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CHEVAL BLANC

CHEVAL BLANC PARIS
A WORLD OF BEAUTY

AR H HH: b

Dior Spa Cheval Blanc Paris — in the heart of the capital, a world of

graciouswell-being awaits. Designed by the architect Peter Marino,
this oasis of 1,000 mz2 is a place where luxury, calm and pleasure reign
supreme. Rare marble, precious woods, handcrafted mosaics, metallic
patinas, precisely subdued light combine in soothing labyrinths of
intimacy... a world apart, where Cheval Blanc Paris guests, Parisians
and visitors can all find their own pace. For a tailor-made moment,
between abandoning one’s cares and fulfilling one’s potential,
rounding into top form or completely letting go. Here, a moment of

care-free relaxation brings forth genuine pleasure.
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SOURCES OF VITALITY

A place of freshness, relaxation, and why not,
a rendezvous beside the impressive 30-metre
swimming pool, bordered by spacious
relaxation beds, discretely sheltered from
view... There, the guests of Cheval Blanc Paris
are regularly invited, if they so wish, to a half-
hour of muscular rejuvenation. From there,
the options abound: the wellness area where
you can purify yourself with a sauna, hammam
and invigorating snow shower; the expansive
fitness room where you can attain your top
form thanks to state-of-the-art equipment
and avant-garde technology; and the training
room for sessions scheduled from morning to
night by four expert coaches. The possibilities
include Boxing, Pilates, Yoga, CrossFit as well
as Hip Hop, Afro, and Jazz dance... And, of
course, spacious changing rooms, designed
to give you the most privacy. Or, even more
discrete, try in-room training, offering the
possibility of reserving a bike and a weight

bench for a workout in your room.

HAVENS OF BEAUTY

The Dior Spa Cheval Blanc Paris is a living
dream, a sensory escape imbued with the
elegance of a top designer’s apartment. Six
singular suites, each with its own unique
experience: places to recompose with more
than forty original treatments and rituals for a
profound metamorphosis. These enchanting
rejuvenations are always well-conceived,
producing a glow of happiness that is all the
more lasting thanks to the boutique where
exclusive products - Dior professional
solutions, Cheval Blanc Paris perfumes - allow
you to prolong the exceptional experience
at home. Equally exclusive: the hairdressing
salon of the stylist Rossano Ferretti. Or
rather, the hairdressing boudoir, as the space
is so personal, reserved for each individual.
Everything is available, from the famous
invisible cut that has from the beginning made
his reputation, to his line of natural products
which complement an experience that has the
feel of a holistic journey.
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LVMH HM:
t.+33 14413 27 63
Anne-Laure Pandolfi:

a.pandolfi@lvmh.com

CHEVAL BLANC PARIS:
t.+33179351186
Nastasia Morin:

n.morin@chevalblanc.com

MAINLAND CHINA:

t.+86 13581848831

Amos Chen:
beijingmedia@heavensportfolio.com
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Hotel Dubai

AP FETH G
B3I i vl R[] 25

TFRR S JE P E R — D T AR E R BL T IR R B S Je e
F A 0 77 ORI T B o I D 1] 2 5 a0 2 0 K T 25 g ot LTS
JE P RS R 2N BT R R B S TG Ak b 2 X 35 B 4 e e A
R BTSN AT b 5 d e Ay 5 2 BRI o B35 v
HKINZK o

T AL T 5 e LAt PR RTE R I 8T8 T it A ot 7 D
BRI AL SRRSO o WHUATRETIR, AT 1570 B R, %8
Wz lm]s BIAT Kb FEE v DA 7R i KRR -

TERMFERED SR ME 5 (W) 57 b3 HAO B — A i V8 TCAS 1B 5 H T 2 Je
BB . WIS 160/ B RIS, HRE - B DL 5 A 2
e it B S Y TH K 2 A

Bl JE kY S e T B Eg JE i A i 75 AR s v B, IR E Sy T8

FeBRAPD IR . — AN TR KT 23 1], B BRI K
JrikhE. RSSTERMA ABE - FFFlae, BIRAAKIRBRS, RA
A o X BRI R A PEAL I B — MU R TS 5 T
JE8E ; LIBERTAMR S 141 B E G 3 9 WM 5 75 9% Z ; FLUIDITAYY
TRAITHG & (A HLRE o

MFRRE SIS R TRET, N ARSERIZ S 2R L2 A
W WAL RIS Pk o XA T HA S HIRE - Hirh g RIIESs
AITERFIRIE s % TeAbt 8 S ST 58 2 22 & X A = B K 21
JESRGRH

[l 2 & T4 RS v T R F e INCH: IR R R B RIBER @ — R
FRBEI AT S SR S RIS 2 i o K2 LRI JE B
FEARURER M T PR S Je il o BRARAE )5 PR sl AL
Mz, IESEERIRIN A



il B EEG P el K B IR (5 A 888 333
FELI : + 971 4 888 3888
fEH:+ 971 4 888 3777
HLFMIB 4 : dubai@armanihotels.com

4k : www.armanihotels.com
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8LEMENTS SPA, Garrya Yangcheng Lake

Garrya Yangcheng Lake, guides guests to explore Suzhou and immerse

themselves in the elegant charm of the south of the lower reaches of the
Yangtze River. There are 12 therapeutic onsens on the east side of the
hotel lobby, surrounded by warm waters, dispelling the cold and allowing
the body and mind to become completely relaxed and healed. Located on
the B1 floor, SLEMENTS SPA skillfully blends local nature with Chinese
elegance, creating eight treatment rooms. It skillfully utilizes natural ele-
ments to create an elegant environment. Here, guests can experience the
signature Restorative Detox and Sleep Essentials, and begin a journey of
body and mental well-being. The indoor heated swimming pool helps you

to relieve the fatigue from travel and embrace the joy of exercising. The

gym is open to guests 24 hours a day and is fully equipped with facilities to
bring vitality and health.

The Angsana Spa, Angsana Tengchong
Angsana Tengchong, surrounded by lush greenery, is situated at
the highest point of the hot spring town, with a picture of ethnic
flavors in full view. The Angsana Spa is a tranquil environment
habitat, created with total rejuvenation in mind. With over 17,000
square metres, the Spa features a three-storey Hot Spring Centre
with a lush Outdoor Hot Spring Area, and offers guests a range

of signature Spa treatments. Featuring 43 mineral-based outdoor

hot spring pools with different themes, guests are immersed in the
warm embrace of nature. Volcanic hot stone loungers gently soothe
sore muscles and promote total relaxation. Guests are infused with
a full dose of health and vitality in the hot spring waters, known for

their therapeutic qualities.

LZRFKGEIRERE  The Spa at

Kyv o Qingshuiyan Hot Spring Resort, Anxi
SETFIRERRZE, BKERREMR Located in Anxi County, Fujian, Qingshuiyan Hot Spring
AR — A FREFHAIRZREME, &  Resort is like a hidden natural oxygen bar, covering an area
#2005 m, BEARERIARKRIFEXIE of more than 200 acres, adjacent to the national 4A-level
K, MEAWERERHLITERLL tourist area, Qingshuiyan, and surrounded by rolling hills
MEFLCREINIE. XBEA405:ERZRE  and emerald green mountains. There are more than 40 hot
B, RUBZMBERNS T, RMBE - spring pools here, distributed in a stepped manner accord-
STAGEZNRERER, (€¥#M& ingto the mountains. The pools are filled with metasilicic
BHROER, EHEERFHMIN.  acid hot spring which is beneficial to the human body and
EERIRF4EIETE, RHE—FFI7K  promotes blood circulation, as well as having the effect of
TR S A HMIKITARS . J4FAIW  enhancing beauty. There are 4 treatment rooms in the hotel,
=Spa, TUKEHKFORMIBESM .  offering a range of spa facilities and services. Its unique
FEEESEREERX, EHESHA Mountain View Spa is a place where guests can find a place
TAADS; IEFERM, #RHIELS for their soul in the landscape. There is also a bird’s nest area
KB, B3IKzs, EFIETHES  providing a unique relaxation experience, and a mountain
FRTEPES, M—FTEE, T wild wave pool that brings excitement and fun. Guests can
BRRET, ZXEHIEME. also move to the stove-boiled tea, enjoying the quiet time.

/
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THE PURI, Nanjing Deji Plaza

In the bustling city center, the Nanjing Deji Plaza welcomes the
new THE PURL. Situated on the 29th floor, it not only offers a
panoramic view of Nanjing’s prosperity and tranquility, but also
a perfect interpretation of the ancient capital’s long history and
splendor. The Spa is a blend of classical Oriental and modern
elegance, melded into an elegant and quiet aesthetic space, lead-
ing guests into a journey of pure healing. The Spa starts from the
five senses of the eye, the ear, the nose, the body, and the mind,
and uses subtle techniques to awaken the inner nature of guests.
The classic Margy’s Collagen Firming Treatment uses Margy’s
products, which are used by the royal family of Monaco, to
rejuvenate skin’s firmness. Throughout the treatment, a soft
interplay of light and shadow, along with original sound and
aromatic molecules, brings total relaxation. Other treatments

include Singing Bowl Therapy, Ayurveda, and LavaShelles

Glacial Shells facial rejuvenation, etc.
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The FangHu Spa, Shanghai Jingan District

With the concept of coexistence between nature and harmony

PRAPE % Spa
IEHA, REBRIGIIAN SR T & H500F A RILSpafiiE . KITIAELA LT
R EIT, BERUERAT KRITEMGEE, EELEE. BFHNA

in mind, The FangHu Spa at PAC, Jingan opened its doors in
December with a Chinese healing journey that combines the
H. By BERELEAARAR, MEMBERENERBIMKRG. Z/E
ERFANME, HITAVNERMSAEL, BSENTZ. NBE.
T3¢, BUNEMG, B—AFEITEIRRSE, YRE#HE. BFEemA
ME-TIMEE 47 @ Spa, FAEZMRREY RS IEMH, EEWED
BE, REBMEEMEREN. HMPEDRE S+EE1E G EHerbal
#57. DhyanaR M F @ Spa. EEHFRE RN lomilomitREZE. &
B—RNEENEE, FTURFRINONTEHRESEE.

essential oils of aromatic plants, the aesthetics of the space, and

the cultural context. The Spa continues to respect nature in the
urban space, incorporating the Wu Xing and continuing the spirit
of traditional Chinese culture and innovation. It is worth mention-
ing that the characteristic therapy “Eastern clear bamboo” thermal
energy dredging, according to the Wu Xing of each guest’s destiny,
carefully selected exclusive essential oils. Then it uses the thermal
technology, which deeply awakens the body’s cells and improves

blood circulation. After a treatment, it is recommended to main-

Balance Spa, Chengdu

tain adequate rest and water intake to maximize the body’s recov- Chengdu Joy City recently welcomed the new 500-square-foot Balance Spa.

ery and detoxification. The entrance is designed in modern geometric shapes, while the interior

incorporates wooden elements and greenery to create a warm and fresh
atmosphere. The treatment rooms feature single and couple rooms, and

an exclusive make-up counter after treatments. The spa upholds organic
concepts, such as organic meals and recycling of empty bottles, to promote
organic healing. From aromatherapy, lighting, to small ornaments, each
place creates an immersive atmosphere with a sense of ritual. The featured
treatment, ME-TIME emotional healing Spa, utilizes a variety of essential
oils made from natural plant ingredients, combined with the sound of a
rainstick, for deep emotional relaxation and stress relief. Other treatments
include Chiang Mai Herbal thermal therapy, Dhyana singing bowl therapy,

and Hawaiian lomilomi massage, etc. The noteworthy Meditation Shakyo

Room leads guests to explore inner peace and wisdom.

SpaChina - 2025 | 11
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#1%JThe Surrey, A Corinthia Hotel{Fi)

The Surrey Spa

129 E ZR X A9 The Surrey, A Corinthia Hote3E JE 2 E B HEH 7 1R R
—#THYThe Surrey SpaZK¥r F/lr. HBEWEIFEE. —EEABE
E. RERE. HRRAINE. MEXBAAMPRITHES P OEHFR
#. TheSurrey Spa¥ FAE & M Sisley, HE—RIES T &
RRNAEY AL SRERI BRI ETE, FREBESisley
REM@EPE. HPNEYSENREZEMBE, XA Sisleyh
BHZERAR, BUERREPHREEL, ERKEEEENEN
ik, BEAMKE . BTRERRE, TR HTEEMIPAK
M, LRI .

L)L A 5 A1 L B R L AR /KT 7 ol
HRARTWAE, ABEXBROEXT, EESSHRME | The Surrey Spa, The Surrey,

NEBRBERAAS. £EF4EPEE. 1HPEER. KEX A Corinthia Hotel, New York

MEgsE. EX82, REMNTUEZ-RIFEKTPERA, The Surrey, A Corinthia Hotel on New York’s Upper East Side has
MEE R T EM LG ABoreh. Mepijet. TaksuMassageZ/#H | Jaunched a revitalized spa. The Surrey Spa features two treatment
RE. BIZE. SHRBESEFPE. flM, THUERKSN rooms, a steam room, a sauna, a salt tepidarium relaxation room and
MRS E, HREER LM Balinese Mepijeti B, ZIPERA | 4 fitness centre designed by AMP, and more. Partnering with French
JamusaraEZ5 L A H M HIE R, RIFRREFREMFE lifestyle brand Sisley, Spa offers rejuvenating treatments that blend the
B Ky ROERART MEEEMLulur X F MK, BEBAME | finest plant-based ingredients with cutting-edge science. Its menu fea-
WIRE, ELUKH. ZHAEE, BRBIBRSENAR, XU tures a selection of Sisley massages and facials. It includes the Phyto-

ALK, fExtin B AEER . Aromatic Supreme Anti-Aging Facial, which uses Sisley’s effective

massage techniques, combined with its anti-aging skincare serums, to
The Spa at Anantara Ubud revitalize the skin by making it more radiant and resilient. After treat-
Bali Resort, Bali Island ments, guests can visit the Sisley retail shop to purchase skincare prod-
Surrounded by tropical rainforests and bathed in nature’s sunshine, ucts to continue the skincare experience.

Anantara Ubud Bali Resort has had its grand opening. A total of
four treatment rooms, one treatment suite, relaxation lounge and
gym are available. Here, guests can enjoy a range of Indigenous
Bali Therapy ranging from traditional Balinese Boreh, Mepijet and
Taksu Massage, to body massages such as Lava Stone Massage,
Bamboo Massage and Body Wraps. Guests can experience the tra-
ditional Balinese Mepijet treatment in the jungle-facing spa room,
where the treatment utilizes locally made ginger oil provided by the
herbalists of Jamusara to seek a profound sense of well-being and
deep calm. The spa also introduces the Javanese royal Lulur beauty
ritual, which gently exfoliates guests’ bodies, beautifies the skin and

improves circulation through foot and body massages with a rice

flour, turmeric and ground sandalwood.

PIEPIM Pendry Natirariti Spa Pendry, Pendry Natirar, New Jersey

& E{Eﬁ*{l‘Spa Pendry Nestled on 500 acres in stunning Somerset County, New Jersey,
Pendry Natirar84 3% F R 259 FT P M= Pendry Natirar is a picturesque and idyllic hotels and resort. At
RERE, SH500%E, B—NWFME its heart, Spa Pendry is a two-floor wellness facility designed to
A9 F BB S R B AR AT . HAZ00 A9SpaPendry  immerse guests in the natural beauty of the surrounding land-
KT RID RN RRER RERGE, ST U scape, from dense forests to meandering rivers. It features 12
BT EEMNBRRR T NIRRT 5 light-filled treatment rooms, some of which include private ter-
BRI, RES OB SR . ER
AREAEFTENR2EFIEE, HFoEERL
AEBR, BEANSHNRIERERE. HF
BIFEEDNHEREE. BWERAE. SNE
. BEEZE. ThePendryiFBIRERMETEFH
S B, TSHPELA T ok E 4R th AR ment will continually alter each season based on what is season-
Ea | AR ET M A MU TR R AR ally harvested from the earth during each season for a unique
SR HITIEE, SR — T AR, 155 experience that transports guests on a journey through the won-

BB S TFNEE NS URESD. ders of changing seasons.

races overlooking the countryside. These include a Himalayan
salt room, eucalyptus steamrooms, cedarwood saunas, etc. The
Pendry signature massage offers customized full-body massage

incorporated bespoke aromas found in nature, this custom treat-

12 | SpaChina - 2025
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Awaken Your Five Senses with
Our Immersive and Leading-edge Sanctuary
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Fusing the five fundamental elements with advanced facilities, Tria seamlessly integrates
Wellness, Beauty, and Vitality to rejuvenate your body and mind through our ultimate
five-star spa journey.
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Embark your luxury journey now !
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Banyan Tree Spa, Dubai

The newly opened Banyan Tree Spa, Dubai, situated
on the tranquil shores of Bluewaters Island, is designed
to create a sanctuary for the senses that nourishes the
mind, body, and soul. Seven private ensuite treatment
rooms are lined along softly lit hallways, each with

its own ensuite and shower, and most with offering a
jacuzzi. The Spa draws inspiration from Dubai’s
natural desert landscape, with earthy tones and natural
textures, evoking the soft, undulating lines of sand
dunes. The Spa blends ancient Asian traditions with
holistic wellbeing practices, and its therapists focus

on the healing power of touch and the use of natural
herbs and spices to relieve guests’ stress. The Signature
Rainforest Experience takes guests on an immersive
multisensory journey through a series of hydrothermal

therapies. Other amenities include sauna rooms, vitality

EEEE. M. MBGEE.

pools, heated loungers and more.

1% &% Collegio alla QuerceiFi)i Aelia Spa

B F3 8 =HAE T 5= Collegio alla Querce B &, s=Auberge
Resorts CollectionZE B AT B EFRFH RN ERBEE. EX
B, RREUMUREHBTRFARENRGTFHLEMNBRE
£. AeliaSpaFDRBEMRAKTER, HFGHFE—ERAE
B ZPOERTERAFMESHXMMIMERIE™, XAMFE
FENEY, BUAHUXMRHTTHBEESTEraEmse. &
BFEFMNREEREEER. #EAEBEE, sSINERFRERN
BAENN—E. HthRELESHEENMZEIMRASE. — N
ALY E S O FI— DB A K B E= SN KD .

The Aelia Spa, Collegio alla Querce, Florence
The Collegio alla Querce, Florence, to be debuted in March, is

the first Auberge Resorts Collection to open in Italy. Guests can
enjoy natural views of Duomo di Firenze and the tranquil hills of
Tuscany. Aelia Spa will be home to private spa suites, including
one for couples. Rooted in Italy’s rich cultural and natural heritage,
the spa uses plants unique to the native Mediterranean botanicals,
combining local rituals with aromatic healing practices that reflect
the essence of Tuscany. Its featured treatments inspired by the
hotel’s organic gardens and olive groves to guide guests to their
most vibrant self. Other facilities include indoor and outdoor
relaxation spaces, a modern fitness centre and a large outdoor pool
shaded by trees.

#1ZJRemedy Place Soho7#/:{H SR ik

Remedy Place TE A A FF & 7 B = R 1t & 7 & 18 'K #B Remedy Place
Soho. ZMEKREMAEH7,400FFTHR, EARAEEINE, FTEHERE
AYIREE. RemedyPlace 57 &R 1T L% Z Bio Alchemy & 1EE Hll Y — 3K
B, HERIEEEKRBEL, FHEBBRERENTARY 8FFk,
SIMEELZANCAMFEXANBREARF. XELHZXNEHEN
BE, TTHEARET K. KFDAMEMNL R, XATHREAR, B
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Remedy Place Soho Wellness Club, New York
Social wellness pioneer, Remedy Place, has opened the doors to its

third wellness club in New York City, Remedy Place Soho. The 7,400
square foot club with a warm tone creates a welcoming environment.

A bespoke Remedy Place scent has been created with Bio Alchemy. The
fragrance fills the club and is diffused via installations of aged burnt cork,
merging art and wellness in a sensory experience. There are a variety of
experiences to suit the needs of different guests. An FDA-cleared red
light bed, which uses patented technology to support circulation, overall
relaxation. Ice Bath Studio guides 11 minutes breathwork followed by

6 minutes in 39 degree tubs for a deep-breathing, endorphin-fueled
experience. Al Bodywork uses deep compression on the back and glutes

to relieve stress and soothe sore muscles.

14 | SpaChina - 2025




B RIFR TR CE PR AR TP Asaya/Ky 7 b

TR /RAEE S B F Bl /R B Hr LB AVRE R R EBTRIEE, =2
E—EISHLHERLNEMEETEMRMNRE, EEMNYE
HIRBE T B B EBMIER 1. SEER, & H#1,5005F 73k

M AsayaZKi7T iy, BC&/N\ERORITHET=E. ZEEEE.
—EFERAE, MEEAMETIMNITILKD. 1ZKTHORE

SR ARFEARE, SERPIREZESRESOHTIES
T, ATRMEZNER, FHEREEETMNT Hibs

BHREEH, DULE S EREE. hh, RENETEE
ZHEZE. AufgussfUNIRE. Kik. MMHEARKSFFILE
HERNANEE.

Asaya Spa, The Rosewood

Schloss Fuschl, Austria

The Rosewood Schloss Fuschl, nestled beside Lake Fuschl at the
base of the Austrian Alps, is a reconstructed gem based on the
history of a 15th-century castle, where guests can experience
Europe’s rich culture up close and in person. Inside the hotel,

the 1,500-square-meter Asaya Spa features eight thoughtfully
designed treatment rooms, three saunas, a steam bath, and indoor
and outdoor infinity pools. It offers a wide range of personalized
wellness experiences designed to help guests progressively restore
harmony and balance between mind and body. In celebration

of winter, the sauna experience pays homage to local traditions

by incorporating local Sauna infusion Essential oils from the

area into sauna experiences. Additionally, guests can experience
winter sauna ice sphere infusions, Aufguss sessions, ice swimming,

personalized skin analysis, and workshops by local herbal experts.

FPiwWYLDIZA) s S5z s
BLOMBOKEZHNAHZER, X—CRFROSEEFNDHEE LN
L. fLFPrince’sDockMIWYLDRE EF TR ER=ME. Wi KRR
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FER1%. WYLDH MW ALEZE Z1FFJon MillerFlTom Berendsen 2t [F] £l
. ERESENIEREERERAARH T EE, B —PAAE
RS E5HPMNARRE. XBRE—NITBNIOANFTZRERE,
KA. BRI A B F 0B & HS B EINR KA
B, ZEREFEXREE L, NWERNE —ZMRICEIRENFIREL,
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WYLD public floating Sauna, Liverpool

The creative whimsy of a fantastic floating public sauna has now
become a reality in Liverpool. The WYLD sauna at Prince’s Dock
recently made its debut. With the city skyline and the tranquillity of the
dock, guests can feel the tranquil experience of nature combined with
city life. WYLD was founded by long-time friends and sauna enthu-
siasts Jon Miller and Tom Berendsen. It brings the traditional Nordic
sauna experience to modern urban living, creating a communal envi-
ronment that’s accessible to everyone. It features a 30-person Finnish
sauna, two ice baths, two cold waterfall showers and four heated out-
door showers equipped with salt rubs. The sauna is open seven days a
week and is ready to welcome guests from the first rays of the morning

sun to the quiet hours of the evening.

Damuw/KJ7 o)
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Damu Spa, The Mandrake, London

The Mandrake, London will launch its new Damu

£ 2 The Mandrake’# /&5 F 13 # # £ Spain January. The spa, designed by Tala Fustok

B Damu/K 7 0. Z KT FbH
TalaFustok Studioi®1t, REBMR2EER.
AHREMRBEMTEHRNZZER. 700
T3 KRBIIK T FILHETIE H T Wavess Wellness Pool
Kb, XR2—1TEEMN. ZRERELEN
ko, R K iR 5 £2 R (waterhaptic
technology), I REEKHNET RSHE
MIRENRISRIRZ, ZZ5RTENER.
HEENEFREEEIEEERNER
BT AMARMER, LWL HOHR

Studio, offers an intimate, serene experience for up
to 12 guests. The 700sqm facility launches with a
Wavess Wellness Pool. It is a circular, multi-sensory
immersion pool, using waterhaptic technology to
make the pool vibrate with sound at low frequencies,
which aims to let guests “float in music and sacred
vibrations” and offers a unique experience. The
zero-gravity flotation experience is accompanied by

enhanced soundscapes, chromotherapy and visuals,

achieving complete relaxation and nourishment for

5%, BT K, B0 RFEEAMY  the body and mind. Besides the pool, other facilities
MudRasul. PAR XK. BEAKX. HEyr=f include thermal and wet experience areas, treatment
TUAAZS (855 Z TR i - rooms and relaxation spaces.
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Hair Laboratory

Originating from the UK, Hair Laboratory is a professional scalp and
hair care brand developed by the Cambridge Bio-Science Laboratory.
Utilizing vegan formulas and new biological cutting-edge technology,
Hair Laboratory harnesses advanced research achievements in
trichology to create highly effective hair care products tailored to
address various scalp issues. The brand’s refined scalp care solutions
encompass oil rebalancing, sooth anti-dandruff, strengthening and
volumizing, etc. These solutions help balance the scalp, reduce oiliness,
and repair hair strands, leaving them fuller, and more vibrant. The
newly launched Pro-aging Scalp Series specifically solves issues such as
fine, fragile hair and wide, sparse partings. By nourishing hair follicles at
the root, it revitalizes the scalp and restores vitality, providing enhanced

hair volume.

BVLGARI LE GEMME SAHARE
BEFOEFRERE i
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BVLGARI LE GEMME SAHARE

Since 2014, the BVLGARI LE GEMME Collection has drawn
inspiration from the mythical Gems Road, with each fragrance in

the series being inspired by the rarest gems in nature and infusing
them into the jewelry aromas. The newly launched SAHARE has been
crafted by perfumer Yann Vasnier. This fragrance is inspired by the
aromatic petals, natural radiance, amber rocks, balsams, and resinous.
It blends the eternal sensual ambergris, enveloping a precious rose
within a luxurious and floral ambery fragrance. Fresh rose petals

emanate a leathery, sensuality warmth, adding a rich floral accord to

the fragrance, making it as radiant and dazzling as gems.
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Corpus Naturals

. EMARIRAL, HRBBHNESE
B, FER(NFE /759 WESEHB
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Corpus Naturalsi2 — MR EX N EE
T & R, B0 37 AR & X J.P. Mastey €l
N, BRSBTS EAAERIAL
Mgy, BIFAERMTRE, XAUTRE
BER. mARTRT —RINRRERIET
BEEFm. S—RESBERFE,
AR, BESHEK, HEEHIANE

FRITIEAZAETF . BIREFE (Third
g Rose/75g) BB . BAFIEM. ¥%F

Eco-friendly Deodorant Brand

Corpus Naturals

Corpus Naturals is an eco-friendly deodorant brand founded
by California-based skincare expert J.P. Mastey. Each
product is free from any harmful or artificial ingredients,
adhering to vegan and cruelty-free principles, and utilizes
renewable energy. The brand offers a range of natural vegan
#& antiperspirant and deodorant products. Each fragrance is
rich in levels, exquisite and refined, with a fashionable and
minimalist packaging design that is irresistible. The Rose
scent (Third Rose/75g) features a unique olfactory experience
composed of roses, Italian mandarin, violet, and cedar root.
The Green version (N° Green/75g) has a refreshing and

natural aroma with pleasant top, middle and base notes of

bergamot, pink lemon, orange blossom, and cardamom.
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Rezet Smart Mattress Topper

Rezet is an intelligent sleep companion designed to enhance your

life by transforming the quality of your rest. As the first Al-driven,
internet-optimized recovery system, it provides a different sleep
experience tailored to your personal health and recovery needs.
Equipped with advanced BCG sensor technology, it captures

nightly movements and critical signs. It also comes with a smart
temperature regulation system, and massage modes that promotes
blood circulation. By syncing with Rezet’s proprietary smart ring

and other third-party health devices, it offers a comprehensive view
of your wellness, from sleep patterns to daytime activities, ensuring
your recovery plan is always in sync with your life. Its portable design
ensures that you can enjoy familiar comfort, mitigating the first-night

effect wherever you travel.
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The Smart Oura Ring 4

The new Oura Ring 4 includes Smart Sensing technology that gives
more accurate health data. Enjoy up to 8 days of battery life on a
single charge without infrequent recharging. It uses lightweight and
durable titanium, fully round interior with recessed sensors, and
non-allergenic to sensitive skin, allowing users to wear it all day with-
out burden. With the automatic activity detection, users can track
their heart rate across more than 40 different activities, including pas-
times such as dancing and gardening. Oura has also launched its first
stress feature, Daytime Stress, to empower ring wearers to learn how
to better handle periods of physiological stress. Wearers can see how
the physiological impact of their daily activities affects their stress

levels and gain a better understanding of the impact of their habits

and behaviour.
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The Refrigerated Beauty Box

In order to keep skincare and beauty products in optimum
condition and to fully utilize their efficacy, Beautigloo has
launched the low energy Refrigerated Beauty Box, offering
an innovative way of preserving cosmetic products. This
mini cosmetic refrigerator originates from France and

uses eco-responsible. Equipped with a patented thermal
system, intelligent thermal regulation software and optimal
temperature, it guarantees efficiency while being totally silent,
which makes it suitable for placement in quiet environments
like bedrooms or bathrooms. Environmentally, 90% of the
beauty refrigerator products are recyclable and contain no
polluting refrigerants; in terms of appearance, it is compact
and beautiful, with a delicate closure on top and the hood
closes smoothly and automatically; in terms of the operating

interface, the temperature can be adjusted through the touch-

screen, with day mode and night mode.

/
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Executive Suite Bathroom, The Ritz-Carlton, Nanjing
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Wellness Hotels:
A Growing Trend

The rise of wellness hotels is reshaping the hospitality industry in profound ways, and properties are
reimagining their offerings to align with the needs of health-conscious travelers. By Fifi Kao

n recent years, the hospitality industry
has seen a significant shift in trave-
ler preferences, with wellness hotels
emerging as a leading trend. These
properties, designed to promote phys-
ical, mental, and emotional well-being, are cap-
turing the attention of both leisure and busi-
ness travelers. What sets wellness hotels apart
is their holistic approach to creating restorative
experiences, making them much more than
just a place to stay. This shift aligns with a
broader global movement toward self-care,
sustainable living, and mindfulness — a trend

poised to stay for the long haul.

What are wellness hotels and
resorts?

At their core, wellness hotels cater to health-
conscious tourism. They can be broadly cat-

egorized into two types:

Medical Wellness Hotels and Resorts:
These hotels provide comfortable accommoda-
tions and convenient access to medical services
for patients undergoing treatment and their
families. This type of hotel is not yet available
in China; currently, only supporting accom-
modation facilities set up by medical institu-
tions exist, which cannot be classified as true
medical wellness hotels.

Recreational Wellness Hotels and Resorts:
In addition to offering accommodations and fine
dining, these hotels focus on providing relaxa-
tion and rejuvenation opportunities for guests
through a variety of holistic spa treatments and
programs, as well as a wide range of other health
and wellness experiences and activities.

Recreational wellness hotels and resorts are
our focal point. These establishments not only
provide fitness facilities but also offer a variety

of wellness programs, including relaxation and

stress relief, anti-aging treatments, meditation
sessions, yoga activities, and even holistic treat-
ment, integrative therapies from alternative
medicine. Many high-end luxury hotels and
resorts incorporate abundant natural elements
into their architectural design, such as gardens,
natural lighting, and water features, creating a

serene and soothing atmosphere.

Why are wellness hotels and
resorts trending?
The COVID outbreak catalyzed a trend toward

wellness travel, reinforcing concerns about

health and safety during vacations. The data
for 2021 and 2022 show leisure travel outpac-
ing business travel, and of course because cor-
porate activity was low during the outbreak,
much business travel was limited. But there’s
no doubt that demand for travel focused on

personal wellness has spiked in the wake of the
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outbreak. Travelers are now looking for not
just relaxation, but meaningful and sustainable,
even extraordinary travel experiences that lead
to a life of purpose.

In response, many international hotel and
resort groups have begun to adapt to this
demand by integrating wellness elements. Many
brands are meeting the demand by upgrading
existing facilities rather than building entirely
new properties. In addition to spas, gyms, and
swimming pools, elements such as yoga medita-
tion spaces, and eco-friendly practices are grad-

ually becoming standard in many hotels.

Benefits of staying in a wellness
hotel and resort

For consumers, staying at wellness hotels
and resorts is not only a break in their daily
lives, but also an opportunity to transform
their personal lives and lifestyles. These hotels
and resorts are designed to pamper guests by
reducing stress, promoting relaxation and
restoring balance to the mind and body, and
even allowing guests to become somewhat
awakened to their true needs both physically
and mentally.

Connection to Nature: Many wellness
hotels and resorts utilize a wide range of
human and natural elements in their archi-
tecture and design to create a sense of Zen,
depth of tranquility and relaxation, such as koi

ponds, rooftop gardens and nature trails that

22 | SpaChina - 2025

Mi Xun.Spa, The Temple House

make guests feel as if they are in nature. The
design of music and lighting is also an impor-
tant aspect. Some wellness resorts have Watsu
pools and sound therapy rooms that make
full use of the space to generate the effects and
effects on the human body brought about by
the vibrating frequency of the water waves and
audio, making the experience unique.

Holistic Experiences: Guests can partici-
pate in a variety of complimentary or paid Tai
Chi, Yoga, Meditation, Reiki or Sound Healing
classes, even customized spa treatments to suit
their needs, as well as private fitness assess-
ments and a variety of fitness programs, along
with specialty food and beverage services, to
enjoy a full range of soothing experiences dur-
ing their stay to enhance their physical and
mental well-being.

Onsite Facilities and Activities: Facilities
and outdoor activities such as spas and water
facilities, infrared saunas, swimming pools, fit-
ness centers, and even ping pong rooms, out-
door tennis courts, and a variety of outdoor:
such as running trails, biking, hiking, or surfing
and paddle boarding close to the ocean, are suit-
able for both those who seek an active lifestyle as

well as those who want to relax and unwind.

The impact on the hospitality
industry
The rise of wellness hotels is reshaping the hos-

pitality industry in profound ways. Properties
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are reimagining their offerings to align with the
needs of health-conscious travelers. Here are
some ways the industry is evolving:

Mindful Design: In order to provide guests
with a better connection to nature, hotels have
added elements such as fountains, green spaces
and natural lighting to create an oasis-like and
soothing environment.

Sustainable Wellness Programs: Servic-
es are increasingly focused on farm-to-table
dining experiences and personalized wellness
programs, in addition to the existing spa and
various wellness activities, as well as the con-
struction of green hotels.

Digital Integration: Hotels are using tech-
nology to offer personalized wellness experi-
ences such as health trackers and virtual well-
ness programs. And by storing and analyzing
guests’ preferences for ongoing marketing and
service follow-up.

According to Mr. Emlyn Brown, Accor
Group’s Global Senior Vice President of Well-
being, wellness travelers spend 56% more than
traditional leisure guests. Furthermore, guests
who participate in wellness activities tend to
leave more satisfied, boosting positive reviews
and brand loyalty.

Mr. Emlyn highlights the characteristics of
the next-generation wellness traveler — dubbed
“HENRY” (High Earner Not Rich Yet). These
individuals, often urban dwellers, value sus-

tainability, health, and technology. They seek



self-improvement rather than mere escape,
focusing on activities that recharge and prevent
burnout, and have a positive attitude towards

socializing during the trip.

Macro wellness trends shaping the
industry

Several key trends are driving the growth of
wellness tourism:

Nutrition as Medicine: Guests are prioritizing
healthy, natural foods, with plant-based diets and
low-alcohol/non-alcohol options becoming hot
spots. In China, TCM has a strong theoretical and
practical background in medicine and food, and
the national government has made every effort
to promote TCM culture over the past few years.
As a result, in many Chinese wellness hotels and
resorts, they have begun to further integrate with
traditional Chinese medicine and tea culture,
which is reflected in a variety of food and bever-
age programs.

Fitness and Movement: Exercise is now
recognized as essential for mental well-being.
Hotels are offering a range of fitness options,
from traditional gyms to digital workout expe-
riences.

Mental Health: Practices like meditation,
mindfulness, and outdoor activities are gaining
prominence, addressing the growing awareness
of mental health’s importance.

Sustainability: Eco-friendly practices are
integral to wellness tourism. Hotels are adopt-
ing green energy solutions, reducing waste, and

emphasizing sustainable design.

Emerging innovations in wellness
tourism

The future of wellness tourism lies in innova-
tion and personalization. Some of the emerg-
ing trends include:

Biohacking: High-spending travelers are
exploring safe and reliable cutting-edge health
solutions, from non-invasive medical treatments
to advanced nutritional therapies, and they are
willing to try a wide variety of new therapies.

Tech-Driven Wellness: Smart health track-
ers and diagnostics enable hyper-personalized
wellness programs tailored to individual needs.

Recovery-Focused Services: Cryotherapy,
infrared saunas, hyperbaric chambers, radiof-
requency devices and other highly effective and

scientifically backed tools for efficient recovery

attract customers who want to “recover as fast

Floating Stair Case, The Sukhothai Shanghai

as an athlete”.

Mental Wellness: There is a big demand for
mental wellness programs, and wellness hotels
and resorts are beginning to design and build
programs to address this need. The most com-
mon approaches to mental wellness continue
to be stress relief and relaxation programs, as
well as mindfulness programs with spiritual
leaders and teachers.

Thermal and Hot Springs: There is a resur-
gence of traditional thermal and hot spring
therapies. Many hot spring hotels and resorts
are actively using their existing resources to
further attract visitors with these thermal bath-
ing wellness programs, for which guests are
most concerned about the public hygiene of
the spa facilities.

Wellness Socialization: Providing sociali-
zation possibilities to attract different com-
munity groups. For example, some exclusive

attributes clubs.

Building community through
wellness

A growing emphasis on social interaction is
reshaping wellness offerings. Group activities
such as yoga retreats and fitness classes, or cycling
clubs, foster a sense of community, particularly
among younger travelers. Hotels and resorts are
blending spa, fitness, and wellness experiences to

create some dynamic club models.

The future of wellness hotels and
resorts

As wellness tourism continues to grow, it is
clear that this trend is more than a fleeting fad.
Hotels and resorts must stay ahead by adopting
sustainable practices, integrating cutting-edge
technology, and catering to the evolving prefer-
ences of health-conscious travelers.

By doing so, they can elevate the guest expe-
rience and position themselves as leaders in a
rapidly expanding market. Wellness tourism
offers something for everyone — from serene
yoga retreats to high-tech spas — providing a
pathway to nourish the body, mind, and soul.

In a world where well-being is becoming a
priority, wellness hotels and resorts stand out
as sanctuaries of rejuvenation, connection, and
sustainable healthy luxury. Whether you’re a
seasoned traveler or embarking on your first
wellness journey, these properties are able to
create a transformative experience that goes far

beyond traditional hospitality.
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Culture Impact And

CREATIVITY

Interview with Mr. Alex Wang Shifeng,
General Manager of The Ritz-Carlton, Nanjing

r. Alex Wang Shifeng was
appointed as General Manager of
The Ritz-Carlton, Nanjing in May
2023, overseeing hotel operations and leading
the team in the pursuit of service excellence.
With over 15 years of experience with The Ritz-
Carlton brand, Mr. Wang has accumulated
extensive expertise in luxury hospitality
management. He joined The Ritz-Carlton,
Sanya Yalong Bay in 2008 as a Villa Butler and
was promoted to Director of Villas in 2012,
followed by his appointment as Director of
Rooms at The Ritz-Carlton, Chengdu. In 2015,
he became the Executive Assistant Manager,
Rooms, at The Ritz-Carlton, Beijing.
Throughout his career, Mr. Wang has
contributed to the pre-opening of nine luxury
Marriott hotels across cities such as Abu Dhabi,
Shanghai, Beijing, Hong Kong, and Xi’an. He
has also been recognized with accolades such as
“Professional Gold Butler” and “Child Friendly

Ambassador.”

Since the pre-opening phase of The Ritz-
Carlton, Nanjing, Mr. Wang has been deeply
involved, starting as the head of the Rooms
Division, progressing to Hotel Manager, and
ultimately becoming General Manager. He is
committed to upholding The Ritz-Carlton Gold
Standards, empowering his team, and inspiring
the next generation of Chinese hoteliers to
find passion in their work and lives. SpaChina

interviewed Mr. Alex Wang.

Regarding the growing trend of
health-focused development in the hotel
industry, what do you think are the key
factors driving this trend?

The hospitality industry is undergoing a
profound transformation, with health-oriented
development becoming a significant trend.
The rise of this trend is not accidental and is
influenced by many factors. There are changes
in market needs. With the improvement of

living standards and the popularization of health



concepts, consumers’ demand for health, safety,

and environmental protection is increasingly
strong, and they tend to prefer hotels that can
provide a healthy environment, green facilities,
and personalized services. There is also greater
policy support and guidance. The government
promotes the healthy development of the hotel
industry by formulating relevant policies,
providing tax incentives, and strengthening
industry regulation. Also the application
of intelligent technology. With the wide
application of artificial intelligence and big data,
the hotel industry will rely more on technology
to provide more personalized services. The
popularity of smart rooms, unmanned front
desks, and self-check-in technologies not
only enhances customer experience but also
improves operational efficiency. And finally
the popularization of green and eco-friendly
concepts. Environmental protection and
sustainability have become the global consensus.
The hotel industry will also pay more attention
to green buildings, energy saving and emission
reduction, waste recycling, and sustainable
supply chain management. Future hotels should
not only provide guests with a comfortable
accommodation environment but also take
responsibility for the earth, becoming a model

of green and sustainable development.

Do you think the health trend will reshape
the hotel industry, especially in the luxury
hotel sector? What challenges might hotels

face in adapting to this trend?
The health trend will undoubtedly reshape the
hotel industry, especially in the luxury hotel
sector. Luxury hotels have always aimed to
provide high-quality services and experiences,
and the integration of health concepts will
further enhance their competitiveness. For
example, by implementing measures such as
smart temperature control and reducing the
use of single-use plastics, luxury hotels not
only lower operational costs but also improve
their brand image, attracting more consumers
who prioritize environmental protection.
Additionally, by introducing mobile apps,
digital room keys, and contactless payment
technologies, luxury hotels enhance service
efficiency and security. Smart room controls
enabled by the Internet of Things allow guests
to easily adjust room temperature, lighting,
and other elements, improving living comfort.
Of course, hotels face some challenges while
adapting to this trend. For instance, sustainable
development and the use of high technology
require significant investment, and hotels need
to find a balance between cost and benefits.
Furthermore, hotels must also train their staff

to provide professional services.

How does The Ritz-Carlton, Nanjing
incorporate health-focused concepts to meet
the needs of health-conscious travelers?
What unique benefits can guests enjoy?

The Ritz-Carlton, Nanjing successfully

integrates the concept of health into guests’
accommodation experience by offering a
meticulously designed environment, diverse
healthy dining options, an advanced fitness
center, and an indoor heated pool for daily
exercise and relaxation. Additionally, it provides
a rich array of cultural activities that make it
an ideal choice for health-conscious travelers.
Guests can relax both physically and mentally,
enjoy delicious food while maintaining a healthy
lifestyle. They can also delve deep into Nanjing’s
history and culture, and even experience
traditional crafts firsthand, adding depth and

fun to their travel experience.

How do you drive service innovation to meet
the ever-changing needs of guests? Could
you share examples of innovative initiatives
introduced at The Ritz-Carlton, Nanjing?
The Ritz-Carlton, Nanjing, continuously
drives service innovation to meet the ever-
changing needs of its guests through a variety
of initiatives. These include introducing high-
end spa brands that blend with local cultural
elements, focusing on sustainable development,
offering unique cultural experiences, and paying
attention to the needs of families and children.
Specific examples include:

1. The hotel regularly hosts spa salons and
other events where guests can experience
special products and share skincare knowledge.
By integrating local cultural elements,

the hotel’s spa center has developed several
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innovative facial and wellness treatments, such
as the Lotus Purification Facial and the Yuhua
Stone Therapy. These treatments incorporate
natural elements and cultural characteristics
of the region, providing guests with a unique
relaxation experience.

2.The hotel offers a “Splendor of Jinling
Experience Tour,” which allows guests to
explore the historical origins of brocade at the
Jiangning Brocade Museum and participate
in hands-on brocade crafting activities. This
experience, combining local traditional
craftsmanship, enriches guests’ cultural lives and
promotes the heritage of traditional handicrafts.

3. The “Ritz Kids Wilderness Adventure
Night” activity is designed to provide families
with an opportunity to explore the historical,
cultural, and natural landscapes of the ancient
capital, Jinling, together with their children,
creating unforgettable memories.

4. With the rise of ESG (Environmental,
Social, and Governance) principles, the Ritz-
Carlton, Nanjing has incorporated sustainable
development into its corporate strategy. The
hotel commissioned the Tersus Technology
team to conduct energy consumption
surveys and research, and based on energy
conservation regulations and standards,
scientifically and reasonably assessed the
energy consumption of various processes. By
implementing comprehensive energy-saving
solutions, the hotel reduces over a thousand
tons of carbon dioxide emissions annually and

saves tens of thousands of yuan in energy costs.
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What distinguishes the Chinese hotel
industry in the global luxury market? What

unique operational considerations come
with managing a luxury hotel in China?
China boasts a long history and rich culture,
which provide abundant inspiration and
resources for the development of luxury hotels
in the country. This is precisely what sets us
apart from other markets.

Firstly, in terms of design, The Ritz-Carlton,
Nanjing is not merely a hotel but also an
art gallery that houses work by numerous
renowned Chinese and international artists.
The fusion of Western art displayed in public
areas and traditional Eastern art within guest
rooms showcases the clever blend of Eastern
aesthetics and Western classics, presenting
guests with an elegant and harmonious charm
of both ancient and modern worlds.

Our culinary team has crafted unique dining
experiences, including the Lavandula buffet
restaurant brimming with authentic Provencal
flair, the Emperor Cantonese Restaurant paying
tribute to classic Cantonese cuisine, and Pinning
Mansion telling the stories of the Jiangnan region.
These offerings allow guests to experience the
cultural charm of Nanjing and the Jiangnan
area through their taste buds. We also regularly
organize various cultural activities to better
showcase the local culture to our guests.

In China’s luxury hotels, guests have
a strong desire for local culture and high
expectations for service quality. Hotels need to

seamlessly integrate local culture into the guest

experience, providing a more personalized and
thoughtful service that immerses guests in the

destination’s cultural impact.

What challenges will luxury hotels face

in China in the future? How can these
challenges be effectively addressed? How

do government policies or market dynamics
impact hotel operations in China?

In the future, luxury hotels in China will
face challenges such as intensified market
competition, changing consumer demands, and
economic fluctuations. As more luxury hotel
brands enter the Chinese market, competition
will become even fiercer. Modern consumers
are also paying more attention to personalized
experiences and high-quality services. They
expect hotels to be not just places to stay but
spaces that offer unique experiences and cultural
atmospheres. The uncertainty of the global
economy may impact the high-end consumer
market, thereby affecting the performance of
luxury hotels. All these will be challenges we
face. To effectively address these challenges,
we need to attract customers by introducing
unique cultural elements and innovative service
methods; use advanced management tools and
technologies to improve operational efficiency
and reduce costs; continuously strengthen brand
image, establish a loyal customer base through
high-quality services and unique brand stories;
and adjust marketing and service strategies in
a timely manner according to market changes

to meet the needs of different customers. A



series of supportive policies introduced by the

government will help promote the development
of the tourism industry, thereby driving growth
in the hotel sector. For example, policies
encouraging the development of cultural
tourism can increase the hotel’s customer base.
Additionally, market demand, technological
advancements, and sustainable development are

all factors that cannot be ignored.

What are your strategies for motivating
and empowering your team, especially in
upholding the legendary service standards
of The Ritz-Carlton?

At The Ritz-Carlton, Credo is our compass,

and our Ladies and Gentlemen are the most
important resource in our guest service. I
adhere to a people-centric approach, respecting
and understanding the individuality and
values of each employee. In my leadership
philosophy, I place greater emphasis on
teamwork and innovative thinking, adjusting
management strategies according to the needs
and circumstances of the team to continuously
adapt to changing environments and
challenges. Of course, timely recognition and
rewards are also crucial, as they can stimulate
creativity and enthusiasm among employees.

In terms of motivation and empowerment,

« » -
empowerment” has always been a principle

I firmly uphold. Every guest who arrives at
the hotel is an independent individual with
unique needs. By empowering each lady and
gentleman, we enable them to confidently
approach guests, understand their needs, and

provide the most personalized service.

As a Marriott opening trainer and an
experienced hotelier, what advice would
you give to young professionals seeking

to successfully develop their careers in the
luxury hotel industry?

Firstly, one must have a passion for the hotel
industry and be enthusiastic about service.
Without passion, it is difficult to achieve
success. Secondly, continuously learning and
improving professional skills and knowledge,
as well as accumulating practical experience,
are indispensable parts of a career in hotel
management. Practical experience can be
gained through internships, part-time jobs, etc.,
understanding various aspects of hotel operations
and laying a foundation for future career
development. Additionally, when formulating
a career plan, it is necessary to balance short-
term and long-term goals. Short-term goals could
include improving a certain skill or completing
a specific project; long-term goals might involve
becoming a senior manager in the hotel industry
or starting your own hotel brand. By setting clear
short-term and long-term goals, you can direct

your career development.

What values or principles do you uphold in
balancing professional responsibilities and
personal health?

Balancing direct responsibilities and
personal health is an ongoing but non-
conflicting process. While pursuing career
achievements, it’s also important to focus on
physical and mental well-being and manage
work and rest time effectively. Personally, I
maintain a healthy diet and regularly engage
in physical exercises such as golf and soccer.
These activities not only help me recharge
physically but also enhance my work efficiency.
Additionally, constantly urging myself to learn
and progress by attending industry seminars
allows me to self-improve while gaining a
sense of accomplishment. Most importantly,
the support and understanding from family
members provide me with continuous
motivation, helping me balance my career and

personal life.
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Incorporating Health
Practices into Daily Life

Interview with Ms. Shirley Xu, Spa & Fitness Center Manager, The Retreat, The Sukhothai Shanghai

n the evolution of the spa and wellness

industry, there has been a significant shift

from a focus on physical relaxation to a
more comprehensive approach to health and
well-being,” says Shirley Xu, a seasoned expert
with over 20 years of experience in the spa
and wellness industry. “Years ago, spa services
primarily aimed to relieve muscle tension and
fatigue through physical massage. Now, with
a deeper understanding of wellness concepts,
consumers are seeking more profound health
experiences, placing greater emphasis on men-
tal and emotional well-being.”

Throughout her career, Shirley Xu has
held key roles in several renowned interna-
tional hotel management groups, including
Starwood, Park Hyatt, and AHNLUH. Her
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extensive industry experience has endowed
her with sharp insights, professional expertise,
and exceptional management wisdom. She has
deep knowledge and unique perspectives on
spa therapies, massage techniques, wellness
products, and cutting-edge health treatments,
along with long-term practice and understand-
ing of customer service.

SpaChina recently interviewed Shirley Xu,
Spa & Fitness Center Manager of The Retreat,
at The Sukhothai Shanghai.

How have people's perceptions of spa and
wellness changed over the years? What
trends have you observed in the industry as
aspa expert?

Modern consumers increasingly value

personalized and customized services. They
expect spa centers to provide comprehensive
healing solutions tailored to individual needs,
not only to improve physical conditions but
also to enhance their mental well-being. The
global outbreak of the pandemic accelerated
this trend, with people paying more attention
to boosting immunity and achieving holistic
health. As a result, the spa industry has begun
to integrate more wellness elements such as
nutritional counseling, mental health support,
and lifestyle coaching to cater to consumers’
pursuit of total well-being.

Consumers are also gravitating toward
services that enhance overall health and
spiritual healing. This trend reflects a more

profound understanding of health — not merely




the absence of illness but the inclusion of

physical and mental well-being. For example,
the growing popularity of holistic and natural
therapies highlights the importance of
harmony with nature and the use of natural
resources to promote health. These therapies
often include yoga, meditation, aromatherapy,
and the use of natural products, aiming to
reduce stress and improve quality of life.
Applying these trends in the spa industry
involves offering more personalized services,
integrating technology with traditional
therapies, and creating environments that
foster relaxation and rejuvenation of both body

and mind.

The Retreat at The Sukhothai Shanghai

has introduced several innovative health
therapies. Could you share with us the sig-
nature therapies "Sleep Well Therapy" and
"Immunity Boosting Therapy" and their
inspirations?

In first-tier cities like Beijing, Shanghali,
Guangzhou, and Shenzhen, competition is
fierce and young people sleep very little — often
less than seven hours on average. After the
pandemic, 38% of people reported sleep issues,
and there is a close link between sleep disorders
and lifestyle-related diseases. Poor sleep has
become a major issue for modern city dwell-
ers, and this problem has only worsened post-
pandemic. To address sleep health issues faced

by contemporary urbanites, we developed

the “Sleep Well Therapy.” This therapy uses a
series of specially designed treatments aimed
at improving sleep quality and, as a result,
enhancing overall life quality.

Additionally, as an extension of the “Sleep
Well Therapy,” “Immunity Boosting Therapy”
is specifically designed for those recovering from
the pandemic, focusing on improving sleep and
boosting immunity to reduce the risk of disease
recurrence. The inspiration for these therapies
comes from our understanding of modern
lifestyles and our pursuit of healthy and happy
living. Through these innovative treatments,
The Retreat not only offers physical relaxation

but, more importantly, mental healing.

What are the most important factors in cre-
ating a spa that provides excellent service
and ensures a smooth guest experience?
Creating an outstanding spa requires con-
sideration from multiple dimensions. First, a
clear health philosophy is essential, as it guides
a deep understanding of health and healing.
From the very beginning of The Retreat’s
planning, we made health and healing the core
of our concept. Quality is key — this includes
providing high-quality products and services,
as well as ongoing staff training and service
quality monitoring. Since opening, we have
consistently focused on quality. Innovation is
also indispensable, as spa centers must con-
tinuously introduce new therapies and tech-

nologies to stay competitive. The Retreat was

a pioneer in introducing “Sound Therapy”
in 2018. Other offerings include detox treat-
ments, Himalayan salt therapy, singing bowl
massages, Sleep Well Therapy, Immunity
Boosting Therapy, and rehabilitation thera-
pies, all of which have earned recognition for
The Retreat’s brand, increasing guest loyal-
ty and conversion rates. Our goal is to help
guests bring health back home. Furthermore,
attention to guest experience is crucial, includ-
ing personalized services, feedback collection
and processing, and creating a comfortable
environment. Lastly, we must truly under-

stand and meet guests’ health needs.

Could you share the creation process of
"Shirley Has A Booster" essential oils, and
how you integrated market demand with
your understanding of wellness in these
products?
The creation process of “Shirley Has A
Booster” essential oils is a typical example
of combining market demand with wellness
concepts. When searching for suitable
essential oils for the “Immunity Boosting
Therapy” treatment, I found that existing
products on the market did not fully meet
the preferences of domestic guests. There is a
difference between domestic and international
preferences for scents — domestic guests tend to
favor refreshing, mild fragrances. The longevity
of the fragrance depends on the essential oil
proportions. Since I couldn’t find a satisfactory
product, I decided to develop one myself.
Thus, this essential oil was created with
an emphasis on the refreshing texture and
mild scent preferred by Chinese consumers
while focusing on boosting immunity.
During the development process, I adjusted
the proportions and ingredients of the oils
several times to ensure that the product not
only provided a pleasant sensory experience

but also had immunity-boosting effects. This
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meticulous attention to detail and unwavering

pursuit of quality resulted in the exclusive

“Shirley Has A Booster” essential oil.

How should modern people integrate health
practices into their daily lives in today’s
fast-paced world?

I have always believed that a healthy lifestyle is
a daily practice, not just an occasional indul-
gence. Modern consumers are more focused on
prevention and proactive health management,
seeking a comprehensive healthy lifestyle that
includes healthy eating, regular exercise, stress
management, and quality sleep.

This trend is driving spas to offer more
diverse and personalized services, such as
health consultations, customized treatments,
and lifestyle guidance. Additionally, the
increasing focus on mental health has encour-
aged spas to incorporate more services focused
on emotional management and stress relief,
such as meditation and mindfulness practices.
The shift in consumer attitudes toward health
demands that the spa industry continues to
innovate to meet their aspirations for a com-
prehensive healthy lifestyle.

We regularly organize health open days,
inviting our loyal and potential guests to learn,
experience, and interact with our wellness phi-
losophy. In 2024, we will implement nine of
the twelve global healing methods, provid-
ing guided therapies during spa treatments,
allowing guests to learn health concepts at The
Retreat and continue these practices at home

for stress relief.
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Looking ahead, what do you think are the
greatest opportunities for creativity and
innovation in the spa and wellness indus-
try? How can we adapt to the unique needs
and preferences of different markets while
maintaining high standards of service and
innovation?

First, the integration of technology and health
services: The application of new technologies is
revolutionizing the spa and wellness industry.
For example, one recent trend is the use of full-
spectrum infrared and red light therapy, which
is widely used in rehabilitation centers abroad.
We were the first in China to introduce full-
spectrum infrared and red light spa therapy.
Our “Immunity Boosting Therapy” uses the
powerful Clearlight infrared sauna to improve
sleep, stimulate lymphatic detoxification,
and enhance collagen production in the
skin. This unique combination of therapies —
including full-spectrum red light, salt therapy,
aromatherapy, sound therapy, and color therapy
— improves overall immunity, respiratory health,
balances the nervous system, and promotes
mental and physical well-being.

Secondly, diversification and personalization
of services: As consumer demand diversifies,
the spa market will increasingly focus on
offering a variety of personalized services.
Specialized treatments for different skin
types and issues, as well as dedicated sports
rehabilitation services, will continue to emerge.
Personalized and customized spa services will
better attract consumers.

Furthermore, green and sustainable devel-

opment: There is growing global emphasis on
environmental protection and sustainability,
and the spa industry will move toward greener
practices. Eco-friendly, organic, and sustain-
able products and services are becoming more
popular with consumers.

Lastly, cross-industry collaboration: The
Retreat has been practicing and exploring deep
integrations and cross-industry collaborations
with various brands, developing cutting-edge
new projects, products, and innovative expe-
riences to provide guests with extraordinary

encounters.

What challenges do you think the spa indus-
try is facing today, especially in the context
of global changes in health and tourism?
With the rapid growth of the health industry,
one of the greatest challenges we face is find-
ing a large number of professionals to better
serve our guests. There is a significant short-
age of qualified personnel. We need profes-
sionals with industry backgrounds who can
speak English, possess an international per-
spective, and have excellent communication
skills with clients.

Additionally, under current market demand,
how many new projects can we develop each
year to meet consumer needs? Who are the
target audiences for these new projects, and
what is the pricing strategy? Consumers’
habits are changing, with both younger Gen Z
consumers and wealthier retirees contributing
to shifting market dynamics, which is something

we must carefully consider.
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Christian Kronast

Luxury and
Cultural Immersion

Interview with Mr. Christian Kronast, General Manager of The Temple House

he Temple House, a member of The

House Collective, with its current

General Manager, Mr. Christian Kro-
nast, is marking a vibrant new chapter in its
journey. Nestled in the bustling Taikoo Li area
of Chengdu and adjacent to the historic Daci
Temple, The Temple House blends Cheng-
du’s rich cultural heritage with modern luxury.
Known for its MICHELIN-Starred restaurant
Mi Xun Teahouse, award-winning Mi Xun spa,
and innovative design, it stands as a beacon of
hospitality in Southwest China.

With over two decades of global experience
in hospitality, Christian brings an impressive
resume, including leadership roles with Inter-
Continental Hotels Group and pre-opening two
Crowne Plaza Hotels in Oman and Indonesia.
His passion for wellness, sustainable practices,
and cultural exploration perfectly aligns with
The Temple House’s ethos of delivering authen-
tic and memorable guest experiences.

SpaChina had the privilege to speak with
Christian about his journey, vision for The
Temple House, and how he plans to harmonize
Chengdu’s traditions with the evolving expec-

tations of modern luxury travelers.
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What attracted you to the GM role of The
Temple House, and what you are most excit-
ed about in working here? With over two
decades of experience in hospitality, how
are you integrating your past experiences
into your role at The Temple House?

The Temple House is inspired by its contempo-
rary design and respect for Chengdu’s rich cul-
tural traditions, which has always fascinated me.

I am thrilled to have the opportunity to lead
such an iconic hotel renowned for its unique
blend of traditional Chinese architecture and
modern design. I am most excited about immers-
ing myself in the vibrant culture of Chengdu and
working with a talented team to continue deliver-
ing exceptional guest experiences that reflect the
essence of this extraordinary city.

My extensive background in luxury hospi-
tality has taught me the importance of person-
alised service and creating memorable experi-
ences for guests. At The Temple House, I plan
to draw upon these experiences to enhance our
service further, ensuring every guest feels val-
ued and cared for. My previous roles have also
instilled a deep respect for local culture, which

I intend to uphold by continuing to integrate

Chengdu’s elements into our offerings, creat-

ing a truly immersive experience for our guests.

Chengdu is famous for its rich culture and
vibrant modern scene, and The Temple
House is known for its blend of cultural
heritage and modern luxury. How do you
incorporate these elements into the guest
experience?

The Temple House celebrates Chengdu’s culture
and strives to reflect this in every aspect of
the guest experience. From the meticulously
restored heritage buildings to our contemporary
art collection, each element is thoughtfully
curated to showcase the city’s rich history
alongside its dynamic modernity. We offer
guests an authentic connection to Chengdu
through tailored experiences, ensuring they
experience both luxurious stay and deeply

rooted in the local culture.

With your background in Food & Beverage
operations and experience with MICHELIN-
starred establishments, how is your exper-
tise influencing the culinary offerings at The
Temple House?



Food and beverage are integral to the guest

experience. At The Temple House, we are
committed to offering innovative dining
experiences that reflect Chengdu’s culinary
heritage. Drawing on my previous experience,
I work closely with our culinary team to
elevate our dining experience. For example,
we will continue to promote a sustainable
dining experience at Mi Xun Teahouse while
offering guests in Chengdu a taste of Italian
cuisine at Tivano. This approach provides
local and international guests diverse and
vibrant dining options for an unforgettable

culinary journey.

The Temple House boasts an award-winning
spa, Mi Xun Spa. As someone passionate
about wellness and sustainability, how do
you plan to promote healthy living, sustain-
able practices, and your SPA treatments and
other wellness activities?

At Mi Xun, we are dedicated to a holistic
approach to wellness that incorporates
sustainability in every aspect. We prioritise
natural, locally sourced products wherever
possible, such as our use of bamboo in the
signature bamboo massage — a traditional therapy
that reflects both local culture and sustainable
practices. Additionally, our Mi Xun Teahouse
presents the “Farm-to-Table” MICHELIN
Tasting Menu featuring locally sourced
ingredients, promoting sustainable catering
through both wellness and dining experiences.
We will continue exploring partnerships with

local farms to further embed sustainability in

our offerings, ensuring a positive impact on our

community and environment.

Health and wellness trends are constantly
evolving globally. How do you ensure that
The Temple House stays ahead of these
trends? How do you plan to innovate and
enhance existing spa and wellness facilities
to meet modern guest expectations?

We continuously monitor emerging trends and
guest preferences, allowing us to introduce the
most appropriate treatments. Innovation is
key, and offering customised treatments based
on guests’ needs is a winning formula. We will
meet our guests’ changing needs by updating
our products and techniques from time to
time, such as offering personalised face and
body treatments, tailoring exclusive treatments

to each guest’s different skin conditions.

The Temple House is part of The House Col-
lective, known for its unique luxury experi-
ences. How do you plan to maintain and
enhance its distinctiveness?

The “Houses Not Hotels” approach is what
makes The House Collective so distinctive. At
The House Collective, we celebrate the individ-
uality of the cities, our guests, and our team.
Every aspect of the experience, from design to
service, is focused on creating a sense of place and
connection. At The Temple House, our heritage
architecture pays tribute to Chengdu’s history,
while the modern artworks and contemporary
design celebrate the city’s forward-thinking cul-

ture. Moving forward, we will continue cultivat-

ing creative collaborations with local artists and
designers, and curating cultural programmes that

reflect Chengdu’s dynamic personality.

Having lived in eight different countries,
how has this diversity of cultural experi-
ences shaped your approach to hospitality
and guest relations?

Living in various countries has given me a pro-
found appreciation for cultural diversity and
the importance of understanding and respecting
different customs and traditions. True luxury
lies in personalisation, and I strive to create an
environment where guests feel at home, regard-
less of where they come from. I value empathy
and open-mindedness, which are essential in
building genuine connections with guests and

creating memorable experiences.

As someone who loves travel and adven-
ture, how do your personal interests influ-
ence your vision for The Temple House? How
do you see travel trends changing globally
in the next five years?

For me, travel is about discovery experiences,
and I believe a hotel should be the gateway to
these experiences. At The Temple House, we
create opportunities for our guests to explore
Chengdu in ways that go beyond the ordi-
nary — whether through curated tours of the
city’s modern art scene, or bespoke experiences
that immerse guests in local culture. As for
global travel trends, I foresee a continued shift
towards experiential travel, where guests seek

authentic and immersive experiences.
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Hospitality with
Warmth and Care

Interview with Mr. Francis Kuah, Acting General Manager of The Ritz-Carlton, Xi'an

r. Francis Kuah, a native of

Singapore, brings extensive
experience in the luxury
hospitality industry. As a seasoned hotelier,
he has amassed 24 years of expertise in service
operations at international hotel and resort
brands across Singapore, the UAE, and China.
He has held key positions with Mandarin
Oriental, Fairmont, Shangri-La, and Hilton,
successfully contributing to the opening of six
hotels. Notably, he served in prominent roles at
the iconic Fairmont Peace Hotel in Shanghai.
In 2022, Mr. Kuah joined The Ritz-Carlton,
Xi’an, as Hotel Manager and currently serves as
the Acting General Manager.

An avid outdoor sports enthusiast, Mr.
Kuah enjoys hiking as his favorite weekend
activity. Every morning, he starts his day with
a refreshing jog, showcasing his dedication to
a healthy lifestyle. SpaChina interviewed Mr.

Kuah to discuss luxury hotel trends in wellness.

How do you view the impact of wellness
trends on the future development of luxury
hotels globally and in China?

Nowadays hotels are offering more choices
of healthy products and consumers are

increasingly conscious on the nutritious level
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of their diet. Global luxury hotels are starting
to offer more organic, low sugar, low salt,
gluten free and other specialty dietary options.
For example, our hotel has been promoting
collaboration with local organic farms to
ensure the provision of fresh and pollution-free
ingredients. This not only meets our guests’
demand for healthy eating, but also enhances
the hotel’s brand image and competitiveness.

Luxury hotels are constantly increasing
their investment in fitness and leisure facilities.
In addition to the regular gym set up, which
provides various professional fitness equipment
and personal coaching services, hotel is also
actively providing guests with various fitness
brand collaborations, yoga, bowl chanting and
other activities to experience, as well as outdoor
sports experiences.

It must be mentioned that the mental
and physical health of our hotel ladies and
gentlemen are equally important. We have
started to pay more attention to the health
status of our employees and provide regular
health check, fitness classes, psychological
counseling, and other benefits. This not only
helps improve theirs’ work efficiency and
satisfaction, but also provides our guests with

a better service experience.

What specific demands related to wellness
services and experiences have you observed
in the Xi’‘an market?
From the perspective of hotel operation and
development, I believe that the Xi’an market can
be provided with more health-related services
and experiences, or in another words, our hotel
can offer the following aspects to our guests:
Firstly, it is necessary to provide more
choices of healthy products, such as fresh and
organic ingredients with learning the cooking
process. Secondly, there is diverse fitness
experience and professional exercise guidance,
and yoga that emphasizes physical and mental
balance. Finally, it is important to focus on
marketing campaigns. With so many products,
there must be more comprehensive publicity
and promotion to gain more awareness in the

market and attract everyone’s attention.

During your career in luxury hospitality,
how have guest preferences for their stay
experiences changed?

Guests are no longer satisfied with standard
room decoration, but tend to prefer a tailor-
made setup, customized to meet and exceed
their expectations, according to their own
preferences and needs. Brand collaborated or
themed rooms are also popular.

They hope that a hotel can do personalized
itinerary planning for them, including booking
local niche activities, recommending tourist
attractions that meet their personal interests,
arranging private tours, etc., to obtain an
unique travel experience.

Hotels can provide convenient digital
service platforms as well, such as mobile
applications or online platforms, through
which hotel information can be easily queried,
restaurant and spa services can be booked, bills
can be viewed, improving the convenience and
efficiency of the guest experience.

We are paying more attention to the
integration of the hotel and local culture, hoping
to feel the rich local cultural characteristics in
the hotel’s architectural style, decoration design,
catering services, event arrangements, etc., and

deeply experience the local customs and traditions.



There are higher requirements for the
artistic atmosphere in the hotel, and people
also enjoy the displays of various art works
such as paintings, sculptures, photography, or
organizing art exhibitions, concerts, cultural

lectures, and other artistic activities in the hotel.

You have worked in Singapore, the UAE,
and China. What differences do you see in
how these regions integrate wellness con-
cepts into luxury hotels?
Due to the influence of its geographical
environment, luxury hotels in Singapore
are often adjacent to natural landscapes or
intentionally create natural gardens and other
landscapes within the hotel, providing guests
with a peaceful space away from the hustle and
bustle of the city, allowing them to naturally
relax and unwind. Singapore also attaches great
importance to healthy eating and daily exercise.
Hotels regularly change their menus and provide
professional fitness equipment for guests to use.
Luxury hotels in the United Arab Emirates
tend to focus on creating high-end and
luxurious wellness facilities, such as personalized
services, private concierge services, personal
butlers, and on-site private kitchens. Due to its
international nature, luxury hotels place greater
emphasis on providing guests with diverse
cultural experiences, including local travel

experiences, dining, and sightseeing shopping.

How does the Spa service at The Ritz-Carlton,
Xi’an reflect a combination of modern and
traditional Chinese health philosophies?

By combining modern technology with
traditional methods, we actively promote product
innovation. Traditional Chinese Medicine
(TCM) health preservation is increasingly
sought after by people, and the lifestyle, dietary
habits, and daily routines of modern urbanites
are also promoting the younger and more

urbanized development of TCM. Ancient fitness

techniques and Eight Section Brocade are also
popular among young people. For example,
our spa has specially launched treatments that
combine Chinese health massage techniques, as
well as innovative thermal therapy that combines
chanting bowl therapy, which have been well

received and praised by customers.

Are there other types of wellness activities
that integrate the concept of wellness into
guest experiences to meet the needs of both
local and international guests?
We regularly provide guests with fitness, bowl
chanting, or healthy cooking courses, and also
recommend local organic farm visits in Xi’an to
our guests. For parent-child families, we offer
kids swimming classes, parent-child yoga, etc.

I love outdoor sports, especially hiking. I
often recommend hiking routes to interested
guests, especially guests who love outdoor sports

and exploration. It’s a very personal sharing.

How can wellness concepts be incorporated
into dining services?

Very importantly, the selection of ingredients.
In addition to the partnership with local organic
farms, we also plant potted vegetables in the
hotel restaurant, shortening the distance from
the previous “farm to table” and achieving
“freshly picked and made” in a way which is
completely visible to guests. The restaurant’s
dishes will also be updated according to the
season, and the seasonal limited menu mainly
features selective ingredients.

Our lobby lounge has launched a Chinese
tea selection according to the needs of our
guests, catering to business guests who love
Chinese tea. We have specifically handpicked
a local-sourced pomegranate tea for our guests
upon check-in. Drinking it in summer is sweet
and sour to relieve heat, while in winter it
warms and nourishes the body and mind.

X{i’an is also known as the City of Gastronomy,

and our hotel provides snacks with local charac-

teristics. For example, Shaanxi Pao Mo (Pita bread
soaked in mutton soup), a favorite food of Xi’an

people, very suitable for eating in winter.

What is your vision for the future of luxury
hotels in the wellness domain, particularly
at The Ritz-Carlton, Xi’an?

This is a very good trend and I personally think
it will inevitably be the definite direction for
the future development of luxury hotels. The
pursuit of luxury hotels is no longer just about
providing guests with a comfortable place to
stay. The Ritz Carlton, Xi’an has always wanted
to truly become a home away from home
for guests in Xi’an, providing them with the

warmth and care of returning home.

How do you view the younger generation of
guests? What unique requirements do they
have for their hotel stays?

Based on my observation, I believe that the
new generation or as we call them “Gen Z”,
is more interested in pursuing personalized
experiences. They are very interested in hotels’
unique themed rooms, brand collaborations,
and even hotels’ unique design and art
collections. Simultaneously emphasizing social
interaction, our lobby lounge and Flair bar
are popular places among young people. At
the same time, influenced by social media,
they love taking photos and sharing them
on social media platforms. Therefore, the
appearance and display of hotel products is
also very important. For example, the pink
furry Christmas tree in our lobby lounge this
year is very popular among young girls. But
we found that the lighting in the lobby lounge
was not bright enough, so I specially placed fill
lights in the lobby lounge and turn them on
when they take photos, so that they can take
satisfactory pictures. Posting them on social

media is also a great promotion for us.
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Big changes are

coming to the world of spa
and wellness,

TLEE Spas + Wellness

has some insights

into the future of wellness
in 2025
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ajor changes are taking place in

how people experience and inte-

grate wellness into their lifestyles
and travel plans, and this is not only being seen
in China — it is a global trend that it changing
the very nature of our industry.

“The traditional spa business model is
evolving, and the demand for adaptable envi-
ronments that both optimize technology inno-
vations and human connection is transforming
how we think about spa and wellness settings,”
says Tracy Lee, founder and president of TLEE
Spas + Wellness.

TLEE Spas + Wellness is a leading American
spa development firm with a design forward,
hospitality-driven approach and a new report

from the company unveils key insights on major

'CREATING

A New Wellness Industry

trends shaping luxury wellness design in 2025.
These trends highlight three main focuses:
the shift from treatment rooms to communal
spaces; the rise of high-tech, customizable
modalities; and the growing emphasis on

holistic and immersive healing journeys.

A focus shift from treatment
rooms to communal
environments

Commercial spas are shifting focus from the
prevailing model of private treatment experi-
ences to communal healing spaces that accom-
modate diverse user groups and experiences
such as social events, team building activities
and multigenerational travel.

To engineer a social wellness journey,



Willowbrook Spa

planning and design should embrace multi-use
spaces that seamlessly adapt to the expanding
boundaries of spa and wellness. Evolving beyond
the traditional 9-to-7 business model, wellness is
no longer limited to standard operating hours.
Instead, spas are becoming venues for parties,
special events and corporate offsites.
Establishing a social environment with
multi-faceted offerings also creates the ideal
foundation for membership programs, which
not only foster community building but
also create additional high margin revenue
streams for operators. People are craving places
where they can connect with like-minded
people and practices which has given rise to a
proliferation of wellness clubs with a distinctly

social dimension. For example, the Spa at The

South Seas Island Resort on Captiva Island
will include two group fitness studios, geared
to mindful movement modalities and high-
intensity interval training (HIIT) that connect
to an outdoor terrace that will shift gears for
social events and communal activations.

The Grand Wailea on Maui harnesses this
trend with its first “wellness wedding,” featuring
Rachael McCrory, Hilton’s Regional Director of
Spa and Wellness, North America. The wedding
took place in different venues within Kilolani
Spa, TLEE’s latest launch. It heralds a trend
that will likely gain momentum, as couples seek
out alternative wedding venues that highlight
mindfulness and human connection.

At Spa Botdnico at Dorado Beach, A Ritz-
Carlton Reserve, private groups can take over
the entire spa after hours for wellness-focused
gatherings, romantic experiences and social
celebrations.

This evolution extends into the luxury resi-
dential realm, as affluent homeowners increas-
ingly request private wellness environments
that rival leading-edge commercial settings.
Their size and scale have expanded beyond
a steam shower and/or dedicated treatment
room into full-scale lifestyle retreats.

Multi-generational travel is also a rising
trend in the wellness industry, driven by the
increasing desire for immersive and meaningful
wellness experiences that extended family and
friends can enjoy together. This societal shift
provides the opportunity to “de-silo” wellness
by making it more accessible and inclusive to
the guest proposition, creating spaces guests can
enjoy with their children and grandchildren,
while still preserving quiet, reflective spaces. As
Tracy Lee puts it, “I always encourage clients
to loosen up their age restrictions. I have a 15

and 17-year-old, and I want to bring them

along to experience wellness —not necessarily for

expensive treatments, but to work out, do yoga
with them, and expose them to all the beautiful

things wellness has to offer.”

Integrating personalized
technology into the spa setting
The integration of technology has revolution-
ized the traditional spa experience, and 2025
will usher in further advances which feature
innovative solutions that enhance self-care
while amplifying traditional healing practices.
Clients are increasingly embracing tech-
nology-based bio harmonization modalities
that cater to a wide range of needs, allowing
guests to construct their own experience that
is attuned to their individual specificity. This
trend dovetails with the growing scarcity of
skilled therapists, especially within the North
American market. According to the World Eco-
nomic Forum’s Future of Jobs 2023 Report, the
wellness and personal services sector ranks in
the top five industries requiring significant
workforce reskilling and upskilling. Specifi-
cally, 42 percent of companies surveyed indi-
cated a skills gap as a critical barrier to business
transformation in wellness-related fields.
Technology solutions also respond to the
growing consumer demand to optimize their
mental and physical performance, alleviate
stress, speed recovery from training and active
pursuits, and reboot the mind/body connection.
“Technology-driven innovations like AT mas-
sage chairs and infrared light therapy meet the
needs of a diverse audience who seek proven
and proactive strategies to maximize their health
and well-being” explains Michael Lahm, vice
president and COO of TLEE Spas + Wellness.
“For instance, devices like the AMMORTAL
chamber, which combines red light therapy,
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molecular hydrogen, PEMF, and sound therapy,
deliver customizable treatments that target spe-
cific goals. Typically quicker and easier to access
than therapist-driven treatments, these offerings
also appeal to an audience that want wellness
solutions on their own terms, with or without
the human element.”

Spas are increasingly adopting these tech-
nologies not only to meet consumer demand,
but also to adapt to the realities of a limited
labor pool and operational challenges. Modali-
ties such as the AMMORTAL chamber, AES-
CAPE, and robotic devices like “Massage Betty”
and “Fit Betty” offer consistent, reliable services
minus the heavy labor factor. Often introduced
to the market through professional athletes,
these innovations lure road warriors and well-
ness enthusiasts for targeted recovery treatments
within conference hotels and airports, where
quick, efficient fixes are in high demand.

A prime example of this integration is Aus-
tin Proper, a TLEE Spas client, that recently
introduced a private suite of stackable tech-
driven modalities to add a new dimension to
their wellness offering, utilized as a stand-alone
experience or paired with high-touch services
like prescriptive bodywork.

While we are leaning into tech modalities
on numerous projects, location, target audi-
ence and broader brand context are key con-
siderations. From our perspective these types
of offerings are best suited to urban locations,
or resort properties with a large local audience

where robust utilization validates ROI.
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Willowbrook Spa

Immersive healing journeys

While we celebrate the shift towards more
accessible and spontaneous wellness environ-
ments, we are also doubling down on the ritu-
alistic aspect of the spa experience that high-
lights multisensorial journeys with a strong
sense of ritual. From our perspective, it is the
human factor that helps us tap into the full
expression of wellness (including emotional
and spiritual dimensions) that create profound
shifts and positive change.

Fully immersive and transformative experi-
ences are now pivotal to the needs of certain
guests, given the sense of isolation and aliena-
tion that many people feel in their everyday.

These personalized retreats offer profound
healing journeys, allowing guests to explore
personal transformation in a safe and serene
space that provide guests with a unique oppor-
tunity for self-discovery. Holistic healing
comes to fruition through intentional design,
gracious hospitality, and authentic personal
care incorporating intuitive wisdom.

It’s critical not to lose sight of the details
that make these experiences feel special and
meaningful. Timeless hospitality is essential,
ensuring that guests feel nurtured and cared
for in every interaction. This trend also extends
into the rise of functional music, which plays
a role in shaping the emotional and spiritual
atmosphere of these transformative spaces.

This approach was front of mind when
architecting the vision for the new spa at The

Little Nell Aspen, a unique setting consisting

of luxurious self-contained suites, with private
infrared halotherapy saunas and hydrotherapy
steam rooms that create an inspired and adapt-
able setting for highly curated and multidimen-
sional wellness experiences.

Our inspiration came from the “Aspen
Idea” — a holistic lifestyle philosophy embody-
ing the joy of active pursuits, the rejuvenating
effects of nature, and the integration of mind,
body, and spirit.

The menu provides an integrated
approach to wellness that revolves around
three therapeutic pathways: Recover + Repair,
Replenish + Restore, and Reset + Rebalance,
with targeted remedies for the high-altitude
environment, active adventure, and high-
performance living.

Incorporating a vast array of technology
that leverages the latest advancements in
sports medicine and bio-harmonization, in
conjunction with timeless wellness modalities
and high-touch therapies that are crafted by
skilled healing artist — these cutting-edge rituals
embody stacked experiences that transcend
traditional spa services.

This shift towards immersive journeys
reinforces the importance of designing spaces
that support not only physical wellness but also
emotional and spiritual well-being. As more
guests seek out these transformative experiences,
wellness facilities must thoughtfully balance
the need for cutting-edge, multi-sensory
environments with the core principles of

comfort, care and timeless hospitality.
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About TLEE Spas + Wellness

TLEE Spas + Wellness brings an unparal-
leled level of passion, professionalism,

and adaptability to the creation of excep-
tional spas and wellness experiences. They
approach each project with fresh eyes,
looking for ways to raise the bar and set

it apart, with a proven track record of suc-
cess through a collection of award-winning
projects, discerning clients, and leading

brands. www.tleespas.com.




#1 on TripAdvisor for Spa
and Wellness in London —

Akasha at Hotel Café Royal

Enjoy an unrivalled setting on Regent Street
where the elegance of Mayfair, energy of Soho
and sophistication of St. James combine.
It.s.where.histony,.culture,.business.and.the
stage are just steps away.
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A Journey Through Time

here there is water, there

is life. The history of

civilization is the history

of water technologies.

To thrive, society must
engineer technologies to harness the essential
resource: water. The life of civilization flows as
the world explores ways to store, transport, and
purify drinking water and smartly eliminate or
recycle wastewater. Water is the fountainhead
of culture and innovation.

Civilizations face two main water problems:
abundance and distribution. Where there is
too much water, the rule of survival is to stay
above. But also, how do you survive when and
where there is too little water?

Like in the ancient Fertile Crescent, the Mid-
dle East is watered by rain falling in Turkey’s
mountains and northern Iraq. In Mesopotamia,

the “land between two rivers,” the Tigris and
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How ancient water systems inspired today's water technologies

the Euphrates, early civilizations capitalized on
a gravity-fed system of irrigation canals. That
was the first form of irrigation. It boosted food
production, especially grain, which fermented a
Sumerian innovation — beer.

As ancient fans of beer, the Egyptians also
prioritized safe drinking water. In Khem, peo-
ple used a gravity filter to purify muddy water
drawn from the Nile with alum. The coagulating
effect of aluminum sulfate, AI2(SO4)3, causes
suspended particles to clump. This speeds up
filtration, making more water available. It is the
first known chemical water treatment.

Another drinking water system was devel-
oped in ancient India and China. As ancient
Hindu texts indicate, they used heat, sunlight,
and copper to purify water. Filtration using
cloth, sand, and charcoal was also used to cap-
ture other contaminants. Purified water was

then stored in earthen vessels. This enriched

it with minerals and increases its alkalinity,
improving its bioavailability.

Storing water is the “savings account” for
civilization. The Nabateans saved water by using
clay pots to limit evaporation when watering
crops. Surviving dry times was possible in
Istanbul, Turkey, mainly because of the Cisterna
Basilica, the largest of several hundred ancient
cisterns. In Rajasthan, Northern India, Chand
Baori provided water throughout the year.

In arid landscapes, water storage and flood
protection go together. Dams and diversion
structures built nearly 6,000 years ago at Jawa,
in modern Jordan, prove this. The Ma’rib
Dam, built by the Sabaeans in Yemen, relied on
natural drainage patterns to create an artificial
lake, watering crops in their domain.

Ancient civilizations constructed water sup-
ply systems by applying two basic hydraulic

principles — “water flows downhill” and “water




finds its own level.” Early Roman engineers
supplied water through extensive hydraulic
aqueduct systems. They used the inverted
siphon, a hydraulic structure that creates a
pressurized flow in a pipe, to overcome gravity
and transport water across valleys. An efficient
delivery system means that a civilization spends
less time and energy transporting water, letting
it grow and become more complex.

A more-effective water system means more
free energy for a civilization. In mountainous
landscapes, this means slowing water down,
reducing its erosive power, and capturing it
for irrigation. Terracing creates long, com-
plex groundwater flow paths, giving crops’
root systems a chance to absorb water in dry
mountain landscapes. In Lebanon nearly 3000
years ago, the people divided the terraced
fields into small, shallow basins to irrigate

the famous cedar forests for this reason. The

ancient Chinese and Inca, in South Ameri-
ca, similarly terraced their mountain fields.
Today, the “Djessure” irrigation technique in
Tunisia is still widely used, allowing olive and
other tree species to grow in areas where it
rains less than 250 mm per year.

Many of the great cities of the world suffer
from the opposite problem: too much water.
When and where there is too much water,
there are two main choices: work around the
water or make the water work around you. The
ancient inhabitants of the Beni savannah in the
Upper Amazon basin in Bolivia built mounds
and causeways to avert disaster by working
around floods. Banks composed of earthen-
ware fragments and charcoal were created as
fertile green islands sustaining pockets of life in
the floodplain matrix. As ecological engineers,
the people of the Beni fostered the growth of
the forest found there today.

"Parioramaof Duj

Once a civilization has enough water, it has
to learn how to get rid of it. Another testament
to the genius of Roman engineering is the Clo-
aca Maxima. Began 2,600 years ago, it is one of
the world’s most ancient and reliable sewage
systems, operating to this day. This semi-artifi-
cial sewer, created by enclosing, canalizing, and
augmenting natural streams, was later emu-
lated in London, Buffalo, New York, and other
cities in the 19th century. Sewer systems pro-
tect a population from disease, keeping a civi-
lization healthy. A prime example comes from
mid-19th century England. During a cholera
epidemic in London, in 1854, British scientist
John Snow determined that a water pump con-
taminated by raw, cholera-bearing sewage was
the source of the epidemic. This paved the way
for water disinfection when chlorine was first
used in the late 19th century to combat typhus,

cholera, and other water-borne pathogens.
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oday, 150 years after Dr Snow’s work

in spatial epidemiology, wastewater

surveillance helps predict and forestall
coronavirus outbreaks. Idrica’s GoAigua, a
waste water surveillance platform, uses GIS and
Al/machine learning to track COVID-19 in
Europe and the U.S.

Sampling sewage allowed Eau de Paris to
detect a change in the concentration of SARS-
CoV-2 corresponding to the COVID-19 curve
in the capital region. Using a similar approach,
the University of Arizona was able to detect
SARS-CoV-2 RNA in waste water from a
dorm. Early detection of coronavirus in sewage
flowing from that dorm led the university to
test all 311 students living there. Two asymp-
tomatic individuals were quickly identified and
quarantined, preventing unnecessarily harsh
and disruptive measures, like lockdowns.

Avoiding unnecessary disruptions keeps
civilization humming. Many ancient water
technologies could be catalysts for solving the
world’s water problems today. They could help
deliver water to growing megacities, like Lima,
Peru. With over 10 million people in its metro
region, Lima is the second-largest city in a
desert, exceeded only by Cairo, Egypt. Only
1 in 10 people living in Lima have access to
potable water. By 2030, water demand is likely
to outstrip supply there, leaving most people in
Lima thirsty. That is why Aquafondo is restor-
ing kilometres of amunas, a type of ancient,

pre-Incan water collection and delivery system.
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Like Rajasthan’s Chand Baori stepwell and
water collection system, amunas provide water
during the dry season and protect mountain
soils. That’s why the Peruvian government is
investing $24 million in natural infrastructure.
But ancient water systems high in the Andes
cannot deliver enough drinking water for a
modern megacity like Lima. That’s why hybrid
approaches combining modern engineering
with ancient wisdom and nature-based solutions
are increasingly popular. In the United States,
the U.S. Army Corps of Engineers’ Engineering
with Nature initiative has investigated how
mangroves and islands built from dredged
sediment can protect coastlines from hurricanes
and typhoons. Built using ancient principles,
New York City’s water supply system is a prime
example of engineering with nature. Serving
nine million people, the city’s water is delivered
by aqueducts and tunnels from up to 200 km
away. Even more impressive, this water is so
pure that only 10% requires filtration. Natural
forest ecosystems surrounding NYC’s reservoirs
filter water naturally, keeping it pristine.
Combined with smart water technologies, like
robotic buoys monitoring water quality and
computational models, NYC’s system reliably
delivers water to nine million people. All it
takes to make New York’s water safe to drink
is treating it in the world’s largest ultraviolet
germicidal irradiation plant, capable of
disinfecting over eight billion litres of water

each day. Ultraviolet irradiation is, of course,

Dujiangyan:=

also a service naturally provided by the sun.
Solar water disinfection, or SODIS, is also a
reliable way to disinfect water, as reccommended
by ancient Hindu texts and the World Health
Organization, thousands of years apart.

These Ayurvedic texts also recommended
storing water in copper and earthen vessels.
Copper is still a practical point-of-use method
for purifying drinking water. It remains an
especially important tool for many people in
the developing world. Natural copper (I) oxide
(Cu20) steals electrons from bacterial cell
walls and membranes and inhibits intracellular
processes responsible for energy production
and DNA replication. Recent research has
even shown that copper and Cu20 can remove
viruses and bacteriophages from drinking
water, solving a modern problem with a bronze
age technology.

Other modern water technologies also
function much like ancient ones. Earthen
vessels made of clay naturally exchange ions
with the water stored in them. Ion exchange is
a process by which minerals and nutrients with
an electric charge, positive cations, and negative
anions bind to clay particles. This absorption,
binding to the surface of a substance, is also
a characteristic of carbon and modern ion-
exchange resins. Today activated carbon and
ion exchange resins perform the water purifying
function of earthenware, replacing ancient
charcoal filtration. Even more importantly,

ion-exchange resins can selectively bind specific



contaminants, including novel and emerging
contaminants. This makes them a flexible and
scalable tool for water purification.

Far less complicated than ion-exchange res-
ins, clay pots also have the advantage of limit-
ing evaporation and delivering irrigation water
where it is needed. Like the Nabataeans’ water
pot irrigation, the humble watering bag and
modern drip irrigation systems are a low-tech
way of saving water. Al could optimize this
but, just like the wheel, sometimes the original
innovation is hard to improve on.

Avoiding disruptions keeps civilization
humming. Ancient water technologies can be
catalysts for solving the world’s water prob-

lems today.

ven ancient civilizations collected data

to manage their water systems. Flow

data collection and time measurement
is the earliest form of smart water technology.
Song, dance, and ritual art was likely the first
form of record-keeping for water. Songlines
in Australia were used by the locals to record
geospatial water data essential to their survival.
With ritual acting as a mnemonic device and
by using star maps as a guide to the landscape,
the aborigines navigated reliably across thou-
sands of kilometres. Using this 40,000-year-old
technique, they could reliably find water in the
desert. There are even stories that accurately
record the sea level rise observed in Australia
approximately 13,000 years ago, preserving
high-fidelity data using only the human mind
and natural features for over 400 generations.

The Wardaman people’s oral tradition

incorporates an annual cycle of “dreaming sto-
ries” oriented to the Southern Cross through-
out the year. The yearly cycle is the basis for
predicting weather patterns and water avail-
ability at different times. Having a calendar is
necessary for managing water in civilization to
provide for agriculture and specialized labour.
What we know from Babylonian sources is
that Sumerian astronomers observed the sky to
develop a calendar to predict water availabil-
ity. Using this calendar, they could determine
approximately when the Tigris and Euphra-
tes could be expected to flood. This informa-
tion allowed farmers to prepare for flooding
and plant crops, stabilizing Sumerian civiliza-
tion and allowing it to persist for millennia.
After the Australian aborigines’ songlines, the
Sumerian calendar coupled with observations
of the Tigris and Euphrates’ flow stage may be
the second earliest example of predictive ana-
Iytics for modelling water availability.
Instruments measuring a river’s flow stage
were likely among the next significant innova-
tions in smart water technology. In its various
forms, the Nilometer was not just an instru-
ment for describing the state of the Nile; it
became a tool for predicting the economic
implications of the great river’s level. If the
annual flood of the Nile was less than ideal,
famine would likely ensue. If it were exces-
sive, infrastructure would be washed away.
In either case, this measurement was an early
example of an attempt to predict and prepare
for disaster. Hidden behind the mystique of
the ancient Egyptian priesthood was the age-

old adage: Be Prepared.

Later measurements of a river’s stage in
Europe told a similar story of feast-or-famine.
The Hunger Stones of central Europe were set
in dry riverbeds as reminders of famine. One
found in the Elbe river in the Czech Republic is
inscribed “Wenn du mich siehst, dann weine.”
meaning “When you see me, weep.” These
stones marked significantly lower water levels
in European rivers, portending failed crops,
starvation, and disaster. True data and accurate
interpretation mean survival now, as in the
past. A message that all leaders should hear,
especially in times like today.

Some modern water technologies function
like ancient ones. Clay earthen vessels naturally
exchange ions with the water stored in them.

Since Nilometers, hunger stones, calendars,
and songlines, we have made tremendous pro-
gress towards accurately predicting water avail-
ability. For over 125 years, the United States
Geological Survey (USGS) has collected data
on rivers in the US, collecting almost 250 mil-
lion observations from 26,000 stream gauges.
This high-resolution data collection capacity
deployed across thousands of kilometres allows
Americans to anticipate, predict, and sustain
water stress. Digital water technologies today
represent a refinement of this system scaled to
ultra-local, ultra-high resolutions. It is truly
amazing to think that we can now see a build-
ing as a watershed because our ancestors told
sacred stories about how the stars would help
us find water in the desert.

What will help us find “water in the desert”
today? One of the earliest and most-influential
technologies that we developed was the story.
Going back to the beginnings of civilization, it
starts with the stories we tell about water. How
we live and work with it. How we share it. The
circular economy is really about integrating
externalities and closing the loop, especially for
water. In the blue economy, value is created by
managing water cyclically to save time, effort,
and energy. And the economy is fundamentally
a story we tell ourselves about how to share,
live, and work together. Like the Australian
aborigines, it is our stories that map our world
and tell us how to survive. Our first water tech-
nologies are reflections of these stories. They
provide the social, economic, and ecological
foundation for sustainable water management
now and in the future.

The question is, do we hear what those sto-

ries are telling us today?
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Tivoli Waterfall

Water Gushing From A'Stdne
Surrounded By Ferns In Vij

ivoli, located just east of Rome,

is home to two UNESCO World

Heritage sites: Hadrian’s Villa and
Villa d’Este, both renowned for their stunning
water features. This picturesque town offers
an unforgettable day trip, especially for those
passionate about unique water landscapes and
engineering marvels.

Emperor Hadrian built his expansive villa
in Tivoli as a retreat from the Roman palace.
The villa spanned 7 square miles and featured
elaborate water features, including pools,
baths, and fountains, all powered by gravity
and running water. Inspired by his travels,
Hadrian designed the villa with architectural
elements reflecting Greece and Egypt, creating
a masterpiece of engineering and design that
still impresses visitors today.

Fast forward to the 16th century, when
Cardinal Ippolito d’Este transformed an old

convent into a grand palace and gardens. The
crown jewel of this estate is its 12-acre Renaissance-
style garden, renowned for its 60 waterfalls and
500 fountains. What’s remarkable is that all the
fountains operate without modern pumps —
powered solely by gravity and the flow of water
from the nearby Aniene River. The gardens, with
their stunning water displays, are considered some
of the most beautiful in the world.

Tivoli’s unique location along the Aniene
River has long made it a favorite for water
features. The ancient town offers plenty of
opportunities to explore its historic architecture
and natural beauty. The town’s stunning views,
cool temperatures, and proximity to water make
it an ideal destination for water enthusiasts.

For anyone staying in Rome, a day trip to
Tivoli is a must for those who appreciate the
art of water engineering and the beauty of

cascading fountains and serene water features.
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Dujiangyan
ujiangyan, located in the Chengdu
Plain of Sichuan Province, is one of the
greatest engineering marvels of ancient
China, with a history spanning over 2,000 years.
It is not only a symbol of ancient Chinese civili-
zation’s brilliance but also one of China’s most
significant engineering achievements.

Built during the Qin Dynasty (around 256
BCE) under the leadership of the politician
and engineer Li Bing, Dujiangyan was designed
to control the flow of the Min River, prevent
flooding, and provide water for irrigation in
the Chengdu Plain. Unlike modern dams that
typically block or alter the direction of riv-
ers, Dujiangyan is a highly sophisticated water
management system that uses advanced engi-
neering techniques to maintain the river’s nat-
ural flow while effectively controlling the water.

The Dujiangyan system consists of three
main components: the Fish Mouth (a water-
diverting structure), the Flying Sand Weir (a
dam that separates water from silt), and the
Bottle-Neck Channel (a channel that can free-
ly regulate water flow depending on seasonal
needs). These innovations ensured that the
land remained fertile and free from the fre-
quent floods that once plagued the region.

In ancient Chinese history, water control

was not only a necessity for agriculture but also
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a key symbol of a ruler’s legitimacy and the

survival of an empire. The ancient belief of “the
Mandate of Heaven” held that the emperor was
granted the right to govern all under heaven.
However, if a dynasty failed to manage natu-
ral resources effectively, especially water, and
disasters like floods occurred, it was seen as the
loss of the Mandate of Heaven, leading to the
fall of the dynasty and rebellion by the people.

Therefore, water management was not only
a technical achievement but also a symbol of
a dynasty’s strength. The importance of water
control throughout Chinese dynasties is unpar-
alleled. The success of Dujiangyan and similar
water engineering projects proved that peo-
ple could coexist harmoniously with nature
and helped transform the Chengdu Plain into
one of the most fertile agricultural regions in
China. Ever since, it has been a crucial water
management tool and a vital symbol of sustain-
able resource management, playing an essential
role in maintaining the nation’s stability.

The influence of Dujiangyan extends
beyond its engineering. It has inspired count-
less generations of engineers, scholars, and
political leaders. The success of Dujiangyan
reminds us how to live in harmony with nature
in a world where natural forces can either cre-

ate or destroy.
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Pa-pong-peang Rice Terrace North Thailand

ANCIENT

TERRACED FIELDS

A Symbol of Harmony Between
Humans and Nature

erraced fields, an iconic feature of the

landscape in many regions of Asia,

are ubiquitous in China. These pic-
turesque terraces are not only visually breath-
taking but also serve as an outstanding rep-
resentation of ancient Chinese agricultural
wisdom, showcasing China’s extraordinary
expertise in efficiently utilizing water resourc-
es for rice cultivation.

Rice farming in China has a history of
over 6,000 years, and terraced fields became
an important part of agricultural landscapes
during the Tang and Song dynasties (618-
1279), particularly in mountainous areas
where flat land was scarce. Since rice requires
abundant water, farmers faced the challenge
of ensuring a sufficient and sustainable
water supply in these hilly, sometimes arid
environments. Ultimately, the solution was
to build terraced fields where water could be
efficiently distributed across the slopes.

The first step in constructing ancient Chinese
terraced fields was finding a water source, which
was crucial to the success of the system. Farm-
ers typically chose areas near mountains with

streams, rivers, springs, or regions with plentiful

rainfall. In these areas, the natural flow and con-
ditions of the water were ideal for channeling
and storage. Identifying a stable and sustainable
water source was key to ensuring the long-term
operation of the terraced fields.

Once the water source was identified, the
next step was to begin carving the terraces.
Ancient farmers relied on simple tools
such as shovels, hoes, and picks, gradually
transforming the slopes into arable land. They
often selected steeper slopes because, with
the design of the terraces, these areas could
effectively control water flow and use gravity to
distribute the water.

The process of carving the terraces can be
described as the meticulous sculpting of the
land. To make the land level and suitable for
water flow, farmers would gradually “cut away”
parts of the slope to create step-like surfaces. On
each step, small stone dams or earthen embank-
ments were built to divide the water flow and
prevent it from running off too quickly.

During the carving process, the width and
depth of each terrace needed to be carefully
determined to ensure they could hold enough

water and soil. At the edge of each terrace, a
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small water dam would be constructed, typi-
cally made of stones, earth embankments, or
wood. Water would flow from the upper ter-
races to the lower ones, with each dam regulat-
ing the flow to ensure each terrace received the
proper amount of water.

As the terraces were carved layer by layer, the
process gradually entered a stage of detailed water
management. The design of the terraces had to
account not only for water flow but also for the
drainage of the land and soil fertility. Since each
terrace was at a different height, the water would
flow downward, and farmers cleverly used gravity
to manage the water, ensuring proper distribu-
tion and preventing either too fast or too slow a
flow, which could affect irrigation.

The entire process of carving the terraces was
filled with wisdom and skill. Particularly with-
out modern mechanical tools, farmers relied
on experience, patience, and keen observation
of nature to gradually transform the barren
slopes into vibrant fields. This was not just land
development but also a form of respect and
adaptation to nature. Through careful water
management and precise planning of the ter-
races, farmers created the ideal conditions for
rice cultivation and left behind a valuable legacy
of water engineering. The success of this water
management reflects how ancient Chinese farm-
ers creatively solved production challenges using
limited natural resources.

The key to the success of the terraced fields
lay in the smart use of water. Water flows from
the top terraces to the lower ones, forming

a natural irrigation system. Ancient farmers
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also understood water quality management.

As water flowed between different terraces, it
would clean the water sources, reducing harm-
ful substances and providing nutrients for the
crops. The water management in these terraces
was not only for storing and distributing water
but also for maintaining balance within the
system using natural laws.

Farmers also introduced fish into the fields.
The fish helped control pests and weeds, and
their waste provided additional nutrients for
the rice. This integrated farming method was
environmentally friendly, and by reducing the
need for chemical fertilizers, it increased yields.

The beauty of terraced fields lies not only
in their stunning landscape but also in the
harmony they demonstrate between ancient
farmers and nature. Chinese farmers, with their
profound understanding of land, water, and

the environment, built these terraces and cre-

Rice'Terraces, Sapa

ated a sustainable system that allowed rice to
grow in the most challenging terrains. By har-
nessing the natural forces of water flow, they
minimized waste and ensured crop abundance,
thus securing food stability.

In addition, the terraced fields carry symbolic
significance for social harmony. Building and
maintaining the terraces required collective
effort from community members, fostering a
spirit of cooperation and shared responsibility.
The terraces became a symbol of resilience,
adaptability, and sustainable living, values that
have been passed down through generations.

Today, China’s terraced fields remain
cultural and agricultural treasures. In areas
like the Longji Terraces in Guangxi and the
Yuanyang Terraces in Yunnan, these fields
continue to play an important role. However,
as the harvesting of terraced crops relies on
manual labor, and modern society uses fewer
traditional methods, the use of terraced fields
has significantly decreased, with many of them
becoming abandoned.

While modern technology has introduced
new farming methods, the application of
ancient water management practices in
terraced fields remains an essential part of
China’s agricultural tradition. The success of
the terraced fields proves how ancient China
adapted to the natural environment and
used natural forces to achieve survival and
prosperity. Through ingenious water resource
management, a sustainable system was created
that continues to influence agricultural

practices to this day.
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Tony Cheung

A Hong Kong Chinese, Mr. Cheung has
been a pioneer in developing high-quality
health club facilities in China for more
than 40 years. He has been endeavoring
to bring to China the latest technologies
and products from Europe and America.
Under his leadership, PA Group and its
subsidiary PA Wellness now form the
most recognized technical spa consulting
company for facilities in luxury hotels,
resorts and other leading properties. e.g.,
Shangri-la hotels, Ritz-Carlton hotels,
Four Seasons hotels, Mandarin Oriental

hotels, and Peninsula hotels.




s the founder of P & A Engineering,

I have had the privilege of witnessing
and contributing to the transforma-
tion of the water feature and SPA facility design
industry over the past five decades. What began
as a modest endeavor to bring advanced pool
and water technology to Hong Kong has since
evolved into a pioneering force in Asia and
beyond. Today, we stand as industry leaders,
shaping the future of luxury water features and
SPA facilities that blend cutting-edge technol-
ogy with cultural and emotional resonance.
When I first started my company, we real-
ized that the understanding of pool design and
construction in Hong Kong and Southeast Asia
was still in its early stages. With limited local
expertise, we sought to introduce the best of
European and American technologies to the
region. Our timing was fortuitous, coinciding
with the rapid expansion of Hong Kong’s real
estate industry, which allowed us to promote
the concept of high-end pools and water fea-
tures. This initiative laid the foundation for our
entry into a broader market across Asia.
Our expansion was not limited to pools;

we began delving into SPA and water feature

designs. By collaborating with European experts,
particularly from Germany and Austria, we were
able to integrate the latest design philosophies
and technologies into the Asian market. Plat-
forms such as SpaChina helped us elevate the
SPA industry in the region and consolidate our
position as a thought leader in this space.

We believe that successful designs stem
from a deep understanding of the cultural,
climatic, and economic context of each pro-
ject. For instance, in the Middle East, where
the climate is hot and dry, we focus on cool-
ing functions and shading elements in our
designs. Meanwhile, in mainland China, we
incorporate traditional cultural elements to
create water features that resonate emotion-
ally with the local community, ensuring that
our designs are not only functional but also
culturally meaningful.

We take great pride in our “tailored to
local conditions” approach. This method
involves thorough on-site surveys to under-
stand water resources, climate, and cultural
preferences, allowing us to craft solutions
that are not just technically sound but also

harmonious with the surrounding environ-

ment. Each project is a unique challenge that
demands a balance between innovation and
tradition, form and function.

Throughout my career, I've had the priv-
ilege of visiting some of the world’s most
renowned water features, from the fountains
of Tivoli Gardens in Italy. These experiences
have profoundly influenced our work at P &
A, helping us push the boundaries of design
and execution.

Take, for example, the Dubai Burj Khalifa
Lake Fountain, where we integrated hundreds
of meters of water pipes and equipment for a
fountain that would become one of the most
iconic in the world. Similarly, our work on
the Singapore Fountain of Wealth blended
cultural symbols of prosperity with innova-
tive water displays, attracting global attention.
These landmark projects are testament to our
technical prowess and ability to execute designs
that exceed client expectations.

In every project, we aim to exceed the cli-
ent’s vision. A memorable experience for us
occurred when a client brought us photos
of stunning water features from around the

world and asked, “Can you do better than
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this?” The challenge spurred us to think crea-

tively and, in some cases, travel to the sources
of inspiration to ensure that the final design
exceeded expectations. This process of “col-
lective creation” is what makes each project
unique and fulfilling.

The core of any successful SPA facility is
its ability to offer a holistic experience that
caters to the body, mind, and spirit. At P & A,
we focus on every aspect of customer experi-
ence, from the layout of the space to the tem-
perature, lighting, sound, and tactile qualities.
Every detail must work in harmony to create
an environment of relaxation and rejuvenation.

We also recognize that different custom-
ers have different needs. That’s why we design
spaces that accommodate a variety of prefer-
ences, from wet areas and dry steam rooms to
therapy pools and relaxation zones. The goal is
to ensure that each visitor finds something that
suits their needs, enhancing the overall appeal
of the facility.

Moreover, technological advancements
have played a significant role in revolutionizing
the SPA experience. We strive to design hard-
ware that is not only aesthetically pleasing but
also efficient and low-maintenance. By inte-
grating the latest technology into our designs,
we ensure that our water facilities operate
smoothly and sustainably, providing long-term
value for clients.

We understand that every hotel brand has
its own identity and philosophy. Our design

process starts with in-depth research into the
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brand’s history, values, and target audience.
For example, if a hotel brand wishes to empha-
size traditional culture, we incorporate local
elements into the design of water features.
Conversely, for brands that favor modernity,
we create sleek, minimalist designs that show-
case the latest technology.

The seamless integration of water features
into the hotel’s overall design is crucial to
ensuring that they complement the brand’s
narrative and create a cohesive guest experi-
ence. Whether it’s the luxurious water features
of a Shangri-La or the serene ambiance of the
Sangha Retreat in Suzhou, our work enhances
the hotel’s unique identity and creates memo-
rable experiences for guests.

Innovation is at the heart of everything we
do. We are constantly exploring new tech-
nologies to address industry challenges and
enhance the functionality of our designs. For
instance, we recently faced a challenge with
the fire safety regulations banning the use of
traditional wood in sauna design. Our team
responded swiftly by developing a new material
that met the safety standards while preserving
the aesthetic qualities of wood. This kind of
adaptability and innovation is key to staying
ahead in a rapidly evolving industry.

We also emphasize sustainability in all our
designs. By integrating energy-saving technolo-
gies and using renewable resources, we ensure
that our projects are not only environmentally
friendly but also economically viable in the

long term. This focus on sustainability is cru-

cial as the industry continues to move toward
more eco-conscious solutions.

The future of wellness hotels and resorts
will be shaped by two major trends: person-
alization and sustainability. We anticipate that
intelligent systems will play a significant role in
providing customized guest experiences, from
adjusting room environments based on health
data to offering personalized SPA treatments.

At the same time, we must continue to pri-
oritize environmental responsibility. Closed-
loop water systems, energy-efficient equip-
ment, and renewable energy sources will
become increasingly important in the design
of sustainable wellness facilities. However, we
must always remember that technology must
serve the guest experience, and not the other
way around. Our designs will continue to focus
on blending technological innovation with
cultural resonance, ensuring that every project
offers a unique, memorable experience.

As T reflect on the past 50 years of P & A
Engineering, I am proud of the legacy we have
created and the impact we’ve made on the
water feature and SPA industry. Our journey
has been one of constant innovation, collabo-
ration, and dedication to excellence. Look-
ing ahead, I am excited for the future and the
opportunities to continue pushing the bounda-
ries of design, technology, and customer expe-
rience in wellness and luxury resorts.

In the end, it is the art of design and the
beauty of water that truly define our work — a

legacy that will endure for generations to come.
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THE MYSTICAL THE DATAI LANGKAWI

Nestled in the heart of a 10-million-year-
old tropical rainforest with breathtaking
views of tranquil Datai Bay, The Datai
Langkawi is an enchanting hideaway.
Visionary architecture is combined with
mesmerising natural beauty.

Embrace alluring and captivating
crafted experiences. Connect with
nature through bespoke Malaysian
hospitality. Indulge in the luxury to
be your natural self at one of the
world's most iconic destinations.

T +60 4 9500 500, E reservations@dataihotels.com, www.thedatai.com
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Volcanoes, glaciers,

lava fields and black sand
beaches — the magical nation
of Iceland is home to myriad

breathtaking natural wonders
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he far north at the end of the
world, in the middle of the
North Atlantic Ocean, Iceland
offers a rich and unique natu-
ral landscape. The vast glaciers,
the spectacular volcanoes, as well as the water-
falls, the lakes, the fjords, the mountains, the
hot springs and the Northern Lights make for a
magnificent picture that will surprise you every

time you visit.

City walks and suburban
adventures
The capital city of Reykjavik is a unique blend of
Nordic charm, modern art and natural beauty,
and is the main gateway for visitors to Iceland.
The iconic Hallgrimskirkja, named after
a famous Icelandic writer, stands on a hill in
the center of the city like a giant pipe organ,
inspired by volcanic columns. Admission to the

church is free, and the interior design is simple
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and dignified, with light pouring through the
windows and onto the floor, creating a serene
atmosphere. Take the elevator to the top floor
for a breathtaking view of the entire city.

Not far away, Rainbow Street is lined with
colorful houses and graffiti walls, and is paved
in a variety of bright colors as if it were a rain-
bow, with numerous souvenir stores and niche
designer stores lining the roadside. Occasion-

ally, art exhibitions are held on Rainbow Street

= -

Reykjavik

or in the surrounding area, offering visitors the
chance to learn more about Icelandic art and
culture. For lunch or dinner, Islenski Barinn
and Fjallkonan provides Icelandic specialties
such as lamb soup, whale meat, and of course,
authentic Icelandic hotdog. Bajarins Beztu, the
famous hotdog store, was once favored by for-
mer U.S. President Bill Clinton and sells a range
of different hot dogs.

On a pleasant afternoon, take a stroll to Lake

Tjornin, a tranquil body of water in the center
of the city that is often inhabited by swans and
ducks, and is also known as the Duck Lake, with
its mirror-like water reflecting the surrounding
buildings. It’s a great place to feed the waterfowl,
picnic on the lawn, walk or ride along the lake’s
shores, and in winter you can go ice skating on
the lake. Next to the lake is the National Gallery
of Iceland, which houses many important works
of Icelandic and Nordic art. Afterward, walk to
the iconic Sélfar. The sculpture is located on the
northern coastal path along Reykjavik. Made
of stainless steel, the sculpture features abstract
elements that create the mysterious form of a
Viking ship’s skeleton, with an upward-looking
stance that gives the impression of sailing off
into the distance.

Come to Old Harbour, where the ships are
intertwined, and experience the tranquility
and beauty of the area and its rich historical
atmosphere. There are many concept stores,
galleries and art studios, making it a great place
to feel Icelandic culture and creative industries,
as well as numerous restaurants and cafes.
Looking out to sea from the Old Harbor, you
can see the silvery mountains and the beautiful
coastline across the way. Whale-watching boats
set sail from here every day. Between April and
October each year, the weather is clear and there
is a good chance of seeing various species of
whales and dolphins - minke whales, humpback
whales, beaked dolphins, porpoises, etc.

About a 15-minute drive from the center of
Reykjavik, you’ll find Sky Lagoon, a popular
thermal spa opened recently. It features tradi-
tional Nordic grass-roofed architecture blend-
ing seamlessly with the natural surroundings,
and an infinity-edge swimming pool measuring
more than 70 meters in length, with spectacular
views directly over the Atlantic Ocean and the
volcano. The spa’s specialty is its “Seven Steps
of Hot and Cold” - hot tub, cold pool, steaming,
cold bath, sea salt scrub, hot steam, and shower
— offering a unique taste of Iceland’s bathing
culture. There is also a bar and a restaurant at
slightly higher prices.

Leaving the city and heading southeast, it’s
about a 40-minute drive to Thrihnukagigur.
This is the only accessible volcanic lava reser-
voir in the world, 4,000 years old and showing
no signs of activity at all, making it very safe.
It is open every summer (May through Octo-
ber). The volcano is not stunning on the out-

side, only about 35 meters high, but its interior
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hides amazing magma caves. Upon arrival at the
Blue Mountains National Park, you will need to
hike about 3.2 kilometers to reach the crater,
with rolling hills and lush greenery along the
way. Take a special elevator ride that gently de-
scends to the depths of the earth’s core. During
the six-minute descent, you will be fascinated by
the colorful lava rocks on the cave walls - red
with iron, green with copper, yellow with sul-
phur and black with asphalt. The bottom of the
cave is the size of three basketball courts. Sun-
light pours down from the opening overhead,
illuminating the entire bottom of the cave and
making the texture of the rocks even more vis-
ible. You can get a close-up look at the strange
shapes formed when the magma cooled, and
even touch the rocks that have lasted for thou-

sands of years.
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Vatnajokull Glacier Iceland

Blue Lagoon hot springs & spa

The Blue Lagoon is located in the lava fields
of southwestern Iceland, about an hour’s drive
southeast of Reykjavik. From Reykjavik Air-
port, the Blue Lagoon is only about a 20-min-
ute drive away.

Stepping into the Blue Lagoon, the first thing
that strikes you is the unique milky blue hot
spring water, which contrasts with the black vol-
canic rock surrounding it. The hot spring area
features a kiosk that dispenses face masks and
a mini bar where you can get a free drink. The
water temperature and mineral content of each
soaking pool varies, so you can choose accord-
ing to your preference. The water temperature
of the hot springs averages around 40 degrees
Celsius, and even in the cold winter months, the

lake is still hot and dreamy.

The water here is rich in minerals such as
silicon and sulfur, which have significant ben-
efits for skin health. Since the Blue Lagoon is lo-
cated on an extinct volcano, beneficial minerals
from the strata are deposited at the bottom of
the lake, forming hot spring mud with beauty
and health benefits. You can get the white mud
in the water or on the shore and apply it to your
body for a DIY mud treatment. The Blue La-
goon also offers a variety of beauty treatments
and massages, as well as a steam room for total
relaxation, and the silicon mud mask is not to
be missed.

For a more comprehensive spa journey and
luxury stay, The Retreat at Blue Lagoon would
be a good choice. The predominantly black
exterior of the building complements the des-
tination’s reefs and rock formations, and some
of the buildings are even tucked beneath the
surface, blending seamlessly into the Blue La-
goon landscape. Each room features oversized
floor-to-ceiling windows with views of the Blue
Lagoon or moss-covered lava. The hotel’s spa
is designed with nature in mind, incorporat-
ing the natural elements of lava, tundra and hot
springs to create a serene and mysterious at-
mosphere. The spa features a sauna, hot spring
baths, and treatment rooms. A variety of special
treatments, such as Seaweed & Volcanic Mud
Mask and Eucalyptus Aromatic Rejuvenation,
bring deep nourishment and soothing enjoy-
ment. The spa’s self-developed Blue Lagoon
Shampoo was named one of the world’s best by

Vogue magazine.



Hotel Silica, another luxury hotel in the area,
is only a 5-minute walk to the Blue Lagoon.
The hotel is built in a Scandinavian minimalist
style and offers a choice of room types: lava
view, mountain view and lake view. There
is a mini Blue Lagoon within the hotel, and
guests can enjoy a private hot spring here and
receive complimentary Blue Lagoon tickets and
unlimited white volcanic mud masks.

In addition to soaking in the hot springs,
there are many other attractions around the
Blue Lagoon that are worth visiting. Head to
Grindavik fishing village for a taste of the local
fishermen’s culture, or visit the Viking World

Museum to learn about Iceland’s rich history.

Traveling around the Golden
Circle
In the south of Iceland, the Golden Circle brings
together some of Iceland’s most iconic wonders.
Thingvellir National Park is located at the
junction of the Eurasian and American tectonic
plates. Being here, you can clearly see the rift
between the two plates as a witness to the earth’s
crustal movement. Hike along the trail at the edge
of the rift valley to experience nature’s ingenious
work. The landscape on either side of the trail
is very different, with towering mountains and
rocky outcrops on one side, and low-lying lakes
and plains on the other, with mirrored lakes
reflecting the blue sky, white clouds and distant
snow-capped mountains. Lake Thingvadra in the
park is the largest natural lake in Iceland, lined

with wooden walkways against volcanic rocks.

Blue Lagoon

gmium Tours Iceland

You can also stroll around the ruins of the old
parliament and imagine the Icelandic people
meeting here back in the day.

Leave the park and come to the Geyser in
the Haukadalur Valley. This Geyser was the first
hot spring in recorded human history that erupt
intermittently, giving rise to the same English
word. This Geyser once had the most intense
eruptions, but less frequently in recent years.
Even so, its historic status still attracts a lot of
tourists. Today, the Strokkur geyser, 50 meters
south, is very active, erupting every few minutes
with water columns of 20 to 40 meters. In fact,
the geothermal area of Haukadalur is dotted
with dozens of geysers of all sizes, with steaming

fountains and colorful mineral deposits.

Continuing north through country roads
and picturesque valleys, it takes 20 minutes or
so to reach the Golden Waterfall, divided into
upper and lower courses, where the water rushes
down from the heights into the canyon with a
deafening roar. Under the sunlight, the water
droplets from the waterfall form a rainbow,
as if the entire waterfall was forged from gold,
magnificent and incomparable, hence the name
“Golden Waterfall”. The viewing platform on
the cliff next to the waterfall is the best place
to watch.

Scattered along the Golden Circle are a num-
ber of quiet, hidden hot springs waiting to be
discovered.

In the beautiful countryside town of Fludir,
there is Secret Lagoon, surrounded by quiet
countryside. Located in an active geothermal
area, steam vents and geothermal geysers
surround the hot spring pools. The facilities
are simple but pristine, the water temperature
is moderate, and in winter you may be lucky
enough to see the Northern Lights. Children
under 14 are admitted free of charge when

accompanied by an adult.

South Coast scenery

Reynisfjara Black Sand Beach is like a huge ink
painting, quietly spread out, with the black sand
grains contrasting with the white waves. On one
side of the beach is a columnar stone wall rising
up from the ground, staggered and towering
into the clouds. Between the stone wall and the

beach, a natural barrier is formed, separating the
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sea from the land, yet leaving a gap somewhere
to allow the sea to enter and exit freely. Stroll on
the beach and feel the peace and relaxation like
never before. At sunrise, when the first rays of
the sun hit the sand, the entire beach glows with
a golden light.

Drive south on Route 1 for about an hour to
Seljalandsfoss - one of the most beautiful water-
falls in Iceland. The waterfall is about 60 meters
high, with water cascading down the cliffs, and
there is a walking trail behind the water curtain
that allows you to walk to the back and experi-
ence the shock of the waterfall up close. There’s
also Skogafoss - the name means “forest water-
fall” in Icelandic - half an hour’s drive away.
This waterfall is also 60 meters high, but wider
and therefore more powerful. The land below is
very flat, so you can walk right up to the wide
curtain of water and feel the splash on your face.
To the right of the waterfall there is a path that
climbs to a viewing platform at the top, which
offers a breathtaking panoramic view of the en-
tire southern coastline of Iceland.

In the south of Iceland, the Vatnajékull gla-
cier is one of the largest glaciers in the world,
with an altitude of about 1,500 meters and an
ice cap up to 1,000 meters thick at its thickest
point. In addition to this majestic glacier, the
park is also dotted with 10 volcanoes, as well as

canyons, forests and waterfalls. Here to try to
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Iceland’s most characteristic programs - glacier

hiking and ice cave exploration.

Meet at Skaftafell Base Camp, change into
professional hiking gear, and follow the wind-
ing trail that gradually goes deeper and deeper
into the glacier hinterland, where the ice sur-
face glitters brightly in the sunlight. The glacier
water slowly drips into the distance under the
plank bridge, and you can even bend down and
catch the water with your mouth to enjoy the
purity and sweetness of the glacier water. Dur-
ing the hike, you can see the crevasses and ice
towers up close, and after a few hours, you will
come to the open ice field, where the whole gla-
cier’s magnificent scenery is unfolded.

Move on to explore the Blue Ice Cave. The
Blue Ice Cave is a natural cave formed by melt-
ing and freezing glaciers, and the light inside
the cave takes on a mysterious blue glow when
refracted through the ice. Take an off-road bus
through the rugged terrain to the hidden en-

trance of the Cave. When you enter the cave,

you will feel like you are in a blue crystal palace,
where the walls of the ice rise and fall like waves,
and the light inside the cave is unpredictable,
sometimes bright and sometimes dim.

The melting glacier also formed the glacier
lake at the southern end of the Vatnajékull gla-
cier. Take an amphibious boat or kayak tour to
get a closer look at the lake’s thousand-year-old
ice floes, whose textures and layers are clearly vis-
ible. These ice blocks come in a variety of shapes
and colors being changed over time. Glacier Lake
is open year-round, but the best time to visit is
from May through October when the weather is
warmer and there is a moderate amount of gla-
cial meltwater. After visiting Glacier Lake, you
will come to Diamond Beach. The ice from the
glacier lake is washed ashore by the undercur-
rents, and the transparent ice cubes are spread
on the black sandy beach, shining like diamonds
under the sunlight, thus the name of the beach.

From majestic landscapes, exclusive ac-
tivities to luxury accommodation, if you don’t
bother to plan on your own, it’s a good idea
to consult with a local travel agency. Premium
Tours Iceland (https://premiumtoursiceland.
is/) is renowned for its expertise in curating be-
spoke, high-end travel experiences.

The symphony of ice and fire is played to
perfection in Iceland, where nature continues

its infinite charm.
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A Selection of Wellness Hotels in Iceland
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Soak in natural hot spring water, count the stars and meet the wonderful Northern
Lights; visit the luxury spa and relax surrounded by magnificent mountain scenery; or
experience a unique “Viking Ritual” in the highland wilderness... SpaChina recom-

mends six luxury hotels and resorts in Iceland that are not to be missed.
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The Reykjavik EDITION

he Reykjavik EDITION brings the first 5-star modern luxury experience
Tto one of the world’s most sustainable capitals. Located in the historical,
scenic heart of downtown Reykjavik by Old Harbor port, the hotel is just steps
away from the Laugavegur Street, the city’s vibrant shopping district, and the
Harpa Concert and Conference Center. The hotel boasts a variety of distinctive
food, beverage and entertainment outlets including alfresco dining to enjoy the
panoramic views of the waterfront and the city. The sophisticated bedrooms
and suites offer spectacular views of the harbor, Mt. Esja and the legendary
Snefellsjokull glacier. A place to recharge, rebalance and revitalise, the EDITION
spa features a lounge with a bar that by day serves a selection of healthy
post-workout smoothies, come evening, it transforms into the ultimate social
pre-party pamper spot. A full menu of treatments is inspired by the Icelandic

landscape and facilities including a hammam, steam room and sauna.
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Iceland Parliament Hotel, Curio Collection by Hilton
nother luxury hotel located in the city center by Austurvollur town
Asquare is the sophisticated Parliament Hotel. Reykjavik Cathedral,
Harpa concert hall, and city hall are within a five-minute walk. The elegantly
styled Hja Joni restaurant offers a delicious and exciting journey where
quality produce meets international culinary currents, along with a special
selection of wine and the diverse cocktails shaken at the lively Telebar. The
spa offers a variety of services. In addition to diverse full body massages
and facials, you are also invited to relax the body and quiet the mind in a
detoxifying bath inspired by ancient rituals. After your treatment, take a dip

in the indoor pool, or chill out in the cold mist room. The post-treatment

lounge is the ultimate space to unwind.

Hotel Rangaili)}
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Hotel Ranga

otel Ranga is located in the idyllic town of Hvolsvollur in
Hsouthwest Iceland. Here, guests staying from September to
April have a good chance of meeting the Aurora Borealis. When the
Northern Lights appear, the hotel provides a wake-up call and turns
off all the lights to provide guests with the best viewing experience.
The hotel also boasts Iceland’s best-equipped observatory, and
three riverside geothermal baths to accompany you on your
quiet evenings. In addition, a therapist can come to the room to
customize a personalized massage treatment as per the guest’s
request. The hotel’s restaurant offers a menu based on Nordic
cuisine with a selection of high quality fresh local ingredients, while
the bar offers a wide range of selected drinks and cocktails. Bird
watching, fishing and horseback riding are also specialties of the

hotel thanks to its privileged location.
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ION Adventure Hotel

ON Adventure Hotel is located in Selfoss, a major town
Iin southwestern Iceland, close to Hengill and Thingvellir
National Park. The interior design skillfully combines Icelandic
nature with modern design concepts, using natural materials

such as reclaimed driftwood and volcanic rock, as well as organic

. linens and wooden floors, to create a feeling of being in nature.
ION Adventure{Pi)t
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Silfra Restaurant & Bar serves farm-to-table fresh food and the
Northern Lights Bar is the perfect place to watch the Northern
Lights. Surrounded by hot springs, lakes, lava and moss, the

Lava Spa has a heated semi-open-air pool that extends outdoors
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and offers spectacular views of Iceland’s natural beauty. In the
winter months, it is even possible to sit on the pool and enjoy
the Aurora Borealis directly. The hotel offers guests customized
adventurous activity experiences such as glacier walking and
glacier fly fishing.
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Highland Base Kerlingarfjoll

ocated near the Kerlingarfjoll volcanic nature reserve in central Iceland,
LHighland Base Kerlingarfjoll is tucked away in the highland wilderness,
with large floor-to-ceiling windows offering stunning views of the ice-covered
mountains. Built with sturdy, sustainable materials, the guestrooms of the
hotel are laid out in a hamlet-style structure, from riverside tented campsites
to spacious suites, creating personalized living options for guests. There is
an on-site restaurant and lounge offering a wide selection of cuisine from
vegetarian and local seafood to traditional Icelandic dishes. In the center
of the Asgardur valley, nestled along the riverbank, is the resort’s thermal
Highland Baths. In addition to the mineral hot spring pools, it also features
a steaming pool, a cold plunge, a stunning sauna, and a bar. Underground
passageways connect the hotel with the restaurant and the Highland Baths,

enabling guests to traverse the grounds without battling the elements.
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Deplar Farm Hotel

onverted from an 18th-century sheep barn, Deplar Farm hotel
Cis tucked away in the Troll Peninsula valley in northern Iceland,
surrounded by glaciers, waterfalls, black sand and lava rock. The hotel
has just 13 rooms, each equipped with whirlpools, saltwater floatation
pools and heated outdoor pools, and floor-to-ceiling windows that offer
sweeping views of the surrounding snow-capped mountains. Float in
the open-air hot tub under the midnight sun and, if you’re lucky, see
the Northern Lights. The chef’s team prepares delicious meals using
fresh ingredients from nearby farms, rivers and oceans. For a challenge,
head to the spa to enjoy the “Viking Ritual” — alternating between the
sauna and the ice pool three times and experience an ultimate relaxation
afterwards. Deplar Farm also provides a barrage of outdoor activities for

its guests, including hiking, heli-skiing, snowboarding, horseback riding,

whale watching, and fishing.
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TRIaXplore Empowered by MGM
Held Successfully at MGM Cotai
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he TRIaXplore Empowered by MGM event was successfully held from

November 11-13, 2024, at MGM Cotai in Macau. This exclusive and unique

health-focused event centered on knowledge and trends in the wellness
industry, showcasing the potential for growth in integrated health, wellness, and
beauty. The event was hosted by MGM and its award-winning spa brand, Tria Spa.

Over two and a half days, this wellness event featured a diverse program of educa-
tional activities. Renowned brands and experts from US, UK, Italy, Japan, Thailand,
China Hong Kong, Macau, and Mainland China delivered talks, led certification
workshops, and facilitated training sessions. These activities provided industry pro-
fessionals, students, and members of the general public with enriching, relaxed, and
direct face-to-face learning and networking opportunities while interacting with
cutting-edge skincare and equipment brands. All participants greatly benefited from
the comprehensive curriculum and hands-on experiences centered on health, well-
ness, and beauty.

A special highlight was the Alpha Brainwave Music Concert & Cocktail Party,
titled Sound & Vision. This immersive experience introduced attendees to the magi-
cal music and color therapy performances of renowned artists. The concert featured
four sessions, each presenting unique live improvised art performances with distinct
music and visuals, leaving attendees deeply impressed by the immersive experience.

The event’s two-and-a-half-day agenda also included elegant morning and
afternoon tea breaks, along with delectable and healthy buffet lunches. MGM Cotai
extended its signature hospitality, ensuring a memorable experience for all guests.

The TRIaXplore Empowered by MGM exemplified MGM’s commitment to
advancing the health and beauty industry in the Asia-Pacific region. It highlighted
MGM Cotai and Tria Spa’s dedication to fostering wellness while strengthening
Macau’s rising status as a global hub for health and wellness, positioning it as an

emerging destination in this field.
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An Exploratory Voyage to
Brittany, France

Experience PHYTOMER at TRIaXplore Empowered by MGM Cotai, Macau

HYTOMER, a name that sounds like a promise, unveils the

magical power of marine skincare for us all. At the “TRIaX-

plore Empowered by MGM” held at MGM Cotai in Macau,
PHYTOMER embarked on a fantastic journey of marine skincare
with the theme of “An Exploratory Voyage to Brittany, France.” This
was not merely an event showcasing technology; it was also an explo-
ration delving into the wisdom of marine ecology.

With the rhythm of the Wave Drum, attendees were led into the
depths of the oceanic world, listening to the story of how PHYTOMER
has grown alongside the sea. After learning about the brand’s growth
journey, they could also step into a simulated laboratory environment
to experience up close the rigorous scientific attitude and product
diversity of PHYTOMER’s laboratories. The research team of PHY-
TOMER, akin to modern marine explorers, continuously delves into
research, transforming the wonders of the sea into highly effective skin-
care ingredients that nourish the skin.

Surprisingly, guests had the opportunity to personally participate
in the creation of DIY hand creams. By mixing the essence ingredi-
ents sourced from the deep sea, they transformed them into delicate
and nourishing creams. As these melted in their palms, it felt like
touching the pulse of the sea. This was not just a product-making
experience; it was also a close encounter with the vitality of the sea,
and this beautiful memory could be taken away as a souvenir of the
exploratory journey.

Looking back on this fantastic journey, it reminds us that as
early as 1899, Dr. Bagot of Roscoff in Brittany, France, proposed the
concept of “thalassotherapy.” And as both an inheritor and pioneer
in this field, PHYTOMER continues to explore the wisdom of bal-
ance between humans and nature, bringing a sense of relaxation that

allows both body and mind to be at ease.
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Leading the Way to the Future

Natura Bissé’s honor “Sustainable Innovation” Awards, Finding Balance in Its Sustainability

atura Bissé, the luxury cosmetics

brand, has been honored in the

“Sustainable Innovation” category
at the Forbes-UBS Sustainability Awards 2024,
an event that celebrates the achievements and
efforts of family owned SMEs and large com-
panies committed to implementing sustainable
policies in their businesses.

Ricardo Fisas, SVP and Director of Corpo-
rate Communications at Natura Bissé, accept-
ed the award at the ceremony held Tuesday,
November 19th, at the Mandarin Oriental Ritz
Hotel in Madrid. The event brought together
prominent representatives from the business
and sustainability sectors.

In Fisas’ words, “This award reaffirms that we
are on the right path. It inspires and motivates us
to continue growing and evolving into an even
better and more responsible Natura Bissé.”

The company’s unwavering commitment
is to meet the needs of the present without
compromising the future, ensuring a balance

between social well-being, environmental care,

Natura Bissé

and economic growth. This vision is structured
around three fundamental pillars that guide its

sustainability strategy:

Environmental

Focusing on operations, product development,
and services, Natura Bissé strives to reduce
consumption and waste generation, reuse
resources, and promote the recycling of pack-
aging. These efforts are centered at the compa-
ny’s headquarters in Barcelona, known as the
Casa-Fdbrica. This creative hub was built using
advanced building management systems, not
only fosters sustainable production, but also
ensures high energy efficiency and minimal

environmental impact.

Do You Know?

Casa-Fébrica have been built using the most
advanced systems in building management.
These control systems, along with the fact that
the majority of the power supply comes from

a polygeneration power plant, means that the

building is highly energy efficient, achieving
savings in primary energy consumption and a
reduction of more than 35% in CO2 emissions.
Moreover, the measures implemented in the
new production plant are based on the princi-
ples of green chemistry; in other words, aiming
for all the production processes to have the
minimal possible impact on the environment

and on health.

Social

Natura Bissé embraces a holistic approach
aimed at creating a positive societal impact. A
standout example is the Ricardo Fisas Natura
Bissé Foundation, established in 2008 with the
mission to give back. This vision gave rise to
two initiatives:

Oncology Aesthetics Program: Offering
specialized training for aesthetic professionals
and free treatments for individuals undergoing
cancer treatment.

Project Difference: Supporting educational
teams to assist children with learning differences.

The company is also dedicated to promoting
diversity, equity, and equality. Its global team
of over 400 employees comprises a majority of
women in roles across the company, in the fac-
tory, laboratories and offices. Women make up
80% of the workforce, with nearly 70% of lead-

ership positions held by women.

Governance

Natura Bissé remains true to its core values
of honesty, excellence, and teamwork, which
serve as organizational pillars. It reinforces
governance structures and implements meas-
ures to ensure ethics and safety in all opera-
tions. Furthermore, the company collaborates
with key national and international associa-
tions and organizations to promote innova-
tion, sustainability, and the responsible con-
sumption of cosmetics. One notable example
is Natura Bissé’s adherence to the Cosmetics
Europe’s Voluntary Sustainable Commitments
initiative, spearheaded by Cosmetics Europe,
the European trade association for cosmetics

and personal care.
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EAST Hotels Introduces “The Alternative”
A Bold New Vision for Modern Travellers

n 15 November, 2024, EAST Hotels

in Hong Kong welcomed a new

vision of hospitality with The Alter-
native, a fresh concept designed to bring togeth-
er creative pioneers and today’s culture-curious
and adventurous travellers — collectively known
as Alternative Thinkers. It collaborated with
youthful and emerging artists for a party that
whisked guests away on a multisensory adven-
ture reflecting the transformation of “sugar”,
referencing the neighbourhood’s historic site of
the former Taikoo Sugar Refinery. With physical
and emotional performances, the event vividly
brought to life the innovative spirit of EAST,
challenging conventions and fostering open-
mindedness towards fresh alternatives for think-
ing, playing, resting, working, and living.

EAST Hotels embraces inclusivity and
responsible living, responding to the evolving
needs of today’s global travellers. The brand is
grounded in the neighbourhoods that it is part
of and seeks to be a gathering place for travel-
lers. With its new concept, EAST empowers
guests to make independent choices while pri-
oritising eco-conscious environments and cul-
tivating meaningful connections. The dedicat-
ed staff engage with these thinkers by sharing
personalised insights into the city and ensuring
they feel genuinely welcomed.

“We are constantly pushing the boundaries
to inspire creativity and foster a sense of com-
munity among our guests. We understand that
the new generation of travellers is looking for a
welcoming environment where they can truly
be themselves and connect with like-minded
individuals,” said Jennifer Cheung, General
Manager of EAST Hong Kong. “They want to
feel at ease throughout the stay and look for
thoughtfully curated, authentic experiences

that offer an insider’s view of the city.”

Arrive at a Different Place,

open a New Chapter

EAST marked the next step in its rebranding
journey with a lively celebration at its Hong
Kong property on 13 November. Curated by
the film director Coba Cheng and gallerist

Matt Chung, the evening kicked off at newly
renovated driveway by EDITECTURE.

Creative P erformances,

A Feast of Sugar

With a nature-inspired colour palette, the
space evokes a sense of comfort, setting the
backdrop for a mesmerising Earth performance
from i is one. Then NEEDLESS embraced new
beginnings for the new EAST through a reim-
agined lion dance, featuring ballet dancer For-
rest Rain who added an unexpected twist to the
traditional “big-headed Buddha”. The dancer
took a sugar cane — representing the raw mate-
rial of sugar — from the lion and led guests
upstairs to the bustling eatery FEAST to enjoy
a musical collaboration between pianist Jerold
Chu and “Hip Hop Poet” Novel Fergus, blend-
ing jazz and Cantonese hip hop. Invited guests
moved on to an en-suite secret magic show
inspired by the crystallisation of sugar, accom-
panied by the captivating melodies of two-time

World Champion harmonicist CY Leo.

A Sweet Journey,
Continuation of Experience
The adventure continued in the elevator,

where each cabin was infused with the nos-

talgic scent of childhood candies, setting the

stage for a sweet experience as they arrived at
Sugar, the rooftop and terrace bar. This famil-
iar aroma was complemented by local classic
sweet-inspired cocktails crafted by EAST Hong
Kong’s internationally acclaimed mixologist,
Alvin Ching. DJ BEAT FRIDAY energised
night with fresh remixes of beloved hits from
the 80s, 90s, and Y2K, leaving guests riding a
“sugar high” as they danced and celebrated the
night away.

“This party is just the beginning of what
it means to Arrive at a Different Place,” said
Cheung. “We hope to inspire our guests to
embark on a path of discovery within the hotel
and encourage them to take part in ongoing
programmes at EAST curated by innovative
creators who embrace new possibilities and
explore alternative ways of doing things.”

“With three EAST hotels currently in opera-
tion and five more set to open between 2027
and 2030, our journey is just beginning,” said
Dean Winter, Managing Director of Swire
Hotels, the company behind EAST and its sis-
ter brand The House Collective. “We are excit-
ed to expand the EAST brand into new inter-
national markets and connect with Alternative

Thinkers around the world.”
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Grand Mercure Changzhou Luoxi

Grand Mercure Changzhou Luoxi is located in Luoxi, Changzhou,
an ancient city in the south of the Yangtze River with a long history
and sparkling culture. Adjacent to the hotel is the MOOC Star
Shopping Mall, a popular landmark that integrates shopping,
leisure, entertainment, and social spaces. With 182 guestrooms,

the hotel’s champagne gold and Chinese red design delivers a
discerning, cultured, and authentic local experience, offering guests
an immersive journey into the local culture. Its lobby features
marble floors and gold chandeliers, while the walls are designed
with modern geometric lines and materials, along with traditional
decorative elements, each telling the story of this ancient city. Other
facilities include a 2,500 square meter pillarless ballroom, an all-day

dining restaurant, a fitness room, and a cozy lobby bar.
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Grand Ocean View Hotel Zhuhai

After 4 years of upgrading and remodeling, Grand Ocean View Hotel
Zhuhai has been reopened. With its backdrop of Mount Shijing and face
of Xianglu Bay, the hotel enjoys an excellent location with a view of the
mountains and the sea. Each of the 263 guest rooms and suites is equipped
with a spacious terrace or balcony, where guests can enjoy the morning
dew or sunset. For design, it boasts architecture crafted by Mobozhi
Architecture Design Inc., drawing inspiration from the local environment
and skillfully blending modern aesthetics with regional characteristics.

In terms of food and beverage, the restaurant team is composed of chefs
from international Michelin-starred restaurants and Cantonese master
chefs, presenting the best of both worlds in terms of color and flavor.
Additionally, it is equipped with a wealth of facilities, such as an outdoor
660-square-meter infinity heated swimming pool with an open sea view,

an over 1,000-square-meter garden with a view of the sea, as well as a

nearly 500-square-meter fitness center, a children’s club, etc.
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Dusit Thani Bangkok

The historic Dusit Thani Bangkok reopened on
September 27th after a renovation that blends clas-
sic grandeur with modern amenities. The 39-storey
hotel offers stunning views of Lumpini Park and
the Bangkok city skyline. The 257 guest rooms are
decorated in designer Andrue Fu’s homey style,
with elements in original wood tones to make guests
feel at home. The Sky Lobby offers personalised
services such as a seamless check-in complete with
a Thai welcome ritual. Guests can enjoy Thai and
Asian cuisine at the Pavilion Restaurant, while the
Cannubi Restaurant, featuring renowned Chef
Umberto Bombana, offers authentic Italian cuisine
and wines. Other amenities include a spa, ballroom,

boardroom and more.
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SRR SES T Raffles at Galaxy Macau

TR AR TSR T S Ak sE TR 748 The newly opened Raffles at Galaxy Macau is located on the east
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Alila Shanghai
Located in the bustling Jing’an District of Shanghai, Alila Shanghai

enjoys a unique location surrounded by a wide range of high-end

specialty stores and the century-old Zhangyuan heritage site. The TN T L S R

hotel features 186 guest rooms, including 94 spacious suites, spread N R R
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across floors 12 to 17 and 27 to 39. The interior is dominated by earth
tones, blending natural materials with Chinese elements, and skillfully
integrating Shanghai culture with modern trends. In order to satisfy
the taste buds of different guests, there are a variety of restaurants in
the hotel. 500 Weihai Road Restaurant features modern Shanghainese
cuisine with a focus on seafood; Garden Pavilion serves Japanese

barbecue and robatayaki; and Secret Roof is a coffee and tea bar by

b

day and a cocktail bar by night.

Grand Mercure Hangzhou Qingshan Lake

Adjacent to the tranquil and picturesque Qingshan Lake, the Grand
Mercure Hangzhou Qingshan Lake, which is surrounded by beautiful
ecological resources, had its grand opening in October. The hotel’s
177 spacious and elegant guest rooms feature floor-to-ceiling
windows, offering a breathtaking view of the lake and the mountains.
Each room is infused with the unique flavor and cultural essence of
Hangzhou. The Executive Lounge on the 17th floor offers afternoon
tea and an exclusive meeting room for executive guests. The hotel
has a total of 4,000 square meters of meeting space, including a
1,200-square-meter pillarless ballroom, a multistep lecture room that
can accommodate nearly 1,000 people, 14 multi-functional halls,
conference rooms and VIP reception rooms. Additionally, a variety

of restaurants allow guests to savor Hangzhou cuisine and Chinese

and Western delicacies.
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Banyan Tree Krabi Welcomes Acclaimed Yoga Mentor Gabrielle Mendoza
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( ;abrielle Mendoza, a renowned trainer in
restorative yoga and the creator of the

Uncovering the Oasis Within concept, has been
specially invited to hold classes at Banyan Tree
Krabi resort in southern Thailand.

During her 10-day residency as visiting prac-
titioner, Gabrielle has offered a plethora of mind-
ful and holistic practices, including Vinyasa Yoga,
meditation and sound healing, as well as her
signature classes of restorative yoga, where one
maintains deep breaths and maintains asanas
(yoga poses) for longer — a technique accredited
with alleviating stress, and helping with sleep,
flexibility, and overall wellbeing.

Based in Singapore, Gabrielle says that she

“crumbled under the stress of the corporate
world” and later only reclaimed her lost self
through yoga. She says she now follows her
dharma to help others manage stress through
the means of mindfulness, meditation, and the
discipline of yoga.

Her appearance at Banyan Tree Krabi is
another step forward in the hotel’s “Wellbeing
Sanctuary” programme, which was initiated in
2021 and allows guests an option to combine a
leisure vacation with a tailor-made daily itin-
erary designed to enrich mind, body and soul
— from meditation and spa treatments to Thai
boxing and nature trails — complemented with a
nutritious diet and personal consultations.

Located on tranquil Tubkaek Beach, some
25 km west of the town of Krabi, Banyan Tree
Krabi. The resort backs into a lush forested
national park, and each of rooms faces westward
towards uninhabited islands in the Andaman
Sea. It has 72 pool suites and villas, among them
seven two-bedroom options, one three-bedroom
villa, and a majestic seven-bedroom Presidential
Beachfront Pool Villa. Other facilities include
two restaurants, a beach bar, a beach club, a kids’
club, a fitness centre, meeting rooms, and the
award-winning Banyan Tree Spa Krabi.

For more about courses, please visit https://
www.banyantree.com/thailand/krabi/gabrielle-
mendoza

For more information or bookings, please
email reservations-krabi@banyantree.com, or
tel +66 075 811 8388.
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SPACHINA MOVIE

& IRPY
HER STORY
BIZIRAY 5 BB T e (RIER) /X

EXRF(ZRHBEH) MEIFR, ERTA
1BEEED 2 AR BN (ShEE R 1)
WAL MBERA L, —DRE, —
FI; —NMEKGEAHE, —NMEKEE
B . EXTIH IR A F Pk, (19K
LbiRBE B AR ZR ST IPEN
ASERES, BidEE EEA, HEMRK
T EBHE. chEEE (BEHIE
METE, BEMEEET S bk,
REFEMIE (FHREY - SEREN
LM, X TFERONERE, 7
HERMNIES, KEENSHSEE
M, REEHORE, BUETHEHBE L
MAEEHBRENERNRER.

A single mother, Wang Tiemei, moves into
a new home with her child, Wang Molj,
and befriends her neighbor, Xiaoye, who is
supposedly sober and lovestruck. The two
women have very different personalities,
one strong, the other soft, one good at
playing the motherly role, the other good
at lying all the time. In the face of old
traumas and new challenges, they warm

to and comfort each other ...... The movie
depicts the living conditions of Shanghai
drifters, and through the interplay of old
and new Shanghainese, together they form
a Shanghai story. It is also a parallel to the
movie “B for Busy” and is set for overseas
release in multiple locations. The Paper
network commented on “Her Story”
saying that it shows a keen and unique
female perspective, different from the
traditional narrative style, introducing fresh
and young topics, bold and avant-garde
concepts about the state of love, as well as
breakthrough expressions, presenting the

lives of urban men and women today.

MOVIE BOOK & CD REVIEW |

P B 5T

SPACHINA BOOK REVIEW

BE, th519
THINKING, FAST AND SLOW
Kahnemanfy «E2%,

HMEBREMPEEZFENTX: RE—=
1 REZ2EBH.

TMEEECHER,

ing. In this book, Kahneman shows how the mind works, and offers

REEY KR EREFEBMAITTIR. XK
BRAT BERWMMEER, FHAFMNERZMDALIE S
A ERRBETIAMER AR ERNLE,
BERMNBANROAELKRIR. Kahnemani2 tl , EH DR G
TREAY. B IEAIFIR M
REAENMEHEMERMN. fhiFibik
ES 53 —HXTNEARENENNIER, BT EWMLESE
RN R IR 18R B RAY AL .

Thinking, Fast and Slow will change the way you think about think-

IR g e a8 5

THINKING,
FAST..SLOW
i
DANIEL
KAHNEMAN

WINEEE 8F THE NOBEL FRELE BN DOONGMICE

practical and enlightening insights into how choices are made in both our business and personal lives

- and how we can guard against the mental glitches that often get us into trouble. Two systems drive

the way we think and make choices, Kahneman explains: System One is fast, intuitive, and emotional;

System Two is slower, more deliberative, and more logical. Engaging the reader in a lively conversa-

tion about how we think, he shows where we can trust our intuitions and how we can tap into the

benefits of slow thinking, contrasting the two-system view of the mind with the standard model of

the rational economic agent.

Purchase via www.amazon.com Price: US$13

SPACHINA CD REVIEWS

THE KONGSBERG CONCERT

BY BILL EVANS

Bill Evans2 — A £ ISR RFE AT LWE
Kz—, HFGMMNRENREETILEEH
THREZANER. MEANEENEIE
BWNEFZINKGHANR, RIEHESE
FENRDEEE. F1970FKITH—3KE R
MR- MREFAHF, XK A RARITE
ERBRIARB+EXEREALER. HRULE
HBEMES, WMBREMESET KE805
MO RKEZMM B, HHRESIIETEST
B

Bill Evans is the greatest jazz piano player of

all time after creating the style that has become
the foundation of jazz piano ever since. He has
influenced every single player who followed,
and the proof is a new recording from 1970
just released which sounds completely modern
and up to date. He plays a whole bunch of
standards for a full 80 minutes with cool confi-

dence. The master rediscovered.

ARCANE

LEAGUE =~ LEGENDS

SEASON 2
BY ARCANE LEAGUE OF LEGENDS
XR—ESAERNNEREE. 5—XRFEE
FRAMAY PSR RARRER, EWE T FAX
MRRFZTERITZ AR IR, XL
HhA9iE B EERE N T WEIHAENT L F
—fR. HP RSN EEFFHEMEIKREMNIE
&R, XEMBEHAERETHRZNG
TERITESRERIRYF . XARKTE SR, B
RIRET BIRNBRTHEENERTA, X
HEE
This is an amazing collection of music attached
to a very popular video game and it encom-
passes many of the top pop artists of our era
performing songs written and produced to
appeal to the current teen generation. Much of
it is wall of sound and heavily processed and the
tunes would all sound good in an arena with a
massive sound system. This is not spa music, but
if you want to know what your kids are listening

to with their headphones on — this is it.
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Spa XKi7 « £if

Away Spa, W shanghai - The
Bund
EiEsNEWIEEAway Kk 7 H il
WIF, 66 Lvshun Road,
Shanghai

LismiRInEeeS
LiBSNEWBEWE

T: 021 2286 9999
www.wtwhotel.com

\A4

SHANGHAI

THE BUND

LIBINEWIEE

Auriga Spa at Capella
Shanghai, Jian Ye Li

L B E/RBEAurga
bSid

480 Jianguo Road West,
Xuhui, Shanghai
LismHICRZERERE480S
T: 021 5466 6688
www.capellashanghai.cn

a..

auriga

Amanyangyun - AMAN SPA

96 | SpaChina - 2025

FRRBKFT

6161 Yuanjiang Road,
Minhang, Shanghai
LiFTRITRITILEE61615
T: 021 8011 9999
www.aman.com

Beauty Farm

Henglong Branch

EmHEE 18EE

3rd floor, Phase |, Henglong
Plaza Office Building, 1266
West Nanjing Road, Jing'an,
Shanghai
LT RX AR AR 1266
STEET A A HE
MHEE

T: 021 6288 8908

Chuan Spa, The Langham
Xintiandi, Shanghai

LR MBAEEE Il
KFFHI

B1/F The Langham Xintiandi,
99 Madang Road, Xintiandi,
Shanghai, China
LiEmEH R D K0S i
HRMBEBEEBR

T: +86 21 2330 2288
www.chuanspa.com

CHI, The Spa at Jing An

Shangri-La, West Shanghai

LiERHREE BN KHE
T SPA

1218 Yan'an Road Central,

Shanghai

LiEmERPE1218S

T: 021 2203 8888

www.shangri-la.com

Dragonfly Therapeutic Retreat
ISBERIBSPT

1) Jing’an Kerry Centre
Retreat

BREERLE
SB1-05B(Shop #25), B1
South Retail, Jing’an Kerry
Centre, 1218 Yan'an Middle
Road, Jing'an District,
Shanghai
LiETHRRERDE1218S
BHREEMT1#SB1-058B (25
SHH)

T: 021 6266 0018

2) Xinle Retreat #7&J&

206 Xinle Road, Xuhui
District, Shanghai

iR k#2065

T: 021 5403 9982

3) IFC Mall Retreat
E&AilE

LG2-47-1, Shanghai IFC, 8
Century Avenue, Lujiazui,
Pudong District, Shanghai
LiEmEENX L XESSE
EHILEIHLGI-47-1

T: 021 68785008
www.dragonfly.net.cn

ELAINE ART SPA

&R - EAR - Spa
153-155 Xuanhua Road,
Changning, Shanghai
LT RTRELRE
153-1555

T: 021 5238 3391

Floatasian Float Spa

G

288 Dagu Road, 2nd Floor,
Huangpu District, Shanghai
LT EBXKERE288S, kX
B 551, 2R, AE

T: +86 21 6385 5189

Green Massage

1) Gubei Branch
LigdiLE

480, Hongbaoshi Road
(Jinzhu Road), Changning
LT RKTRAERRE480S
(ETRER)

Business Hours: 10:30 am —
00:00 am

Tel: 021 6288 7608

2) The Roof Branch

LD RS

LG2-15, 458 Madang
Road,Huangpu

LT EAX D458
LG2-15

Business Hours: 10:30 am —
23:30 am

Tel: 021 5386 8188

3) Xintiandi Branch
RS

58 Taicang Road,Huangpu
AEHK58S

Business Hours: 10:30 am —
01:00 am

Tel: 021 5386 0222

4) Infinitus Branch
LiBERRERE
L3-W01,168 Hubin Road,
Huangpu

HiHX IR 1685 L3-W01
Business Hours: 10:00 am —
00:00 am

Tel: 021 6877 8188

5) Lujiazui Branch
LiERE R S

6F, 66 Huayuanshigiao Road,
Pudong
LR HX R A Eee
SHIRITHEKOK

Business Hour: 10:00 am —
22:30 am

Tel: 021 6289 7778

6) Shanghai Centre Branch
LiERE

808, East Residences,
Shanghai Centre, 1376
Nanjing Road West, Jingan
MRAK13765 LIEFHE
I#808E

Business Hours: 10:00 am —
23:00 am

Tel: 021 6289 7007

7) Xujiahui Branch
LiBHERILE

88 Xingen Road, Xuhui
LiEmHRICX EHEesS
Business Hours: 10:30 am —
23:00 am

Tel: 021 6468 7076
www.greenmassage .com.cn

Iridium Spa at The St. Regis
Shanghai Jing'an

LR R EBERRKT
1008 Beijing Road West,
Jing'an, Shanghai

LR REILRAR 10085
T: 021 6257 9999
www.stregis.com

L SPA at Sunrise

On The Bund
LS KB T
6F Shanghai Sunrise On The
Bund 168 Gaoyang Road,
Hongkou District
STOX S PARE 1685614
LN EAE S

T: 021 5558 9999*6008
www.sunrisesha.com

MI XUN SPA, The Middle House
LIRSS kT

B1, 366, Shimen 1 Road,
Jing'an, Shanghai
LiETmHREAI1 #3665
LiREEEBIE

T. 021 3216 8199
www.the-house-collective.com

Rubis Spa

RS

1) LIPPO Plaza Branch
N=EE

B104, LIPPO Plaza, 222
Middle Huaihai Road,
Huangpu, Shanghai

L EBXEETE2225
NE7B1E4E T

T. 021 5383 0111

2) OnePiece Work Branch
AR R E

L2-7B, Tower 1 Link Square,
222 Hubin Road, Huangpu,
Shanghai

LT E A RE2225 9
Bl Xt 1#2E7BHE T

T: 021 6340 6336

3) LuOne Branch
YliELuOnefk

L6-07-10, LuOne Capita Land,
268 Xujiahui Road, Huangpu,
Shanghai
LigmEHXHKICHK268
SLuOnedl B RET 1762
07-1087T

T. 021 6447 7705

4) JiuGuang Branch

AFIE

L5-D535, JiuGuang, 1618
West Nanjing Road, Jingan,
Shanghai
LiETHREERAR1618S
AFEES5REDSISHAITT

T: 021 6288 3482

Spa at Bellagio - Bellagio
Shanghai

LA TEMREEEME
KFFHl

3/F, 188 Beisuzhou Road,
Hongkou, Shanghai
LTI AKX A M 1885
LA TEmMEREE3

T: 021 3680 6666
www.bellagioshanghai.com

Siyanli

B

1) KBAI 35

1st Floor,South Gate,No.88,
Xianxia Road.
LiETHLTERE88S KA 17
m—E

T: 021 6270 4488

2) BT 35

Suite 317, Time Square,
No.500, Zhangyang Road
EEmERK 5005
R 7317E

T: 021 5836 7155

Spa InterContinental &
Balance Fitness
BRI ST IESRE S Huls

4F, InterContinental Shanghai
Expo, 1188 Xueye Road,
Pudong, Shanghai
LigTRFRHX EEK11885
1 R s 4%

T: 021 3858 1188
www.intercontinental.com

Shine Spa for Sheraton,
Sheraton Shanghai
Waigaoqiao Hotel
LINERERBEE
EREKSF

Sheraton Shanghai
Waigaogiao Hotel, 28 Jilong
Road, Shanghai Pilot Free
Trade Zone, Shanghai, China
LA MRS X ERERRK28
S LB ERERERE

T: +86 21 3121 9999*6166
www.sheratonwgghotel.com

Spa Intercontinental
it S INBRIE KT Rl
118, No.2 Ruijin Road, Luwan
District, Shanghai, China
LEAERRE K185

T: +86 21 6472 5222*2016
www.ruijinihotel.com

Swissline Glamscience Center
Swisslinef /] £ Fuly
SL-09-10, Hong Kong Plaza,
283 Middle Huaihai Road,
Huangpu, Shanghai

LT EBXEETHK283S
[ IR AR ESL-09-10%F
T: 021 5386 1768

Shanghai ChingHo Clinic
LiEERAn 15 E

227 North Huangpi Road
EEmERRALRK2275

T: 40002122

The Daisy Spa

HAFREE

1) The Daisy Spa (818 Plaza)
HFREE (818 17)F)
410-411 Plaza 818, 818
Nanjing Road West, Shanghai
iR RARE8185818] 15
410-4 1T

T: 021 5228 2591

2) The Daisy Spa

(Jinmao Fashion Plaza)
HAFER (SR EIHE)
3/F, Jinmao Fashion Plaza,
Jin Mao Tower, 88 Century
Avenue, Shanghai

LT KiESSS &R AE
ERMEHE

T: 021 5056 0580

The Bvlgari Spa Shanghai
EiEEEMmE AT
B1, 33 Henan North Road,
Shanghai

LR ILEE33S
LiBERmWEEB1E

T: 021 3606 7788
www.bulgarihotels.com

The Retreat at The Sukhothai
Shanghai

LigRYRBEE

The Retreatzk§7 Fuls

B1, 380, Weihai Road,
Jing'an, Shanghai
LiETHRXEIERK380S
LiBRYREEBIE

T: 021 5237 8888
www.sukhothai.com/shanghai/

The SPA at Shanghai EDITION
i3l A R KT

6/F, 199 Nanjing Road East,
Huangpu, Shanghai
LiEmHEAXERERRE1995
laic3 g lch i) e

T: 021 5368 9999
www.edition-hotels.cn

The Peninsula Spa, Shanghai
L BEEKF R

32 Zhongshan Dong Yi Road,
Shanghai
Ltk R 8325
T: 021 2327 2888
www.peninsula.com

The Spa at The Ritz-Carlton
Shanghai, Pudong
EiEEERmE A REUE E K
gl

Shanghai IFC, 8 Century
Avenue, Pudong, Shanghai
HHRHR L KBS
LigEgd

T: 021 2020 1888
www.ritzcarlton.com

The Spa at Waldorf Astoria
Shanghai on the Bund
Lk RERBEE
KFFHI

3/F, 2 Zhongshandongyi
Road, Huangpu, Shanghai
LigmEHK

PR 531

T: 021 6322 9988
www.waldorfastoriashanghai.
com

UR SPA at The PuLi Hotel
and Spa



HREE S KST

3/F, 1 Changde Road, Jingan
District, Shanghai
LiETRHRXEER1SHERE
B E3E

T: 021 3203 9999 ext. 6899
www.thepuli.com

Willow Stream Spa
(Fairmont Peace Hotel)
BAIE KT (ISR E)
Fairmont Peace Hotel,

20 Nanjing Road East,
Shanghai, China
LiETMEREE 205 TIRE
T: +86 21 6138 6810
www.peaceshotel.com

LiBHHICX Z$RH#E688S
581%

T: 021 6058 8888
triaspa@mgmshanghai.cn

Spa K7 « LI

Beauty Farm

Jingrongjie Branch

EMARE £MEE

L415-2, Financial Street
Shopping Center, 2
Jinchengfang Street, Xicheng,
Beijing
EETEHEEHE2S &R/
HIL415-2

T: 010 6622 0418

Water’s Edge at Park Hyatt
Shanghai
AR R KR AT Al
100 Century Avenue, Pudong,
Shanghai
LimERHX L XE
1005

T: 021 6888 1234*4251
www.hyatt.com

1855 BEAUTY BRAIN

1) 1855 BEAUTY BRAIN
(FAK=SPAIE)

583 Shangbo Road, Pudong,
Shanghai

LiETiHARHX 5835
(11888 SARAARE 32 X OFE50
Kigde)

T: 021 5018 1855

2) 1855 BEAUTY BRAIN
(KEEZRSPAIE)

928 Zhenhua Road, Baoshan,
Shanghai

LiEmEILXE K285 (K
HE=230 )

T: 021 6364 1855

3) 1855 BEAUTY BRAIN
(EBEESPATE)

65 Yichang Road, Putuo,
Shanghai

LimERXES RS

T: 021 6682 1855

Spa at Shangri-La Qiantan,
Shanghai

FRERKTT

1/F, 551 Haiyang West
Road, Pudong New District,
Shanghai
LiETiHARHX B S551
S LiBETHERER 1

T: 021 2065 9628
www.shangri-la.com/cn/
shanghai/giantanshangrila/

The Lakeville Regency
Clubhouse

B PSR

No.10, Lane168, Shunchang
Road, Huangpu District,
Shanghai

L EBXINSRE168%
108

T: 021 6386 9955
www.shuionland.com

TRIA SPA at MGM
SHANGHAI WEST BUND
LR EEEEERIEK
Frepuls

58F, 688 Yunjin Road, Xuhui
District, Shanghai

Dragonfly Therapeutic Retreat
IRERB SRR

1) Yansha Retreat #5 5
Ground Floor, Grand Summit
Plaza, 19 Dongfang Rd. East,
Liang Ma Qiao, Chaoyang
District, Beijing

LR TP FSFR TT REE
1985 RF— B

T: 010 8532 3122

2) Kerry Centre Beijing
Retreat

ZERLE

B10, Kerry Centre, No.1,
Guanghua Road, Chaoyang
District, Beijing

R ERISEEP
LR 7T —/EB10

T: 010 8529 6331

i spa

RN

1) Fulou Road - Gehua New
Century Hotel Beijing Branch
Bk - REFITE

1%t Floor, Gehua New Century
Hotel, NO.19 Gulouwai Dajie,
Chaoyang, Beijing

JERT XSS AE19
S, REFTKEEIR

T: 010 6202 6708

2) Zhichun Road - Flagship
Store

B - EAME

B1 Tylfull Hotel Beijing, Xi
Tucheng Road, Haidian,
Beijing
StEmiEER AL 1SR
SHEEEEB (B 7H)
T: 010 5329 9991

Iridium Spa at The St. Regis
Beijing

b SRR KT

21 Jianguomenwai Avenue,
Chaoyang, Beijing
SERTHEXZEIM A
#2185

T: 010 6460 6688*2745
www.marriott.com

#F#Spa

FRTHEXE =EA265E
LAE RSB E6F

6/F Wanhao Hotel Haihang
Building, 26A Xiaoyun Road,
Chaoyang District, Beijing

T: 010 5927 8060

RuHe skin & health
management center

e R Ak s b R I AL

SPACHINA PARTNERS | #&EEF

9/ F, Ramada Longcheng
Hotel, 319 Changping

Road, Huilongguan Street,
Changping, Beijing
;tEHEFREENEEEF
B3195 R ERLHIER
T: 010 8077 8151

Siyanli

B

1) BBERRParkson Salon
Suite 9103, Bldg.A, No.101,
Fuxingmennei Avenue
SXITAKRE101S
BHEAESF#9103A

T: 010 6653 5599

2) FEX{EEChina Hotel
B1, No.1, Jianguomenwai
Avenue

BESMKEIS
PEXREE TR

T: 010 6505 0909

3) FEBFengLian Branch
Suite 408, No 18, Chaowai
Avenue, Chaoyang District
AP TSP KRE18S F BT
15408

T: 010 6588 3688

SPA by MTM, Beijing

2/F, 7 DongSanHuan Middle
Road, Chaoyang, Beijing

I EHHPARFE=IRFE7S I
RTEXEEZER

T: 010 6533 0751
www.spabymtm.com

Sunrise Kempinski Hotel,
Kempinski The Spa,
Beijing&Yangqi Island

It B HEF AR EE S E
B E KT Rl

3F, 18A Yanshui Road, Yanqi
Lake, Huairou District, Beijing
JERT IR X AR 2k 2 R
185=F

B1,13 Yanxiu Road, Yanqi
Lake, Huairou District, Beijing
JERTIRR X AR 2513
SHh—EF

T: 010 6961 8888 - 3792/82299
www.kempinski.com

Sense, A Rosewood Spa,
Rosewood Beijing
JERBMIE ESensek 7 Al
Jingguang Centre,

1 Chaoyangmenwai Avenue,
Beijing

LR AKX FABAII SN AT
1SR

T: 010 6597 8888
www.rosewoodhotels.com

The Ritz-Carlton Spa

JE BRI AT Al
The Ritz-Carlton, Beijing
83A Jianguo Road, Chaoyang
District, Beijing
tRPEXZEEF83E
LB REE S

T: 010 5908 8888
http://www.ritzcarlton.com/
en/Properties/Beijing/Spa/
Default.htm

The Peninsula Spa Beijing
ERFFBEEKF R

8 Goldfish Lane, Wangfujing,
Beijing, China

tRERFEEHESS
T: +86 10 6510 6321
www.peninsula.com

The Spa at Aman Summer
Palace

BFNREKIT

1 Gongmengian Street,
Summer Palace, Haidian,
Beijing
tEmigREEE
BIHEH1S

T: 010 5987 9999
www.aman.com

Tian Spa at Park Hyatt Beijing
JE A E RS R AR s
59/F Park Hyatt Beijing, 2
Jianguomenwai Street, Beijing
FEERTHEXZE A E2S
JERAALEESR

T: 010 8567 1157
www.hyatt.com

The Spa at Bvlgari Hotel Beijing
JEREEME BT
Building 2, Yard 8 Xinyuan
South Road, Beijing

R HAEX HREESS
BR2S#%

T: 010 8555 8555
www.bulgarihotels.com

The Spa at Four Seasons

Hotel Beijing
JEER IS E Sk T

48 Liangmagiao Road,
Chaoyang, Beijing
FEERTHAX R D485
T: 010 5695 8888
www.fourseasons.com

UR SPA at The PuXuan Hotel
and Spa

JERBIEE SR kT

5/F,7/F, 1 Wangfujing Street,
Dongcheng District, Beijing
PEERTREX EAFAE
1SHIEBESRITE

T: 010 5393 6688
www.thepuxuan.com

Willow Stream Spa, Fairmont
Beijing
JEREW B REEEFIIZ
KFFHI

8 Yong An Dong Li, Jian Guo
Men Wai Avenue, Beijing, China
SERTHEEXZEI T A K
REESS I REW R REEIE
T: +86 10 8507 3737
www.fairmont.cn/beijing

LAINMONT SPA
LAINMONT 3 45 FTSPA
8B, Block A, Jinyuan Business
Center, Haidian District,
Beijing
tREEERESHOALESB
T: 13167383238

DONGTIAN SKINCARE
(China World Branch)
REERAL (EFRE)

3L208, North Zone, China
World Center, No.1,
Jianguomenwai Avenue,
Chaoyang District, Beijing
FEETHEXEEIIAEIS
B2 E B R 4L X 3L 2084 fiL

T: 010 6505 9163

i spa

REIF

The Westin Tianjin - Binjiang
Road Branch

BT - RILEE

6F, The Westin Tianjin, 101
Nanjing Road, Heping, Tianjin
RETEX ERE1015
BERANTEEAB(LE
niEn)

T: 022 2389 0189
www.ispa.cn

L'OCEAN SPA at Four
Seasons Hotel Tianjin
RIEMZEEERKST

138 Chifeng Road, Heping
District, Tianjin
RETEXRIEE138S
T: 022 2716 6226
www.fourseasons.com

Rubis Spa

S

Riverview Place Branch
EEICE

L2-2026A, Riverview Place,
238 Liuwei Road, Hedong,
Tianjin
REMARXAGH238S 5
BiC2/22026A% T

T: 022 2712 7823

SCENT TIME

KB ERRESTAHL
Tianxi 24-2-801, Aocheng
Commercial Plaza, Lingbin
Road, Nankai, Tianjin
RETEAKZREBRRHEXE
24-2-801

T: 022 5890 0088

I HRET MNH R BRI
SR EE26S

T: +86 20 6628 6628
www.starwoodhotels.com/whotels

Angsana Spa, The Garden
Hotel Guangzhou
IMFERIRIE B Spa

4/F, 368 East Huanshi Road,
Guangzhou, Guangdong, China
I HRET MHIHRH AR 368
Saig

T: +86 20 8333 8989
www.angsana.com

Athena Spa at Pullman
Dongguan Forum
ERIBELSAREBEER
b/

32 Dongcheng Road Central,
Dongcheng District, Dongguan,
Guangdong, 523129, China
IHREARETHRERFREH
%325

T: +86 769 2336 88886699
www.pullmanhotels.com.cn

AEVUM SPA
AEVUME i 5B 7 51 1R SPA
1) KK MALL Branch

KK MALLJE

Shop L211, 2F, KK Mall, Luo
Hu, Shenzhen

R F X REFES016S
REBHNKKMALLIHIRL2F
L21MSEH

T: 0755 2290 9188/2290 9133
2) KK ONE Branch

KK ONEJE

Shop L304, 3F, KK ONE,
KINGKEY TIMEMARK, Fu
Tian, Shenzhen
RYITEEXEAKXE289
SHERARKK ONE 3F
L3045 s

T: 0755 8863 5177/8863 5187
3) Wanxiangtiandi Branch
WSS

Shop SL312, 3F, Hua Run
Mixc World, Nanshan,
Shenzhens
RUITHEILXER TR KMIF
SL3125 s

T: 0755 8668 7988

4) Yitianjiari Branch
#HABRAE

Shop L2-58,Yitian Holiday
Plaza, Nanshan, Shenzhen
RUTELXERBRR %
L2-585

T: 0755 86951995
http://www.aevumspa.cn

Waldorf Astoria Spa, Beijing
JERAERIE KB E ARl
5-15 Jinyu Hutong,
Dongcheng, Beijing
EETHEBXEEHES-15
T: 010 8520 8989
www.waldorfastoria.com

MAHA Spa

BEKIT

MAHA Club & Residences,
8 Xiao Yun Road, Chaoyang
District, Beijing
EERTHEXE=ESS,
BELREAFBRITEAE
T: 010 52259877

The Spa

at The Ritz Carlton, Tianjin
KEMEF/REEE
KRB REATT ol
167 Dagu Road North,
Heping, Tianjin

KRBT A#ILE167S
T: 022 5857 8888
www.ritzcarlton.com

Spa k77 * I &R
AWAY® Spa at W Guangzhou
T IWIE FEAWAY ®7K 7 Fuls
26 Xiancun Road, Zhujiang
New Town, Tianhe District,
Guangzhou, Guangdong, China

Asaya Active, Rosewood
Guangzhou

TBRE RS

Guangzhou Zhoudafu
Financial Center, No.6,
Zhujiangdong Road, Tianhe,

Guangzhou
INHRIAXERIIEREES T M
BXREERFPD

T. 020 8852 8888

CHUAN SPA at The Langham,
Shenzhen

RYIBAEEEE 1 )I] 1 KTl
7888 Shennan Boulevard,
Futian District, Shenzhen
RYITHEEXREKE78885

SpaChina - 2025 1 97
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(REFBSEMBEZIO)
T: 0755 8828 9888
http://shenzhen.
langhamhotels.com

Chuan Spa at Langham
Place, Guangzhou

TN FEASEEIE Il KT
638 Xingang Road East,
Haizhu District, Guangzhou,
Guangdong, China
TRE MK

B HRIK638S

T: +86 20 8916 3388*3538
www.guangzhou.
langhamplacehotels.com.cn

Devarana Spa at Dusit
Devarana Hot Spring Hotel
Conghua

TN E SRR E R
& RmAKIT

352 Yuquan Avenue, Liangkou
Town, Conghua, Guangzhou,
Guangdong, China
IHETNTALR OHEER
KiE3525

T: +86 20 3798 8888*6630
www.dusit.com

FINEFULL SPA at Shenzhen
Marriott Hotel Golden Bay
RIMEIR e T 5 E SR #R KT
B1, 33 Zonglv Road, Dapeng
New, Shenzhen

R A B R AR KIEISS
BIEBIR

T: 0755 2839 8888*8401

Heavenly Spa by

Westin Shenzhen

R 5 B B TiB R R B kST
4/F, The Westin Shenzhen
Nanshan 9028-2 Shennan
Road, Nanshan District,
Shenzhen
RYITELL X R AE9028
S22 s BT T R4
HTRE K

T: 0755 8634 8860
www.westin.com/shenzhen

Hua SPA/TEKTF

69 Floor, Four Seasons Hotel
Guangzhou, 5 Zhujiang West
Road, Pearl River New City,
Tianhe District, Guangzhou
IR S P32 AR 7 S
B5S T MNMEEER

T: 020 8883 3000

Iridium Spa at

The St. Regis Shenzhen
R BRI KT

The St. Regis Shenzhen,
5016 Shennan Road East,
Luohu, Shenzhen

R F X RERES016S
T: 0755 2223 9407
www.stregis.com

Let's Relax

BN

2/F, Hongfa Building,
No.19, Tianhenaner Road,
Guangzhou

IR AEZRI19SERK
B2R

T: 020 8362 9234

98 | SpaChina - 2025

L.GRACE/NR AR B & ELD
AV

2301 Building 3, 15 Xing’an
Road, Tianhe, Guangzhou
TNHRAIX R 155 RF
AT HRE SB35 #2301
T: 156 2222 5092

O Spa at Grand Hyatt
Guangzhou
INEABBRAERE
BTl

24/F Grand Hyatt Guangzhou,
12 Zhujiang West Road,

Pearl River New City, Tianhe,
Guangzhou, Guangdong, China
I HRAET TR BRI
HIIEE12ST MEHNERKX
BE24E

T: +86 20 8396 1234 ext.3520
www.guangzhou.grand.hyatt.com

Royal Spa

EESPA

No.221 Xingmin Road,
Zhujiang New Town, Tianhe,

Guangzhou
TN R X BRI
%2215

T. 020 3889 4742

Raffles Spa Shenzhen

RN BEER B LB R AT Rl
No. 1, Shenzhen Bay, No.
3008, Zhongxin Road,

Shenzhen
AT EE3008 S R
15

T. 0755 8121 9366

RYIBBERE K G KFFAl
3/F Grand Hyatt Shenzhen,
1881 Baoan Nan Road, Luohu
District, Shenzhen, Guangdong,
China
IFERIITEHXE RS
1881 SR B BB E3HE

T: +86 755 8266 1234
www.shenzhen.grand.hyatt.com

The Spa at Park Hyatt
Guangzhou

TN A FE— Ak T R
16 Huaxia Road, Zhujiang
New Town, Tianhe District,
Guangzhou
IR R
%165

T: +86 20 3769 1234
guangzhou.park.hyatt.com

THE SPA at Park Hyatt
Shenzhen
RYIFABE AT Fls

5023 Yitian Road, Futian,
Shenzhen

R EEX HERK50235
T: 0755 8829 1234

The Ritz-Carlton Spa,

Shenzhen
ARYIZ TR /RUE 5 K
e

5/F, 116 Fuhua San Road,
Futian District, Shenzhen
RYTREXBE=ZE16SR
Y E AT B AR UUE SR

T: 0755 2222 2222
www.ritzcarlton.cn/shenzhen

Siyanli

1) ARE

2nd Floor, Bldg. Vanke
Jinsejiayuan, No.2018,
Lianhua Road, Futian District,
Shenzhen
RYITEEXELRK20185
TR ERRE -k

T: 0755 8319 3072

2) KEHE All City

L302 North All City Shopping
Center, Nanshan, Shenzhen
RYTELRAORE TN
B EREK A WA E Ml
JEXL302

T: 0755 3688 0998

3) ki E{E Shanghai Hotel
2/F Shanghai Hotel
Shennanzhong Road, Futian,
Shenzhen

R REXREDE LT
oy

T: 0755 2390 7922
www.siyanli.net.cn

Spa at Futian Shangri-La,
Shenzhen
RYIBEEEEERRBEEKR
FrAuls

Futian Shangri-La, Shenzhen,
4088 Yi Tian Road, Futian
District, Shenzhen

AT EEX HAE4088 SR
YIEAEE BN AEE

T: 0755 8828 4088 Ext: 6668
www.shangri-la.com

Shui Xiang Spa at Grand
Hyatt Shenzhen

The Ritz-Carlton Spa,
Guangzhou

INE AR RUE E R
Freuly

4/F, 3 Xing An Road, Pearl
River New City, Tianhe
District, Guangzhou

TN R BRI R
#3544

T: 020 3813 6668
www.ritzcarlton.cn/guangzhou

T. 0755 2933 8888

Angsana Spa, Angsana
Zhuhai Henggqin

iSRS BRI ERESPA
No 288 Chonglou Road,
Guangdong Macao in Depth,
Cooperation Zone in Henggin,
Zhuhai

KT ERRESFREYR
%2885

T: 0756 288 9889

Spa JKiT * i

ATARAN SPA

1) ATARAN SPA at Hilton
Haikou Meilan

BOERER RILEE
ATARAN SPA

2 Qiongshan Avenue, Meilan,
Haikou
BOREZXFELAE2S
T: 0898 3639 8888

2) ATARAN SPA at Palace
Resort Yalong Bay, Sanya
ZTETRENEE
ATARAN SPA

2 Haitang North Road,
Haitang Bay Resort, Sanya
ZIgRERFERXER
JeE2s

T: 0898 8871 8888

3) ATARAN SPA at Huayu
Resort & Spa Yalong Bay Sanya
ST EEFERERE
ATARAN SPA

National Tourism Resort,
Yalong Bay, Jiyang, Sanya

=P PR TP 2 E 2R A
ERX

T: 0898 8855 5888

Resort & Spa
ERZTTRERRIAKEE
KPRl

Yalong Bay National Resort
District, Sanya
ZTHTEEERKEERX
T: 0898 8858 8888
www.hilton.com/
worldwideresorts

Huan Spa at Grand Hyatt
Sanya Haitang Bay

=g RER MBS KT
68 Haitang North Road,
Haitang Bay, Sanya
ZTERERERILKEsS
T: 0898 8881 1234
www.hyatt.com

Iridium Spa at The St. Regis
Sanya Yalong Bay Resort
ST RS EREE
SRERIKIT

The St. Regis Sanya Yalong
Bay Resort, National Tourism
Resort, Yalong Bay, Sanya,
Hainan, China

BEE = IR EERRK
WEBRX =TT EEHE
BRIEE

T: +86 898 8855 5555 ext.3280
www.stregis.com/sanya

Raffles SPA at Raffles Hainan
BEEKERHBIARTE
Clearwater Bay Avenue,
Yingzhou Town, Lingshui
County, Hainan, China

B EE R ERMNEEK
ERE

T: +86 898 8338 9888
www.raffles.com/hainan

Auriga Spa at Capella Sanya
ZTERFERERE

Tufu Resort Area,

Yingzhou Town, Lingshui
County, Hainan

wBEE = ImEkREREE
HMELEEERK

T: 0898 8309 9999

VELEESPA
RYIBSRIERRE AR AR
212-213, South Zone, No.1
Shenzhen Bay, Yuehai Street,
Nanshan District, Shenzhen
RUTEL X EEEERIE
SEKX212-213

T: +86 0755 8611 1196

Atlantis Sanya AHAVA Spa
= - T4S=FHTAHAVAKST
No. 8, Haitangbei Road,
Haitangwan Town, Haitang,
Sanya
ZThigRKiBREHER:L
H8S Tith

T: 0898 8898 6666

ansspa
Zl5an+spa

2F, Building D, Chengyang
Plaza, No. 5 Baogang Road,
Luohu District, Shenzhen

R FHMXERESSILAF
KEDH21

T: 18038158781

The Spa at Shangri-La
Nanshan Shenzhen
RYIFLERE BAIEEK
Freuly

Block J, Phase 5, Shenwan
Huiyun Center, Baishi 3rd
Road, Nanshan District,
Shenzhen
RITELRBAZEREC
=T EVEE

Beauty Farm

Xiaribaihuo Branch

EMARE ZHEEE

6/ F, Summer Department
Store, 1 Haiyun Road, Sanya
ZTis#1SE HAE K6
T: 0898 8821 6637

Bamford Wellness Spa at 1
Hotel Haitang Bay, Sanya

Z iR EMRXEEEBanford
K7

No.4, Haitangnan Road,
Haitangwan, Sanya
BEEZImEREERE
i

T: 0898 88691888

Hilton Sanya Yalong Bay

Sense Spa at Rosewood
Sanya

=T ARFBRAE KT Al
1/F, Rosewood Sanya, No. 6
Haitang North Road, Sanya
572000, Hainan
BEEZIhERXERILEKE
S =T RFIBRAE S 14

T: +86 898 8871 6666

SPA InterContinental

ST 8 PR R AR
KI7 =BT

InterContinental Sanya
Resort, No.1 Zhouji Lu,
Sanya, Hainan
BEE = THNRE1S
ST B AR BRI RS

T: 0898 8861 8888
www.intercontinental.com/sanya

Shine Spa for Sheraton
Shenzhou Peninsula Resort
Wil B ERS EREE
YRR

Shenzhou Peninsula Resort,
Wanning, Hainan, China
BEE AT AN Bk
ERX

T: +86 898 6253 8868
www.sheraton.com

The Spa at Le Méridien Shimei
Bay Beach Resort & Spa

A EBERIBEEKT R
Shimei Bay, Wanning, Hainan,
571533, China

BEEATHAGERE
ERX

T: +86 898 6252 8888*7262
www.starwoodhotels.com/
lemeridien

The Spa at Mandarin Oriental,
Sanya

ZITEFRAKFE
Mandarin Oriental, Sanya,

12 Yuhai Road, Jiyang, Sanya
ST PAXAEEE12S

T: 0898 8820 9999
www.mandarinoriental.com

Xing Hua Chun Yu Aesthetics
of Life Spa
HIEMSpakimESF

West Side of Bauhinia
Department Store, Longhua,
Haikou
EBEEEOTEERER T
SEN

T: 0898 6627 8888

Spa k7 * il

DI SPA

RDi Spaf FREEHL
No.24, area a, canal park,
Fuxiu Road, Liangxi, Wuxi
THRERFEFRITALE
AX245

T: 0510 8241 3885

Dusit Wellness at Dusit Thani
Wellness Resort Suzhou
AMNFRBEXRMFEERBE
JESR D

88 Shushan Road, Tong'an
Town, Suzhou National
Hi-Tech District, Jiangsu
FEIFEANTESHIRER
ERILEESSS

T: 0512 6269 8888

M-SPA

MDEE

1) 8F Hilton Suzhou, 275
East Suzhou Avenue, Suzhou
Industrial Park, Jiangsu
IBEFMNTRAR TAEX
TN A EZR275S A /R
B EBHEAKT L

T: 0512 6292 0068*6330

2) 1F Kempinski Hotel
Suzhou, 1 Guobin Road,
Suzhou Industrial Park,
Jiangsu
IFEANTIVEREE
B1SHMEGHYEIEX
BE1RE

T: 0512 6289 7888*6880

3) 6 F Suzhou High-Speed
Rail Jinke Grand Hotel, 67
South Tiancheng Road,
High-Speed Rail New Town,
Suzhou
IBERMNTEHIAEERA
Be7SHMEHER KHIES
KR

T: 0512 6937 8888*6690

naked Leaf at naked Water
BL AR KT

199 North Taihu Avenue,
Suzhou
FIMALKHAE1995

T: 400 9200 518




QUEENS MAKER
TA%ER

1) Xinyuehui Branch
BT

H208, 2nd Floor, Xingyuehui,
Suxiu Road, Suzhou
FMHLEE E VLRI
H208

T: 0512 6818 9678

2) Suzhou Central Branch
FMALE

B1-46, 1st Floor, North
Suzhou Central, Suxiu Road,

Suzhou
FHMHGE BN PLE L
X-14#B1-46

T: 0512 6262 5958

3) Xinguangtiandi Branch
A RUIE

5f0019, 5 / F, Xinguangtiandi,
456 East Suzhou Avenue,
Suzhou

FMTEM KIEZR456 SR
H#i5#5F0019

T: 0512 6818 8978

Rubis Spa

RS

1) JiuGuang Branch

AtIE

L1-C-01, JiuGuang, 268
Wangdun Road, Suzhou
Industrial Park

Sl Tl fE X %2685 &
KEHKI1C-018T

T: 0512 6696 1130

2) MeiLuo Branch

EX9

L6, East Area Matro, 245
Guangian Street, Pingjiang,
Suzhou
HMEIRYRE2455 £S5
BRF6R

T: 0512 6916 5931

The SPA Four Seasons Hotel
Suzhou

T B E R AL

88 Four Seasons Boulevard,
Suzhou
PEIIFEHMTERESS
T +86 512 6068 3688
https://www.fourseasons.com/
zh/suzhou

SANGHA Retreat by OCTAVE
Institute

BEAHPE

199 Yang Cheng Ring Road,
Suzhou Industrial Park
ST Il el X BEE FR B
1995

T: 0512 6788 1888

The Ritz-Carlton Spa, Nanjing
B ME R S KT Al
18, Zhongshan Road, Nanjing
EERmHLE18S
T: 025 6978 8888

Talise Fitness & Spa at
Jumeirah Nanjing

AR ETEERMLKT
No.2 Yecheng Road, Jianye,
Nanjing

RIS XUBHEE2S

T: 025 5878 0888

Willow Stream Spa at Fairmont
Nanjing

FRERBERREE

BIE KT

333 Jiangdong Road Central,
Jianye, Nanjing
MRHRBXIFRPHEI3BE
T: 025 8672 8888
www.fairmont.cn

Hong SPA, AOHONG
RESORT (Jinling Jiangbin
Branch)

ERHELERBEE (EEITE
JE)BASPA

No. 8, Wanjingyuan,
Yangzijiang Avenue, Jianye
District, Nanjing
BMERMRBXFFIKER
RES

T: 025 6959 8888

& SPA (Fuyuan Road Branch)
ARATINEEEE)

137-7 Fuyuan Road, Jianye
District, Nanjing, Jiangsu
IBAER T RIBXEEE
137-7%

T. 17384471752

Willow Stream Spa of Fairmont
Yangcheng Lake

PRI WA%% RSB S BT NZ 2k
Frely

No.3668 Ma'anshan West
Road, Kunshan, Jiangsu

B LU Bk FRE 36685

T: 0512 5878 0888

ALAND SPA

ALANDZi# SPA

Building 10, 1415 Cultural and
Commercial Street District,
Qingjiangpu District, Huai'an
City, Jiangsu

B ERTHILAKX 14153
AR ER 1051

T. 0517 83989877
15371403533

The Spa at Hyatt Regency
Wuxi

FsH AT LB I KT Pl
109 Renmin Middle Road,
Wuxi, Jiangsu, China
IHELHHARTEE1095
T: +86 510 8989 1234*6083
wuxi.regency.hyatt.com

The SPA at Park Hyatt Suzhou
FNHEBRREE

No.69 Xizhou Road, Suzhou
Industrial Park, Suzhou
FHMRPXAE NS

T: 0512 8666 1234

Dragonfly Therapeutic Retreat
& 5E

No. A05-21, L5, Building
5,Suzhou Center, SIP
FHMRLIERLEE21S

T: 0512 6583 7906

Banyan Tree Spa, Suzhou
Shishan

TR BEAESPA

No.208 Fenhu Road, Suzhou
New District, Jiangsu
BB TSR
2085

T: 0512 6606 0606

SPACHINA PARTNERS | #&EEF

Spa kit * B

Banyan Tree Spa Huangshan
HILBAE R4 Spa
No.1 Banyantree Road, Yi

County, Huangshan, Anhui
ZHEELITHERARE
B®15

T: 0559 2265 000
www.banyantreespa.com

The Langham Hefei
AIEfSEEEE

200 Huaining Road, Zhengwu,
Hefei
ARTBSXFTE200S

T: 0551 6568 8888
www.langhamhotels.com

Zuliande

RER

4F POLY MALL, ZHengwu
District, Hefei, Anhui
ZHEERTBSXRT
MALLIZE

T: 0551 6286 6799

Ori SPA (MixC Branch)

Ori SPA (& &)

4/F, MixC, No.111 Qianshan
Road, Hefei
ARRELES TR
T: 0551 6555 3035

MmZEER - SPA

Building 14-10, Jinwan
Junlin Yuan, Rain Forest,
Qingquan Road, Jinghong,
Xishuangbanna
ZREEERRAM SR THER
M EERIE14-108

T: 189 8812 8765

Bolian Hot Spring and Spa,
Bolian Hotel, Kunming
FERATABCESE 1HEKR R SPA
Yangzonghai, Kunming
PE=MEERATIRRE

T: 0871 6888 4999

Banyan Tree Spa Lijiang
miLft#aSpa

Yuerong Road, Shuhe Village,
Yulong, Lijiang, China
ZEEMLELAFERER
SRIA AR

T: +86 888 533 1111
www.banyantreespa.com

Banyan Tree Spa Ringha
R 45 Spa

Hong Po Village, Jian Tang
Town Shangri-la, Diqging,
Yunnan, China

A ERENRERLEN
T: +86 887 828 8822
www.banyantreespa.com

The Spa at Amandayan
KRBT

29 Shishan Road, Gucheng,
Lijiang, Yunnan
AL EER L
%295

T: 0888 533 9999
www.aman.com

Tai Yi - SPA

#— - SPA ZHHFEREE
HRRRRT

2nd floor, Saina Block,
Qingcheng Phase II, China
Railway Shuian, Qiancheng
Road, Kunming

RMATAIER PSRBT
HEMEX 2%

T: 0871 6727 2968

Yi Spa at Intercontinental
Kunming
EHRMREEESpa

5 Yijing Road, Dianchi
National Resort, Kunming,
Yunnan

Z=raE R AT IE I E SR AR
BXIERESS

T: 08716318 8888

Mintsthai

ibER

1) Shuncheng Plaza Branch
B R Is L R

Next to the IMAX theater at

Shuncheng Plaza, Kunming,

Yunnan
= R BRI L IMAX
®ITE

T: 0871 6360 3550
2) Joy-City Branch
KGOS
2F Zone C, Joy-City, Kunming,

Yunnan
=R RBXRHBYHOC
X21%

T: 08716332 7338

3) Hello-World Branch
BRI E

F8 Zone B, Hello-World
Branch, Kunming, Yunnan
=R R R ML
BX8#%

T: 0871 6835 7368

4) Gongyuan 1903 Branch
2219035

2F, Jianzhijia, Gongyuan
1903, Kunming, Yunnan
ZERALE1903 2 E 1
T: 08716810 4826

5) Anning Wanda Branch
BT EIE

101, Building 8, Yuefeng
Street, Anning Wanda,
Kunming, Yunnan
ZERMART LR FHXS
#1015

T: 0871 6868 2962

6) Xishuangbanna Gaozhuang
Branch

B E S

Building 19, Building 19,
Jingfa Zhai, Gouzhuang,
Xishuangbanna, Kunming,
Yunnan
ZHRAAENRAEESE
E bl

T: 0691 222 6938

Spa K7 « &

Hong Kong Yijing Toga &
Spa Club
FREHEMATRIE
Unit1, 6th Building, No.1288
NanJunShuiYunTian HuXi
Road, ChangChun, JiLin
HEREKETHER12885
BAKE6H1S

T: 0431 8962 8855

0431 8962 8866
0431 8962 8877
www.yijingspaclub.com

Jing Spa at Purple

Jade Riverside Resort,
ChangBaiShan ChiBei
LEERBEERKALBILE
FRIT

No.1 Binhe Road,
Changbaishan Chibei, Jilin
HERE KB LIRS
T: 0433 593 8888
www.purplejaderesorts.com

Angela SPA

KEREHSPA

1) Dongyue Masion Branch
R

H2 Dongyue Mansion,
intersection of Shengtai Street
and Tiangong Road, Jingyue
District, Changchun
KEFARESAHS X IR
LI FRAEH2E L

T: 0431 8194 3855

2) Yi Hu International Branch
EHERRIE

H3-101, Yi Hu International
Phase 2, Nanguan District,
Changchun
KEAXXEHER2H
H3-101

T: 0431 8563 8288

3) Heyuan Club Branch
MESHR

2-106, Heyuan Club, Heyuan
Road, Gaoxin District,
Changchun
KESHXFEENEW
2-106

T: 0431 8296 8333

4) Zhonghai Branch

i

G10, Zhonghai Shuian Xindu,
Jingkai District, Changchun
KEEARPEKERE
G10RT

T: 0431 8587 4577

5) Baicui Yuan Branch
HHERE S

Building 65, Nanhu Xincun
Steet, Chaoyang District,
Changchun
KEHHX AEH AP E65%
T: 0431 8060 3877

Spa &7 - ERiL

The Ritz-Carlton Spa, The
Ritz-Carlton, Harbin

M /RIEE AR R
KPR

Tower 1, 660 West Youyi
Road, Daoli District

Harbin, Heilongjiang
BEIHARREMEERAE
%6605

T: 0451 8402 8888
https://www.ritzcarlton.com/
zh-cn/hotels/hrbrz-the-ritz-
carlton-harbin/overview/

Spa kf7 LT
BNBAFT I (KiEH
&%)
TFEREDHAORK
RIETEHO00S KIE— TS
SEMILTE

T. +86 411 8250 0190
dalian.grand.hyatt.com

The Spa at Four Seasons
Dalian
KPS fE KT il

45 Zhuyu Street, Zhongshan
District, Dalian, Liaoning
PETTEREPLXEE
#4555

T: +86 411 3994 8888

Lea Spa

LMHLea Spa R AT
Shenyang Lea Spa Weijing
Club

PR AR [EF L #5735
S8

8F, 35 Tongze North Street,
Heping District, Shenyang
Tel: 024 2341 1222

FAngbeauty
FAngbeauty = & EkHL
Phase three, MixC, Heping
district, Shenyang
METIEX AR =5
T: 18604056191

Carven City Spa
HRIEESPA

23-3 Wen'an Yuan, Wen'an
Road, Heping District,
Shenyang, Liaoning

T TR LR ST
23623-3

T: 024 2388 3599

Oasis Spa at Kempinski Hotel
Dalian

REY EH BT GRS AT
KT

6F, Kempinski Hotel Dalian 92
Jiefang Road, Zhongshan
KETPILIXFRE2S,
RHEIRE6R

T: 0411 8259 88888616 /8610
www.kempinski.com/dalian

Rubis Spa

iR AEEE

Capita Land Branch
HEFEE

L2-54-55, Capita Land, 691
Gaoerji Road, Shahekou,
Dalian

KEDAOX S RERKE91S
BT 372 /E54-55 8T
T: 0411 8434 5600

Spa JKJT « FHH&H|]

Altira Spa

T KT
Altira Macau 15/F, Avenida de
Kwong Tung, Taipa, Macau
BRI FRA DR, BRI
5
T: 853 2886 8886
www.altiramacau.com/spa-
health/#/altira-spa

Asaya Hong Kong (Rosewood
Hong Kong)

FHitAsaya (FHERIEE)
Victoria Dockside, 18
Salisbury Road, Tsim Sha
Tsui, Kowloon, Hong Kong
EBNERDIER L EFIE

185
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T. +852 3891 8888

Bliss Spa at W Hong Kong
FHHEW/HJE Bliss Spa

1 Austin Road West, Kowloon
Station, Kowloon, Hong Kong
EENRATAER1S

T: 852 3717 2222
w-hongkong.com

City

BRIFERILWIBE
AWAY®7K 57 =iy

Level 3, W Macau - Studio
City, Estrada do Istmo, Cotai,
Macau

B BE R AR EERRILW
BE3H

T: +853 8865 1188

SPA by MTM

1) Shop A, G/F, 3 Yun Ping
Road, Causeway Bay

B ERTE3S I TAR

T: 852 2923 7888

2) Shop 118, Citygate, Tung
Chung, Lantau Island
KUSIFRFHRER18/E

T: 852 2923 6060
www.spabymtm.com

The Spa at Encore (Wynn
Macau)

B A ARl

Rua Cidade De Sintra, Nape,
Macau
BMEERLEmE

T: 853 2888 9966

The Spa at Wynn Palace
KA EEEE KTl
Avenida Da Nave Desportiva,
Cotai, Macau
BIBEEEIEADR

T: 853 8889 8889

Tria Spa at MGM Macau
BEBIERIEKRT
Avenida Dr. Sun Yat Sen,
NAPE, Macau
BIMERER AR
Pt

T: 853 8802 8888

Tria Spa at MGM Cotai
EMESBHEBKT
Avenida da Nave Desportiva,
Cotai, Macau
BIBEEEIEADR

T: 853 8806 8888

The Spa at Mandarin Oriental,
Macau

BV SERF B EARTT b
Avenida Dr Sun Yat Sen,
NAPE, Macau
BTHNE LA B 89455

T: 853 8805 8888
www.mandarinoriental.com

The Ritz-Carlton Spa, Hong
Kong
HEMBFREATT L
71/F International Commerce
Centre, 1 Austin Road West,
Kowloon

hEETEERES

IRERR G

T: 852 2263 2263
www.ritzcarlton.com

Zensa Spa

(% ) AKF
3/F Star Tower, Studio City
Hotel, Macau
BEERILEEE 2i03#%
T: +853 8865 1888
www.studiocity-macau.com

AWAY Spa, W Macau - Studio

100 | SpaChina « 2025

The Spa at Epic Tower, Studio
City Macau

BRI EERCRE DK Al
Level 3, Epic Tower - Studio
City, Estrada do Istmo, Cotai,
Macau

BB E R AR EE R ICM
Bil3#

T: +853 8865 8888

The SPA at Palazzo Versace
Macau

Palazzo Versacei#| ]k f7 fuls
Level 3, Palazzo Versace
Macau, Grand Lisboa Palace
Resort, Rua do Tiro, Cotai,
Macau

BB LRSS
BFER T REREAKIE
T: +853 8881 8000

Spa K7 « it

RS RERERSR

1) HREE

ML A RN QR AE
FE155

15 Hong Kong Street Jiefang
Road HanKou, Wuhan, Hubei
Tel: 027 8556 1855

2) BRI RIIE

ML AR I K IF TR R
—HITARE

2/F, T4 Raycom Skyline,
Qiuchang Street, Wuhan, Hubei
Tel: 027 8221 3770

3) EOE
HIEERNTEFFERT
FRERSOSHRE R AR WAL
ME1-25

1-2 Building 9 Xianglong
Times Business Center, 59
Ningkang Road, Eco. Tech.
Dev. Zone, Wuhan, Hube
Tel: 027 8480 5457

4) FREHIE
HItERNTRE AR
188-15

188-1 Shui Guo Hu Road,
Wuchang, Wuhan, Hubei
Tel: 027 8736 0531

5) [R5

HIL L AT AR AR K
R4

Yongan Plaza,Da Qing Xi
Road, Xiangyang, Hubei

Tel: 0710 3459 155

Fairmont Wuhan
RNZBRRFEE

249 Huaihai Road, Jianghan,
Wuhan
RINTILN X fiEE2495

T: 027 8369 8888
www.fairmont.cn/wuhan/

M-SPA

RLRE

Hilton Wuhan Optics Valley, 9
Chunhe Road, Huashan Eco

New City, Wuhan, Hubei

Ji: Ay o p i e ik
RIF LR ESHME TR
S REUE KTl

T: 027 5933 8888*8252

Siyanli

B

1) BB 3505

406, Wuhan International
Plaza Shopping Center Tower
B 690 Jiefang Road, Wuhan
X EFRMHI 5B EE406

Tel: 027 8551 7717

2) #BFIE

4F, Xudong Shoppingmall
No.18 Xudong Street
Wuchang Distirct, Wuhan
BAERSH MR EE4160

Tel: 027 6889 8068

3) EALE

1F, Tongcheng Square No.538
Jianshe Avenue, Wuhan
BiEKE538S B A7 —#
Tel: 027 8556 4066
www.siyanli.net.cn

Spa 747 * LU

Kempinski Spa at Kempinski
Hotel Taiyuan

KR EH BB R AR AT
No. 115-1 Changfeng Street,
Taiyuan, Shanxi, China
PELFEEKETRRE
115-18

T: 0351 866 0131

Shui Spa, Taiyuan Wanda
Vista Hotel

KB TTiE STAEE B KK FT
3/F Wanda Vista, 169 Jiefang
Road, Taiyuan, Shanxi, China
LLPE & KR T A LU DX AR AL
16951 K JR o 1A STAEE [ 3#%
T: +86 351 777 6666*6760
www.wandahotels.com

Spa k7 * i#fiE

Cherry Natural Image
Management
HREILERERHL

493 Hengdong Avenue,
Hengyang city, Hunan

M A TR RE4935
T: 0734 522 4996

Shui Spa at Wanda Vista
Changsha

Kb TESLEBE “K” KT
308 Section 1 Xiangjiang
Middle Road, Kaifu,
Changsha, Hunan, China

i kg S P R M e
—E;3085

T: +86 731 8800 8888 ext.6306
www.wandahotels.com

Shine Spa for Sheraton at
Sheraton Changde Wuling Hotel
BEERERFEREBEES
SRE KT

899 Zaoguo Road, Wuling,
Changde, Hunan, China
HEARETREX 2 RE
8995

T: +86 736 788 8888
www.sheraton.com

Siam SPA

BEHRASPA

458 South Desheng Road,
Yueyanglou, Yueyang, Hunan
W& BT EREX
ESICEMIE#2015

T: 8800900

The Spa at Sheraton
Changsha Hotel

KV ERERBE KT Pl
Yunda International Plaza,
478 Furong Zhong Lu, Section
1, Changsha, Hunan
AR TREPE R
4785 B X ERR 5

T: 0731 8488 8848
www.starwoodhotels.com

Spa KJ7 * Al
VENUS MAX
RAEERRRL

1) Wanda Branch
ZETERE

Room 12a809-810, Erqi
Wanda Center, Intersection
of Daxue Road and Hanghai
Road, Erqi, Zhengzhou
T =X AP ST
ZRXAZ+EFIEAHIL12A809-
810%F

T: 0371 8658 1160

2) Jinshui Zhenghongcheng
Branch

EIKIESAELIE

Room 1111, Zhenghongcheng
Residence, Huayuan Road
and Dongfeng Road, Jinshui,
Zhengzhou

RN &R XEE RS SR
ESAHM TABMNE

T: 0371 6531 8996

3) Lvdi Xinduhui Branch
SFFERIE

Room 1511, Block B, Building
2, Jinshui East Road and
Dongfeng South Road,
Jinshui, Zhengzhou
BMTEAXERRESHRR
EE2SEBEISNE

T: 0371 5593 3386

Spa k{7 - MJI|

CHI, The Spa, Shangri-La
Hotel, Chengdus

HERE R R AT ES KT
9 Binjiang Dong Road,
Chengdu

)11 AR SR L KRR
®oS

T: 028 8888 9999

Iridium Spa at The St. Regis
Chengdu

BUERE B S RIS Al
88 Taisheng Road South,
Qingyang District, Chengdu,
Sichuan
PEMIEREBHEFRAF
R8s S

T: 028 6287 6666
www.stregis.com/chengdu

MI XUN SPA, The Temple
House

RS &R RS KT

81 Bitieshi Street, Jinjiang,
Chengdu

BETHIXEMKES1S
T: 028 6636 9999
www.thetemplehousehotel.
com

Six Senses Qing Cheng
Mountain
FHELLAERTFHRL

No.2 Dong Ruan Road
Qingcheng Mountain Town
Dujiangyan, Chengdu,
Sichuan

M)l AR AR T E T A L
HEHKIE2S

T: 028 8712 6666

The Ritz-Carlton Spa,
Chengdu

RERE IR REE 5 7k
FrHul

269 Shuncheng Avenue,
Qingyang, Chengdu, Sichuan
PR E O )1 Al AR T 7 o B
X #2695

T: 028 8358 8888

Willow Stream Spa at
Fairmont Chengdu
AR B R RIB B RTINE
KFFHl

269 Tianfu Middle Avenue,
Hi-Tech Zone, Chengdu
BT EHERARERER
2695

T: 028 8800 3333

Fuchun Spa at Fuchun Resort
EELEERNEESPA
No.339, Jiangbin East Road,
Dongzhou Street, Fuyang,

Hangzhou
MMTERRFRMETETER
KiE3395

T: 0571 6341 9500

Hangzhou TEA SPA

HLMTEA SPA

1) Hangzhou TEA SPA (Jiging
Branch)

FMTEA SPA(FKIE)
Building C, 214 North Meilin
Road, West Lake, Hangzhou
HUMT R G ILRE L3R
182145 CH5

Tel: 19558191877

2) Hangzhou TEA SPA (Muli
Branch)

FiMTEA SPA(BEE)
501-503, Building 8, OOELI,
West Lake, Hangzhou
HMTREMX X B ERdiie
SHE5#501, 502, 503

Tel: 1590671536

Kempinski The Spa,Hangzhou
BUMNE B TR S K7
66 Lishui Road, Gongshu,
Hangzhou
HUMHEE R k665

T: +86 571 8809 3333

Rissai Spa, Rissai Valley, a
Ritz-Carlton Reserve
HEAKT

Zhangzha Town, Jiuzhaigou
County, aba Tibetan Andgiang
Autonomous Prefecture,
Sichuan

FRE )| SRR IR B A
MAaEILE

T: 0837 8199 999

Spa k47 « #fiL

Banyan Tree Spa Hangzhou
HUNE#E Spa

2 Westbrook Resort, Zijingang
Road, Hangzhou, China
AT ERK21S
BZEXEERRESEE

T: +86 571 8586 0000
www.banyantreespa.com

Cordis, Donggian Lake,
Ningbo
TRERNRSEEE

28 Shashan Road, Donggian
Lake, Ningbo, China

TR TR SR B R
Lhg528%

T: 574 5666 8888
www.chuanspa.com

Dragonfly Therapeutic Retreat
IRERE AT

1) BRE

No 141, Xixi Road, Xihu
FEHX PR 1415

T: 0571 8502 3288

2) Raffles City @t /&
L6-04 Raffles City, No.228
Xinye Road, Jianggan
ITFR #2288 kELS
17L6-04TT 5

T: 0571 8889 9191

Love Story Hangzhou
nNEESSE

1) Love Story Hangzhou
Xingiao Branch
MME RS EHRGE

1F, Hangzhou Xingiao
Hotel, 226 Jiefang Road,
Shangcheng, Hangzhou
LN L X R AR 226 53T
FiRIE1F

T: 0571 8888 6968

2) Love Story Hangzhou
Tiyuchang Road Branch
MMERSEEEREE
1-6 F, 12 Tiyuchang Road,
Xiacheng, Hangzhou

MMT TR ESHE12S
1-6%%

T: 0571 8785 8677

3) Love Story Hangzhou
Tianyuan Branch

MME RS ERIIIBRITTIE
Tianyuan Plaza, 2 Qianchao
Road, Xiacheng, Hangzhou
HMT TR &#E2S
RRKE

T: 0571 8888 7068

4) Love Story Hangzhou,
Xiasha Branch
MMERSETDIE

450, Jinsha Avenue, Qiantang
District, Hangzhou

MM HRER &0 KiE4505
308 S:ul

T: 0571 8588 0056

naked Leaf Spa, naked Castle
BRI

12 Sanjiuwu, Moganshan
Town, Deqing, Zhejiang
LA EERETILEFIH
Zhig12%

T: 0572 888 1111




naked Leaf Spa,

naked Stables
BB ARIT

37 Shangxiazhuang,
Lanshukeng Village, Paitou
Town, Deqing, Zhejiang

L AEIFEELS =R
LTE3TS

T: 0572 804 6668

Neige Aesthetics Center
g S TN

109 Renhe Road, Kandun
street, Cixi City, Ningbo
LA TR TR T EE
AHEE1095

T: 15990546165

Spa Village

i#ESpa

The Dragon Hotel Tower 5
Level2, 120 Shuguang Road,
Hangzhou
HUNTEE SR8 1205
BERIRES S

T: 400 838 5599
www.roonspavillage.com

Shine Spa for Sheraton
Hangzhou

MMNERERE ERBEE
1Zi%RIKIT

1 Westbrook Resort, Zijingang
Road, Hangzhou, Zhejiang,
310030, China
AN R EERTERER
ZEERRRIFSSE1S

T: +86 571 8500 2222*8281
www.starwoodhotels.com/
sheraton

The Art of Water Spa by Run
Spa Village

New Century Grand Hotel
Hangzhou
HUNFF T B EBAEE

i#Spa Village - 7k £Zilg)

45/F New Century Grand
Hotel Hangzhou, 818 Shixin
Road Central, Xiaoshan,
Hangzhou, Zhejiang, China
L AR TR LR TR
HB818SHUMF T ZHAE
JE45

T: +86 571 8288 8888 ext.8600
www.roonspavillage.com

HUAN Spa & Fitness Center
at Grand hyatt Hangzhou
UM LS

BT RRERID

28 Hu Bin Road, Hangzhou,
Zhejiang 310006, China
LA TIRRE28 S

T: +86 571 8779 1234
www.grandhyatthangzhou.
com

The Spa at Amanfayun
ETEREBKT

22 Fayun Nong, Xihujiedao,
Xihu, Hangzhou
HUNT R 2 X
P ERF 225

T: 0571 8732 9999
www.aman.com

The Spa at Hangzhou Marriott
Hotel Qianjiang
HUNSRIIHW A S

KFrH

399 Juyuan Road, Jianggan,
Hangzhou

NI FXRIBRE399S
T: 0571 8646 9999
www.marriott.com

The Spa at Midtown
Shangri-La Hangzhou

BN R &4 R RLRE R R
freil

Hangzhou Kerry Center,
Yan'an Road, 6 Changshou
Road, Hangzhou

BN K6 S RN
ZE2Hl

T: 0571 8733 8888
www.shangri-la.com

The Spa at Four Seasons
Hotel Hangzhou at West Lake
UM PO 2R A rpls

5 Lingyin Road, Xihu,
Hangzhou

L AT EX RS S
T: +86 571 8829 8888

New Era Women's Space
HUNER R B E=E

302, Building 6, Intersection
of West Wenyi Road and
Chongyi Road, Xihu District,
Hangzhou

HUNTH R L — AR SR
XX O61E302

T: +86 13175114149

Di SPA

3ESPA

Building 16, Xiaobafang,
Middle Xueyuan Road,
Lucheng District, Wenzhou
City, Zhejiang
TR TR BT i
NI 168K

T: +86 18006872929

Spa K7 « I

Banyan Tree Spa Yangshuo
PR¥AKLESpa

168 Zhengdong Street, Fuli
Town, Yangshuo County,
Guilin, Guangxi Zhuang
Autonomous Region, China
TPtk B G R AR TR E
BREERE1685

T +86 773 322 888 ext.7500
www.banyantreespa.com

Spa K7 * EX

Bolian Hot Spring and Spa,
Bolian Hotel

ERMABES ABGRR

North Hot Spring Park, Beibei,
Chongging
EXRMIRRILERAERN

T: 023 6822 6666
www.brilliantspa.com

Beauty Farm

Beicheng Branch

EmEE LS

3 /£-009, Tianjie new
building, Longhu Beicheng,
Guanyingiao, Jiangbei,
Chongging
EXRTLIRWEF LI
RETHTE3#-009

SPACHINA PARTNERS | #&EEF

T: 023 6786 8878

Banyan Tree Spa Chongging
Beibei

ERILFEHAESpa

101 Wenquan Road,
Chengjiang, Beibei District,
Chongging, China
ERTIEXKELRRRE
1018

T: +86 23 6030 8888
www.banyantreespa.com

FINEFULL SPA at Hilton
Chongging
ERARIUE BB HRAKT

9F, 139 Third Zhongshan
Road, Yuzhong, Chongging
ERTHPXAL=E1395
BER

T: 023 8903 9999*6975

TRIPLE SPA (Zonglvquan
Branch)

ZEAE (FHERE)

1F, Building 7, No. 337,
Jinkai Avenue, Renhe Street,
Liangjiang New District,
Chongging
ERTHILHEAFEEETF
KiB337 S 7iE—#

T: 023 6788 5333

Spa 7kir * BE

Angsana Spa (Seaview Xiamen)
Bit&Spa(EI @K LLE)

1/F No. 2 Seaview Resort,
3999 Huandao Road South,
Xiamen, Fujian, China
BREEHHREE39995
L EZ B

T: +86 592 502 3333
www.angsana.com

EME
72 Gaoxin Road, Hi-Tech,
Xi'an
BAEBELTSHEEH
®725

T: 029 8952 3752
www.962297612@qqg.com

hill3

The Ritz-Carlton, Xi'an
BRI RS

50, Keji 2nd Road, Gaoxin,
Xi'an
ARNE R 505
T: 029 8881 8888
www.ritzcarlton.com

The CHI SPAAt Shangri-La Xi'an
ARERBHAERE (R KT
38B Keji Road, Hi-Tech.
District, Xi'an, Shaanxi,
710075, China

BRPE & P R i 2 X R B
3852

T: +86 29 8835 5555
www.shangri-la.com

W Hotel Xi'an

BRWEE

No.333 Quijiangchi East Road
Yanta District Xi'an

PR EEX Tt AREE3335
T: 029 8966 9999
www.marriott.com.cn

Xi'an Huaging Royal Spa
Hotel/ B R4 & #i7iEIE
Huaqing Palace No. 38
Huaqing Road, Lintong
District, Xi'an

B A AR TIREX EF
385

T: 029 8399 9888
http://huaq.coolbo.cc/Home/
Hotel/index

Chuan Body + Soul at
Langham Place, Xiamen
EIBASENRE 1 Il 1+ HHiakiT
4668 Xianyue Road, Xiamen,
Fujian, China
BREEHIlERE4668S

T: +86 592 602 9999 ext.8779
www.langhamhotels.com

Kempinski The Spa at
Kempinski Hotel Fuzhou
BNRREHEESE

1 Hengyu Road, Jin'an,
Fuzhou

BB RXELSE1S

T: 0591 8899 9988

Lohkah Hotel & Spa

i iEE

277 Penang Road, Huli
District Xiamen 361015 China
BIIHHEXENE277S

T: 0592 7997 777

Waldorf Astoria Xiamen
BIEREREE

No.1 Lianhua North Road,
Xiamen, Fujian
PEEREENTTRBRRERE
1S

T: 0592 537 3333

Spa K7 * BRFS

Meschéne

SPA by JW, JW Marriott Hotel
Xi'an
BERERIWARBEEIWK
Al

No.168 Feng Cheng 8th Road,
Xi'an, Shaanxi

BRPE P& R/ \ B 1685

T: 029 6855 5555

Spa k7 * L%

Fang Quan Spa at Hyatt
Regency Jinan

e pape kb

TR HIL

187 Jingsi Road, Shizhong,
Jinan, Shandong, China
IFREFAHHHXEME
1875

T: +86 531 8828 1234
www.jinan.regency.hyatt.com

Heavenly Spa by Westin, The
Westin Qingdao
BRETBERINT
REKIT

8 Hong Kong Road Central,
Shinan, Qingdao, Shandong,
China
BEhETHAKEETRKSS

T: +86 532 6777 1888
www.westin.com

Qin SPA
I SPAZ KT HPEE AL

8 North Long'ao Road, Jinan
FEhTERELHESS
T: 0531 8162 9969

BN RIGTE RN
AME
T: 0851 3818 9666

Rubis Spa

S

1) Hang Lung Plaza Branch
1EFE &

L4-68, Tower West, Hang
Lung Plaza, 188 Quancheng
Road, Lixia, Jinan

R TR R R 188 S5
T i5PaE4R468 2 T

T: 0531 5563 8020

2) The Mixc Branch
ARHE

L3-47, The MIXC, 11111
Jingshi Road, Lixia, Jinan
FARTRETBE1111154EH
F&WWIBLI4TETT

T: 0531 5585 6281

TYLAN SPA

E

1) Lvdi Branch

FHIE

2nd Floor, Building 2,
Greenland Center, Jinan,

Shandong
IFREFEmGmFL2S
o

T: 0531 8609 3989

2) Henglogn Branch
1EFE &

4th Floor, Henglong Plaza,
Jinan, Shandong
IWFREFRmIERE S H4kk
T: 0531 8608 8877

THE PURI

EIESPA

1) L1 The Mixc, 9 Shandong
Road, Qingdao
EEMLURRIEARHELE
T: 185 6190 5062

2) Qingdao Jiaodong
International Airport

B BTWREERRLS

T: 136 7889 3140

TRIA SPA

TRIAEEKSF

Tower T1, SIIC Center, No.
195 East Hong Kong Road,
Laoshan District, Qingdao
BERWHLXEERE1955
SRR TSR

T: 0532 8887 9999
https://www.dytmgm.com/cn/
mgmgingdao

The spa at Kempinski Hotel
Yinchuan

SR E R B IR E AT s
Beijing Middle Road 160,
750002 Yinchuan, China
TEEREERR)ITERKX
JtmHEE 1605

T: +86 951 516 5888
www.kempinski.com

Spa Ki7 * R
Bolian Hot Spring and Spa,
Bolian Hotel, Huangguoshu
ERBIHBGEE HBRRESPA
Huangshuoshu Scenic Spot,
Anshun

Regal Queen SPA

R ELESPA

No.2, Jiandao street,
Nanming, Guiyang
mMNERETERXSEG2S
T: 0851 8528 8166

Roseway Spa

HIESPA

1) Huizhancheng Branch
SRS

North Huizhan Road,
Guanshanhu District, Guiyang
City, Guizhou
RMERATRLER S
Ritex

T: 0851 8798 4521

2) MixC Branch

A&ILE

Opposite to MixC,
Guanshanhu District, Guiyang
City, Guizhou
SMNERPETRLME TR
ICXE

T: 0851 8221 0118

3) Weilai Fangzhou Branch
RFEFTFIE

South Shangli Road, Yunyan
District, Guiyang City, Guizhou
RMERAT AR KT
i FL BT

T: 0851 8561 8496

4) Xiaoshizi Branch

IEIE

Wenbi Street, Yunyan District,
Guiyang City, Guizhou

RN RMAT AR NF
XEH

T: 0851 8851 2882

Spa ¥7 «ildt

U SPA

5F The Mixc, Shijiangzhuang,
Hebei

2F Beiguo Commercial
Building, Shijiangzhuang,
Hebei

3F Xian Tian Xia Plaza
MALRREFTRIEEF
JLERH2F

SERT M 353F

T: 0311 88886555

0311 88886566

0311 88886599

Spa k{7 * B

Angsana Spa (Caesar Park
Kenting)

1it#&Spa( BT i)

6 Kending Road, Hengchun
Town, Pingdong, Taiwan
BERRFREFHRETRES
T: +886 8886 1888
www.angsana.com

Oasis Spa at Grand Hyatt
Taipei

AlLEREE

2, SongShou Road, Taipei,
Taiwan
BlLEXERFR2S

T: +886 2720 1234

SpaChina « 20251101



SPACHINA PARTNERS | #&EEF

Spa K7 - #158

Gaia Aroma SPA

9F Conrad Urumgqi
BEARFREMEEERR
T: +86 0991 4800006
www.angsana.com

Spa KJT * FiE

Songtsam SPA,

Songtsam Basomtso Linka
MEBRERT - #A%SPA
Jieba Village, Cuogao Town,
Gongbu Jiangda County,
Linzhi Prefecture, Tibet
Autonomous Region

AR ERRHET IHIIEE
HERLHEN

T: +86 0894 5717337

Products & Equipment

=0 /4y o
=/ EE

Cell Premium

T:+86 13911620742

Madein Switzerland

Danne Montague-King
T: 400-668-7865
www.dmk-cn.com

Danné Montague-King®

ChinaShow Limited

REMAR AR
EFHERES (RN
ARAF

Room 1801-3,18/F, Fullerton
Centre, No. 19 Hung To Road,
Kwun Tong, Hong Kong
EENELEE19SEEHL
181%1801-3%.

Room 206, 2/F., Block G,
Yonghui Industrial

Zone,East of Zhonghuan
Road, Longhua Street,
Shenzhen(Room206, 2/F.,
Block A6, Commercial

Center Phase Il, No.4219
Renmin Road Longhua)

R ETE IR
BHEMAEIVXGHEZR
206 (ZHEANREE42195 W H
I EAAGHEEE Z 2206)

T: +86 155 4686 9590
www.phytomer.fr

Earthlite (Qingdao) Massage
& Relaxation Equipment
Manufacturing Co., Ltd.
XLT (BB RERRRE
ARAF

320-7 Jiushui Road East,
Licang, Qingdao, Shandong
IIFEBEERAKERRE
320-75

T: 0532 8760 5905
www.earthlite.com.cn

Shinsegae International China

LRSS (L) ARAR

102 | SpaChina « 2025

WIS
PERFECTION

Guangdong Hoyar Technology
Holding Co.,Itd

I RERFFEERARAR
1) icoone China Headquarters,
Gaozhi Building, 120 Huangpu
Avenue West, Tianhe District,
Guangzhou City, Guangdong
Province
IHENTRIXEHRE
Pa1205 JEKIE icooneHE
XiEEZE

2) Dahonggiao International
icoone China Shanghai
Branch, 999 Li 'an Road,
Minhang District, Shanghai
LT RITRRERHEI9S K
HT#F ElRRicoone E X tiff
EESE

3) icoone China Beijing
Operations Branch, Ronghua
Xintai Building, Ronghua
South Road, Yizhuang
Development Zone, Daxing
District, Beijing
ERBAMRIFEF R XL
A REER K Ficooneh E
I REESER

T: 13602728686

icoone

Guangzhou Charming Star
Trading Co., Ltd.

T RERSARAR
Room 03C-04, Floor 42, Pearl
River International Building,
No. 112 Yuehua Road,
Guangzhou City

TN AR 112 S BRITERR K
[E4203C-04F

T: 020 2211 2398
www.chkingstar.com.cn

Joy Plus International Group
HEENERER
Natura Bissé!it &, Comfort
Zoneff &M HHEREER
7/F C, World Galaxy Tower,
1 Yabao Road, Meiban
Avenue, Longgang, Shenzhen
RN RRIGRAEHEERE
SEMWORLDCHAETE
Tel: +86 755 8290 4681
+86 755 8290 4682
www.joyplus.hk

('S

MONTE CARLO

§eeop A

Kohler Showroom

HNPRET
1) 456 West Nanjing Road,

Shanghai

LR RAER456S

T: 021 5375 5058

2) Ground Floor Store of
Huateng New Horizon, 195
East 4th Ring Road Middle
Section, Beijing

LR RLIRRE 1955 £
HRMEE

T: 010 8795 1684

3) Ouyada Home Furniture, 18
South Road, Tianjin
RETEDHE18S
RIS fE

T: 022 5828 1355

4) 282 Northern Park Street,
Ji'nan

FAaTitEx#2825

T: 0531 8860 3645

5) 15-20,195 Middle Huangpu
Street, Guangzhou

I B AEH195515-20
T: 020 8567 7646

6) 1/F New Sun Building,
Fourth Bagua Road, Shenzhen
AT\ EEHEREE R
T: 0755 8245 0491

7) No.1, Fourth District of
Landscape Skyline, North
Yuechuan Alley, Yingbin Road,
Sanya
ZTEmRER AN EL KR
HAX1S

T: 0898 8866 2886

8) 18, Ximian Bridge Street,
Chengdu
BT E 185

T: 028 6631 9350

9) 1/F, Tiangong Sun Island,
Xingai Avenue, Chongging
EXTHBEAERIAMBR 1R
T: 023 6768 8235

10) 317 Zhongshan Road,
Wuchang District, Wuhan
RIXTHRERPLE3TS

T: 027 8670 4540
www.KOHLER.com.cn

1 ) KOHLER.

Lumenis Enhancing Life
Advancing Technology
HEANEFHAAR

4/F South Building Kerry
Center, 1 Guanghua Road,
Chaoyang, Beijing
JEREPAX LS
EEROERIR

T: 010 5737 6677
www.lumenis.com.cn

LUMENIS
BEA

ELEVATIONE
elevatione.com

LAMER

LAMER

PHYSIOCOIFFEUR
L+

R R (LR R AR AR
1302A Marco Polo Office
Tower, Anli Road, Chaoyang,
Beijing
;RTHER R DFFS
KJE1302A

T: 010 5963 6831
159 1111 9123
www.physiodermie.com

e FETHIG O e
PHYSIODERMIE
Swissline

LBREERESERAR
Room G-H, 7/F, 567 Weihai
Road, Shanghai

BT RIER567S AR A
HTHG-HE

T: 0216113 9176
www.swissline.net.com

swiss line

BY DERMALABR

Shanghai La Trinite Trading
Co., Ltd.

LR RERAR
1D, 1/F, 25 Xianfeng Street,
Minhang, Shanghai
LT RITREEEH255 141D
T: 021 52995697
www.advitam.com.cn/

3

AD VITAM

LEKEERRSERAT
{comfort zone]

conscious skin science
s
TR

nescens®

wWiss anfraging science

Company Limited
FlREREARAR
MATRIX

ANJIAKANG
BIOTECHNOLOGY CO. LTD
R REREVTEARAR

=EME

LifeaBeau

KEFEEBABRRIE

SKEYNDOR

SCIENCE creates BEAUTY"

B EMRE AR AR
®

EHESEA (L) ARAR

Clearlight

P s s e

INEEEM R AR AR

Ul

il (
RAA
&R
'\.@j
Cible Skin
T. +86 15626680888

LBBFESE

BRAESER(
FRAE]

JUVA

ook k2 E

L EFRERE

www.juvamedical.com

W A B AR AT
REPACELL"
GERMANY

T: +86 13826076851
https://repacell-germany.com/

I"HETIREFREFEEAR
(N]

vaer Face
B o® H°

EEERE
FR2F]

ADA

COSMETICS

(oA

i AREERERAT
Hokase Beaute

The Wellness Company

INERBETFREARA R

Jésabodq

RYIEHREWER LT

www.naturabisse.com

I'IDIUGEESQ&

ﬁ-ii.':‘fr'

tRBARBSERAE
T: 4000-969-888
www.lifefitness.com.cn

LERESERERAR

TINT

—DELUXE—

RIS ER R B AR R
VAGHEGGI

BXABER

RNMTRABEEREH
FR2AR]

MsB

COSMECEUTICALS

RYITRRBEZRSE
FRAR

’ i
TRAMNSVITAL

EERDHENRRERAR

FRiaye

INEERESLEES
FRAR

&)

EhetE

Johnson Health Tech

SR ELS 3
R

e

=
chEE ]l

www.sxzzgymd.com

RYITCERESER AT

IRAEE

EMNTEIERBYLRIGH
FR2AE]

JinJin@an.
T: +86 1805536190

ERREREOEUERAF

T. +86 13701997274

HmaEsE B Atk (Lig)
ARAF

HIGHS™

A (N R AR AR

ERBA MIGINA

MILANO

EERIC SR EAR G E
FR2H]

MSKIN

HARLEY ST. LONDON

RYIHHEE RS HRAR

INNER POWER.
BETTER LIFE.

MMEST S BIEER AT

EETRERBELU S
R

-ll— gFllrLl

& ZHIDING TANG

BEEES(

Aavines

sustainable beauty

L BERRE

=
REN

ELbRS nascEEn

KateSomerville
Bk

K

d
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RIS ANEES

Subscription Form

O REFZRITHENRIARZ:E/ Yes, | wish to subscribe to SpaChina Magazine Print Copy
1HE T 15 2 51)/Please tick your geographical area (prices include postage):

—4£6HA/1 year - 6 issues

(] FE China:RMB600 / US$100

[] &% Hong Kong:RMB600 / US$100 / HKD700
[J Rest of Asia:RMB1,400 / US$200

[ ] Rest of the world: RMB2,800 / US$400
«WHBEBSENER (RAER. FE. SESRIHX)

T 4E1280/2 years - 12 issues EakkS 10%

[J #E China:RMB1200/ US$200

(] &# Hong Kong:RMB1,200 / US$200 / HKD1,400
[] Rest of Asia: RMB2,800 / US$400

[ ] Rest of the world:RMB5,600 / US$800

& /Name T451/Sex [E 5/Nationality

4\ 7] 2&/Company Name ER{iL/Job Title

B iE/Tel fEE /Fax 2 B /Email Address
Ze &3 It /Delivery Address

W T/City EZ/Country BB EI 2R /Postal Code

¥ ¥ /Payment Methods

[ iCEK/Please invoice me/my company (bank transfer)
Name: /88 E XU EEFRAT
Bank: T #RIT LIETRRIXIT

Acct no: 1001015909006918325

Bank Address: /5T 5 BE57635 1%

O Z{F=ELF/Alipay
Name: b8 B E XL EEERAT

Acct no: wellbridge@sinomedia.net

g ¥ iESpaChinaZs BB H IS,
BEESTURAMERIZCE

R ENRIARIT B R IEFT 3RS
This subscription to the printed edition of SpaChina entitles you to:
- 12BIREHEEEHTFH

6-12 issues of SpaChina Magazine delivered to your doorstep every two months
* SpaChinafR K& A+

SpaChina Club membership card
-EFEKIERNE RET BT

Discounts offered by SpaChina partner shops in China

WMEEW, BEEHEBEELE +86 215187 9633x823 FH/l: +86 137 9544 8718
For more information, please contact Summer Xia at +86 21 5187 9633x823 or
+86 137 9544 8718.Email: summer.xia@spachina.com

You can also purchase the magazine securely online at
www.spachina.com/shopping.php

BACK NUMBERS [g] [ F]

2019,2020,2021,2022

SpaChina Back Numbers
Y < 2] 1) 2 2474
HEF/RMN10E

B
HAFFINESS

[ &
[ ] I'wantto buy
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BEAU-RIVAGE PALACE

LAUSANNE SWITZERLAND

GUERLAIN

SPA

BREFEEXNBEHFZKITHO
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SWISS DELUXE HOTELS

CH - 1006 Lausanne T +41 21 613 33 33  reservation@brp.ch  www.brp.ch



