are
flattened on a mobile screen that shows only
price, rating, and location. The result: even the
most carefully crafted identities get lost in the

algorithmic crowd.

Disruption of Traditional Business
Mindsets and Talent Needs

In the traditional model, success depended on
location, skill, and service. Most owners were
seasoned therapists or teachers, and the core

principle was simple: do the work well.
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Online, the success formula has changed.
What now matters is digital operations, data
analytics, and traffic acquisition — requiring a
new kind of internet-savvy mindset.

This shift has led to a talent restructuring.
Instead of hiring the best massage therapist,
many spas now prioritize a skilled platform
operations manager who knows how to
optimize listings, design group-buy offers,
manage reviews, and run ads. Traditional
practitioners face a steep learning curve.

As a result, management focus has drifted.
Owners spend more time studying platform
algorithms, tracking backend metrics, and
planning online promotions than improving

service quality or staff training.

The disruptive power of online traffic

represents a downward-level blow from the
internet economy to offline service industries.
Through efficiency, scale, and standardization,
digital platforms have dismantled the old order
— one built on location advantage, information

asymmetry, and slow-earned reputation.

The Path Forward

Yet destruction demands reinvention.
The future lies in integration and balance —
building a strong “brand moat” and a private
client base that protects long-term value.

For the spa industry, the dominance
of online platforms is both a crisis and an
opportunity. Those who fail to adapt will
disappear quickly, but those who master online
traffic can break geographic limits, reach vast
new audiences, and grow rapidly.

The key is to use platforms strategically —
attract clients online, then convert them into
direct, loyal customers through WeChat,
membership systems, and other private
channels to reduce platform dependence.

Avoid competing purely on price. Instead,
create distinctive offerings, build emotional
connection, and cultivate a unique brand
culture that resonates with clients and keeps
them coming back.

Finally, embrace data-driven management.
Use platform analytics to understand
client behavior, refine service design, and
sharpen marketing strategy — achieving true

operational precision.
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The Rise of the Healing Economy

Chinese Consumers are Shifting from Pursuing Functional Satisfaction in Material Goods to Paying for
Emotional Experiences and Psychological Comfort

et’s talk about this year’s hottest
topics: “emotional value” and the
“healing economy.”
To explain, “emotional
value” refers to the ability of an
item or service to touch our hearts and evoke
positive feelings. The “healing economy” is the
industrialized response to this demand — a vast
market born to alleviate the anxiety, stress, and
loneliness of urban life.

This reflects a fundamental shift in
modern consumer attitudes: from seeking
functional satisfaction in material goods
to paying for emotional experiences and
psychological comfort.

Whether it’s buying a stress-relief toy,
attending a sound healing session, or paying
for a soothing short video, the essence remains
the same: people are using consumption to
seek emotional comfort and healing, carving
out a breathing space for themselves in
a fast-paced world. In other words, we now
constantly ask: Can the goods we purchase
provide us with emotional value?

In fact, this pursuit of emotional value
through consumption is essentially a search for

“emotional connection” in one’s own life. For
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example, rather than just providing emotional
value, spa services that successfully establish
an emotional connection with guests foster
trust, thereby increasing loyalty and frequency
of visits.

So why will future consumers place extreme
importance on emotional connection? This
is an inevitable outcome driven by multiple
forces — technological, social, and economic.

The main reasons are as follows:

Digital Fatigue

We live in a highly digital, algorithm-driven
world. Life has become more efficient, but also
increasingly impersonal. Screen interaction
has replaced face-to-face communication;
algorithmic recommendations have eroded
daily serendipity. Often without even realizing
it, consumers are developing strong “digital
fatigue.” They crave authentic, warm, human
connection to counter the coldness of
technology. Emotional connection has become

an “antidote” to the digital world.

Value Shift in an Era of Material
Abundance
With functional needs largely satisfied,

functional differences between products
are diminishing. The next battleground for
competition will inevitably be on emotional
and spiritual grounds. Consumers will no
longer be buying the “product itself,” but the
feeling, experience, and self-identity the product
confers. Whether a product brand or a spa
can provide a sense of “belonging,” “joy,” or

“healing power” will directly determine its value.

The Loneliness Economy and the
Meaning Crisis

In modern society, young people may have
countless online friends but lack deep, offline
connections. Today’s consumers are using
consumption to find “like-minded people”
and a “spiritual home.” The key elements
are sincerity, fun, opportunities to learn, and
spending time and interacting with people
who share similar interests — all while feeling
that what they are doing is meaningful. In
fact, spas can offer very simple yet deeply

satisfying “community” activities, such as

» « » <«

“film appreciation,” “crochet clubs,” “pottery

» o« »

sessions,” “pet-friendly events,” or “glass
painting classes.”

Today’s consumers are smarter and more



discerning. They see through traditional

advertising tactics and are wary of exaggerated
claims and emotional manipulation in
marketing. They crave Authenticity and
Resonance. They want brands to “be like a
real person” — with values, stories, and flaws
— rather than a perfect, affluent, yet aloof and
cold commercial entity.

However, the post-pandemic wellness
market in China is also rife with various
“healing chaos.”

Some non-professional institutions or
individuals, under the banner of “healing,”
offer programs lacking scientific basis. Barriers
to entry are low, and standards are lacking.

For example, yoga teachers in mass-market
group classes are now using singing bowls for
sound healing, yet very often not a single bowl
is tuned correctly. It’s important to understand
that sound has standards. Why is the harmony
of a children’s choir so moving? It’s because
the relationship between the notes is based on

integer frequency ratios in physics, creating

satisfying harmonic intervals. Furthermore,
volume balance, the flow of emotion, and
venue acoustics all affect the audio frequency
and vibration. Genuine sound therapy is
absolutely not achieved by merely striking a
few singing bowls.

Many “healing” offerings are over-
packaged, losing sight of their essence. Without
genuine emotional connection and warm
service, they become utterly empty rhetoric
and deceptive tactics, misleading consumers.
When every spa is using singing bowls, one
could say the biggest beneficiaries aren’t the
guests, but the sellers of cheap bowls.

Some spa practitioners mistakenly believe
that “healing” is some special ritual, an exotic
medium, or even a foreign culture. In doing so,
they overlook the fact that spa itself is already
a mature healing system integrating space,
technique, and humanistic care. By excessively
pursuing “metaphysical” or “mystical energy”
marketing, they end up being superficial,
neglecting the core elements of “healing” that
spas already possess: professional treatments and
services, a comfortable environment, and skilled,
well-trained staff with high personal cultivation.

SpaChina research shows that Chinese
consumers’ increasing focus on their inner
state is also reflected in changing social habits.

“The fading of WeChat Moments” is a
notable signal. Research indicates that over
80% of WeChat Moments users reduced their
engagement with the feature in 2025. Moments
was once the core arena for sharing life and
maintaining social connections, but now the
desire to share is declining for many, as is
the desire to observe others’ posts. This isn’t
unique to China; declining activity or user
engagement on WeChat Moments, Instagram,
and other major social platforms is a global

trend. The reasons are:

Social Pressure and Performance
Exhaustion

The social environment on WeChat
Moments has become increasingly complex.
With colleagues, elders, and clients all on
the friends list, simple sharing turns into a
carefully curated “personal performance,”
creating significant psychological pressure.
This constant “self-censorship” and “image
management” impose a heavy mental burden.
When sharing ceases to be a joy and becomes a

task, people choose silence.

Comparison Anxiety

Social media is a breeding ground for
“comparison-ism.” Constantly seeing others’
glamorous travels, perfect bodies, successful
projects, and sweet relationships leads to
unconscious comparison with one’s own life,
generating anxiety, envy, and reduced self-
worth. To protect their mental health, many

choose to reduce usage or leave entirely.

The Degradation of Connection
The original intent was to connect with friends,
but now friends lists are filled with coworkers,
clients, multi-level marketers, and people
met only once. This mixing of “strong ties”
and “weak ties” makes it impossible for users
to express their true selves. Intimate sharing
among real friends is drowned in a flood of
irrelevant “noise.” We’ve lost the context and
sense of security for sharing. Simultaneously,
content homogenization and aesthetic fatigue
make interactions tedious. Thus, people turn
to algorithm-driven content platforms like
Douyin (TikTok) and Little Red Book for
lighter information, or retreat to more private
group chats for deeper conversation.

The fading of WeChat Moments signals
a shift in social behavior from “public self-
display” to “interest-based circle formation”
and “private emotional communication.”

Regarding marketing and multi-level selling
on Moments, SpaChina research also shows
that since April 2024, online influencer-driven
sales have also begun to decline significantly
and have continued to fall ever since. Taking
beauty products as an example, although online
channels remain the primary sales base (over
60%), their growth rate has sharply declined.
The era of 20%-30% average annual growth
from 2020-2023 is over. The current online
growth rate for beauty products has dropped to
single digits or even turned negative.

Looking at the overall online market data,
external reports always show growth, albeit
at a slowing pace. This is because platforms
like Tmall and Douyin cannot allow their
platform data to decline; they employ every
tactic — increased ad traffic, price cuts, raised
commission shares — to boost the numbers. In
reality, online retail and influencer-driven sales
have also returned to rationality. Consumers
are no longer hoarding goods but only buying
what they need. Isn’t this, after all, a more

normal consumption approach?
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UNDERSTANDING THE CONSUMPTION
Outlook of Chinese Young People

For Young Consumers, Emotional Value is a Necessity,
and the Act of Purchasing is Itself a Form of Therapy

urrently, China’s population
aged between 20 and 30
stands at approximately 250
million, accounting for 14.5%
of the total population.

According to SpaChina research, China’s
Gen Z young consumers are no longer “passive
consumers” but “active co-creators of value.”
The ultimate goal for many brands targeting
young people is to evolve from “understanding
young people” to “creating together with
young people.”

How to explain this co-creation? It means
becoming a “resonator” of their culture and
emotions; a “co-creator” of their scenarios and
meanings; and a “co-exister” in terms of their
efficiency and daily lives. The more a brand can
integrate into young people’s “value systems,
experiential scenarios, and daily habits,” the
more it can secure a core position in the future
consumer market.

Young people are increasingly viewing
emotional regulation as a necessity in life.
About 56% of respondents are willing to pay
for “emotional support,” with this figure
rising to 62% among those aged 26-30.

Emotional spending has increased from
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19.06% last year to 26.72%, indicating a
shift from “occasional comfort” to “regular
investment,” making emotional consumption
a stable structural expense.

Rather than confining all emotions
and social interactions to a few “fixed close
friends,” they prefer a modular approach to
forming connections “based on specific
needs.” Social relationships are broken down
into different functional scenarios, where
they seek companions while sharing heartfelt
conversations, flexibly forming groups to meet
particular needs. The essence of this social
trend is young people’s dual pursuit of efficient
emotional support and personal boundaries.

Al tools are gradually permeating both
the personal and professional lives of young
people. 50% of those aged 18-25 pay for Al
tools, with 38% being high-frequency users.
Among these, creative content Al tools account
for 57.56%, while tools enhancing productivity
make up 55%.

They are saying goodbye to artificial
refinement and seeking genuine meaning
and value. From “discarding unused items”
to “don’t make me lift a finger,” they are

no longer obsessed with doing everything

themselves. Instead, they elegantly prioritize
efficiency, outsourcing trivial tasks completely.
This is truly a generation liberated from
household chores, willing to spend money
for convenience and striving for a life that is
“minimalist but not shabby.”

They have collectively pressed the
“de-glamorize” button. Consumption is
no longer driven by “foreign appeal” but is
precisely targeted at practicality, emotional
resonance, and local culture. Making the most
of things and pragmatic consumption are
paramount. 70.5% of young people believe
that a product’s actual functionality is more
important than its packaging and marketing.

Taking luxury jewelry as an example, the
sales of gold jewelry in China are steadily rising
among young people, attracting the attention
of Bernard Arnault, CEO of LVMH, who
personally visited a gold store. He couldn’t
understand why Chinese youth are starting to
prefer domestic gold jewelry, much like their
grandparents’ generation.

On the Little Red Book, notes and videos
related to “gold” have accumulated millions
of views and engagements. The primary age

group for gold purchases is 25-34, accounting



for 59% of total buyers, far surpassing the
35+ demographic. An important factor here
is the recent popularity of traditional Chinese
style (Guofeng) cosplay. Gold jewelry has also
become increasingly vintage and exquisite,
evoking a sense of timelessness that resonates
with these young consumers. This also explains
why domestic products have become more
popular among young people over the past
three years.

In other words, they also appreciate wealth,
but their preference for “pragmatism” and
“artisan craftsmanship” surpasses the appeal
of other luxury brands’ marketed claims.
Unlike the previous generation’s fascination
with imported luxury goods, they now choose
“luxury” gold — a value-retaining asset steeped
in traditional Chinese culture.

If spas wish to attract young customers
in the future, they must employ young staff
and adopt a co-creation mindset to develop
business models that meet the needs of the
youth. From my perspective, they are currently
more suited to treatments that are lower in
price, simple in procedure, and clear in
efficacy. For investors, multi-location chain
spas that target promising young consumers
are inevitably favored. The youth demographic
is a battleground for capital, and a combined
online and offline strategy is essential.

The health consumption habits of affluent
20-somethings regarding vacation travel and
spas clearly reflect their core demands:

A Shift from “Conspicuous Consumption”
to “Investment Consumption” and
“Meaningful Consumption”.

They are far from passive service recipients;
instead, they are active “explorers” and
“co-creators.” They use consumption to select
experiences that bring long-term value to their
physical and mental health, personal growth,
social capital, and quality of life. They reject
superficial check-in experiences, preferring
depth and cultural immersion. They seek
challenges and self-breakthroughs in every
experience, and their spa experiences also serve
as social capital and group identity. They are
not just buying a service but the lifestyle, social

status, and the life story it represents.

Paying for “Exclusivity” and
“Convenience”
They are willing to pay high fees to top travel

planners for experiences inaccessible to the

average person, such as private museum nights,
visits to off-limits private estates, or dinners with
experts. All tedious arrangements — itineraries,
visas, transportation — are handled by others;

they only pay for the final experience.

“Slow Travel” and

“Long Journeys/Programs”

They don’t mind visiting only one or two
countries per trip but will stay for two to three
weeks for an in-depth experience. Similarly,
for spas, they have no issue with half-day (4-8
hours), full-day treatments, or even 4-8-day
wellness packages. They hope to benefit more,

experience more, and learn more about health.

Thematic Consumption

Experiences revolve around a core interest,
such as “wine tours” visiting global niche
vineyards, “architectural design tours”
checking in masterpieces, “sustainable fashion
tours” exploring ethical brands worldwide,
or “green wellness tours” deeply engaging in
environmental projects. These also help them

gain self-identity and express personal values.

Emphasis on Sustainability and
Social Responsibility

When choosing destinations, hotels, spas, and
activities, they consider environmental and
social impacts, preferring options that are eco-
friendly, preserve local culture, and give back
to the community.

In health, wellness, and spa consumption,
the 20-something generation also exhibits
distinctly different values and spending habits
compared to their parents’ generation.

They no longer merely pursue “luxury”
but seek high-quality, high-experience, high-
value, and high-social-attribute composite
consumption. For them, spas are no longer just
about simple massage relaxation but should be
a complete, scientific system for physical and
mental health management. This demands
even greater professional competence from spa

practitioners to convince and guide them.

Rational and Pragmatic

They prioritize professionalism above
all. Unlike their parents’ generation, which
often blindly followed brands, they pay more
attention to therapists’ qualifications and the
techniques used — whether it’s traditional Thai

massage, Swedish massage, or TCM meridian

theory. They scrutinize whether product
ingredients are organic, natural, or niche
high-end. They diligently research which spa
therapist is best at addressing specific, practical
issues like “office shoulder-neck pain” or

“sports injuries.”

Precise, Personalized Solutions

They reject one-size-fits-all packages and
pursue services “tailored for me.” They prefer
postural assessments or meridian tests before
treatments and expect recommendations
based on the results. Whether it’s “massage
and alpha music therapy” for anxiety or “deep
tissue repair” for muscle stiffness, they demand

precision and personalization.

Emphasis on Both “Therapy” and
“Results”

They want to enjoy the ambiance, ceremonial
elements, aromas, and music during the process
but place greater importance on tangible
outcomes: Did it really alleviate pain? Improve
sleep quality? Enhance skin condition? Their

consumption is results-oriented.

Privacy and Exclusivity

They prefer small-scale, membership-based,
appointment-only private wellness centers over
high-traffic public spas. The service experience
itself is also an expression of an exclusive,

circle-specific identity.

Paying for “Time” and
“Expertise”

They are willing to pay a premium for an
exceptional therapist or a highly unique,
comprehensive treatment, considering it more

“worth it” than buying a luxury handbag.

Following “Masters” and
“Renowned Spas”

They will pursue renowned therapists in
specific fields like fans chasing celebrities,
traveling to other cities or countries specifically

for their services.

Composite Consumption

Spas and spa treatments are no longer isolated
activities but part of a “wellness day” that
integrates Pilates classes, healthy dining, e.g.,
a specially prepared antioxidant smoothie
post-spa, psychological counseling, and other

health services.
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Generational Divides and New Health Frontiers in

CHINA’S SILVER ECONOMY

Digital Therapeutics Hold Particular Value for the Silver-Haired Population in Preventing and

n recent years, as China’s population

ages at an accelerating pace, the

»

“silver economy” has gradually
become a focus of market attention.
However, the elderly in China are not

a homogeneous group. Differences in the eras
and environments in which they grew up have
led to distinctly different consumption attitudes
and lifestyles. Understanding these generational
particularities and proactively identifying new
trends in the health sector are crucial for the
development of related industries.

China’s silver-haired population can largely
be divided into two groups: one consists of those
born in the 1950s, now aged 65 and above; the
other includes the “young seniors” — those in
their 50s and early 60s who grew up during
the early years of China’s reform and opening-
up. These two generations experienced vastly
different socioeconomic environments, resulting
in markedly different approaches to lifestyle and
consumption in their later years.

Take Shanghai as an example. On weekdays,
it is common to see seniors aged 65 and
above at grocery stores, hospitals, or school
gates — shouldering responsibilities such as
grocery shopping, medical visits, and picking
up grandchildren. This generation came
of age during the relatively resource-scarce
decades of the 1950s to 1970s, developing
deeply ingrained frugal habits. Even when
financially comfortable, they tend to save their
wealth or pass it on to their children rather

than spending it on personal enjoyment.

Intervening in Cognitive Impairment

The image of a well-known entrepreneur
consistently wearing cloth shoes is not for show
— it is a genuine reflection of the modest values
emblematic of his generation.

In contrast, the “young seniors” in their
50s and 60s are embracing their later years
with a completely new attitude: fitness, yoga,
swimming, manicures, traveling... They resist
being confined to traditional roles and place
greater emphasis on personal quality of life and
physical and mental well-being. Having lived
through the economic ascent driven by reform
and opening-up, this group possesses more
open consumption attitudes and a stronger
desire for self-fulfillment.

It is worth noting that these generational
distinctions are ongoing. The post-70s and
post-80s generations, who are soon to enter
their senior years, will further reshape society’s
perception of “aging.” As such, it is essential
for businesses and service providers to keenly
observe the evolving needs across generations
and strategically plan ahead for future markets.

Amid these generational differences, an
exciting new direction is emerging in senior
health — digital therapeutics. This innovative
field is offering fresh solutions for health
management among the elderly, particularly in
maintaining brain health.

Digital therapeutics refer to software-based
interventions designed to prevent, manage,
or treat medical conditions. Since the U.S.
FDA approved the first digital therapeutic,
RESET, in 2017 — a game aimed at treating
brain damage caused by substance addiction
— the product quickly gained popularity,
accelerating development in this field. Later,
Endeavor RX demonstrated the potential of
digital interventions in neurocognition by
using game-based design to improve attention
in patients with ADHD.

For the silver-haired demographic, digital
therapeutics hold special value in preventing
and addressing cognitive impairment.

Statistics show that by 2025, an estimated 358

million people in China will be affected by
cognitive disorders — roughly one in every
four individuals. Confronted with this serious
challenge, traditional drug development —
often difficult and time-consuming — offers
limited solutions, while digital therapeutics
present a feasible new pathway.

Global pharmaceutical and technology
leaders have already begun investing in this
area. Companies like Pfizer and Lilly have
invested in or acquired numerous digital
therapeutic startups, while tech giants such
as Microsoft, Google, Apple, and Tencent
have also entered the arena. Tencent, for
example, has launched a “brain training” app
that offers systematic training targeting six
major cognitive domains, using gamification to
enhance user engagement and adherence.

It is important to emphasize that digital
therapeutics differ from ordinary health
management apps. The former are grounded
in medical theory and clinical evidence, with
some products even requiring regulatory
approval and prescriptions. Their efficacy
can be comparable to that of pharmaceutical
drugs. The mechanism involves using specific
digital stimuli — such as visual and auditory
cues — to activate the body’s self-regulatory
systems, thereby achieving intervention and
improvement in targeted conditions.

Currently, products and services targeting
traditional seniors aged 65 and above should
focus on accessibility and practicality. For the
more consumption-willing “young seniors”
aged 50 and above, there is room to develop
diversified, personalized mid-to high-end
health and lifestyle services. The introduction
of innovative technologies like digital
therapeutics will bring new opportunities to
the silver health industry. In the future, these
technologies are expected to integrate deeply
with offline health service settings — such as
spas and wellness centers — forming a new,
interconnected model of online and offline

health management.
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Repacell Cellcode® Resft_aliz

Blending Technology
with Culture

REPACELL x The Ritz-Carlton Guangzhou Collaborate on a
Customized Luxury SPA Journey. An Interview with Ms. Vivienne
Tao, Director of The Ritz-Carlton Spa, Guangzhou

t The Ritz-Carlton Spa, Guangzhou,

guests are invited to step into a tran-

quil sanctuary away from the hustle
and the bustle, where both mind and body
can rediscover calm and balance. Offering a
range of professional massages and bespoke
treatments, the Spa has joined hands with
REPACELL, a prestigious German skincare
brand, integrating its clinical-grade German
SPA techniques to create an immersive, age-
defying luxury experience.

Founded in 2010, REPACELL is a high-end
professional skincare brand under the German
KLAPP Group, building upon 45 years of SPA
and skincare expertise. By blending rare botan-
ical extracts with cutting-edge technology, the
brand is committed to improving skin quality
at its source, revitalizing its youthful glow, and
consistently incorporating scientific innovation
into skincare — delivering exceptional products
for every beauty enthusiast.

In this collaboration, Ms. Vivienne Tao,
Director of SPA at The Ritz-Carlton Spa,
Guangzhou, has demonstrated outstand-

ing industry insight and strategic foresight.

With deep experience in the field, she excels
at reshaping the wellness experience from a
brand-strategy perspective. Under her leader-
ship, a dual-path service system combining
“luxury branding and personalized wellness”
has been established, complete with tailored
service flows for different guest profiles. Her
efforts in upgrading the SPA offerings have not
only become a key differentiator for the hotel
but have also elevated high-end hotel well-
ness services from a “premium amenity” to a
“core competitive strength,” setting an indus-
try benchmark for the seamless integration of
brand and wellness.

The jointly launched signature treatment
“Chi - Yun” with REPACELL stands as a model
of deep co-creation between a luxury hotel and
a professional skincare brand in the wellness
arena. In an exclusive interview with SpaChina,
Ms. Tao shared further details and insights
behind the partnership.

Why was REPACELL chosen as the Spa's
partner? What are the benefits?
The Ritz-Carlton Spa, Guangzhou is
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Repacell Cellcode® Recovery Boost Serum for Delicate Skin
Repacell Cellcode® Ultimate Rich Cream

dedicated to offering distinguished guests
exceptional, personalized experiences and
consistently seeks collaborations with world-
class brands. REPACELL, a premium Ger-
man skincare brand, stood out as the ideal
partner due to its gentle yet effective prod-
ucts, seamless “efficacy-driven” treatment
experiences, and strong support in custom-
ized protocols and therapist training. With
its exclusive ingredients, patented technolo-
gies, professional R&D strength, and scientif-
ically grounded approach, REPACELL helps
build a distinct competitive edge, enhances
credibility and trust, and reduces operational
costs and risks through shared supply chain

and marketing resources.

How did both parties design the treatment
program together? Can you share a

specific case?

Take the signature “Chi - Yun” treatment as an
example — a 150-minute journey centered on
“meridian activation.” It represents a creative
fusion of Cantonese culture and German skin-
care science, combining REPACELL’s three-
stage core ingredient, TCR3-Plus Essence, with
therapeutic techniques, while also integrating
local elements such as kapok blossoms and
Lingnan martial arts influences. After rounds
of testing and refinement, REPACELL pro-
vided professional training for the therapists,

finalizing what is now the celebrated “Chi -
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Yun” treatment.

In this partnership, The Ritz-Carlton Spa,
Guangzhou precisely defined the target audi-
ence and local cultural characteristics, while
REPACELL contributed its core ingredients
and brand philosophy. Together, they devel-
oped a three-dimensional treatment frame-
work that integrates product efficacy, SPA
techniques, and local culture — ensuring the
program meets the expectations of high-end
clients while incorporating distinctive region-
al touches. Finally, based on initial feedback,
the team refined the details and established a
standardized operating procedure to ensure

consistent and efficient delivery.

How are REPACELL'’s core technology and
ingredients integrated into The Ritz-Carlton
Spa, Guangzhou experience? What makes
this treatment unique and competitive?
REPACELL’s key anti-aging ingredient, TCR3-
Plus, is inspired by Nobel Prize-winning tel-
omerase research. This scientific foundation
aligns perfectly with our luxury wellness phi-
losophy, offering guests an anti-aging experi-
ence that is both technologically advanced and
highly effective.

Our co-created treatment stands out in sev-
eral ways. It begins with a skin-type diagnosis
supported by REPACELL’s ingredient system,
explaining the science of “protecting cellular

telomeres” to guests focused on anti-aging.

During the core treatment stage, we apply
our unique “Spiral Penetration Technique”
to enhance the absorption of the TCR3-Plus
serum, while a shoulder and neck relaxation is
performed during the mask application. The
process is fully customizable — for example,
using hypoallergenic formulas for sensitive
skin — offering a truly personalized experience
unlike the one-size-fits-all approaches often
found elsewhere.

Moreover, the entire journey is infused with
professional care and a sense of ritual: from
the pre-treatment ingredient introduction and
exclusive tea break, to the synergy between
therapeutic techniques and active ingredients,
and finally, the post-treatment use of matching
cream to lock in results, complemented by an
ingredient card as a takeaway gift. This meticu-
lously designed, start-to-finish experience not
only enhances treatment efficacy but also meets
the dual demands of high-end guests for “pro-
fessionalism” and “sophisticated experience,”

making it truly one of a kind.

From the spa environment to the service
experience, are there local cultural elements
or personalized touches incorporated into
the treatment?

The treatment program deeply integrates Ling-
nan cultural elements with The Ritz-Carlton
Spa, Guangzhou’s exclusive service philosophy.
Building on the brand’s high service standards,
Lingnan culture becomes a central highlight
that elevates the overall experience.

In terms of ambiance, the spa rooms feature
bedding adorned with Cantonese embroidery
patterns, aromas infused with local notes of
kapok and Murraya paniculata, and wellness
beverages made from seasonal Lingnan ingre-
dients — all complementing the rejuvenating
effects of the REPACELL treatment.

On the service side, “personalized luxury”
runs through every Lingnan-inspired touch.
During consultation, guests are recommended
REPACELL programs based on Guangzhou’s
humid climate. The massage incorporates
meridian techniques from Lingnan traditional
medicine, accompanied by explanations of how
ingredients align with individual needs. After
the treatment, a custom tea break featuring
aged tangerine peel or Phoenix Dancong tea
is offered. Together, these elements create a
unique experience that blends “luxury service,

local culture, and scientific skincare.”



#1 on TripAdvisor for Spa
and Wellness in London —

Akasha at Hotel Cafée Royal

Enjoy an unrivalled setting on Regent Street
where the elegance of Mayfair, energy of Soho
and sophistication of St. James combine.
It's.wherte.histony,.culture,-business.and.the
stage are just steps away.
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Aesthetics and Artisan Spirit

An Interview with Ms. Lin Xiaoru, Founder of “the trees life”

eginning as a small cosmetics shop in

Xiamen, “the trees life” has dedicated

26 years to the beauty industry, evolv-
ing into a comprehensive brand integrating
lifestyle beauty chains, medical aesthetics, and
holistic health management. With nearly 100
stores across many cities in China, the brand has
transitioned from its origins in lifestyle beauty
to establishing Kingzee Medical. Guided by the
philosophy of “light luxury, health, and organic
living,” it reshapes a light luxury lifestyle through
natural aesthetics. Offering diverse services such
as manicures, eyelash extensions, facial treat-
ments, body care, and anti-aging solutions, the
brand has progressively transformed from a fash-
ion beauty provider into an advocate for healthy
living. By combining professionalism, artistry,
and the essence of nature, it nurtures and guides
every guest in their pursuit of a more beautiful
and healthier state of being.

Ms. Lin Xiaoru, the founder, has remained
deeply rooted in the beauty industry. With a
calm and determined attitude, she immerses
herself in frontline operations, personally select-
ing and experiencing every product and treat-
ment. Advocating the principle of “a profession-

al heart, an artist’s eye, a sculptor's hands, and
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the essence of nature,” she has gradually built a

comprehensive service system covering lifestyle
beauty, medical aesthetics, and holistic health
management, earning the trust and member-
ship of over 300,000 clients. Her success stems
not only from a commitment to quality but also
from a profound understanding of brand cul-
ture and lifestyle aesthetics. SpaChina sat down
with Ms. Lin to discuss perseverance, innova-

tion, and development in the industry.

What do you believe is the core need of
contemporary women in their pursuit of
“beauty”?

Starting from our first small cosmetics shop in
Xiamen in 1999, we have accompanied over
300,000 women over 26 years. Our deepest
insight is that contemporary women’s demand
for “beauty” has long transcended “external
adornment” and moved toward “holistic beau-
ty that harmonizes body and mind.” They seek
not only youthful skin and refined physiques
but also a space to settle their emotions and
nourish their souls amidst their busy lives —
whether through the focused moments during
a manicure, the deep relaxation of a SPA treat-
ment, or the resonance found in conversations
with like-minded members. “the trees life” has
always practiced the concept of “light luxury,
health, and organic” to ensure that “beauty”
goes beyond the surface: manicures use care-
fully selected eco-friendly materials, anti-aging
treatments combine technology with natu-
ral essences. Essentially, we are responding to
women’s core need to “not only look good but

also feel comfortable, secure, and valued.”

What specific activities or services has the
brand implemented to support women’s
inner growth and spiritual nourishment?

I have always believed that “external beauty
is the surface, while inner beauty is the root.”
Therefore, since our brand upgrade, we have
integrated “spiritual nourishment” into every
aspect of our services and activities. For exam-
ple, our “Seven-Star Service” includes regu-
larly held themed salons and health lectures:
sometimes inviting healers to guide aromat-
ic meditation sessions, other times organiz-
ing members to share insights on balancing
work and life. Even the exclusive VIC Healing
Camp launched this November is specifically
designed as a “natural healing journey” for
core members, featuring activities like singing
bowl therapy and forest walking meditation in
mountainous settings, allowing them to tem-
porarily escape their busy lives. Additionally,

our stores are designed to create an atmosphere



of a “spiritual sanctuary”. We want women to
truly “slow down” while beautifying, feeling

the joy of being respected and cared for.

In the process of collaborating with inter-
national brands, what key value do you
believe they have brought to the localiza-
tion and brand upgrade of "the trees life"?
What traits do you prioritize when selecting
partner brands?

As “the trees life” expanded from a regional
brand to a national one, international coopera-
tion has been a crucial “enabler.” For instance,
our partnerships with international brands like
LPG and HIGHS have not only introduced
advanced technologies and products — such as
LPG’s body shaping and anti-aging technology
and HIGHS’ purely natural formulas — but also
allowed us to learn international service stand-
ards and aesthetic concepts. This helps us break
through “local limitations” and enables our
members to enjoy beauty services synchronized
with global trends right here in China.

However, “internationalization” does
not mean “copying directly.” We adapt to
the needs of local women: for example, with
HIGHS hand and foot care products, we cus-
tomize SPA treatments based on the skin char-
acteristics of Chinese women.

As for selecting partner brands, I prioritize
three aspects: first, “philosophical alignment”
— they must embrace “light luxury, health, and
organic”, second, “superior quality” — ensuring
products undergo rigorous testing; and third,
“long-termism” — we avoid short-term traffic-
driven collaborations and seek partners who
can grow with us, delivering sustained value to

our members.

“the trees life” has established a long-term
partnership with the Canadian brand
HIGHS. How did you initially come into con-
tact with HIGHS, and what traits prompted
your decision to deepen the collaboration?
My initial encounter with HIGHS was captivat-
ed by its highly creative coffee-series hand and
foot care products. Over a decade ago, seeing
its coffee products in capsule form, I immedi-
ately thought they were exceptional. The core
reason for our 12-year deep collaboration lies
in the high alignment of our philosophies and
brand tones.

HIGHS’ brand concept completely reso-
nates with the “light luxury, organic, health”

lifestyle that “the trees life” has always promot-

ed, as well as the idea that “a refined woman
should be refined down to every inch of her
skin.” More importantly, from the initial coffee
series to later extensions like the Flora God-
dess series and the Flower Tea series, HIGHS
has consistently maintained excellent brand
output and product quality while continuously
innovating. The skincare concept it promotes
precisely meets the demand of high-end female

consumers for physical and mental relaxation.

Which specific HIGHS products have you
introduced, and what unique value have
they brought to “the trees life”?

We have introduced a comprehensive HIGHS
product system, primarily covering three core
series: the coffee series represented by crea-
tive capsule forms, the Flora Goddess series
featuring Moroccan rose anti-aging properties,
and the Flower Tea series (including green tea,
black tea, matcha, etc.) that aligns with South-
ern Fujian’s tea culture. Additionally, there are
vegan-formula coffee lip balms, which I per-
sonally adore.

In terms of treatment and service design, we
have developed diverse options around these
three series, including private custom cards,
annual cards, season cards, and session-based
cards, all adhering to the principle of “single-
use per client and ample product usage.” This
allows clients to clearly see the products used at
every step, focusing primarily on hand and foot
SPA and body care scenarios.

Market feedback has far exceeded expecta-

tions: HIGHS’ body care series is one of our most
popular offerings, especially the coffee series,
whose skincare philosophy is highly praised by
clients. The Flower Tea series, resonating with
local culture, has also garnered significant favor
since its launch. Currently, HIGHS products have
achieved a penetration rate of 70%-80% in our
stores. This further strengthens our brand com-
petitiveness among high-end female consum-
ers and better communicates the “light luxury,

organic, health” lifestyle.

How do you view the business landscape

in 20252 What is the key to the brand's sus-
tained vitality?

I believe 2025 will be a year of “both challenges
and opportunities.” Consumers will become
more rational, no longer swayed by “gimmicks,”
but the demand for “truly quality and valuable”
services will continue to grow, which presents
an opportunity for “the trees life.” Our business
strategy will revolve around “steady and solid
progress”: we will deepen our presence in exist-
ing cities and enhance service reputation, and
we will steadily advance into new cities nation-
wide, prioritizing “quality” over “quantity.”

As for the key to sustaining the brand’s
vitality, I believe it lies in “three constants”:
first, “remaining member-centric”; second,
“unwavering commitment to quality”; and
third, “maintaining an innovative spirit,” such
as expanding from lifestyle beauty to medical
aesthetics, extending from offline services to
“online + offline” member operations, and
even pursuing international resource coopera-
tion and development. All these efforts ensure
the brand adapts to changing times and deliv-

ers more value to members.

Looking ahead to the next five years, what
are your predictions for the trends in the
beauty and wellness market?

In the next five years, I personally foresee three
distinct trends in the beauty market: first,
“holistic cycle health beauty will become main-
stream.” Consumers will no longer focused
solely on “skin condition” or “body shape”
but care about the entire chain of management
“from internal health to external beauty,” such
as the connection between “gut health” and
“skin condition,” or the impact of “emotional
regulation” on “anti-aging effects.” This is also
why “the trees life” has expanded from “beau-
ty” to “holistic health.”
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WELLNESS PHILOSOPHY
Awakening Skin’s Innate Wisdom

The Non-Invasive, Pain-Free, and Zero-Downtime Wellness Technology Concept by Microfacial

7

i

n today’s pursuit of efficiency and instant

beauty, have we overlooked what skin

truly needs — health, balance, and sustain-
able beauty? At the SpaChina Wellness & Spa
Awards 2025, icoone’s Microfacial device was
honored with the “Best Wellness Equipment
of the Year” award for its non-invasive, pain-
free, and zero-downtime wellness technology
concept. This recognition reflects not only a
technological achievement but also a signifi-

cant shift in beauty concepts.

The Concept of
Wellness Technology
Traditional beauty devices often follow a
“break-then-rebuild” logic, using lasers, radiof-
requency, or injections to force passive renewal
through controlled damage. While results may
be quick, these methods come with downtime,
discomfort, and the risk of cumulative damage.
icoone’s wellness technology has pioneered
a completely new path for skincare. World-
renowned plastic surgeon and scientist Prof.

Guimberteau discovered that subcutaneous tis-

sue contains a vast network of Microvacuoles
— a functional, coherent structure that forms
the core of connective tissue and represents the
skin’s true functional unit. icoone’s exclusive
patented Roboderm® Microstimulation tech-
nology is based on this discovery. The technolo-
gy treats the skin as an intelligent living network.

Compared to traditional negative pressure
technology, Microstimulation technology acts
on the skin more effectively, with broader tissue
conduction and gentler stimulation. As tension
and pressure within the skin propagate through
billions of micro-tissue networks in all direc-
tions, icoone precisely stimulates the micro-net-
work composed of collagen, elastin, and lipids
to awaken the skin’s innate self-renewing capac-
ity. This stimulation doesn’t cause damage but
works in harmony with the skin’s physiology
to improve complexion, enhance firmness and

elasticity, and effectively promote detoxification.

A Sustainable Skincare Lifestyle
While the market often mistakes efficiency for
speed and intensity, icoone believes true effi-
ciency shouldn’t involve downtime, pain, or
aggressive one-time transformations. Instead,
it should integrate into daily life as a sustain-
able routine that improves the skin’s intrin-
sic health. Microfacial becomes a sustainable,
frequently-used skincare companion integrated
into clients’ long-term routines.

Long-Term Usability. The device operates
100% physically with non-invasive technol-
ogy that’s pain-free and requires no downtime,
allowing immediate return to daily life after
treatment. From a wellness perspective, as a
device suitable for long-term use, results accu-
mulate gradually with increased frequency —
much like consistent exercise shaping the body
or daily supplements enhancing physical func-
tion. It’s essentially not a one-time service but a
long-term skincare program.

Comprehensive Facial Care. As an exclu-
sive pioneering facial treatment, it covers large
areas including the face, neck, and décolleté.
Equipped with six different-sized suction heads,
it precisely targets delicate areas around the eyes,

lips, and nose. Combining three core technolo-

gies — Microstimulation, LED light, and skincare
— it suits all skin types for daily use.

Holistic Youthfulness. Each person’s skin
condition is unique — oil-water balance, firm-
ness, and wrinkle reduction vary from indi-
vidual to individual. The wisdom of Microfa-
cial lies in awakening the skin’s own vitality,
providing end-to-end care from cleansing to
firming, addressing wrinkle reduction and vol-
ume restoration to target diverse goals for skin
youthfulness. You can find tailored solutions
within the eight major benefits of Microfacial’s
22 programs. From exfoliation to contouring,
wrinkle reduction and firming to drainage and
brightening, clients can flexibly choose based
on their current skin condition, achieving truly

personalized precision care.

Sustainable SPA Ecosystem

This wellness technology philosophy also
empowers SPA businesses. With no manda-
tory consumables design, it integrates with
over 90% of existing facial SPA treatments.
The Microfacial device isn’t tied to any spe-
cific product brand; simply combining brand
techniques with Microfacial enhances the client
experience and treatment effectiveness.

The successful integration with premium
brand Carita demonstrates how wellness tech-
nology can empower tradition. Carita upgraded
its classic Lagon Hypertonic, Cristal Morpho-
logic, and OR Rejuvenic collections by combin-
ing them with Microfacial, creating more com-
petitive premium treatment packages.

For SPAs, this means:

Sustainable operations: Optimize and
upgrade without repeated consumable purchases

High-value potential: Freely combine high-
value-added packages like décolleté care and
swan neck treatments

Strong client loyalty: Significant improve-
ment in repeat rates and loyalty due to comfort-
able treatments, no downtime, and lasting results

With its wellness technology, icoone’s
Microfacial transforms beauty from temporary
repair into a healthy lifestyle — a harmonious
relationship with oneself, a lasting, gentle, and

nourishing journey.
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Paper Moon

She holds dual degrees in Neuro-
psychology and Public Health from The
George Washington University. Her work
focuses on developing evidence-based
services and interventions for the well-
being of women, older adults, and high-
stress professionals through an integrative
approach combining neuroscience, TCM,

movements, and mindfulness practices.

Where Do the
Meridians Go?

Understanding Nerves, Fascia, and Meridians in Wellness and Body
Treatments, by Paper Moon

hen a traditional Chinese

medicine (TCM) practitioner

traces the invisible pathways of
meridians with their fingertips, and when
a physical therapist explores the dense
layers of fascia with their palms, they are
speaking different languages to articulate
the same truth: our body is an exquisitely
interconnected whole.

The brain and nervous system act as the
master conductors, issuing commands and
receiving feedback through an intricate neural
network, forming the foundation of how we
perceive the world and regulate our body and
mind. Fascia, the pervasive web of connective
tissue, shapes our physical form, transmits
force, and uniquely records every trauma and
habit through its tension. Meridians, channels
rooted in Eastern wisdom, are responsible
for transporting the body’s vital energy (Qi),
interconnecting organs, and maintaining
functional and energetic balance.

Modern neuroscience reveals that the brain
does not exist in isolation within the skull.

Through the spinal cord and peripheral nerves,

it maintains continuous communication with
the fascial network throughout the body.
Fascial tissues are rich with various neural
receptors, acting as sensors that constantly
relay mechanical tension signals to the brain
while receiving regulatory instructions from
the central nervous system.

This bidirectional pathway helps us
understand that when the brain is under
stress, excessive sympathetic nervous activity
can cause the fascia throughout the body to
contract involuntarily via neurotransmitters.
Conversely, when fascial adhesions form due
to long-term poor posture, these abnormal
tension signals are continuously transmitted
to the brain, tricking it into maintaining a state
of alertness, thereby perpetuating unnecessary
muscle tension and anxiety.

Within this complete map, the meridian
system serves as ancient wisdom that optimizes
this communication network. The pathways
of specific meridians align precisely with the
routes of fascial tension transmission and
neural signaling. The convergence of the

Bladder Meridian and the posterior fascial line
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is not merely a structural correspondence but a
main channel for information and energy flow.

Let us take common shoulder and neck
issues as an example to examine how these
elements interact.

A long-term desk worker’s brain remains
in a state of high concentration and mild
stress. This state, mediated by the nervous
system, causes sustained contraction
of the fascia in the upper trapezius and
sternocleidomastoid regions. Over time,
fascial adhesions in these areas develop,
compressing the brachial plexus nerves,
leading to arm numbness, and obstructing the
flow of Qi and blood along the Gallbladder
Meridian, which traverses this area.

From a TCM perspective, the Gallbladder
Meridian runs along the sides of the body
and governs decision-making. Its blockage
can result in irritability, indecisiveness, and

emotional instability. From a neuroscientific

perspective, fascial tension in the neck
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continuously stimulates the cervical
sympathetic ganglia, triggering sympathetic
overactivity and symptoms such as palpitations
and insomnia. As the brain receives these
abnormal signals, it further reinforces a
perception of “threat,” creating a vicious cycle.

Healing, in this context, requires breaking
this cycle. By performing fascial release
or applying micro-stimulation along the
meridian pathways, we can not only alleviate
nerve pressure and pain but also reactivate the
flow of Qi, allowing suppressed emotions to
dissipate as structural blockages are released.
Each therapeutic movement along the ribs
and lateral abdomen works simultaneously to
unravel fascial adhesions and release stagnant
Liver Qi. When structural balance is restored
and energy flows freely, the brain’s perception
shifts from “threat” to “safety,” allowing the
entire system to recalibrate.

Recognizing that emotions are stored in the

body as “fascial memories” elevates a simple

massage into a profound emotional dialogue.
TCM theory closely links emotions with
organ systems and meridians: anger stagnates
in the Liver, overthinking knots the Spleen,
and fear lodges in the Kidneys. The meridians
associated with these organs often correspond
to areas where fascial tension and nodules
frequently develop.

Thus, the therapist’s hands become more
than technical tools — they become mediums of
listening and empathy. When gently working
along the Gallbladder Meridian on the lateral
torso, the therapist might guide the client
to “feel each exhalation releasing pent-up
tension.” When soothing the tense Bladder
Meridian along the back, words like “allow
your back to be fully supported, and permit
yourself to lay down your burdens” can help
clients reconnect with a sense of physical safety
and awaken their innate healing capacity.

The slow, steady movement of warm hands
over a client’s tight back does more than release
fascial adhesions along the Bladder Meridian — it
sends calming signals through tactile receptors
to the brain’s limbic system, activating the
parasympathetic nervous system. This shifts the
body from a “fight-or-flight” state to "rest-and-
digest" mode. In this state, emotional memories
stored in the fascia are released, and the flow of
Qi in the meridians is restored.

This multidimensional approach creates
a synergistic healing effect: physical changes
in fascial mobility influence brain perception
through neural feedback, while shifts in
brain states, in turn, regulate fascial tension
and meridian patency via neuroendocrine
pathways. In this feedback loop, body, mind,
and energy are no longer separate concepts but
are an interconnected, interdependent whole.
This transcends mere technique, becoming
an “art of emotional wellness” that integrates
neuroscience, fascial studies, and Eastern
wisdom — transforming each touch into a ritual
of holistic restoration.

The meeting of meridians and fascia
is more than a handshake between Eastern
and Western philosophies — it represents a
deeper understanding of life itself. The future
of healing will transcend rigid East-West
boundaries, fostering more complete and
humane care at the intersection of structure
and energy, body and mind. In this place of
integration, we will ultimately rediscover our

innate state of ease and clarity.
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Dai Jiongjie is the Executive Dean of the
Shanghai Precision Functional Medicine
Institute. A Chief Physician and disciple of
medical luminary Wang Ximing, he special-
izes in treating musculoskeletal diseases
and rehabilitating sub-healthy populations
with spinal and joint issues. Dai integrates
traditional Chinese and Western medicine,
practicing in the Netherlands. He provides
unique insights and treatments for sub-
health syndromes and aging prevention.

A former visiting lecturer at Shanghai Jiao
Tong University, he is also a contributing

writer for health columns.
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The Shedding &
Transformation of TCM

In the Inaugural Era of Artificial Intelligence, Traditional Chinese
Medicine Now Advocates for a New lifestyle that Aligns with the
Rhythms of Modernity. By Dr Dai

nce an ancient and mysterious

Eastern medical system, Traditional

Chinese Medicine (TCM) is
gradually unveiling its traditions to the world
after more than 2,500 years of evolution and
transformation. It is now stepping onto the
global stage with a fresh new image. In this
dawn of the AT age, TCM is not only conveying
ancient Eastern philosophical thinking but also
promoting a new way of life that fits the pace of
the modern era.

This shift can be traced back to 2024, when
global luxury giant LVMH acquired WTHN,
a TCM clinic in Washington, D.C. This event
raised two thought-provoking questions: What
sparked the luxury giant’s interest in TCM? And
why acquire a TCM clinic in the United States
instead of in China, the birthplace of TCM?
With these questions in mind, let’s explore the

process that contemporary TCM is undergoing.

Convergence with Modern
Technology

With the arrival of the Al era, TCM is keeping
pace by introducing diagnostic and treatment
devices that are simple, convenient, practical,
and affordable. For example, TCM four-

diagnosis devices, which replicate the traditional

methods of observation, listening, questioning,
and pulse-taking, have seen their diagnostic
accuracy approach that of average TCM
practitioners, thanks to continuous learning
and upgrades in backend chip processing power.
Meanwhile, TCM massage and moxibustion
robots use force feedback and motion capture
technology to accurately record each patient’s
affected areas and pain tolerance, enabling
personalized treatment and moving beyond
one-size-fits-all massage techniques.
Additionally, TCM wearable devices
integrated with AI online consultations
allow individuals to monitor their physical
condition and Yin-Yang balance in real time.
In the future, we can expect integrated one-
stop services combining TCM AI wearables,
lightweight online consultations, health plans
based on the four diagnostic methods, and

modular TCM medical devices.

Integration with Holistic Wellness
Amid the “involution” of contemporary society,
young people are turning to the ancient wisdom
of TCM to consciously choose health and
happiness, navigating between relentless striving
and simply “lying flat.” The rise of TCM cultural

towns and marketplaces across the country has



integrated Chinese medicine into the fabric of
daily life. Emerging concepts and businesses
like herbal tea, TCM-infused bread, and TCM-
themed bars reflect the younger generation’s
growing acceptance of TCM, laying a solid
foundation for public health.

Resonance with Consumer
Healthcare

In its modernization, TCM has continually
learned from Western medicine. Evolving
from early disease treatment to preventive
care, anti-aging, and longevity medicine, TCM
has leveraged advances in modern materials
science to introduce tools like micro-blade
needles for cosmetic acupuncture, polymer
threads for embedding slimming treatments,
and medical-grade steel for small needle
knives. This has helped TCM shed its outdated,
“rustic and cheap” stereotype and enter the
high-end consumer market.

These developments have also allowed
skilled TCM practitioners to gain greater
professional respect and higher incomes. At
the same time, TCM is expanding its reach
from niche circles to the general public. For
instance, many public hospitals have rebranded
their TCM dermatology departments as TCM
cosmetology departments and added anti-
aging clinics. Some specialized TCM clinics
have renamed “Children’s Academic Aversion
and Hyperactivity Clinics” to “Not Wanting
to Go to School Specialty Clinics,” and
“Subhealth Regulation Clinics” to “General
Malaise Specialty Clinics.” These relatable and
playful names are attracting more and more
young people to TCM clinics.

This reflects the wisdom of TCM: through

i
[

“pattern differentiation and treatment,” it
downplays disease labels in favor of describing
specific symptoms, alleviating patients’ anxiety
about “being sick” and making healthcare visits

more relaxed.

Alignment with the Wellness
Economy

The global newborn birth rate has dropped
from 3.31 in 1990 to 2.3 in 2024, with China
projected to rank fourth lowest globally in
2025. More young people are opting for single
life or partnerships without children, and pet
companionship has become a growing trend.
This is also a hallmark of the AI era — as many
jobs are replaced by robots, anxiety about
unemployment after graduation and general
uncertainty about the future are leading people
to cherish present happiness.

This “escapist” mindset has also spurred the
development of Traditional Chinese Veterinary
Medicine (TCVM). With no side effects
and the ability to address functional aging
issues, TCVM treatments like acupuncture,
massage, and moxibustion are becoming
increasingly popular for pets. According to
statistics, China’s TCVM market was valued
at RMB 6.126 billion in 2021 and is expected
to grow to RMB 13.6 billion by 2026, with a
compound annual growth rate of over 20%.
Approximately 12,000 veterinary hospitals
across the country have established TCVM
departments, with about 36,000 pets receiving
acupuncture daily.

Similarly, TCM has inherent advantages
in alleviating anxiety and sleep disorders for
people today. It offers immediate soothing
effects without the risk of drug dependency.
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More importantly, TCM’s philosophical
approach is teaching people how to better
understand and adapt to today’s society.

As Zhuangzi said, “To recognize a horse as
a horse based on horse standards is not as good
as recognizing a horse as a horse beyond horse
standards.” Using the horse as a metaphor
for humans, a horse’s anxiety arises with the
appearance of Bole, the legendary horse judge,
who categorizes horses into “thousand-mile
steeds” and ordinary horses based on fixed
standards, ignoring the horse’s innate nature
to run freely across the grasslands — thus
depriving it of happiness. TCM believes that
people, likewise, should not “climb a tree to
catch fish.” Each person is a unique and soulful
being who cannot be measured by a single,
rigid standard, lest they lose their joy. This may
be another reason why TCM resonates with

young people today.

Positive Changes and Cross-
Disciplinary Integration

When TCM meets modern pharmaceutical
technology, new possibilities for treatment
emerge. For example, saffron, traditionally
decocted in soups, can now be purified and
extracted into saffron injection; human
placenta, through effective substance
extraction, becomes human placental
lipopolysaccharide, transforming large-
molecule oral absorption into small-molecule
acupoint injections. Additionally, ionized
transdermal absorption technology and
freeze-drying for long-term preservation are
revitalizing TCM in the fields of anti-aging and
longevity medicine.

The integration of TCM with art has
also transformed clinics from traditional
Ming-Qing dynasty-style decor to spaces
incorporating contemporary art, installation
art, and herbal aromatherapy, turning clinic
visits into a “five-senses healing experience.”
Even tools like gua sha boards and cupping
jars, when artistically designed, make each
TCM treatment a unique experience.

So, the “Shedding” and “Transformation”
of TCM in the new era provide the best
answers to the two questions posed at
the beginning. By upholding traditional
essence while advancing with the times and
continuously integrating innovation, we may
have found the optimal way to preserve and

develop Traditional Chinese Medicine.
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The Flow and The Congestion

We are More Than Flesh and Bone; we are Pulsing Energy. Learn to Smooth the Suit of Sinew that
Connects Your Body, Mind, and Spirit. By Ken Rosen

ife is a pulse of bio-electromagnetic

energy. In humans, it begins with the

salty soup of marrow in our bones,
moves through charged stem cells and organs,
into powerful muscle groups, and through
a sinewy, rubbery matrix of nerves and
connective tissue — ideally with limited fat
— out to the skin, and beyond the self. This
bio-electromagnetic energy radiates, flows,
and pulses throughout us, extending into the
natural world.

When this electromagnetic “wetsuit” flows
freely, we feel light, energetic, connected,
rested, and vital.

When it becomes congested, we feel heavy,
stiff, stressed, pained, and disconnected.

Connective tissue forms a complex web
known as fascia. The nervous system is
interwoven with this connective tissue, or
sinew system, like a suit of tight rubber bands
that quickly connects and communicates with
the entire body. But there is a caveat: as we age
and if we are inactive, this web of muscle and
connective tissue can become fibrotic and lose
its flexibility. The rubber band suit stiffens,
becomes painful, and blood-deficient.

Stagnant qi leads to stagnant blood.

Connective tissue and muscles tense up and
shorten. The electromagnetic rubber band suit
gets congested, the body feels pain, and the
mind feels stressed.

Every massage — every push, press, and
stretch — helps guide blood back into the
muscle and sinew system. Places that felt stiff
and painful become lighter as energy flows.
This creates a micro-trauma in the system,
helping to reset and unite the body, mind, and
spirit. By venting this stagnation, energy flows
once more. A good massage of any kind, or
even a walk to buy groceries, can bring fresh
blood into the system, making the muscles and
sinews well-nourished again.

A WORD OF CAUTION: Please do not
put a stick in a bee’s nest. If a point of pain is
pressed with too much force for too long, the
pain may worsen, creating more than a micro-
trauma. Instead, use the meridian system to
work away from the problem. The meridian

system is not ultimately cultural; it is human.

How to Let It Flow

Stretching or Yoga: You are actively
stretching the rubber bands in your body.
This can be done in a chair, on a bed, or on
the floor. Marry your breath with the stretch.
“Cleaning yoga” uses your cleaning time as an
opportunity to stretch, balance, and breathe.

Exercise: Walking and running are
excellent, but the long-term pounding can take
a toll. Swimming is gentle on the body and
engages every muscle group.

Unconscious Movement: Dance can help
shake your sinew system free of blockages
and pain.

Sauna: Steam your body clean, unlocking
blockages and venting inflammation and
internal wind.

Digital Detox: Staring at our phones (“Down
Head Syndrome”) is a global epidemic. Use
time away from your screen to connect with real
people — friends and family. Vent the static that
excessive phone use creates in your body.

Small-Space Fitness: Find little pockets of

time. Stretch your palms on a desk, or use
one hand to gently stretch the palm of the
other, bending the fingers back. Rotate your
wrists. Use a doorway to open your chest and
shoulders. Flex and wiggle your toes, and rotate
your ankles one foot at a time. Wide ankle
rotations in both directions help connect the
lowest part of your body to the rest.

Bed Stretch: Lie on your back at the edge
of your bed, scissoring your legs so the upper
leg hangs over the side. Let its weight give a full
stretch to your hips and back.

For activity, remember Yin before Yang.
Stand still after getting up. Build a solid Yin
(your state of being) so you can embrace a
genuine Yang (your state of doing). Find your
balance, then challenge it. The practice of
Standing Horse Qi Gong is a perfect example
of this.

Value authentic rest. When our bodies are
at rest, muscles and sinews relax, and the entire
system flows. Don’t push the river; go with the
flow. Flow, and let it go.

Seek out people, places, and things that
radiate good qi, and radiate good qi yourself.
If you find yourself adrift in the sea of modern
life, Belly breathing can help smooth out the
rubber band suit, whether you’re on a crowded
train, plane, or in an automobile.

You are not merely a skeleton in a skin bag,
holding it all together. You are dynamic life,

radiating energy from the inside out.

Ken Rosen has a master’s degree in
Traditional Chinese Medicine. At a young
age, he was diagnosed with cancer, he
was operated on and radiated, and com-
mitted his life to helping heal himself as
well as others. He taught TCM, nutrition
and clinical supervision in NYC. In 2006,
he moved to Thailand to work as a resi-
dent TCM specialist and trainer at Chiva
Som International health resort. He has
taught, trained, written and practiced
internationally for over 25 years.

www.spatcm.com
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MALAYSIA

Where Rainforests Heal the Soul

In Malaysia’s Healing Narratives, Nature is Never Merely a Backdrop, But Rather the Core Subject

estled between the
azure seas and emerald
rainforests of Southeast
Asia, Malaysia shines like
a precious jewel. This
land is not only home to breathtaking natural
wonders but also carries centuries of cultural
fusion. Here, there are no loud proclamations,
yet a profound tranquility prevails — born
from the breath of ancient rainforests, the
intertwining of diverse faiths, and the serenity
settled between ocean waves and mountain
ranges. Malaysia does not present itself as an
eager instructor but rather as a gracious friend,
welcoming you into a slower, more authentic
dimension with its warm breezes, fragrant

spices, and ever-present greenery.
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Whispers of the Rainforest as a
Symphony of Life

The tropical rainforests of Malaysia are among
the oldest ecosystems on Earth, where every
patch of moss whispers secrets millions of years
old. In the Danum Valley Conservation Area
of Sabah, spanning 438 square kilometers of
pristine lowland rainforest, over 200 species of
trees thrive per hectare, nurturing 270 species
of birds and 110 species of mammals. Here,
towering dipterocarp trees rise sixty meters
high, forming a green canopy, while buttress
roots anchor themselves like frozen waterfalls
into the earth. The air carries a distinct forest
fragrance — a blend of rich soil, decaying
humus, and the subtle scent of orchids.

In the morning mist, the calls of gibbons

ring out like crystal chimes. If you are
fortunate, you might glimpse a contemplative
orangutan perched among the treetops or
encounter rare Sumatran rhinos and Bornean
pygmy elephants. A 27-meter-high canopy
walkway within the reserve allows visitors
to stroll among the treetops, observing this
vibrant world from a bird’s-eye view. At the
Rainforest Discovery Centre in Sandakan,
hornbills and broadbills flit through the trees,
making it a paradise for bird lovers and home
to one of Sabah’s rarest avian species — the
Bornean Bristlehead.

As dusk falls, the rainforest offers a different
face. Flashlights catch tree frogs shimmering
like emeralds, while bioluminescent fungi

illuminate the paths like scattered stars. Mount




Kinabalu stands majestically in the distance,
its slopes showcasing the planet’s ecological
diversity — from tropical rainforests to alpine
meadows. Indigenous communities here have
passed down the wisdom of communicating
with the forest for generations, knowing how
to find remedies among thousands of plants
and read messages in animal tracks. In this
green labyrinth, you will remember — we are,

and always have been, part of nature.

Island Dreams are the Pearls
Upon Turquoise Waters

Malaysia’s islands resemble pearls scattered
across a canvas of blue, each with its own
unique charm. Pangkor Island, off the
west coast of Perak, is renowned for its
tranquil beaches and crystal-clear waters.
Its most enchanting feature is the “blue
tears” — bioluminescent plankton that glows
along the shoreline at midnight, creating a
dreamlike atmosphere under the starlit sky.
Teluk Nipah and Coral Bay on the island
are ideal spots for diving, where visitors can
explore vibrant marine worlds and dance

among sea creatures.

Pangkor Laut Resort

In eastern Sabah, the waters of Semporna
shimmer in translucent turquoise. A speedboat
ride to nearby Mataking Island and Timba-
Timba Island reveals gradients of seven-
colored seas and captivating sandbars.
Mabul Island, with its sapphire-blue waters
and powdery white beaches, is perfect for
sunbathing. Sipadan Island, a diver’s paradise,
has seen its coral ecosystems flourish since
being protected in 2002, now serving as a
sanctuary for marine life.

Redang Island in Terengganu is one of
the South China Sea’s most cherished gems,
where corals and wildlife are strictly preserved.
Whether you seek lively beach activities or
peaceful sunbathing, this island caters to all
tastes. Lang Tengah Island, nestled between
Redang and Perhentian, is a secluded haven
with almost no roads — access is solely by boat
or snorkeling, making it an ideal escape from
the bustle of modern life. At Batu Ferringhi
Beach in Penang, a three-kilometer stretch
of white sand offers the perfect setting for
parasailing, windsurfing, and other water
sports, long celebrated across Southeast Asia

for its pristine beauty.

The Cultural Harmony is A
Millennia-Long Dance

The history of the Chinese in Malaysia
traces back to the voyages of Admiral Zheng
He during the Ming Dynasty. Between 1405
and 1433, Zheng He’s fleet visited Malacca
multiple times, laying the foundation for
Sino-Malaysian friendship. As former Prime
Minister Abdullah Ahmad Badawi noted,
“Zheng He led a massive fleet to Malacca but
never colonized it like the Portuguese. He
came for trade, setting a strong foundation for
friendly relations between our peoples.”

During the colonial era, many Chinese
merchants settled in Malacca. After Malaysia’s
independence in 1957, these early immigrants
became the nation’s first generation of Chinese
entrepreneurs. Upholding values of resilience
and mutual support, they took root in a
foreign land. Though their ancestral dialects
faded and clan memories grew distant, they
persisted in maintaining Chinese guild halls
and supporting Mandarin education. As Tan
Cheng Peng, Chairman of Malacca Oriental
Trading, expressed, “Precisely because this is
Malaysia, we must hold onto our roots.”

The integration of the Chinese with local
society gave rise to the distinctive “Baba
Nyonya” culture. Male descendants are called
“Baba,” and females “Nyonya.” Their attire,
cuisine, and architecture blend Chinese and
Malay traditions seamlessly. Dr. Zhang Lu,
President of the International Zheng He
Society, remarked, “The Peranakan people are
a living testament to the fusion of Chinese and
Southeast Asian civilizations — a rare cultural
marvel in the world.”

Today, the Chinese, who comprise about
28% of the population, maintain close ties to
their heritage through Chinese newspapers,
education, and clan associations. Malaysia is
home to 18 Chinese-language dailies — the
most of any overseas Chinese community.
This dedication to cultural preservation
enables younger generations, fluent in multiple

languages, to retain their Chinese identity.

Healing Wisdom Bridging
Tradition and Modernity

In Malaysia’s narrative of healing, nature is
never a backdrop but the protagonist. Ascend
Mount Kinabalu at dawn, and you will
understand why the Kadazan-Dusun people

regard it as a sacred resting place for ancestors.
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Mandi Bunga,-gpa Village Tanjong Jara

Their “Bomoh” healers still gather plants
guided by ancestral dreams, practicing a deep,
intuitive connection with all living things.

Malay traditional medicine, “Jamu,” centers
on local herbs like turmeric, lemongrass, and
pandan, emphasizing the balance of “heat”
and “cold” within the body. In the villages of
Kedah, a session of “Urut” traditional massage
is not merely muscle relief but an energy-
channeling ritual. The healer’s soft recitation
of Quranic verses infuses the physical therapy
with spiritual serenity.

In the mornings of Penang, the steam
rising from a bowl of “Bak Kut Teh” carries
the medicinal aroma of angelica sinensis, goji
berries, and ligusticum — a warm embodiment
of the Chinese philosophy “food as medicine.”
In century-old clan halls, traditional Chinese
physicians still diagnose using “inspection,
listening, questioning, and pulse-taking.” Their
medicine cabinets, transported from Shantou,
Guangdong half a century ago, bear faded
traditional characters that chronicle a history
of family and cultural migration.

On the streets of Little India, hymns
from the Golden Temple blend with the

rich scents of the spice market. In Ayurvedic
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clinics, warm “Kidu” massage oil is applied
— its formula unchanged from ancient South
Indian texts. At dawn, practicing yoga under
palm trees with Indian Malaysian instructors,
you will find the body’s twists and breaths
synchronizing perfectly with the land’s
awakening rhythm.

Modern healing in Malaysia is an elegant
dialogue between tradition and innovation. On
the outskirts of Kuala Lumpur, colonial-era
mansions converted into retreat centers offer
Malay “Sennawi” meditation in the morning
and TCM-meridian-based aromatherapy in
the afternoon. In Ipoh, young entrepreneurs
have transformed abandoned tin-mining lakes
into “forest therapy baths,” guiding visitors
through rainforests and leading meditation
under waterfalls — a grassroots revival rooted in

local culture.

Unity in Diversity is the Poetry of
a Cultural Melting Pot

Malaysia stands as a model of multicultural
coexistence. Malays, Chinese, and Indians — the
three major ethnic groups — live in harmony,
their languages, religions, customs, and

festivals weaving a vibrant cultural tapestry.

Walking through Malaysia, you may see
Chinese eaves and Moorish domes sharing
the same street, while the air resonates with
Hokkien, Malay, English, and Cantonese.

This cultural fusion is most vividly expressed
in its cuisine. At a single street stall, you can
savor Malay nasi lemak, Chinese Bak Kut Teh,
and Indian roti canai — a “global journey” for
the palate that embodies Malaysia’s enchanting
daily life. Peranakan cuisine, in particular,
exemplifies this blend, marrying Chinese
cooking techniques with Malay spices to create a
uniquely flavorful experience.

From the symphony of ancient rainforests
to the murmuring shores of tropical islands;
from Zheng He’s legacy of friendship to
the cultural fusion of the Baba Nyonya;
from the preservation of ancient healing
wisdom to the harmony of diverse cultures
— Malaysia unfolds as a breathtaking canvas
where nature and humanity intertwine. This
land captivates the world not only with its
natural beauty but also with its cultural
inclusiveness. Here, every traveler can find
a moment of healing, rediscovering life’s
essence in the breath of the rainforest and

the whispers of the sea.



JAMU AND URUT

The Ancient Healing Wisdom of Malaysia

I n Malaysia’s moist tropical air, the subtle

scents of turmeric and lemongrass linger
like the quiet breath of ancient healing
wisdom. This profound tradition, known as
Malay traditional medicine, transcends mere
therapeutic technique - it represents a deep,
enduring dialogue between the Malay people
and the natural world. Today, this living heritage
continues to offer solace and restoration to both
body and spirit in our modern era.

Wander through the countryside of Kelantan
or the coastal settlements of Terengganu, and
you'll discover this ancestral knowledge still
vibrant in daily life. At its heart lies the concept
of “wind” — an elemental force whose balance
is essential to wellbeing. This understanding
emerged from generations of Malay healers

known as Bomoh, who cultivated their art

through close observation of nature, dream
interpretation, and inherited wisdom. Over
centuries, this indigenous practice gracefully
absorbed elements of Ayurvedic philosophy
and Islamic hygiene traditions, creating the rich
tapestry we witness today.

Jamu herbal therapy stands as a cornerstone
of this tradition, serving multiple roles in
community health. For new mothers, warm
Jamu tonics - brewed from turmeric, galangal,
and zedoary — become essential companions
in postnatal recovery, aiding uterine healing
while enhancing breast milk quality. Women
experiencing menstrual discomfort find
relief in formulations featuring cardamom
and lemongrass, which help regulate cycles
and ease cramping. Elderly members of the

community rely on Jamu’s warming properties

to comfort arthritic joints, particularly during
humid seasons when a steaming cup of Jamu
tea drives dampness from the body.

The art of Urut massage represents another
deeply rooted pillar of Malay healing. In
Pahang'’s villages, elders regularly seek Urut
treatments to maintain joint mobility and
relieve muscular aches. This practice addresses
not only physical discomfort but also works
to restore the body’s subtle energy pathways.
Farmers burdened by fieldwork find relief
from chronic back strain, while office workers
discover freedom from stiff shoulders and
necks. A particularly tender tradition involves
special Urut sessions for infants at their one-
month milestone, believed to support skeletal
development and strengthen natural immunity.

What distinguishes these practices is their
holistic perspective. As a healer from Kedah
explains, “We treat not the illness, but the
whole person. When the internal ‘wind’ finds its
balance, health naturally follows.” This approach
proves especially valuable for modern stress-
related conditions - chronic fatigue, anxiety,
and insomnia - that often elude conventional
treatment. In Kuala Lumpur’s wellness centers,
refined Jamu herbal wraps have become
sought-after detox treatments for urban
professionals, while Urut techniques enhanced
by anatomical understanding help sedentary
populations find relief from spinal discomfort.

This ancient wisdom continues to evolve
through contemporary applications. In
Penang’s heritage quarter, visitors join Jamu
workshops to learn traditional ointment
crafting. At Langkawi resorts, therapists blend
Urut with sea-based therapies, creating unique
restorative experiences. Meanwhile, Malaysia’s
Health Ministry works to standardize these
traditions, ensuring their preservation for future
generations.

From humble village homes to sophisticated
urban clinics, Malay traditional medicine flows
like an eternal river — nourishing, sustaining, and
reminding us that true healing emerges from
harmony between body, mind, and nature. In
our rapidly changing world, this ancient wisdom
continues to offer timeless guidance for all who

seek wholeness and wellbeing.
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A Selection of Malaysian Spa Hotels and Resorts
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In the culturally rich land of Malaysia, where rolling hills meet breathtaking land-
scapes, Spa Village has cultivated a distinctive healing philosophy. Here, guests

embark on a wellness journey that artfully blends ancient wisdom with modern tech-

EZE, niques, inviting them to explore a harmonious balance of body, mind, and spirit.
Spa Village Gaya Island
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Spa Village
The story of Spa Village began over two decades ago, quietly taking root amidst
the rainforests and ocean waves of Pangkor Laut, an exclusive Malaysian island.

The brand is rooted in authentic reverence for local healing traditions. Founded on a
profound respect for the region’s healing cultures, this commitment continues to guide
the brand today.

Today, this philosophy has traveled across the world with the brand — from hidden
gems in Southeast Asia to serene urban oases. With the uniqueness of each region
in mind, Spa Village crafts authentic treatments, retreats and wellbeing experiences,
imparting healing encounters inspired by lore almost as old as the land itself.

Here, the first breath of inspiration is drawn from the stunning scenery. Each Spa Village

is more than just a spa — it delivers an individual and authentic encounter combining the

therapeutic properties of local ingredients and the healing practices of the area.

This fusion of age-old tradition and modern wellness approaches results in a tailored,
one-of-a-kind experience. Every treatment becomes a cultural immersion for the body
and soul. Each Spa Village offers a consistently unique and uplifting opportunity,
enabling guests not only to relax physically but also to engage in a profound dialogue

with the land, its traditions, and their inner selves, ultimately emerging truly reborn.
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Spa Village Pangkor Laut

estled on a private Malaysian island embraced by rainforest
Nand sandy beaches, Spa Village Pangkor Laut draws from
the country’s multicultural heritage, weaving together Malay,
Chinese, and Indian healing traditions. The Spa Village is built
around four concepts: Rejuvenation and Longevity, Relaxation
and Stress Reduction, Detoxification, and Romance. Comprising
multiple specially built structures, the spa facility includes eight

treatment pavilions, a deluxe Belian Treatment Pavilion, three

4 4™ “Healing Huts”, which include Chinese Herbal, Ayurvedic and
F05C % Malay Huts, two Bath Houses, three Spa Huts, three Nap Gazebos
&% %%% and a Spa Boutique. A seamless wellness journey is enhanced

by 22 over-the-sea Spa Villas with direct access to Spa Village.
Guests are encouraged to begin their stay with a personalized
consultation, offered by a Chinese, Ayurvedic or Malay Specialist.
Amidst the symphony of rainforest whispers and ocean waves,
embark on a revitalizing journey where ancient wisdom converges

with nature’s inspiration.
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Spa Village Tanjong Jara

estled between swaying coconut palms and the shimmering sea,
NTanjong Jara attracts guests with its romantic elegance and deep
connection to traditional Malay culture. At its Spa Village, every breath brings
pure refreshment and a deep relaxation of the soul. Rooted in the ancient
Malay philosophy of Sucimurni, the spa experience guides guests toward
purity of spirit, health, and well-being. Tucked within a beautiful compound
of structures, gardens, and pools, this serene sanctuary is deeply rooted in
Malay wellness traditions that date back to the Malacca Sultanate a thousand
years ago. The spa features a therapy centre, offering programs focused on
relaxation, rejuvenation, and stress relief. Here, time-honored health and
beauty traditions are thoughtfully revived. Indigenous herbs and generations-
old healing techniques are skillfully applied by resident Malay healers,

delivering an authentic journey of transformation for both body and spirit.
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Spa Village Gaya Island

aya Island is backed by lush rainforest and surrounded by sandy

beaches, standing in a natural sanctuary in Sabah, Malaysia. On Gaya
Island, mountain, forest and sea blend seamlessly to form a breathtaking
natural landscape. Inspired by this harmonious natural setting, the Spa
Village Gaya Island is hidden deep within the tranquil mangroves, a serene
retreat embraced by the island’s distinctive island flora and fauna that
integrates environment, culture and wellbeing to create an uplifting and
unforgettable experience. The spa treatments use only the finest fresh
local ingredients, sourced from the warm clear waters of Gaya and its rich
lowland forests to the high altitude blossoms of Mount Kinabalu. A range
of treatments is offered, inheriting the cultural healing traditions of Sabah’s
indigenous peoples — from the specialised rice scrubs and masques of the
Kadazandusun to the age-old practices of the Bajau sea nomads. These

rituals are vividly recreated, allowing guests to truly experience the charm

of returning to nature.
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Spa Village Malacca

The Majestic Malacca is a 1920s colonial mansion in the heart of Malacca.
Spanning two floors, the Spa Village stands as the world’s only spa to
base its therapies on the healing heritage of the Baba-Nyonya or Peranakan
culture. In the relaxation lounge, traditional Peranakan Chinese day beds

are bathed in muted sunlight, while private treatment rooms exude refined
elegance through wall tiles, silverware and traditional wood carvings. Inspired
by the 12-day Peranakan Wedding Ceremony, treatments begin with a
hair-care ritual. Using indigenous ingredients and based on Peranakan
interpretation of traditional Chinese medicine’s cool or warm energies, the

spa offers personalized wellness programs.
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Spa Village Cameron Highlands

pa Village Cameron Highlands is a wellness sanctuary where tea
Sserves as the soul of the experience. It skilfully blends the abundant
resources of the rainforest, ancient tea ceremonies, and the profound
healing wisdom of plants, herbs and flowers passed down through
generations by Orang Asli or “original people”, establishing truly
unique therapies. Surrounded by the tranquil emerald landscape of
the highlands, each revitalizing treatment incorporates local natural

ingredients such as honey, strawberries, tea, and roses, offering a serene

retreat for travellers seeking relaxation and rejuvenation.
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The Majestic Spa

he Majestic Spa draws inspiration from designer Charles Rennie

Macintosh’s iconic work, The Willow Tearooms, recreating the
distinctive ambiance of early 20th-century British Malaya through Art Deco
elegance. During that transformative era, The Willow Tearooms of Scotland
served as a vital hub where merchants, politicians, and socialites gathered.
In tribute to this rich heritage, the spa has curated signature treatments such
as the Malaya Golden Chersonese and English Afternoon Tea. Here, guests
can immerse themselves in the refined atmosphere of Malaysia’s golden era,
experiencing a unique cultural fusion and embarking on a sensory journey

that transcends time.
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Spa Village Kuala Lumpur

pa Village Kuala Lumpur is an oasis of regeneration and beauty in
Sthe midst of the bustling city of Kuala Lumpur. This distinctive spa
in Bukit Bintang skillfully blends global therapies with Malay healing
practices, uniting ancient practices with modern ones. Using carefully
selected local natural ingredients within an elegantly designed space, it
pays tribute to Malaysia’s multicultural heritage and rich healing legacy.
Signature experiences include the time-honored Traditional Royal
Malay Treatment, the fusion-based Campur-Campur treatment, which

incorporates multiple techniques, and the immersive Sensory Sound

Bath treatment for deep relaxation.
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Flavors of the Spice Islands

In Malaysia, Every Dish Tells a Story Steeped in History

n Malaysian markets, time follows its

own unique rhythm — it is measured by

the simmering of curry in clay pots, the
pounding of pandan leaves in stone mortars,
and the gradual gliding of golden hues over
satay grilling on charcoal flames. The flavors of
this land are not merely a delight to the palate;
they are a history written in spices.

In Penang at five in the morning, a
Cantonese porridge vendor gently places over
a dozen ingredients into a clay pot to simmer
over low heat for six hours. At the same time,
in the rural villages of Kelantan, a Malay
woman gathers lemongrass and blue ginger
at dawn, her footsteps tracing the dew. For
generations, her family has believed that “every
plant houses a spirit of nature.” Meanwhile,
in the old town of Ipoh, a Fujianese master
chef adds angelica root and goji berries to
his bak kut teh, murmuring, “Ingredients
have temperaments — warm and cool must
complement one another.” These seemingly
disparate culinary philosophies harmonize
miraculously in Malaysian kitchens, united
by a shared belief: true flavor is born from
reverence and understanding of nature.

Malay cuisine is as rich and vibrant as a
tropical rainforest. The preparation of Rendang
curry is a ritual in itself. Water buffalo or local

free-range chicken is simmered with over a

dozen ground spices, including turmeric and
galangal, in coconut milk until the liquid
evaporates. This dish, once reserved for festive
occasions, embodies the survival wisdom of the
Malay people: the abundance of spices acts as a
natural preservative, extending the shelf life of
meat in the tropical climate.

The ubiquitous nasi lemak, with its pandan-
infused rice, pairs anchovies, peanuts, and
sambal chili paste — a balance of spicy heat
and the gentle richness of coconut, reflecting
the harmonious duality of Southeast Asian
philosophy.

For the Chinese community, the taste of
home is found in slow-simmered broths. Bak
kut teh, originally a tonic for laborers, was
brewed by early Chinese immigrants working
in tin mines. They simmered pork ribs with
herbs like angelica root and goji berries
to ward off the aches brought by the humid
climate. Today, this medicinal dish has found
its place in fine dining, yet it still adheres to
the principles of traditional Chinese medicine:
“tonify in spring, clear in summer, balance in
autumn, and warm in winter.”

In a Malaccan Nyonya kitchen, 70-year-old
Mama Chan prepares laksa while grinding spices
in a stone mortar. “My great-grandmother came

from Hainan, China,” she says. “She learned

to use Malay ingredients like lemongrass and

belacan but held onto the Chinese tradition
of slow simmering.” In her pot, the citrusy
fragrance of lemongrass and the fiery warmth
of galangal meld with coconut milk, creating a
taste autobiography of familial migration.

Indian chefs paint a constellation of flavors
with spices. In a Kuala Lumpur Little India
breakfast shop, a master chef repeatedly
slaps and stretches dough to create flaky, soft
roti, served with lentil soup and fish curry in
coconut milk. In his spice box, cumin, mustard
seeds, and cardamom each have their place,
following the ancient Ayurvedic principle of
“balancing the five tastes.”

The true culinary revolution took place in
Nyonya kitchens. Descendants of 15th-century
Chinese merchants and Malay nobility created
one of the world’s earliest fusion cuisines.
Dislike ayam buah keluak, a dish made with
black nuts from the rainforest, requires sun-
drying, boiling, cracking, and simmering with
chicken and spices for three hours — a process
as intricate as decoding nature’s secrets.

The soul of these dishes lies in Malaysia’s
mysterious rainforests and the bountiful South
China Sea. For instance, belacan, a fermented
shrimp paste, is the essence of umami; sambal
belacan, a blend of fermented shrimp paste and
chilies, is pounded a thousand times in a stone
mortar to achieve its authentic flavor. Pandan
leaves not only impart an emerald hue to food
but also evoke the fresh aroma of a rainforest
after rain. The use of these natural seasonings
reflects the Malaysian culinary wisdom of
“drawing from nature to reveal its true essence.”

By the paddy fields of Kedah, a farmer’s
wife packs nasi lemak wrapped in banana
leaves into a bamboo lunchbox. In a Penang
coffeeshop, three generations share charcoal-
grilled kaya toast. Along the shores of Sabah,
fishermen marinate freshly caught mahi-mahi
with lemongrass and lime before grilling it
over coconut husk embers. These everyday
scenes reveal the most touching truth about
Malaysian cuisine: food is not just sustenance
but a cultural thread connecting people to

nature, tradition, and modernity.
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Richard is a New Zealander by national-
ity with over 40 years in the hospitality
industry working around the globe in
5-star hotels, wellness resorts and fine
dining restaurants. From Hayman Island
Resort in the Great Barrier Reef, Australia,
The Roof Gardens, Kensington, London,
Chivasom International Health Resort, Hua
Hin, Thailand, Peninsula Hotels Bangkok
& Shanghai, managed a Wellness Resort
in Ubud, Bali, Indonesia. He has gradu-
ated from The Southern School of Natural
Therapies, Melbourne, The Cranio-sacral
Academy, S.A. He holds hotel industry
diplomas from Cornell University, U.S.A
and is a qualified meditation instructor
from The Chopra Center, La Jolla, CA as
well as studying other various holistic
and energetic modalities. Richard has
spent over 24 years in Asia, is based in
Bali, Indonesia and regularly lectures at
Stenden University Netherlands, Bali cam-
pus on Spa Pre-Opening Projects and Spa

Concept Development.




Healing in Bali

My Panchakarma Experience at Oneworld Ayurveda. By Richard Williams

neworld Ayurveda is the leader in

Panchakarma retreats regionally in

Southeast Asia. I recently spent 7
days on the Panchakarma retreat. I have had
several friends experience this holistic and
immersive retreat and I thought it high time
to find out what all the fuss is about! The bou-
tique wellness property is nestled on the slopes
of Tegallang, where there are UNESCO World
Heritage rice fields and stunning tropical
scenes of swaying palm trees, babbling brooks
and calming birdsong. It’s a lush garden, and
oh so relaxing! You simply exhale and there’s a
certain confidence that whispers...” This week
will be fine, you will love it”! Nature plays an
active role in your healing here. There’s a qui-
etness in how the space is designed — it holds,

softens, and opens you.

Oneworld Ayurveda Panchakarma espouses
detox and rejuvenation, sustainable weight
management, digestive restoration, mental
balance and emotional wellbeing, metabolic
health support and women’s health.

Although I have been familiar with Ayurve-
dic spa treatments and the Dosha’s — the three
physical and emotional elements, one of which
will be more dominant in your disposition — I
was completely unaware of the depth of the
therapeutic methodologies used by the Ayurve-
dic onsite physicians.

Guests come for programs lasting from 7 to
28 nights, (some stay even longer), and while
you might arrive with a partner or friend, the
experience soon becomes profoundly person-
al. Each part of your day, treatments, meals,

herbs, movement, and rhythm, is tailored to

your constitution (prakruti), your current state
(vikruti), and how you’re progressing. This is

where the transformation begins.

Arrival & First Impressions
Pre-arrival, bookings are swiftly replied to and
confirmed. Information is sent regarding the
program including a Dosha Quiz to ascertain
your predominant Dosha, arrival guidelines,
what to pack, and dietary suggestions in the
days leading up to the stay.

Armed with all the information for my stay,
the car meanders through enchanting views
of rice terraces, and the arrival is discrete, a
warm welcome and a seamless check in. I am
personally guided by Komang Desiani or Desy,
the manager and one of the two yoga instruc-

tors. An orientation of the property included
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treatment rooms, the yoga shala, the herbal

rooftop gardens, dining spaces, and silent com-
munal lounges overlooking rice paddies and
palm trees, terrace and pool. Quick note, you
are requested not to swim, as the body during
detox requires warmth to facilitate elimination
and detoxification, thus no dips in the pool.
There is a great garden space, however, to rest,
read or meditate in the shade.

The room is large with antique Balinese
furniture, including the prerequisite vast netted
bed, lots of natural light, and a balcony. There
are various clothing items for you to wear dur-
ing your stay. Most guests will either wear the
white kurta or tunic and trouser, a sarong for
ceremonies, and a set of items for treatments
which includes a kind of loincloth you may
grapple with the first few times to tie up, a
sarong and bathrobe. There is a copper jug
for filtered water, which energizes the water,
keeps it fresh longer, and destroys bacteria.
(No refrigerator, nothing cold!)

On the desk is a small rattan box that con-
tains a set of mala beads. These are offered
to indicate if you want to spend your days
in silence. This will show others that you are
in silence, and is encouraged for you to wear
on your day of detox. Some people need that
internalized space and chance to quell any
“fire” that may arise given the opportunity to
speak smile. Some people, choose to experience
their whole retreat in silence. Thankfully not

while I was there — I would find that very chal-
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lenging, and I am sure other people would too.
We are after all fundamentally social animals.
By the way, you are unsurprisingly encouraged
to “self” digital detox. Devices are not encour-
aged during meals and frankly it’s preferred
not to use them publicly, and especially since
other guests just want to be left alone and not
disturbed by unwelcome sounds.

Be prepared to experience village life and
wildlife. Yes, you can hear the roosters crow,
but they’re not that close. I love to watch the
different birds appear, from blue Balinese king-
fishers, to a larger kind of bush chicken that
flies, with a rusty color coat, and long fanned
tail. There are dragonflies and small harm-
less lizards. There is beautiful birdsong and
the palpable energy of the natural surround-
ings should you choose to bring that into your

awareness.

Personalized Ayurveda

Upon arrival, every guest is given a private
consultation with Dr. Ninnu Sudarshan, a sea-
soned Ayurvedic doctor from Kerala, the birth-
place of Ayurveda. He is joined by Dr. Joshna,
also from Kerala, and together they guide the
medical aspect of the retreat with great com-
passion and skill.

The initial consultation, lasting around 45
minutes, is a thorough diagnostic using pulse
reading, observation, and in-depth conversa-
tion. I don’t feel rushed and am asked about

digestion, sleep, emotional health, stress, ener-

gy, and relationships. The doctor identifies
your dosha constitution and imbalance and
outlines a personalized Panchakarma plan. I
always feel I am predominantly Kapha — Pitta,
this is confirmed upon consultation as he digs
deeper with my health, thus he can deduce a
more comprehensive and accurate result, 45%
Kapha and 35% Pitta.

Most importantly, you don’t just see the
doctor just once, you meet with them daily,
and your protocol is adjusted continually.
Treatments evolve, herbal formulas are fine-
tuned, your meals are modified. There’s no
scarcity here, guests are given sufficient food
based on each person’s Dosha and any medi-
cal issues. In my case with Type 2 Diabetes,
my diet was slightly less fun without the cacao
mousse or coconut custards. I asked the doc-
tor if I could change my breakfasts from the
quinoa / millet bowl to vegetables, which he
happily adjusted. I found this constant clinical
support one of the most reassuring parts of the

journey.

Dinacharya: Sacred Morning
Rituals
Every morning begins with a soft gong at
dawn, gently calling guests into aware-
ness before sunrise. Its sound echoes across
the property, inviting guests into the sacred
rhythm of the day.

Before anything else, you’re guided through

Dinacharya, a traditional Ayurvedic morning



routine. Staff will explain the purpose behind
each step. You start with aura cleansing, tongue
scraping, oil pulling, and nasal cleansing, then
sip warm herbal teas. It’s a silent, self-led ritual

that initiates a day of mindful living.

Morning Yoga

Hatha Vinyasa, Pranayama & Meditation — it’s
quite hard as I am unfit, but the body unfolds
as you allow it, and although some asanas I
struggle with, I feel great after the session.
Thoughts pass through my head, like: “I need
to release attachment to when I was young
physically, and to embrace my age, and the
aging process.”

When I was young, I was a competitive gym-
nast and a ballet dancer. I played all sports at
school and thus in my youth was very active.
As we get older, of course, there are changes for
men and women alike. I was proud of myself
attending the yoga classes, in all honesty it’s
a journey. When there are challenging poses
which I am unable to do, I feel disappointed,
which T guess reflects my competitive streak.
However, in yoga practice there are postures
you can be really good at, and others... not so
much. In my case I can do a perfect prayer pose
behind my back. In yogic practice, they encour-
age you to smile and this really does help to
dispel the frowns, to own your movements and

proceed with grace and gratitude. To walk away

after yoga and feel strong and happy is a great

achievement already, regardless of some of the
aches and pains which result. And I wasn’t con-

scious of my sore neck once.

Evening Yoga

I found the evening sessions deeply restora-
tive — gentle stretches, slower postures, calm-
ing breathwork, meditation, and soft chant-
ing. Our gifted teacher, Wayan Parthawan,
patiently offers thoughtful adjustments and
encouragement from the heart, helping us to
move with more awareness and ease. Wayan
serves not only as a yoga instructor but also as

a spiritual guide during your stay.

Activities & Cultural Workshops

Each day offered optional enrichment: cooking
demonstrations, herbal walks, Dosha tea work-
shops, (some herbs I had never heard of before
and had come from India dried, the others were
sourced locally and used either fresh or dried.)
Talks on Balinese rice culture and life. Desy
shared her own personal experiences growing
up as a farmer’s daughter, and the very detailed
process of growth and harvest for the rice which
includes several seasonal rituals and Balinese
ceremonies during the rice process, which was
fascinating and gave deeper context to the land-
scape in which I became increasingly immersed.
She gave us an insight into a Balinese woman’s
role, to prepare ritual ceremonies, cook, and to

respond to marital and village responsibilities, of

which there are many.

I was looking forward to the Kirtan as it
had been years since I last joined one, and I
really enjoy it as I love to sing. But with Kir-
tan it’s not traditional singing, but involves
chants, mantras and sacred celebratory song.
You don’t have to be a great singer to enjoy or
participate. Pak Wayan was the Kirtan leader
with euphonium and there was a man with a
bongo. We were all given various instruments
like bells and “seed shakers”. We sang one
round to Lord Ganesha — remover of obstacles,
and an embodiment of wisdom and prosperity.
Ganesh is my favorite of the Hindu Gods. He
is the playful and yet powerful elephant, who
rides on a rat, so that he may move swiftly, and
carries in his hands two great axes to remove
any obstacles that are in his way. A great arche-
type to summon into one’s consciousness
when you have plans you want to act on swiftly
and seamlessly, I seek Ganesha’s assistance and
energy. Om Gam Gamepateyeh Namahe —

Ganesha sharanam...

Treatments: The Heart of the
Healing

Having long worked in spa training and well-
ness design, I can be a hard judge. But the
treatments at Oneworld Ayurveda rank among
the world’s best. Every therapist is thoroughly
trained, clinically precise, and deeply respect-
ful of the sacredness of their work. Treatments
are slow, methodical, and given with immense
purpose.

Each session begins with a ceremonial foot
cleanse, using lime and salt, followed by a
prayer to Dhanvantari, the deity of Ayurveda.
Dhanvantari, an incarnation of Vishnu, is said
to have given Ayurveda to humanity. It’s a
short ritual, yet it sets a reverent tone for both

the guest and the therapist.

Treatment Highlights Include:

Takra Dhara — Takra is buttermilk and
Dhara means continuous stream. Medicated
buttermilk is gently poured over the forehead,
especially the third eye inviting a meditative
stillness. Of course, I think of a Shirodhara
treatment often offered in spa’s but seldom
authentic. (I mean that I find often the
therapists are not trained fully in Ayurveda and
Doshas, nor do they understand the nuance
and energetic potency of this treatment. Ill

prepared when they find their guest bursting
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into tears or having an emotional response to
the treatment.) Deeply relaxed post treatment I
enjoyed a deep, restful sleep.

Abhyanga — is a medicated, four-handed,
rhythmic oil massage, that induces deep relaxa-
tion and sleep, helps in detoxification, pacifies
the Doshas imbalanced bio-energies and reju-
venates mind and body. Treatments follow a
therapeutic arc, each day building on the last.
In this case much firmer than I expected which
I really enjoyed, even though parts of me were
feeling the pain. Again, you may see this treat-
ment on spa menu’s, but I believe that in many
cases the delivery is not an authentic Ayurvedic
experience.You don’t just feel pampered, you
feel detoxed, balanced, and re-aligned.

Choorna Pinda Sveda, a powder bolus with
fomentation. (I had to Google “fomentation”
which I learned simply means “poultice”.)
Preparation begins in the herbal kitchen
where therapists grind various Ayurvedic
herbs such as fenugreek, turmeric, galangal,
dried citrus peel, dipped in warm medicated
herbal oil. During the treatment the two ther-
apists dispense the warm poultices in rhyth-
mic, synchronized strokes along my spine
and limbs. The effect is both stimulating and
deeply calming. As someone with diabetic
neuropathy, the heat and herbal infusion pro-
vided great relief from tension I didn’t know I
was holding.

I also loved the herbal steam treatments and
the copper bath soak with medicinal oils and

leaves...deeply relaxing and restorative!
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Meals: Food as Medicine

Meals at Oneworld Ayurveda are meditations
in themselves. Curated by doctors and
prepared by Ayurvedic chefs, the food is
seasonal, local, and attuned to your Doshic
profile. There is no caffeine, no sugar, and
no processed ingredients. The dishes change
daily, offering diverse textures, temperatures,
and flavours to promote healing. All guests
are given a small dose of herbal bitters before
meals and whichever medicinal supplements
have been prescribed by the doctors.

Guests can choose to dine in the communal
pavilion or enjoy private meals in-room. This
flexibility, balancing solitude and social space,
reflects the care in every aspect of the experi-
ence.

My breakfasts included a delicious variety of
fresh local vegetables cooked with turmeric and
a little ghee. Yours may include warmed millet,
or quinoa porridge with cardamom, stewed
fruits, eggless Benedict or tofu glass noodles.

Lunches are the main meal and include
nutritious vegetable broths and soups, lentil
dishes such as dahl, quinoa, curries, chutneys
and condiments.

Dinners are light and calming. Oddly, I
never felt hungry after meals, or the need to

snack between them.

The Last Supper
With wine glasses set on the table for dinner I
joked with one of the lovely ladies who serves

us, that I was looking forward to a glass of

wine...oh how exciting! She replied “yes it’s
chardonnay tonight...cumin chardonnay.” It
turns out to be the Indian curry herb cumin
infused in warm water. So hilarious, I often
find that my own jokes in Balinese are lost
in translation, so I was so impressed by her
humor and warmth!

It was lovely to reconnect with the guests
tonight for dinner, as we all have our private
time and opportunity to take meals in-room,
especially during detox, so it’s nice to return
and catch up, compare notes and see how we
are all doing. The shared dining tables provide
a certain family energy and we can check what
each other is given to eat... or not. In my case,
no desserts or dried fruits. Conversation is a
warm banter and it’s not the first time we talk
about a couple of television shows that almost
feel slightly like a parallel line to what we are
experiencing at Oneworld, in a small way, or at
least we like to have a laugh over the idea...Nine
Perfect Strangers, set in a wellness retreat, where
guests are encouraged to micro dose on psilocy-
bin led by Nicole Kidman as the Russian retreat
leader, and The White Lotus, in its third series
of luxury stays in exotic destinations, (Four Sea-
sons Hotels were the film sites in Hawaii, Sicily,
and Koh Samui, Thailand). As it is not a large
group of guests, it’s quite easy to get to know
each other, sharing our experiences of wellness

destinations, spa’s, cooking, and beyond.

Recipe from Oneworld
Ayurveda: Coconut Chutney

This condiment was so tasty, Oneworld
Ayurveda allowed me to share the recipe...
enjoy!

More recipes are in their cookbook, available
online:
https://oneworldayurveda.com/ayurvedic-
recipe-book/

COCONUT CHUTNEY (serves 2)

+ 1 thsp fresh lime juice

* 1509 fresh grated coconut

* 10g sliced shallot

* 5g sliced ginger

« Salt and pepper to taste

Method
Boil a small pot of water and cook shallots
until soft. Blend shallots with coconut, lime

juice, ginger, and seasoning until smooth.



Community & Integration

Guests are encouraged to stay in contact with

the doctors after departure. Full online consul-

tations are available, ensuring support contin-
ues after you return home.

I found the transition from my usual rou-
tines to the structured Panchakarma schedule
surprisingly easy. I did not once feel bored or
especially needful of anything I would usu-
ally be accustomed to. I guess one thing is not
watching TV shows or movies in the evening,
which could be construed as a bad habit. But I
am grateful for my book. The retreat has a very
active daily schedule so that you are already
quite occupied daily with treatments, yoga
practice, meals, and other activities like walk-
ing in the rice fields and Ayurvedic lectures and
workshops, however, you are allowed space
and sufficient time for yourself.

An unexpected reward for me was simply to
realize that I'm actually doing okay and to be
reminded not to be too hard on oneself, and
see the future positively. After all, we are our
harshest critics are we not?

I can see that Panchakarma adds great value
to those who take this retreat, especially those
people in highly stressful, demanding profes-
sions, those who have serious health concerns,
and also those like myself, who find themselves
in a life transition. I have never felt comfort-
able with the term “antiaging”, but I am a great
fan of “healthy aging.”

Key takeaways from my Panchakarma:

+ Be more conscious of what foods I choose to
buy and consume, and why

+ Choose teas, herbs, and supplements that
support my dosha

+ Strive to become more motivated to wake up
earlier and exercise regularly

+ Be authentically kind to myself. This is not
about lighting candles and taking a bath, but
by making healthful, nurturing, nutritious
decisions

+ Embrace my age, (I turn 60 in December...
shhhh! It’s a secret!)

+ Release things from my past that no longer
serve me. This could be people, places, per-
ceptions.

I am now back home and in my second
week, Oneworld Ayurveda encourages each
guest to continue with the regimen, as long as
your retreat was, for example 7days + 7 more
etc. I have lost 5kg. I am getting up at 6am in

the morning and have returned to a daily beach

walk I am very lucky to be able to enjoy, living

in Sanur, Bali.

I was advised not to eat pork, beef only
once per month, no shellfish, no dairy, no
white flour, no rice, no soda drinks, no alcohol,
nothing cold, no fried foods, hardly any fruits,
(carbs and fruits because of the sugar content,)
and a recommended list of vegetables. I know
this sounds extreme, but when you return
home 5kg lighter and then I checked my blood
glucose and it was normal, you can understand
why one would take all this seriously. I have
been medicated for Type 2 Diabetes for several
years and even with the medications my blood
glucose readings had been fairly high. Okay,
I admit I had to negotiate with Dr. Ninnu a
bit on this, and I am allowed to occasionally
have a cheat day but must not overdo it. I've
ditched my nightly negroni (an Italian cock-
tail), and am embracing all the tea selections I
have at home and drinking them hot, as before
I always had a jug in the refrigerator.

Reflecting on these wins, I wholeheartedly
recommend Oneworld Ayurveda Panchakarma
and I hope to have the strength and the moti-
vation to keep this momentum going with this

new found healthier lifestyle.

What Stayed With Me

By Day Seven, | had:

* Lost 5 kg without hunger

+ Gained steady energy

+ Slept deeply and without interruption

» Seen normal blood sugar for the first
time in years

+ Felt emotionally and mentally lighter

+ Reconnected with my body, and its

intuition

AtaGlance...

» Founded in 2016 (Tegallalang), 2022
(Ubud)

+ Authentic Panchakarma is their specialty

+ Durations: 7-28 nights (Tegallalang),
7-21 nights (Ubud)

+ Located in Tegallalang and Ubud, Bali

+ 12 guest suites, all with balconies

+ 3,500+ guests have completed
Panchakarma

» Guest demographic: 79% Female, 21%
Male
(Mostly couples during my stay)

» Core age group: 35-54

+ Adults only; guests over 80 not typically
recommended

+ Property has stairs and is not ideal for
those with mobility challenges
For accessibility, | suggest the Ubud
location — some rooms are close to the

treatment centre.

Final Reflections

I've visited many retreats and had
extraordinary spa treatments, inspiring
yoga and movement sessions, including
memorable meals. But what Oneworld
Ayurveda provides is a deep healing
education, a profound reset of body
and soul, that's led by true experts in a
sanctuary crafted by nature.

For wellness professionals or anyone
seeking sincere transformation, | can’t
recommend it highly enough. It's not just a
retreat. It's a return.

There is a second retreat location,
Oneworld Ayurveda Ubud, maintaining
the same excellence as its sister centre in
Tegallalang. Built in the jungle behind a
Balinese palace, it offers guests an intimate
sanctuary just minutes from Ubud's vibrant

energy.
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Park Hyatt Kuala Lumpur
Occupying floors 75 to 114 of Merdeka 118, the tallest skyscraper

in Asia Pacific, Park Hyatt Kuala Lumpur has recently opened. The
KBRIERIERBEE ’ P o

R ‘ hotel’s interior design draws inspiration from the vernacular beauty
BB KRRERE R BERETHTZOXA, BIRARGES
FEHE. SIENERBEEEE, HWHEHHEERTZRSELE
NEZ, TRBHTAXMAREES. XEMBEREEMBAER
i, ARU—BZEATFE, —BNEED LKA MPeacock AlleyiH
BB, SRFEFHIEN E"]ff:—tﬁlj\ﬁ/iﬁlolie Brasseriefa = B HT IR ITHIE S/
BIEER. ®EERE, Tsukimi®E T2 ARXFIFERREE, AT
B AR RBEIECanes & Tales, EZHIMHRAE. BEERLEE
AEE. KiThil. BT, BREETERE.

of the traditional Malay Kampung house, weaving together modern
perspectives and timeless traditions through artisanal craftsmanship,
works by international artists, and an immersive guided experience.
The wellness at new heights on the 99th floor offers comprehensive
facilities, inviting guests to indulge in rejuvenating moments

above the clouds. Diverse culinary experiences are available, from
premium meats, sustainable seafood, and Malaysia’s lost recipes

and a specialty bar dedicated to pastries and chocolate. All 252

guest rooms and suites feature floor-to-ceiling windows framing

Waldorf Astoria Osaka breathtaking views of the city skyline, offering lavish comfort.
The newly unveiled Waldorf Astoria Osaka commands a prime urban

location adjacent to JR Osaka Station and vibrant shopping districts.
Situated on the 31st floor and above, its Art Deco-inspired guest rooms
harmonize traditional Japanese aesthetics with panoramic views of the
city lights and Osaka Bay. The dining experience here is unique and
ingenious. By day, guests savor afternoon tea in the historic Peacock
Alley elegant day-to-night lounge, or indulge in reimagined bistro dishes
at the lively French brasserie, Jolie Brasserie; as night falls, Tsukimi
presents masterful sushi and teppanyaki, while the Jazz Age speakeasy-
inspired bar Canes & Tales offers a different nightlife. Completing the
experience are interior gardens, The Waldorf Astoria Spa, a ballroom,

and a library room.

O/RRKBPED2ERENE DusitD2 Feydhoo Maldives
ORAEHEDEEAEES ST 244y Just minutes by speedboat from Velana International
N E BRI IZ IR E D 0= 3E, LA Airport, DusitD2 Feydhoo Maldives redefines all-
AR YESHAEEKIE, =3  inclusive island living with a bold, modern spirit
EX—EeaRELSESE., BHELTH andapremium lifestyle twist. Designed for effortless
RINE ZWmigit, Bi8itARE. SE5  enjoyment, the resort blends striking contemporary
+RBE5E®mmERBRHITF RS, design with playful energy and warm Thai-inspired
LM AEEENEMIIEYR A=K hospitality. Spacious villas across seven categories
SNEBIRIT, FERBRAZE SIS feature seamless indoor-outdoor living, private decks,
Tk, EETMIEF “LFE% - and plunge pools. Guests can indulge in a Limitless
4E3B” , AR A REEETHES Premium All-Inclusive experience that combines a la
HES. TREHNMBE RS, L carte dining across five specialty restaurants, unlim-
REEBHNEEBEEREETE. ME ited premium beverages, and generous daily resort
HEBE%E, BeRak—Eit 27 credits for personalised indulgence. From sunrise
NammZKF7 O E 247424018, 53  to sunset, every moment celebrates connection and
SR, ABETER. REDJI choice — whether it’s a soothing treatment at Namm
RE. DHEETGEE., FR2MAE Spa, beachfront yoga, floating breakfasts, live DJs,
RERZT . rooftop cocktails, or open-air cinema nights.
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iR B R RS Conrad Singapore Marina Bay

N RS S RF =AML, AR TFSE  Conrad Singapore Marina Bay is rooted in the dynamic heart of
H SRR SREH . FNdE SC4k X Marina Bay and Singapore’s cultural district. The hotel boasts
OAEHE . SEIEBS128EEERE, 512 luxurious guestrooms where clean lines meet custom carpets
TS B L KERIARERNIEEIER patterned with modern Peranakan motifs, quietly showcasing
EHIHE, RESELRFTEFES5MM4E  the fusion of Eastern aesthetics and distinctive local culture.
A RiEZ . KERITEAK  Inside, a flowing art space displays more than 3,400 pieces of
KREE, AIMANZAR=EA, A4t Asian contemporary art across public areas, restaurants and
Xi. BFRERNDFHE3,40054 guestrooms. The lobby design incorporates feng shui principles.
HMESZARER. ©HF+PETiE®E  Golden Peony masterfully bridges tradition and innovation in
BENESRSEIH, RETR 3R Cantonese delicacies. Oscar’s provides international cuisine

BRI S A4S E . 24KEERTEMRAY  and local specialties. The lobby lounge with a 24-carat gold
RNESEHE, BMF IS S5EL, A leaf ceiling serves handcrafted pastries and teas by day, then
REBRAFIEESZHEEEERNE transforms into a stage for craft cocktails and a curated selection
TEE. AN, 1,285 KERNZ=[E  of fine wines. Additionally, 1,285 square metres of event space

S e TRESFAMER. can accommodate a wide variety of occasions.

E 1= The Standard, Pattaya Na Jomtien E{RiHi [E
EAEBE—NE/INER, ENRSEEHEENNTRER
%%, TheStandard, Pattaya NaJomtien ERBEEFT E HRE S F4%
LR AR . MBEERMERZ. TURRERFZU 1618
RHRITDENEFSERE, EFEXFREBIREES. The
Standard & MY E NI MR K Esmé, HREEFHKRSHFRMN
BEISE) 3R, SerelaBTNRHFEEAEREBHREZEZNER
IRBRE . RETUAELTRBMNENMZ KT Z BMmhmmm i #UE
= TEGHIEEERIRSRIE. FEAUR/NERZ R HINFIREELR
BEHEHSE. HBEETHEFERRET SRIEES.

The Standard, Pattaya Na Jomtien
The Standard, Pattaya Na Jomtien is a paradise nestled along Na

Jomtien’s coastline where pine groves meet blue sea, just over an
hour’s drive south of Bangkok. With sculptural architectural curves, fﬂ E ﬁ& 352 5 53 I 1.“2;@ E
BEBETIEAXEHETFAERNFY, KEERFRBE, B
ZHEX AR, ARBFBLEXMIRRZIR. HEIEZEEIM
BIERENAMBK SKMTR AR, BR. CRELBTER
BAZTE, BEEHFEZARASREEXREN BN ESE. BFASHE
MEEZ ARG ERMBREESENEE, HERTRRBIEK
&. MEETAEE, EWBUEMIEXRSFEHILNK, NFIEE
FfFETlER. i, BERREREEE IR, ARFRME
B0 IRER Z AR

immersive greenery, and 161 thoughtfully designed rooms and
suites, the hotel redefines Thai coastal living. Esmé, the Standard’s
very first beach club, artfully blends Mexican flavors with Thai-
inspired ingredients, while Sereia serves seaside Thai seared meats
inspired by Chonburi town’s seafood traditions. Guests can unwind
at the grown-ups’ rooftop spa and social space, Mmhmmm, with
panoramic sea views, sip cocktails poolside, embrace California-

inspired freedom at the surf shack, or set out to explore the hidden

islands of the Gulf of Siam along the serene shoreline.

Wanda Vista Ganman Dunhuang

The Wanda Vista Ganman Dunhuang, which opened in June, is set
beside the Crescent Spring, adjacent to iconic cultural landmarks,
offering guests a gateway to Silk Road exploration. Its 69 guest rooms
draw inspiration from Dunhuang frescoes’ vibrant hues and motifs,
incorporating caravan bells and flying apsaras into the design to
create serene spaces blending artistic refinement with desert charm.
The paintings and artistic works hanging in the room are all inspired
by the murals of the Mogao Caves in Dunhuang. Guests can enjoy a
full view of Dunhuang’s waterscape simply through the window. Four
restaurants and the bar showcase authentic local cuisine, from hand-
pulled noodles to camel hump specialties. In addition, the hotel also

features a meditation room and outdoor pool, providing guests with a

place to relax both physically and mentally.

/
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House of Healing

Where Wellness Meets Longevity

pper House Shanghai presented
“House of Healing,” a curated full-
day retreat designed to rejuvenate
and inspire. Following the successful launch
of this immersive experience at Upper House
Hong Kong in March, the Shanghai edition on
September 20 and 21, 2025, showcased their
most distinguished wellness residencies and
programming, offering guests a transformative
journey dedicated to renewal and vitality.
Throughout the event, guests engaged in an
exclusive lineup of expert-led sessions, holistic
therapies, and personalised wellness experi-
ences — each designed to foster mind-body har-
mony, longevity, and profound self-connection.

In addition to Mi Xun Spa’s current collabora-

tors including INDIBA, CHA LING, DIBI, BI-
OLOGIQUE RECHERCHE, FAMILY FORM,
EMS, and SHENG HONG, this event intro-
duced three exceptional wellness practitioners
and partners making their mainland China de-
but: UP!health, Stone & Star and May Nogoy!
May Nogoy offers holistic pillars of mindful
movement, ancient tradition, and healing reso-
nance to cultivate inner harmony and presence.
UPlhealth brings its expertise in chiropractic
care, focusing on skeletal health, in particular
that of the spine and pelvis, to improve posture,
increase mobility, alleviate pain, correct mis-
alignments, and support optimal body func-
tion. Stone & Star shares the beauty and won-

ders of crystals and the cosmos and how they

can become allies in our own journey of healing,
self-empowerment, and living our lives full of
joy and peace.

A highlight of the program was the “Wellness
on the Road” panel talk, moderated by Ms. Jenny
Lo, Managing Partner at FINN Partners, and
featuring Dr. Dai Jiongjie, Executive Director of
Shanghai Precision Functional Medicine Insti-
tute. Together, they led an insightful discussion
on the topic of “Emotional Wellness”, offering
expert perspectives and practical guidance.

Through two days of immersive wellness
programmes, guests embarked on a deeply re-
storative journey, rebalancing the body, calm-
ing the mind, and feeling a sense of revitalisa-

tion and balance from within.
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Banyan Tree Krabi Introduces “Jurassic Explorer” Family Package
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rabi’s majestic limestone cliffs and lush

landscapes have returned to the silver
screen, serving as the primary film location for
Jurassic World Rebirth, released globally on
July 2, 2025. These pristine environments date
back 90 million years. They were shaped by con-
tinental collisions, which uplifted the limestone
to form the dramatic karst towers and cliffs we
see today.

To celebrate the film’s release, Banyan
Tree Krabi has launched a new family-friendly
“Jurassic Explorer” package, inviting guests
to follow in the dinosaur-sized footsteps of
the film’s production and visit the spectacular
locations where key scenes were shot. The
carefully curated package includes:

* A Jurassic World Rebirth-themed welcome
drink and snack

+ A half-day marine excursion to Hong Island
and neighboring islands by local longtail boat

+ A 3-hour tour to discover the natural wonder
of Klong Root (Clear Water Canal)

A guidebook to explore the picturesque loca-
tions where Jurassic World Rebirth was filmed
* A 60-minute massage treatment at Banyan

Tree Spa Krabi
+ Special price on tickets for two persons to the

Jurassic World Experience at Asiatique The

Riverfront, Bangkok

The Klong Root tour takes guests through
the rivers and waterways featured in the film’s
climactic escape scenes. Those preferring to
explore independently can use the resort’s
guidebook to visit locations like Klong Root
(30 minutes by car from the resort), Phra Nang
Cave Beach (40 minutes by boat), and Huay To
Waterfall (60 minutes by car).

In a nod to lead actress Scarlett Johans-
son’s love for Thai culture, the resort has in-
troduced “Jurassic Laab — A Star’s Wild Bite,”
recreating her favorite laab gai. The kitchen has
also hatched another new dish, a “Fossil Egg”
— hard-boiled eggs wrapped in sausage meat,
coated in breadcrumbs, and deep-fried.

Additionally, the mixologists at the hotel’s
beachfront Kredkaew Bar have also shaken
up some new concoctions: “The Raptor For-
est,” a sweet-and-sour blend of Midori liqueur,
Chalong Bay rum, and tropical juices, and “T-
Rex Rampage,” crafted with Campari as the
base. After a hard day of dinosaur tracking,
guests can unwind with a Rebirth in Tranquility
treatment, which involves an hour’s full body
massage followed by a luxurious 30-minute re-
juvenating bath to ease fatigue.

The Jurassic Explorer package is available
from now until 21 December, 2025, with a min-
imum three-night stay at Banyan Tree Krabi.

For inquiries and reservations, please visit:
https://www.banyantree.com/thailand/krabi/
offers/jurassic-explorer.
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Safe, Serene, and Soulful

Bhutan Spirit Sanctuary Welcomes Solo Female Travellers
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bhutanspiritsanctuary.com/.

estled in the sacred embrace of the heart of

Himalayan kingdom, Bhutan now unveils
a sanctuary crafted exclusively for women trav-
eling alone — a haven where spiritual awakening
and holistic healing intertwine. Tucked deep
within the Neyphu Valley above Paro, Bhutan
Spirit Sanctuary, a five-star wellness sanctuary,
calls to modern women seeking profound inner
transformation. Here, no crowds disturb the
peace; only whispering pines and prayer flags
adorn the silence, each detail honoring the es-
sence of life itself.

Time seems to soften within these grounds.
Each guest receives personalized care — from
a private consultation with a traditional
Bhutanese medicine doctor to daily tailored
wellness therapies. Mornings may begin with
meditation to awaken the body and mind,
followed by traditional hot stone baths, guided
hikes to hilltop monasteries, or quiet journaling
by floor-to-ceiling windows — each moment
a gentle reunion with one’s inner self. Best
of all, every signature treatment — whether a
deep-tissue massage to ease tension or a herbal
compress treatment — is included in an all-
inclusive journey of self-care.

In addition to wellness, the culinary expe-
rience here is also a finishing touch and fully
inclusive in the stay. The chef weaves organic,
locally sourced and seasonal ingredients into
soul-nourishing dishes, thoughtfully designed

around each guest’s needs. Dining amid encir-

cling mountains, every bite becomes a medi-

tation on purity and connection. With every-
thing seamlessly arranged, solo travelers are
free to immerse fully in the present — mind,
body, and spirit.

Bhutan stands as an ideal destination for
women traveling alone not only for its ma-
jestic landscapes but also for its deeply rooted
culture. The country’s philosophy of Gross Na-
tional Happiness makes slow living not a trend,
but a way of life. Here, solitude is not peculiar
but sacred. A child’s smile in a village, a monk’s
compassionate gaze, or a chance encounter with
a local woman on a mountain trail — each mo-
ment reflects the country’s gentle soul.

Safety, so often a concern for women travel-
ing solo, is naturally woven into the fabric of
Bhutanese society. You are simply welcomed
— as you are. The local culture emphasises re-
spect, and interactions with locals are warm,
yet never invasive. Female travelers can wan-
der forest paths at dawn, meditate by a river-
side at dusk, or explore mountain trails with
ease and confidence. At the Bhutan Spirit
Sanctuary, thoughtful care is as natural as the
air — offering freedom without isolation, pres-
ence without intrusion.

This is the solo female traveler’s longing: a
space where she need not explain why she trav-
els alone, nor meet questioning looks — only
listen, deeply, to her own heart. Women can
explore freely, with peace of mind and a sense
of inner freedom. Under Bhutan’s starlit skies,
amid the sanctuary’s rhythmic days, every
woman may rediscover her truest, freest self.
And when the journey closes, she carries home
not only the memory of pristine mountain air
but a soul gently reawakened.

For more information, please visit www.

bhutanspiritsanctuary.com.
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SPACHINA MOVIE

BEhilks © A
MISSION: IMPOSSIBLE -
THE FINAL RECKONING

BRI RELEBEE (BrHIEY R
RISE/\ZB. BEATERE &K BN
SRS E B, EHFERR KIS
%Z. MFEHF - 5 (218 - TSR 0
b B IME/NBATE B R 730 R B = 2,
FBAS G fER. BRRFHREKBRXT
B MR, EEXNEMEEE

RN “Bh”, SEFTE=HIH
R (RE - ENEHTH) NEBEE, F
F - THEHMLAEEIMENA, —&F O
W R, RASER T KL A K
MERES. ENREFEREXTFEEE®
&, M—XREKAEER. K}EBREI
TR FEHIAE

MOVIE BOOK & CD REVIEW | H8F B 5FikiETE

b Tiny Changes,
Femaruabds Bsqulin

SPACHINA BOOK REVIEW

Mission: Impossible - The Final
Reckoning marks the eighth installment
in the Mission: Impossible franchise. A
super Al known as “The Entity” is on

the verge of triggering a global nuclear
crisis, pushing the world to the brink of
destruction. Ethan Hunt (Tom Cruise)
and his IMF team, still reeling from
heavy losses in their last mission, now
face disbandment. Though Ethan has
obtained the key to deactivate “The
Entity,” he must reassemble the IMF team
to overcome the omniscient, invisible Al
and its enforcer Gabriel (Esai Morales) in
a relentless pursuit. Together, they push
through impossible odds to ultimately
accomplish humanity’s final salvation.
Every choice weighs faith against fate,
while each high-stakes chase and battle
demonstrates their unyielding resolve.

PRSI AT A St BR A > 15

ATOMIC HABITS: AN EASY & PROVEN WAY TO BUILD

GOOD HABITS & BREAK BAD ONES

TR BTREAT A, ZPEHRET —DMERITZHUVIELR. 4R e M

57 S8 75 A T 3 James Clear#8 = 7 S KRS, ZIRWTFRRTF S James Clear

. BBRE IR, IR EBNBNTH. FIR ne
AR ERRBAETIR, METDPANTARGH T EB. ClearfBICKEE A BEL LA
BTN, EATHEBEENLIE S8EMmY. DEFMMERZERRTENYA,
TET -7 TEBRNER. ILFIREBRFR, FIBREIMEKX. ClearBid Biz£ME
. BRRZAR. RO, EENRESREANELHSE, £3RATAEBETHR
AR

No matter your goals, this book provides a proven framework for improving — every day. James
Clear, a world-leading expert on habit formation, reveals practical strategies to teach you how to
build good habits, break bad ones, and master the small behaviors that yield remarkable results.
The key to changing bad habits lies not in you, but in fixing flawed personal systems. Clear excels at
distilling complex topics into simple behaviors for daily life and work, synthesizing the most evidence-
based insights from biology, psychology, and neuroscience into an accessible guide — making good
habits inevitable and bad habits impossible. Through real-world examples featuring Olympic gold
medalists, award-winning artists, business leaders, life-saving physicians, and star comedians, Clear
vividly demonstrates these principles across diverse contexts.

Purchase via www.amazon.com Price:US$13

SPACHINA CD REVIEWS

w >~MDIANA_
2 | § SRRIES
> S
X

CMMALIE
<

INDIANA SKIES
BY EMMALINE

| FORGIVE YOU
BY CYNTHIA ERIVO

Emmaline @ E FRBMHIAXR S M F L MEH L
RFz—, BEMAEERNEIEN. BRKR
BWMfEg T8 ERETIEh, BAX—
MR, B ERFE S T RERKITAY
SRR THE. SFEXRHTEZEHR2
SKEP (23-4EHHBHEHR). AT RRR
MATRBREBLAZ, RFEM (Quite Like
Me» RzNBEHM.

Emmeline is one of many great female jazz
singers who have emerged recently, and she is
really prolific, putting out lots of good tunes,
but not collected into“albums”, a concept
which is indeed fading. She has issued a several
singles and a couple of EPs (collections of 3 or
4 tracks) just this year, so if you’re interested
you’ll find plenty to listen to. She has a great
poppy feel, although the jazz feel dominates.
Her latest song, Quite Like Me, is very good,

and funny too.

X —fI3K /1Ik! Cynthia Erivofi & JE B
Wimg. FHE, FEFIAEK AR

H. XHAE, ENIBERAEZRDIERA
IDHEIES, XEEEBZLERE LXK
. MHTRFIEEWBR, FEHM
4R HE AN 3 B HiJacob Collier XS 4 B %2 11
XU NIREEARFTEE AT i
B, BEHRAACME BESEMNTE.

And here is another one! Cynthia is Nigerian by
background but born in London. She has a big
voice, almost theatrical, which is not surprising
as she does Broadway shows as well as concerts.
Her music is pop in feel, and lush and beauti-
ful in production. There are a lot of harmonies
in her recordings, which suggests she has been
listening to Jacob Collier. But she is an original
and a powerful personality as well as a superb
singer, and also composer. All the songs on her

latest album were written by her. She’s good.
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Spa XKi7 « £if

Away Spa, W shanghai - The
Bund
EiEsNEWIEEAway Kk 7 H il
WIF, 66 Lvshun Road,
Shanghai

LismiRInEeeS
LiBSNEWBEWE

T: 021 2286 9999
www.wtwhotel.com

\A4

SHANGHAI

THE BUND

LIBINEWIEE

Auriga Spa at Capella
Shanghai, Jian Ye Li

L B E/RBEAurga
bSid

480 Jianguo Road West,
Xuhui, Shanghai
LismHICRZERERE480S
T: 021 5466 6688
www.capellashanghai.cn

a..

auriga

Amanyangyun - AMAN SPA

112 | SpaChina « 2025

FRRBKFT

6161 Yuanjiang Road,
Minhang, Shanghai
LiFTRITRITILEE61615
T: 021 8011 9999
www.aman.com

Beauty Farm

Henglong Branch

EmHEE 18EE

3rd floor, Phase |, Henglong
Plaza Office Building, 1266
West Nanjing Road, Jing'an,
Shanghai
LT RX AR AR 1266
STEET A A HE
MHEE

T: 021 6288 8908

Chuan Spa, The Langham
Xintiandi, Shanghai

LR MBAEEE Il
KFFHI

B1/F The Langham Xintiandi,
99 Madang Road, Xintiandi,
Shanghai, China
LiEmEH R D K0S i
HRMBEBEEBR

T: +86 21 2330 2288
www.chuanspa.com

CHI, The Spa at Jing An

Shangri-La, West Shanghai

LiERHREE BN KHE
T SPA

1218 Yan'an Road Central,

Shanghai

LiEmERPE1218S

T: 021 2203 8888

www.shangri-la.com

ELAINE ART SPA

k% - ZA - Spa
153-155 Xuanhua Road,
Changning, Shanghai

LiEHRTEEWE
153-1555
T 021 5238 3391

Green Massage

1) Gubei Branch

LighdeE

480, Hongbaoshi Road
(Jinzhu Road), Changning
LT KTRAEREI805
(&)

Business Hours: 10:30 am —
00:00 am

Tel: 021 6288 7608

2) The Roof Branch

LD RKIE

LG2-15, 458 Madang
Road,Huangpu

LT EAX DL 458F
LG2-15

Business Hours: 10:30 am —
23:30 am

Tel: 021 5386 8188

3) Xintiandi Branch
HRME

58 Taicang Road,Huangpu
A LR85

Business Hours: 10:30 am —
01:00 am

Tel: 021 5386 0222

4) Infinitus Branch
LiBTRIREE
L3-W01,168 Hubin Road,
Huangpu
HiHXHERK1685L3-W01
Business Hours: 10:00 am —
00:00 am

Tel: 021 6877 8188

5) Lujiazui Branch
iR E

6F, 66 Huayuanshigiao Road,
Pudong

iR RSX R A Ee6
SHIRITHEKOK
Business Hour: 10:00 am —
22:30 am

Tel: 021 6289 7778

6) Shanghai Centre Branch
LiBRE

808, East Residences,
Shanghai Centre, 1376
Nanjing Road West, Jingan
BREK 13765 LR A
IE808E

Business Hours: 10:00 am —
23:00 am

Tel: 021 6289 7007

7) Xujiahui Branch
LighRICIE

88 Xingen Road, Xuhui

L HRICX FHEesS
Business Hours: 10:30 am —
23:00 am

Tel: 021 6468 7076
www.greenmassage .com.cn

Iridium Spa at The St. Regis
Shanghai Jing'an
LSRR E B RIRAT
1008 Beijing Road West,
Jing'an, Shanghai
LimHRXILRAEE 10085
T: 021 6257 9999
www.stregis.com

L SPA at Sunrise

On The Bund

iR KBS KT
6F Shanghai Sunrise On The
Bund 168 Gaoyang Road,
Hongkou District

HTAX H AR 1685614
iR

T: 021 5558 9999*6008
www.sunrisesha.com

MIXUN SPA, The Middle House
LiEEEERT KT

B1, 366, Shimen 1 Road,
Jing'an, Shanghai

LR REAI1 #3665
LiEEHEEBIR

T: 021 3216 8199
www.the-house-collective.com

Rubis Spa

RS

1) LIPPO Plaza Branch
N=EE

B104, LIPPO Plaza, 222
Middle Huaihai Road,
Huangpu, Shanghai

L EBXEETE2225
NEFB1R4E T

T: 021 5383 0111

2) OnePiece Work Branch
Rl S i

L2-7B, Tower 1 Link Square,
222 Hubin Road, Huangpu,
Shanghai

LT EAXKRE222S 9
R XM #2RTBE T

T: 021 6340 6336

3) LuOne Branch
ZliELuOnefE

L6-07-10, LuOne Capita Land,
268 Xujiahui Road, Huangpu,
Shanghai

L EBXHKICHK268
SLuOnedlBREI76E
07-1087T

T: 021 6447 7705

4) JiuGuang Branch

ARIE

L5-D535, JiuGuang, 1618
West Nanjing Road, Jingan,
Shanghai
LiETHREEERAR1618S
AR EH5RED535HE T

T: 021 6288 3482

Spa at Bellagio - Bellagio
Shanghai

LA TEMREEEWE
IKFrRl

3/F, 188 Beisuzhou Road,
Hongkou, Shanghai
LTI AKX LM 1885
LA TEMREE3

T: 021 3680 6666
www.bellagioshanghai.com

Siyanli

By

1) XBAI 15

1st Floor,South Gate,No.88,
Xianxia Road.

LT lERe8S KI5
m1—E

T: 021 6270 4488

2) B4

Suite 317, Time Square,
No.500, Zhangyang Road
LiTRERKEK5005
T 35317E

T: 021 5836 7155

Spa InterContinental &
Balance Fitness
BRI FT B e dR Sl

4F, InterContinental Shanghai

Expo, 1188 Xueye Road,
Pudong, Shanghai
LigTRFRXEEK11885
1 R 4R

T: 021 3858 1188
www.intercontinental.com

Spa Intercontinental
it S INBRIE SRS Rl
118, No.2 Ruijin Road, Luwan
District, Shanghai, China
LEAERRE K185

T: +86 21 6472 5222*2016
www.ruijinihotel.com

Swissline Glamscience Center
Swisslinef /] £l
SL-09-10, Hong Kong Plaza,
283 Middle Huaihai Road,
Huangpu, Shanghai

LT EBXEETHK283S
B[ AR AR ESL-09-10%F
T: 021 5386 1768

Shanghai ChingHo Clinic
LiEERAn 15 E

227 North Huangpi Road
EEmERRALRK2275

T: 40002122

The Daisy Spa

HAFREE

1) The Daisy Spa (818 Plaza)
HAFREE (818 17)K)
410-411 Plaza 818, 818
Nanjing Road West, Shanghai
LiEThRERAHKS185818] 715
410-4 1T 5

T: 021 5228 2591

2) The Daisy Spa

(Jinmao Fashion Plaza)
HEFEE (SR FE)
3/F, Jinmao Fashion Plaza,
Jin Mao Tower, 88 Century
Avenue, Shanghai

LT EKESSS ERKE
ERMEA3E

T: 021 5056 0580

The Bvlgari Spa Shanghai
LRI
B1, 33 Henan North Road,
Shanghai
EEmAELEIS
LiBERmEEB1E

T: 021 3606 7788
www.bulgarihotels.com

Shanghai
Ltk R 8325
T: 021 2327 2888
www.peninsula.com

The Spa at The Ritz-Carlton
Shanghai, Pudong
EiEEERmE A REUEE R
gl

Shanghai IFC, 8 Century
Avenue, Pudong, Shanghai
WHRIR R KBS
LigEgd

T: 021 2020 1888
www.ritzcarlton.com

The Spa at Waldorf Astoria
Shanghai on the Bund
Lk RERBERE
KPR

3/F, 2 Zhongshandongyi
Road, Huangpu, Shanghai
LigmEHxK

RILIFE—BE2 531

T: 021 6322 9988
www.waldorfastoriashanghai.
com

UR SPA at The PuLi Hotel
and Spa

BEREE EE KT

3/F, 1 Changde Road, Jingan
District, Shanghai
LiETRHRREERE1SHEE
BE3H

T: 021 3203 9999 ext. 6899
www.thepuli.com

Willow Stream Spa
(Fairmont Peace Hotel)
B A PT (FIEIRE)
Fairmont Peace Hotel,

20 Nanjing Road East,
Shanghai, China

LR RARE20S IR
T: +86 21 6138 6810
www.peaceshotel.com

Water’s Edge at Park Hyatt
Shanghai
LA AR AT
100 Century Avenue, Pudong,
Shanghai
LismERHE L XE
1008

T: 021 6888 1234*4251
www.hyatt.com

The Retreat at The Sukhothai
Shanghai

LigRYREE

The Retreatsk 7 Fily

B1, 380, Weihai Road,
Jing'an, Shanghai
LiETHREEIER380S
LY REEB1E

T: 021 5237 8888
www.sukhothai.com/shanghai/

The SPA at Shanghai EDITION
LS BB Rk

6/F, 199 Nanjing Road East,
Huangpu, Shanghai
LiETEBXERER1995
LA Rk

T: 021 5368 9999
www.edition-hotels.cn

The Peninsula Spa, Shanghai
L RS RL
32 Zhongshan Dong Yi Road,

Spa at Shangri-La Qiantan,
Shanghai

HiRERKIT

1/F, 551 Haiyang West
Road, Pudong New District,
Shanghai
LiETHRNX B S51
S LBEIRER B 1

T: 021 2065 9628
www.shangri-la.com/cn/
shanghai/giantanshangrila/

The Lakeville Regency
Clubhouse

FMR MR

No.10, Lane168, Shunchang
Road, Huangpu District,
Shanghai
LiEmERXINEE1685F
108

T: 021 6386 9955
www.shuionland.com




TRIA SPA at MGM
SHANGHAI WEST BUND
Lisf R ESEHEREK
Frepuls

58F, 688 Yunjin Road, Xuhui
District, Shanghai
LiEmHICX Z4RHE6885
581%

T: 021 6058 8888
triaspa@mgmshanghai.cn

HAI SHANG JUN LAN
BEER

3F Greenland Beingfun,
NO.99 jiangbin Road,
Huangpu District ,Shanghai
L ERXIIRKOS S
M 3R (LT RE)

T: 400 8065 999

Grand Kempinski Hotel
Shanghai The Spa

LB R E KBS KT L
1288 Lujiazui Ring Road
Pudong, Shanghai
LiBERME R IR 12885
T: 021 3867 8014

AYURVEDA SPA

f &M PESpa

No.7 Linhong Road,
Changning, Shanghai
The Anandi Hotel & Spa
Shanghai
LK T XIS
LB

T: 021 2227 9876

The SPA by /\Z-PetiteHouse
1) 3rd Floor, No. 159 Madang
Road, Huangpu District,
Shanghai
LiBHBX D 2RE1595 3%
T: 191 1640 9810

2) No. 101, Building 1, Lane
105, Taiyuan Road, Xuhui
District, Shanghai
LiBHRICR KRER 10551
5101

T: 195 2146 8182

The Spa at Mandarin Oriental
Pudong, Shanghai
LEERSERAEEK
Freil

111 Pudong Road (S) Pudong,
Shanghai
LBEEHKERAR IS
T: 021 2082 9868

Spa K7 * L3R

Beauty Farm

Jingrongjie Branch

EMAR £MEE

L415-2, Financial Street
Shopping Center, 2
Jinchengfang Street, Xicheng,
Beijing
IeEmEER & #2S &5
HYHLL415-2

T: 010 6622 0418

i spa

REF

1) Fulou Road - Gehua New
Century Hotel Beijing Branch
Bk - REFTE

1t Floor, Gehua New Century
Hotel, NO.19 Gulouwai Dajie,

Chaoyang, Beijing

JERT XSS AE19
S, REFTKAEEIR

T: 010 6202 6708

2) Zhichun Road - Flagship
Store

B - EAE

B1 Tylfull Hotel Beijing,Xi
Tucheng Road, Haidian,
Beijing
StEmiEER AL 1SR
SREEEEB (B 74H4)
T: 010 5329 9991

Iridium Spa at The St. Regis
Beijing

bR SRR KT

21 Jianguomenwai Avenue,
Chaoyang, Beijing
SEERTHEXZETM A
#2185

T: 010 6460 6688*2745
www.marriott.com

#F#Spa
R E =EA265E
LA E RSB E6F

6/F Wanhao Hotel Haihang
Building, 26A Xiaoyun Road,
Chaoyang District, Beijing

T: 010 5927 8060

RuHe skin & health
management center

e R kg R IR

9/ F, Ramada Longcheng
Hotel, 319 Changping

Road, Huilongguan Street,
Changping, Beijing
;EHEFREENEEE T
HI19S R ERILEER
T: 010 8077 8151

Siyanli

B

1) BB EREParkson Salon
Suite 9103, Bldg.A, No.101,
Fuxingmennei Avenue
SXITAKRE101S
BHEXAESF#9103A

T: 010 6653 5599

2) REXREChina Hotel
B1, No.1, Jianguomenwai
Avenue

2EIIAEIS
PEXEEST—F

T: 010 6505 0909

3) EEtFengLian Branch
Suite 408, No 18, Chaowai
Avenue, Chaoyang District
FAPAX TSN K185 F BT
1%408

T. 010 6588 3688

Sunrise Kempinski Hotel,
Kempinski The Spa,
Beijing&Yanqi Island

JtR B HEH YRR
B E KTl

3F, 18A Yanshui Road, Yangqi
Lake, Huairou District, Beijing
LR IRE X ARk % B
185 =R

B1,13 Yanxiu Road, Yanqi
Lake, Huairou District, Beijing
FERTIRR X RS E13
SH—E

T: 010 6961 8888 - 3792/82299
www.kempinski.com

SPACHINA PARTNERS

Sense, A Rosewood Spa,
Rosewood Beijing
JERBMIE ESensek 7 Al
Jingguang Centre,

1 Chaoyangmenwai Avenue,
Beijing

LR AKX FABAII SN AT
1SR

T: 010 6597 8888
www.rosewoodhotels.com

The Ritz-Carlton Spa

JE B /RILE AT Al
The Ritz-Carlton, Beijing
83A Jianguo Road, Chaoyang
District, Beijing
tRPEXZEEF83E
JERMB A REE S

T: 010 5908 8888
http://www.ritzcarlton.com/
en/Properties/Beijing/Spa/
Default.htm

The Peninsula Spa Beijing
ERF BB SR

8 Goldfish Lane, Wangfujing,
Beijing, China
tRERHFEEHES

T: +86 10 6510 6321
www.peninsula.com

The Spa at Aman Summer
Palace

BiFnR B kiT

1 Gongmengian Street,
Summer Palace, Haidian,
Beijing
StEwiEREEE
BITEEH1S

T: 010 5987 9999
www.aman.com

Tian Spa at Park Hyatt Beijing
JE TR S R itk AL
59/F Park Hyatt Beijing, 2
Jianguomenwai Street, Beijing
FERTHBEXZE A EH2S
LRGBS R

T: 010 8567 1157
www.hyatt.com

The Spa at Bvigari Hotel Beijing
JEREEIE AT
Building 2, Yard 8 Xinyuan
South Road, Beijing
R HiR RS

B2 54

T: 010 8555 8555
www.bulgarihotels.com

The Spa at Four Seasons
Hotel Beijing

e RIS E AT AL

48 Liangmagiao Road,
Chaoyang, Beijing
JERTHAX R D485
T: 010 5695 8888
www.fourseasons.com

UR SPA at The PuXuan Hotel
and Spa

L RBIEREE KT

5/F,7/F, 1 Wangfujing Street,
Dongcheng District, Beijing
PEERTRER EMFAE
1SEIEHEESRITE

T: 010 5393 6688
www.thepuxuan.com

Willow Stream Spa, Fairmont

Beijing
FEREW B REEEFIIZR
KFFHI

8 Yong An Dong Li, Jian Guo
Men Wai Avenue, Beijing, China
SERTHEEXZEI T A K
REESS I REW R REEIE
T: +86 10 8507 3737
www.fairmont.cn/beijing

Waldorf Astoria Spa, Beijing
JERAERIE KB E ARl
5-15 Jinyu Hutong,
Dongcheng, Beijing
EETHEBXEEHES-15
T: 010 8520 8989
www.waldorfastoria.com

REMFEEFKT

138 Chifeng Road, Heping
District, Tianjin
RiEmFEFRIEEI38S
T: 022 2716 6226
www.fourseasons.com

Rubis Spa

S

Riverview Place Branch
22L&

L2-2026A, Riverview Place,
238 Liuwei Road, Hedong,
Tianjin
REMARXAGHHK238S 5=
BiC2/22026A% T

T: 022 2712 7823

MAHA Spa

BEKIT

MAHA Club & Residences,
8 Xiao Yun Road, Chaoyang
District, Beijing
EERTHEXE =SS,
BELRAFBRITEAE
T: 010 52259877

SCENT TIME
REFEERESTEFD
Tianxi 24-2-801, Aocheng
Commercial Plaza, Lingbin
Road, Nankai, Tianjin
REMEFREEREHXE
24-2-801

T: 022 5890 0088

LAINMONT SPA
LAINMONT 3245 41 5TSPA
8B, Block A, Jinyuan Business
Center, Haidian District,
Beijing
tREEEREFHOAESB
T: 13167383238

DONGTIAN SKINCARE
(China World Branch)
REERAL (ERE)

3L208, North Zone, China
World Center, No.1,
Jianguomenwai Avenue,
Chaoyang District, Beijing
FEERTHEXZE I AE1S
e [ 2R AL (X 3L 208 FH L

T: 010 6505 9163

The Spa at Mandarin Oriental
Wangfujing, Beijing

R ERHTERF KT AL
269 Wangfujing, Dongcheng
District, Beijing
EETRBEERFHAE
2695

T: 010 8509 8872

The Spa at Mandarin Oriental
Qianmen Beijing

LB ISLER T ATl
No.1 Caochang Alley 10,
Dongcheng District,Beijing
PEERTERERE +&1S
T: 010 8592 8872

Spa K7 « Xi#

i spa

RELF

The Westin Tianjin - Binjiang
Road Branch

BT - RITEE

6F, The Westin Tianjin, 101
Nanjing Road, Heping, Tianjin
RETHEX ERE1015
BERETEEAE(LE
OiEn)

T: 022 2389 0189
www.ispa.cn

L'OCEAN SPA at Four
Seasons Hotel Tianjin

The Spa

at The Ritz Carlton, Tianjin
REMBREGEE
REMBAREATT L
167 Dagu Road North,
Heping, Tianjin
RBFTFRKAGILE167S
T: 022 5857 8888
www.ritzcarlton.com

Spa k{7 « &R
AWAY® Spa at W Guangzhou
TMWIB FEAWAY®7K 7 Huly
26 Xiancun Road, Zhujiang
New Town, Tianhe District,
Guangzhou, Guangdong, China
I HET TR BRI
HREE26S
T: +86 20 6628 6628
www.starwoodhotels.com/whotels

| HEFEES

SL312, The MixC World,
Shennan Avenue, Shenzhen,
Guangdong
IFERIITREREARX
H#1SL312

T: 0755 8668 7988

4) Yitianjiari Branch
HARAE

Shop L2-58,Yitian Holiday
Plaza, Nanshan, Shenzhen
RUITELXERERT %
L2-585

T: 0755 86951995
http://www.aevumspa.cn

Asaya Active, Rosewood
Guangzhou

I NERIE S

Guangzhou Zhoudafu
Financial Center, No.6,
Zhujiangdong Road, Tianhe,

Guangzhou
INT R AR ERIIEREES T M
BAXEERFD

T. 020 8852 8888

CHUAN SPA at The Langham,
Shenzhen

BRYIBAEIEE Il 1 k7l
7888 Shennan Boulevard,
Futian District, Shenzhen

R EEXREKE78885
(REFBESENREZXO)

T: 0755 8828 9888
http://shenzhen.
langhamhotels.com

Chuan Spa at Langham
Place, Guangzhou

I NEEFEASREE Il v kST
638 Xingang Road East,
Haizhu District, Guangzhou,
Guangdong, China

I HRET MR

B EH638S

T: +86 20 8916 3388*3538
www.guangzhou.
langhamplacehotels.com.cn

Angsana Spa, The Garden
Hotel Guangzhou
TMERIRE i Spa

4/F, 368 East Huanshi Road,
Guangzhou, Guangdong, China
I HET MNHHR TR 368
Satg

T: +86 20 8333 8989
www.angsana.com

AEVUM SPA
AEVUMEHT SRR R S HESPA
1) KK MALL Branch

KK MALLJE

Shop L211, 2F, KK Mall, Luo
Hu, Shenzhen

RYIT S X REFREES0165
HEHAKKMALLIHIA2F
L2 E&H

T: 0755 2290 9188/2290 9133
2) KK ONE Branch

KK ONEJ&

Shop L304, 3F, KK ONE,
KINGKEY TIMEMARK, Fu
Tian, Shenzhen
RYITEE XA AE289
SREEAAKK ONE 3F
L3045

T: 0755 8863 5177/8863 5187
3) Wanxiangtiandi Branch

RERMIE

Devarana Spa at Dusit
Devarana Hot Spring Hotel
Conghua

TN E R IRR E BB
Tk S

352 Yuquan Avenue, Liangkou
Town, Conghua, Guangzhou,
Guangdong, China
IHRETNTALR OEER
KiE3525

T: +86 20 3798 88886630
www.dusit.com

FINEFULL SPA at Shenzhen
Marriott Hotel Golden Bay
RYIMEIE e T 5 R R FR ok ST
B1, 33 Zonglv Road, Dapeng
New, Shenzhen

R ARSI AIEISS
BIEB1E

T: 0755 2839 8888*8401

Heavenly Spa by

Westin Shenzhen

R 25 R T RS R kT
4/F, The Westin Shenzhen
Nanshan 9028-2 Shennan
Road, Nanshan District,
Shenzhen

RYITEILXIRE KE9028
S-2iR Y 55 BT TIB R AR

SpaChina « 20251113



SPACHINA PARTNERS | #&EEF

HTRE K
T: 0755 8634 8860
www.westin.com/shenzhen

Hua SPA/TEKTF

69 Floor, Four Seasons Hotel
Guangzhou, 5 Zhujiang West
Road, Pearl River New City,
Tianhe District, Guangzhou
IR S P32 AR k2 S
5SS MNMEEER

T: 020 8883 3000

Iridium Spa at

The St. Regis Shenzhen
R B SRR KT

The St. Regis Shenzhen,
5016 Shennan Road East,
Luohu, Shenzhen

RYITH B X RERES016S
T: 0755 2223 9407
www.stregis.com

Let's Relax

BN

2/F, Hongfa Building,
No.19, Tianhenaner Road,
Guangzhou

IR AEZRI9SERK
B2R

T: 020 8362 9234

O Spa at Grand Hyatt
Guangzhou
INEHERKEE

GEIR D

24/F Grand Hyatt Guangzhou,
12 Zhujiang West Road,

Pearl River New City, Tianhe,
Guangzhou, Guangdong, China
IRE M RARZR L
FIAER125T MEAERK
BE24R

T: +86 20 8396 1234 ext.3520
www.guangzhou.grand.hyatt.com

Royal Spa

EESPA

No.221 Xingmin Road,
Zhujiang New Town, Tianhe,

Guangzhou
TN RIAT X ERTTHT
82215

T: 020 3889 4742

Raffles Spa Shenzhen
RIS HR B LB E KTl
No. 1, Shenzhen Bay, No.
3008, Zhongxin Road,

Shenzhen
RIYITALEE3008 SR
E1S

T. 0755 8121 9366

T: 0755 3688 0998

3) LiF®IE Shanghai Hotel
2/F Shanghai Hotel
Shennanzhong Road, Futian,
Shenzhen
RITREXREDE LE
EIRETR

T: 0755 2390 7922
www.siyanli.net.cn

Spa at Futian Shangri-La,
Shenzhen
RYIBEEEEERRBEEKR
FrHuls

Futian Shangri-La, Shenzhen,
4088 Yi Tian Road, Futian
District, Shenzhen

AT EEX HAE4088 SR
YIEAEE BN AEE

T: 0755 8828 4088 Ext: 6668
www.shangri-la.com

Shui Xiang Spa at Grand
Hyatt Shenzhen
RYIBBEE K AKFTHD
3/F Grand Hyatt Shenzhen,
1881 Baoan Nan Road, Luohu
District, Shenzhen, Guangdong,
China
I"FERIITEMXER AR
1881 SR B BB E3E

T: +86 755 8266 1234
www.shenzhen.grand.hyatt.com

The Spa at Park Hyatt
Guangzhou

TN A5 FE— AT s
16 Huaxia Road, Zhujiang
New Town, Tianhe District,
Guangzhou

T R A BRI LR
#B165

T: +86 20 3769 1234
guangzhou.park.hyatt.com

THE SPA at Park Hyatt
Shenzhen

wYIBABE AT

5023 Yitian Road, Futian,
Shenzhen

RYITHEEX HARK50235
T: 0755 8829 1234

The Ritz-Carlton Spa,

Shenzhen
RYIE AT R RILE K
el

5/F, 116 Fuhua San Road,
Futian District, Shenzhen
RYTREERBEEZE16SR
Y AT B A R ILE 55

T: 0755 2222 2222
www.ritzcarlton.cn/shenzhen

Siyanli

1) AR

2nd Floor, Bldg. Vanke
Jinsejiayuan, No.2018,
Lianhua Road, Futian District,
Shenzhen
RYUITHEBAXELRE20185
IR ERRE—-PIR

T: 0755 8319 3072

2) KEE Al City

L302 North All City Shopping
Center, Nanshan, Shenzhen
RYITE L XA T\
B ERER A A E L
JEXL302

114 | SpaChina « 2025

The Ritz-Carlton Spa,
Guangzhou

TNE AR RE E K
FrHuls

4/F, 3 Xing An Road, Pearl
River New City, Tianhe
District, Guangzhou

T R A BRI R
IS4k

T: 020 3813 6668
www.ritzcarlton.cn/guangzhou

VELEESPA
Ry RS AR AR
212-213, South Zone, No.1
Shenzhen Bay, Yuehai Street,

Nanshan District, Shenzhen
RUITELXEEEER I
SEX212-213

T: +86 0755 8611 1196

ansspa
Zil5an-spa

2F, Building D, Chengyang
Plaza, No. 5 Baogang Road,
Luohu District, Shenzhen
AT T ERBESSICAE
KEDH2#%

T: 18038158781

The Spa at Shangri-La
Nanshan Shenzhen

R &S RREEK
el

Block J, Phase 5, Shenwan
Huiyun Center, Baishi 3rd
Road, Nanshan District,

Shenzhen
RUTELK AR ZERELC
=L TV

T. 0755 2933 8888

Angsana Spa, Angsana
Zhuhai Henggin

HRiBES HAEEERESPA
No 288 Chonglou Road,
Guangdong Macao in Depth,
Cooperation Zone in Henggin,
Zhuhai
HiBETERRES(EXER
%2885

T: 0756 288 9889

The St.Regis Spa, The St.
Regis Shenzhen Bao‘an
RUENEEFNR S BERS
KT

1088 Xingye Road, Bao'an
District, Shenzhen, Guangdong
PEFRERITERR
#%10885

T: 0755 2332 2222

an-spa
=I5

1) The Mixc Foodie Gallery
Branch

RINARERE

No. 5 Baogang Road,
Sungang, Luohu District,
Shenzhen

RUT X ERENESS
T: 18924590372

2) Zhuoyue Centre Branch
R =B

No. 107, B Level, West Zone,
Zhuoyue Centre, Futian
District, Shenzhen
£RPLEXBERE107S

T: 13715366936

3) Anaya, Qinhuangdao
Branch

REBMABIE

2nd Floor, NOA RESORT,
Area 10, Anaya, Qinhuangdao
2 BMAAIT10XNOA
RESORT H [ 2#%

T: 13171728995

4) Shenye Shangcheng

wlk R

LC428, Loft-C Area, Shenye
Shangcheng, No. 5001
Huanggang Road, Futian
District, Shenzhen
RYTEEXE REES0015R
A _EiiLoft-CXLC4285

T. 15012881482

ATARAN SPA

1) ATARAN SPA at Hilton
Haikou Meilan

BOERER RILEE
ATARAN SPA

2 Qiongshan Avenue, Meilan,
Haikou
BOREZXFELAE2S
T: 0898 3639 8888

2) ATARAN SPA at Palace
Resort Yalong Bay, Sanya
ZTETRENEE
ATARAN SPA

2 Haitang North Road,
Haitang Bay Resort, Sanya
SRR ERXER
JeE2s

T: 0898 8871 8888

3) ATARAN SPA at Huayu
Resort & Spa Yalong Bay Sanya
ST TR EEFERERE
ATARAN SPA

National Tourism Resort,
Yalong Bay, Jiyang, Sanya

=P PR TP 2 E 2R A
ERX

T: 0898 8855 5888

Sanya Haitang Bay

=g RER MBS KT
68 Haitang North Road,
Haitang Bay, Sanya
ZTERERERILKEES
T: 0898 8881 1234
www.hyatt.com

Iridium Spa at The St. Regis
Sanya Yalong Bay Resort
ST R S EREE
kIR

The St. Regis Sanya Yalong
Bay Resort, National Tourism
Resort, Yalong Bay, Sanya,
Hainan, China

BEE = IR ERK
WEBRX =TT EEHEE
BRIEE

T: +86 898 8855 5555 ext.3280
www.stregis.com/sanya

Raffles SPA at Raffles Hainan
BEEKERMBIRTE
Clearwater Bay Avenue,
Yingzhou Town, Lingshui
County, Hainan, China

B Ak ERMNEEK
ERE

T: +86 898 8338 9888
www.raffles.com/hainan

Auriga Spa at Capella Sanya
ZTERFERERE

Tufu Resort Area,

Yingzhou Town, Lingshui
County, Hainan

BEE = ImEkREREE
HMELEEERK

T: 0898 8309 9999

Atlantis Sanya AHAVA Spa
= - T45=FHTAHAVAKST
No. 8, Haitangbei Road,
Haitangwan Town, Haitang,
Sanya
ZThigRKiBREHER:L
HeS Tith

T: 0898 8898 6666

Beauty Farm

Xiaribaihuo Branch

EMAE ZHEEE

6 / F, Summer Department
Store, 1 Haiyun Road, Sanya
ZTis#R1SE HA K6
T: 0898 8821 6637

Bamford Wellness Spa at 1
Hotel Haitang Bay, Sanya

= TrigRE M Sl EBanford
K7

No.4, Haitangnan Road,
Haitangwan, Sanya
BEEZImEREERE
i

T: 0898 88691888

Hilton Sanya Yalong Bay
Resort & Spa

SRR EHRREKEE
IRIF R

Yalong Bay National Resort
District, Sanya
ZTHEREERREERX
T: 0898 8858 8888
www.hilton.com/
worldwideresorts

Huan Spa at Grand Hyatt

Sense Spa at Rosewood
Sanya

=T ARFBRAE KT Al
1/F, Rosewood Sanya, No. 6
Haitang North Road, Sanya
572000, Hainan
BEEZIhERXERILEKE
S =T RFIBRAE S 14

T: +86 898 8871 6666

SPA InterContinental

ST 8 PR R AR
KI7 =BT

InterContinental Sanya
Resort, No.1 Zhouji Lu,
Sanya, Hainan
BEE = THNRE1S
ST B AR BRI R

T: 0898 8861 8888
www.intercontinental.com/sanya

Shine Spa for Sheraton
Shenzhou Peninsula Resort
Wil BERS ERTE
YRR

Shenzhou Peninsula Resort,
Wanning, Hainan, China
BEE AT AN Bk
ERX

T: +86 898 6253 8868
www.sheraton.com

The Spa at Le Méridien Shimei
Bay Beach Resort & Spa

A EERIBEEAT Rl
Shimei Bay, Wanning, Hainan,
571533, China
BEE AT AGERE
ERX

T: +86 898 6252 8888*7262
www.starwoodhotels.com/
lemeridien

The Spa at Mandarin Oriental,
Sanya

ZEEFRHKTE
Mandarin Oriental, Sanya,

12 Yuhai Road, Jiyang, Sanya

SRR 125
T: 0898 8820 9999
www.mandarinoriental.com

Xing Hua Chun Yu Aesthetics
of Life Spa
EHEMSpakimESF

26B, Chunjing Villa, Poly
Central Coast, Xiuying District,
Haikou City, Hainan
BEEROTFERRIHR
B EZE 52268

T: 0898 6627 8888

SOLIS SPA, Kimpton Ageos
Hainan
BEEKESLIEEE -
XFF

3 Haisi Road, Clear Water
Bay Avenue Yingzhou
Town,Lingshui, Hainan
iRk ERR B R EMEF
KEKEIFLEIS

T: 0898 3832 0888

Spa k7 * il

DI SPA

RDi Spaf FREEHL
No.24, area a, canal park,
Fuxiu Road, Liangxi, Wuxi
THRERFEFRITALE
AX245

T: 0510 8241 3885

Dusit Wellness at Dusit Thani
Wellness Resort Suzhou
AMNFRBEXRMFEERBE
JESR D

88 Shushan Road, Tong'an
Town, Suzhou National
Hi-Tech District, Jiangsu
FEIFEANTESHIRER
ERILEESSS

T: 0512 6269 8888

M-SPA

MDEE

1) 8F Hilton Suzhou, 275
East Suzhou Avenue, Suzhou
Industrial Park, Jiangsu
IBEFMNTRAR TAEX
TN A EZR275S A /R
B EBHEAKT L

T: 0512 6292 0068*6330

2) 1F Kempinski Hotel
Suzhou, 1 Guobin Road,
Suzhou Industrial Park,
Jiangsu
IFEANTIVEREE
B1SHMEGHYEIEX
BE1RE

T: 0512 6289 7888*6880

3) 6 F Suzhou High-Speed
Rail Jinke Grand Hotel, 67
South Tiancheng Road,
High-Speed Rail New Town,
Suzhou
IBERMNTEHIAEERA
Be7SHMEHER KHIES
KR

T: 0512 6937 8888*6690

naked Leaf at naked Water
BL AR KT

199 North Taihu Avenue,
Suzhou
FIMALKHAE1995

T: 400 9200 518




QUEENS MAKER
TA%ER

1) Xinyuehui Branch
BT

H208, 2nd Floor, Xingyuehui,
Suxiu Road, Suzhou
FMHLEE E VLRI
H208

T: 0512 6818 9678

2) Suzhou Central Branch
FMALE

B1-46, 1st Floor, North
Suzhou Central, Suxiu Road,

Suzhou
FHMHGE BN PLE L
X-14#B1-46

T: 0512 6262 5958

3) Xinguangtiandi Branch
A RUIE

5f0019, 5 / F, Xinguangtiandi,
456 East Suzhou Avenue,
Suzhou

FMTEM KIEZR456 SR
H#i5#5F0019

T: 0512 6818 8978

Rubis Spa

RS

1) JiuGuang Branch

AtIE

L1-C-01, JiuGuang, 268
Wangdun Road, Suzhou
Industrial Park

Sl Tl fE X %2685 &
KEHKI1C-018T

T: 0512 6696 1130

2) MeiLuo Branch

EX9

L6, East Area Matro, 245
Guangian Street, Pingjiang,
Suzhou
HMEIRYRE2455 £S5
BRF6R

T: 0512 6916 5931

The SPA Four Seasons Hotel
Suzhou

T B E R AL

88 Four Seasons Boulevard,
Suzhou
PEIIFEHMTERESS
T +86 512 6068 3688
https://www.fourseasons.com/
zh/suzhou

SANGHA Retreat by OCTAVE
Institute

BEAHPE

199 Yang Cheng Ring Road,
Suzhou Industrial Park
ST Il el X BEE FR B
1995

T: 0512 6788 1888

The Ritz-Carlton Spa, Nanjing
B ME R S KT Al
18, Zhongshan Road, Nanjing
EERmHLE18S
T: 025 6978 8888

Talise Fitness & Spa at
Jumeirah Nanjing

AR ETEERMLKT
No.2 Yecheng Road, Jianye,
Nanjing

RIS XUBHEE2S

T: 025 5878 0888

Willow Stream Spa at Fairmont
Nanjing

FRERBERREE

BIE KT

333 Jiangdong Road Central,
Jianye, Nanjing
MRHRBXIFRPHEI3BE
T: 025 8672 8888
www.fairmont.cn

Hong SPA, AOHONG
RESORT (Jinling Jiangbin
Branch)

ERHELERBEE (EEITE
JE)BASPA

No. 8, Wanjingyuan,
Yangzijiang Avenue, Jianye
District, Nanjing
BMERMRBXFFIKER
RES

T: 025 6959 8888

& SPA (Fuyuan Road Branch)
ARATINEEEE)

137-7 Fuyuan Road, Jianye
District, Nanjing, Jiangsu
IBAER T RIBXEEE
137-7%

T. 17384471752

Willow Stream Spa of Fairmont
Yangcheng Lake

PRI WA%% RSB S BT NZ 2k
Frely

No.3668 Ma'anshan West
Road, Kunshan, Jiangsu

B LU Bk FRE 36685

T: 0512 5878 0888

ALAND SPA

ALANDZi# SPA

Building 10, 1415 Cultural and
Commercial Street District,
Qingjiangpu District, Huai'an
City, Jiangsu

B ERTHILAKX 14153
AR ER 1051

T. 0517 83989877
15371403533

The Spa at Hyatt Regency
Wuxi

FsH AT LB I KT Pl
109 Renmin Middle Road,
Wuxi, Jiangsu, China
IHELHHARTEE1095
T: +86 510 8989 1234*6083
wuxi.regency.hyatt.com

The SPA at Park Hyatt Suzhou
FNHEBRREE

No.69 Xizhou Road, Suzhou
Industrial Park, Suzhou
FHMRPXAE NS

T: 0512 8666 1234

Dragonfly Therapeutic Retreat
& 5E

No. A05-21, L5, Building
5,Suzhou Center, SIP
FHMRLIERLEE21S

T: 0512 6583 7906

Banyan Tree Spa, Suzhou
Shishan

TR BEAESPA

No.208 Fenhu Road, Suzhou
New District, Jiangsu
BB TSR
2085

T: 0512 6606 0606

SPACHINA

OURSEA SPA

HAE Spa

1) 3F ZaiDi West, Kingmo
Mall, No.1698 Shuanglong
Avenue, Jiangning, Nanjing
ARTITEREKE1698S
SO E %

T: 025 8613 5922

2) B1, South Zone of Suzhou
Center Mall (Suzhou Industrial

Park)
PN Tl B B A A B
—1%

T: 0512 6588 5922

Spa KJ7 « B

Banyan Tree Spa Huangshan
#EILBHE E R Spa

No.1 Banyantree Road, Yi
County, Huangshan, Anhui
RHEBLTBERMRE
B15

T: 0559 2265 000
www.banyantreespa.com

The Langham Hefei
A=A

200 Huaining Road, Zhengwu,
Hefei
ARTBSXIFTE2005

T: 0551 6568 8888
www.langhamhotels.com

Zuliande

RER

4F POLY MALL, ZHengwu
District, Hefei, Anhui
RHEERETBSX R
MALL[ 2

T: 0551 6286 6799

Ori SPA (MixC Branch)

Ori SPA (F & [E)

4/F, MixC, No.111 Qianshan
Road, Hefei
AIRELES TR
T: 0551 6555 3035

MmZEER - SPA

Building 14-10, Jinwan
Junlin Yuan, Rain Forest,
Qingquan Road, Jinghong,
Xishuangbanna
ZEEENRAMTHETIER
B EBRMIE14-10%

T: 189 8812 8765

Bolian Hot Spring and Spa,
Bolian Hotel, Kunming
EIAHBEE HERRESPA
YYangzonghai, Kunming
FE=EEEREHIARE

T: 0871 6888 4999

Banyan Tree Spa Lijiang
mmiLfi#ESpa

Yuerong Road, Shuhe Village,
Yulong, Lijiang, China
ZHEMLEENARER
SRR R

T: +86 888 533 1111
www.banyantreespa.com

Banyan Tree Spa Ringha
{ZZWi#aSpa

Hong Po Village, Jian Tang
Town Shangri-la, Diging,

Yunnan, China
ZHAEERENBERLEN
T: +86 887 828 8822
www.banyantreespa.com

The Spa at Amandayan
KRBT

29 Shishan Road, Gucheng,
Lijiang, Yunnan

AL AL
295

T: 0888 533 9999
www.aman.com

Tai Yi- SPA

F— - SPA ZEIMRERER
HARRRE

2nd floor, Saina Block,
Qingcheng Phase II, China
Railway Shuian, Qiancheng
Road, Kunming
RRTmHREEPSHRKEERZ
HEMEX 2%

T: 0871 6727 2968

Yi Spa at Intercontinental
Kunming
ERRIMPRIEEASpa

5 Yijing Road, Dianchi
National Resort, Kunming,
Yunnan

=i H B AR E R R E
BRERESS

T: 08716318 8888

Mintsthai

ibER

1) Shuncheng Plaza Branch
B R IRm M L R

Next to the IMAX theater at
Shuncheng Plaza, Kunming,
Yunnan

= R BRI A IMAX
®HTE

T: 0871 6360 3550

2) Joy-City Branch
KBRS

2F Zone C, Joy-City, Kunming,
Yunnan

=R EEYF0C
X2#%

T: 08716332 7338

3) Hello-World Branch
AR SR

F8 Zone B, Hello-World
Branch, Kunming, Yunnan
=R ISR R ML
BX8#

T: 0871 6835 7368

4) Gongyuan 1903 Branch
2 FE 19035

2F, Jianzhijia, Gongyuan
1903, Kunming, Yunnan
ZARBRE1903 2 E 1%
T: 08716810 4826

5) Anning Wanda Branch
RTHIEE

101, Building 8, Yuefeng
Street, Anning Wanda,
Kunming, Yunnan
ZARBRTHIEAFHXS
#1018

T: 0871 6868 2962

6) Xishuangbanna Gaozhuang
Branch

PR & S

Building 19, Building 19,
Jingfa Zhai, Gouzhuang,
Xishuangbanna, Kunming,
Yunnan

ZHRMAANEAEERE
1945
T: 0691 222 6938

pa JKfr « &M

Hong Kong Yijing Toga &
Spa Club
HFREHEMKTSE
Unit1, 6th Building, No.1288
NanJunShuiYunTian HuXi
Road, ChangChun, JiLin
EMEKETHAER1288S
Bk =615

T: 0431 8962 8855

0431 8962 8866

0431 8962 8877
www.yijingspaclub.com

Jing Spa at Purple

Jade Riverside Resort,
ChangBaiShan ChiBei
EEERAEEKALBILE
FIKIT

No.1 Binhe Road,
Changbaishan Chibei, Jilin
HEREKBALRILKRETES
T: 0433 593 8888
www.purplejaderesorts.com

Angela SPA

KEREHSPA

1) Dongyue Masion Branch
FRHERITE

H2 Dongyue Mansion,
intersection of Shengtai Street
and Tiangong Road, Jingyue
District, Changchun
KEFARESAHIXIR
RICFRIEFRAEH2 R SR

T: 0431 8194 3855

2) Yi Hu International Branch
EHERRE

H3-101, Yi Hu International
Phase 2, Nanguan District,
Changchun
KEAXXEHER2H
H3-101

T: 0431 8563 8288

3) Heyuan Club Branch

FE <A

2-106, Heyuan Club, Heyuan
Road, Gaoxin District,
Changchun

KED X EEBEMNE T
2-106

T: 0431 8296 8333

4) Zhonghai Branch

RigE

G10, Zhonghai Shuian Xindu,
Jingkai District, Changchun
KEEFRAPEKERE
G107/

T: 0431 8587 4577

5) Baicui Yuan Branch
HEEE

Building 65, Nanhu Xincun
Steet, Chaoyang District,
Changchun
KEHAX AR 654
T: 0431 8060 3877

Anhe SPA

LESPA

Shop F1-05, Weifeng Life Hub
No. S11, Juyuefu

Weifeng Dongyu Phase I
ERERETHERE R
RS S4Hlg4EiEILF1-05
SHH

PARTNERS | ##%&EF

T. 185-8435-8989

Spa KJ7 * ERiL

The Ritz-Carlton Spa, The
Ritz-Carlton, Harbin
M/RIEE NIRRT
KT

Tower 1, 660 West Youyi
Road, Daoli District

Harbin, Heilongjiang
BRITIHMREMEEXKIE
FR§6605

T: 0451 8402 8888
https://www.ritzcarlton.com/
zh-cn/hotels/hrbrz-the-ritz-
carlton-harbin/overview/

Spa KJ7 * LT
BRIVBATTHL ( KEH
BI5)
TTERERDAAOX
RiBFKE00S KE—HHE
RSB
T +86 411 8250 0190
dalian.grand.hyatt.com

The Spa at Four Seasons
Dalian

K P2 fE Ak il

45 Zhuyu Street, Zhongshan
District, Dalian, Liaoning
PETTEREPLXEE
#5455

T: +86 411 3994 8888

Lea Spa

LMHLea Spa R AT
Shenyang Lea Spa Weijing
Club

PR AR [EF L #5356
S8

8F, 35 Tongze North Street,
Heping District, Shenyang
Tel: 024 2341 1222

FAngbeauty
FAngbeauty = & EkHL
Phase three, MixC, Heping
district, Shenyang
MBETIEX AW =5
T: 18604056191

Carven City Spa
HRIEESPA

23-3 Wen'an Yuan, Wen'an
Road, Heping District,
Shenyang, Liaoning

T TP AR LR ST
23623-3

T: 024 2388 3599

Oasis Spa at Kempinski Hotel
Dalian

KEY IR R A
KIFHL

6F, Kempinski Hotel Dalian 92
Jiefang Road, Zhongshan
KETPILIXFHHE2S,
RHEIRE6R”

T: 0411 8259 88888616 /8610
www.kempinski.com/dalian

Rubis Spa

iR AEEE

Capita Land Branch
HEFTEE

L2-54-55, Capita Land, 691
Gaoerji Road, Shahekou,

SpaChina « 20251115



SPACHINA PARTNERS | #&EEF

Dalian
KEDAXEREHE91S
BB 172 54-55 8T
T: 0411 8434 5600

SHILIHUA BEAUTY SPA
FHITEEASPA(LEHIR)
20-6 Siwei Road, Zhenxing,

Dandong
T TEARTRAEX M5
20-65

T: 0415 213 6001

Spa KJ7 * EE&E]

Altira Spa

T KT
Altira Macau 15/F, Avenida de
Kwong Tung, Taipa, Macau
BIKFTRADEE, BRI
5
T: 853 2886 8886
www.altiramacau.com/spa-
health/#/altira-spa

Asaya Hong Kong (Rosewood
Hong Kong)
EiAsaya(BEHMEE)
Victoria Dockside, 18
Salisbury Road, Tsim Sha
Tsui, Kowloon, Hong Kong
EEARZRDERLEFRE
188

T: +852 3891 8888

Bliss Spa at W Hong Kong
FHHEWiHJE Bliss Spa

1 Austin Road West, Kowloon
Station, Kowloon, Hong Kong
EENRALTAER1S

T: 852 3717 2222
w-hongkong.com

Cotai, Macau
RIBEEEEADR
T: 853 8806 8888

The Spa at Mandarin Oriental,
Macau

BRI CER A B E ARl
Avenida Dr Sun Yat Sen,
NAPE, Macau
BITHNEILIA B E845S

T: 853 8805 8888
www.mandarinoriental.com

The Ritz-Carlton Spa, Hong
Kong
EHEMBFREATT L
71/F International Commerce
Centre, 1 Austin Road West,
Kowloon

hEfETEERES
KRS IHT 1R

T: 852 2263 2263
www.ritzcarlton.com

Zensa Spa

THE ) KIT
3/F Star Tower, Studio City
Hotel, Macau
RIFERILEEE 2i03#%
T: +853 8865 1888
www.studiocity-macau.com

AWAY Spa, W Macau - Studio
City

RIFERILWIBE
AWAY®7K 7=y

Level 3, W Macau - Studio
City, Estrada do Istmo, Cotai,
Macau

B BRE R AR EERILW
BE3H

T: +853 8865 1188

SPA by MTM

1) Shop A, G/F, 3 Yun Ping
Road, Causeway Bay
BT RTE3SHTAR

T: 852 2923 7888

2) Shop 118, Citygate, Tung
Chung, Lantau Island
KUSFRFHRER18/E

T: 852 2923 6060
www.spabymtm.com

The Spa at Encore (Wynn
Macau)

B F ARl

Rua Cidade De Sintra, Nape,
Macau
BIMEERLEmE

T: 853 2888 9966

The Spa at Wynn Palace
KA EEEE KTl
Avenida Da Nave Desportiva,
Cotai, Macau
BIBEEEIEADR

T: 853 8889 8889

Tria Spa at MGM Macau
BEBIEREKT
Avenida Dr. Sun Yat Sen,
NAPE, Macau
BIMEIHER IR
=T

T: 853 8802 8888

Tria Spa at MGM Cotai
EMESBHBKT

Avenida da Nave Desportiva,

116 | SpaChina « 2025

The Spa at Epic Tower, Studio
City Macau

B EERCRE DK Al
Level 3, Epic Tower - Studio
City, Estrada do Istmo, Cotai,
Macau

BB kE R AR AR ICM
Eil3#

T: +853 8865 8888

The SPA at Palazzo Versace
Macau

Palazzo Versacei#| ]k f7 fuls
Level 3, Palazzo Versace
Macau, Grand Lisboa Palace
Resort, Rua do Tiro, Cotai,
Macau

BB LRSS
BFER T REREAKIE
T: +853 8881 8000

Spa K7 « it

RS RERERSR

1) HREE

ML A RN QR AE
HE155

15 Hong Kong Street Jiefang
Road HanKou, Wuhan, Hubei
Tel: 027 8556 1855

2) BRI RIIE

LA RN K IF TR R
—HITARE

2/F, T4 Raycom Skyline,
Qiuchang Street, Wuhan, Hubei
Tel: 027 8221 3770

3) EOE

HMILERNTEFFERT
FREESOSHAER AR MLl
K125

1-2 Building 9 Xianglong
Times Business Center, 59
Ningkang Road, Eco. Tech.
Dev. Zone, Wuhan, Hube
Tel: 027 8480 5457

4) RIS
HILERNTRE AR
188-18

188-1 Shui Guo Hu Road,
Wuchang, Wuhan, Hubei
Tel: 027 8736 0531

5) EIRE

HIL A AT A KA X
R

Yongan Plaza,Da Qing Xi
Road, Xiangyang, Hubei
Tel: 0710 3459 155

Fairmont Wuhan
RINZBHRRREE

249 Huaihai Road, Jianghan,
Wuhan
HIXHTINXifEiGH2495

T: 027 8369 8888
www.fairmont.cn/wuhan/

M-SPA

ALREE

Hilton Wuhan Optics Valley, 9
Chunhe Road, Huashan Eco
New City, Wuhan, Hubei

Jiik &=y e pe i e ik
RIF LRI LS EF T
S REUE KT

T: 027 5933 88888252

Siyanli

B

1) BRI 350E

406, Wuhan International
Plaza Shopping Center Tower
B 690 Jiefang Road, Wuhan
KX EFRMHI 5B EE406

Tel: 027 8551 7717

2) K&

4F, Xudong Shoppingmall
No.18 Xudong Street
Wuchang Distirct, Wuhan
BERH MR IR 4160

Tel: 027 6889 8068

3) ERE

1F, Tongcheng Square No.538
Jianshe Avenue, Wuhan
BIZKIES38 SRR FH—%
Tel: 027 8556 4066
www.siyanli.net.cn

Spa 747 * LU

Kempinski Spa at Kempinski
Hotel Taiyuan

KR ERE R R TR AT
No. 115-1 Changfeng Street,
Taiyuan, Shanxi, China
PELFEEKETRRE
115-18

T: 0351 866 0131

Shui Spa, Taiyuan Wanda
Vista Hotel
RIRFE LB EKRKT

3/F Wanda Vista, 169 Jiefang
Road, Taiyuan, Shanxi, China
P& KR A LIS X AR R
1695 H KR T iA STAEE 531
T: +86 351 777 66666760
www.wandahotels.com

Cherry Natural Image

Management
EEILERERRD

493 Hengdong Avenue,
Hengyang city, Hunan

M A EET R KE4935
T: 0734 522 4996

Shui Spa at Wanda Vista
Changsha

K FESEBE K" KT
308 Section 1 Xiangjiang
Middle Road, Kaifu,
Changsha, Hunan, China

b kg S e e o
—E;3085

T: +86 731 8800 8888 ext.6306
www.wandahotels.com

Shine Spa for Sheraton at
Sheraton Changde Wuling Hotel
ERERERFEREEEE
SRE KT

899 Zaoguo Road, Wuling,
Changde, Hunan, China
AR ETREXERE
8995

T: +86 736 788 8888
www.sheraton.com

Siam SPA

BEHRASPA

458 South Desheng Road,
Yueyanglou, Yueyang, Hunan
e E BT ERX
ESICEMIE#2015

T: 8800900

The Spa at Sheraton
Changsha Hotel

KV ERERBEEART Pl
Yunda International Plaza,
478 Furong Zhong Lu, Section
1, Changsha, Hunan
AR TREPE R
4785 B X ERR 5

T. 0731 8488 8848
www.starwoodhotels.com

Spa /K¥r * g

VENUS MAX
RAEERRRL

1) Wanda Branch
ZETERE

Room 12a809-810, Erqi
Wanda Center, Intersection
of Daxue Road and Hanghai
Road, Erqi, Zhengzhou
AT =X AR SR
ZRXAZ+EFIEAL12A809-
810

T: 0371 8658 1160

2) Jinshui Zhenghongcheng
Branch

EKIESAELIE

Room 1111, Zhenghongcheng
Residence, Huayuan Road
and Dongfeng Road, Jinshui,
Zhengzhou

AT &R X LR RS S R
ESAHM TABMNE

T: 0371 6531 8996

3) Lvdi Xinduhui Branch
SFFERIE

Room 1511, Block B, Building
2, Jinshui East Road and

Dongfeng South Road,
Jinshui, Zhengzhou

BT EKE & AR SRN
2SS EBEISTE

T: 0371 5593 3386

ANNA SPA

R HSPA

Langmanzhidu, Jinming Road,
Kaifeng, Henan
MEEFHTERARE
REZEISELRE

T: +86 371 2388 5666

Spa 747 - [@JI|

CHI, The Spa, Shangri-La
Hotel, Chengdus
BEEREN KBESKT
9 Binjiang Dong Road,
Chengdu

M)l AR SR LRI R
Jiteas

T: 028 8888 9999

Iridium Spa at The St. Regis
Chengdu

BRI B SR SR ER KT AL
88 Taisheng Road South,
Qingyang District, Chengdu,
Sichuan
PEMIEREBTEFRKFH
R8s S

T: 028 6287 6666
www.stregis.com/chengdu

MI XUN SPA, The Temple
House

R & ERS KT

81 Bitieshi Street, Jinjiang,
Chengdu
BETHIXEMKES1S
T: 028 6636 9999
www.thetemplehousehotel.
com

Six Senses Qing Cheng
Mountain
FHELLAERTFHRL

No.2 Dong Ruan Road
Qingcheng Mountain Town
Dujiangyan, Chengdu,
Sichuan

)il AR AR T T A L
HEHKIE2S

T: 028 8712 6666

The Ritz-Carlton Spa,
Chengdu

RERE IR REE 5 7k
FrHul

269 Shuncheng Avenue,
Qingyang, Chengdu, Sichuan
PR E 01| Rl AR T 7 o B
X #2695

T: 028 8358 8888

Willow Stream Spa at
Fairmont Chengdu
BRI R B R RIB B RTINR
KFFHl

269 Tianfu Middle Avenue,
Hi-Tech Zone, Chengdu
BT EHERARERR
2695

T: 028 8800 3333

Zhangzha Town, Jiuzhaigou
County, aba Tibetan Andgiang
Autonomous Prefecture,
Sichuan

HE )| SRR R B A
MAEEEILE

T: 0837 8199 999

Spa k47 « #iiL

Banyan Tree Spa Hangzhou
TN B4R Spa

2 Westbrook Resort, Zijingang
Road, Hangzhou, China
AT ERK21S
FREREERREES

T: +86 571 8586 0000
www.banyantreespa.com

Cordis, Donggian Lake,

Ningbo
TR MR RS

28 Shashan Road, Donggian
Lake, Ningbo, China

TR AR AR FE RS
18285

T: 574 5666 8888
www.chuanspa.com

Dragonfly Therapeutic Retreat
IBERIB AT

1) BRE

No 141, Xixi Road, Xihu
PR FREE1415

T: 0571 8502 3288

2) Raffles City @tk
L6-04 Raffles City, No.228
Xinye Road, Jianggan
ITFR #2288 kEL
17L6-04 7

T: 0571 8889 9191

Fuchun Spa at Fuchun Resort
EELEERNEESPA
No.339, Jiangbin East Road,
Dongzhou Street, Fuyang,

Hangzhou
MMTERRFRMETETER
KiE339%

T: 0571 6341 9500

Hangzhou TEA SPA

FLMTEA SPA

1) Hangzhou TEA SPA (Jiging
Branch)

FMTEA SPA(ZKKIE)
Building C, 214 North Meilin
Road, West Lake, Hangzhou
HUMT ARG ILRE L3R
182145 CH5

Tel: 19558191877

2) Hangzhou TEA SPA (Muli
Branch)

FUMTEA SPA(BEE)
501-503, Building 8, OOELLI,
West Lake, Hangzhou
HMTREMX X B ERdii8
SH#5#501, 502, 503

Tel: 1590671536

Kempinski The Spa,Hangzhou
BUNE B TR S K7
66 Lishui Road, Gongshu,
Hangzhou
HUMHEE R k665

T: +86 571 8809 3333

Rissai Spa, Rissai Valley, a
Ritz-Carlton Reserve

HEAKT

Love Story Hangzhou
mNEESSE
1) Love Story Hangzhou



Xingiao Branch
HNEEREHFE

1F, Hangzhou Xingiao
Hotel, 226 Jiefang Road,
Shangcheng, Hangzhou
HUMN T B B B5226 5 3
FRRIE1F

T: 0571 8888 6968

2) Love Story Hangzhou
Tiyuchang Road Branch
MMNEEREEE AEE
1-6 F, 12 Tiyuchang Road,
Xiacheng, Hangzhou

HNT FHEEE 7125
1-6%%

T: 0571 8785 8677

3) Love Story Hangzhou
Tianyuan Branch
HUNEESERIIHMRITIE
Tianyuan Plaza, 2 Qianchao
Road, Xiacheng, Hangzhou
M TR & #E2S
RRTKE

T: 0571 8888 7068

4) Love Story Hangzhou,
Xiasha Branch
HMNEERETDIE

450, Jinsha Avenue, Qiantang
District, Hangzhou
HNTHERER &0 KE4505
e X it

T: 0571 8588 0056

naked Leaf Spa, naked Castle
BB KIT

12 Sanjiuwu, Moganshan
Town, Deqing, Zhejiang

L AEIFEETILEFIA
Zhis12g

T. 0572 888 1111

naked Leaf Spa,

naked Stables
BOBERIRIT

37 Shangxiazhuang,
Lanshukeng Village, Paitou
Town, Deqing, Zhejiang

L AEIFEELS =R
LTE3TS

T: 0572 804 6668

Neige Aesthetics Center
EE= TN

109 Renhe Road, Kandun
street, Cixi City, Ningbo
LT IR TR TREIE
AHEE1095

T: 15990546165

Spa Village

i#Spa

The Dragon Hotel Tower 5
Level2, 120 Shuguang Road,
Hangzhou
HUNTEE SR8 1205
BERIRES S

T: 400 838 5599
www.roonspavillage.com

Shine Spa for Sheraton
Hangzhou

MMNERERE ERBEE
1ZiRIKIT

1 Westbrook Resort, Zijingang
Road, Hangzhou, Zhejiang,
310030, China
LA TR EERTERER
ZEERRRIFSSE1S

T: +86 571 8500 2222*8281
www.starwoodhotels.com/

sheraton

The Art of Water Spa by Run
Spa Village

New Century Grand Hotel
Hangzhou
HUNFF T A ERKE

iESpa Village - 7k £Zijg)

45/F New Century Grand
Hotel Hangzhou, 818 Shixin
Road Central, Xiaoshan,
Hangzhou, Zhejiang, China
AL AR TR LR TR
#818SHUMFF T BHAE
[E45=

T: +86 571 8288 8888 ext.8600
www.roonspavillage.com

HUAN Spa & Fitness Center
at Grand hyatt Hangzhou
BB BEE RS

BRI RS

28 Hu Bin Road, Hangzhou,
Zhejiang 310006, China
AL AN T#IREE28 S

T: +86 571 8779 1234
www.grandhyatthangzhou.
com

The Spa at Amanfayun
ERREBKFT

22 Fayun Nong, Xihujiedao,
Xihu, Hangzhou

BN TR 2 X
FHEEERF22S

T: 0571 8732 9999
www.aman.com

The Spa at Hangzhou Marriott
Hotel Qianjiang

HUN I A RIE S
KT

399 Juyuan Road, Jianggan,
Hangzhou
HMNTILFXRIBTHE3995

T: 0571 8646 9999
www.marriott.com

The Spa at Midtown
Shangri-La Hangzhou
HUNE AP &R R KBS K
Frely

Hangzhou Kerry Center,
Yan'an Road, 6 Changshou
Road, Hangzhou
TR HRE6 S EREEHUM
EEhid

T: 0571 8733 8888
www.shangri-la.com

The Spa at Four Seasons
Hotel Hangzhou at West Lake
UM B E Rl

5 Lingyin Road, Xihu,
Hangzhou

AL AT TR X RIS S
T. +86 571 8829 8888

New Era Women's Space
HUNER R B =8

302, Building 6, Intersection
of West Wenyi Road and
Chongyi Road, Xihu District,
Hangzhou

HUNTH R X — AR 55X
HZ X O61E302

T. +86 13175114149

Di SPA
3ESPA

SPACHINA PARTNERS

Building 16, Xiaobafang,
Middle Xueyuan Road,
Lucheng District, Wenzhou
City, Zhejiang

L& EMN TR X F B PR
N5 1645

T: +86 18006872929

The Spa at Four Seasons
Hotel Hangzhou at Hangzhou
Centre

U D PO 2R FE KT s
No. 493 Zhongshan North
Road Gongshu District,
Hangzhou

AT AN T HER L
%4935

T: +86 571 8681 8888

OURSEA SPA

RAE Spa

2F,Ping'an Yuefang Mall, 280
Minxin Road, Shangcheng,

Hangzhou
HUNT EHX ROBE2805F
Rtk

T. +86 571 8672 5922

Banyan Tree Spa Yangshuo
BRFAE#E Spa

168 Zhengdong Street, Fuli
Town, Yangshuo County,
Guilin, Guangxi Zhuang
Autonomous Region, China
AR BEXERTIRRE
ERHIERE168S

T: +86 773 322 888 ext.7500
www.banyantreespa.com

Spa XKJ7r « EX

Bolian Hot Spring and Spa,
Bolian Hotel

ERMBENE HEBR

North Hot Spring Park, Beibei,
Chongging
ERTIREILBERAER

T: 023 6822 6666
www.brilliantspa.com

Beauty Farm

Beicheng Branch

EmEE JLHE

3 /f-009, Tianjie new
building, Longhu Beicheng,
Guanyingiao, Jiangbei,
Chongging
ERMILIR R EFLZMAILHE
R EFEIE3-009

T: 023 6786 8878

Banyan Tree Spa Chongging
Beibei

ERALFEHAESpa

101 Wenquan Road,
Chengjiang, Beibei District,
Chongging, China
ERTIEXELRRRE
1018

T: +86 23 6030 8888
www.banyantreespa.com

FINEFULL SPA at Hilton
Chongging
ERAREUE BB HRAKFT

9F, 139 Third Zhongshan
Road, Yuzhong, Chonggqing
ERTHPEAL=E1395

BIER
T: 023 8903 99996975

TRIPLE SPA (Zonglvquan
Branch)

ZEAE (FHRE)

1F, Building 7, No. 337,
Jinkai Avenue, Renhe Street,
Liangjiang New District,
Chongging
ERTRILAXAFEEEF
KiE337S 7HE—HE

T: 023 6788 5333

Incredible Beauty

1) L215, IFS, Jiangbei District,
Chongging

BRWILILEIFS L215

T: 19112075758

2) LG215, MixC Middle Zone,
MixC Mall, Jiulongpo District,
Chongging

ERTARER AREHFR
LG215

T: 19112075758

Spa Kfr « fRE2

Angsana Spa (Seaview Xiamen)
BitESpa(Ei)iEHLLE)

1/F No. 2 Seaview Resort,
3999 Huandao Road South,
Xiamen, Fujian, China
REAEHIREEE39995
L E B

T: +86 592 502 3333
www.angsana.com

The Ritz-Carlton, Xi'an
BERMEBFREEE

50, Keji 2nd Road, Gaoxin,
Xi'an
BARTE AR 505
T: 029 8881 8888
www.ritzcarlton.com

The CHI SPAAt Shangri-La Xi'an
ARERBRAESE 1R KT
38B Keji Road, Hi-Tech.
District, Xi'an, Shaanxi,
710075, China

BEA A F R X R
3852

T: +86 29 8835 5555
www.shangri-la.com

W Hotel Xi'an

BRWEE

No.333 Quijiangchi East Road
Yanta District Xi'an
FIREEX TR 3335
T: 029 8966 9999
www.marriott.com.cn

Xi'an Huaging Royal Spa
Hotel/ B & A& #i7iE &
Huagqing Palace No. 38
Huaging Road, Lintong
District, Xi'an

B AR TIGEXEFE
#5385

T: 029 8399 9888
http://huag.coolbo.cc/Home/
Hotel/index

Chuan Body + Soul at
Langham Place, Xiamen
EIIEASEENS Il 1 HHlakiT
4668 Xianyue Road, Xiamen,
Fujian, China
BEAEHIlER4668S

T: +86 592 602 9999 ext.8779
www.langhamhotels.com

Kempinski The Spa at
Kempinski Hotel Fuzhou
BME R ER B S

1 Hengyu Road, Jin'an,
Fuzhou
BB RX LSS

T: 0591 8899 9988

Lohkah Hotel & Spa
tEBE

277 Penang Road, Huli
District Xiamen 361015 China
B E X ERE277 S

T: 0592 7997 777

Waldorf Astoria Xiamen

B RERBE

No.1 Lianhua North Road,
Xiamen, Fujian
PEREEEEHEMXER
Jteg1S

T: 0592 537 3333

Spa KT « Bk

Meschéne

EMEF

72 Gaoxin Road, Hi-Tech,
Xi'an
BAEBELTEHEEH
®725

T: 029 8952 3752
www.962297612@qqg.com

SPA by JW, JW Marriott Hotel
Xi'an
BRERIWASBEEIWK
Freuls

No.168 Feng Cheng 8th Road,
Xi'an, Shaanxi

BRPE PR R AL/ \BE 1685

T: 029 6855 5555

Spa Jr * lI%

Fang Quan Spa at Hyatt
Regency Jinan

FEa R ELLEE
TRl

187 Jingsi Road, Shizhong,
Jinan, Shandong, China
IR FETHHXEME
1875

T: +86 531 8828 1234
www.jinan.regency.hyatt.com

Heavenly Spa by Westin, The
Westin Qingdao
EREENTEERINT
P ¥ S

8 Hong Kong Road Central,
Shinan, Qingdao, Shandong,
China
ERmTEREETESS

T: +86 532 6777 1888
www.westin.com

Qin SPA

I SPAZ WAk T3P ER

8 North Long'ao Road, Jinan
FEhTERELHESS

T: 0531 8162 9969

1B IS

L4-68, Tower West, Hang
Lung Plaza, 188 Quancheng
Road, Lixia, Jinan

TR TR R iR 188 S EkE
Ti5TE4R468 8T

T: 0531 5563 8020

2) The Mixc Branch
&S

L3-47, The MIXC, 11111
Jingshi Road, Lixia, Jinan
FEAHTRETEIM1SERE
FERFIELIATET

T: 0531 5585 6281

TYLAN SPA

=fE- A

1) Lvdi Branch

SHE

2nd Floor, Building 2,
Greenland Center, Jinan,

Shandong
WFREFAHEEHL2S
etk

T: 0531 8609 3989

2) Henglogn Branch
=l

4th Floor, Henglong Plaza,
Jinan, Shandong
WA AT ERE R4
T: 0531 8608 8877

THE PURI

HEESPA

1) L1 The Mixc, 9 Shandong
Road, Qingdao
FRTUFRBISARHELIE
T: 185 6190 5062

2) Qingdao Jiaodong
International Airport

B BHRRERS

T: 136 7889 3140

TRIA SPA

TRIAEE KT

Tower T1, SIIC Center, No.
195 East Hong Kong Road,
Laoshan District, Qingdao

FEWELXEEFRRK1955
ESRAIL T

T: 0532 8887 9999
https://www.dytmgm.com/cn/
mgmagqingdao

The spa at Kempinski Hotel
Yinchuan

SR E R B IR SR il
Beijing Middle Road 160,
750002 Yinchuan, China
TEEREBRR)IIHERKX
L1605

T: +86 951 516 5888
www.kempinski.com

Spa KJ7 « &M
Bolian Hot Spring and Spa,
Bolian Hotel, Huangguoshu
HRBIHBGEE HHBRRSPA
Huangshuoshu Scenic Spot,
Anshun
RMNERIFATE RN
BHX
T: 0851 3818 9666

Rubis Spa
SR
1) Hang Lung Plaza Branch

Regal Queen SPA
R ELZESPA
No.2, Jiandao street,

SpaChina « 20251117
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Nanming, Guiyang
RMNERETEAXFESG2S
T: 0851 8528 8166

Roseway Spa

BRIRSPA

1) Huizhancheng Branch
SREE

North Huizhan Road,
Guanshanhu District, Guiyang
City, Guizhou

SMERPAT VIR &
514

T: 0851 8798 4521

2) MixC Branch

TRILIE

Opposite to MixC,
Guanshanhu District, Guiyang
City, Guizhou
RMERPETRLHAX TR
CXE

T: 0851 8221 0118

3) Weilai Fangzhou Branch
KT FIE

South Shangli Road, Yunyan
District, Guiyang City, Guizhou
RMNEREATEER KRR
i fL AR

T: 0851 8561 8496

4) Xiaoshizi Branch

NFE

Wenbi Street, Yunyan District,
Guiyang City, Guizhou
RMNERETEERNF
MEH

T: 0851 8851 2882

Spa KJr * it

U SPA

5F The Mixc, Shijiangzhuang,
Hebei

2F Beiguo Commercial
Building, Shijiangzhuang,
Hebei

3F Xian Tian Xia Plaza
WAL ERETRIHMSF
JLERTE2F

SR T $73F

T: 0311 88886555

0311 88886566

0311 88886599

Spa ki * Bif

Angsana Spa (Caesar Park
Kenting)

Bi#ESpa( ET L)

6 Kending Road, Hengchun
Town, Pingdong, Taiwan
ABRRFEEFHETRES
T: +886 8886 1888
www.angsana.com

Oasis Spa at Grand Hyatt
Taipei

ABlLEREBEE

2, SongShou Road, Taipei,
Taiwan
AlLEXERFRE2S

T: +886 2720 1234

Spa KJ7 * B

Gaia Aroma SPA

9F Conrad Urumgqi
BEARFREEEMR
T: +86 0991 4800006
www.angsana.com
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Songtsam SPA,

Songtsam Basomtso Linka
MBERERT - RBSPA
Jieba Village, Cuogao Town,
Gongbu Jiangda County,
Linzhi Prefecture, Tibet
Autonomous Region

R ERRAET IRIIEE
HESHER

T: +86 0894 5717337

Products & Equipment

=0 /4y o
=/ NEE

Cell Premium

T:+86 13911620742

Made in Switzerland

Danne Montague-King
T: 400-668-7865
www.dmk-cn.com

Danné Montague-King®

ChinaShow Limited

REMAEMRAR
EFHWERES (RN
ARAF

Room 1801-3,18/F, Fullerton
Centre, No. 19 Hung To Road,
Kwun Tong, Hong Kong
EEVELEE195EEHL
18#%1801-3%.

Room 206, 2/F., Block G,
Yonghui Industrial

Zone,East of Zhonghuan
Road, Longhua Street,
Shenzhen(Room206, 2/F.,
Block A6, Commercial

Center Phase Il, No.4219
Renmin Road Longhua)
RYITTR AT E IR
BENKEIWRGHETE
206(ZHEANREE42195E L H
" HBAGHEE — 2206)

T: +86 155 4686 9590
www.phytomer.fr

Earthlite (Qingdao) Massage
& Relaxation Equipment
Manufacturing Co., Ltd.
XLFH (BB RERRRE
ARAF

320-7 Jiushui Road East,
Licang, Qingdao, Shandong
IIFEBBEERAKERE
320-75

T: 0532 8760 5905
www.earthlite.com.cn

icoone

icoone

Xizang Damei Pharma Co.,
Ltd.

R AEAWHRAF

No. 15, Lane 88, Wuwei
Road, Putuo District,
Shanghai

L ERXRERKS8F155
T: 13916042507
Wwww.niance.com

NIANCE

OSWITZERLAND

Shanghai Lanhuan
International Trade Co.,Ltd
LiBERERESERAR
21B, Zhao Feng Universe
Building, Xuhui, Shanghai
LimRICRIEF IR K
/E21B
T: 15021620842
www.univsea-beauty.com

t?‘ﬁ;e SPA

Shanghai Songfeng Industrial
CO., Ltd

LB HRAE

Room J6855, Building 1,
No.2222, Huancheng Road,
Jiading Disteict, Shanghai
LR ERH E HX I
22225 11EJ6855F

T: 021 5080 7876
www.lemoral.com

LEMORAL g = =&°

Joy Plus International Group

HEENERER

Natura Bissé'it &, Comfort

ZoneffiEMHHEXEER

7/F C, World Galaxy Tower,

1 Yabao Road, Meiban

Avenue, Longgang, Shenzhen

RN RRIGR KB ERR

SEMWORLDCHARTE

Tel: +86 755 8290 4681

+86 755 8290 4682

www.joyplus.hk
VINRGY'S

MONTE CARLO

fruoplA

Kohler Showroom

HERET

1) 456 West Nanjing Road,
Shanghai
LiETHRRAR456S

T: 021 5375 5058

2) Ground Floor Store of
Huateng New Horizon, 195
East 4th Ring Road Middle
Section, Beijing

R HRLIRRE 1955 £
HRMEE

T: 010 8795 1684

3) Ouyada Home Furniture, 18
South Road, Tianjin
RETEDEK18S

e 3

T: 022 5828 1355

4) 282 Northern Park Street,
Ji'nan

SramdtE k#2825

T: 0531 8860 3645

5) 15-20,195 Middle Huangpu
Street, Guangzhou

TN E A IEH195515-20
T: 020 8567 7646

6) 1/F New Sun Building,
Fourth Bagua Road, Shenzhen
RTINS UBEFHAXEER
T: 0755 8245 0491

7) No.1, Fourth District of
Landscape Skyline, North
Yuechuan Alley, Yingbin Road,
Sanya
ZTEmRER AN &L AR
WAX1S

T: 0898 8866 2886

8) 18, Ximian Bridge Street,
Chengdu

METIRERE18S

T: 028 6631 9350

9) 1/F, Tiangong Sun Island,
Xingai Avenue, Chongging
EXTHRAEXRIAMBR1E
T: 023 6768 8235

10) 317 Zhongshan Road,
Wuchang District, Wuhan
HKXTHREXPLE3TS

T: 027 8670 4540
www.KOHLER.com.cn

¥1 ¥).KOHLER.

R R EGERSERAT
VAGHEGGI

BEXAER

EERICR I ERRGE
RAT]

1MSKIN

HARLEY ST. LONDON

Johnson Health Tech
Company Limited
TR AR AR
MATRIX

ANJIAKANG
BIOTECHNOLOGY CO. LTD
R REREMTEARAF

=EEME

LifeaBeauty

il (
RAF
&R
'\@j
Cible Skin
T. +86 15626680888

LBBFESE

Lumenis Enhancing Life
Advancing Technology
MEAEFHLLT

4/F South Building Kerry
Center, 1 Guanghua Road,
Chaoyang, Beijing
JERERX RS
ZEROEE

T: 010 5737 6677
www.lumenis.com.cn

LUMENIS
BEA

LAMER

LAMER

Swissline
LiBFREERESHRAR
Room G-H, 7/F, 567 Weihai
Road, Shanghai
L8567 S ARt
HTEG-HE

T: 0216113 9176
www.swissline.net.com

swiss line

BY DERMALABR

Shanghai La Trinite Trading

Co., Ltd.
LiERARERERAR

1D, 1/F, 25 Xianfeng Street,

Minhang, Shanghai

LT RITREEEH255 141D

T: 021 52995697

www.advitam.com.cn/

3

AD VITAM

LEAEERRBERAT
{comfort zone]

conscious skin science
s
TR

nescens®

Swiss ant-aging science

EvIDENS

€ BEAUTE

LERESERERAR

TINT

—DELUXE—

W AR AR AT
REPACELL"
GERMANY

T: +86 13826076851
https://repacell-germany.com/

IHERBEFREARAR

KateSomerville
Bl

K

F

R5 (LB FRAR

#A
PURENESS

% (L) REHRAT

EVE LOM

Algotherm

Algotherm

Figle (LB ERRSE
FR2 5]

The Wellness Company

LiBENASERAR
J @ body
RUTCERESHR AR EEEE
. FEE -";"..
ITALIA "" I.—.\Il-
AURA-SOMA

EMNTEIERBYLRIGH
FRAE]

JinJin@an.
T: +86 1805536190

AREHRERBEESR
fRAA

ROS’S

ERREREOEUERAF

T. +86 13701997274

TahRERBEIEER
FR2AE]

-ll— gFllrLl

BREUSFEFFRARM®

WL EERETRMARAR

( Elife

. R REF EHERAT
WILD PEONY
EHES AN (L8 ARAT BB
Clearlight HEEAT AR EEER
S——— BRAT
AR ER AT , }
o
| } | BEAUTECH
B W E 7
izl (L5 ERRSE Rzt
RAT
THERALIGHT

The Wellness Company

e B Atk (i)
BRAA

HIGHS"

Unique Beauty Group Limited

uBGs

LRI AR AR
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Subscription Form

O REFZRITHENRIARZ:E/ Yes, | wish to subscribe to SpaChina Magazine Print Copy

1HE T 15 2 51)/Please tick your geographical area (prices include postage):

. — . o
—F6H8/1 year - 6 issues T 4E1280/2 years - 12 issues EakkS 10%
(] FE China:RMB600 / US$100 (] #E China:RMB1200/ U5$200
[] &% Hong Kong:RMB600 / US$100 / HKD700 [1 &# Hong Kong: RMB1,200 / US$200 / HKD1,400
[] Rest of Asia:RMB1,400 / US$200 [] Rest of Asia: RMB2,800 / US$400
[] Rest of the world:RMB2,800 / US$400 [J Rest of the world: RMB5,600 / US$800
* IWNIEEBEENEZEHR (RAR. #E. 555 REHKX)
& /Name T451/Sex [E 5/Nationality
4\ 7] 2&/Company Name ER{iL/Job Title
g/ Tel t£H /Fax HfB/Email Address

Ze &3 It /Delivery Address

W /City EZ/Country BB K 4% %5/Postal Code

¥ ¥ /Payment Methods

[ iCEK/Please invoice me/my company (bank transfer)

Name: /88 E XU EEFRAT BACK NUMBERS @Jﬁﬁ:ﬁ.

Bank: TH$R{T LB EIEIXIT

Acct no: 1001015909006918325 2021,2022,2023,2024

Bank Address: /5T 5 BE57635 1% SpaChina Back Numbers
Y < 2] 1) 2 2474

[ %=X {$/Alipay HEFRX10E

Name: £/ B EXUEEARAE BB X SpaChinaZk A E A 1S,
Acct no: wellbridge@sinomedia.net BRESTURAMERILELE

2 32 ED IR B R IE AT 3R 15
This subscription to the printed edition of SpaChina entitles you to:
- 12BIREHEEEHTFH

6-12 issues of SpaChina Magazine delivered to your doorstep every two months
*SpaChinafR R &EE R F

SpaChina Club membership card
-EFREBXIEENS AT BTN

Discounts offered by SpaChina partner shops in China

WNFE LA, BHEE L +86 215187 9633x8235 F4l: +86 137 9544 8718
For more information, please contact Summer Xia at +86 21 5187 9633x823 or

+86 137 9544 8718.Email: summer.xia@spachina.com

You can also purchase the magazine securely online at [ ] Iwantto buy

www.spachina.com/shopping.php
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i ARl R=T3 1
ARRIANAD+ BUEHMEKE

Lt SHOL

B 360"
COLLAGEN
B MIGHT
COMCENTRATE

360"

BOL LAGENE

ECHC E HTRE
LT

LONGEVITY,BOTTLED.
FLIX —HR
ALAR RIS SR

Skin biology Vsl reauliis ,‘ Swiss made
HE “RHERE” : ) I £ 1P Bk S R it
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